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Thanks to internet, every one of us has obtained the ability 
to live and work very differently. We mail, surf and skype to 
our hearts’ content. We choose our travel destinations and 
book our tickets digitally and we buy all kinds of products 
online. But we still are well advised to try out the piano that 
looks good on screen, and check whether the pretty dress 
really fi ts before buying it. One of the surprising trends is 

that there are commercial activities and 
phenomena that have declined much 
less than expected and are even hold-
ing their own in this digital age. Like for 
example the TV spot, once doomed to 
disappear but still very successful. 

The survivors are not so diffi cult 
to track. Strong products and 

services, and strong brands. 
Hence the continuous and 

unrelenting efforts within 
the Roularta group to 
adapt and/or improve 
the existing range of 

products. The focus is 
not just on layout, but also 

and in particular on content. 
Building on the strength of 
well-established titles we 
are constantly working on 
new initiatives like events 
and matching exhibitions 

and fairs. In the context of 
these efforts, complementary 
digital services are of crucial 
importance. Internet allows 
us to respond fast to current 
issues. But the print version of 

our magazines remains the best medium for their in-depth 
treatment. Hence, the two are very complimentary. 

The printed page is still crucial in many situations, with an 
article giving the reader a faster overview of a current topic. 
The complete magazine keeps the reader up-to-date on the 
news as a whole. The magazine is also the better tool to 
confront the reader with unexpected but important issues. 
Printed media still offer more potential to draw the reader’s 
attention to the more fundamental issues. The internet 
remains, even so, a handy tool for fi nding information quickly. 

Customer loyalty is another phenomenon which many 
trendsetters thought would soon only exist in the memories 
of greying people. Developments in the television market 
have shown that viewers are in fact extremely loyal to their 
stations, provided of course that the programming and ser-
vice remain outstanding. This is the guiding principle for the 
Roularta group: continuing to work hard for an ever better 
offer that meets new needs and so enhance customer loyalty. 

We are able to deliver on this strategy by constantly work-
ing on the improvement of our journalistic and commercial 
teams, not to mention our teams focused on different types 
of research. In recent years we have built up a balanced 
team which combines experience, youthful innovation and 
dynamism, arming us to continue to adapt to our drastically 
changing environment, and so achieve our long-term goals.

In France too we have continuously adjusted our product 
and service range and will, of course, continue to do so. 
Here again we really can be proud of the excellent teams 
working within our company. We continue to invest in a 
multi media approach and continuously undertake the 
necessary restructurings in order to be able to look forward 
to a bright and promising future.

Internet changes a lot of things… 
but not everything
Dear Shareholder, dear Stakeholder,

          BARON HUGO VANDAMME   

 Chairman of the board of directors"



EVENTS IN 2012 ANNUAL REPORT 2012 ROULARTA MEDIA GROUP

8

Signifi cant events in 2012

At the beginning of March, The Good Life was launched in 
Dutch, following the successful French edition with more 
than 50,000 copies sold via newsstands, plus already 
10,000 subscribers and a very well-fi lled advertising book. 
In Dutch too, it is at once a bulky magabook of at least 
200 pages, combining economics and culture in a luxury 
lifestyle magazine, printed on book paper. The Good Life 
is published four times a year.

Roularta is increasingly using thicker, lightweight book 
paper for quality magazines that sometimes take the form 
of a magabook or mook (= combination of magazine and 
book). In France this is already the case for monthly mag-
azines Lire (for book lovers, originally founded by Bernard 
Pivot) and L’Expansion, the fi nancial-economic magazine 
originally founded by Jean-Louis Servan-Schreiber.

In 2012 GER launched two new quarterly magazines: 
Long Cours, a mook with major reports on remote desti-
nations and Décoration Internationale, a bulky B2B mag-
azine, also on book paper, for the design world. 

Meanwhile IDEAT (50/50 Roularta/Laurent Blanc) has 
grown into by far the most important B2C magazine for 
design. IDEAT is growing steadily in terms of readers 
and advertisers and in May 2013 will celebrate its 10th 
anniversary with a 500 page issue.

Together with the French group Bayard (50/50), new 
activities continue to be developed for seniors, around 
the magazine Plus, in Belgium, the Netherlands and 
Germany. This is an increasingly important audience 
and the group now provides advertising sales, fairs and 
concerts, custom media, etc.

Roularta is increasingly producing both print and digi-
tal magazines and websites for outside customers. 
Roularta Custom Media has its own editorial team with 
project managers/editors and a network of profession-
als. Roularta looks after concept, journalism and artwork, 
printing and distribution, and a digital version for tablets 
and smartphones, everything in-house. Advertisers with 

a media project have available to them the professional-
ism of a large media group.

B2B magazines
In early 2012, the medical publications of Roularta 
Medica were merged with the Belgian magazines of 
the British UBM group and placed in 
a 50/50 joint venture named Actua-
Medica. This produced a good result 
in 2012, but the persistent problems 
of the pharmaceutical industry limit 
visibility.

ITM (Industrie Technisch & 
Management D/F), Grafi sch 
Nieuws (D/F) and Data 
News (D/F) are growing with 
the launch of new events, 
the growth of paid sub-
scriptions and the growth 
of their websites, in terms 
of both visitors and adver-
tising revenue.

DIGITAL
The Knack.be and Levif.be
news sites continued to 
grow in 2012 to more 
than 3 million unique visi-
tors per month. In France 
Lexpress.fr evolved to 
more than 7 million UV/
month. Advertising rev-
enue rose in parallel. The 
Letudiant.fr website has over 
2 million unique visitors/stu-

PRINTED MEDIA
Newspapers
The Group’s oldest titles – some dating back over 100 
years – that is West Flemish weeklies belonging to the 
Krant van West-Vlaanderen group, are visibly the least 
affected by the crisis, growing in terms of both readers’ 
market income and advertising revenues.

Free Press
The house-to-house newspaper De Streekkrant (nearly 
three million copies with 50 regional newspapers) and 
De Zondag (nearly 700,000 copies – distributed primarily
through a network of around 4,000 bakeries) are 100% 
dependent on advertising revenue, which fell by 5.8% 
owing to the decrease in job ads. Meanwhile, the 
freesheets are clearly on the rise again, and the weekly 
competition has disappeared almost everywhere. The 
sales organisation has been modifi ed and now operates 
from large central offi ces in each province.

The monthly Steps magazine grew in circulation and 
advertising revenue. Steps is distributed along with 
De Zondag, and another more than 100,000 copies 
through a network of displays at Delhaize and in the bet-
ter catering establishments. Steps is the free magazine 
for the world of lifestyle. From the beginning of 2013 it 
has been published in a new handy, near square format. 

B2C magazines
Western Europe’s magazine industry is facing declining 
newsstand sales, as the number of newsagents contin-
ues to fall. Newsagent traffi c is dwindling by 10% a year 
as readers lose the habit of buying a daily newspaper and 
no longer visit for tobacco or to hand in lottery tickets. 
This also affects magazine sales. Roularta is fortunate in 
being able to rely in Belgium (and to a lesser extent in 
France) on a very large percentage of loyal subscribers. 
Knack, Le Vif/L’Express and Trends today operate on an 
85 to 90% subscription basis. And even French-language 
TV magazine Télépro (50/50 Bayard/Roularta) is 2/3 sub-
scriber sold, a rare phenomenon for television magazines, 
most of which are struggling with falling newsstand sales. 

Télépro now has a net distribution 50% higher than its 
competitor Moustique.

Meanwhile in early 2013 Roularta took a small stake in 
France in Media Kiosk, a Decaux group company that 
operates typical newsstand kiosks in Paris and other 
major French cities and is expanding this network. 
Together with Le Monde and Le Figaro, the shareholding 
is 12.5%. Media Kiosk is a profi table company thanks to 
the sale of postering.

Roularta’s core business – in terms of Belgian magazines 
– is the trio of weekly news magazines Knack, Trends and 
Sport/Voetbalmagazine (in Dutch) and Le Vif/L’Express, 
Trends-Tendances and Sport/Foot Magazine (in French). 
Le Vif/L’Express, the youngest title, celebrates this year 
its 30th birthday. The French title L’Express (founded 
by Jean-Jacques Servan-Schreiber) is celebrating 
60 years this year.

Meanwhile everywhere a ‘rejuvenation’ operation is under 
way with Jörgen Oosterwaal as new editor-in-chief of 
Knack and Stefaan Werbrouck as his counterpart at 
Knack Focus.

At Sport/Voetbalmagazine, Jacques Sys is now the 
editor-in-chief for both languages, with much greater 
synergy between journalist teams (D/F).

In late February 2012, Trends Style (D/F) was launched. 
This new lifestyle magazine, with greater attention to the 
male reader, now appears six times a year and accom-
panies the full issue of Trends. The magazine is very well 
received by readers and advertisers.

                              RIK DE NOLF                        

 President of the 
 management team and CEO
"

 In Belgium, Roularta can rely 
on a very large percentage of

 loyal subscribers. 

"
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dents per month and offers full information on more than 
2,000 educational institutions/advertisers.

New activities like lead generation and the sale of 
Google packs provided additional advertising revenue 
growth. Roularta received the European best service 
award for Google resellers. All told, Roularta already 
makes EUR 25 million of advertising revenue from the 
internet.

Additionally a number of specialised newsletters (D/F) 
like Fiscoloog and Inside Beleggen (investment) are 
evolving towards a combination of printed newsletter 
and continuous information digital versions via web-
sites, while Trends Top provides business and fi nancial 
information to measure and via log-ins to a constantly 
updated website. Roularta continues to look for new 
paid content avenues.

For ‘classifi eds online’, Roularta is working with Rossel 
on developing Immovlan.be and Autovlan.be. Roularta 
Recruitment Solutions is in the meantime developing 
Streekpersoneel.be and Challengez.be, combining print, 
internet and TV. 

At VMMa, the emphasis in online & mobile lay in 2012 
on expanding the video network and on extending the 
experience to other platforms. The number of video views 
rose to a record height and various mobile applications 
were launched, representing 320,000 downloads. The 
rebranding of VTM Koken (cooking) doubled visitor num-
bers.

TELECOM
At VMMa (Vlaamse Media Maatschappij), new projects 
are meanwhile being started in collaboration with KPN/
Base. In 2012, the joint venture MPlus Group (50/50 
VMMa/Base) was created to launch Hawai, a telecom 
subscription combining phone, SMS and internet with 
content from VMMa, Roularta and Persgroep, in text, pic-
ture and video format. Meanwhile, the existing JIM Mobile 
has over 600,000 card users.

AUDIOVISUAL MEDIA
Television
The total (net) television advertising in Flanders decreased 
by 5% in 2012. The VMMa channels were unaffected by 
the changes in the TV market. The group held its position 
excellently at both the commercial (advertising) level and 
in terms of audience fi gures.

VMMa continues to invest heavily in programming, with 
approximately 75% locally produced content. The VTM 
brand experience is central here. Prestigious fi ction, top 
entertainment and the further development of the news 
are the central thrust here. The focus is on the core activi-
ties. Musical production house Starway Film Distribution 
was discontinued.
Overall TV consumption continues greater than ever 
(from 149 minutes per day to 174 minutes per day over 
a 10-year period). This represents a seam of added value 
that VMMa will continue to exploit.

VMMa focuses on content. For this it has set up the 
umbrella production house TvBastards. In 2012, with 
the ever increasing penetration of DVRs, delayed view-
ing grew to a record height of 10% in September. Never 
has so much TV been consumed, also with the arrival of 
many ‘second screens’. VMMa was involved in February 
2013 in the launch of Stievie, a very user-friendly web 
platform for television.

Audience fi gures at Kanaal Z/Canal Z grew steadily. On a 
daily basis, Belgium’s only national broadcaster (D/F) now 

reaches more than 300,000 viewers (source: small CIM 
audimetry). Advertising revenue rose sharply with a whole 
series of sponsored surrounding programmes.

Flanders regional TV stations are experiencing diffi cult 
times with the signifi cant decrease in contribution per 
connected cable subscriber and the reduction of gov-
ernment spending at local, provincial and regional levels. 
Roularta participates in the two West Flemish channels 
WTV and Focus TV and handles the advertising for Ring 
TV, the station for the wider Brussels suburban area. 
A new media policy is expected from the government, 
which right now reserves the massive state support 
almost exclusively for the VRT, although the social mis-
sion of the regional stations is clearly defi ned in Flemish 
decrees.

Radio
The VMMa radio stations are thriving in diffi cult times, with 
advertisers increasing their radio investment.

The Q-music and JOE fm listening fi gures are evolving, 
with the special actions proving a great success. Mr Rabbit 
travelled the world for a year with listeners, with Q-music 
collecting a considerable sum for the ‘Kindergeluk’ chil-
dren’s charity. JOE fm’s second edition of SOS toys 
brought in 1,250 m² of toys.

Q-music started with 24/24 visual radio live via a separate 
channel: Channel # 39 on Telenet digital TV, using the 
Q app and on Q-music.be. This is neither radio nor TV 

station, but a new medium focusing on consumer inter-
action through word, image, music and social media. 

EVENTS AND FAIRS
Roularta is busy developing a professional organisa-
tion for events and exhibitions in Belgium. An event unit 
was set up to provide logistics support for the expand-
ing activities. Roularta’s strong brands form the basis 
for a whole series of prestigious events: Trends Gazelles, 
Trends Awards for various professional circles, Data News 
Awards, Industry Awards and others.

At the end of 2011, the Ondernemen/Entreprendre fairs 
were acquired and reinforced with additional fairs for 
e-commerce, franchising and business gifts. The organ-
ising of the annual Open Companies Day (D/F) was taken 
over via the Twice Entertainment events offi ce.

In each province, Roularta Recruitment Solutions (RRS) 
organised for the fi rst time successful fairs on the model 
of the GER ‘Job Rencontres’ fairs in France.

In France, a number of new student fairs were organ-
ised. There are now more than 70 such fairs in Paris and 
other major French cities, with more than 2,000,000 visi-
tors/students looking to decide on what line of study and 
employment to take. 

LINE EXTENSIONS
Roularta magazine readers are offered interesting 
deals on a weekly basis. In 2012 Roularta invested fur-
ther in the ‘Line Extensions’ unit. Besides traditional 
cultural products such as books (published by Roularta 
Books itself or in co-edition), CDs and DVDs, the offer-
ing is becoming increasingly diversifi ed. Large volumes 
enable travel, wine, design and other products and 
services to be marketed at very interesting prices. This 
growing business is being developed under the major 
media brands Roularta, Knack, Nest etc. in place of 
the Wikiwin brand which Roularta experimented with 
in 2012.

VMMa was involved in the
 launch of Stievie, a 

very user-friendly web 
platform for television. 

"

In 2012 GER launched
 two new quarterly magazines:

 Long Cours and
Décoration Internationale.

"
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Roularta Media Group in 2012
Streekpersoneel.be successfully 
organises in April and May 
regional job fairs at different 
Kinepolis cinemas, giving job seek-
ers an opportunity to meet employ-
ers from their own region.

On 21 June Roularta Media 
Group receives a second time 
the annual West Flanders Sus-
tainability Charter certifi cate. 
Companies signing the charter 
undertake to work, volunta rily 
and proactively, on the basis 
of six policy principles and ten 
ecological or social themes, to 
which concrete objectives and 
actions are linked every year.

On 9 January RMG acquires 
50% of the outstanding shares 
of ActuaMedica (formerly UBM 
Medica Belgium) into which it 
contributes its own medical titles. 
This makes ActuaMedica the 
undisputed leader in the mar-
ket of medical communication 
to GPs, specialists, pharmacists 
and dentists, with a complemen-
tary and diversifi ed range of prod-
ucts, ranging from print editions 
and digital editions to events, TV, 
etc. The main print publications 
are the Artsenkrant/Le Journal 
du Médecin, the Tandartsen-
krant/Le Journal du Dentiste, De 
Apotheker/Le Pharmacien and 
De Specialistenkrant/Le Journal 
du Spécialiste (with regular edi-
tions for cardiologists, diabetolo-
gists, urologists and other disci-
plines). 

Since January, Roularta Local 
Media has been the national 
advertising sales offi ce of the larg-
est regional media in Flanders: 
De Streekkrant/De Weekkrant, 
De Zondag, Steps City Magazine 
and Krant van West-Vlaanderen.

1 February: 
Miranda Keuters is 
appointed editor of 
RMG’s B2B maga-
zines. In this capac-
ity she is responsible 
for developing magazines Indus-
trie Technisch & Management, 
Grafi sch Nieuws and M&C, the 
Data News activities, the business 
information activities of Trends Top 
and the legal newsletters (includ-
ing Fiscoloog/Le Fiscologue).

Krant van West-Vlaanderen (KW) 
continues to grow, reaching 350,000 
readers weekly (CIM) combined 
with eleven strong, locally anchored 
newspapers for the eleven big cit-
ies, among which Brugsch Han-
delsblad, Kortrijks Handelsblad, 
De Weekbode, Het Wekelijks 
Nieuws and De Zeewacht.

On 13 March RMG launches 
The Good Life, the fi rst hybrid 
magazine on the Dutch market. 
This quality magazine is a combina-
tion of news with lifestyle, integrat-
ing economics, fi nance and culture 
in a single luxury lifestyle maga-
zine, published four times a year in 
Dutch.

On 28 and 29 March the 
Ondernemen/Entreprendre fair 
is organised for the fi rst time fol-
lowing the takeover of New Bizz 
Partners in 2011. This is the only 
national fair dedicated to SMEs, 
start-ups and self-employeds.
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In July an agreement is reached, 
via the joint venture Twice Enter-
tainment, to acquire Open Bedrij-
vendag/Journée Découverte Entre-
prises. This is the biggest one-day 
event of its type in Belgium with 
more than 1 million visitors and 
an average participation of around 
450 companies, held annually on 
the fi rst Sunday of October.

Also in July RMG founds the 
Mplus Group, in partnership with 
De Persgroep and KPN Belgium. 
The two media groups will offer 
users their content in digital and 
personalised format, via the Base 
network. Hawai is the new telecom 
subscription.

Kanaal Z/Canal Z launches in 
2012 a raft of new programmes, 
including Z-Fiscaal (everything 
you want to know about taxation), 
Z-Energy (for people wanting to 
know more about the major trends 
in the Belgian energy market), Z-HR 
(all about personnel management), 
Z-Innovation (or how to turn crea-
tive ideas into innovative projects), 
Z-Invest (guiding businesses and 
entrepreneurs in their quest for 
growth in challenging times), Z-Bier 
(a mouth-watering journey through 
the Belgian beer landscape), 
Z-Start (young entrepreneurs about 
their new businesses).  

At the end of February Trends 
Style is launched. Published six 
times a year, this new lifestyle mag-
azine is distributed with all copies 
of Trends.
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Prizes in 2012
AWARD FOR GREATEST CUSTOMER SATISFACTION As a Google AdWords Premium Partner, Roularta took 
the Award for greatest customer satisfaction in EMEA (Europe, Middle East and Africa). Worldwide Roularta fi nished 
in fi fth place. Roularta owes this distinction to the customer-oriented approach of all its Google AdWordsTM campaigns. 
Roularta is determined to continue to invest in this area. Belgian SMEs wanting to broaden their media mix in a cost -
effective manner with online ads can continue to count on RMG’s strong expertise. 

MEDIUM OF THE YEAR The Weekend Black editions of Knack and Le Vif/L’Express were chosen by the 
professional journal Media Marketing and the Belgian Association of Communication Agencies as the Medium of the 
Year. Right from the fi rst edition, the Black issues have proved a hit with both advertisers and readers. 

BELFIUS PRESS PRIZE This year’s Belfi us press award judges honoured François Brabant (Le Vif/L’Express) 
for his documentary entitled ‘Di Rupo, histoire d’une marque’. In this feature article François Brabant explains how 
Belgium’s current Prime Minister has created a real personal brand during his 25-year political career. 
On top of this fi rst prize, Le Vif/L’Express also took the Belfi us press award for the best photo, which went to Sander 
De Wilde for his picture of former Prime Minister Jean-Luc Dehaene, which appeared in the special retro photos on 
30 December 2011. 
The Belfi us press awards are the most prestigious journalism prizes in Belgium. For the past 49 years they have 
honoured the best reports, feature fi les, documentaries, radio and television broadcasts and photos produced by the 
media from all three Belgian communities.

FELLOW OF THE HOGENHEUVEL COLLEGE In September, Data News editor Luc Blyaert was honoured by the 
Faculty of Business and Economics of the University of Leuven as ‘Fellow of the Hogenheuvel College’. This honorary 
title is bestowed every year on three new prominent fi gures who have distinguished themselves for their effective 
governance, based on the scientifi c principles of Economics and Business Administration, and who are regarded as 
worthy ‘ambassadors’ of business information systems in Flanders. 

FLEMISH NORTH-SOUTH PRESS PRIZE Freelance journalist Rudi Rotthier took the Flemish North-South Press 
Prize for his series of articles about Pakistan in Knack. The prize, which comes with a cheque for 3,000 euros, was 
awarded for the fi rst time by the Filip Decock Foundation and the Flemish International Cooperation Agency. The award 
panel was impressed by, among others, the strong content, nuanced story and clear language. This award-winning 
series of articles has also been turned into a book ‘De lont aan de wereld’ (The fuse to the world).

TOURISM PRESS AWARD De Zondag’s journalist team won the Tourism Flanders Tourism Press Award (third place) 
for its City to City series that appeared in summer 2011, with inspiration and practical tips for holidays in Belgium. 

PRIX DE L’INNOVATION 2012 In France, The Good Life received on 4 April the prestigious ‘Prix de l’Innovation 
2012’. This prize rewards the best launch of the year, going each time to an initiative that stands out for its strong 
concept, outstanding production and reader popularity. The Good Life is published by Editions Idéat, a joint venture 
between Roularta and Laurent Blanc. 

PRIX LOUIS HACHETTE In France, Henri Haget, a journalist at L’Express, took the ‘Prix Louis Hachette’ for his 
article ‘La seconde vie du Scorpion serbe’. This prize is awarded to journalists whose reports, research, records, 
portraits or drawings have contributed to the reputation of the written press.

August: reorganisation of weekly 
magazines Sport/Voetbalmaga-
zine (Dutch) and Sport/Foot 
Magazine (French). Jacques Sys 
becomes editor of both magazines, 
with closer cooperation between 
the journalist teams. 

15 October: Jörgen Oosterwaal 
takes over as editor of Knack. 

The Knack Weekend Black edi-
tion of 31 October and the Le Vif 
Weekend Black of 2 November 
are enveloped in white, playing on 
the theme ‘white and pure’, which 
is developed further right through 
the magazine. 

Roularta launches the new-for-
mula Bodytalk. The monthly 
health magazine gets a new 
layout and from November 
goes out with all Knack and 
Le Vif/L’Express subscription 
copies. Bodytalk is opened 
for advertising for the fi rst time 
and can also be purchased 
separately.

On 9 December an additional 
600,000 copies of Knack are 
printed for distribution free of 
charge with De Zondag. 

25 September: Stefaan Wer-
brouck is appointed as new editor 
of Focus Knack, the culture and 
entertainment magazine, which 
is included with Knack Weekend 
in each weekly 
Knack package.
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The Good Life 
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Trends 
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Royals 

Point de Vue 
Télépro 
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Industrie Technisch & Management 

Data News 
Grafisch Nieuws 
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JOURNALIST KNACK
In 2012 I had the pleasure of celebrating 25 years’ faithful 
service at Knack. I vividly remember my fi rst contact with the 
journalist team, and a conversation with Sus Verleyen, the 
man who made Knack great. We talked then about kingfi sh-
ers in Bruges. Our last conversation was about the Salonga 
National Park in the heart of the Congo, which I travelled to 
for Knack – one of the most spectacular trips I ever made. 
When I got back, Sus was dead.
These 25 years have yielded a very diverse range of subjects: 
interviews with top scientists like DNA discoverer James 
Watson, encounters with war criminals like Serbian bandit 
Arkan, reports ranging from the murder of veterinarian Karel 
Van Noppen to the illegal setting out of beavers in Belgium. 
Working for Knack is a many-sided task. Knack is also a 
multifaceted magazine, with many opinions and perspec-
tives – something that cannot be stressed enough. A major 
advantage of Knack, not least for the readers, is that stories 
are thoroughly researched. Which brings a breath of fresh air 
in this age of fl ashy slogan media.

"

Knack and Le Vif/L’Express:
a complete package of information

Knack stories are thoroughly researched.
 Which brings a breath of fresh air in this age

 of fl ashy slogan media.
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DE NIEUWE REIZIGER PROBEERT ALLES UIT

E X T R A

KNE03-001_KNE12-001  19/02/13  08:32  Pagina 1

NOS ÉLUS
● Indemnités, avantages, frais... 

tout sur le salaire de nos parlementaires
● Notre enquête sur un système 

financier opaque

Pourquoi JAN PEUMANS (N-VA), président 
du parlement flamand, veut venir vivre en Wallonie

NOS ÉLUS
CE QUE NOUS COÛTENTCE QUE NOUS COÛTENT

SÉNAT - CHAMBRE

● Notre enquête sur un système 

LE VIF 31e année no 7 L’EXPRESS no 3215 hebdomadaire BEL/LUX 5 € du 15 au 21 février 2013 – P509558 - ISSN 0774-2711

www.levif.bewww.levif.be

BENOÎT XVI
Les secrets

d’une démission

LV07-001NEW  12/02/13  10:04  Pagina 1
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MOEGESTREDEN
Samenleven 

met een puber

KOKEN MET
Junior Masterchef
Dino en Wout Bru

“ZIJN WE ER AL?”
3 maanden op reis

met de kinderen

KINDEREN
Special

KW06-001  30/01/13  10:44  Pagina 1

www.levifweekend.be 2e CAHIER DU VIF/L’EXPRESS N°6 DU 8 AU 14 FÉVRIER 2013 LE VIF WEEKEND, EN VENTE CHAQUE SEMAINE AVEC LE VIF/L’EXPRESS ET FOCUS VIF 

BEAUTÉ
DES PARFUMS RIEN 
QUE POUR EUX

DÉCO
UN LOFT 
ENFANTS ADMIS

PSYCHO
COMMENT LEUR 
PARLER DU 
HANDICAP ?

Kids
S PÉC IAL

PRATIQUE
LE GUIDE DES 

COURS DE CUISINE 
POUR LES PETITS

BIG APPLE, 
VERSION MINI

LW06-001  29/01/13  09:19  Pagina 1

F I L M ★ M U Z I E K ★ T E L E V I S I E ★ G A M E S ★ S T R I P S ★ E X P O ★ T H E AT E R ★ L I T E R AT U U R
www.knackfocus.be

HOORT BIJ HET WEEKBLAD KNACK NR.07 VAN 13 TOT 19 FEBRUARI 2013
KNACK FOCUS, ELKE WEEK SAMEN MET KNACK EN KNACK WEEKEND - ISSN.2031-664X

Breaking Bad
‘ER ZIT EEN GANGSTER IN ELK VAN ONS’

B R Y A N  C R A N S T O N
IN

Nick Cave
Jamie Lidell
Agnès Varda

Shani Boianjiu

FO07-001  07/02/13  13:18  Pagina 1

ANIMA GROS PLAN SUR LE FESTIVAL DU DESSIN ANIMÉ ET INTERVIEW DE MATTOTTI POUR PINOCCHIO PROJETÉ EN OUVERTURE.

LE CASQUE DU SIÈCLE

N°5 DU 1ER FÉVRIER 2013
EN VENTE CHAQUE SEMAINE
AVEC LE VIF/L’EXPRESS
ET LE VIF WEEKEND

ON LE PORTE POUR LA FRIME, POUR SE COUPER DU MONDE, POUR SE SOÛLER DE MUSIQUE OU POUR TOUT ÇA À LA FOIS. LE
CASQUE AUDIO EST DEVENU UN ACCESSOIRE INDISPENSABLE ET UN ENJEU COMMERCIAL DE TAILLE. AUTOPSIE ET CONSEILS.  

FOV05-001  25/01/13  13:51  Pagina 1
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Weekly magazines Knack and Le Vif/L’Express fulfi l a 
unique role in Belgium’s media world, presenting every 
week a complete package of high quality information:
• news magazine Knack for Dutch-speaking and 

Le Vif/L’Express for French-speaking Belgium;
• lifestyle magazines Knack Weekend and 

Le Vif Weekend;
• entertainment magazines Knack Focus and 

Focus Vif.

In addition, subscribers receive 18 spe-
cial Knack Extra/Le Vif Extra issues 
every year. Nine of these focus on a 
particular topical, social or historical 
theme. And nine times a year, Knack/
Bodytalk and Le Vif/Bodytalk publish 
an exceptional health magazine.

Finally, once a month the package con-
tains MO, the magazine on globalisa-
tion and related issues.

Knack and Le Vif/L’Express cost 5 euros on the news-
stand. 85% of net distribution is by subscription.

The Roularta Media Group B2B and B2C magazine 
websites have since 2011 been combined under a sin-
gle umbrella: Knack.be for the Dutch-language and 
Levif.be for the French-language magazines. This has 
dramatically increased the number of visitors, making 
the Knack.be/Levif.be tandem a key player on the news 
site advertising market. 

The Knack.be/Levif.be portal counts an 
average of 194,000 unique visitors and 
1,366,000 page views per day. As the 
country’s fastest growing news site, the 
portal processes over 42 million page 
views every month. 

      DIRK DRAULANS  

Verlost van 
de oliesjeiks
De gasrevolutie in 
de VS én in Limburg 

Met Jan Peumans
naar Wallonië
‘Beter een goede buur
dan een verre vriend’

Maxim Februari:
vrouw wordt man
Geslachtswijziging van 
een NRC-columniste  

PAUS 
TREEDT

TERUG
‘In de huidige tijd met

snelle veranderingen 
heeft een paus niet 

alleen mentale, 
maar ook fysieke 

kracht nodig ’

KN07-001 5 EUR0  11/02/13  18:02  Pagina 1
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Lifestyle magazines:
all trends hot off the press
Roularta is the leader in the fi eld of lifestyle.
Weekly magazines Knack Weekend and Le Vif 
Weekend are an important part of the total Knack and 
Le Vif/L’Express offering. The unique combination with 
a news magazine guarantees a very interesting tar-
get group. Knack Weekend and Le Vif Weekend pub-
lish annually a number of editions that are generally 
recognised as the style bibles of fashion, design etc. 
Eight times a year Weekend (Knack/
Le Vif) appears on thick book paper. Eight 
‘Black Issues’ or theme editions to keep.

Nest (D/F), the Belgian country magazine, 
has more than 120,000 postal subscrib-
ers and together with newsstand sales 
reaches 500,000 readers.
Nest appears six times a year but also 
publishes twice a year Nest Wonen/Déco 
(interior decoration), twice a year Nest 
Koken/Saveurs (cooking) and once a 
year Nest Kust/Côte (coast) and Nest 
Ardennen.

Ik ga Bouwen & Renoveren/Je vais Construire & 
Rénover is the practical magazine for those interested 

in building and renovating. The editing team also provides 
a strong website Ikgabouwen.be/Jevaisconstruire.be and 
a series of interesting yearbooks on construction and 
renovation.

Grande (D/F), the monthly travel magazine, comes 
out with a new ‘country’ edition every month. Discover 
France, Italy, Spain, Citytrips etc. Grande is published by 

Himalaya nv (50% Roularta).

The Good Life (D) is the new hybrid 
international lifestyle magazine. Hybrid 
in the sense of integrating economics, 
fi nance and culture into a lifestyle maga-
zine. The French edition was launched in 
2011 in France. Roularta started a Dutch 
edition (4x per year) in 2012.

Bodytalk comes out nine times a 
year with practical information on four 
main themes: health, eating, exercise 
and psychology. Written by a team of 

clinicians in a clear language, the magazine goes out with 
all Knack and Le Vif/L’Express subscription copies, and 
can also be purchased separately. 

Lifestyle news not only has become 
more important, everything today 

travels much faster, right round the
 world via all possible channels.

H
O

O
R

T 
B

IJ
 H

ET
 W

EE
K

B
LA

D
 K

N
A

C
K

 N
R

. 8
 V

A
N

 2
0 

FE
B

R
U

A
R

I T
O

T 
26

 F
EB

R
U

A
R

I 2
01

3 
- 

K
N

A
C

K
 W

EE
K

EN
D

, E
LK

E 
W

EE
K

 S
A

M
EN

 M
ET

 K
N

A
C

K
 E

N
 K

N
A

C
K

 F
O

C
U

S
 IS

S
N

.0
77

22
94

X
H

O
O

R
T 

B
IJ

 H
ET

 W
EE

K
B

LA
D

 K
N

A
C

K
 N

R
. 8

 V
A

N
 2

0 
FE

B
R

U
A

R
I T

O
T 

26
 F

EB
R

U
A

R
I 2

01
3 

- 
K

N
A

C
K

 W
EE

K
EN

D
, E

LK
E 

W
EE

K
 S

A
M

EN
 M

ET
 K

N
A

C
K

 E
N

 K
N

A
C

K
 F

O
C

U
S

 IS
S

N
.0

77
22

94
X

KW08-001  13/02/13  08:06  Pagina 1 JOURNALIST 
KNACK WEEKEND
My fi rst – freelance – 
contribution in Knack 
Weekend appeared in 
autumn 1999: an article 
about the myth of the 
night, at a time when I still 
occasionally wrote longer 
pieces in the early hours. 
A few months later I was 
given a permanent job in 
the journalist team, with the 
opportunity to explore various 
theme areas and sections of 
the magazine. This multi-
faceted role provided a 
fascinating job with constant 
new challenges in a rapidly 
changing media landscape. 
Not only has lifestyle news 
become more important, 
but everything today travels 
much faster, right round 
the world via all possible 
channels. An evolution that 
we are obviously keeping 
close tabs on at Knack 
Weekend. Just as Knack 
itself has long been a strong 
brand, the same can be said 
today of Knackweekend.be 
too. Today my job is even 
more varied, and my 
motivation has increased in 
step. 

  WIM DENOLF      

"

HOORT BIJ HET WEEKBLAD KNACK NR. 9 VAN 27 FEBRUARI TOT 5 MAART 2013- KNACK WEEKEND, ELKE WEEK SAMEN MET KNACK EN KNACK FOCUS ISSN.0772294X

MODE

WAAROM 
ONTWERPERS

SCOREN 
of FALEN
EDOUARD 
VERMEULEN
30 jaar Natan

VERONIQUE
BRANQUINHO

Opnieuw beginnen

DIT IS BELGISCH

HANNELORE
KNUTS
als David Bowie

KW09-001  18/02/13  08:19  Pagina 1

Streekrecepten
HET BESTE VAN 
EIGEN BODEM

Journalist 
WORDT 
BIOBOER

De nieuwste  
TUINTRENDS

M E T  1 6  P A G I N A ’ S

WEST-VLAANDEREN

H U I S & T U I N  • K O K E N  • C O U N T R Y  L I V I N G  • N A T U U R & W E L L N E S S  • H O B B Y
JAARGANG 12 • FEBRUARI 2013 • NUMMER 83 • P509556 • 4 EURO

NATUURDOMEIN RYCKEVELDE • MOESTUIN OP HET DAK • BLOEMSTUK MET ANN DESMET •
MAROKKO, HET RODE LAND •  HISTORIUM BRUGGE • HET WEST-VLAAMS ROOD RUND •

GROEI
LENTE & NIEUW

Kids aan 
het fornuis

NS83-001_Reportage_SPECIAL  21/01/13  09:47  Pagina 1

www.ikgabouwen.bewww.ikgabouwen.be
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RENOVERENRENOVERENRENOVEREN&

■ Welke toekomst voor onze steden?
■ Bouwen of renoveren? 4 antwoorden
■ De woning van morgen ligt in de stad

Welke toekomst voor onze steden?

STEDELIJK
WONEN

BATIBOUW

Wat is nieuw? 
Onze selectie
Wat is nieuw? 
Onze selectie

BWN13-001_COVER 356 NL  24/01/13  08:48  Pagina 1

BUSINESS | CULTUUR | ARCHITECTUUR | MODE | REIZEN | LIFESTYLE | NR. 4 NOVEMBER/DECEMBER 2012 | € 5  

N I EUW

100%
NEW
YORK

04

Het eerste hybride magazine: news & lifestyle
230 PAGINA’S VOOR 
EEN BLIK VAN 360° 
OP ALLES WAT ER 

IN NEW YORK GEBEURT

€5

DOSS I ER
DE 100 HOTELS, 

BARS, RESTAURANTS,
TERRASSEN EN 

PLAATSEN DIE ECHT 
BELANGRIJK ZIJN 

IN NEW YORK

Good architecture.

EEN NIEUW ELAN VOOR DE STAD.

Good brains.

11 BRILJANTE GEESTEN DIE.

NEW YORK DOEN VOORUITGAAN.

Good bang.

DE VASTGOEDBOOM.

Good paper.

