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Roularta grows online

Roularta Media Group’s online activities in Belgium and France are off to a good start in 2010.

Turnover in Belgium
Turnover from the Belgian B2C sites (Knack.be, Levif.be, Trends.be, Cash.be, Weekend.be, Plusmagazine.be, Gezondheidsnet.be) during the first three months shows an improvement of 49% (excluding exchange deals) on the first quarter of 2009. 
The outlook for the second quarter of 2010 is very good. To date turnover is up 41% versus the second quarter of 2009. 
In the difficult year 2009, online turnover from the B2C sites rose by 13% compared with 2008. 
This year the B2C sites are expected to increase their turnover by 40%. 
The B2B sites are also progressing nicely: + 55% to date for what has already been recorded on an annual basis (compared with what had already been recorded last year on an annual basis).
The largest B2B site (Datanews.be) has seen turnover grow by 23% compared with the same period last year.

Vlan.be Vlaanderen (the Roularta site with a wide range of classified real estate, cars, jobs and items wanted ads) is performing well. 

Vlan.be increased its turnover in the first three months of this year by 13% compared with the first quarter of 2009. And for 2009 as a whole Vlan.be recorded a spectacular 53% turnover growth compared with 2008. 
On the basis of current developments Roularta Media Group in Belgium should reach online turnover of more than 5 million euros in 2010, not including turnover from Trends Top, Fiskoloog, Inside Beleggen and other newsletters, where the online aspect is becoming increasingly important (paid content of around 7.5 million euros).
Reach in Belgium

2009 was also the year in which the reach of Roularta sites (excluding Vlan.be) passed the milestone of 2 million unique visitors a month (with approximately 15 million monthly page views). During the first three months of 2010 reach rose by an average 15% compared with that of the first quarter of 2009. 
Since 1 January 2010, the Roularta sites have averaged 1,957,000 unique visitors per month.
In March, Vlan.be (N + F) achieved an unprecedented 1.7 million unique visitors.

Turnover in France
In France too, the Internet activities of GER (Groupe Express Roularta) are off to a good start in 2010. 

Overall turnover (advertising, affiliaton, address sales) shows an improvement of 37% compared with the first quarter of 2009.
The group’s Internet turnover had already grown +12% in 2009 compared with 2008.
Online advertising sales (excluding L'Etudiant) grew by +55% in the first quarter of 2010 and the outlook for the second quarter looks even better today (April +88%, May +43%).
In online education (L'Etudiant), turnover to date is up 15% on 2009 (after increasing by +30% in 2009 compared with 2008).

In France, turnover from Internet activities will reach almost EUR 10 million, corresponding to 
 

. more than 4.5% of GER’s net IFRS turnover,
. nearly 15% of GER’s net printed media advertising revenue,
. and, specifically for L'Etudiant, more than 10% of the total turnover (press, web, publishing, fairs) for the title. 
Reach in France.

2009 was an excellent year for the GER sites, during which the number of unique visitors (Nielsen NetRatings) rose by an average +48% compared with 2008.
In 2010, reach has risen by 15 to 20%. The total average monthly reach since 1 January is more than 5.5 million unique visitors.
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