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PRESS RELEASE
June 2, 2005

Roularta Media Group acquires 'Tempo Verde',
launches ‘NEST' in French

Roularta Media Group announces that it has reached agreement to acquire the Dutch/French monthly magazine 'Tempo Verde’ from the Rossel group. This will allow it to launch a French-language version of ‘NEST’ in September. 
 
The 'Tempo Verde' editorial team will work on the French-language NEST and the ‘Tempo Verde’ name will be maintained as a sub-title for ‘NEST’.
 
‘NEST’ is a country magazine that focuses on homes and gardens, food and drink, nature and fitness, hobbies etc., offering tips and inspiration for housing and living in a country environment or sphere.
 
The Dutch-language edition of ‘NEST’ has a net distribution of over 115,000 copies, including more than 90,000 postal subscriptions.
 
The French-language edition will begin with the publication of 45,000 copies. 
 
‘NEST' is published 8 times a year, including 2 editions of ‘NEST WONEN/MAISON’.

Roularta Media takes care of the advertising sales for Nest/Tempo Verde.

	Contact persons
	Rik De Nolf
	Mieke Verhelst

	Tel:
	+ 32 51 266 323
	+ 32 2 467 57 86

	Fax:
	+ 32 51 266 593
	+ 32 2 467 56 63

	e-mail:
	rik.de.nolf@roularta.be
	Mieke.verhelst@roularta.be

	URL:
	www.roularta.be
	