THE WALL STREET JOURNAL.

ONDER DE SCANNER.

Good trips.

MANHATTAN, BROOKLYN,.
QUEENS EN DE BRONX.

Good vibrations.

MODERN ART:. 6 NAMEN 
OM TE ONTHOUDEN.

JAZZMAN JOSHUA REDMAN.

WRITER JONATHAN FRANZEN. 

AP
   

   
   

   
   

   
   

   
   

   
   

   
   

   
   

   
   

>

Werkt verslavend

The Good Life 
ontving de ‘Prijs
van de Innovatie’

G E Z O N D H E I D      P S Y C H O L O G I E      B E W E G E N      E T E N

Gezond door het leven
De nieuwste
anticonceptiepillen

Musiceren 
houdt 
je brein fit

Als je kind 
last heeft van tics
Praktische tips

Blessurevrij 
sporten

Musiceren 

10oorzaken van

te veel 
cholesterol

10
Blinden 
leren zien 
met geluid

Wat u moet weten over
online apotheken

BTN76-001_BTN76-001  29/01/13  15:31  Pagina 1
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Financial-economic 
news magazines

The weekly Trends (D/F) magazines continue to develop 
new initiatives in the form of events, awards and the like. 
Trends Manager of the Year, Trends Gazelles, HR and 
CFO Manager of the Year, the Trends Summer University, 
Trends Lunches, the Fund Summit, etc., etc., all today 
well-known concepts in the business community. 

Trends has a dedicated fi nancial unit responsi-
ble for investor newsletters Inside Beleggen and 
L’Initié de la Bourse (twice weekly) and for stock 
market coverage on the Kanaal Z/Canal Z 
TV station. 

Bizz (D/F) is an important section in Trends 
for entrepreneurs and also intrapreneurs, 
the leading executives in large companies, 
with checklists, testimonials and case 
studies offering valuable lessons. A sec-
ond major section is MoneyTalk devoted 
totally to personal fi nance.

Trends Style goes out with Trends and 
is published six times a year as a sepa-
rate, glossy magazine, highlighting new 

trends in the world of fashion, design, lifestyle, travel, 
accessories, watches, etc.

Trends costs 5.50 euros on the newsstand, and its 
paid circulation (subscriptions plus newsstand sales) 
continues to grow, even in today’s difficult market con-
ditions. 

The Trends.be website reports nonstop on business and 
fi nance, with lots of services like the portfolio module and 

the Trends Top database with full fi gures 
from the country’s 300,000 largest com-
panies, plus the names of key executives, 
making it a unique tool for all kinds of 
rankings, geomarketing, etc. 

Trends.be continues to grow in numbers 
of unique visitors and now hosts more 
than 60,000 unique visitors per day, 
representing nearly 280,000 page views 
per day. On a monthly basis the site 
delivers almost 9 million page views.

The advertiser’s 
message travels 

fi rst class to 
its audience.

ACCOUNT MANAGER 
FINANCE 
At Roularta Media I’m 
responsible for contacts with 
advertisers in the fi nancial 
sector. Together with my 
colleagues, I make sure that 
the advertiser’s message 
reaches its target group. 
Roularta Media Group 
includes many quality media 
products. One can therefore 
safely say that the adver-
tiser’s message travels fi rst 
class to its audience. 

FINANCIEEL-ECONOMISCH WEEKBLAD VAN  14 TOT 20 FEBRUARI 2013
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Nieuwe methodes op Batibouw

MONEYTALK: DIVIDENDEN
IN DE GROEILANDEN

GAZELLEN WEST-VLAANDEREN
DE SNELSTE GROEIERS VAN DE PROVINCIE

SPAARBANK NIBC
WAT DOET ZE 

MET UW CENTEN?

TR07-001_Layout 2  12/02/13  08:44  Pagina 1
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       ISMAËL COLEN  

MERKEN  /  LOOKS  /  T IME  /   WHEELS   /  ACT ION  /  TECHNO  /  PEOPLE

BELLEROSE, 
CAFÉ COSTUME, 

SCABAL

HET BESTE 
VAN BIJ ONS

EDOUARD VERMEULEN 
IS ‘MENEER NATAN’

ONTMOETING MET 
EEN MONUMENT

BEZOEK AAN 
HET ATELIER VAN 
FIESSO D’ARTICO

IN DE SCHOENEN 
VAN LOUIS VUITTON

LAURENT-PERRIER 
EN ARCHITECTUUR 

DE KATHEDRAAL
IN DE KELDER

OP 
DE 
MAN
AF 

DE MODE 
VOOR LENTE 
EN ZOMER

NR.07 / VERSCHIJNT 6 KEER PER JAAR 
HOORT BIJ TRENDS NR. 8 
VAN 21 TOT 27 FEBRUARI 2013
ISSN 2034-8371 De gelijkenis tussen de weer- en beurs-

situatie is tegenwoordig treffend. Al
vele weken kijken we reikhalzend uit
naar opklaringen, naar een verbetering
van de situatie. Het verschil met het
weer is dat we al een prachtige lente
gehad hebben. De aandelenmarkten
zitten nog steeds te wachten op een
eerste sterke periode dit jaar, zeker de
meeste Europese beurzen. Maar ook de
beleggers actief op de beurzen van de
groeilanden hebben dit jaar nog weinig
of geen plezier beleefd aan hun aande-
len. We begrijpen dat steeds meer
beleggers eraan beginnen te twijfelen
of het ‘goede weer’ nog wel zal terug-
keren op de beursvloer.

Het is dan ook niet onlogisch dat we in
de financiële media nu koppen als
‘Kleine belegger haakt af’ lezen. De
berichtgeving blijft negatief en de
beleidsverantwoordelijken blinken niet
uit in daadkracht. Maar uiteindelijk
kwam er in de VS dan toch een
akkoord. De logica heeft gezegevierd.
Al was het natuurlijk veel beter
geweest als die oplossing een stuk
vroeger gekomen was dan op de
(voor)laatste minuut. Dat blijft jammer.
Het grote verschil tussen Europa en de
VS is dat het echt losbarsten van de
Europese schuldencrisis in het voorjaar
van 2010 erg belastend is voor de
Europese aandelenmarkten. Eigenlijk
kon alleen de Duitse beurs zich daar-
aan onttrekken. De DAX-index staat
nog 15% hoger dan in het voorjaar van
2010, wat voor de andere Europese
beursindices niet het geval is. Zo staat
de Eurostoxx50-index ruim 10% lager
dan in het voorjaar van vorig jaar. De
Europese aandelen moeten zich om de
paar maanden weer herstellen van een
klap. Dat duurt nu al 15 maanden en
dat weegt uiteraard sterk op het beleg-
gerssentiment. Dat probleem hebben

Amerikaanse beleggers veel minder.
Ook op Wall Street zijn er regelmatig
correcties, maar in New York duren die
maar enkele maanden en daarna gaan
de indexen telkens weer hoger. We
mogen niet vergeten dat de S&P500-
index (index met de 500 belangrijkste
Amerikaanse waarden) nog amper 10
à 15% onder zijn historische top
noteert.

2010-bis kan nog steeds
Voor de Europese aandelenbelegger is
het vandaag uiterst moeilijk om posi-
tief te blijven. Zeker als er ontgooche-
lingen als Bekaert bovenop komen, al
vallen die te nuanceren (zie ook porte-
feuillecommentaar p. 2). We zien de
toestand op middellange termijn ook
niet rooskleurig in, maar dat wil niet
zeggen dat het uitgesloten is dat de
beurzen de komende maanden nog een
(laatste) sprong zullen maken. In dat
opzicht mag het een troost zijn dat het
er ook 12 maanden geleden midden
de zomer absoluut niet goed uitzag op
de beurzen. De stemming zat toen ook
onder nul, met de meeste beursindexen
duidelijk in het rood ten opzichte van
het begin van het jaar. Maar vanaf
augustus ging het weer heel wat beter
dan voordien. Ten slotte doen de
bedrijven het nog steeds meer dan
behoorlijk, is er voldoende geld voor
overnames. Dramatisch is de toestand
van het bedrijfsleven lang niet. We den-
ken wel niet dat de fraaie klim vanaf
augustus tot december van vorig jaar
ook in die omvang dit jaar herhaald
zal worden. Eenzelfde stijging op
indexniveau van 20 à 25% zien we
niet meteen meer plaatsgrijpen, maar
de helft (10 à 15%) achten we wel nog
mogelijk. Het allerbelangrijkste is dat
we zo snel mogelijk - liefst al de
komende weken - uit die neerwaartse
spiraal komen.

TIPS

1INSIDE BELEGGEN - 2 AUGUSTUS 2011

Inside
B E L E G G E N

PEUGEOT
Extreem lage 
waardering (p. 6)

MICROSOFT
Nog steeds te goedkoop

(p. 7)

Bezoek ook onze website: www.insidebeleggen.be

2 augustus 2011 - nr. 31A
Jaargang 41

Afgiftekantoor Antwerpen
P509535

VERSCHIJNT 2 KEER PER WEEK

Na regen komt zonneschijn

PORTEFEUILLE &
SELECTIE
Bekaert, Renault,
Gamesa (p. 2-3)

AANDELEN
Vasco Data, 
LVMH, Peugeot,
Microsoft (p. 4-7)

INSIDE OBLIGATIES
VS zullen AAA-rating
verliezen (p. 8-9)

CHECKLIST A
(p. 10-12)

Voor persoonlijk beleggingsadvies
bel 0900/10.507 (0,45 €/min.)

elke vrijdag van 9.30u - 12.30u

KORT

IBV 31A:IBV 31A  8/4/11  4:28 PM  Page 1
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Trends Top
Business Intelligence Tool

Trends Top has evolved from traditional paper directory 
to online tool, with up-to-date business information and 
powerful web tools for targeted prospecting, sales man-
agement and fi nancial analysis. 

The handy Quick Search is the fastest way to daily 
updated information on over 300,000 companies and 
500,000 decision-makers. Eigen Top 
(Personal Top) lets you easily create a 
prospecting list based on self-selected 
parameters. 

GeoTop analyses your client portfolio 
and automatically selects prospects hav-
ing the same profi le. Use Regiobeheer 
(Regional Management) to view the geo-
graphical distribution of your sales team 
and map the potential for each sales-
person. 

Take Benchmark to compare at a glance 
all the key fi gures and ratios for your company with other 
players in your sector and region.

In mid-2012, Trends Top+ was launched with easier data 
export, alert service, company rating or general health 
indicator, annual accounts in PDF format, links to publica-
tions in the Belgian Offi cial Gazette, to articles in Trends 
Magazine and to reports on Kanaal Z. Individual, sectoral 
and regional reports keep you constantly informed of the 
economic fabric in which your company evolves.

 
A totally unique service tailored to each 
department within a company. A comfort 
zone available for a whole year for a small 
investment. Trends Top is committed not 
only to providing this information and 
web tools, but also to ensuring that you 
use them effi ciently. For this it organises 
Expert Classes in the form of practical 
one and a half hour training sessions in the 
optimal use of the Trends Top web tools.

The Trends Top website counts up to 
30,000 unique visitors per weekday and 

accounts for 3.6 million page views per month. Your 
dream communication platform.

"Our wide offering, both print 
and online, means ample

 opportunities for innovative, 
personalised proposals.

De 5.000 grootste 
bedrijven van België

BIJLAGE BIJ TRENDS NR. 49 - 6 DECEMBER 2012 - ISSN. 0776-3387

www.trendstop.be

2013
Zie

p. 111
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ACCOUNT MANAGER TRENDS TOP 
I have been working as an account manager 
at Trends Top since December 2011. Every 
day I advise decision-makers and market-
ing and communication managers how to 
make optimal use of our online working tools 
and communication platform. Together we 
examine their needs and how Trends Top 
can meet these with real added value. 
Our wide offering, both print and online, 
means ample opportunities for innovative, 
personalised proposals.
The variety of customers and sectors makes 
my job particularly exciting and the challenge 
all the greater. Remaining on top of all that is 
happening in our customers’ and prospects’ 
worlds remains one of the most important 
action and attention points. My daily aim is 
to extend the existing customer portfolio, 
while optimising it all the time. I particularly 
appreciate at Trends Top the team spirit 
and openness between colleagues. A direct 
consequence is that I am able to improve my 
performance and develop further. We learn 
from each other every day, and this always 
bears fruit.

"

  SYLVIE SEMPELS      
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INTERVIEWS MET LAURENT BLANC, LUIS ARAGONES EN
WLODEK LUBANSKI - VOETBAL IN OEKRAÏNE
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Sport/Voetbalmagazine 
scores in the sports world

Sport/Voetbalmagazine and Sport/Foot Magazine 
bring a weekly panorama of Belgian top football. As well 
as original plus products like DVDs recording highlights of 
Belgian and international competitions. 

Special championship issues (on the 
Belgian and European championships 
and the Champions League) provide 
additional circulation.

Football from home and abroad is the pri-
mary focus of the magazines, but every 
week’s issue contains contributions from 

other sports. Basketball, golf, volleyball, tennis and motor 
sport feature on a regular basis. 

Since 2012, cycling has been receiving additional atten-
tion, with Sport/Voetbalmagazine pub-
lishing extra 16-page fi les on this popular 
sport right through the main cycling sea-
son. 

Three times a year Sport/Wielermaga-
zine appears as practical special editions 
for cycling fans.

A goal, a cyclist coming off during a downhill 
run, an interview with a chairman who has just

 lost his son... Sport is pure emotion! 
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Ze wilden
van mij de
Belgische
Balotelli
maken

‘ ‘

RACING GENK
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DE REDDER 
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"
ART DIRECTOR SPORT/VOETBALMAGAZINE
Day in, day out I’m overwhelmed by a tsunami of 
images and texts all trying in their own unique way 
to describe what it means to score or to just miss a 
goal. A goal, a cyclist coming off during a downhill 
run, an interview with a chairman who has just lost his 
son... All faces, snapshots, people with stories. Sport 
is pure emotion! Working with the editor, I try every 
week to bundle all these elements into an attractive 
whole. Photographers are sent out, new approaches 
sought. Together with the journalist I go looking for 
the best way to illustrate his article as clearly and 
interestingly as possible. Cover topics spook through 
my head. When are we going to publish what, and 
as originally as possible? That one picture, smile or 
tear that in one fell swoop makes you forget all the 
pressure and stress. The variety and intensity of my 
work ensures that, just like in the sports I practice, 
I fi nd enough challenges to get me going again and 
again. And that too is sports, a mental one that is.

"

      DOMINIQUE LOBBESTAEL  
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People, royalty and TV magazines
with class
Roularta Media Group publishes the monthly magazine 
Royals (D/F) and its two-monthly sisters Royals Hors Série 
(F) and Royals Extra (D). With a joint circulation of 69,000 
copies, these specialist magazines closely follow the ins 
and outs of royal life in Europe and further afi eld. Cover-
ing all facets of monarchy, Royals is considered a model 
for royalty news reporting. Each article is lavishly illustrated 
with superb pictures. 2013 looks to be a royally promis-
ing year. The UK is anxiously awaiting Prince William and 
Duchess Kate’s fi rst child, The Netherlands prepares for 
the change of throne from Beatrix to Willem-Alexander and 
Belgium’s King Albert celebrates 20 years on the throne. 
Royals is regular reading at European courts. With Royals 
the reader is in select company.

With Groupe Express-Roularta (GER) Roularta also pub-
lishes Point de Vue, a weekly magazine with a great 
history (launched more than 60 years ago as a new 
magazine but which has since become the main French 
upscale people magazine). Point de Vue is a real cross-
generational album, in which each week readers discover 
an exclusive and fascinating contemporary universe com-
posed of the daily lives of the nobility, of culture and of the 
art of living. 

In a society that is losing its reference points, Point de Vue 
is well rooted in its time and answers a need for authen-
ticity and permanence, but also dream, elegance and 
escapism; a magazine that combines culture, glamour 
and curiosity. Point de Vue has a major Belgian edition. 
With its specialised editorial staff (a separate unit for every 

European royal house), the weekly magazine reaches a 
large and stable readership in France and also has a wide 
international distribution.

Télépro has been the French TV guide for all the family 
for almost 60 years. Télépro lists programme schedules for 
over 100 channels, selling more than 125,000 paid 
copies weekly  (70% to loyal subscribers), and is read by 
469,000 readers every week. This makes it the second-
largest French-language weekly TV guide.

Its editorial team guides readers through the jungle of pro-
gramming, suggesting a selection of fi lms, sport, docu-
mentaries and reports every day, as well as highlighting 
the day’s key programmes. Télépro offers advice on which 
programmes to watch on catch-up on the internet, sug-
gests a selection of videos on demand and reveals televi-
sion’s behind-the-scenes secrets.

Télépro is also a social observer and a key player in its 
sector. Its special features, for example, written with the 
help of specialists and based on the opinions of a panel of 
several thousand readers, are frequently commented on 
in other media.
Every week, Télépro offers a list of suggested reads along 
with practical advice on gardening, decorating, getaways 
and recipes. It also keeps an eye on major technologi-
cal and consumer trends and responds to a real need for 
information on areas such as law and health.
Télépro is published by Belgomedia, a subsidiary of 
Bayard and the Roularta Media Group.

FRANÇOISE GIROUD 
10 ANS DÉJÀ
Sa fille se souvient
Son amie et biographe
témoigne

Kate 
& William

préparent leur 
nouvelle vie

HARRY WINSTON 
La saga du 
roi du diamant

PAULINE DUCRUET
L’étoile du 
festival du Cirque 
de Monaco 

MATHILDE 
DE BELGIQUE
La princesse fête ses
40 ans en beauté

LEUR BÉBÉ EN JUILLET
LEUR NOUVELLE
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pas au succès !»

SPÉCIAL AUTO
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pour rouler 
malin !

Rush vers la célébrité
Les paparazzis critiquent le système !
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5 AU 11 JANVIER

Gagnez des 

 ENTRÉES 

Philippe et Mathilde

TPF_1301_001.indd   1 28/12/12   14:19:29

Royals is much 
more contemporary 

than people
 sometimes think!

Een historisch nummer bij een
historische gebeurtenis 

Koningin 
Beatrix’ abdicatie 

Beatrix en Claus
Eeuwige liefde

Willem-Alexander
De bijzondere weg naar
het koningschap

En… ook dat was
Beatrix!

sterke vorstin
Portret van een  

"
EDITORIAL ASSISTANT ROYALS
The Royals magazine closely follows royalty news. We report on state visits, 
weddings and births, but also look in on the ordinary daily activities of crowned 
heads, often under the joint ‘Hofkronieken’ (Court Chronicles) heading. As 
editorial assistant, my job is to fi nd photo material of all these occasions and to 
place the most attractive pictures on our server. With our background reports 
and historical documents, the challenge is greater and I can fi nd myself spend-
ing hours hunting for a specifi c photo. But once I have it, then the satisfaction is 
all the greater. In recent years, Royals has gone through a real metamorphosis. 
The layout has radically changed, we publish more exclusive stories and we have 
added contemporary sections like ‘Royal Surprising’ and ‘Royal Trends’, where 
we examine fashion trends. Royals is much more contemporary than people 
sometimes think! For contact with foreign courts, agencies, photographers and 
the like, solid language skills are essential. While the administrative and account-
ing tasks contribute to a highly varied and fascinating job. 

"

  ISABEL WATTEEUW      
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Newsletters for the fi scal, 
legal and fi nancial worlds
With publishing house Biblo, Roularta publishes a number 
of specialised periodical publications.

Fiscoloog/le Fiscologue, published weekly, provides a 
complete overview of tax news, including a web version 
with an archive search option. 

Fiscoloog Internationaal/le Fiscologue Internatio-
nal does the same, but on a monthly basis and for inter-
national taxation.

Balans/Bilan reports twice a month on accounting and 
business law. The Tijdschrift voor Rechtspersoon en 
Vennootschap (TRV) focuses, as a professional legal 
magazine, eight times a year on the law governing corpo-
rations and other incorporated bodies. 

 
 

The prestigious TRV legal journal is 
now a strapping lad and celebrates

 this year its 25th anniversary. 

TAX AND LEGAL 
EDITOR BIBLO 
In September 1990 I landed 
straight from university into the 
heart of the Biblo tax and legal 
journalism team. There I had 
the privilege of contributing 
immediately to highly reputable 
newsletters like Fiscoloog. 
Gradually I learned the trade and 
was given responsibility for the 
accounting newsletter Balans. Also 
for supervising the prestigious TRV 
(Tijdschrift voor Rechtspersoon 
en Vennootschap) legal journal. 
What was a toddler when I joined 
the department is now a strapping 
lad, and will celebrate this year its 
25th anniversary. Within the safe 
harbour of RMG we continue on 
our prosperous voyage.

"

      KATRIEN VAN TILBORG  

"
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De Commissie 
wil verschillende
vennootschaps-
richtlijnen bundelen

TWEEWEKELIJKSE NIEUWSBRIEF
ANTWERPEN X - P509541

N I E U W S B R I E F  O V E R A C C O U N T A N C Y

Corporate governance : EU-Commissie
kondigt nieuwe initiatieven aan 

Context

H
et nieuwe actieplan is deels het resultaat
van een publieke bevraging van begin 2012
en werkt verder op de krachtlijnen die reeds

in het Groenboek inzake corporate governance
van 2011 werden uitgezet. Het vorige vennoot-
schapsrechtelijke actieplan van de Europese  Com -
missie dateert van 2003. Het overgrote deel van
de initiatieven die in dat vorige plan waren aan-
gekondigd, zijn volgens de Europese Commissie
inmiddels gerealiseerd (o.a. opname in de Jaar -
rekeningrichtlijn van regels over verklaringen
inzake corporate governance, de Richtlijn  Aan deel -
houdersrechten, de Tiende Vennootschaps richtlijn
over grensoverschrijdende fusies, enz.).

De Europese Commissie is van mening dat de
concurrentiekracht en de duurzaamheid van de
Europese vennootschappen kan worden verbe-
terd :
(1) door de transparantie tussen vennootschap-

pen en hun aandeelhouders te vergroten;  
(2) door de betrokkenheid van aandeelhouders

op lange termijn aan te moedigen en te ver-
gemakkelijken; en

(3) door grensoverschrijdende operaties van
Europese ondernemingen eenvoudiger te
maken. 

Dit zijn de drie ‘actielijnen’ waaronder de
Europese Commissie haar actiepunten groepeert,
en die we hierna verder toelichten.

De Europese Commissie heeft ook vastgesteld
dat het Europees vennootschapsrecht over vele
teksten is verspreid, wat haar consultatie niet

eenvoudig maakt. Daarom wil ze verschillende
vennootschapsrechtelijke richtlijnen bundelen in
één enkel instrument (o.a. de richtlijnen inzake
fusies, splitsingen, oprichting van kapitaalven-
nootschappen en de wijziging en instandhouding
van hun kapitaal, eenpersoonsvennootschappen
met beperkte aansprakelijkheid, buitenlandse
kantoren en bepaalde regels inzake openbaarma-
king, geldigheid en nietigheid evenals betreffen-
de de koppeling van handelsregisters). Bedoeling
van de Commissie is nog in 2013 een voorstel
van gecodificeerde richtlijn vennootschapsrecht
uit te werken.

Ten slotte nog dit. De Europese Commisie  defi -
nieert ‘corporate governance’ als het systeem
waarmee vennootschappen worden geleid en
gecontroleerd en dat de verhouding regelt tussen
de directie van een vennootschap, haar raad van
bestuur, aandeelhouders en andere belangheb-
benden. Dit is een zeer ruime definitie, wat ook
wordt weerspiegeld in de hierna volgende voor-
stellen van de Commissie die voornamelijk toege-
spitst zijn op beursgenoteerde vennootschappen.

Actielijn 1 : meer transparantie
Diversiteit in de raad van bestuur 
De Europese Commissie herhaalt dat de samenstel-
ling van de raad van bestuur primordiaal is voor
het succes van een vennootschap. De leden van
de raad van bestuur moeten over onderscheiden
vaardigheden en zienswijzen beschikken, waar-
door zij op een objectieve en constructieve wijze
het dagelijks bestuur van de vennootschap kunnen
evalueren en opvolgen. Een voldoende diversiteit
binnen de raad van bestuur helpt hierbij. 

Op 12 december 2012 pakte de Europese Commissie uit met een nieuw actieplan voor
Europees vennootschapsrecht en corporate governance (mededeling COM(2012) 740 final;
zie http://ec.europa.eu/internal_market/company/modern/index_en.htm). Daarin kondigt
de Commissie verschillende initiatieven aan waarvan ze er een aantal nog dit jaar wil reali-
seren. Daartoe behoort ook de codificatie van het Europees vennootschapsrecht.

www.balans.be 28.02.2013      691

BLV 691_BLV691  12/03/13  11:35  Pagina 1

tijdschrift
voor rechtspersoon
en vennootschap

trv

13/1 . . . . . . .

. . . . . . .

. . . . . . .

. . . . . . .

. . . . . . .

. . . . . . .

. . . . . . .

. . . . . . .

trv 13/1

5/ Vanwege de redactie : noblesse oblique
7/ Beloning trouwe aandeelhouders – Carl Clottens

16/ Remuneratie bestuurders en topmanagers – Sarah De Geyter
24/ Hervorming vennootschapsbelasting – Dirk Deschrijver

35/ Europese vennootschapsharmonisatie – Koen Geens
42/ Samenhang verenigings- en vennootschapsrecht

Frank Hellemans

52/ Taal en recht – Marijke Roelants
54/ Aantal leden in vennootschap of huwelijk – Joeri Vananroye

75/ Grondwettigheid fiscale antimisbruikbepalingen
Stefaan Van Crombrugge

78/ BTW en VZW’s – Jan Van Dyck

85/ Toekomst rechtspersoon – Dirk Van Gerven
94/ Slogans in vennootschapsrecht – Marieke Wyckaert

uitgeverij biblo                       15 februari 2013

afgiftekantoor antwerpen x
zeswekelijks - P206288

Kaft TRV1_13_Xxx  12/03/13  11:45  Pagina 1

1
FISCOLOOG 

1331
06.03.2013

Vooral de vraag 
wiens belangen door
de controlewijziging
moeten gediend 
zijn, blijkt een 
heikel punt te zijn

WEKELIJKSE NIEUWSBRIEF
JAARGANG 34 - ANTWERPEN X - P509537

N I E U W S B R I E F  O V E R F I S C A L I T E I T

Controlewijziging : wat zijn
rechtmatige behoeften ?

www.fiscoloog.be 06.03.2013   1331

Verliesrecuperatie na controlewijzing

Overgedragen verliezen zijn in de vennoot-
schapsbelasting niet langer aftrekbaar
zodra er zich een wijziging voordoet in de

controle van de vennootschap. Behoudens wan-
neer die wijziging beantwoordt aan rechtmatige
financiële of economische behoeften (artikel 
207, lid 3 WIB 1992). De maatregel werd een
kleine twintig jaar geleden ingevoerd om de
handel in verliesvennootschappen een halt toe te
roepen (cf. het Volmachten-KB van 20 december
1996).

Volgens het Verslag aan de Koning bij het voor-
melde Volmachtenbesluit mag men ervan uit-
gaan, dat de voorwaarde (inzake de rechtmatige
behoeften) vervuld is, in geval van een “wijzi-
ging van de controle over een [vennootschap] in
moeilijkheden met behoud, zelfs gedeeltelijk,
van de tewerkstelling en van de werkzaamheden
uitgeoefend door [de vennootschap vóór de] wij-
ziging van de controle”; en ook, in geval “van
wijzigingen van de controle ingevolge over-
drachten van aandelen of van bedrijfsleiders bin-
nen een geheel samengesteld uit ondernemingen
opgenomen in de boekhoudkundige consoli -
datie” (Fisc. nr. 595, 10). 

In de praktijk blijkt de Administratie zich meestal
nogal strikt te houden aan hetgeen op deze
manier in het Verslag aan de Koning te lezen
stond, en dus verdere verliesrecuperatie te wei-
geren, wanneer er bv. geen continuïteit is van de
activiteit van de vennootschap, of wanneer er
geen minstens gedeeltelijk behoud van de te -
werkstelling is, of nog wanneer de vennootschap

die de controlewijziging ondergaat, geen ven-
nootschap in moeilijkheden is. 

In de praktijk hebben zowel de Rulingcommissie
als de rechtspraak reeds soepeler standpunten
inge nomen. Zo werd in de rechtspraak uitdruk-
kelijk aanvaard, dat de continuïteit van de activi-
teit geen wettelijke vereiste is (Fisc. nr. 1141, 19).
En de Rulingcommissie aanvaardde bij herhaling
dat de betreffende vennootschap niet noodzake-
lijk ‘in moeilijkheden’ moet zijn (Fisc. nr. 905, 6
en nr. 1260, 1).

Blakend van gezondheid
Het is allicht daarom dat nogal wat lezers zich 
in hun koffie hebben verslikt, toen zij enkele
weken geleden in deze nieuwsbrief de samen-
vatting lazen van een arrest van het hof van
beroep te Gent, waar de verdere recuperatie van
overgedragen verliezen geweigerd werd in hoof-
de van een vennootschap die een controle -
wijziging had ondergaan, maar in blakende
gezondheid bleek te verkeren (Gent 30 oktober
2012; Fisc. nr. 1327, 12).

In casu ging het om twee vennootschappen die
elk overgedragen verliezen hadden. Elk van bei-
den onderging een controlewijziging, waardoor
zij onder controle kwamen van een andere ven-
nootschapsgroep. Vervolgens werden zij gefu-
seerd (fusie door overname). Aangezien het om
een belastingvrije fusie ging, werd een propor -
tionele vermindering van de overgedragen ver-
liezen toegepast (art. 206, § 2 WIB 1992). Wat er
daarna nog aan overgedragen verliezen over-
schoot, werd in de daaropvolgende jaren met de

Bij een controlewijziging gaan overgedragen verliezen verloren, tenzij de wijziging beant-
woordt aan rechtmatige financiële of economische behoeften. De juiste invulling van deze
uitzondering heeft – zo blijkt uit recente rechtspraak – veel weg van het dansen op een
slappe koord. Vooral de vraag wiens belangen door de controlewijziging gediend moeten
zijn, blijkt een heikel punt te zijn. 
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Industrie Technisch & Management (ITM) (D/F) is the 
monthly magazine for the Belgian manufacturing world, 
reaching purchasers and decision-makers in industrial 
companies via controlled subscription. All companies 
registered with Agoria, the leading technology industry 
association, are automatically subscribed. The editorial 
team also provides an electronic newslet-
ter and a high-performance website, and 
organises prestigious events and Round 
Tables.

Data News (D/F) is the media platform 
for Belgium’s ICT sector. With a daily 
newsletter, a highly informative website, a 
fortnightly magazine and quarterly guides 
in print and on iPad, iPhone and other 
tablets, it offers a complete bilingual news 
service to readers and users. Data News, 
which eagerly harnesses the power of the 

social media, represents more than 20 percent of the 
online revenues of the Roularta Media Group in Belgium. 
The Data News events ‘CIO of the Year’ and ‘ICT Woman 
of the Year’ are today fi rmly-established concepts. 
The annual ‘Data News Awards of Excellence’ is 
undoubtedly one of the biggest gala events of the Euro-

pean ICT sector. 

Grafisch Nieuws (GN) / Nouvelles 
Graphiques (NG) is the professional 
journal of the graphics world, joined by 
M&C Media and Communication for 
specifi c aspects of the graphics profes-
sion. There are also events and online 
activities organised.

All these titles publish an annual Top 
ranking of their sector in collaboration 
with Trends Top.
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Dossier 
“Green Printing”

GORINCHEM TREKT NOG STEEDS VEEL BEZOEKERS
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Tevreden gezichten op
Sign2Com en Viscom

VINK BREIDT MAGAZIJNEN UIT

W E B B U I L D E R S

44%
de l'ensemble des Flamands 

ont fait un achat 
sur internet en 2011

1,52
MILLIARD € (+ 11,8%) 
Chiffre d'affaires 
de l'e-commerce 
en Belgique en 2012

36%
de nos voisins ont 
fait un achat sur 
internet en 2011

24%
des Belges n'achètent 

pas sur des sites 
marchands belges

22%
de tous les sites web 

intègrent Facebook 66%
de tous les sites 
web n'utilisent 

aucun widget social

68%
de tous les sites web 
n'utilisent aucun 
système de gestion 
de contenu

17%
de tous les sites web 
utilisent Wordpress

115
MILLIONS €

Chiffre d’affaires des 50 
plus grands webbuilders 

belges en 2011

SOURCE: BECOMMERCE, TRENDSTOP, ECOMMERCE EUROPE, DATA NEWS, WIJS, W3TECHS

T O P  5 0  D E S  C O N S T R U C T E U R S  W E B  B E L G E S

Logica is now CGI
www.cgi.com / www.logica.be

Leonardo Da Vincilaan, 19 - 1831 Diegem - Belgium - + 32 (0)2 708 61 00 - marketing.be@cgi.com

EN SAVOIR PLUS SUR LA FIBRE 
OPTIQUE COMMERCIALE?

www.eurofiber.be
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Roularta professional: 
B2B magazines

The graphics world is a particularly fascinating 
world that over the last fi fteen years has been in

 the forefront of new technology. 
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MANAGEMENT
Fleet management 
lichte bedrijfsvoertuigen 

TECHNOLOGY
Speeltuin voor engineering 

PROCESS
Breekt biometrische beveiliging
eindelijk door?
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"
ACCOUNT MANAGER GRAFISCH NIEUWS
The position of account manager for B2B magazines and the associ-
ated online services of Grafi sch Nieuws (the specialist magazine for 
the printing industry) and M&C Magazine (the specialist magazine for 
the print & lettering industry) includes many tasks. Central to these is 
of course sales, so as to give the magazines the optimal advertising 
infl ow and to meet the set objectives. My main task here is to develop 
real partnerships with clients by offering communications advice, 
creative ideas and opportunities. This requires knowledge of both the 
broad market and of individual niche segments, something that can be 
achieved only by optimal cooperation with journalists, publisher, market-
ing department, and communications and administration. The graphics 
world is a particularly fascinating world that over the last fi fteen years 
has been in the forefront of new technology. To prove this, we have only 
to point to Roularta’s own production department in Roeselare.

"

  DIRK NOENS      
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ActuaMedica: publications for
the various medical professions
ActuaMedica, which publishes specialised media for the 
medical community, is a joint venture between Roularta 
and UBM.

Artsenkrant/Le Journal du Médecin appears twice 
weekly and goes to all doctors in Belgium. 

30 times a year, a specialist newspa-
per (Specialistenkrant/Le Journal du 
Spécialiste) is sent out, together with 
the Artsenkrant/Le Journal du Médecin, 
to fi ve different groups of specialists from 
the Artsenkrant/Le Journal du Médecin 
mailing list: cardiologists, diabetologists, 
urologists, MBJ (Muscles Bones Joints) 
specialists and CNS (central nervous sys-
tem) specialists. In this way each group is 
reached six times a year.

Belgian Oncology News (BON) is distributed six times 
a year to all physicians involved in cancer treatment.

35,000 physicians receive daily news via the e-Artsen-
krant/Le Journal du Médecin e-letter. ActuaMedica 

also publishes fortnightly e-letters for six specialist groups: 
Cardio, Diabeto, Uro, MBJ, CNS and Onco. All this 
information can also be found on the Artsenkrant.com 
website.

During major international conferences, 
regular ‘Live from’ newsletters are pro-
vided with key facts for doctors unable to 
attend. 

Tandartsenkrant/Le Journal du Den-
tiste reaches all dentists on a fortnightly 
basis. De Apotheker/Le Pharmacien 
reaches all pharmacists on a fortnightly 
basis.

Twice a year, the Medex-Medasso phar-
maceuticals compendium is distributed to 
both GPs and specialists. 

ActuaMedica also manages advertising for Prescribe, 
the most widely used prescription software in Belgium, 
which is published by MediBridge.

Expo Jan Fabre en de wondere wereld van de insecten... blz. 16
BELGIË - BELGIQUE
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INHOUD
Anticonceptie op maat
De keuze van anticonceptie evolu-

eert doorheen de levenscyclus van

de vrouwen. Vooral na het vervullen

van de kinderwens, krijgen vrouwen

vaak andere behoeften en wensen.

Ook de keuzemogelijkheden 

nemen toe. 

7

Substitutie en therapietrouw
Heel wat apothekers voelen het al

intuïtief aan en nu is het ook

 wetenschappelijk vastgesteld.

 Geneesmiddelen die veranderen

van vorm of kleur hebben effect op

de therapietrouw van patiënten.

9

Chronische allergie aanpakken
De prevalentie van voedselallergie

zit al enkele jaren in de lift. Vanaf

 jonge leeftijd vormt de aanwezig-

heid van allergenen een probleem.

In een aantal gevallen kan

 homeopathie worden ingezet 

om symptomen te bestrijden.

10

Historische citytrip Dordrecht
Zin in een citytripje dichtbij de deur?

