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PRESS RELEASE

15 October 2007 

Roularta takes over 100% of the 
A NOUS network in France

Since 1 February 2006, Spir Communications had been in a 50/50 partnership with the Roularta Group to develop the multi-locality network of A NOUS “city magazines” in France outside Paris (4 editions: A NOUS Lille / A NOUS Lyon / A NOUS Marseille and A NOUS Côte d’Azur).

In the framework of this partnership, Spir Communication had planned to take a capital participation in A NOUS Paris, also 50%, by the end of 2007.

Roularta and Spir Communication have agreed that Spir will withdraw from the A NOUS network in France.

This decision follows the Spir Communication Group’s policy decision to refocus its activities and its development strategy around its two priority growth areas of Internet and Addressed Distribution.

The agreement, concluded on 20 June 2005 by REGICOM (Spir Communication Group’s freepress advertising subsidiary) for marketing regional advertising in Ile-de-France and classified adds in A NOUS Paris, remains in force. 
 
Today the A NOUS network is speeding up its recovery. Turnover is growing strongly (+ 20%) and A NOUS Paris will again be profitable in 2007.
In the first stage of the brand deployment, a succession of new regional editions have laid the foundations for a new “network” offering of 500,000 copies, to be expanded and strengthened in 2008 with new city editions. 
This year, the editorial offering was enriched with 2 new summer special issues

entitled “ A NOUS l’été”. These were profitable from the start. City news is also presented on the web (anous.fr).

Finally, the creation of a dedicated “A NOUS Event” structure has opened the way to developing a bi-media offering for made-to-measure operations, which are making a substantial contribution to expanding turnover in 2007.
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