Dan is Dordrecht een minder

 bekende maar leuke optie. Deze

 historische Nederlandse stad,

 tussen Breda en Rotterdam, telt

 verschillende haventjes waar

 vandaag vooral plezierboten

 aanmeren. En ook in het centrum

valt heel wat moois te ontdekken.

14

Middelgrote apotheken minst last van crisis

M isschien moeten we wel beginnen met het goede nieuws: 2012 zag er
 eigenlijk beter uit dan 2010 en 2011. Er is een heel voorzichtige stijging in
het zakencijfer merkbaar, maar die stijging weegt niet op tegen de inflatie.

Er is dus nog altijd verlies, maar minder verlies dan in 2011.

Dat kleinere verlies zou kunnen te wijten zijn aan de sluiting van maar liefst 43 apothe-
ken, maar volgens professor Biot weegt de sluiting van die apotheken bijzonder weinig
door op het zakencijfer van de andere apotheken. 70 procent van de ‘winst’ – of het
 geringere verlies – komt door een grotere omzet. Een op de twee apotheken zag in 2012
nochtans zijn zakencijfer dalen. Alleen is de verdeling van de apotheken die hun winst
zagen verkleinen, niet gelijk over alle apotheken. Het zijn vooral de kleine apotheken die
in 2011 al zagen hoe hun zakencijfer daalde, die opnieuw in de klappen delen. Tweede
slachtoffer zijn de grote apotheken. Ook zij zagen in 2012 hun zakencijfer kelderen.

De cijfers die professor Biot in kaart brengt, geven een tendens weer. Om de reële situatie
nauwgezet in kaart te brengen, is het nog even afwachten tot de definitieve boekhouding
voor 2012 achter de rug is.  ◆

Vooral de apotheken met de kleinste en die met de grootste zakencijfers voelen de crisis. Dat blijkt uit een analyse van
Yannick Biot, professor aan de Ecole de Pharmacie van de UCL. Hij maakte een (voorlopig)  bilan van de financiële 
situatie van de  Belgische apotheek in 2012.  | Désirée De Poot

E en lezersonderzoek heef het uitgewezen: de meeste lezers
van dit magazine vinden een geprinte versie van ‘de
 Apotheker’ om de twee weken net goed. Maar toch pleiten

heel wat apothekers om tussentijds iets meer informatie te 
krijgen. Daarom start ‘de Apotheker’ in maart met een nieuwsbrief

in uw mailbox, om de twee weken. Daardoor krijgt u de ene
 maandag de geprinte versie van uw magazine, en de andere
 maandag de mail-versie. Schrijf u vandaag nog in en stuur een 
mail met uw gegevens en de vermelding ‘nieuwsbrief’ naar 
desiree.de.poot@actuamedica.be ◆

Vindt u ook dat een gedrukt magazine om de twee weken net goed is? Maar heeft u tegelijkertijd het gevoel dat wij door die
 tweewekelijkse frequentie net niet kort genoeg op de bal spelen? Dan hebben wij nu de oplossing: abonneer u op de gratis
 nieuwsbrief van ‘de Apotheker’.

Nieuw: ‘de Apotheker’ in de mailbox
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Nieuw fantoomlaboratorium 
voor KU Leuven

4-5

Endodontie van A tot Z
De endodontische diagnose :
 onderzoek eerst de symptomen,
bekijk de mogelijkheden en ga dan
pas over op een behandeling.

7

ADF-Congres 2012
De digitale afdruk
Moet men de hoogtechnologische
lokroep onvoorwaardelijk volgen?

8

Premedicatie: 
voor wie, wanneer en hoe?
De richtlijnen rond de preventie van
endocarditisch worden in vraag
 gesteld.

9

Focus op de reconstructie na
erosie, abrasie en attritie
De voordrachten tijdens het ADF-
congres onder de titel ‘Focus op’
oogsten telkens veel succes. Het
 onderwerp uit de conserverende
tandheelkunde voerde de
 toehoorders naar nieuwe klinische
concepten op zoek naar een ideaal
materiaal.

10-11

Innovatieprijs in Parijs
Tien producten werden tijdens het
ADF-Congres in Parijs genomineerd,
drie werden er gelauwerd.

12

INHOUD
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KU Leuven huldigt nieuwe prekliniek in > blz. 4-5

A
ntibioticaresistentie is een wereldwijd
gezondheidsprobleem. Ook de Wereld-
gezondheidsorganisatie heeft dit op haar

lijstje van topprioriteiten geplaatst. België is
met de jaarlijkse nationale sensibiliseringscam-
pagnes gestart in de winter van 2000-2001. Deze
campagnes richten zich vooral naar artsen en
apothekers, maar ook naar tandartsen. In op-
dracht van het Belgian Antibiotic Policy Coordination
Committee (BAPCOC) van de FOD Volksgezond-
heid, bestudeerden onderzoekers van de Uni-
versiteit Antwerpen in samenwerking met het
InterMutualistisch Agentschap (IMA) de evolu-
tie van de antibioticaconsumptie in land. Hier-
voor analyseerde men meer dan 62 miljoen
voorschriften uit de periode 2002-2009.
Prof. Samuel Coenen (Universiteit Antwerpen):
“Er bestond veel onduidelijkheid over het effect
van de campagnes op de antibioticaconsump-
tie. Dat de consumptie uitgedrukt wordt in ver-
schillende meeteenheden is daarvan de oor-
zaak. We stelden vast dat de tegenstrijdigheden
vooral het gevolg waren van een sterke toena-

me sinds 2002 van de hoeveelheid antibioticum
per verpakking voor de meest gebruikte antibio-
tica. Amoxicilline, al dan niet in combinatie met
clavulaanzuur, staat voor de helft van onze anti-
bioticaconsumptie. Door zowel een stijging van
het aantal tabletten per verpakking (van 16 naar
20 pillen) als van de hoeveelheid actief be-
standdeel per tablet (van 500mg naar 1.000mg)
steeg de consumptie van antibiotica uitgedrukt
in DDD (Defined Daily Dose), een internationaal
aanvaarde meeteenheid gekoppeld aan de hoe-
veelheid actief bestanddeel.”
In werkelijkheid daalde echter het aantal perso-
nen dat met antibiotica werd behandeld. Ook
het totale aantal behandelingen en het totale
aantal verkochte verpakkingen daalde. Het aan-
tal verpakkingen bleek na verloop van tijd ook
steeds beter overeen te komen met het aantal
behandelingen, dat net als het aantal behan-
delde personen veel moeilijker te meten is.
Coenen: “Wij bevelen dan ook aan om niet al-
leen de hoeveelheid DDD, maar ook het aantal
verkochte verpakkingen te bekijken om trends

in de tijd van de antibioticaresistentie te beoor-
delen. Zeker indien, zoals in België, de hoeveel-
heid DDD per verpakking niet stabiel is.  ◆

Minder antibioticabehandelingen
De vele campagnes naar artsen en tandartsen toe om minder antibiotica voor te
schrijven, hebben blijkbaar hun vruchten afgeworpen want minder mensen werden
met antibiotica behandeld. | David Desmet

HALFMAANDELIJKS BLAD VOOR DE BEOEFENAARS VAN DE TANDHEELKUNDE NR. 449 25 JANUARI  2013 P405255 € 1,25 21STE JAARGANG AFGIFTEKANTOOR LEUVEN MAIL

Niet erkend, wel opwaardering en beter terugbetaald
In het najaar vorig jaar kon u in de verschillende edi-

ties van de Tandarts (ondertussen herdoopt tot
Tandartsenkrant) lezen hoe de Amerikaanse dentale

anesthesisten met de beste wil van de wereld probeer-
den om een beroepserkenning voor hun dentaal specia-
lisme in de wacht te slepen. Tevergeefs. De American
Dental Association (ADA) zag in het dossier van meer
dan 600 pagina’s weinig of geen positieve argumenten
om die erkenning toe te kennen.

Toch is de strijd van de ongeveer 200 Amerikaanse den-
tale anesthesisten niet voor niks geweest. De National
Uniform Claim Committee (NUCC), die in de Verenigde
Staten nomenclatuurnummers in het leven roept en ook
tot op een bepaalde hoogte beslist tot terugbetaling
 (publieke en/of private ziekteverzekering), heeft begin
januari zowel de nomenclatuurnummers voor nieuwe
interventies door dentale anesthesisten gevoelig uitge-
breid en eveneens de prijzen en eventuele terugbetalin-

gen omhoog bijgesteld. 
Of de strijd voor de erkenning hiermee nu een nieuwe
boost krijgt, is nog maar de vraag. Het verzet zowel bij de
tandartsen als bij de (medisch) anesthesisten is im-
mens, haast onoverkomelijk. Maar deze bescheiden
overwinning heeft alvast de discussie opnieuw op de
(politieke) agenda geplaatst.  D.D.

Bron: www.timesfreepress.com

Bron: Persbericht Universiteit Antwerpen

Niet alleen het aantal patiënten dat antibiotica neemt
daalde, ook het aantal verkochte verpakkingen.

ADF-CONGRES 2012 (DEEL 1)
ZIE BLZ. 8 T.E.M. 11
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BAU-CONGRES 2012

de Uroloog
NEDERLAND STREEFT 
NAAR KWALITEIT 

BAU  OP DE BRES VOOR 
UROLOGISCHE EXPERTISE 

“S
inds mijn studententijd ben ik geboeid door
de geschiedenis van de geneeskunde. Nu kan
ik mijn beroep van vroeger voluit combine-

ren met mijn hobby’s”, vertelt Johan Mattelaer. Sinds
2003 voert de Kortrijkse uroloog geen medische prak-
tijk meer. Maar ‘actief’ is hij absoluut nog. Als auteur,
spreker, onderzoeker, kunstverzamelaar en medewer-
ker van tentoonstellingen toont hij zich een ware ‘all-
rounder’. 

Een decennium lang was hij ook voorzitter van het
History Office of the European Association of Urology.
Jarenlange research, lectuur en reizen resulteerden in
tal van naslagwerken, onder meer over de symboliek
en de betekenis van de fallus. “Boeken schrijven, nu
een van mijn hoofdbezigheden, groeide langzaam uit

mijn al heel vroege interesse in de geschiedenis van
de medische wetenschap”, verklaart dr. Mattelaer.

“In het tweede deel van mijn carrière zag ik mijn vak-
gebied enorm verruimen doordat ook de seksuologie
erbij kwam. Voordien werd seksuologie eerder onder-
gebracht bij de psychiatrie. Urologie had daar wel eni-
ge raakpunten mee, maar dat bleef al bij al erg be-
perkt. Het inzicht dat seksuologie organisch bepaald
is, en slechts in zekere mate psychologisch, heb ik we-
ten opkomen. Dat zorgde voor een grote kentering.
Voor mij leverde dat ook interessante stof voor mijn
boeken op.”  ◆

Lees het volledige interview met dokter Johan Mattelaer op pagina 4-5

Dokter Johan Mattelaer is een klinkende naam in de Belgische urologiegeschiedenis. Hij is auteur van ruim
150 wetenschappelijke publicaties, heeft de Belgische Vereniging voor Urologie voorgezeten en is de
 stichter van wat uitgroeide tot de ngo Artsen Zonder Vakantie. De uroloog is ook een geschiedschrijver in de
letterlijke betekenis van het woord.  |  Kari Van Hoorick

‘Ons vakgebied verruimde op korte tijd enorm’ 

Startschot voor Specialistenkrant-URO 
Beste collega,
U hebt het allereerste nummer in handen van de De Uroloog in zijn
volledig herwerkte versie: het ‘papieren’ luik van Specialistenkrant-URO,
parallel met Artsenkrant. Het gaat hier om heel wat meer dan een
gewone krant: SK-URO is opgezet als een globaal concept, dat alle
facetten van de huidige communicatiemiddelen inzet om gespeciali-
seerde artsen een volledig gamma aan informatie te bieden: beroeps -
info, sociaal-economische ontwikkelingen, wetenschappelijk

nieuws, cultuur, praktijkinfo, of gewoonweg nieuws dat interessant
kan zijn voor personen die actief zijn binnen de gezondheidszorg.
SK-URO richt zich specifiek tot de specialisten urologie en bestaat uit
verschillende componenten: een combinatie van krant, elektronische
nieuwsbrieven en een eigen website. Elk van die hulpmiddelen zal zijn
eigen specifieke kenmerken aandragen.
Uiteraard zal u geleidelijk aan alle mogelijkheden die zich hiermee
openen gaan ontdekken. Om te beginnen in dit nummer, en in de loop

van de komende weken ook via uw mailbox of uw favoriete browser.
Toch kunnen we nu al een tipje van de sluier lichten over dit nieuwe
avontuur in de Belgische medische wereld. Afspraak op pagina 3 voor
een kort overzicht van deze unieke en originele aanpak.
Veel leesplezier!

Dr. Christian Cottriau
Medisch Directeur

Dokter Johan Mattelaer: “Het inzicht dat seksuologie organisch bepaald is, en
slechts in zekere mate psychologisch, zorgde mee voor een verruiming van
ons vakgebied.”
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e-URO

Schrijf u in: 
guido.marit@actuamedica.be
met vermelding van uw Riziv-nummer
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de Reumatoloog

Disability case manager ontwikkelt helicopterview

M
omenteel zijn er aan Neder-
landstalige kant vijf DCM’s op-
geleid. In september 2013 gaat

men hiermee ook in Franstalig België
van start. “Onze belangrijkste taak
 bestaat erin om een soort helicopter-
view over het hele proces van de ar-
beidsparticipatie te verkrijgen”, vertelt

Saskia Decuman. Zij is ergotherapeute
en master in de medisch-sociale weten-
schappen en onderzoekster aan de
dienst reumatologie van UGent. 

Binnen het vakgebied van de reuma-
tologie volgde zij als één van de eersten
de opleiding. “We worden geacht op de
hoogte te zijn van de heersende wette-

lijke bepalingen en reglementeringen –
wat in België niet eenvoudig is vanwege
de grote versnippering.” Voorts wordt
de DCM beschouwd als een specialist
in jobmatching. “We moeten er met
 andere woorden voor zorgen dat de
 eisen die worden  gesteld op de werk-
vloer overeenstemmen met de moge-
lijkheden van de betrokken persoon. Als 
we die taak niet zelf kunnen opnemen,
moeten we de patiënt  gericht doorver-
wijzen.” 

De DCM is bovendien een sleutelfi-
guur bij problemen van arbeidspartici-
patie, en een verbindings-figuur die zorgt
voor een goede communicatie tussen
alle betrokkenen. “In de eerste plaats is
dat de persoon die om gezondheidsre-
denen moeite heeft om zijn job te hand-
haven, of die reeds uit de boot is geval-
len. Verder zijn dat zijn behandelende
arts, de arbeidsgeneesheer, de advise-
rend geneesheer, de werkgever.”  ◆
Lees door op pagina 4

De reumatologen sprongen vrij snel op de kar om disability case managers
(DCM) op te leiden, om hun patiënten met problemen in arbeidsparticipatie
 optimaal te begeleiden.  |  Heidi Van De Keere

V
orig jaar besteedde het eerste
deel van het expertenrapport
van het Fonds voor Weten-

schappelijk Reuma Onderzoek
(FWRO) vooral aandacht aan de
 redactie van een aantal expertendo-
cumenten. Die hadden hoofdzakelijk
 betrekking op de bevordering van
 arbeidsparticipatie en re-integratie
van personen met chronische reuma-
tische aandoeningen, vrijwilligers-
werk en inkomensvervangende
 tegemoetkomingen (www.fwro.be/

node/648).  Het tweede deel van dit
expertenrapport is nu uit. Daarin gaat
de aandacht vooral naar de bestaan-
de fiscale, sociale en  financiële voor-
delen waarvan patiënten met chroni-
sche reumatische aandoeningen kun-
nen gebruik maken. Maar omdat de
evaluatie- en de erkenningscriteria
niet altijd aangepast zijn, wordt nu
onder de FWRO-vleugels een nieuwe
medicosociale schaal ontwikkeld. Dat
is de Belgian Rheumatoid Arthritis Disabi-
lity Assessment (BRADA)-schaal. Ze

brengt specifieke functionerings-
beperkingen van personen met
 reumatoïde artritis in kaart. Dat moet
het de patiënten mogelijk maken om
 binnen het wettelijke referentiekader
de voordelen waarop ze recht hebben
beter te bekomen. In 2013 volgt dan
het derde FWRO-expertenrapport.
Daarin staan de auteurs stil bij de in
reumatologie gespecialiseerde niet-
medische zorgverstrekkers die als
 disability case managers  werden op-
geleid.  ◆ Lees door op pagina 3

Sommige patiënten met chronische reumatische aandoeningen kunnen van talrijke fiscale, sociale en financiële
 voordelen genieten, maar vaak zijn zij samen met de zorgverstrekkers daarvan onvoldoende op de hoogte. Bovendien
zijn evaluatie- en erkenningscriteria niet altijd even duidelijk of aangepast aan chronische reumatische aandoeningen.
Geert Verrijken

Nieuwe medicosociale schaal in de maak
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I
nzicht in het design en de gebruikte statistische methodes van een
klinische studie is fundamenteel. Al was het maar om het belang van
de geobserveerde resultaten te begrijpen en elke manipulatie van de

gegevens te vermijden. Sprekers en sponsors hebben immers de neiging
om ze soms spectaculairder voor te doen dan ze eigenlijk zijn, vooral dan
als het gaat over de impact op de klinische praktijk. Vanuit dit standpunt
– als beschermingsmechanisme zeg maar – worden bijna systematisch
onafhankelijke controlecomités opgezet. De gebruikte statistische
methodes worden bovendien gescreend door een heus legertje statistici
van FDA en EMEA. 

Dit alles om duidelijk te maken dat het voor de practicus die een
congres bijwoont niet altijd gemakkelijk is om het kaf van het koren te
scheiden tussen de uitgebreide, wazige terminologie. Dan gaat het niet
eens over gerandomiseerde, dubbel of enkelvoudig, blinde studies, open
of semi-open onderzoeken, met ratio’s van 1:1, 1:2 of andere. Ook de
gecombineerde analyses en meta-analyses – soms volledig, soms ook
niet – maken vaak deel uit van lange, maar gepassioneerde discussies
tussen experten. Elke clinicus kan goochelen met termen zoals gemid-
delde, mediaan, afwijking, betrouwbaarheidsinterval en andere p-waar-
den. Zonder enige aarzeling moet hij de betekenis kennen van
analysemethodes met al dan niet intentie tot behandelen, multivariabele
analysen, covariantie, lineaire regressie, meervoudige of Cox regressie,
chi-kwadraat, grafieken van Kaplan Meyer of zogenaamde watervalgra-
fieken.

Ondanks uw goede wil collega – vertrouwd met het aanschouwen van
PowerPoints in donkere zalen overal ter wereld - gaan statistici soms nog
een stapje verder. Dat gebeurde bijvoorbeeld tijdens de recente ASCO-GU,
waar een toonaangevend Amerikaans uroloog een half uur lang pro-
beerde uit te leggen dat hoewel een studie de superioriteit van de ene
behandeling tegenover de andere had aangetoond, de niet-inferioriteit
van de superieure behandeling toch niet was bewezen. Ook lijkt de sta-
tistische significantie van een p-waarde extreem variabel in ruimte en
tijd, afhankelijk van de studie en wat er bewezen moet worden.

Artsen moeten zonder twijfel een betere opleiding krijgen in basissta-
tistiek, maar je kan je ook afvragen of de zaken niet bewust gecompli-
ceerd worden...

“Waarom makkelijk doen als het ook moeilijk kan?”, zegt men soms.
Maar ook, waarom de zaken transparant voorstellen als het ook wazig
kan? ◆

Tijdens de congressen en in gepubliceerde artikels 
lijken de presentaties van klinische studieresultaten
steeds meer tijd te besteden aan de gedetailleerde
analyse van de gebruikte statistische methodes. Op
zich geen slechte zaak, maar het maakt het inzicht in
de gepresenteerde gegevens wel moeilijker voor 
artsen die niet noodzakelijk even goed op de hoogte
zijn van de subtiliteiten van de hedendaagse statistiek. 

Dr. Christian Cottriau,
Hoofdredacteur

Statistiek transparant?
Echt?
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 Journalistic content is converted into
 commercial opportunities.  

PRODUCT MANAGER, SALES & MARKETING SUPPORT 
My job at ActuaMedica is very varied. The common denominator is the 
commercial success of our products (both print and electronic). I’m 
responsible for the ‘sales support’ part: promotional material, competi-
tive analysis, pricing policy. I also check the quality of our products and 
make sure they are constantly adapted to evolving demand. I continue 
to contribute on and off to our commercial team for developing certain 
projects and specifi c opportunities. I also manage the ‘Reader Service’ 
(small ads, prescription pad order, subscriptions). Finally, I provide the 
link between journalist and commercial departments, converting jour-
nalistic content into commercial opportunities. 

"

       VIRGINIE MEYSMANS  

“D it formulier preciseert beter welk onderzoek juist
wordt gevraagd, aan de hand van klinische gege-
vens. Want nu blijven veel aanvragen beperkt tot

het soort onderzoek, ‘RX thorax’ bijvoorbeeld, zonder verdere
informatie”, legt dokter Delcour uit. Het document geeft een

maximum aan informatie om het onderzoek te kunnen oriën-
teren, gaat de radioloog verder. “De voorschrijver moet de per-
tinente antecedenten vermelden, de huidige aandoening en
het gewenste onderzoek. Er wordt dus een klinische vraag ge-
steld waarop de radioloog een gepast antwoord moet geven.”

Wat met connexisten?
Vreemd is wel dat dit nieuwe formulier beperkt blijft tot ra-

diologen, vindt Delcour. “Een niet te verwaarlozen aantal on-
derzoeken medische beeldvorming wordt immers uitge-
voerd door connexisten. Zij schrijven zelf onderzoeken voor
en moeten helemaal geen verantwoording afleggen. Het is
niet logisch dat bijvoorbeeld gynaecologen zelf zonder enige
beperking echografieën kunnen blijven voorschrijven.” Een
bemerking die hij al overmaakte aan het Riziv en waar hij
snel respons op verwacht.

Verder lijkt het de radioloog aangewezen om een over-
gangsperiode in te voeren. Elk ziekenhuis werkt immer met
eigen, specifieke aanvraagformulieren. Daarom pleit Chris-
tian Delcour voor een overgangsperiode tot 1 juni of 1 juli.
“Zo krijgen de ziekenhuizen de kans om zich aan te passen.
Na die datum zouden de aangevraagde onderzoeken dan
enkel nog terugbetaald worden als ze zijn voorgeschreven
aan de hand van het nieuwe document. Maar zo vermijden
we tenminste dat patiënten vanaf 1 maart hun terugbetaling
mislopen omdat het juiste formulier niet werd ingevuld.”

Vrijblijvend 
Intussen rijst de vraag wat op het formulier juist wordt be-

doeld met ‘voorgestelde onderzoeken’, toch wel een vrijblij-
vende formulering. Van een voorschrift in de strikte zin van
het woord is op die manier niet echt meer sprake. Betekent
dit dat de radioloog eventueel naar eigen goeddunken een
ander onderzoek kan uitvoeren, al dan niet in overleg met de
voorschrijver en de patiënt? Wordt ongetwijfeld vervolgd.

France Dammel/Veerle Caerels

2

De referentie voor huisartsen en specialisten www.artsenkrant.com

Terugbetaling ivf: spook-KB definitief begraven > Blz. 4
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DOMUS MEDICA OP BEZOEK 
BIJ ONKELINX

BIJNA 10% MINDER 
TIENERZWANGERSCHAPPEN  

UNIZO: ‘PENSIOENHERVORMING
IS GEEN SCHENDING VAN RECHT
OP ARBEID’  
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Het nieuwe formulier voor de aanvraag van medische beeldvorming is een nuttig instrument om de 
voorschrijvers nog meer te responsabiliseren, vindt Christian Delcour, voorzitter van het Consilium 
Radiologicum. Het document, dat vanaf 1 maart verplicht wordt, lokte al heel wat reacties uit. Er is met name
onduidelijkheid over het vakje ‘voorgestelde onderzoeken’: kan de radioloog dan zelf bijsturen?

Kan de radioloog een ander onderzoek 
uitvoeren, al dan niet in overleg? 
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Overgangsperiode tot 1 juli?

Radiologen tevreden over nieuw aanvraagformulier
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artsenkrant.com vernieuwt
Artsenkrant heeft voortaan een nieuwe website die 
vooral meer mogelijkheden tot interactie biedt.
Artsenkrant.com wordt meer dan ooit dé site voor dokters. 

Om te beginnen heeft de website een vernieuwde lay-out die de stroom aan
nieuwsberichten overzichtelijker presenteert. Op de homepage vindt u - prominent
in beeld - steeds de vijf meest actuele nieuwsberichten. Daaronder brengen we een
selectie van kortere berichten uit de gezondheidssector. 

Nieuw is dat de website meer mogelijkheden tot interactiviteit biedt. Zo kunt u nu
reageren op artikels en laat de website ook zien op welke artikelen het meest gerea-
geerd wordt. U ziet zo in één oogopslag welk nieuws stof doet opwaaien. Maar er is
meer: de vernieuwde website heeft ook andere interactieve elementen in petto, zo-
als actuele polls en enquêtes.

Op de site zijn alle afleveringen van Artsenkrant TV beschikbaar en kunt u naast
Artsenkrant nu ook de Specialistenkranten en Belgian Oncology News in pdf lezen.

Onze dagelijkse newsletters zijn eveneens opgefrist in de lay-out van de website.
Van maandag tot vrijdag verstuurt de redactie nieuwsbrieven met de zes meest re-
levante berichten uit de medische sector, aangevuld met een selectie van kortere
nieuwsjes. 

Peter Backx
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RRS: 360° service for 
employers and job seekers

With RRS – Roularta Recruitment Solutions – Rou-
larta leads the Flemish market for recruitment communi-
cation. RRS is the only player providing a genuine, fully 
360-degree approach for any company looking for new 
employees. RRS does not focus on any one particular 
target type but rather offers a customer-
tailored solution for each job or specifi c 
competence.

With ChallengeZ, employers reach 
better educated profi les with a combi-
nation of print (Knack, Trends, Le Vif/
L’Express and Trends-Tendances), online 
(internet and newsletters) and television 
(Kanaal Z/Canal Z). 

In Dutch-speaking Belgium, Roularta 
leads the regional market in print and 
online with Streekpersoneel (local job 
ads) of De Streekkrant, De Zondag, Streekpersoneel.be 
and Krant van West-Vlaanderen. 

The career directories GO Startersgids (for recent grad-
uates) and Knack Carrièregids present career possibilities 
offered by major Belgian employers, also online on Go.be. 

Since 2012, around eight hyperlocal job fairs have been 
organised annually, each exceptionally 
well attended and with high conversion 
rates for the employers taking part. 

In France, L’Etudiant publishes Le 
Guide des Entreprises qui recrutent. 
Job Rencontres organises a large 
number of job fairs in Paris and major 
French cities.

An integrated advertising management 
structure takes care of the Réussir 
section in L’Express in conjunction with 
A Nous (Paris, Lille, Lyon, Marseille). 

Lexpress.fr/emploi and Distrijob.fr are two high-
performance websites.

STARTERSGIDS
EEN PUBLICATIE VAN ROULARTA MEDIA GROUP / 23ste JAARGANG / EDITIE 2013 WWW.GO.BE

VAN STUDIE NAAR JOB

10 beroepen die eeuwig 
blijven bestaan

SOLLICITEREN

Ben jij slim genoeg 
om bij Google te werken?

JE EIGEN BAAS

Van politica tot autocoureur:
4 jongeren maken hun 
stoutste dromen waar

AAN HET WERK

De trends die 
je carrièrestart 
zullen bepalen
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Prospecting and looking for interesting new products
 within the Group are of utmost importance."

ACCOUNT MANAGER ROULARTA RECRUITMENT SOLUTIONS
As an account manager at Roularta Recruitment Solutions I have been working for a good half a year on 
a number of employer branding products such as the Knack Career Guide and GO Starter Guide. For 
this I visit mainly large and medium-sized companies in Belgium. During my years in the RRS team, a lot 
has changed and it’s become a real challenge maintaining our leadership position. Not only have many 
new HR initiatives been launched in recent years by competing colleagues, but our customers’ budgets 
and needs have greatly reduced with the crisis. Which means you have to go constantly looking for 
opportunities. Prospecting and looking for interesting new products within the Group are of utmost 
importance. Like we have now actively included the Google story in the RRS offering and are slowly but 
surely harvesting our fi rst successes. I’m working intensively on this now, trying to generate as much 
new business as I can and open doors for my colleagues to introduce our other products. In short, 
working at RRS is a highly interesting job for anyone looking for opportunities.

"

  STEFANIE TRIENPONT      
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10.30u. G De wekker. Nog niet
goed wakker. Ik waggel naar de
keuken voor een kop koffie. Gis-
teren was een superdrukke zondag
met veel kinderen die kwamen
karten.
11.30u. G Op weg naar het werk.
12.00u. G Het chronobord star-
ten, lichtsignalen aanzetten, ven-
tilatiesysteem checken. Het cir-
cuit is startklaar.
12.30u. GNazicht en algemeen
onderhoud van het circuit. Vei-
ligheid primeert!
14.00u. G Tankbeurt van de juni-
or- en de volwassen-karts.
15.00u. G Nazicht en onderhoud
van onze kartfleet: nieuwe ban-
den optrekken, bandendruk
checken, remmen controleren,
oliepeil nakijken, geometrie van
de wielbasis uitlijnen.
16.15u. G Er zijn een paar herstel-

lingen nodig: ik zet twee voor-
bumpers vast, verander een gas-
kabel, en vernieuw twee velgen.
18.00u. G Tijd voor een lekkere
dagschotel in ons restaurant. Te-
gelijkertijd overloop ik de plan-
ning met een collega-baancom-
missaris. Vanavond staan er nog
twee events op het programma:
de Flanders Media Karting, met
enkele Bekende Vlamingen die
regelmatig bij ons komen oefe-
nen, meteen gevolgd door de
Brussels Kart Trophy, voor de
snelle piloten, met een punten-
systeem en een ranking.
19.00u. G Welkom piloten. Ik
geef uitleg over de vlagbetekenis-
sen. We overhandigen racepak
en helm en starten de race. Taak
is nu alles in goede banen te lei-
den en de veiligheid van iedereen
te verzekeren.

21.30u. G Na de events, nog en-
kele kartsessies voor de individu-
ele piloten.
22.00u. G Oef, mijn dagtaak zit er

op... Moe maar voldaan. Mijn
collega volgt het verder op.
22.15u. G Thuis. Ik eet iets, plof
in de zetel. Daarna bedtijd. (cb)

“We starten de race!”
De werkdag van Gregory Tytens, mechanieker-baancommissaris bij BRUSSELS KART 

Gregory Tytens: “Veiligheid primeert, altijd.”

Gregory Tytens is mechanieker-baancommissaris bij BRUS-
SELS KART in Groot-Bijgaarden. Zijn werkplaats? Een toonaan-
gevende Karting met indoor & outdoor circuit, restaurant en
polyvalente zalen. Alstublieft!

Stijn Bollen werkt als it'er op een
middelbare school in Lanaken:
“Veel hangt af van het type be-
drijf. Een multinational zal zon-
der verpinken de productie ver-

kassen naar een land met lagere
loonkost. Dat zie je momenteel
overal gebeuren. De productie
verhuist naar Azië of Zuid-Ame-
rika. Als het een lokaal bedrijf
betreft, ook al is het een erg grote
onderneming, blijft de binding
met België en dan heb je veel
meer zekerheid dat je de lokale
jobs kan blijven waarborgen.
Grote bedrijven krijgen een berg
aan fiscale voordelen en vragen

dan vaak nog extra's om werkge-
ver te blijven. Als je die voorde-
len vergelijkt met het statuut dat
de zelfstandigen in ons land heb-
ben, dan is de eerlijkheid ver
zoek. Geld pompen in jobs is no-
dig, maar wel graag met de nodi-
ge redelijkheid. Als je meer be-
taalt om iemand aan het werk te
houden dan wat je aan werkloos-
heidsuitkering kwijt zou zijn...”

(mvdf)

“Alle extra's gaan naar grote bedrijven”
Jobs gered bij IJsboerke,
maar massaal veel ontslagen
bij Caterpillar. Welke rol
moet de overheid spelen
volgens de man in de straat? 

Velen denken dat ze wel weten hoe je te werk
moet gaan als je een job zoekt. In de praktijk
blijkt er echter een reeks hardnekkige mis-
verstanden over solliciteren te bestaan.

MYTHE 1: In crisistijd moet je ingaan op
elk aanbod. Crisis of niet, het loont zeker de
moeite om te blijven solliciteren tot je de
spreekwoordelijk 'klik' voelt.

MYTHE 2: Jobhoppers zijn verdacht. De
tijd waarin mensen hun hele carrière bij één
bedrijf doorbrachten, is definitief voorbij.
Wie voortdurend aan zijn competenties wil
schaven, kan soms niet anders dan regelma-
tig andere oorden opzoeken. Het blijft na-
tuurlijk vreemd als je binnen één jaar voor
drie organisaties werkt.

MYTHE 3: Ik maak meer kans als ik een
lager salaris vraag. Als je jezelf aanprijst als
een soort soldenartikel, kom je vooral wan-
hopig over. Bovendien bepaalt je startsalaris
over tien jaar nog steeds wat je verdient.

MYTHE 4: Vijftigers komen niet meer aan
de bak.We moeten er niet kinderachtig over
doen: leeftijd is zeker een factor bij het aan-
werven van nieuwe medewerkers. Maar het
is ook niet méér dan dat! Als je de competen-
ties hebt die een werkgever vraagt, dan ben je
goed gewapend voor elk sollicitatiegesprek.

(ms)

4 misverstanden
over solliciteren

specialist in INDUSTRIËLE
ELEKTRICITEITSWERKEN
zoekt voor onmiddellijke indiensttreding te Gent:

ELEKTRICIENS
Uw taak: aanleg en onderhoud van elektrische

installaties in een industriële omgeving

Profiel: zelfstandig kunnen werken
Rijbewijs B
Ervaring is een pluspunt

Wij bieden u vast werk in een solide onderneming 

Contacteer ons op +32496 816 584 of 
info@emaco-international.be
www.emaco-international.be
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Je hebt  een technische interesse en 
een brede ervaring is een extra voordeel. 
Je hebt maturiteit, kunt zelfstandig 
werken en je houdt van een uitdaging.

CIBOR biedt een zeer gevarieerde job met 
een mengeling van techniek en persoon-
lijke contacten met klanten, een goede 
verloning en een aangename werksfeer.

DAKWERKER / BOUWKUNDIGE 
met een brede ervaring voor de functie:

LEKZOEKTECHNIEKER 
PLATTE DAKEN

LOODGIETER / CV-TECHNIEKER 
of gelijkwaardig door ervaring voor de functie:

LEKZOEKTECHNIEKER 
SANITAIR  VERWARMING

Ben je toe aan een nieuwe uitdaging 
waar jouw ervaring meer aan bod komt?

CIBOR spoort lekken op in leidin-
gen, afvoeren, platte daken, zwem-
baden, vijvers alsook andere delen 
van de gebouwenschil, met service-
punten in gans België.

Na een intensieve opleiding zowel 
in het gebruik van meetapparatuur 
(endoscoop, infraroodcamera, ul-
trasoon, gasdetectie, elektrische 
meetmethodes, vochtmeting e.a.) 
als in klantenbenadering voer je 
zelfstandig detectieopdrachten 
uit. Je spoort ter plaatse bij de klant 
de lekken op en maakt voor elke in-
terventie een eenduidig rapport. 

Je krijgt de nodige administratieve 
en technische ondersteuning en 
begeleiding vanuit het hoofdkan-
toor. Alsook moet je in het bezit 
zijn van een rijbewijs.

INTERESSE:

CIBOR nv
Molseweg 164, 2440 Geel

tel. 014 59 22 03
info@cibor.be, www.cibor.be

IS OP ZOEK VOOR OOST- EN WEST VLAANDEREN 
M/V

Kijk snel verder!

Project 
Coördinator R&D

Om dit enthousiast team te 
versterken, zijn we op zoek 
naar een dynamische m/v:

 Jobs Bel of mail voor uw advertentie naar:         Tel. 051 26 67 87  Fax 051 26 63 18  E-mail: rrs.west@roularta.beAA mmm bb i t i ooo nnn  nnn eee vvv ee rr  ss l e eee pp s
ss u rrr ff  tt oo  c hhh aa l ll e nnn g eee zzz . bb e

“VLLLAAAANNDDDEERREEN IIISSS BBIIJJZZZZOOONNDDEERRR GGGOEEEDDE 
VOOOEDDDINNNGSSSBBOODDEEMMM VVOOOORR TTEECCCHNNOOOLOOOGGGISCCCCH TTAAALLEENNTT”

iMinds begeleidt jonge ict-
bedrijven om hun innovatieve 
ideeën op een onderbouwde 
manier op de markt te 
introduceren. Wij spraken met 
Wim De Waele, ceo van iMinds, 
over innovatie, ict-talent in België 
en het lef om nieuwe ideeën leven 
te geven.

PASCAL DEWULF

iMinds werd in 2004 als onafhankelijk 
onderzoeksinstituut opgericht door de 
Vlaamse regering met als doel innova-
tieve ict-projecten met een blijvende, 
positieve maatschappelijke impact te 
ondersteunen. De interdisciplinaire teams 
binnen iMinds realiseerden sindsdien al 
ruim 250 projecten met meer dan 700 
organisaties. Daarbij streven ze naar de 
gezamenlijke ontwikkeling van innova-
tieve toepassingen in diverse domeinen, 
zoals een gezonde samenleving, duur-
zame mobiliteit, cultuur & media, green 
ict en sociale & veilige ict. 

Topman Wim De Waele: “Vlaanderen is 
vandaag een bijzonder goede voedings-
bodem voor technologisch talent. We 
werken vanuit iMinds nauw samen met 
universiteiten en kennisinstellingen en stel-
len vast dat er op het vlak van knowhow 
en innovatieve ideeën veel onontgonnen 
terrein is. We merken eveneens dat in 
economisch minder goede tijden er toch 
nog heel wat mensen zijn die echt willen 
ondernemen, die staan te trappelen om 
hun ideeën te vermarkten. Aan diegenen 
die de stap willen zetten, zou ik zeg-
gen dat ze het erop moeten wagen. De 
groei van beloftevolle ict-ondernemingen 
is vandaag nog altijd structureel groter 
dan de conjuncturele downturn. Kijk 
naar Google. Dat groeide gewoon door 
toen de eerste ‘internetzeepbel’ uiteen 
was gespat.”

Hightechemigranten

Trekken jonge ict-ondernemers niet beter 
meteen naar Silicon Valley, waar ze 
hun ideeën veel sneller kunnen com-
mercialiseren? De Waele: “Niet per se, 
al gaan we er bij iMinds sowieso van 
uit dat je als startend ict-bedrijf globaal 
moet denken. Je moet de buitenlandse 

markten in het vizier hebben. Kan je dat 
vanuit Vlaanderen dan is dat prima; is 
het nodig dat je verkast om je ideeën 
levensvatbaar te maken, dan moet dat 
ook. Kijk naar de makers van ‘Drupal’, 
die naar Boston trokken. Of naar ‘Storify’ 
dat richting Silicon Valley ging. Beide 
bedenkers zijn van Belgische origine. 
Dat zijn als het ware de nieuwe high-
techemigranten. Wij willen bij iMinds 
vooral als enabler fungeren die startende 
ict-ondernemers toelaat zich op de markt 
te introduceren”. 

“Uit de projecten die we vorig jaar mee 
hebben helpen opstarten zijn een tiental 
starters richting Silicon Valley getrok-
ken, maar tot nu toe is niemand van 
die groep defi nitief daarheen verhuisd. 
Mede dankzij initiatieven als iMinds 
kunnen ze hier snel voldoende funding 
en knowhow van experts uit de indus-
trie vinden om hun bedrijf op te starten. 
Vooral onderzoeksintensieve bedrijven 
vinden hier doorgaans een erg goede 
voedingsbodem. Dat komt omdat we 
als organisatie erg goede contacten met 
onderzoeksinstellingen hebben. Sterker 
nog: heel wat succesvolle ict-bedrijven 
zijn ooit geboren in de academische 
wereld. We staan starters niet alleen bij 
op het vlak van knowhow, we helpen 
hen ook snel aan het nodige kapitaal. 
Het is vooral moeilijk wanneer succes-
volle starters willen groeien en op zoek 
gaan naar risicokapitaal. Op dat vlak 
moet er zeker nog wat gebeuren aan 
de mentaliteit in België en bij uitbreiding 
Europa in vergelijking met pakweg de 
Verenigde Staten. Daar staat bij wijze 
van spreken op iedere hoek van de 
straat een venture capitalist.”

DOSSIER ENGINEERING & R&D

“Uit de projecten die we 
vorig jaar mee hielpen 

opstarten zijn een tiental 
starters richting Silicon 

Valley getrokken.”

Wim De Waele, ceo van iMinds: “Ondanks de 
crisis zijn er heel wat mensen die staan te trap-
pelen om hun ideeën ter vermarkten.”
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Roularta Custom Media:
custom magazines from a to z
Roularta Custom Media specialises in creating maga-
zines and newsletters in print, online and on tablets.

Roularta Custom Media offers here a total approach: from 
screening and concepting to content management, edit-
ing and layout, to printing, mailing and digital reporting.

Permanent access to the various Roularta divisions gives 
Roularta Custom Media a network of journalistic and artis-
tic collaborators covering every aspect of contemporary 
life.

Thanks to this synergy with a major publisher group, 
Roularta Custom Media literally has everything going for it 
to deliver top quality at an economical price.
 

At Roularta Custom Media we develop 
communication concepts and undertake print and
 digital publications for a wide range of customers.

"
EDITOR-IN-CHIEF CUSTOM MEDIA
Roularta Custom Media specialises in producing newsletters and magazines, printed and 
digital, for outside customers. These come from a wide range of sectors: banking, insur-
ance, health funds and commercial companies from car fi rms to large supermarket chains. 
Internally we work together with various Roularta departments. We tailor our services to our 
customers’ needs, offering a full package including editorial and communication concept-
ing, content production in both word and image, printing and distribution. After ten years as 
a journalist in this department, I moved two years ago to the position of editor-in-chief. My 
main occupation is with Sensa, the lifestyle magazine of the Galeria Inno stores. This maga-
zine is produced in French and Dutch, with 275,000 distributed copies. My job is to build a 
relationship of trust with the customer, to determine the content of the quarterly magazine, 
and to brief and accompany the magazine’s internal and external collaborators (journalists, 
editors, translators, graphic designers, stylists, photographers). This is teamwork: stimulat-
ing, varied and constantly evolving.

"

      DOMINIQUE VAN NIEUWENHOVE  
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RMG’s 360° strategy:
a multimedia approach
A whole range of new initiatives have grown up around the 
Roularta Media Group media brands. 

Roularta Media Research
Roularta undertakes surveys for journalists and advertis-
ers. High-performance software allows large-scale online 
surveys of very large consumer panels or more selective 
panels (up to and including top Belgian company CEOs).
Participation in polls can be promoted through commu-
nication in print, on the internet and on television through 
Kanaal Z/Canal Z. 

Roularta Events, Seminars & Fairs
A campaign can be partnered with one of the major events 
that Roularta organises.The various Roularta magazines 
organise events and awards with annual top gatherings. 
The ‘Trends Gazelles’ brings together the fastest growing 
businesses in each Belgian province. The ‘Trends Man-
ager of the Year’ has been organised for 28 years already.
The Data News Awards, the MoneyTalk Awards for the 
best fund managers and the ITM Awards are each annual 
highlights in their own areas.
Seminars can also serve to present the results of a survey. 
The Roularta magazines organise monthly seminars such 
as the Trends readers rendezvous, the Trends Outlook, 
the Mobile Congress and the Trends Summer University.

Finally, Roularta also organises the tone-setting Onder-
nemen/Entreprendre fairs dedicated to the world of entre-
preneurs. 

Ideeënfabriek/Fabrique à Idées was founded in 2011 
as a creative cell that develops bespoke 360° projects for 
advertisers.

Books
A campaign can also be topped off with a book.
Roularta publishes some fi fty books a year in Belgium for 
the Roularta magazine target groups. 
In France, both L’Express/L’Expansion and L’Etudiant 
publish various series of practical books for students and 
entrepreneurs. Each study direction and each profession 
has its own regularly updated edition.

Media Club is the Roularta readers’ service offering 
books, CDs and DVDs online at special prices. Each week 
Knack and Le Vif/L’Express each contain an exclusive 
special offer.

Sales house
Roularta Media is the Group’s national advertising sales 
house specialised in a multimedia and cross-media 360° 
approach. With print, internet, TV, events etc.

Our events bring readers into 
direct touch with their magazines and 

create networking opportunities.

"
EVENT MANAGER
Organising events under the 
umbrella of our magazines 
offers a unique platform. 
Working closely with the 
journalist teams, various 
internal departments and 
numerous external partners, 
our events bring readers into 
direct touch with their maga-
zines and create networking 
opportunities. Each event 
is preceded by months of 
upstream planning. Working 
towards this day as a team, 
and then producing a suc-
cessful evening, is each time 
a delicious rush of adrenaline.  

"

  MAUGER MORTIER      
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Line Extensions has experienced a boom in recent 
years. Products are marketed to readers of Roularta pub-
lications, under the label of the print brands or separately.

The most recognisable products directly derived from the 
print brands are magabooks. These are special editions 
under the Nest, Sport/Voetbalmagazine, Knack, Knack 
Weekend, Focus Knack or Bodytalk titles. 

The magabooks are monothematic in 
nature. Some bring together existing con-
tent around a theme, while others use new 
content. Magabooks can be marketed as 
series or as one-off editions.

For instance, Weekend (Knack/Le Vif) pub-
lishes a recipe special four times a year.
Nest Koken (cooking) appears twice a 
year and there are also Nest Kust (coast) 
and Nest Ardennen. Nest Wonen (living - 
twice a year) completes the series.
Sport/Voetbalmagazine publishes a cycling special three 
times a year. Magabooks are a cross between a book and a 
magazine, in every case luxury editions with glossy covers. 

One-off editions also appear about themes or people in 
the news at a given time, like ‘Claudia Cooks for Nest’ 
or the Knack Weekend ‘Hobby Cook’s Manual’. 

Line Extensions also includes Roularta Books, a pub-
lisher for 22 years of books on themes aligned with the 
magazines: from politics to art and lifestyle to sport and 
the economy. In a competitive market, support by maga-
zines for book publishing is a not to be underestimated 
advantage.

Line Extensions offers Roularta magazine 
readers carefully chosen weekly selec-
tions of books, CDs and DVDs. These 
plus products are aligned with readers’ 
areas of interest. They are offered at the 
best price and highly promoted using cou-
pons through the Group’s publications, 
from Knack to De Streekkrant, and can be 
obtained or ordered via a retail channel or 
online.

In addition, readers can join the readers’ 
trips offered by Knack Weekend, or pur-

chase carefully selected wines. In this area, the magazine 
works with sector specialists to guarantee service and 
quality.

Finally, Line Extensions also offers lifestyle products 
exclusively or at interesting special prices, for sale – online 
or otherwise – via Knack Weekend/Le Vif Weekend and 
Nest.

Magabooks and other line extensions
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Offering the right products at 
the right time at the right price are the
 prerequisites for a successful action.

PRODUCT MANAGER LINE EXTENSIONS 
At the end of 2012 I transferred to the Line Extensions depart-
ment to concentrate fully on special sales actions, mainly for 
lifestyle products. The Line Extensions department has years of 
expertise in offering books, DVDs, CDs, travel and wines to read-
ers. My activities are part of an effort to widen this offering. My 
earlier experience as Communications & Promotion Manager for 
the lifestyle magazines come in handy here. 
Offering the right products at the right time at the right price are 
the prerequisites for a successful action. Choosing products that 
will appeal to readers requires knowledge of and experience with 
the DNA of the different titles. Negotiation is our everyday bread. 
Meanwhile I’m constantly on the lookout for everything that’s 
new, surprising and unique. In this sense, the job does not stop 
at fi ve o’clock. I’ve got into the habit of seeing everything in the 
terms of a potential special action, even in my free time. Often 
ideas also come out of larger actions with magabooks or books 
or a request from advertisers.

"

      ANNEKE BLANCKAERT  

E X T R A  E D I T I E
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L’Express: France’s 
most prestigious news magazine
Founded in 1953 by Jean-Jacques Servan-Schreiber 
and Françoise Giroud, L’Express is France’s leading 
weekly news and general information magazine. Since 
it was founded, L’Express has deciphered, selected, 
prioritised, analysed and put into perspective information, 
whilst adhering to its founding values of modernity, 
commitment, independence of tone and spirit, always 
with the desire to bring meaning, to provide solutions, 
to impel the reader to act and to excite curiosity.
In 2013, L’Express celebrates its 60th 
anniversary with a new layout and a new 
formula.
Each week, L’Express also publishes fi ve 
different regional issues and so regularly 
covers the main cities in France.
L’Express has enhanced the diversifi ca-
tion of its brand. the title is equipped 
so as to organise the large-scale publi-
cation of special editions, the Cahiers 
de L’Express (in-depth explorations of 
specifi c topics) and L’Express Grand 
Format (33 theme-based issues a year).
L’Express has launched a new collection 
called ‘mook’. the fi rst issue was pub-
lished in december 2012: La grande histoire de Dieu 
(the Great Story of God), 212 pages, 14.90 euros.

L’Express is published each week with L’Express Styles, 
a high quality lifestyle magazine which scrutinises, explores 
and captures our times to move its readers, to dazzle 
them and to trigger their desires. An exclusive, contem-
porary, aesthetic and elegant treatment of the unexpected 
each week. L’Express Styles is the equivalent of the 
Belgian magazines Le Vif Weekend/Knack Weekend.
On 7 March 2012, L’Express Styles launched a new for-
mula which is not revolutionary but a considerable change 

nonetheless. the magazine has been 
transformed, yet remains true to itself, 
with a dual objective: to demonstrate 
its uniquely modern approach within the 
market (after six years of existence) and 
to assert its high-end positioning to read-
ers and advertisers.

L’Express Editions regularly publishes 
book, dVd and Cd collections.

together with L’Express International, 
L’Express is the world’s leading French-
language magazine.

Lexpress.fr is one of the leading and most powerful 
news sites in France.

styles
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L’Express Styles is a magazine that’s 
anchored in the world of fashion, but also 

committed to major social issues.
EDITOR-IN-CHIEF, DIRECTOR OF EDITORIAL DEVELOPMENT AT L’EXPRESS STYLES
I joined the group in 2003, with the aim of making the L’Express supplement a women’s news 
section. It’s a magazine that’s anchored in the world of fashion, but that’s also committed to major 
social issues, particularly women’s rights. I have extensive experience of working on these subjects, 
as I was previously editor-in-chief of the magazine section of the women’s monthly Marie Claire. After 
celebrating fi ve years of Styles in november 2011, we designed a new format and a new layout last 
spring, so as to create a ‘more modern, invigorated and more substantial’ publication. Our aim was 
(and continues to be) to tackle increased competition in the fi eld of magazine and newspaper sup-
plements, as well as continuing to attract both male and female readers of L’Express. According to 
the latest survey, more than 80% of readers read Styles each week and more than half start reading 
L’Express with our magazine.

"

      LYDIA BACRIE  

WWW.LEXPRESS.FR
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DEPUTY EDITOR-IN-CHIEF OF L’EXPANSION
After gaining experience as a freelancer for Agefi  and a 
journalist with Mieux Vivre Votre Argent (when it was still 
owned by founder Jean-Antoine Bouchez), I was taken 
on by L’Expansion in March 2000 to cover fi nancial and 
stock market news. In 2003, I joined the magazine’s 
macro-economics team. Working as a senior reporter 
when the fi nancial crisis hit in autumn 2007, I carried out 
various investigations of Wall Street, hedge funds and 
banks. that same year, Editions Express-Roularta pub-
lished my book, co-written with Emmanuel Lechypre and 
François de Witt, ‘101 idées reçues sur l’économie’ (‘101 
Common Misconceptions about Economics’). As events 
unfurled, I explored economic, industrial and budget-
ary aspects of the crisis and then worked on the book 
‘Inévitable protectionnisme’ (‘Inevitable Protectionism’) 
with Benjamin Masse-Stamberger and Adrien de tricor-
not, which was published by Editions Gallimard (Le débat 
collection). In 2012, I became deputy Editor-in-Chief of 
L’Expansion, which coincided with a shift in editorial focus 
to underlying issues and long-term challenges. 

"

  FRANCK DEDIEU      

Magazines on economics and business

L’Expansion is one of the fl agship titles of the French 
business press. It achieves excellent, stable circulation 
fi gures, including on the internet, where it has a large 
audience (almost one million unique visitors per month). 
At a time when the world is undergoing massive change, 
L’Expansion has evolved to better match today’s changed 
news cycle. 

In March 2012 Christophe Barbier and 
Christine Kerdellant have designed a new 
magazine style, better suited to today’s 
audience. this new monthly magazine has 
scaled new heights, welcoming experts, 
sociologists, historians and economists 
to its pages. the goal for L’Expansion is 
to always bring added content to its read-
ers as well as more enjoyment: a more 
vibrant, creative and illustrative format, on 
very high quality paper. 

Organised around L’Express, the new ver-
sion of L’Expansion is multimedia: internet 
for immediate coverage of current affairs, the weekly publi-
cation L’Express to analyse the week, and the monthly pub-
lication L’Expansion for in-depth analysis and commentary. 

In June 2012, L’Expansion Tendances (quarterly) 
adopted a new format and layout. this magazine has 
been designed by Lydia Bacrie, editor-in-chief of L’Express 

Styles. It is now richer and more substantial, and since its 
fi rst issue, this new magazine has been well received by 
advertisers.

L’Expansion also includes premium offers with a brand-
new Club de L’Expansion, managed by Christophe 
Barbier and Philippe Manière, conferences and La Lettre 

de L’Expansion, which was successfully 
launched online last year.

L’Expansion and L’Express organise two 
events: Le Grand Prix de l’Entrepreneur 
de l’année (entrepreneur of the year 
award), and L’Académie des entrepre-
neurs (a laboratory for nurturing entrepre-
neurial ideas).

L’Entreprise is a monthly source of prac-
tical information for independent entre-
preneurs and senior managers. there is 
also a website, Lentreprise.com, a daily 
newsletter le zapping business and 

events are organised. the title also publishes rankings of 
France’s most profi table and most export-oriented com-
panies.

Lentreprise.com offers hands-on practical information 
and databases, from which business leaders can draw 
advice for better managing their daily business.

Nos bons plans
pour trouver 
de l’argent

Février 2013 - N° 319 - 4,50 €WWW.LENTREPRISE.COMIDÉES - CONSEILS - SOLUTIONS

Attention aux avantages en nature ! Gestion

Alexandre Malsch, fondateur 
du site d’actualités pour jeunes
Melty, a su convaincre les stars
de l’internet d’investir dans 
sa société.

CRÉER SON ENTREPRISE

LES BUSINESS
DU FUTUR

GRENOBLE MISE
SUR LES ÉNERGIES

VERTES 

7 trucs pour
réussir un
brainstorming 

Prévenir
une rupture 
de trésorerie 

Londres
séduit  les
entrepreneurs 
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LUXEMBOURG 4,90 €, BELGIQUE 4,90 €, ALLEMAGNE 6,70 €, ITALIE 5,60 €, GRÈCE 5,60 €, PORTUGAL 5,60 €, SUISSE 9 FS, MAROC 56 MAD, 
TUNISIE 6,10 TND, DOM 6,10 €, CANADA 8,50 $ CAN, TOM 1200 CFP
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N° 781 - FÉVRIER 2013 - 4,90¤

IMMOBILIER
■ Les prix et les tendances dans 

500 villes de France
■ Les bons plans à Paris, en Ile-de-France, 

à Bordeaux, Marseille, Aix et Lyon

SPÉCIAL

Tout est possible !

LE MAGAZINE QUI DONNE DU SENS À L’ÉCONOMIE
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DEPUTY EDITOR-IN-CHIEF OF MIEUX VIVRE VOTRE ARGENT 
A journalist reports, analyses, comments, sometimes even denounces... 
Less often, he advises. Yet, at Mieux Vivre Votre Argent, that is his 
main task! Providing the reader with turnkey solutions and precise 
recommendations is what underpins our editorial line. My job consists 
of ensuring compliance with that editorial line. Journalism courses don’t 
prepare us for that. Why not hand the microphone over to experienced 
industry professionals, to voice their informed opinions in our columns? 
that is more consistent with usual journalistic practice. But working for a 
magazine that aims to provide a concrete service to savers and consumers 
requires greater personal involvement. It’s the good advice that you give 
your readers today that will encourage them to resubscribe tomorrow. It’s a 
real challenge, but it’s so satisfying when it’s successful!

"

     GILLES MANDROUX   

The magazine with fi nancial and 
asset information
Mieux Vivre Votre Argent (MVVA), the leading monthly 
magazine for property and fi nance, was founded in 1979 
by Jean-Antoine Bouchez. MVVA focuses on managing 
individuals’ personal fi nances: from optimisation of expen-
ditures to legal issues to portfolio management.
In the main section, the editorial team gives fi nancial 
advice to a subscriber after a detailed analysis of his or 
her budget and family status.

Each year, six special guides are published: Tax, Real 
Estate, Stock Market, Life Insurance, SICAVs and 
Home. MVVA has a circulation of 221,876.

Votreargent.fr, the website covering stock market news, 
real estate, insurance and related areas, covers the same 
themes as the magazine but with a different approach. 
With even more topical and practical information. 
Votreargent.fr reaches 500,000 unique visitors.

La Lettre de la Bourse (LLB) is the confi dential maga-
zine that specialises in the stock market world and the 
stock market crisis. the publication was launched on 
the eve of the 1987 crash. Since then, the original pub-
lication has become dual media, with a daily service on 
Lalettredelabourse.fr.

Mieux Vivre Votre Argent is also taking on new challenges:
Additional issues: the specials Les placements de 

A à Z (Investment from A to Z) and Nos recettes pour 
votre argent (Our recipes for your money) are intended to 
familiarise new readers with the world of personal fi nance.

Prizes: every year Mieux Vivre Votre Argent awards a 
number of prizes, including Les Corbeilles de la gestion 
collective (mutual funds), Le Grand prix de l’assurance-
vie (life insurance) and Le Grand prix des actions 
(equities). these are useful guidelines for the readers and 
marketing tools for companies and/or their products.

Seminars: in Paris or elsewhere in the country, with listed 
companies, insurers or bankers. these seminars offer a 
unique opportunity to provide information and to meet 
readers. Mieux Vivre Votre Argent organises around thirty 
seminars a year.

Fairs: Le Forum de l’Investissement and Fiscap: two 
large fairs held in Paris, one for the general public, the 
other targeted more to a select audience.

Outsourced editorial services: design and production 
of publications on behalf of third parties. For the custom-
ers of a major French bank, Mieux Vivre Votre Argent has 
developed Vif Argent, a quarterly magazine based on 
four broad themes: real estate, day-to-day living, tax and 
investments. the magazine is complemented by a web-
site, to keep abreast of current affairs.
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Ce que
les Français
font de
leur argent

Pères de famille, fiscophobes, cigales, fourmis...

10 

N°12 / 5,90 € - DOM (surface) : 6,60 € - Réunion : 6,60 € ; TOM (surface) : 850 XPF - Maroc : 34 DH
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Ce que
les Français
font de
leur argent

cas réels
avec nos conseils

10 
Véronique et
Jean-Philippe, 
50 ans

cas réels
avec nos conseils

www.VotreArgent.fr

P L A C E M E N T S  :  2 8  P A G E S  D E  G U I D E  P R A T I Q U E
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Janvier 2013 / 35e année / N° 374 / 3,90 €

Bons plans

Achetez votre
smartphone à
moindre prix 

Page 49
www.VotreArgent.fr

DOM : 6,00 € - TOM : 1 500 CFP - MAROC : 26 DH

Les meilleurs
placements

Les assurances vie pour enfants
au banc d’essai Page 53

Comment bien
renégocier
votre crédit
immobilier Page 44

Famille recomposée:
le délicat partage
du patrimoine Page 40

20132013Page 25

10 actions
pour gagner
en Bourse

9 fonds pour
profiter
de la croissance
mondiale

Assurance vie,
immobilier... prenez
les bons risques

Les meilleurs
placements

11 pages

de conseils
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EDITORIAL DIRECTOR OF CLASSICA AND PIANISTE
I have led the editorial team of Classica since it was created 
15 years ago. that was in 1998: the world was a very different 
place back then! the digital revolution completely transformed the 
music sector, and forced us to rethink the way we talk about it. 
More than ever, as information proliferates and becomes diluted, 
we have a duty to deliver expertise and excellence. In 2013, around 
the paper version of Classica, which is still our parent company 
and has a new enhanced format, we now have tablet and internet 
versions, in collaboration with our partner Radio Classique. We also 
produce special issues for L’Express, publish books and have our 
sister magazine Pianiste. Watch out for further diversifi cations. 

"

  BERTRAND DERMONCOURT     
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Culture magazines: 
fi lms, literature and music
Studio Ciné Live is the French fi lm magazine, published 
monthly with a complete overview of worldwide cinema 
news: reviews and rankings for every fi lm at home and 
abroad, major reports and exclusive interviews. Studio 
Ciné Live is present at every festival: Cannes, Venice, 
toronto, Berlin... It also reviews the latest dVd releases, 
tV series and video games.

Lire is the leading literary magazine title. the monthly 
publication owes its success to an unwavering ambition 
– to provide an overview of contemporary literary pro-
ductions, irrespective of genre (French or foreign novels, 
biographies, documents, comics and even cookery!) – 
and to the talent of its contributors. At the start of 2012, 
Lire updated its format to give more space to the writers 
whose columns most appeal to our readers, such as dis-
cussions and in-depth interviews. this change has been 
welcomed by readers and has led to a signifi cant increase 
in subscriptions. the magazine has also stepped up its 
presence at literary events, which are an opportunity to 
make the link between authors and readers more tangible. 
Finally, Lire uses its expertise and content to drive a long-
standing policy of producing special issues and thematic 
supplements, such as the Proust special edition that 
marked the centenary of ‘La Recherche’.

Classica is the music and hi-fi  magazine. It’s a monthly 
publication, which owes its rapid success to its resolutely 
modern style and innovative offering, which has helped to 
revitalise a genre that is often seen as stuck in its ways. 
Its success meant it was able to merge with ‘Le Monde 
de la Musique’ in 2009 but keep its own name. today, 
the magazine is co-edited with the ‘Les Echos’ group 
and works closely with ‘Radio Classique’, which is owned 

by the economics daily. Classica keeps a close eye on 
the news and goes out to talk to leading artists. On the 
practical side, the magazine unearths all the latest news 
about records and hi-fi  so that readers benefi t from its 
expertise. the ‘Shocks’ page (accompanied by a Cd), 
‘Listening blind’, ‘Critics from A to Z’ and hi-fi  tests meet 
these expectations. new developments include the 2012 
launch of a tablet version of Classica and the celebration 
in 2013 of the 150th edition and the unveiling of a new 
format.

Pianiste is a musical magazine devoted to teaching and 
piano, packed with sheet music, advice from experts and 
multimedia extras (Cds and dVds). Pianiste is published 
six times a year.

KR Home-Studio, with 11 issues a year, is the music 
creation magazine for musicians who want to record, 
self-produce and perform on stage. Born 25 years ago to 
the sound of synthesizers, the magazine has embraced 
technological and artistic developments, accompanying 
a community of loyal readers through the home-studio 
revolution, the emergence of dJ culture and taking up 
new instruments (guitars, drums, etc.). KR Home-Studio’s 
unifying and growth-generating projects in 2012 included 
its ‘dJ Style’ offer in partnership with Mixmove, the ‘KR 
découvertes’ competition, rewarding the best music pro-
duction from its readers, and the launch of its new website 
kr-homestudio.fr.

Unique in their respective niches, Pianiste and KR Home-
Studio remain essential references for those keen to 
practise music. these two titles consolidate the group’s 
cultural offering.
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EXTRAITS Régis Debray, Marie NDiaye (photo),
Marguerite Duras, Haruki Murakami, Liao Yiwu (le «Soljénitsyne chinois »)

ÉCRIVAINS DU BAC : TOCQUEVILLE 

w w w . l i r e . f r • f é v r i e r  2 013

● Entretien avec Christian Bobin

● Les livres qui rendent heureux...

...avec Françoise Héritier, 

Robert Misrahi, Michel Onfray,

Alexandre Jollien, 

Philippe Claudel, 

Yasmina Khadra, 

Colum McCann, 

David Grossman...
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PROGRESSEZ À VOTRE RYTHME, VIVEZ VOTRE PASSION ! www.pianiste.fr / Bimestriel janvier-février 2013 n°78

TESTS
Les pianos 
à queue petits 
et pas chers

SHOPPING
Les coffrets de Noël

À L’AFFICHE
Yury Martynov
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32 PAGES
DE PARTITIONS
Niveaux Débutant 

à Excellence

J.S. BACH
CONCERTO

ITALIEN

● Lully ● Maïkapar 

● Jaëll ● Mozart

● Brahms ● Fauré

Avec les conseils 

d’Alexandre Sorel

JAZZ
«ZORRO»

Avec Antoine Hervé

ANNE

QUEFFÉLEC
L’égérie de la 
Folle Journée 

de Nantes
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155 CD et DVD
Les critiques du mois

La hi-fi 
Les appareils miniatures

Les concerts
En France et à l’étranger

Les instruments
Les pianos numériques

Radio et TV
L’essentiel des programmes

Écoute en aveugle
«Daphnis et Chloé»
de Ravel 

Entretien
Joyce DiDonato

Histoire
Stefan Zweig 
et la musique

RAVEL
Un Français envoûté
par l’Espagne
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Gagnez un synthétiseur Yamaha MOX6
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+

Clavia Nord
Electro 4D

Nektar
Panorama P4

Adam F7

SPÉCIAL 

AUTOPROD 
FINANCEZ VOTRE PROJET

Conseils

Tremplins
Concours

Subventions

Ressources

TESTS
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Upmarket home decor 
and lifestyle titles
Groupe Express-Roularta publishes the fi nest French 
home decor and lifestyle titles both digitally and in print.

Cotemaison.fr is the most visited home decor website 
in France. It draws on the content of all of the group’s 
home decor magazines and also develops its own 
content, specifi cally tailored to its online readers. 
IOS, Android and Windows 8 versions are available.

Maisons Côté Sud, Maisons Côté 
Ouest, Vivre Côté Paris (bimonthly) and 
Maisons Côté Est (quarterly) are high-end 
magazines devoted to the best of home 
decor and lifestyle in France. they contain 
reports about the most beautiful interiors, 
heritage and know-how, as well as cookery 
articles and detailed city guides. not for-
getting news on the latest cultural activities 
and events in each region.

the Vivre Côté Sud (decor - lifestyle) 
exhibition is also held annually in June in 
Aix-en-Provence, with growing success.

Lifestyle Côté France is a 100% digital quarterly mag-
azine in French and English, bringing together the best 
articles published in the Côté magazines.

Maison Française is a magazine that, since 1946, has 
showcased new talent, creation and design. It includes 
features on interior decorators and designers, as well as 
reports about the most extraordinary interiors. two special 
editions are further dedicated to design and innovation. 
Maison Française has a highly successful turkish edition 
published by dogan Burda.

Décoration Internationale is a magazine that was 
launched in April 2012. Published twice a year, it augments 
the Maison Française offering and is particularly geared 
towards readers interested in the fi elds of contracting 
and hospitality. It features exclusive reports on the world’s 
fi nest design and architectural creations: hotels, company 
HQs, museums... this bilingual magazine enjoys a wide 
international circulation.

Maison Magazine is a magazine dedi-
cated to home improvement and con-
temporary living. It includes reports on 
modern homes, handy tips for building 
and renovation projects, as well as selec-
tions of materials and furniture. 

the twice-yearly magazine Vivre Côté 
Cuisine et Bains is entirely devoted 
to the refurbishment and decoration of 
kitchens and bathrooms. It is circulated 
with all of the group’s other decoration 
magazines.

Zeste Cuisinons simple et bon is a bimonthly maga-
zine dedicated to home cooking. With a friendly and direct 
tone, it offers readers recipes for all the culinary oppor-
tunities daily life brings. It also contains tips from chefs, 
selections of utensils and books, and information about 
new food products.

the magazine 100 Recettes is published 3 or 4 times 
a year and contains thematic selections of recipes 
(seasonal, salads, chocolate...).

Un zeste de
PRINTEMPS

N°64 • MARS / JUIN 2013 • www.cotemaison. f r

DÉCO:i
4 MAISONS DE CRÉATEURSi

LE LOUVRE RAYONNE À L’ESTi

BELFORT ET MONTBÉLIARDi

LE RENOUVEAU ARTYi

PRIEURÉ D’ORSANi
DE LA CUEILLETTE À L’ASSIETTEi

SALLES DE BAINi
3 TENDANCESi
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LA SALLE DE BAINSi
FAIT MOUSSER LA DÉCOi

DES CHAISES À L’ENVIi

TOULOUSEi
l’énergie rose !i
SAVEURS ÉPICÉESi
À PONDICHÉRYi

La Provence
   avec style !
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Sucré, salé
LA CUISINE AU FEU DE BOIS

Bestof Nantes
NOS 26 INCONTOURNABLES

5 ARCHIS
TOTALEMENT À L’OUEST

VISITES PRIVÉES

SHOPPING
AUTOUR DU BAIN

Événement
MATHURIN MÉHEUT
S’INVITE À PARIS!
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LYON

REPORTAGES, 
DOSSIER

100%création
hexagonale

EILEEN GRAY
Rétrospective

pour une
grande dame

PHÉNOMÈNE
Hôtels de rêve 
dans prison ou

hôpital désaffectés

SHOPPING
Des plaids

seconde peau

À GAGNER
Un buffet laqué
MisuraEmme

Déco,design,hôtel,

ça bouge!
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surgelés

Pratique & bluffant

Le top 

L’atelier pour
enfants,
c’est chez moi

recettes pour
défier 
l’hiver74

Fraîche, 
saine 

et naturelle

On va boire 
du pays!

Vins d’ailleurs

Mieux que la télé

Une bonne
purée,
y’a que ça 
de vrai!

Patates & Co

Entretien
Sophia
Aram
sans crise 
de foie

Je la joue 
vintage
avec les produits 
de mémé

Rétro

du fait-maison 
avec des

ZES0009-001 DOS 5 mm  28/01/13  11:48  Pagina 1

M
ai

so
n

m
ag

az
in

e
in

d
iv

id
u

e
ll

e

N° 288 mars / avril    3,50 € www.cotemaison.fr

M
a
iso

n
m

a
g

a
zin

e

BI
M

ES
TR

IE
L -

 IS
SN

 0
15

06
43

9 
- D

OM
 4

,1
0 

, B
EL

 4
,0

0 
, C

H 
7,

20
 F

S,
 C

AN
 6

,5
0 

$ 
CA

D,
 D

 6
,8

0 
, G

B 
4,

30
 £

, G
R 

4,
20

 ,
 LU

X 
4,

00
 ,

 M
AR

 3
5 

DH
, P

OR
T. 

CO
NT

. 4
,1

0 
, T

OM
 6

20
 X

PF

D
o

ssie
r cu

isin
e

   R
e

vê
te

m
e

n
ts d

e
 so

l   V
é

ra
n

d
a

N
°

2
8

8
M

A
R

S
/

A
V

R
IL 2

0
1

3
3

,5
0
€

Lacuisine,
stardelamaison

Contemporaine,
bioclimatique,
la véranda 2013

Des idées pour
donner un coup

Bien choisir
Le sol d’une
chambre d’enfant

Enquête
Les nouvelles
cohabitations

Ayez vos gouttières 
à l’œil

Comment la rafraîchir en un week-end
L’îlot à tout faire

DOSSIER

MMA0288-001_Mise en page 1  13/02/13  13:10  Pagina 1DIRECTOR OF THE LIFESTYLE DIVISION
After having worked in television production and the daily press, in 2007 I was 
given the chance to join Groupe Express-Roularta, running the Lifestyle division 
alongside Corinne Pitavy. Surrounded by a motivated team of journalists, and 
media, subscription, management, advertising, marketing and manufacturing 
specialists, I’ve been able to initiate launches of print and digital magazines, intro-
duce new formats and more generally develop the lifestyle brands. there is no 
shortage of daily challenges which – as if each one were a beautiful garden (my 
second passion) – I tackle with a single motto: benevolence, respect, generosity.

"

      MARIE-PIERRE OMBRÉDANNE  
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LEMONDE
S’INVITE ÀPARIS

DÉCO SOUS INFLUENCES :i
CHEZ LA CRÉATRICE DE PAUL & JOE,i
LA GALERISTE MARIE VICTOIRE POLIAKOFF,i
L’ARCHITECTE ANTONIO VIRGA...i

NATHALIE CRINIÈRE, ROBERT CARSEN :i
METTEURS EN SCÈNE D’EXPOSITIONSi

BOULOGNE-BILLANCOURTi
VILLE DE TOUS LES PROJETSi
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IDEAT and The Good Life: 
successful new concepts
Launched in 1999 by Laurent Blanc, IDEAT has become 
a veritable phenomenon in France’s deco and design 
publishing world. IdEAt corresponds to a new generation, 
age 30-45, AB+, highly educated and more travelled than 
previous generations. their eye is exercised in moder-
nity and their taste has grown for the designers, archi-
tects and artists who made the twentieth 
century. IdEAt’s readers have an urban 
culture and a passion for ‘48 hours in...’ 
to indulge their favourite pastime of mix-
ing shopping and museum visits. this is 
what makes IdEAt quite unlike any other 
magazine... A new generation magazine 
which picks up on the international trend 
of lifestyle.

IdEAt has an average distribution of 
85,000 copies in France and abroad. In 
numerical terms, it boasts the highest 
growth rate (+27%) of any French deco 
magazine since the start of 2006. Over 
the same period, paid subscriptions have increased by 
over 50%. With almost 800 pages of paid advertising per 
year, IdEAt heads France’s deco and art de vivre press 
in terms of advertising investment, making it advertisers’ 
favourite French magazine. 

With this success already to its credit, Laurent Blanc 
launched in October 2011 The Good Life. this is a 
hybrid magazine, combining global economic news and 
lifestyle, and as such a real UFO in France’s magazine 
market. It responds to a generation which is constantly 
zapping between permanently intermingled worlds of 

work and leisure. With this generation 
somewhat disconnected from a press 
which had remained very Franco-French, 
self-centred on French politics and busi-
ness, it was time to invent a new kind of 
magazine. A magazine that mixes global 
economic culture and time devoted to 
the pleasures of life, declined in terms of 
modernity and lifestyle: a hybrid maga-
zine, because modernity is hybrid.

the Good Life has since taken the SPM 
(Syndicat de la Presse Magazine) ‘Prix 
de l’Innovation 2012’ award for the best 
magazine launch of the previous year. 

this prize recognises the work of a team that has believed 
in the development of mooks (magazine + books) that are 
now transforming the French magazine landscape.

the average newsstand sales of the fi rst two issues were 
over 40,000 copies and the magazine already has almost 
8,000 subscribers after just six issues... For a 300 page AB+ 
luxury magazine, sold at 5 euros, this is almost a miracle!
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Rend addict

RAPPORT ÉCO
BUSINESS

&
CITY GUIDES

golfe
Arabo-Persique
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  Le premier magazine masculin hybride : news & lifestyle
LE SUCCÈS PRESSE

DONT TOUT LE MONDE
PARLE ! 300 PAGES 
À 360° POUR TOUT 
SAVOIR DE CE QUI 

SE PASSE 
SUR LA PLANÈTE

5€

Good news.

ACTU LIFESTYLE À 360°.

Good brains.

CEUX QUI FONT AVANCER LE MONDE.

Good factory.

LE LEADERSHIP D’EUROCOPTER.

Good paper.

LE FRANKFURTER.

ALLGEMEINE ZEITUNG.

Good trips.

DUBAÏ, ABOU DHABI, DOHA ET OMAN.

Good toys.

MATCH AUDI A7, PORSCHE PANAMERA,
MERCEDES CLS ET BMW 6 GRAN COUPÉ.

Good vibrations.

ART PARIS ACCUEILLE L’ART CONTEMPORAIN RUSSE.

Good playlist.

LES BEST DE THE GOOD LIFE.

PARTENAIRE 
OFFICIEL

N O U V E A U
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Art Paris

Avant tout le monde
Arty & trendy

8 intérieurs 
contemporains
Art design

Arik Levy, l’alchimiste
Art city-guides

Londres, les nouvelles 
adresses tendance 
Art people

Ceux qui vont 
marquer 2013

L E  M A G A Z I N E  D É C O  N O U V E L L E  G É N É R AT I O N

100%

ARTY

I d é e s - D e s i g n - É v a s i o n - A rc h i t e c t u re - Te n d a n c e s / N ° 9 9 - m a r s  2 0 1 3 - 5 € www.ideat.fr

PARTENAIRE 
OFFICIEL
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 IDEAT is celebrating its 100th 
edition this year. I’m sure The Good

 Life will be just as successful.

" FOUNDERS OF THE MAGAZINES IDEAT & THE GOOD LIFE 
I created IdEAt in 1999 with my wife, Anne-France. In 2001, Roularta Media Group 
acquired a 50% stake in the business. Since then the magazine has continued to evolve, 
and has gradually become established in the French magazine press as a real benchmark 
of urban culture. As such, it has become much more than an interior design magazine.
IdEAt is celebrating its 100th edition this year. I’m sure the Good Life will be just as 
successful and one day will also be celebrating its 100th edition!

  ANNE-FRANCE AND LAURENT BLANC       
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L’Etudiant sets the tone for choosing 
study and training courses
For 40 years now, l’Etudiant has provided young peo-
ple, their parents and educators with information to guide 
them in their choice of professions and studies, including 
information on the resulting job opportunities. 

As a leader in the 15-25 years sector, l’Etudiant has devel-
oped numerous information media (fairs, internet, press, 
publishing, non-media, coaching and tutoring), provid-
ing a complete and accurate response to young people’s 
concerns.

L’Etudiant is historically a multimedia brand.

Every year we host nearly 2 million visitors 
to the 70 fairs (including the Orientation 
train) both general and themed, that we 
organise in Paris and in the provinces. 

As well as our fl agship title, the maga-
zine l’Etudiant – the leading press title 
for 15-19 year olds – we publish over 
30 magazines and special editions, includ-
ing two free magazines distributed at places 

of study and 16 regional guides. Our collection of Guide 
de l’Etudiant student guides, with 200 references and 
7 million guides sold, makes l’Etudiant the leading French 
publisher on the topics of studies, professions, fi rst job 
and student life.

With 11 million visits and 57 million page views per month, 
Letudiant.fr is the way-out leader of French sites dedi-
cated to professional and study directions and higher 

education. 

Letudiant.fr is now accompanied by a new 
lifestyle chain. Trendy, launched in 2012, 
discusses fashion, beauty, interior decora-
tion, cooking and high tech.

Launched 6 years ago, our B2B website 
Educopros.fr has become a reference for 
education professionals. 

this activity also organised a dozen confer-
ences in 2012 and is constantly expanding 
its services (study tours...).

SALON LES 1    ER ET 2 FÉVRIER
PARIS EXPO PORTE DE VERSAILLES

SPÉCIAL

L’ENSAAMA-Olivier-de-
Serres, qui forme     
à six spécialités, est l’une
des écoles de design 
les plus plébiscitées 
par les professionnels.

Animation, jeux vidéo
Architecture

Architecture d’intérieur

Audiovisuel et cinéma
Design

Graphisme
Mode

Musique
Patrimoine

Arts plastiques
Arts du spectacle

20
13
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HORS-SÉRIE : SPÉCIAL SALONS
DE L’ALTERNANCE

Alternance &
Apprentissage 

Comment 
choisir votre
établissement et
votre entreprise.

DÉMONSTRATION en maintenance des matériels
par une candidate lors des Olympiades 
des métiers 2012, à Clermont-Ferrand.

20
13

CAP, bac + 2, universités,
grandes écoles : 
trouvez la formation 
qu’il vous faut.

Apprentissage ou
professionnalisation :
quel contrat vous
convient le mieux ?

couv alternance 2013  14/01/13  17:21  Page1

 Working in the digital sector, it’s essential to keep a 
constant eye on innovation and to be on the lookout

 for developments in new media.  

"
INTERNET DIRECTOR  
I’ve been at l’Etudiant for seven years and have had the pleasure of contributing to the 
astounding growth of the l’Etudiant websites. during this period, I’ve worked tirelessly to fi rst 
secure and then consolidate our leadership in the fi eld of career and education information. 
As Internet Manager, I rely on a multidisciplinary team of 13 industry experts. I consider my 
job like that of an orchestra conductor, where my main task is to coordinate the various roles 
and know-how of the team members (technical, marketing, traffi c management, etc.). It is 
also my job to set us increasingly ambitious targets, such as increasing our audience and our 
customer database, creating new services and new income generation opportunities. As our 
activity is central to and strategic for the development of l’Etudiant, we work with all its teams 
(editorial, sales, events, etc.) on a daily basis. And of course, working in the digital sector, 
it’s essential to keep a constant eye on innovation and to be on the lookout for changes and 
developments in new media. In a nutshell, this constantly evolving role forces me to really 
demand more of myself nearly every morning... 

"

     EMMANUEL TRECOURT   
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People magazines 
full of glamour and culture
Point de Vue is like a cross-generational album where, 
each week, readers discover an exclusive and exciting 
contemporary world refl ecting the latest developments in 
high society, culture and lifestyle. 

In a society that is losing its reference points, Point de Vue 
is fi rmly anchored in its time and responds 
to a need for authenticity and continuity, 
as well as dreams, elegance and escap-
ism. It is a magazine that combines cul-
ture, glamour and curiosity.

In the same vein as Point de Vue, IdM 
(Images du Monde) is a gateway to 
the richness and facets of exceptional 
places and environments. With six edi-

tions a year, providing an in-depth analysis of topics that 
combine glamour and culture, IdM is a showcase that 
presents, explains and feeds the dreams of its readers 
thanks to the elegance of its layout and the focus on 
visual content.

Finally, Point de Vue Histoire offers 
a majestic look at history. through the 
ages, kings and emperors, queens and 
princes have written, with blood and pas-
sion, the most scintillating chapters of our 
past. Famous dynasties, murdered sove-
reigns, mysteries and crowns: every three 
months, Point de Vue Histoire explores the 
endless aspects of history. After all, real life 
is often more thrilling than the best novel!

 This is a time of searching for roots and one of 
the specialities of Point de Vue and IdM is

 precisely to identify those roots.
HEAD OF THE ROYALTY AND HISTORY TEAM AT POINT DE VUE/ 
HEAD OF IMAGES DU MONDE 
After studying law and political science in Paris, I freelanced for several years for Estampille and 
La Gazette de l’Hôtel drouot. One day I phoned the editor-in-chief of Point de Vue to propose an 
article. I did one freelance job, then another, then a third, and ended up staying. the fi rst interview 
that really left its mark on me was with King Hussein of Jordan. What I like about this publication is 
how moments straight out of the history books intersect with current affairs. the best example of this 
type of surprise encounter has to be the funeral of tsar nicholas II and his family in Saint Petersburg in 
1998. the guest of honour was called Boris Yeltsin. Point de Vue’s approach to current affairs differs 
from that of other weeklies, but is equally intense. the creation, a few years back, of the IdM (Images 
du Monde) special issue, was another new experience. Each edition contains a special report on a 
specifi c theme – such as jewellery, marriage or art – and sections where we can delve a bit deeper 
into a fascinating subject. today, IdM has become a magazine in its own right. this reassures me that 
the printed press still has some cards up its sleeve, provided that it cultivates its difference from the 
internet by offering more. this is a time of searching for roots and one of the specialities of Point de 
Vue and IdM is precisely to identify those roots.

"

  VINCENT MEYLAN      

À Nancy, l’archiduc
Christoph d’Autriche

épouse une jeune Française

Les mariés
de Noël

Adélaïde & Christoph 
de Habsbourg-Lorraine 

DANEMARK

Les princesses rivalisent
de beauté pour les
cérémonies des vœux

JUAN 
CARLOS
Son 75e

anniversaire
sous les 
projecteurs

IMAN DE 

JORDANIE

La fille de la reine
Noor fiancée
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PARISTRÉSORS
& PATRIMOINE

ÉLISABETH II
Sa «love story» 
avec la capitale
BENJAMIN MILLEPIED
NATHALIE PORTMAN 
Deux stars à l’Opéra
CHATEAU DE VINCENNES 
Histoire et mystères royaux
PALAIS DU LOUVRE
Le faste des appartements 
Napoléon III

DE LA FRESSANGE

D’UNE PARISIENNE

DE LA FRESSANGE
INÈS

D’UNE PARISIENNE
LES SECRETS

SPÉCIAL PARIS
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LA RUSSIE ÉTERNELLE

● PIERRE LE GRAND 
Le réveil
de la Russie
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DES TSARINES 
Poigne de fer
et séduction

● NICOLAS II
La tragédie
du dernier tsar

De Michel Ier

à Nicolas II...

Les Romanov
de la dynastie

4e centenaire

✚PRINCES OUBLIÉS
Zog Ier d’Albanie

✚DEMEURES ROYALES
Fontainebleau,
la maison 
des souverains
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Groupe Express-Roularta: 
digital power and innovation
With Lexpress.fr, Lexpansion.com, Votreargent.fr, 
Lentreprise.com, Lexpress.fr/styles, Lexpress.fr/
tendances and Cotemaison.fr, Groupe Express-Rou-
larta meets the information needs of upper-income inter-
net users, covering all topics related to current affairs, 
economics, fi nance, lifestyle and decoration.

Each month, Groupe Express-Roularta websites are 
viewed by nearly 8 million internet users, 32% of whom 
are from upper-income categories and 1 million of whom 
are mobile internet users. Indeed, Lexpress.fr is the fourth 
most visited current affairs site in France.

In recent years, the group 
has also been extending its 
offer to the full range of digital 
devices (mobiles and tablets). 
With more than 30 dedicated 

applications, and an offering and ergonomics adapted to 
reading on these new devices, digital innovation is at the 
heart of the brands’ development strategy.

this multi-screen expansion is continuing in 2013 on 
smart tV, with the release of the fi rst application from the 
‘L’Express tV’ group, offering the 200 or so videos pro-
duced each month thanks to the Video Studio launched in 
2012 to coincide with the Presidential Election.

Lexpress.fr was one of the fi rst information sites to 
take the innovative editorial step of opening its site 

up to internet users with 
‘Express Yourself’. Journal-
ists, experts and web surfers 
can now share their opinions 
about the topics addressed 
on the site.

DEPUTY EDITORIAL DIRECTOR 
OF L’EXPRESS
the average age of my team is 
under 30... and I learn something 
from them every day! It’s their 
energy, imagination, curiosity, pro-
activity and, above all, their tremen-
dous talent that make the L’Express 
website so successful. they need to 
have good editorial skills, of course, 
but also ‘digital’ competences. 
these young journalists investigate, 
write, fi lm, look after their community 
and are present on twitter and Face-
book – and no doubt on the next 
social network that will replace them, 
too. the internet is a demanding, 
multifaceted, fast, fun and sociable 
medium, rooted in time and history 
but always on the lookout for the 
latest news, the most recent event, 
the biggest scoop. You never know 
what surprises the internet will come 
up with next! It’s the best tool a 
journalist could ever dream of – and 
I’m lucky to be part of the adventure, 
at the helm of a racing boat with a 
top-fl ight crew! What does tomorrow 
hold for my job, our business or the 
website I look after? Anyone who 
can tell you that would be a wise 
man indeed. And that’s what makes 
it so exciting. 

"

      ERIC METTOUT  

You never know what surprises the 
internet will come up with next! "
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MARKETING MANAGER PLUS MAGAZIN/FRAU IM LEBEN 
AND CHRISTIAN JOURNALISM
As Marketing Manager, I have been responsible for the Best-Ager maga-
zines and Christian journalism in Germany since november 2010. My 
work at Bayard Media Germany covers many different and varied areas: 
representing the publisher and the magazines externally, planning and 
executing marketing campaigns, product management, making con-
tacts and successfully conducting collaborative working arrangements. 
Each day offers something new and always brings new challenges. My 
biggest highlight and unforgettable experience at Bayard has to be the 
international meeting of Bayard colleagues in April 2011 at a private 
audience with Pope Benedict XVI in St. Peter’s Square, Rome, in order 
to present our Glauben Kompakt product to him. 

"

      SYLVIE EISMANN   

Service magazines for 
active senior citizens
to respond to the constantly growing number of seniors 
in Europe, Roularta in joint venture with the French group 
Bayard has brought a number of successful senior maga-
zines onto the market: Plus Magazine, with editions in 
Belgium (d/F), the netherlands and Germany.

In the netherlands, Plus Magazine 
has grown to become the largest 
paid monthly magazine in the country. 
Around the magazine, a whole range 
of products and services have been 
designed, including Plus Puzzles, prac-
tical guides (pension, health, inheri-
tance) and a custom publishing depart-
ment that puts together magazines for 
third parties operating in the seniors 
market (including Max tV and Anbo 
Ouderenbond). Senior Publications 
netherlands also participates in the 
50PlusBeurs, the largest fair for seniors 
in Europe, and a specialised advertising sales house. 

Plus Magazine is active online with Plusonline.nl (for 
active seniors), Gezondheidsnet.nl (largest health web-
site in the netherlands), Fietsen.123.nl (recreational 
cycling) and Geldenrecht.nl (personal fi nance).

the monthly Plus Magazine brings out each year a whole 
series of special theme editions: Plus tuinieren (garden-
ing), Plus Puzzles, Plus Woman etc.

Plus Magazin is the magazine for young and active over 
50s in Germany. 33 million Germans are currently over 50. 
that makes 40% of the German population. In 2020 this 
number will grow to more than 47%.

Frau im Leben is the monthly magazine for women in 
mid-life. this is the time of many changes: 
children are leaving the nest, home and 
home decoration become more impor-
tant, free time and holidays are fi lled 
differently. Central focal points are now 
health and prevention and more time 
for one’s own well-being. Frau im Leben 
plays on this with topics aimed at people 
over 40, with tips on new life goals and 
advice for everyday life.

Rente & Co, a special of Plus Maga-
zin, published fi ve times a year, brings 
full information about pensions. How to 

apply? What if there are problems? Find out everything 
you need to know about pensions and precautionary 
measures. the magazine provides clear answers to the 
questions of people coming up to retirement or who are 
already retired. Very useful also are the model letters 
annexed to the magazine.

In addition to that Plus Magazin publishes two yearly spe-
cials: Pfl ege Kompakt (covering long-term care issues) 
and Erben Kompakt (covering the topic inheritance).

Ausgabe 2/2013   
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the monthly magazine G/Geschichte is for readers in -
terested in world history. G/Geschichte’s approach and its 
modern layout speak to a dynamic and 
growing target group. Re-experiencing 
history again as if one had been present 
oneself. 

G/Geschichte Wissen, a sporadic 
magazine, provides clear, to-the-point 
and easily understandable information 
on fundamental global questions and 
phenomena. Read, know, understand. 
this information magazine offers both 
basic and detailed knowledge in under-
standable language.

In 2010 a dutch-language version, G/Geschiedenis, 
was also launched for Flanders and the netherlands.

In 2012 six issues and a special 
were published. G/Geschiedenis 
very quickly became a reference 
among history magazines. Starting 
in 2013 the magazine is now 
published eight times a year. 
Readers can fi nd lots of extras at 
www.g-geschiedenis.eu. 

 

G/Geschichte: for people
with a passion for history

G/Geschichte makes you 
re-experience history as if you 

had been present yourself.

" HEAD OF IT SOLUTIONS 
It is boring? no, it isn’t. At least it 
isn’t at Sailer. I have worked there 
for 10 years now and am currently 
head of the It Solutions department, 
which has two other colleagues. 
I face new challenges in my work 
every day: whether in supporting our 
lovely users at the three publishing 
houses in nuremberg, Augsburg and 
Cologne, or in looking after our server 
and network structures, or in the joint 
work on interesting web projects 
with colleagues from the editorial and 
marketing departments. the large 
number of different activities makes 
my job exciting and the pleasure I 
get from it constantly confi rms that 
I made the right choice in making 
my hobby what I do for a living. I 
wouldn’t want to miss out now on 
the opportunity to work with nice 
colleagues in a company environment 
such as this one. 

"

   RENÉ DASBECK      
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PRODUCTION EMPLOYEE
We get it onto paper! together with my colleague, I am responsible 
for ensuring that all magazines and print advertisements are printed 
in the best quality and delivered on time for the publishers, Bayard 
Media, LIVInG & MORE and Sailer. In 2013, this will involve around 
250 different editions. My work includes seeking out the most cost-
effective suppliers, drawing up and monitoring time schedules, sales 
orders and working documents, quality control and the calculation and 
controlling of costs.
What makes my work so exciting and interesting is the constant 
contact with colleagues from the editorial department, repro, sales, 
advertising, accounting and controlling. As well as this, thanks to 
Bayard’s international integration, we also have regular contact with 
our colleagues in Belgium and Spain. the nice thing about this job is 
that it is simply never boring.

"

      ACHIM DROLL  

Pregnancy, the fi rst weeks with the baby and toddler 
period change the life of a young family thoroughly. the 
monthly magazine Leben & erziehen advises them on 
how to success fully tackle this new phase in life. Leben & 
erziehen created several line extensions covering all topics 
pregnant women and families with babies are interested in.

A baby! For the future mother new and exciting months. 
Schwangerschaft & Geburt accompanies the woman 
during this period and during the fi rst 
weeks with her baby. In this man ual 
experts, midwives and doctors offer 
advice and share practical experience. 

the pregnancy test is positive! Mothers-
to-be can get ready for an exciting time. 
And of course they have all kinds of 
questions. In Hurra, ich bin schwanger 
- 333 Fragen und Antworten zur 
Schwangerschaft they can fi nd every-
thing they want to know in an easy to 
read question and answer presentation. 

the special Elterngeld & Co covers all 
fi nancial and legal topics that mothers-to-be have to con-
sider, especially the support offered by the government, 
e.g. child allowance, and topics like parental leave and 
return to the job.

Babys erstes Jahr answers young parents’ need for lots 
of information. the individual stages of a child’s develop-
ment are explained in detail and provide a guide for the 
young family.

Gesund essen im ersten Jahr. A healthy diet from the 
start is important for baby’s development. But which baby 
milk is best? When is the best time for the fi rst solid food? 
In this special, young parents fi nd answers to all their 
questions. 

A quiet night. It sounds so simple but babies need to learn 
to sleep alone and through the night, and to distinguish 
between day and night rhythms. Babys lernen schlafen 

is an important guide for this period, 
with sleep programmes and advice from 
experts. 

Gesundheit, mein Kind! the practi-
cal handbook informs parents from a 
to z about what children need in order 
to grow up healthy. typical childhood 
illness es are explained in an understand-
able way without scaremongering. 

Babys richtig fördern. A child never 
learns more than in the fi rst two years of 
life. this magazine shows parents how 
they can help their child in this process. 

What their child needs to know when, how they can stim-
ulate it, what is the appropriate nutrition... 

Schule + Familie. How will my child make the transition 
to secondary education? How can I offer him or her maxi-
mum guidance? What to do when problems occur with 
teachers or friends? Schule + Familie offers a whole range 
of answers and practical tips.
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Children’s and young 
people’s magazines
Stafette takes young readers along on a world discovery 
journey. With exciting reports, computer news, contests, 
tests, comic strips, jokes, sports stories, news from the 
music, cinema and tV worlds and a giant XXL poster. 
Stafette is recommend ed by the ‘Stiftung Lesen’ (German 
Foundation for Literacy and Reading Promotion).

Tierfreund is the science magazine 
for young people, explaining natural 
phenom ena in exciting contributions, 
presenting animals and their living envi-
ronments, and answering questions 
about pets. tier freund encourages vari-
ous activities and stimulates the child’s 
sense of responsibility. Each month’s XXL 
poster serves to spotlight a new item. 
Also recommended by ‘Stiftung Lesen’.

Benni, the magazine for the young 
explorer aged 6 and up, addresses 
themes and questions from the world of 
the child, brings exciting reports from around the world, 
and answers questions about nature and technology. 
tricky puzzles, tips and guidelines for play and experiment 
and a hobby annex on extra strong paper are a strong 
incentive to becoming inquisitively active. Recommended 
by ‘Stiftung Lesen’.

Bimbo, the magazine for young adventurers, brings tales 
from the animal world and the world of young readers as 
well as contributions on nature, puzzles, a handicrafts 

supplement and an XXL poster. Bimbo is for children aged 6. 
Recommended by ‘Stiftung Lesen’. 

Olli und Molli is the learning and play mag azine for chil-
dren aged 5 to 8. Olli the cat and Molli the mouse star in 
this magazine which includes hidden object games, sim-

ple stories and texts the children can read 
themselves, and posters and educa-
tional games to enable them to apply at 
home what they have learned at school. 
Recommended by ‘Stiftung Lesen’.

Olli und Molli Kindergarten is the 
colourful magazine for children aged 
3 to 6 with their parents. It was specially 
designed for pre-school children. With 
many stories to be read together, riddles 
and play ideas. In short, the basic mate-
rial for moving moments with your child. 
Recommended by ‘Stiftung Lesen’.

I love English Junior helps beginners to learn the lan-
guage in a playful way. the exciting games and diffi cult 
puzzles broaden their vocabulary and teach them to 
make themselves understood in day-to-day situations. 
Lively reports offer young people a fascinating view of 
the English speaking world. And to ensure correct pro-
nunciation right from the very start, each issue contains 
an audio Cd with all the texts and songs. I love English 
is for advanced learners of English. Also with audio Cd.
Recommended by ‘Stiftung Lesen’.
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ENGLISH SCHOOLS So sind englische Schulen.

 
Englisch lernen mit Hör-CD
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Empfohlen
von der

Abenteuer
Regenwald

Lies dich schlau!

Dschungel-
Bastelbogen

Mein Hund 

hat  Flöhe!

Bärenstarke 

Turnstunde

CHIEF EDITOR OF STAFETTE
Please don’t be envious now! Because I have to admit 
the job of chief editor of a children’s magazine like 
Stafette is a rather enviable one. Every month we get 
to come up with exciting topics. We are constantly 
learning when we explain complicated content to young 
readers or are on the lookout for answers to seemingly 
simple questions. And if your own interests overlap with 
those that are most popular among the readers (music, 
cinema, sport, travel, foreign countries and cultures)...
As far as other countries go, working at Bayard has a 
satisfying linguistic side effect: as the editor responsible 
for the English magazines, which Sailer publishes in 
conjunction with colleagues in France and Spain, I can 
now expand my vocabulary in three foreign languages... 
that’s nice, eso es genial, c’est super, das ist toll! 

"

  RONALD ROTHENBURGER      
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ILLUSTRATOR LIVING & MORE
As an illustrator for LIVInG & MORE, every day I get excit-
ing insights into the most varied of living environments. I am 
so appreciative of the fact that in my job, I get to do things 
that also interest me personally. I am always discovering new 
trends and ideas that are easy and quick for anyone to use 
in their own home. I love putting inspiring images and cap-
tions together and working with the team to create complete 
articles. I always fi nd the huge impact that selecting the right 
image has and how a touch of colour and appropriate type-
setting can bring articles to life fascinating. the fact that I am 
also able to design COUntRY living gives me the opportu-
nity to experiment with different style directions and allows 
plenty of scope for me to be creative. My job is always varied 
and gives me so much pleasure every single day.

"

      NINA SCHÄFER  

Lifestyle magazines for gardens and 
interior decoration
Gärtnern leicht gemacht is a magazine for beginner 
gardeners with helpful tips from experienced colleagues. 
With a practical approach to the various topics and a cen-
tral focus on gardening tips and practice. All the budding 
garden er could ask for. ‘Green’ knowledge is imparted 
step by step with photos, drawings and concise text.

Grün, 1000 ideas for home and garden, is a creative 
magazine for indoors and outdoors. As well as the 
classical subjects and practical tips, readers will fi nd a 
whole range of suggestions for terrace 
and balcony, home and garden decora-
tion and ideas for living among fl owers. 
Grün offers 1000 personal design ideas 
for your garden, balcony and terrace.

LIVING & MORE is a source of informa-
tion for living and interior design, garden-
ing and enjoying life. A modern magazine 
with many ideas for individual in- and out-
door furnishings. the magazine includes 

decoration tips, shopping ideas, living and travel reports 
and cooking recipes.

LEA wohnen is a creative all-round mag azine with trendy 
objects to make your home more beautiful and enjoyable. 
this addition to the LIVInG & MORE family provides the 
reader with lots of easily implemented living and decoration 
ideas. All suggestions are explained in an understandable 
and detailed way, often in combination with shopping tips.

Country-Träume Wohnen and COUN-
TRY living are the specials of LIVInG & 
MORE containing primarily information 
for country lovers. Covering typical top-
ics that are part of the charm of country 
life: furnishings and interior decoration, 
kitchen and garden, life and nature.

Specials: regularly published spe cials of 
each magazine address in detail a par-
ticular theme or seasonal topic.

 Jetzt blüht der 
Garten auf! 

Blumenwiesen
Günstig und pfl egeleicht

April 2013

Gestalten mit 
einheimischen 

Pfl anzen
Gräser am Teich

Die Besten für formale 
und naturnahe Anlagen

Stauden in Töpfen 
Mehrjährige Schönheiten 
für Balkon und Terrasse 

EXTRA
Die schönsten und 

neuesten Dahlien

für Beet und Balkon

Teller-Pfi rsiche 
Aromatisch, saftig, lecker 

Silberblatt & zarter Flor
Kaukasus-Vergissmeinnicht

Blumenwiesen
Günstig und pfl egeleicht

GLG04_2013_01.indd   1 13.02.13   15:01

Kreativ mit 
Blumen und 

Pfl anzen
Kreativ mit 
Blumen und 

nur
€ 1,70 

April
4/2013

1000 Ideen für Haus und Garten

Kreativ wiederverwertet: 
originelle Pfl anzgefäße

Bitte Platz nehmen! Die 
neuen Gartenmöbel-Trends

Wildtulpen begeistern mit 
ihrem natürlichen Charme

Die besten 
Hausbäume

Wuchsformen 
für kleine 

Grundstücke

Fundstücke

 Kräuter: 
 Aromaparadies 
 auf dem Balkon 

Blütenfest
zum Saisonstart

Frohe Ostern! Festliche 
Tischdeko und Bastel-Tipps

Extra

• Clematis: Arten für den Frühling
• Bunte Kästen zum Nachpfl anzen 

G04_2013_01.indd   1 21.02.13   14:13

EIN EXTRA VON LIVING & MORE MÄRZ/APRIL • 2/2013

Blütenteppich
Duftende Anemonen

im leichten Landhausstil
Wohnküche

Kreative Dekoideen
Frohe Ostern

Land-Lust

Kosmetik

Gartenspaß

Hühner halten

aus der Natur

mit Kindern 

LAM-CL0213_001.indd   1 25/01/13   08:58
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wohnenwohnenLIVING&MORE PREMIUM

Nr. 2/2013

Romantische

Gartenmöbel
Schönes fürs grüne Zimmer

mit Charme
Küchen

Wellness-Oase
Wohlfühlen im Bad

Rosendeko

Licht & hell

Große Räume
viele Ideen

LAM-CTW0213_001NEU.indd   1 28/02/13   17:43

Raumteiler 
clever nutzen

Einfach mehr Platz

Einrichten mit 
Textilien

Kissen, Vorhänge & Co
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Wellness-Oasen
Kreative Ideen für mehr Komfort im Badezimmer

12/02/13   14:53
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Leben in Pink 
und Weiß

Neue Tapeten
Frohe Ostern! 
Deko aus Papier

Frischer Look für die Wände

GEWINN
   Zwei Karten für das Gartenfestival Herrenhausen plus 

Übernachtung

Toller

nur

Mehr Luxus im 
Badezimmer
Praxistipps und Ideen

zum Selbermachen

LEA0313_001.indd   1 14/02/13   11:19
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LIVING & MORE
WOHNEN · DEKORIEREN ·  GÄRTNERN · GENIESSEN

in Weiß 
wohnen

Stilvoll

Eierrezepte
So easy!

Blüten
Kirsch-

Zeeland
Minikuchen

Living in

zum Vernaschen

Neon
Farben

Ideen

Möbel
Chillen

zumAkzente
Effektvolle

setzen

Do it 
yourself

LAM0413_001.indd   1 27/02/13   14:18

It’s really fascinating how a touch 
of colour and appropriate typesetting 

can bring articles to life.

"



Krant van West-Vlaanderen 
De Weekbode
De Zeewacht

Kortrijks Handelsblad  
Brugsch Handelsblad 
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ACCOUNT MANAGER KRANT VAN WEST-VLAANDEREN
Fourteen years ago I started as an account manager at Krant van West-Vlaanderen. 
They gave me a basic portfolio and the task of optimising it by offering our services to 
even more local companies and traders. At Krant van West-Vlaanderen I’m responsible for 
expanding the customer base for the Brugsch Handelsblad in the Bruges region.
Krant van West-Vlaanderen is a paid weekly newspaper with eleven strong local city 
newspapers. The Brugsch Handelsblad is one of them. Each city newspaper publishes 
every Friday a solid dose of local news. With information from readers’ immediate envi-
ronments or items relating to everyday life: work, school, kids, leisure, family. Good and 
inevitably less good news. Life as it is. Supplemented with advertising messages from local 
and national companies and/or retailers. Through frequent customer contact and being 
always present at various PR activities, an account manager comes to be seen more as an 
advisor to his customer. Every day is different and every customer is different in our sector. 
Which is good, because that’s what keeps the job interesting.

"

      JEAN DE VRIESE  

Krant van West-Vlaanderen:
your local newspaper
Roularta’s very fi rst publication, better known as Krant 
van West-Vlaanderen (De Weekbode, De Zee-
wacht, Kortrijks Handelsblad, Brugsch Handels-
blad and Het Wekelijks Nieuws) is experiencing 
exciting times. With 11 local city editions, this weekly 
newspaper has a permanent appointment with 356,100 
readers. Newsstand and subscription sales are both 
holding their ground. Advertising revenue is rising, thanks 
in particular to local advertisers, and with the website 
and its derivatives (iPhone app, iPad 
app) the paper now reaches 470,000 
unique visitors per month. 

Through their subscription numbers, 
subscribers now enjoy a free online 
service, where alongside the print prod-
uct they get PC or iPad access to all 
11 local city newspapers and all spe-
cials. Twice a day, 130,000 newsletters 
are sent to registered subscribers with 
a focused update of the day’s news. 

The newspaper has a huge potential, because even 
today many national advertisers have not yet discovered 
the power of this unique local anchoring. Geographic 
optimisation of communications to your target group 
calls for insight. Insight that the Roularta Local Media 
team last year made available to many potential custom-
ers and from which positive signals are expected in the 
short term. 

Within the Roularta Media Group, Krant 
van West-Vlaanderen can exploit the 
enormous potential of the MAN heatset 
Colorman press to print the thousands 
of photos of local community life in full 
colour and high quality. 

The price per issue is 2.80 euros, the 
annual subscription price (including 
online services) is 126 euros. The great 
majority of readers are permanent sub-
scribers.

Elise Crombez herleeft aan zee

qpagina 20-21

Tien jaar lang draaide de Koksijdse Elise Crombez mee aan de top als model. Ze defileerde voor de bekendste ontwerpers, sierde dértien
keer de cover van Vogue en dat doet tot nu toe niemand haar na. Van die jaren heeft ze allerminst spijt, maar het is tijd voor iets anders
nu ze terug in ons land woont : “Ik heb het gevoel dat ik nog zo veel in te halen heb.” Samenwerken met Otto-Jan Ham en Jelle 
De Beule voor het Vier-programma ‘Is ’t nog ver ?’ zet haar alvast op een nieuw spoor.
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In Kortrijk Xpo vindt dit weekend ‘Fugare’ plaats,
een internationale beurs voor de duivensport. Wij
gingen in Knokke-Heist op bezoek bij Filip en
Nicolas Norman. Hun familie is al sinds 1902
actief in de duivensport.

“De duivensport 
is als een sekte”

qpagina 18

Unieke lezersreis naar

de Eifel!
Unieke lezersreis naar

de Eifel!
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BESTEL NU jouw
wieleruitrusting van Krant van

West-Vlaanderen via
www.kw.be/wieleruitrusting

Elke week -50% met 
je Top Deal Card.
Ontdek de deelnemende producten 
in onze winkels.

Every Friday a solid dose of 
local news. Good and inevitably 

less good news. Life as it is. 

"
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Elise Crombez is terug
KOKSIJDE . Tien jaar draai-
de Elise Crombez uit Koksij-
de mee aan de top als mo-
del. Ze was te zien in de
campagnes van Prada, Ver-
sace, Valentino, defileerde
in modeshows voor Armani,
Gauthier, Dior... Dertien
keer op de cover van Vo-
gue... En na tien jaar New
York en LA woont ze weer
in ons land. Ze krijgt nog
altijd opdrachten als model
maar het is ook tijd voor
iets anders. Het Vier-reispro-
gramma ‘Is ‘t nog ver’ pre-
senteren, bijvoorbeeld.
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de Eifel!
Unieke lezersreis naar

de Eifel!EEN NIET 

TE MISSEN
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NU OOK TEKOKSIJDE
BEKIJK ONZE WEBSITE OP WWW.TEGELSDELAERE.BE

DE TEGELREFERENTIE
AAN DE KUST

BIEZENSTRAAT 26
8430 MIDDELKERKE
T +32 (0)59 30 44 16
F +32 (0)59 31 47 12

KONINKLIJKE BAAN 159
8670 KOKSIJDE

T +32 (0)58 52 20 40
F +32 (0)58 52 20 42

DB13/396248B3
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KUST
Meiboomlaan 33
8800 Roeselare

Tel. 051 26 61 11
Fax 051 26 65 87
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VEURNE. 'The Big R' is hot. Diende de Face-
bookpagina aanvankelijk om klasfoto's van 20
jaar geleden op te posten, dan lijkt er nu ook
een ‘Big R Party’ in de maak. De R staat voor
“misschien wel de grootste reünie die onze
streek ooit gekend heeft.” Of hoe veertigers uit
de regio elkaar na twintig jaar terugvinden.

Grootste reünie
van de Westkust
op komst
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RAMSKAPELLE

Delphine Lefevre
bezoekt broer
in Costa Rica
q pagina 10-11
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Nieuwpoortse
familie gered uit
geblokkeerde
skilift
q pagina 2

DIKSMUIDE/BEERST

Regio urenlang
zonder stroom
q pagina 4

DIKSMUIDE/BEERST

Kenny
De Bruycker en
Virginie Duffield
steunen jonge
kunstenaars
q pagina 30

VerwoestendVerwoestend

OOSTENDE.Woensdagnamiddag werd Oostende opgeschrikt door een brand : bij roofingwer-
ken op het dak van de Prémaman langs de Torhoutsesteenweg liep er iets mis en al vlug
stond het dak in lichterlaaie. De babywinkel brandde volledig uit en ook andere winkels raak-
ten zwaar beschadigd.
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VERLENGDE
SALONCONDITIES
BIJ UW
SUZUKI
VERDELER (tot 28/2/2013)

+ +

+ OF

SALON
2013

SALON
KORTING

JPK
1,99%**

RECYCLAGE
PREMIE*** 2 JAAR

ONDERHOUD**

50*50
DEALS

Suzuki brengt hippe, sexy modellen die heel concurrentieel zijn. Met superuitgeruste speciale series en
salonvoorwaarden die zowel verbazend als verrassend zijn. Dus als u voor een merk valt, dan is dat
ongetwijfeld Suzuki. En dat is niet meer dan normaal, want dankzij de gedurfde 50/50 deals gecombineerd
met de salonvoorwaarden 2013 koopt u uw droomwagen voor een belachelijk lage prijs. Dus... 
tot binnenkort in onze showroom. 
*Condities bij uw Suzuki-verdeler of op www.suzuki.be. **Condities bij uw Suzuki-verdeler. ***Voor wagens ouder dan 8 jaar.

CAPPELLE
Brugsesteenweg 38 - OOSTENDE - Tel. 059320789 - cappelle.oostende@deal-net.com

D
B

11
/3

96
24

6B
3 DUIVELSE AKTIEPRIJZEN:

Uw sectionele poort dubbelwandig geïsoleerd 
45 mm uitvoering breed gelijnd of vlak,

verschillende standaardmaten, met motor en 
2 zenders, gelakt in RAL kleur van uw keuze. 

Dit voor slechts €1.550 (excl. btw) 

plaatsing inbegrepen.

BATIBOUWACTIE
BON €50, geldig bij aankoop van een sectionale poort 
(type Iso 20, Iso 34 en 45) met motor en 2 zenders. Geldig van 08/02/2013 tot
31/03/2013. Max. 1 bon per poort. Bon uitknippen en afgeven. 

✁

Ve-Tor Poorten bvba
Noordlaan 23, 8820 Torhout - Tel. 050.21.26.16

www.ve-torpoorten.be - ve-torpoorten@skynet.be
Officieel verdeler Novoferm

BON

DB21/396253B3
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REDACTIE
Meiboomlaan 33
8800 Roeselare

Tel. 051 26 61 11
Fax 051 26 65 87
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OOSTENDE.De Billboard sluit eind
maart de deuren. De muziekwinkel
was 27 jaar lang een begrip in Oost-
ende, maar ruimt nu plaats voor een
DI-winkel. “De mensen kopen ge-
woon te weinig muziek”, reageert
eigenaar Rik Vannevel.

Billboard stopt
na 27 jaar

q pagina 2-3
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KV Oostende is aan een succesverhaal bezig: de kustploeg
staat op twaalf speeldagen van het einde alleen aan de
leiding in tweede nationale. Een verhaal waar ook Jamaïque
Vandamme en Niels Coussement, de twee rasechte Oosten-
denaars van KVO, een belangrijke rol in spelen. “We ho-
pen dat de Oostendenaars ons de komende weken massaal
zullen steunen.”

De Oostendenaars
van KV Oostende

q SPORT WEST | pagina 2-3 Fo
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OUDENBURG

Matthieu
Vandoninck
schittert in
musical van 
De Regenboog
q pagina 36
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NIELS COUSSEMENT EN JAMAÏQUE VANDAMME

De échte
Oostendenaars 
De échte
Oostendenaars 

Op naar SP Middelkerke: veldritseizoen in cijfersq pagina 14-15

ZIN OM TE ONDERNEMEN IN EEN DUURZAAM BEDRIJFSVERZAMELGEBOUW?

www.dekop.be
Info en verkoop: 093955005

Nieuw te bouwen modules TE KOOP
in duurzaam bedrijfs-
verzamelgebouw „DE KOP”
Troeven zoals dakrand met intensief
groendak, hoge isolatiewaarden... 
Gelegen aan de ingang van het 
bedrijventerrein ’Esserstraat’ te
Zwevegem, op de grens met Deerlijk. 
Site van 5.776m2. 
8 moduleerbare units: 219m2 -
328m2 (met mogelijkheid tot 
inrichten kantoorruimte). 
Verkoopprijzen vanaf A190.000
(excl. kosten)
2 parkeerplaatsen zijn standaard
voorzien bij elke module. Meerdere
parkeerplaatsen mogelijk op aan-
vraag.

Nog 5
modules
te koop!

DB43/393858B3

Unieke lezersreis naar

de Eifel!
Unieke lezersreis naar

de Eifel!EEN NIET 

TE MISSEN

ERVARING!
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Kijk snel op p. 

en Roeselare
trakteren!

Harelbeke

9
DB21/395995B3
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REDACTIE
Meiboomlaan 33
8800 Roeselare

Tel. 051 26 61 11
Fax 051 26 65 87
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KOOIGEM. Kortrijks bekendste cafébaas Luc ‘Lukie’ Kemseke
is dinsdag op 74-jarige leeftijd overleden. Hij baatte al 55 jaar
zijn café Sint-Laurentius recht tegenover de kerk van Kooigem
uit. Het hele dorp rouwt om Luc, die destijds legendarisch werd
door zijn boterhammen met gehakt en paté. 

Kooigem rouwt om ‘Lukie’
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Colruyt
sloopt winkel
eind dit jaar 
q pagina 49

MOEN

Meest beloftevolle
vrouwelijke starter
van Vlaanderen
q pagina 7
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Lijk in de regenput

KORTRIJK .Vanaf vrijdag 22 februari staat Wesley Van Wassenhove voor het assisenhof terecht voor
de moord op de Kortrijkse Daisy Lainez, de 15 jaar oudere winkelbediende met wie hij al een tijdje
een knipperlichtrelatie had. Twee jaar geleden wurgde hij haar na het ontbijt en dumpte haar li-
chaam daarna gewoon in de regenput. De drank- en gokverslaafde dader riskeert levenslang.
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Vijftig jaar Tinekes
halen lint van
onder het stof
q pagina 10-11
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Lode Laperre krijgt
retrospectieve
in Den Haag
q pagina 39

Familie oog in oog met
moordenaar van zus 
MOORSELE . De drie zussen Nicole, Mireille en Katja en broer Guy van Caroline Vyncke ston-
den deze week oog in oog met de vermoedelijke moordenaar van hun zus. “Zo'n confronta-
tie blijft hard, maar weekt ook emoties los”, zegt zus Nicole. De Kortrijkse raadkamer moet
beslissen of hoofdverdachte Geert V. naar assisen wordt verwezen of geïnterneerd wordt.
“Het dossier rammelt aan alle kanten”, zegt mr. Vantomme, raadsman van de verdachte.

q pagina 2-3

Unieke lezersreis naar

de Eifel!
Unieke lezersreis naar

de Eifel!EEN NIET 

TE MISSEN

ERVARING!
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ZIN OM TE ONDERNEMEN IN EEN DUURZAAM BEDRIJFSVERZAMELGEBOUW?

www.dekop.be
Info en verkoop: 093955005

Nieuw te bouwen modules TE KOOP
in duurzaam bedrijfs-
verzamelgebouw „DE KOP”
Troeven zoals dakrand met intensief
groendak, hoge isolatiewaarden... 
Gelegen aan de ingang van het 
bedrijventerrein ’Esserstraat’ te
Zwevegem, op de grens met Deerlijk. 
Site van 5.776m2. 
8 moduleerbare units: 219m2 -
328m2 (met mogelijkheid tot 
inrichten kantoorruimte). 
Verkoopprijzen vanaf A190.000
(excl. kosten)
2 parkeerplaatsen zijn standaard
voorzien bij elke module. Meerdere
parkeerplaatsen mogelijk op aan-
vraag.

Nog 5
modules
te koop!

DB43/393858B3
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DE LEIE
Meiboomlaan 33
8800 Roeselare

Tel. 051 26 61 11
Fax 051 26 65 87
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WEVELGEM

Jasper en vader
Gino verzorgen
600 duiven
q pagina 6Fo
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LAUWE

Partybus voor
verjaardag
blijkt bus
vol drugs
q pagina 4

WERVIK

Ambitieus
woonproject
in de
Wervikstraat
q pagina 28

GULLEGEM

Andres (12) op
kamp met
Bartel Van Riet
q pagina 8
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Huismussen
werden
wereldreizigers
door dochter
q pagina 10-11
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O KNOKKE-HEIST .Op vraag van zijn familie en vrienden
hield de Heistse Prins Carnaval Yves Dryepondt (foto)
zondag de schijn hoog tijdens de druk bijgewoonde,
succesvolle jaarlijkse carnavalstoet, maar innerlijk
werd hij verteerd door pijn, verdriet en onrust.
Want vorige week donderdag was zijn broer Nick
betrokken in een zwaar verkeersongeval in West-
kapelle. De jongeman wordt sindsdien in een
kunstmatige coma gehouden. En tijdens de stoet
raakte Frédérique Devriese onder de wielen van
de praalwagen van zijn carnavalgroep Club Bizar-
re. Hij heeft een lange revalidatie voor de boeg.

Carnaval 
met een lach
en een traan

q pagina 4, 44 en 45
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2 professionele podologen
staan tot uw dienst voor:

• Voetadvies
• Podologische voetverzorging
• Behandeling van nagel- en

huidaandoeningen
• Diabetische voetverzorging

• Gang- en loopanalyse

Ezelstraat 14 - 8000 Brugge
Tel. 050443300 - info@devoetzaak.be - www.devoetzaak.be

Maandag - donderdag > zaterdag: 9.00 - 18.00 u.
Dinsdag: 9.00 - 20.00 u.

De Voetzaak,
uw steunzoolspecialist

DB36/380343A3

Unieke lezersreis naar

de Eifel!
Unieke lezersreis naar

de Eifel!EEN NIET 

TE MISSEN

ERVARING!
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1
4.849€

*
11.699€

VERLENGING SALONCONDITIES!

: 109 - 125 g/km : 4,2 - 5,5 l/100km

www.dammemotors.be

Foto niet contractueel. Milieu-informatie [AR 19/03/2004]: www.suzuki.be. **Condities bij uw Suzuki verdeler. ***Voor wagens ouder dan 8 jaar.
*Kredietvorm = lening op afbetaling. JKP = Jaarlijks kostenpercentage. 0% tot max. 24 maanden. Vaste jaarlijkse debetrentevoet:
0%. Actie geldig met voorschot van 50% en geldig zolang de voorraad strekt. Representatief voorbeeld: Model: Swift 1.2 
3d GA. Factuurprijs btw incl.: A 9.699. Voorschot: A 4.849. 23 maandaflossingen van A 0. Laatste verhoogde maandaflossing: A 4.849. 
Te financieren bedrag: A 4.849. Totale prijs op afbetaling: A 9.699. Adverteerder: SuzukiBelgium, invoerder, Kartuizersweg 3A -
2550 Kontich. Onder voorbehoud van aanvaarding van uw dossier door Alpha Credit nv, kredietgever, Ravensteinstraat 60/15, 1000 Brussel -
BTW BE 445.781.316 - RPR Brussel - Vraag alle prijzen en simulaties aan uw Suzuki verdeler. Incl. korting.

SALON
2013

11.699€

CATALOGUSPRIJS
SWIFT 1.2 GA 3d

SALONKORTING RECYCLAGE-
PREMIE***

NETTOPRIJS SALON
(INCL. KORTING)

50/50 DEALS*
(BETAAL DE TWEEDE HELFT 2 JAAR LATER)

1.000€ 1.000€ 9.699€ 4.849€4.849€

50/50 DEALS*
(VOORSCHOT)

*GENIET VAN ONZE SALONVOORWAARDEN EN VERTREK MET UW SWIFT AAN HALVE PRIJS, 
WANT U BETAALT DE TWEEDE HELFT PAS BINNEN 2 JAAR, ZONDER INTREST (JKP 0%)!

  ONDERHOUD**
JAAR  

GARANTIE
JAAR 

ASSISTANCE

DB11/394518B3

REDACTIE
Meiboomlaan 33
8800 Roeselare

Tel. 051 26 61 11
Fax 051 26 65 87

Frontpagina
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BRUGGE. Pieter en Nina Cool-
man zorgen zondag misschien
wel voor een unicum in de be-
kerfinale volleybal want broer en
zus, die respectievelijk bij Knack
Roeselare en Asterix Kieldrecht
spelen, strijden allebei voor de
felbegeerde cup. Zo komt de
droom van moeder Ann Van
Driessche uit. “Het is misschien
de eerste en laatste keer dat dit
zal gebeuren.”

VOLLEYBAL

Broer en zus 
in bekerfinale

q SPORT WEST | p. 22
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BRUGGE

Strijd om
OCMW-zitje
krijgt vervolg bij
Raad van State
q pagina 18

RUDDERVOORDE/HERTSBERGE . Danny
Craeye, bankbediende in het Belfiuskantoor
van Hertsberge en Ruddervoorde, is in zijn
vrije tijd ook samoeraikrijger. De man is
gepassioneerd door Japan en zijn krijgshe-
ren en heeft zelf een indrukwekkende ver-
zameling. Pronkstuk is zijn 35 kilo zware
harnas, dat hij samen met enkele vrienden
zelf maakte. 

Bankbediende en
samoeraikrijger

q pagina 59 Fo
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Michael (Jr.) in
Britain’s Got Talent ?
q pagina 55
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De Streekkrant
De Weekkrant

Tam-Tam
‘t Fonteintje

Het Gouden Blad
De Wegwijzer

Le Frontalier
Zeeuwsch-Vlaams Advertentieblad

De Zondag
Steps City Magazine 

A Nous Paris
A Nous Lille

A Nous Lyon
A Nous Marseille

City Magazine
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 ANNUAL REPORT 2012 ROULARTA MEDIA GROUP FREE PRESS

MOBILE GRAPHIC DESIGNER  
As a mobile graphic designer I assist the 
Free Press offi ces right across Flanders. I 
design ads on Mac and on paper and am 
also constantly looking for ways to make 
the work of our designers and offi ces as 
effi cient as possible. Also, together with my 
colleague Anthony, I publish the GRAPE 
newsletter with lots of info directed specifi -
cally at the graphic designers in the offi ces. 
In short, a creative, varied job which I start 
every day with a :-).

"

      SAM DE RYCKE  

De Streekkrant is the weekly edition 
of De Zondag
De Streekkrant (De Weekkrant in the province of 
Limburg) is the house-to-house weekly newspaper that 
reaches every house in Dutch-speaking Belgium with local 
information, region by region, in tabloid format. A series of 
regular sections provide extensive local news coverage 
for 50 different regions. De Streekkrant leads the market 
for local job and housing ads. This is the newspaper for 
consumers eager to know what bargains local traders are 
offering. 3 million copies make De Streekkrant the largest 
newspaper in Dutch-speaking Belgium.

De Streekkrant/De Weekkrant does not 
stand still. In January 2013 city editions 
were launched in the provincial capitals 
and in Mechelen. These totally relooked 
editions of the well-known weekly titles 
focus even more on city news and 
upcoming events. 

Roularta also publishes a series of very local door-to-door 
weeklies, all in tabloid format with traditional local titles 
like Tam-Tam, ’t Fonteintje, Het Gouden Blad and 
De Wegwijzer. In this way Roularta freesheets reach a 
large number of homes in the provinces of East and West 
Flanders on a twice-weekly basis. 

Just across the border with France, Roularta publishes 
the French-language tabloid Le Frontalier. 

In the Netherlands Roularta publishes 
the Zeeuwsch-Vlaams Adverten-
tieblad, the market leader for Zeeland 
Flanders, in joint venture with Wegener.

Regio Brugge - Torhout - Oostkust

W11 - VAN 13 TOT EN MET 19 MAART 2013 - ST. JORISSTRAAT 20, 8000 BRUGGE - BEL 050 44 21 11 OF MAIL KANTOOR.BRUGGE@ROULARTA.BE

“Er waren tijdens Milano Golosa
zelfs drie vrouwen die me hun
niets verhullende foto doormail-

den en op een hotelkamer wilden
afspreken. De eerste keer dat me dit

overkomt, bangelijk...” Dominique - in
Brugge ook wel de Kofi Annan van de choco-
lade genoemd - is dé ambassadeur van choco-
lade en de voorzitter van de Gilde van de

“Vrouwen sturen me
pikante foto’s. Bangelijk!”

BRUGGE - De Brugse topchocolatier Dominique Persoone reist de wereld rond met
zijn heerlijke creaties. Tijdens recente demo's scoorde hij goed, en niet alleen
met zijn chocolade...

GRATIS NR. 0800 99 286

ROOFING, EPDM-RUBBER
20 jaar waarborg - Gratis offerte

PLATTE
DAKEN
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-20%
OP REINIGEN VAN TAPIJTEN, ZETELS,

GORDIJNEN EN ZONWERING
Wij halen en brengen over heel Vlaanderen

BEL 050 45 40 75 LIEVEN BAUWENSSTRAAT 25A
8200 BRUGGE

Geldig van 2/3/13 
t.e.m. 23/3/13

DB54/400388B3

KATELIJNESTRAAT 59 - 8000 Brugge - T 050331275  - F 050331231

MEENSESTRAAT 36 - 8900 Ieper - T 057207537
vertegenwoordiger van ESPRIT home

GORDIJNEN EN OVERGORDIJNEN

DB21/400801B3

T 050 44 68 88                                                     Burg 10
www.plazacafe.be 8000 Brugge

PLAZACAFé bestaat 
1 Jaar!        Vier mee!!!

Gratis 
1 glas Cava p.p. 

bij lunch of diner in 
ruil voor deze bon

Geldig tot 
31 maart 2013

Maak een proefrit op de nr.1
elektrische fiets op donderdag
14 maart van 11.00 tot 16.00 uur

De elektrische fietsen van Sparta
bieden puur fietsgenot. 
Voor iedereen heeft Sparta wel een
passende fiets! Ervaar het tijdens een
proefrit en
vindt de
elektrische
Sparta die 
bij jou past!

DB47/407801C3

Reisfamilie Carlier
De Blauwe Vogel

www.deblauwevogel.be
LUIKERSTEENWEG 62   • 3800 SINT-TRUIDEN • TEL.: 011705500

Groepsreis met Blauwe
Vogel-begeleiding. 

Eenmalige afreis : 
maandag 4 november 2013
Zonnige vaarroute :
NYC - San Juan / Puerto
Rico - St Maarten / Antillen
- St Thomas / Virgin islands
- Samana - NYC

3 dagen citytrip 
NEW YORK & ****
luxecruise Caraïben

13 dagen plezier: 
(vliegreis, centraal gelegen
hotel NY, alle transfers, cruise
op basis van volpension &
havengelden inbegrepen)

A1.849
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OUTLET FOR KIDS
15 maart (9.30u. tot 18u.) &

16 maart (10u. tot 16u.)
Snellegemstraat 14 te Zedelgem

UNIEK GROOT LOT, AUTOSTOELEN,
BUGGY’S EN REISBEDJES AAN

SUPERPRIJZEN!!
www.outletforkids.be of volg ons op Facebook

DB36/410305C3

Snellegemsestraat 21 8210 ZEDELGEM
Tel. 050-20 95 65 www.electrorosseel.be

Profiteer van onze
TOONZAALVERKOOP
Maart = inventarismaand

KORTING
op alle toonzaalmodellen

van 11 MAART t.e.m. 30 MAART
Voorwaarden in de winkel

KNIP DIT WEEKEND DE BON 
UIT DE ZONDAG EN WIN EEN 

JAAR LANG VAKANTIE.

Brugse Chocolatiers. “We zijn erin geslaagd
om van Brugge een echte chocoladestad te
maken én zetten dat graag in de kijker. Voor
de start van de Ronde delen we straks gratis
coureurs in chocolade uit.” Straks is Domini-
que ook te zien in het Vier-programma Culi-
naire Speurneuzen. (foto cgra)

ZIE VERDER OP PAGINA 13

BRUGGE - Van 15 tot en met 17 maart wordt
Brugge Culinair georganiseerd.

Brugge Culinair

ZIE VERDER OP PAGINA 10

BRUGGE - Nothing compares to Sine-
ad O’Connor! De Ierse is een zangeres
buiten categorie. Op zaterdag 13 april
komt ze naar het Brugs Concertge-
bouw met haar ‘The Crazy Baldhead
Tour’. Binnenin ontdek je hoe je één
van de 5 duotickets kan winnen!

ZIE VERDER OP PAGINA 18

Win tickets voor
Sinead O'Connor

CHOCOLATIER DOMINIQUE PERSOONE:

The totally relooked city editions 
focus even more on city news and

 upcoming events.

"
www.poolhouse.be I tel. 051 77 24 00 I gsm 0496 61 66 92

SDW/DB34/127890I1

R A A M D E C O R A T I E

VRIJBLIJVENDE PRIJSOFFERTE

STATIONSSTRAAT 29 - AALTER - TEL. 09 374 19 72
WWW.HUISDETAEYE.BE
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New Peugeot 508 RXH
Full HYbrid diesel
Quality time on every road

Garage Steenbeke 
Waar service steeds garant staat
MEETJESLAND Dam 50, 9950 Waarschoot, T 09 337 11 92

GENT NOORD-WEST Brugsesteenweg 11, 9940 Evergem, T 09 227 50 33
7 
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SDW/DB34/404446B3

COPPENS tuin- & adviescenter     
Landegemstraat 5 - 9850 Nevele

Tel.: 09/371 59 22 - Fax: 09/371 89 35
info@coppens.be - www.coppens.be

SDW/DB21/404854B3

OPENDEURDAGEN TOT EN MET ZATERDAG 9 MAART :
DO/VRIJDAG : THEMADAG ZIE WWW.COPPENS.BE

ZATERDAG : demonstraties barbecues van 11u-16u 
ACTIES OP ALLE BARBECUES!

NIEUW IN 2013 : WEBSHOP 24/24 : WWW.BARBECUELAND.BE

www.facebook.com/closeuppers

Loofblommestr. 23
Sint-Denijs-Westrem

09 330 41 77
Grote Markt 14

Izegem
051 43 77 88

Kon. Astridlaan 57A
Maldegem

050 70 07 07
Dorpshart 42

Puurs (centrum)
03 294 77 77

TRENDY & BETAALBAAR

CLOSE UP
WWW.CLOSE-UP.BE

AVONDSHOPPING*OP VRIJDAG 8 MAART
ALLE WINKELS OPEN TOT 21.00 H.

*krijg een GRATIS sjaaltje bij elke aankoop!

 NIEUWSTE 

COLLECTIE
NU IN DE

WINKELS
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Zomer
2013
CVT FASHION
BLOEMENDALESTRAAT 75
8730 BEERNEM
T. 050788629
WWW.CVTFASHION.BE

opendeurdagen
8 tot en met
11 maart

DE KOSTERIE
STEENBRUGSESTRAAT 10
8210 LOPPEM
T. 050824847
WWW.KOSTERIEFASHION.BE

DB38/405735B3

Kortrijkstraat 30
8700 Tielt

051 40 79 33
di.donna@skynet.be

SDW/DB34/405744B3

van donderdag 
7 maart tot

zondag 10 maart
(zo van 14u 

tot 18u)

nachtkledij - badmode

10%
korting

Alle zondagen 
in maart open
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VOGA | BR�����TR��T 111 | B-8755 R�������� | T +32 51 744 800 | F +32 51 688 347 | ��F�@����.B � | ���.����.B �

Actievoorwaarden in de winkel.

www.meubelen-degraeve.be
BRUGGESTRAAT 75, OEDELEM, OPEN MA-ZA 9.30U - 18.30U,
ZO 13.30U - 18.30U, GESLOTEN OP DINSDAG

BETAALBARE INTERIEURTIPS DIE EEN ANDER LICHT WERPEN OP UW LEEFWERELD!

WOONMAGAZINE
LENTE 2013

68 pagina’s
inspiratie 
voor meer

thuisplezier!

13/02/13   14:36

Vind ons 
woonmagazine
in de winkel 
en op de 
nieuwe website

Kortrijksesteenweg 1064 - 9051 Gent - tel. 09 237 11 61 - fax 09 237 11 62 - wegwijzer@roularta.be

7 March 2013 week 10

SAMEN…
voor een beter milieu!

DAKISOLATIE
Profiteer van:
• 30% federale belastingsvermindering
• Maximale premie Eandis (8€/m2)
Vrijblijvende offerte • Vakbekwaam advies

LUTIN
Niels bvba

DOMIEN VEYSTRAAT 21  ❘ 8570 VICHTE  ❘ GSM 0497 26 02 02
WWW.ISOLATIEWERKENLUTIN.BE SDW/DB23/188877A2

SDW/DB13/192299A2

Asfaltwerken
Vanwynsberghe

GSM 0475/90 53 24
hendrik.vanwynsberghe@telenet.be

Alle dakasfaltwerken
nieuwbouw en 
renovatie

UW VASTGOEDKANTOOR IN DE STREEK !

www.maesconceptimmo.be

Zie immopagina
in deze krant

SDW/DB38/245663D2

Waterbeddenservice
onderhoud • verhuis • herstelling

alle merken ongeacht waar aangekocht

www.nachtgilde.be - 0475456376

Regio Oost- en
West-Vlaanderen
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B A N K  &  V E R Z E K E R I N G E N

DEBLAERE
BLANCKE

www.deblaere-blancke.be - tel .  056 60 10 48

VOOR AL UW BANKZAKEN :
STORMESTRAAT 100 - WAREGEM

SDW/DB21/372650L2
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Één aanspreekpunt voor al uw technieken

www.dewaeleandy.be

Vakbekwaam deskundig advies

Oude weg 77, 9870 Zulte
056 60 09 41
info@dewaeleandy.be

SDW/DB21/395606B3

Elektro - domotica
Sanitair
Verwarming
Hernieuwbare energie

WWW.GHIJSELS.BE

FORD TRANSIT 260S 2.2TDCI

bouwjaar 2011  37.300 km
WAREGEMSTRAAT 103 - ZULTE

TEL.: 056 60 40 51

TOPOCCASIES - ZIE WEBSITE S
D
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BATIBOUWCONDITIES

KURK VLOEREN
H O O R E W E G E  M A R I O
BINNENHUISINRICHTING

Lostraat 8 • 9880 Aalter
Gsm 0478/26.63.08
info@hoorewege.be

Website:
www.hoorewege.be

Di-vrij van 16u30 tot 18u30
Zat 9u30 tot 12u -van 14u tot 18u

ZON van 10u tot 12u • Maandag gesloten

KURKVLOEREN
WANDKURK

PARKET
EN LAMINAAT

OPENDEURDAGEN
8-9-10 MAART
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Uw decoratiespecialist adviseert U met :

• Tapijt
• Parket
• Vinylvloerbekleding

• Gordijnen en overgordijnen
• Stores & schuifpanelen
• Lamellen
• Zonwering

• Behang

• Verf en kalei

• Spots & moderne staanlampen

• Spanplafonds & 
ander valse zoldering

• UItvoering van al uw 
schilderwerken

Open:

Woensdag: 14.00u • 18.oou

Vrijdag: 10.00u • 12.00u

14.00u • 18.00u

Zaterdag: 10.00u • 12.00u

14.00u • 17.00u

Andere dagen op afspraak

Nieuwstraat 9 • 8792 Desselgem • T 056 71 38 30
frederikvervaeke@telenet.be • www.fvervaeke.be

VRIJE INGANG

Gratis vakkundig
advies & prijsofferte
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3 NIEUW: JANE IREDALE MINERALE MAKE-UP
Schrijf NU in voor een privé make-up sessie met Enrico, huisvisagist Jane Iredale!

Wees er snel bij, het aantal plaatsen is beperkt!!

Nokerseweg 105-1 - 8790 Waregem - Tel 056.60.84.54 - info@bodyfarm.be - www.bodyfarm.be

Samen op weg naar een gezonde levensstijl!
15 beurten endermologie 

voor € 500
3 beurten Universal contour wrap 

voor € 199
ipv A 240

6 beurten Cavitatie 
voor € 500

ipv A 675 
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■ tel 09 282 33 91 ■
■ lijnstraat 2 ■

■ 9831 deurle / latem ■
■ www.deboeveries.be ■

1/2 kreeft, de staart gegratineerd 
op een rucolaslaatje,

de schaar met aardappelmousseline
en krokant witlof

��

Bisque van kreeft, 
Armagnac en kruidenroom

��

1/2 kreeft in de oven 
gegaard met verse pasta,

tomatenroomsaus 
en Parmezaanse kaas

��

Dessert maandmenu of Dame
Blanche of Sorbet

Menu enkel op reservatie aan 45€

Op maandag: KREEFTENMENU ZONDAGAVOND MENU

Huisgemaakte garnaal- 
of Gaverse

Breydelhamkroketten
��

Gebakken Noordzeetong met
verse frietjes of

Côte à l’os Béarnaise
��

Dame Blanche of Irish Coffee

€37

SDW/DB44/403658B3

Gratis infoavond - Donderdag 14/03/13 om 19u30
(vooraf aanmelden noodzakelijk)

Gezond afvallen - Goed in je vel - Fitter door voeding

Ladies Night @ Sophie’s
Gezond leven is niet moeilijk - Iedereen kan het!

Sophie Vanderbauwede -Wielsbeke (SBV) - 0478/47.17.40.
sophie.whje@gmail.com - www.gezondafvallen-tips.be

SDW/DB21/406215B3

SDW/DB13/407486C3

V.U. : BVBA Het Gouden Blad, Meiboomlaan 33 te 8800 Roeselare

WEKELIJKS COMMERCIEEL INFOBLAD

WAREGEM
TOTALE OPLAGE:
44.348 EX.

VOLLEDIG
POSTBEDEELD

Info: De Brauw François - Kortrijksesteenweg 1064 - 9051 Sint-Denijs-Westrem - Tel. 09 237 11 84 - GSM: 0476 40 38 41
Fax: 09 237 11 62 - E-mail: goudenbladwaregem@roularta.be

WEKELIJKS POSTBEDEELD IN: ANZEGEM (Anzegem, Gijzelbrechtegem, Ingooigem, Kaster, Tiegem,
Vichte)    DEERLIJK   (Deerlijk,   St. Lodewijk)    DENTERGEM    (Markegem,   Oeselgem,   Wakken)
KRUISHOUTEM   (Kruishoutem,   Nokere)    WAREGEM (Beveren-Leie,   Desselgem,  St-Eloois-vijve,
Waregem)  WIELSBEKE (Ooigem, St-Baafs-Vijve, Wielsbeke)  WORTEGEM - PETEGEM  (Wortegem,
Elsegem)  ZULTE  (Olsene, Zulte) 
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MAXIMALE PUBLICITEIT
PROFESSIONEEL ADVIES

055 30 92 90
AALSTSTRAAT 132 OUDENAARDE
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WONING

ONZE PASSIE
BIV : 200947

TOT UW DIENST
OUDENAARDE GENT RONSE BRAKEL

NIEUWERKERKEN BERLARE LESSEN
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www.kapsalonnuance.be

Tolpoortstraat 18 - 9800 Deinze - T 09 380 32 36

dagelijks open, behalve zon- en feestdagen

MÉT EN ZONDER AFSPRAAK!

GRATIS ADVIES & BEGELEIDING
VAN INGE D'HAEYERE EXCLUSIEF VOOR DEINZE!

SDW/DB34/390423A3

Betrouwbare
occasies

Grotesteenweg-zuid 43
GENT-ZWIJNAARDE
Tel. 09.241.54.14

www.garagevanhoe.be
Occasies p. 3
STOCKACTIE 

op beperkt aantal Polo’s
SDW/DB11/396920B3

BATIBOUWCONDITIES

KURK VLOEREN
H O O R E W E G E  M A R I O
BINNENHUISINRICHTING

Lostraat 8 • 9880 Aalter • Gsm 0478/26.63.08 • info@hoorewege.be
Website: www.hoorewege.be

Di-vrij van 16u30 tot 18u30
Zat 9u30 tot 12u -van 14u tot 18u

ZON van 10u tot 12u • Maandag gesloten

KURKVLOEREN
WANDKURK

PARKET
EN LAMINAAT

OPENDEURDAGEN 8-9-10 MAART
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Vanheuverswyn
Kruishoutemsesteenweg 73

9750 ZINGEM
Tel. 09-384 11 87

www.vanheuverswyn.be

TEGELS NODIG ?

TEGELS BOUWMATERIALEN

Opendeurdagen
doorlopend open van

1 tot 20 maart
Zie pagina 14SDW/DB26/400044B3

■ tel 09 282 33 91 ■
■ lijnstraat 2 ■

■ 9831 deurle / latem ■
■ www.deboeveries.be ■

1/2 kreeft, de staart gegratineerd 
op een rucolaslaatje,

de schaar met aardappelmousseline
en krokant witlof

��

Bisque van kreeft, 
Armagnac en kruidenroom

��

1/2 kreeft in de oven 
gegaard met verse pasta,

tomatenroomsaus 
en Parmezaanse kaas

��

Dessert maandmenu of Dame
Blanche of Sorbet

Menu enkel op reservatie aan 45€

Op maandag: KREEFTENMENU ZONDAGAVOND MENU

Huisgemaakte garnaal- 
of Gaverse

Breydelhamkroketten
��

Gebakken Noordzeetong met
verse frietjes of

Côte à l’os Béarnaise
��

Dame Blanche of Irish Coffee

€37

SDW/DB44/403658B3

www.facebook.com/closeuppers

Loofblommestr. 23
Sint-Denijs-Westrem

09 330 41 77
Grote Markt 14

Izegem
051 43 77 88

Kon. Astridlaan 57A
Maldegem

050 70 07 07
Dorpshart 42

Puurs (centrum)
03 294 77 77

TRENDY & BETAALBAAR

CLOSE UP
WWW.CLOSE-UP.BE

AVONDSHOPPING*OP VRIJDAG 8 MAART
ALLE WINKELS OPEN TOT 21.00 H.

*krijg een GRATIS sjaaltje bij elke aankoop!

 NIEUWSTE 

COLLECTIE
NU IN DE

WINKELS
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Steenweg 144A - 9810 Eke

Opendeurdagen en stockverkoop
10% directe korting + 5% op klantenkaart

Zie ook
Pag. 20

SDW/DB26/404929B3

Kerkplein 7 | 9840 De Pinte | T 09 282 42 14 | www.vanhoutteghem.be
Henegouwenstraat 89 | 9000 Gent | T 09 233 66 10 | www.edelgedacht.be
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9 maart 2013

SDW/DB13/405251B3

zie p. 13

dames • heren • jeugd

www.texandrea.centerall.com
Nazarethsesteenweg 65 • 9770 Kruishoutem

Open alle dagen van 9u-12u en van 13u30-19u
zaterdag tot 18u • Elke zondagvoormiddag tot

12u30 • Gesloten: maandag en zondagnamiddag

Bij afgifte van deze bon

-10%
(niet cumuleerbaar met andere kortingen

en geldig tot 31 maart 2013)

✄
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Zie laatste pagina

HEROPENING

SDW/DB28/407850C3

Zie binnenin

SDW/DB14/408551C3

INBRAAKBEVEILIGING
INBRAAKPREVENTIE

Openen van deuren 24/24
Plaatsen van alle sloten

INBRAAKWERENDE DEUREN
(Vrijblijvend advies & offerte)

LAMBERT SLEUTELSERVICE
Guido Gezellelaan 93

9800 Deinze
Tel. 09 386 28 75

www.lambertsleutelservice.be

A
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B

34/743559D
1

AA/DB13/781316J8

DRINGEND
EIGENDOM
GEZOCHT

0479 37 59 20
www.hautekeeteimmo.be

Kortrijksesteenweg 1064 - 9051 Gent - tel. 09 237 11 61 - fax 09 237 11 62 - fonteintje@roularta.be
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MEUBLES

LE SPÉCIALISTE DANS L’AMEUBLEMENT
D’APPARTEMENTS ET DE STUDIOS

FURNES - COXYDE - NIEUPORT-BAINS

TOITURES DELCROIX
Plus de 80 ans d’expérience dans la région!

le spécialiste
de la rénovation de toiture

Tel. +32 56 58 90 05
tuiles - ardoises - EPDM - zinc - bardages - isolation

rue de la cortewilde 127, 7781 Houthem, Belgique

+ SERVICE AUPRÈS DE NOS
REVENDEURS EN FRANCE
• 12 ans de garantie
• Livraison gratuite
• Verre sécurit, 7 x plus résistant

que verre horticole

Plus d’information:
ACD sa | Zwaaikomstraat 22 | 8800 Roeselare | Belgique
Tél. 0032 51 24 25 26 | info@acd.be
www.acd-serres.fr

Voir p.

Usine de meubles sa

Le mois des  nouveautés !
4

www.meubelenplasman.be

Crack

Rijselpoort

Arsenaalstraat

centre ville

Edamo

Heures d’ouverture
Lundi à vendredi: 9 h-12h & 13.30h - 18 h • Samedi: 9 h-12h & 13.30h - 17.30 h

Arsenaalstraat 6 - Ieper - Tel. + 3257202750
www.edamo.be • info@edamo.be

Peinture Levis -10%
Méga discount tapis • Lots de papier peint et de rideaux

Portes ouvertes jusqu’ au 9 mars

DB82/395274B3

Scheldorado 26 april open
Zwemparadijs Scheldorado 
in Terneuzen zal vanaf de 
meivakantie weer geopend 
zijn voor bezoekers. De over-
name van het zwemparadijs 
door de Oostappen Groep 
Vakantieparken betekent 
een nieuwe start met diverse 
vernieuwingen. Peter Gillis, 
directeur en enig eigenaar 
van de Oostappen Groep, 
vertelt: ,,Scheldorado wordt 
omgeturnd tot een unieke 
Aquadome met veel water-
fun en entertainment, waar 
voor jong en oud een dagje 
zwemmen tot een avontuur 
wordt gemaakt.’’ De Aqua-

dome wordt sfeervol the-
matisch gemoderniseerd. 
,,Onze ervaring met enter-
tainment en amusement 
zullen we op een bijzon-
dere manier inzetten in een 
unieke formule: verrassende 
animatie voor jong en oud, 
een kidsclub en live shows 
met veel extra services, ook 
voor de ouders.’’ Zwempa-
radijs Scheldorado zal bui-
ten de schoolvakanties op 
woensdagen, vrijdagen en 
in de weekenden geopend 
zijn en in de vakantieperio-
des zeven dagen per week. 
Op deze manier kan op alle 

openingsdagen topenter-
tainment en volledige ser-
vice worden verleend aan 
alle bezoekers. Op 26 april 
om 14.00 uur gaan de deu-
ren van het zwemparadijs 
terug open en zijn bezoekers 
van harte welkom om het 
vernieuwde Scheldorado 
zelf te ervaren. Vorige week 
werd bekend dat de Oostap-
pen Groep Vakantieparken 
tevens  de nieuwe eigenaar 
is van het Vakantie-eiland 
De Braakman. Dat krijgt 
een nieuwe naam: Oostap-
pen Vakantiepark Marina 
Beach. 

Ate de Jong, een van Nederlands bekendste fi lmregisseurs, is zondagmiddag 3 maart om 14.00 uur te gast in in het 
Ledeltheater in Oostburg. De regisseur van de hitfi lm ‘Het Bombardement’ met in de hoofdrol Jan Smit komt in het Ledel 
vertellen over zijn nieuwste productie, die aansluitend wordt vertoond op het witte doek. Ate de Jong groeide op in 
Aardenburg. Zijn geboortestreek heeft een apart plekje in zijn hart. 

Ate de Jong komt vertellen over 
‘Het Bombardement’ 

Eerste namen zijn bekend gemaakt

De junioreditie van Vestrock  
wordt een unieke en onver-
getelijke belevenis voor kin-
deren en hun ouders/verzor-
gers. Het programma begint 
om 14.30 uur en duurt tot 
21.00 uur. De kaartverkoop 
start 1 maart. Op de affi che 
van de allereerste Vestrock 
Junior 2013 schitteren in ie-
der geval Gers Pardoel, Ralf 

Mackenbach, Lisa, Amy & 
Shelley. Het zijn namen die 
de doelgroep zeker zullen 
aanspreken, zijn de organi-
satoren van Vestrock over-
tuigd.
Verder is een spectaculaire 
skatestuntshow geboekt met 
de allerbeste skaters van Ne-
derland.

De monsterhit Ik Neem Je 
Mee van Gers Pardoel stond 
maanden in de top van alle 
hitlijsten van de Lage Lan-
den en de single Bagagedra-
ger van de Nijmeegse rapper 
was een waardige opvolger. 
Op verzoek van heel veel 
kinderen staat Gers Pardoel 
dit jaar op Vestrock Junior. 
Ralf Mackenbach won met 
Click Clack in 2010 het Ju-
nior Songfestival, en stond 
met het nummer in Neder-
land en België wekenlang in 
de Top 10. 
Met zijn single Doe de 
Smoove ontketende hij zelfs 
een ware dansrage. Sinds 
hun deelname aan het Ju-
nior Songfestival in 2007 
staan Lisa, Amy & Shelley 
steevast in de kids Top 20. 
Tickets kosten 12,50 euro in 
de voorverkoop en 15 euro 
aan de kassa op de dag zelf. 
Voor meer informatie zie de 
website www.vestrock.nl.

GERS PARDOEL, RALF 
MACKENBACH, LISA, 
AMY & SHELLY, SKATE 
STUNTSHOW

De eerste namen voor Vestrock Junior in Hulst op 
vrijdag 31 mei, een festivaldag speciaal voor kinderen, 
zijn bekend gemaakt. Vestrock Junior vindt voor de 
tweede maal plaats. De eerste editie in 2012 was een 
geweldig succes. Net als vorig jaar zal er naast muziek 
ook weer veel te beleven zijn op de festivalweide. 

Vestrock 
Junior 2013

40e rommelmarkt
Op 23 en 24 maart houdt  
Kloortje samen met tafel-
tennisvereniging SAR weer 
een groot rommelmarkt-
weekend in Kloosterzande. 
De opbrengst is bestemd 
voor de exploitatie van het 
gezamenlijke clubgebouw, 
de Emmahal. Het wordt een 

jubileumeditie: het is de 
40e rommelmarkt in suc-
cessie. De eerste rommel-
markt vond in september 
1973 plaats. Zaterdagavond 
wordt zoals altijd een ge-
zellige bingo gehouden. Op 
16 maart worden rommel-
marktspullen opgehaald.  

KABOUTER PLOP

Kabouter Plop komt zaterdag 
2 maart met zijn kabouter-
vrienden naar Terneuzen.

40»

AMBRAS

Woensdag 20 maart houden 
de Vrouwen van Nu een regio-
avond met de groep Ambras.

36»

Woensdag 27 februari 2013   www.zva.nu

Binnenin:
VACATURES

KLIK & WIN ACTIE

Win vakantie-
weekend in 
Winterberg
Ga snel naar:
deweekkrant.nl/actie

ELKE DINSDAG VAN 14.00 TOT 18.00 UUR

Voor al uw juridische vragen

GRATIS INLOOP-SPREEKUUR

Schuttershofgebouw (5e etage)
Schuttershofweg 1
4538 AA  Terneuzen 
T 0115 617 733

www.nobusadvocaten.nl

Advocaten

www.dielengerechtsdeurwaarders.nl

Schuttershofweg 1
4538 AA Terneuzen
Schuttershofgebouw, 2e tage

 0115 612797T
info@dielengerechtsdeurwaarders.nl

Gespecialiseerd in het incasseren
van vorderingen

KetelVoordeelPakket
een nieuwe CV-ketel zonder investering*

TOT
E400,-VOORDEEL**

Maak een vrijblijvende afspraak, bel 0118 63 52 56
of ga naar deltagasservice.nl

40
Ga snel naar:
deweekkrant.nl/actie
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De Zondag is the Sunday edition of De Streekkrant with 
the same look and feel, but a different form of distribution 
thanks to a network of 4,000 bakeries. De Zondag has 
16 regional editions helping local adver-
tisers reach their target groups in an 
exclusive way. With a circulation of almost 
700,000 and a readership of 1.5 million 
– after De Streekkrant – De Zondag is 
the second best-selling newspaper for 
Dutch-speaking Belgium. De Zondag is 
printed in heatset with colour printing on 
all pages.

The original distribution formula ena-
bles the entire edition to be distributed 
in several hours on Sunday morning. At 
a unique moment and for a particularly 
benefi cial and selective readership, each 
week De Zondag serves up an original 
mix of interesting offers from local advertisers, news and 
background articles, plus a detailed overview of opportu-
nities in the regional job and property markets, and legal 
notices. 

De Zondag offers extensive coverage of the day’s news, 
with a special focus on the Saturday evening football 
matches. The regional component is also an important 

element in the concept of the paper, 
containing the local summary of the 
week’s news as well as the local agenda 
for an enjoyable Sunday outing. Per-
manent sections Scoop, Plaza and 
Trips complete the picture, with a varied 
weekly offering of TV & entertainment, 
hobbies & lifestyle and holidays & leisure 
respectively.

At regular intervals, De Zondag comes 
complete with topical specials such 
as Autosalon, Batibouw, Tuin (Gar-
den) and Doe het zelf (Do it your-
self), Fietsen (Cycling), Energie and 
Medioren. The paper also includes 

the magazine Steps ten times a year, Immo- en 
Nieuwbouwmagazine (real estate and new houses) 
four times a year and Vakantiemagazine (Holidays) 
once a year (mid-June).

De Zondag is the Sunday edition 
of De Streekkrant

WAREGEM - Van 20 oktober 2012 (tegen Lokeren) was het geleden dat
Zulte Waregem nog had verloren. De West-Vlamingen zagen gisteren hun
recordreeks van 17 ongeslagen wedstrijden afgebroken door Club Brugge.
Blauw-zwart ging met 1-2 winnen in het Regenboogstadion, met Brugse
goals van Carlos Bacca (foto) en Eidur Gudjohnsen. Club verkleint zijn
achterstand op Zulte Waregem, de nummer twee in de stand, tot 9 punten.
Leider Anderlecht, dat won van KV Mechelen (1-0), heeft nu 6 punten
voorsprong op Essevee. (JV/foto bel)

Chavanel klopt Gilbert
in Parijs-Nice

D Sport

Onder de 28 slachtoffers in Sierre
waren vijftien kinderen van de Ste-
delijke basisschool 't Stekske in Lom-
mel. Peter Vanvelthoven, federaal
parlementslid en Lommels burge-
meester, zegt één jaar na het drama:
“Het is nu tijd om lessen te trekken
uit wat er in de nasleep allemaal ge-
beurd is. Na een ramp van dergelijke
omvang moet er ook een globaal on-
afhankelijk onderzoek gevoerd wor-
den. Geen onderzoekscommissie om

schuldigen of verantwoordelijken
aan te duiden, daar dient het gerech-
telijk onderzoek voor. Ik pleit voor de
oprichting van een onafhankelijke
onderzoeksinstantie voor grote ram-
pen en incidenten zoals het busonge-
luk in Sierre, de treinramp in Buizin-
gen of de gasexplosie in Ghisleng-
hien. Die moet ervoor zorgen dat we
echt lessen kunnen trekken uit de
fouten die gemaakt worden.” 

(POCK/foto bel)

GAMMEL ONDERZOEK
LOMMEL - Komende woensdag zal het precies één jaar geleden zijn
dat het busongeval in het Zwitserse Sierre het leven kostte aan 22
kinderen en zes volwassenen. Lommels burgemeester Peter Vanvel-
thoven (sp.a) pleit voor de oprichting van een onafhankelijke onder-
zoeksinstantie die moet optreden na rampen.

Vlaanderen
energiekampioen

Eurostat heeft een studie gepubliceerd die de drie gewes-
ten vergelijkt inzake energiebesparingen in woningen en
het beleid daaromtrent. Vlaanderen scoort op alle vlak-
ken beter dan Wallonië dat op zijn beurt beter doet dan
Brussel. Zo heeft in Vlaanderen 76 procent van de wo-
ningen dak- of zoldervloerisolatie, terwijl dat in Wallonië
en Brussel 67 procent is. Ook op vlak van vloerisolatie,
buitenmuurisolatie, hoogrendementsglas en aardgascon-
densatieketels scoort Vlaanderen het best. CD&V-ener-
giespecialist Robrecht Bothuyne wil dat Vlaanderen
daarvoor beloond wordt.

(PCOK)

BRUSSEL - Vlaamse woningen zijn energiezuiniger
dan Waalse of Brusselse. Dat blijkt uit een nieuwe
studie van Eurostat.

Twee spoorstakingen
per maand

D Pagina 2

“Hef monopolie NMBS op”

Astrid Bryan is terug

D Scoop

BUSONGEVAL SIERRE, EEN JAAR LATER

D Pagina 3

D Volledig interview op pagina 8

Club breekt
recordreeks af

D Sport

BATIBOUW
CONDITIES

PROFITEER NU VAN ONZE

KIJK SNEL�VERDER! »

DE VOORDELIGSTE 
BADKAMERSPECIALIST

DEINZE - MEETJESLAND

zondag
de De Zondag is de zondageditie van De Streekkrant 
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 The unique De Zondag 
concept often puts us a step 

ahead of our competition.

"
ACCOUNT MANAGER FREE PRESS KORTRIJK 
I’ve been working for Roularta since 2005. After six years in Accounts 
Receivable, I applied in May 2011 for the position of Free Press Account 
Manager in the Kortrijk region. To my great joy, I got the job. Selling has always 
been in my blood, but it’s amazing what I’ve learned since. Thanks to the 
training courses and the support of my colleagues, I now feel in sales like a fi sh 
in water. The nice part of our job lies in the diversity of products we can offer 
our customers. The unique De Zondag concept often puts us a step ahead 
of our competition. But media planning with SMEs is not easy because the 
marketing budgets are rarely very large and every euro has to be wisely spent. 
With our strategic approach, I see that we play an important advisory role for 
many of our loyal customers. We also try to be present as much as possible at 
events of every kind. These PR activities give our customers the feeling we are 
always there for them. 

"

  ALINE RAPSAET      

www.dezondag.be ZONDAG 10 MAART 2013 | 11

Sapa Building System, producent van aluminium systemen voor ramen, deuren
en veranda's, stelde op Batibouw zijn talrijke innovaties voor. Dé blikvanger
was Avantis 95: een revolutionair aluminium passiefraam of hoe je een uiterst
‘slank’ profieldesign (zie foto) kan combineren met de hoogste comfort- en
energievereisten.

“Een nieuwkomer in de markt, die voorgoed komaf maakt met opvatting dat je bij
passiefbouw steeds voor zware raamprofielen moet kiezen. Aluminium ramen

zijn voor passiefbouw een relatief nieuwe ontwikke-
ling, maar van een inhaalbeweging hebben we nu een
voorsprong gemaakt”, klinkt het bij Sapa Building Sys-
tem.
Dankzij zijn hoge performantie moet het Avantis 95
raam niet onderdoen voor de absolute top op het vlak
van isolatie, lucht- en waterdichtheid en windweer-
stand. “Het is dus een elegante oplossing die toch gro-
te en zware glasvlakken met driedubbele beglazing
mogelijk maakt. Kortom, je kan ook passief bouwen
én perfect inspelen op de moderne architectuur-
trends.”
Nog een nieuwigheid bij het renoveren of uitbreiden
van je woning ? Sapa laat met het vernieuwde Top-
gamma daglicht via energie-efficiënte oplossingen
binnen. Met deze verandasystemen en daglichtstruc-

turen kan je nagenoeg elke vorm van woon-
uitbreiding realiseren, van elegant sober tot
opvallend complex. Alle draai- en schuif-
deursystemen van Sapa Building System
perfect als onderbouw hierbij passen. Ook
buitenzonwering kan ingebouwd worden. 

(medegedeeld)

Ontdek nog meer nieuwigheden op 
www.sapabuildingsystem.be

SAPA: slank & superisoleren

Actua/Terugblik Batibouw

Een woning met een hellend dak is een compacte
manier van bouwen. Zonder in te boeten aan ruimte
heb je minder grondoppervlakte nodig en krijg je
meer nuttig te gebruiken vloeroppervlakte. Dat heeft
meteen een gunstige invloed op het energiever-
bruik. Bovendien is een hellend dak relatief gemak-
kelijk luchtdicht te maken, wat ook een lager ener-
gieverbruik ten goede komt. De Koramic kleidak-
pannen van Wienerberger vormen een uiterst duur-
zame oplossing. Ze worden op een ecologische
wijze vervaardigd uit natuurlijke materialen. Ze
hebben een lange levensduur dankzij hun gegaran-
deerde unieke eigenschappen inzake vorst- en
brandbestendigheid, waterdichtheid, vorm- en
kleurbestendigheid, UV-resistentie en onderhouds-
vriendelijkheid. Bovendien zijn ze herbruikbaar en
recycleerbaar.

(medegedeeld/foto Wienerberger)

De duurzaamheid van 
een hellend dak

De 54ste editie van Batibouw draaide
rond drie thema's: stad, groene ener-
gie en zen. Geert Maes, algemeen di-
recteur van beursorganisator FISA,
blikt tevreden terug: “Batibouw zorg-
de met bijna 300.000 bezoekers, én
met heel wat conferenties en interac-
tieve momenten, opnieuw voor een
stevige boost voor de hele bouwsec-
tor. De aanwezigheid van zowel Elio
Di Rupo, Kris Peeters als Rudy De-
motte illustreert nog eens extra de
status van de beurs als hét referentie-
platform. Zonder de ondergesneeuw-
de eerste zondag van de beurs hadden
we bovendien nog een pak meer be-
zoekers gehaald. Toch mag het dui-
delijk zijn dat ook wij niet immuun
zijn voor de economische ontijbe-
richten. Heel wat Belgen nemen een
afwachtende houding aan.”

WOONBONUS
Philippe Lhomme, voorzitter en ceo
van FISA, treedt hem daarin bij: “De
bouwsector in België stabiliseert, en
houdt dus al bij al nog behoorlijk
stand als motor van de economie, ze-
ker als men de vergelijking maakt
met bijvoorbeeld Nederland, waar de
nieuwbouw met 40% achteruitboer-
de in 2012, tegenover -3% in België.
De zin om te bouwen en verbouwen
heeft de Belg duidelijk nog niet ver-
leerd, en wie investeert in een wo-

ning belegt op dit moment zeker en
vast beter dan op een spaarboekje.
Dit mag ons echter niet blind maken
voor een aantal reële problemen.
Denk bijvoorbeeld aan de aanslepen-
de onduidelijkheid rond de regiona-
lisatie van een aantal federale pre-
mies, waaronder de woonbonus. Het
is van cruciaal belang dat de gewest-
regeringen deze onzekerheid zo snel
mogelijk wegnemen.”

TEVREDEN EXPOSANTEN
De exposanten van Batibouw getui-
gen over het belang van de beurs, en
tonen zich tevreden over de afgelo-
pen editie. Patrick O, zaakvoerder
van Viessmann: “Het abrupte
schrappen van de belastingsaftrek
heeft zonder twijfel een zware impact
gehad op de verkoop van condensa-
tieketels. En toch werd het een goede
beurs. We zijn er in geslaagd om de

condensatieketel terug onder de aan-
dacht te brengen. Zonneboilers,
warmtepompen en houtketels kwa-
men op onze stand uitgebreid aan
bod en genoten ruime aandacht van
het publiek.”
Philippe Harinck, algemeen direc-
teur van Hansgrohe: “De bezoekers
op onze stand waren nog gerichter op
zoek naar informatie.”
Yves Arnould, commercieel direc-
teur van Thomas & Piron, wijst op
een opvallende trend: “Woning-
bouwprojecten in de stad kennen
een steeds groter succes. Het bruisen-
de van de stad en het inkorten van
het tijdrovende woon-werkverkeer
zijn daarvoor enkele belangrijke re-
denen.”
Volgend jaar is er een nieuwe Bati-
bouw, van 20 februari tot en met 2
maart 2014 in Brussels Expo.

(JV/grf)

“Stevige boost
voor bouwsector”

BRUSSEL - Afgelopen zondag
sloot Batibouw 2013 de deuren.
De bijna duizend exposanten
gewaagden unaniem van een
kwaliteitsvolle beurs, met een
opvallend hoger percentage
gerichte bezoekers. In totaal
brachten meer dan 296.000
Belgen een bezoek aan Bati-
bouw.

Batibouw-ceo Philippe Lhomme (midden) ontvangt hoog bezoek: premier Elio
Di Rupo en Steven Vanackere, op dat moment nog minister van Financiën.
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NAZARETH - Naar jaarlijkse gewoonte houdt
Groen Nazareth een grote lenteschoonmaak, en
ruimt zwerfvuil in de gemeente. De deelnemers verza-
melen om 14 uur op het kruispunt van de Veldstraat
met de Spoorwegstraat. “We nemen de Spoorweg-
straat en een stuk Veldstraat onder handen”, geeft
Dirk Vos aan. Zelf dient gemeenteraadslid Dirk Vos
een voorstel in om een gemeentelijk gecoördineerde
‘propere week’ te organiseren. “Tijdens deze week
kunnen verenigingen, straten en buurten ‘vegen voor
eigen deur’.” (GARE/Foto GARE)

Zwerfvuil aanpakken

LOVENDEGEM - Binnenkort
komen er een reeks wijzigingen in
het parkeerbeleid. “In de Molen-
dreef zal je een half uur gratis kun-
nen parkeren, in de parkings Wa-
rande en De Dreef willen we het
gratis parkeren verlengen tot 3
uur”, zegt schepen Vincent Laroy
(Open Vld). “In de Molendreef
zijn de handelszaken vragende
partij om een beperkt aantal
plaatsen aan de winkels te voor-
zien voor kort parkeren”, legt La-
roy uit. “Je zal er een half uur gratis
kunnen parkeren. Nu staan er te-
veel wagens te lang geparkeerd,
we willen meer roulatie.” Voor de
parkings De Dreef en de Warande
in de Kasteeldreef gaat de gratis
parkeertijd straks van 2 naar 3
uur. “De bedoeling is dat beide
parkings meer gebruikt zullen
worden.” De voorstellen worden
later deze maand aan de gemeen-
teraad voorgelegd. “Vanaf april of
mei kunnen de wijzigingen dan
ingaan, voor een proefperiode
van 6 maanden.” 

(GARE)

Gratis parkeren

Op de nieuwjaarsreceptie van het Streek-
platform+ Meetjesland werden vier Meetjes-
landers van het Jaar in de bloemetjes gezet.
Het waren de muziekclub N9 uit Eeklo, Ellen
Lammens uit Boekhoute die de televisiewed-
strijd Meesterbakker won, chocoladefabriek
Cavalier uit Eeklo en het crossteam van Jim-
my Verburgh uit Zelzate. “Alle inwoners van
het Meetjesland konden nadien hun voor-
keurstem uitbrengen op www.meetjesland-
.be”, zegt Patricia De Keyser. “Het werd een
spannende strijd. Er werden maar liefst 1.234
stemmen uitgebracht. N9 en Ellen Lammens
kregen elk exact 404 stemmen achter hun
naam. Voor het eerst in de geschiedenis van
deze verkiezing zijn er dus 2 ‘Meetjeslanders
van het jaar’.”
Door je stem uit te brengen maakte je kans op
een etentje voor twee in Restaurant Ter Hei-
de in Lembeke. De gelukkige winnaar is Emi-
lie Lippens.

(JoSe/Foto JoSe)

Meetjeslanders van het Jaar
EEKLO - De publieksprijs van de Mee-
tjeslander van het Jaar moet dit jaar
gedeeld worden. Muziekclub N9 en
Meesterbakker Ellen Lammens kregen
elk evenveel stemmen.

De ploeg van muziekclub N9 valt in de prijzen.

De Zandloper in het nieuw

ZOMERGEM - Basisschool De Zandloper in de Zandstraat in Zomer-
gem wordt tegen eind 2015 volledig vernieuwd. Alle bestaande loka-
len worden met de grond gelijk gemaakt en er wordt één grote nieuw-
bouw voorzien. Prijs: 2,5 miljoen euro. “Binnen precies een jaar willen
we beginnen bouwen”, zegt directeur Annemie De Bie. “We kiezen
voor één gebouw met daarin drie kleuterklassen, zes lagere klassen, de
bureaus, een refter, speelzalen en een sportzaal. Het wordt een gebouw
in twee verdiepingen. De nieuwbouw zal vooraan op ons domein ko-
men, op de plaats waar vandaag onze kleuterblokken L1 tot en met L4
staan. Die kleuterklasjes zullen als eerste afgebroken worden.” (JoSe)

LEES MEER PAGINA 15

Proeven van
Normandië
in Gent

Muziekbeurs
in Brielpoort

LEES MEER PAGINA 17Regio
DEINZE - Ronny Vermeulen
had donderdagavond in restau-
rant D’hulhaege ex-bondscoach
Georges Leekens als tafelgast.
Vermeulen bood tijdens een
veiling ten voordele van de vzw
Zinloos Geweld 750 euro voor
het etentje. Georges Leekens
voelt zich aangesproken tot de
werking van de vzw. “Kijk naar
wat er met die grensrechter in
Nederland is gebeurd: ook in de
voetbalwereld is zinloos geweld
actueel.”

(GARE/Foto GARE)

Tafelen met
Georges Leekens

Een diner met Georges Leekens,
voor vzw Zinloos Geweld.

Geldig t.e.m. 31/03/2013
zolang de voorraad strekt

Bloempot in diverse
kleuren verkrijgbaar

- DADIZELE -

    t.e.m. zondag 31 maart

Phoenix canariensis
(± H 110cm)

+ bloempot
+ 20l DCM mediterra

www.FLORALUX.be

www.FLORALUX.be

Floralux, Meensesteenweg 225  l  8890 DADIZELE   l  T 056 50 93 63 l  
E info@floralux.be  l  weekdagen 9u - 18u30  l  weekend 9u - 18u  l  dinsdag gesloten  l  OPEN OP ZONDAG

10 weken lang elke 
woensdag een nieuwe 



87

 ANNUAL REPORT 2012 ROULARTA MEDIA GROUP FREE PRESS

EDITORIAL COORDINATOR STEPS
You have West Flemings who stick around 
in Ghent after completing their studies. I 
on the contrary stayed at Roularta after 
my internship. Meanwhile, here I’m literally 
and fi guratively ‘Bart Casteleyn Steps’ – 
a Stepsman in heart and soul. It’s now 
almost ten years that I’ve been working for 
the free lifestyle magazine. And I’m never 
bored. Steps is a magazine that moves 
and regularly updates with its times. At the 
start of 2013 we changed the format, a 
real big step for Steps! My task as editorial 
coordinator? Piloting the small but quality 
journalist team, providing our journalists 
with original ideas and perspectives, 
following articles for Steps and Steps 
Deluxe, monitoring the editorial budget... 
And maintaining Steps’ strong online 
presence. Website, Facebook, Twitter, 
Instagram, Pinterest… We like them all!

"

      BART CASTELEYN  

City magazines with lifestyle 
and entertainment
Steps is a free Dutch lifestyle magazine, aimed at modern 
women aged between 25 and 54. Every issue brings a mix 
of fashion, interior design, beauty, travel and more. Read-
ers fi nd the latest trends and tips, month in, month out. 

In January 2013 Steps underwent a 
total remake from tabloid to convenient 
magazine format, hugely boosting read-
ing comfort. 

Steps City Magazine’s sixteen editions 
together cover the whole of Flanders, 
with around 850,000 copies distributed 
every month. The magazine combines 
classy ads and quality writing on recy-
cled glossy paper. Steps is distributed 
through De Zondag and an exclusive dis-
tribution network. 
Four times a year a deluxe version, 
‘Steps Deluxe’, is also published in fi ve provincial editions 
distributed through an exclusive network. 

Besides the print activity Steps is also very much alive 
online. With an app for iPad and with social media. Steps 
has a vibrant Facebook page and a Twitter account. There 

is also a website where the reader can view all past Steps 
and Steps Deluxe together with a blog.

Nor is our reader contact limited to online. Several times 
a year Steps organises ‘Steps Shop-
ping Days’, that is regional shopping 
days in Flemish cities. These produce 
good interaction between advertisers 
and readers, with Steps providing the 
necessary animation and support. 

In France, city magazine A Nous Paris 
is published weekly with a circulation 
of 275,000 copies and distributed via 
displays in the Paris subway.
Together with the fortnightly A Nous 
Lille, A Nous Lyon and A Nous Mar-
seille, A Nous achieves a total circula-
tion of nearly 400,000 copies. 

In the countries bordering the Adriatic Sea: Slovenia and 
Serbia, Roularta launched its fortnightly City Magazine.

All these titles have the same layout and editorial concept 
as was originally developed for A Nous Paris.

Special

WIN een cruise op de Middellandse Zee  ■ Anderhalf jaar lachen met WOUTER DEPREZ
Binnenkijken in een wondere WOONBOOT ■  De huismus in ROOS VAN ACKER
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Marseille-Provence 2013
Camus, plus vivant 
que jamais
Danse
“Micro” : Pierre Rigal 
allume les amplis à Aix
Parcours
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At the start of 2013 we changed the
 format, a real big step for Steps!"
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WRITER OF THE CLAN 
FICTION SERIES 
I’m a perfectionist and in my 
perfectionism I can be quite 
maniacal. the series never 
let me go. Details were very 
important for Clan. Not only 
because they give fl esh and 
blood to the characters, 
but also because the series 
stretches reality a very long 
way. If you want the viewer 
to stay with you, you have to 
get these details right.  

"

      MALIN-SARAH GOZIN  

The Vlaamse Media Maatschappij

the Vlaamse Media Maatschappij (VMMa) ended 2012, 
once again, as market leader with a 35.6% share of the 
VVA 18-54 market (compared with 36.8% in 2011 and 
34.8% in 2010). We look to the future with confi dence. 
VtM remains the family channel of Flanders and the 
mother ship of VMMa. 2BE, specialising in series and 
fi lms, appeals to a rather male audience, while women’s 
station Vitaya is growing back to its top fi gures of 2007. 
our children’s channel VtMKzooM and youth channel 
JIM complete the picture. tvBastards is now established 
as the umbrella production house for all VMMa produc-
tion units. this fi ts perfectly with the vision of focusing on 
content.

2012 brought further challenges: 
with the ever increasing penetra-
tion of DVRs, delayed viewing 
grew to a record of almost 6% 
in September (av Jan-Dec 5%). 
Never has so much tV been con-

sumed as in recent years, also through the arrival of many 
‘second screens’, a business in which we got involved 
with the launch of Stievie in February 2013. 

In 2012, the emphasis in online & mobile was on expand-
ing the video network and extending the experience to 
other platforms. In this way video views rose to a record 
high and we launched various mobile applications, repre-
senting a tidy 320,000 downloads. the rebranding of VtM 
Koken (cooking) doubled visitor numbers. 

our radio stations Q-music and JoE fm also look back 
on a solid year. During 2012, Q-music’s Mr Rabbit trav-

elled the world for a year with the 
listeners to raise money for the 
‘Kindergeluk vzw’ children’s char-
ity. JoE fm pulled of two stunts: 
the second SOS toys and the 
biggest surprise birthday party 
ever for listener Bjorn De Vuyst.

VLAAMSE
MEDIA

MAATSCHAPPIJ

Clan stretches reality 
a very long way."
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VTM: entertainment for the whole family

As a comprehensive family channel, VtM plays a cen-
tral role in Flemish households. Last year an average 
of nearly 2 million people a day tuned in to Flanders’ 
largest commercial broadcaster with a 22.9% share 
of VVA 18-54. More than ever, 
VtM stands for entertainment. 
our aim is to reach Flemings 
with respectful, genuine and 
human warmth television. the 
new tagline says what VtM 
wants to stand for: television 
experience. 

In 2012 the station went reso-
lutely for wide audience enter-
tainment and Flemish fi ction. 
Belgium’s Got Talent, Sterren 
op de Dansvloer and of course 
The Voice van Vlaanderen were 
particularly popular. A number 
of new series like Clan, Zonen 
van Van As, Danni Lowinski 

and Deadline 14/10 were successfully launched. And 
of course we could also count on stalwarts like Aspe, 
Boer zkt Vrouw and Tegen de Sterren op, while Familie 
evolved well.

In 2013 VtM continues to build its 
story, seeking to entice viewers with 
entertaining, authentic and lively tel-
evision close to their hearts. Whether 
live entertainment with the new The 
Voice van Vlaanderen series, uncom-
plicated humour with Danni Lowinski, 
authentic, lively stories from De Beste 
Hobbykok van Vlaanderen, optimis-
tic feel-good tV with Let’s Get Fit, or 
the thrilling stories of Zone Stad and 
Aspe... VtM again offers the whole 
family a wide range of programmes 
focused on entertainment and local 
fi ction. New series are also in the 
pipeline: Zuidfl ank, Connie & Clyde, 
Ontspoord and Cordon.

 Danni was a very rewarding 
character. She cares a damn 

what other people think.
"

ABOUT DANNI 
LOWINSKI 
Danni was a very rewarding 
character. She is honest and 
says what she thinks. Her 
appearance is pretty heavy, 
with her heels and short 
skirts. I think she’s had the 
clothes a long time. But she’s 
got a little plumper and now 
they’re a bit tight. Danni’s 
not much concerned. this 
non-perfect model suits her. 
She cares a damn what other 
people think.

"

  NATHALIE MESKENS       
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ABOUT ROK EN ROL
Creativity is my life. I love 
creating things and sharing 
original ideas with others. I 
enjoy getting big results from 
minimal resources and a tiny 
budget. For me, to achieve 
something good, you don’t 
need to go looking very far.

"

      KAROLIEN VERBANCK   

2BE
2BE went into 2012 as it left 2011, with growth fi gures. 
As a fi lm and series channel par excellence with series 
like Bones, House M.D. or Game of Thrones, 2BE also 
brought a number of successful innovative and at times 
edgy locals like Superstaar with Gunter Lamoot and 
Crimi Clowns, along with the classic Expeditie Robin-
son. Absolute audience topper remains the Champions 
League, which continues to charm a very wide audience 
and achieved top scores in the 
autumn thanks to the presence of 
a Belgian participant. For the year 
as a whole, 2BE’s market share 
remained unchanged at 10.2% in 
the VVA 18-44 segment. 

Vitaya
Until November the lifestyle channel continued its uninter-
rupted growth, strengthening its position as the largest 
daytime woman’s broadcaster: +1.2% to 7.1% in women 
18-54. In 2012, the largest growth came this time from 
prime time (17-24 h): +0.8% to 4.7%, for which a solid 
foundation had been laid with a choice of four thematic 
and three movie nights.

In the course of the year, Vitaya under-
went a major change. the own pro-
duction Rok en Rol and a new genre 
of scripted reality with the fi rst titles 
Dokters and Achter Gesloten Deuren 
(Behind Closed Doors), became new 
pillars in the run-up to high prime. 
these were joined by the slightly 
sharper late formats to strengthen the 
evening programming. 

2BE: the channel for movies and series 
Vitaya: for every woman in you

To achieve something 
good, you don’t need to 

go looking very far.

"
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VTMKZOOM: children’s channel
JIM: youth brand
VTMKZOOM
VtMKzooM blew out three candles in october 2012. 
the kids station again performed well in 2012, with an 
average market share of 10.4% among 4-14-year olds. 
Good results were also achieved with co-viewing – that 
is when parents watch tV with their children and sib-
lings watch together – making us commercial market 
leader with a share of 9.7% daily. VtMKzooM wants 
to be fi rmly anchored in the world 
of Flemish children, with pro-
grammes that keep them busy 
and in which they can partici-
pate. Exciting tV, a bit naughty, 
but always within a safe context.

JIM
Nearly one in two young people (44% of 13-30-year olds) 
views JIM every month. In 2012 JIM remained by far the 
largest youth channel, both for 1 minute and 10 minutes 
consecutively and month after month. Also on a daily and 
weekly basis. Despite digital applications, young people 
continue to opt to watch JIM on tV, with its reach even 
increasing compared with 2011!

Besides own productions like Regi’s 
World, with as its apotheosis the live 
broadcast of Elke and Regi’s wed-
ding, JIMkot Deluxe and Models, 
about the life of three Flemish male 
supermodels, JIM also brought the 
biggest festivals live on television 
and online. The Big Live in ostend 
also proved a great success, both 
online, on event and on air. In 2012 
JIM introduced its own clothing line 
at JBC and festival boots with Shoe 
Discount.

More than ever, JIM is a broad 
youth brand.

Everything’s possible and everything’s allowed,
 as long as it fi ts into the world of young people." VJ AT JIM 

For interactivity, sending 
out FUzz! on a Wednesday 
afternoon is the ideal 
solution. Eline and I fi nd 
that the interaction with the 
audience is omnipresent. the 
advantage is the immediately 
audience feedback on 
what are the funniest and 
most exciting bits in the 
programme. the thrust of 
our programme remains that 
everything’s possible and 
everything’s allowed. only 
it must fi t into the world of 
young people.  

"

  SEAN D’HONDT      
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RADIO PRESENTER 
AT Q-MUSIC
the moment Mr Rabbit 
arrived at zaventem airport, 
with more than 200,000 
euros for underprivileged 
children and ready to go 
back and live with little Noa’s 
family, it was hard to hold 
back the tears. A super 
ending to a rabbit-friendly 
year.

"

      SVEN ORNELIS   

Q-music: music, fun & lust for life
JOE fm: hits from the 70s, 80s and 90s

Q-music
Q-music did very well last year, remaining stable in the 
overall 12+ target group with a 14.3%* market share 
(2011: 14.9% - 2010: 14.8%). In its core 18-44 target 
group, Q-music remains market leader with a strong 
reach, listened to by over 510,000 Flemings daily 
(18-44-year olds). 

2012 was the year in which Q-music started with visual 
radio. We are the fi rst radio station that can be viewed live 
24/24 on its own channel: on telenet Channel # 39, but 
also via the Q app and on Q-music.be. Visual radio is nei-
ther radio nor tV, but a totally new medium interconnect-
ing word, music, image, social media and also listeners. 
Listener interaction is also a key ingredient of our station, 
witness our Summer of Love at the Q-Beach House, the 
ResQ team and of course Mr Rabbit’s World tour, harvest-
ing massive support for the ‘Kindergeluk’ children’s charity. 

Besides interaction, music is of course the main ingredient 
of Q-music. We claim ‘maximum hit music’, not only avail-
able to listen to 24/24, but also applied in our many live 
projects. Showcases with, among others, Mika and Emeli 
Sandé, Qubes with Jessie Ware and others and Sunset 
Concerts with Grammy Award winners FUN!

JOE fm
JoE fm is strong, with a 7.2%* share of the overall 12+ 
target group. In its core thirties and forties target group, 
JoE fm scores a 9.7% market share. the fact that more 
people are listening longer and longer to JoE confi rms that 
our combination of lots of recognisable hits with familiar 
DJ voices like Leen Demaré, Alexandra Potvin, Raf Van 
Brussel and tess Goossens is appreciated. Which is great.

JoE fm is where to go for your daily dose of greatest hits. 
the importance given to music in all its purity is there 
to hear during JOE lives with De Kreuners and Golden 
Earring, the Top 2000 and of course the 80ies Top 800, 
where listeners relive their most carefree years. JoE fm was 
also three years old on 1 April, something listener Bjorn 
De Vuyst will never forget. He received on that day the big-
gest surprise party ever. the SOS toys campaign showed 
radio can also mobilise people into action, when JoE fm 
and Dreamland together collected 1,250 m² of toys.

*source: CIM G2012 1+2+3 - Mon-Sun - 5 am-5 am 
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TvBastards: an umbrella 
production house
the arrival of tvBastards in September 2012 provides the 
umbrella production house for the many VMMa internal 
production units, strengthening, supporting and guiding 
our creative talent better across the various units. VMMa 
is keen to grow as a haven and breeding ground for tV 
talent. In this way the various different production units/
labels, each with its own approach and specialisation, 
remain faithful to their existence and DNA. that is the 
strength of tVBastards.

the many achievements in this production environment 
in 2012 include the ‘Studio A’ label, that flourished in 
Boortmeerbeek, with growing commercial market shares 
for Familie, in both VVA 18-54 and 18-44. A strength-
ened cast made story lines more authentic and recog-
nisable. Every weekend we were again on the turf for 
successful football broadcasting, and in its seventh season 

Zone Stad achieved the most successful viewing figures 
of the series. With ‘De Beeldradio’ we returned to the 
campsite with Camping Club and on Leuven’s Vaartkom 
we began the ‘operatie Koekoek’ (‘operation Cuckoo’) 
label, now home to De Keuken van Sofie (Sophie’s 
kitchen). In addition, we took another Emmy nomination 
for our ‘Shelter’ label, this time for Wat als? (What if?).

In 2013 we shall continue working to build a powerful pro-
duction house where the diversity in creativity is achieved 
from the various label DNAs, with which we want to bind 
viewers to us every day. “Nothing less, nothing more.”

People need to recognise 
what I’m doing and then want 

to try it out themselves.

"

ON DE KEUKEN 
VAN SOFIE
the programme is a tribute 
to easy, achievable cooking. 
No arty try-outs, no cooking 
on three-star level: people 
need to recognise what I’m 
doing and then want to try it 
out themselves. We’ve given 
‘De keuken van Sofi e’ a good 
backbone. Every day we 
work to a fi xed theme. 

"

  SOFIE DUMONT      
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SALES DIRECTOR RING TV
Regional broadcaster Ring tV covers the Halle-Vilvoorde area. Ever since it went on the air 
eighteen years ago, Ring tV has outsourced the management of its advertising sales to Rou-
larta. All this time, therefore RMG has been responsible for bringing in advertising income.
As Sales Director I’m responsible for everything involving advertising, sponsorship and events 
and for managing our small, three-person marketing unit, which Herman Verslype has also 
long been part of for advertising acquisition on the south side of the Ring.
Building long-term relationships with our advertisers and developing successful new 
programmes in consultation with Ring tV management, fi nding programme sponsors, 
organising events, monitoring the budgets, all this comes under my responsibility. It’s a varied 
job in which successful programme production and regional publicity go hand in hand, and 
where we can excite viewers daily with information from their own region.

"

      ANNE BUYSSE  

Regional television:
local news broadcast in loops
20 years ago Roularta took part in the launch of regional 
television in Flanders: local news broadcast in a conti-
nuous loop for maximum reach. 

Roularta today has a 50% participation in the Regionale 
Media Maatschappij (RMM) along with the two non-
profi t organisations that hold the licence for West Flemish 
broadcasters WTV and Focus TV. the two channels 
are housed together in Roeselare, 
with joint editorial, promotional and 
advertising management. Picstory 
is the internal production house 
making audiovisual productions 
(corporate fi lms, spots, etc.) for 
businesses and governments.

In 2013, Focus & WtV celebrate 
their 20th birthday. twenty years 
during which, day in, day out, they 
have kept their fi nger on the beating 
pulse of life as lived in West Flan-
ders. Focus & WtV bring the local 
news as well as telling what West 
Flemings are doing inside and outside the provincial and 
national borders.

With accompanying programmes of cultural, sport and 
economic news, every viewer has a reason to tune to 
Focus & WtV. Lifestyle is another common thread right 
through the programming, with useful tips for building, 
renovation and decoration, inspiring fashion ideas, interior 
decoration trends and gastronomic suggestions.

Focus & WtV, daily on tV, online, mobile and via social 
media.

In Brabant Roularta provides the 
advertising sales management for 
Ring TV.

National advertising is managed 
from the Roularta Media Centre in 
zellik by RTVM, a media manage-
ment company in which Roularta 
and Concentra participate.

the regional channels reach 1.25 
million viewers daily, an interest-
ing target group for national and 

local advertising campaigns and for communication by 
regional, provincial and city governments.

In 2013, Focus & WTV 
celebrate their 20th birthday. "



RADIO & TELEVISION ANNUAL REPORT 2012 ROULARTA MEDIA GROUP

104

Kanaal Z/Canal Z: when it comes to 
business, economics and money
Kanaal Z and Canal Z, the only business stations in 
Flanders, Wallonia and Brussels, stand for reliable fi nan-
cial-economic news with a clear view on business, eco-
nomics and money. Both are open channels, providing 
interpretation and inspiration in a rational and intellectually 
enriching manner.

Kanaal z and Canal z’s varied and specialist offering, 
along with their innovative approach, generate viewer loy-
alty, enabling the station to grow into the largest digital 
station in our country. In 2012 the channels’ viewer fi g-
ures rose by 14 percent. Every week the two channels are 
viewed by around 1,409,000 people; on a monthly basis, 
Kanaal z and Canal z can count on some 3,471,000 
unique viewers. With an average daily reach of 316,000 
viewers* the two channels confi rm their solid position in 
the overall tV offering. Kanaal z and Canal z target here 
not only the ‘homo economicus’, entrepreneurs, manag-
ers and starters, but also the fi nancially committed citizen.

With programmes like Z-Nieuws, Z-Beurs (stock mar-
ket) and Z-Expert, the stations provide seekers of infor-
mation and added value with up-to-date social, fi nancial 
and economic reporting, at both national and international 
level. In this way reports for the Dutch-language z-Nieuws 
are put together by the news unit at the VtM editorial cen-
tre, while an editorial team at Roularta’s Brussels Media 
Centre looks after z-Beurs and z-Expert and the French-
language z-News, z-Bourse and z-Expert. At the BMC, 
more than 300 top journalists work in a multimedia news-
room to provide non-stop reporting on the internet, and 
commentaries and in-depth journalism in the magazines 
and for Kanaal z/Canal z.

Programmes like Z-Ondernemen, Z-Innovatie, Z-Audit, 
Z-Design and Z-Invest are aimed at people who want 

to evolve further and acquire knowledge in the business 
world. With regular weekly series like Z-Energy, Z-HR, 
Z-Fiscaal and Z-Facility and the new Z-Legal and 
Z-Healthcare series planned for 2013, Kanaal z is inno-
vating and strengthening community communication with 
the professional associations.

Moreover, the 4 minute video module format allows the 
broadcasts to be immediately placed and viewed on 
several platforms (iPad, websites, newsletters). In this way 
both stations want to play a leading role in optimising the 
audiovisual communication of commercial companies, 
knowledge centres and federations.
 
During the weekend current themes are also explored fur-
ther in discussions with business people and politicians. 
there is also room for inspiration and relaxation with 
programmes like Fleet TV, Masterclass and Z-Villes 
(cities). Kanaal z and Canal z celebrated in 2012 the 
launch of interactive digital tV via the red button with three 
modules. 

Using the Video on Demand application, viewers can 
watch z-Nieuws and z-Beurs whenever it suits them. A 
new ‘z-Beurs en uw portefeuille’ (z-Beurs and your wallet) 
application has been launched, enabling investors to man-
age their stock portfolios on their iPads during the day and 
to optimise them during the evening via their tV sets. 

Finally, there is the practical real estate application, pro-
vided in cooperation with Immovlan.be, allowing inter-
active searching for housing and other real estate. 

Kanaal z and Canal z can also be followed on other plat-
forms like telenet’s Yelo, Belgacom’s tV Everywhere, 
Weepee tV and Stievie.

*source: CIM - small audimetry

NETWORK MANAGER KA Z/CA Z 
As a network manager, I work closely with our editors and journalist teams who 
put out ‘fresh’ news every day. I also direct the secondary programming with the 
weekly themed journals and z-Wijzers, that is the more varied offering that provides 
interpretation and more in-depth coverage in the language of our target groups. 
Along with our account managers I forge optimal cooperation relationships with 
partners, advertisers, sector organisations, federations and knowledge centres. In 
tandem with our facility manager, I follow new developments in the audiovisual and 
digital areas. For the whole team I ensure good support from the administrative, 
marketing and production units, to keep Kanaal z and Canal z ‘top of mind’ 
with our audiences, to achieve constructive relationships with our partners and 
advertisers and to offer a strong multimedia platform. 

"

  ALEX COENE      
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HEAD OF TRANSPORT AND LOGISTICS
the vision of logistics has changed over the years, 
from pure cost factor into a vital process accelerator 
offering real added value. Logistics has become an 
essential part of a profi table production environment. 
organising the loading bays has brought a substantial 
improvement in our logistics infrastructure, making 
us operationally ready for the new printing works. 
Everything is geared to simplifying daily operations 
and to processing greater tonnages without additional 
handling. A simple concept enables goods to be 
delivered seamlessly to the various warehouses and 
production sites. Separating out incoming and outgoing 
goods fl ows improves the overview and reduces 
the risk of errors. this optimisation also increases 
workplace safety. Since coming into operation, this 
system has sharply reduced goods fl ow times.

"

      JAN VANDEVYVERE  

Roularta Printing:
Belgium’s largest printing centre
Roularta Printing in Roeselare is Belgium’s largest print-
ing centre, where top quality newspapers and magazines 
are produced for home and abroad. 

Roularta Printing works with a range of heatset offset 
presses to produce all the Group’s own Belgian, French 
and Dutch newspapers and magazines. A further 30% of 
turnover (30 of the 100 million euros) comes from printing 
orders for the European market.

Roularta Printing is equipped with a special heatset print-
ing infrastructure. A manroland press can print in heatset 
full colour up to 64 pages broadsheet or 128 pages in 
tabloid format. A Mitsubishi confi guration can print in 
heatset full colour up to 48 pages 
broadsheet or 96 pages tabloid. 
Alongside these super presses, 
Roularta works with 72, 48 and 
16 page magazine format presses. 
Roularta Printing’s manroland is 
the world’s largest heatset rotat-
ing press. It is used to produce the 
De Streekkrant and De zondag 
free news papers, but also Steps 

City Magazine and other city and weekend magazines 
for French and Dutch news papers on glossy paper in 
resplendent colour.

Roularta Printing does its own fi nishing with Müller Martini 
and Ferag-stitching lines and its own routing with SItMA 
packaging lines, geared to handling large volumes of mail 
subscriptions to the Belgian, French, Dutch and German 
markets.

Annual paper consumption is more than 100,000 tons. 
Paper for the Roularta magazines carries the PEFC label, 
guaranteeing ecological forest management. Newsprint 
for De Streekkrant and De zondag and magazine paper 

for Steps is 100% recycled paper. 
A perfect closed circuit: all maga-
zines and newspapers are recov-
ered and reused to produce new 
newsprint.

Since the early 90s Roularta has 
been investing in machinery and 
working methods that contribute 
to a sustainable future.

In 2013 signifi cant investments in 
automation will be made in order to 

further reduce production costs.

"
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As a multimedia company, Roularta Media Group (RMG) sets out to create value 
for its readers, internauts, viewers, listeners, advertising customers, employees and 
shareholders. 

In Belgium, Roularta is a dynamic and leading player in the publication and print-
ing of news and niche magazines, newspapers and freesheets, in the audiovisual 
media landscape and in electronic publishing. 

For the general public in Dutch-speaking Belgium, RMG produces freesheets, open 
network TV, radio and the Vlan.be internet site. For the national market (in both 
Dutch and French) RMG produces quality magazines, a TV news station Kanaal Z/
Canal Z and the content-rich news portals Knack.be and Levif.be.
In this way Roularta is constantly investigating new opportunities – titles, marketing 
initiatives and new media – to strengthen its leadership in Belgium. 

In France, Roularta publishes via the Groupe Express-Roularta (GER) the weekly 
news magazine L’Express and the upscale people magazine Point de Vue. GER 
is also a specialist publisher of quality business, culture and lifestyle magazines. 
Lexpress.fr is one of France’s top news websites. GER also organises fairs 
and events. Groupe Express-Roularta accounts in all for 30% of Roularta sales 
revenues.

In joint venture with the French group Bayard, 
Roularta is active in Belgium, the Netherlands 
and Germany with senior citizen magazines and 
in Germany with a wide range of magazines for 
parents and children, home & garden. Roularta 
publishes city magazines in Belgium and France, 
Slovenia and Serbia.

All the Group’s strong brands are continuing to 
grow through line extensions, events and add-on products. A policy of vertical inte-
gration (content, advertising acquisition, production) and a multimedia approach 
increase fl exibility and strengthen Roularta’s anticyclical character.

RMG continues to innovate in the fi eld of technical developments in the rapidly 
evolving media world. The involvement of its employees and the ongoing search for 
the best internal systems, cost management and synergy with partners help guar-
antee its future success. Roularta Media Group is a company with a strong record 
of socially responsible entrepreneurship, in which integrity, customer-friendliness 
and commitment come fi rst.

mission & strategy

  RMG continues to 
 innovate in the fi eld of technical 

 developments in the rapidly 
evolving media world. 

"

712 MILLION EUROS SALES

 41.5%  MAGAZINES

 19.4%  TV & RADIO

 14.4%  FREE PRESS

 13.1%  LINE EXTENSIONS

  5.9%  PRINTING FOR THIRD PARTIES

  3.7%  INTERNET ADVERTISING

   2.0%  NEWSPAPERS

"
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Roularta as technological innovator

Roularta Media Group as a multimedia company is 
active in various high-tech sectors. Within these dif-
ferent areas the Group researches and develops new 
opportunities on an ongoing basis, giving Roularta in 
the process a solid international reputation as a major 
technology innovator. 

Roularta Media Group’s technological research and 
development efforts obviously benefi t the Group’s own 
internal work processes, but many times they are also 
the driving force behind decisive market developments. 

In the fi eld of premedia, Roularta Media Group has been 
the starting point for various Belgian and international 
standards. Roularta Media Group’s pioneering role here 
is illustrated, among other things, by the following pio-
neering achievements.

mEdIbEl+

As a founder member of Medibel+, the umbrella organi-
sation of the Belgian advertising sector (Medibelplus.be), 
Roularta Media Group several years ago achieved the 
breakthrough of the PDF fi le format as the standard for 
the delivery of digital ads to newspapers and magazines. 
Within Medibel+, Roularta Media Group continues to 
enhance its pioneer status: Erwin Danis, the RMG pre-
media director, is currently president of the organisation. 

Roularta Media Group was behind the development of 
the AdTicket method for the digitisation of order workfl ow 
between the media buyers and creative agencies which 
produce the ads on the one side, and publishing com-
panies on the other. Roularta Media Group and Medibel+ 
launched the AdTicket in the Belgian market.

ghEnt pdF Workgroup

Under the guiding impulse of Roularta Media Group, 
Medibel+ was one of the founders in 2002 of the Ghent 
PDF Workgroup (GWG, www.gwg.org). This – now inter-
national – organisation of graphic associations and sup-
pliers from Europe and the United States is seeking to 
introduce and increase the use of best practices in the 
printing industry worldwide. GWG is building here on the 
merits of Medibel+ and has taken over the Medibel+ PDF 
standards and the Medibel+ AdTicket method. Within the 
international GWG too, Roularta Media Group continues 
to assume its responsibility, with the Group being repre-
sented by its premedia director (as chairman of the board 
of directors). With this project Roularta Media Group once 
again shows its technical innovativeness, and the work-
ing methods it has developed are being followed abroad.

Within the Ghent PDF Workgroup, RMG is also work-
ing, along with other international media groups, on 
new cross-media standards, processes and formats for 
publishing on smartphones and tablets. This takes place 
within the Cross Media Committee which examines the 
changes taking place in the world of cross-media pub-
lishing and the opportunities that these offer.

InnovAtIvE proJECts

Roularta Media Group plays an important and innovative 
role in Flanders by participating and/or taking the lead in 
various technological and innovative projects.

RMG participates in the Smarter Media in Flanders 
(SMIF) collective research programme. It is lead player in 
one of the nine work packages (digital proof numbers for 

print and internet advertisements) and contributes to sev-
eral others. Important areas here are digital watermarking, 
ideal video compression for tablets, the effi cient collec-
tion of sports results and citizen journalism.

The uniform system of digital identifi cation numbers for 
print for all Belgian publishers was launched on the fi rst 
of March 2013.

RMG is also involved in the ICON project, i-Read+, with 
‘intelligent reading pleasure’ as its main theme, whereby 
the user can, via a ‘reasoning’ component, decide when 
he wishes to obtain certain data enrichments. A ‘virtual 
tutor’ here increases the interaction between reader and 
content.

Meanwhile, RMG is also part of the MIC (Media Inno-
vation Centre) where it is represented by its premedia 
director as a member of the Programme Committee.

MIC is an expertise centre for media innovation that 
closely follows developments in basic research, which 

it translates for the Flemish media sector into concrete, 
realisable and pre-competitive innovation projects with a 
limited time horizon. RMG participates in two MIC pro-
grammes: Media ID and Stream Store. The objective 
of Media ID is to create a single central registration and 
payment platform for users of all kinds of Belgian media 
in digital form. A platform that is easy to use, reliable and 
strictly respects consumer privacy. Media ID will provide 
every consumer with a unique identity via a ‘Single Sign-
on Registration’ (the so-called ‘ID’), that can then be used 
with all participating media companies. 

Stream Store is a platform for repackaging digital content 
in coherent streams that are personalised and contextu-
alised and then offered as a paid service to the end user.

Cross-mEdIA

At editorial level too, Roularta Media Group is preparing 
for the future by using CCI NewsGate as a unique sys-
tem for the entire newsroom, covering editors of Roularta 
Media Group, and with an emphasis on editorial planning, 
contract management and cross-media reuse of content.

NewsGate will enable the Roularta editorial staff to work 
‘multi-title’ and ‘multi-channel’. They can, from their edito-
rial cockpit, create packages equally for print, web and 
smartphones and tablets.

Meanwhile, Roularta Media Group has already worked 
hard to create apps for a large portion of its titles. These 
apps are available for iPhone, iPad and Android smart-
phones. Through continuous adaptation and through 
regular adjustments of these apps, RMG guarantees its 
readers the best possible user experience.

Media ID is creating a 
single digital format central 

registration and payment 
platform for users of all kinds

 of Belgian media. 

"
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Environment, prevention and well-being

I. EnvIronmEnt

Roularta Media Group made major efforts in 2012 to  
produce its various media in an environmentally and 
energy-friendly manner. Meeting all legally imposed envi-
ronmental standards remains an absolute minimum.

WEst FlAndErs sustAInAblE busInEss ChArtEr
In 2012, Roularta again obtained the West Flanders Sus-
tainable Business Charter. For this, independent experts 
from Flemish government agencies assess the Group’s 
efforts and achievements in the field of sustainability by 
means of regular audits over a two-year period. This is 
done in close consultation with, among others, Voka and 
Bureau Veritas. 

EnErgy AudIt CovEnAnt
To further optimise its internal energy policy, Roularta 
signed up at the end of 2006 to the Flemish government’s 
Energy Audit Covenant. Signatory companies commit to 
submit a multi-annual energy plan to the Flemish govern-
ment’s verification office. Annually reporting to this control 
body on planned/executed measures and avoided CO2 
emissions is required. 

Meanwhile, the measures to implement the second 
energy plan were completed. The implemented invest-
ments bring very significant savings of electrical and 
thermal energy, along with an important reduction in CO2 
emissions. For the purchase of electricity, the company 
had already switched entirely over to renewable sources.

monItorIng oF EnErgy, WAtEr And rAW mAtErIAls
The consumption of energy and raw materials has long 
been carefully monitored. This offers the possibility to 
explore opportunities to systematically do better.

Within the manufacturing environment, a number of fur-
ther achievements were recorded during the year. Two 
examples are:

 
•	 further optimisation of the control on the afterburner for 

the Colorman presses. This represents a cost saving of 
approximately 50% compared to the initial consump-
tion. We will also be examining whether this method 
can also be applied to the other afterburner installation 
that processes a larger portion of the emission flow; 

•	 the installation of a high pressure air humidification 
installation in the production hall to replace the energy-
consuming compressed airborne humidification. This 
represents a significant investment with a payback 
period of 2.6 years. 

rEsponsIblE ForEst mAnAgEmEnt
In 2012 Roularta again received both the FSC (Forest 
Stewardship Council Schemes) and the PEFC (Pro-
gramme for the Endorsement of Forest Certification 
Schemes) certificates. Every year an external auditor veri-
fies that the printing organisation continues to meet the 
FSC and PEFC requirements. These certificates guaran-
tee sustainable forest management. More and more of 
the Group’s own publications are printed on such paper. 

Roularta is also working hard to make increasing use 
of recycled paper. All newspapers are printed on 100% 
recycled paper and the lifestyle magazine Steps is also 
printed on 100% recycled glossy magazine paper. 

mEAsurIng our Co2 FootprInt
In 2012, Roularta was the first printer in Belgium to mea-
sure the ecological footprint of its production process, 
using the ClimateCalc tool made available by the Febel-
gra sector federation. 

ClimateCalc was developed by a consortium of European 
printing federations, based on the GHG Protocol and the 
recommendations of the ISO 14064 standard. 

For calculating the CO2 footprint of graphics operations, 
ClimateCalc uses various parameters ranging from the 
paper and offset plates to direct and indirect emissions 
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based on energy consumption, to personnel transport 
and transportation of the finished product. The param-
eters examined cover around 95% of CO2 emissions.
The aim of this module is to gain a better understanding 
of the composition of the footprint, so as to be able to 
address it at a later stage. 

vEhIClE FlEEt Is gEttIng grEEnEr
By consistently opting for the most economical cars on 
the market, the average CO2 emissions for a new com-
pany vehicle have fallen further: from an average 141 g/km 
in 2007 to 108 g/km in 2012. The 2013 procurement 
policy for new cars will result in a further reduction of the 
average CO2 emission to 105 g/km.

Average CO2 emission of new RMG cars

mobIsCAn sCrEEnIng For sustAInAblE mobIlIty
The West Flanders Provincial Mobility Point offers busi-
nesses an opportunity to have a sustainable mobility 
audit carried out by a specialised team. Its Mobiscan 
tool analyses the company’s accessibility and employee 
home-work travel. In a first step it maps how and by what 
means of transport employees travel to work. This is fol-
lowed by an analysis of employees’ places of residence, 
schedules and traffic flows. All data are assembled in 
order to examine how many employees could potentially 
travel to work in a more sustainable way. 

This study significantly supplements the company’s vari-
ous previous efforts in the area of sustainable mobility. It 

shows that we can place even more emphasis on carpool-
ing and on bicycle use. Many employees live within cycling 
distance of work, or travel in the same direction with the 
same schedule, allowing them to drive together. We will 
continue to promote and pay attention to these aspects. 

II. prEvEntIon & WEll-bEIng
 
At Roularta Media Group attention was paid in 2012 to a 
wide range of aspects in different areas of Prevention and 
Well-being. Prominent projects/achievements include:

FIrE prEvEntIon In thE roEsElArE produCtIon ArEA 
In the past year, a number of major investments were 
made in the field of fire prevention and control. 
•	The sprinkler protection system was extended to the 

outside loading docks and the outdoor storage area. 
The hydrant network also came into operation. 

•	 In addition, added value was achieved in a number 
of other areas in the field of technical fire prevention 
or combatting emergencies. These include migration 
fire detection, adapting the functionality of emergency 
pushbuttons, producing a gas plan, extending gas 
detection, a quenching procedure on the dust collector, 
emergency stop buttons for HVAC/solvent pumps, and 
agreements on the use of smoke hatches. 

•	At the organisational level, these included the external 
refresher session for the internal fire teams, the regular 
update of the fire brigade intervention plan, the update 
of the ATEX and explosion safety files, the ‘suspicious 
letter’ procedure etc. 

bIologICAl AgEnts rIsk AnAlysIs
The Royal Decree on biological agents imposes measures 
to avoid risks or to reduce them to an acceptable level. 
Within Roularta an initial risk assessment was undertaken 
to determine which substances required further attention. 
It was agreed to screen as broadly as possible, on the 
basis of a comprehensive checklist. Possible preventive 
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measures are also being tested in the process. Further 
analysis is being undertaken using a more thorough eval-
uation technique. 

Monitoring is required of maintenance team employees 
who regularly come into contact with hot water for the 
washrooms. Then there is the prevention of Legionella, with 
in the production environment the atomising apparatus on 
the one hand and the cooling tower installation on the other. 
A management and monitoring plan exists for both. 

sCrEEnIng oF thE produCtIon ArEA In  
tErms oF ‘ErgonomICs’ WElFArE
Repetitive handwork is undertaken in the production 
area, while various ‘loads’ also have to be moved around. 
The production environment was therefore examined in 
collaboration with the company medical officer and an 
ergonomist. 

EduCAtIon About AlCohol / drugs /  
substAnCEs For hIErArChICAl supErIors
In 2010-2011, an in-company ‘substances’ policy (policy 
on alcohol and drug use) was developed, in accordance 
with CLA 100. Various info moments were then held to 
raise awareness of this issue, and information brochures 
were prepared and distributed. Everyone also received 
individual instructions from the company medical officer 
during medical examinations. 

This remains, however, a sensitive issue that is not always 
quick and easy to recognise. For this reason, in 2012, info 

sessions were again organised for departmental heads in 
the production area, in cooperation with the company’s 
medical officer. Practical matters such as work-related 
signs and symptoms, and the course of addiction were 
also covered. Finally, indications were given on how to 
deal with acute and chronic situations.

sAFEty oF FrEElAnCErs And non-monItor WorkErs 
Several employees work in the company on a freelance 
basis, many of them at remote locations, outside the 
surveillance of our medical officer. In addition, there are 
employees in the company who carry out primarily other 
tasks and work only to a limited extent with a monitor. 
To reach these two groups with advice on ergonomics, 
a brochure was prepared in 2012 and distributed to  
everyone.

dEvElopIng A prEvEntIon polICy  
WhEn orgAnIsIng EvEnts
Most events for employees or other stakeholders take 
place off premises. Here too, Roularta wants to keep the 
best possible watch on everyone’s safety and well-being. 
The employer/principal is in fact held to the same principles 
of prevention as when purchasing technical equipment. 
Preventive agreements must therefore be made to ensure 
that prevailing safety instructions are observed. The most 
common risks and the main issues have therefore been 
elaborated in a checklist for internal use and in an annexe 
to the order note. In this way Roularta clearly states its 
concerns and what it expects of people from whom it rents 
premises so as to avoid unpleasant situations.
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The Roularta Media Group share

CApItAl And shArEs

As of 31/12/2012, the registered capital of NV Roularta 
Media Group amounts to EUR 203,225,000. It is repre-
sented by 13,141,123 shares paid up in full, without par 
value, representing each an equal part of the capital. All 
shares representing the registered capital have the same 
social rights.

rEgIstErEd, bEArEr And dEmAtErIAlIsEd shArEs 
Shares are either registered, bearer or dematerialised.
Holders of bearer shares are required to convert these 
into registered or dematerialised shares no later than  
31 December 2013.

The company appeals to the services of Euroclear, as 
a settlement institution for the dematerialisation of the 
bearer securities.

purChAsE oF oWn shArEs 
The statutory authorisation to purchase own company 
shares was renewed by the General Meeting of 15 May 
2012.

In the course of the financial year 2012, the company did 
not purchase any own shares.

At 31 December 2012, the company had 657,850 of its 
own shares in portfolio, representing 5.00% of the regis-
tered capital.

shArEholdIng struCturE 
As of 31 December 2012, 9,382,062 of the outstanding 
shares were registered shares. 

As of 31 December 2012, the shareholding structure is 
as follows:

Date of 
notification

Number  
of shares %

Koinon NV (1) 31/08/2012 7,359,921 56.01%

Cennini NV (1) 31/08/2012 2,022,136 15.39%

Bestinver Gestión 
S.G.I.I.C. SA

30/09/2009 1,198,762 9.12%

Treasury shares  
per 31/12/2012

657,850 5.00%

Individual and insti-
tutional investors 

1,902,454 14.48%

(1) The NV Koinon and the NV Cennini, in their capacity as persons 
acting in concert who have concluded an agreement concerning the 
possession, the acquisition and transfer of shares, have made a defini-
tive notification.

tAkEovEr bId lAW
Within the scope of the Takeover Bid law of 1 April 2007, 
the Stichting Administratiekantoor RMG has made, as 
owner of more than 30% of the voting securities on  
1 September 2007, a notification with the FSMA cf. arti-
cle 74 § 6 of the above-mentioned law.

As a result of the cancellation of the certificates within the 
Stichting Administratiekantoor RMG and the returning of 
the shares of Roularta Media Group to the former holders 
of the certificates (i.e. NV Cennini and NV Koinon), the 
Stichting Administratiekantoor RMG is no longer share-
holder of Roularta Media Group.

Since 24/06/2010, NV Koinon directly holds 7,359,921 
shares (56.01%) of the NV Roularta Media Group. The 
announcement has been updated as such.

stoCk mArkEt trEnd

Roularta Media Group’s shares are listed on Euronext 
Brussels under the section Media - Publishing, ISIN Code 
BE0003741551 and Mnemo ROU.
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volumEs And ClosIng prICEs In 2012

Month Average 
closing price Volumes in EUR 

millions

Jan 12 14.970 63,452 0.97

Feb 12 16.248 45,175 0.73

Mar 12 16.501 74,205 1.25

Apr 12 15.747 94,320 1.47

May 12 15.555 37,857 0.59

Jun 12 14.828 65,039 0.94

Jul 12 14.430 92,193 1.36

Aug 12 13.783 14,390 0.20

Sep 12 13.727 42,169 0.58

Oct 12 12.361 51,993 0.65

Nov 12 10.693 181,694 1.86

Dec 12 9.917 82,875 0.81

845,362 11.41

Average closing price - 2012
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The highest price during 2012 was EUR 18.00 on  
19 March. The lowest price during 2012 was EUR 9.37 
on 12 December. 

The largest daily trading volume was 51,594 shares on 
12 July 2012.

IndExEs 
The Roularta share is included in the BEL Small Cap 
Index (BE0389857146). Since June 2006 Roularta Media 
Group is also included in the Kempen/SNS Smaller 
Europe Socially Responsible Investment (SRI) Index.

The Kempen SNS Smaller Europe SRI Index is the first 
index to track the performance of SRI smaller companies 
in Europe.

The SRI Index is an initiative of Kempen Capital Manage-
ment and is only available to companies with the very 
highest standards and practices in the three areas of 
business ethics, human resources and the environment.

lIquIdIty oF thE shArE
Roularta Media Group has a proactive investor relations 
policy, aimed at increasing the visibility of the share and in 
this way supporting its liquidity.

dIvIdEnd polICy
The general assembly pursues – as advised by the execu-
tive board – a policy which tries to pay out a dividend, 
whilst keeping a close watch on preserving the healthy 
balance between a distribution of dividends and the 
investment possibilities.

1998 1999 2000 2001 2002 2003 2004

Gross 
dividend 0.37 0.50 0.50 0.40 0.40 0.50 0.75

2005 2006 2007 2008 2009 2010 2011 2012

Gross 
dividend 0.75 0.75 0.75 0.00 0.00 0.50 0.35 0.00

Gross dividend

0.00

0.10

0.20

0.30

0.40

0.50

0.60

0.70

0.80

2011 20122010200920082007200620052004200320022001200019991998

0.37

0.50

0.40 0.40

0.50

0.75 0.75 0.75 0.75

0.00 0.00 0.00

0.50

0.35

0.50

euro

thE CompAny’s CApItAl

Roularta Media Group was founded on 11 May 1988 as Roularta Financieringsmaatschappij. The table below lists the 
events that since then have affected the company’s capital and the securities representing it. 

Year Month Transaction Number
of shares Capital BEF / 

EUR

1988 May Foundation as Roularta Financieringsmaatschappij 12,510 381,000,000 BEF

1993 July Merger - capital increase 13,009 392,344,000 BEF

1997 December Split - capital increase 18,137 546,964,924 BEF

1997 December Merger - capital increase 22,389 675,254,924 BEF

1997 December Capital increase 24,341 734,074,465 BEF

1997 December Name changed into Roularta Media Group

1998 June Issue of 300,000 warrants - amendment of articles of association 2,434,100 734,074,465 BEF

1998 June Merger - capital increase 2,690,400 1,545,457,541 BEF

1998 June Contribution of debt receivable - capital increase 8,277,700 2,496,457,541 BEF

1998 December Contribution of debt receivable - capital increase 9,611,034 4,479,791,791 BEF

2001 June Conversion of capital into euros - capital increase by conversion of 
61,950 warrants 

9,672,984 111,743,000.00 EUR

2001 October Destruction of 119,305 own shares 9,553,679 111,743,000.00 EUR

2002 June Capital increase by conversion of 35,350 warrants 9,589,029 112,138,000.00 EUR

2003 June Capital increase by conversion of 43,475 warrants 9,632,504 112,623,000.00 EUR

2003 July Capital increase by contribution in kind 9,884,986 118,463,000.00 EUR

2004 June Capital increase by conversion of 43,625 warrants 9,928,611 118,950,000.00 EUR

2005 June Capital increase by conversion of 28,350 warrants 9,956,961 119,267,000.00 EUR

2006 January Capital increase by conversion of 39,090 warrants 9,996,051 120,054,000.00 EUR

2006 February Capital increase by contribution in cash 10,985,660 131,939,204.09 EUR

2006 May Incorporation of an issue premium 10,985,660 170,029,300.00 EUR

2006 June Capital increase by conversion of 19,825 warrants 11,005,485 170,250,500.00 EUR

2007 January Capital increase by conversion of 9,340 warrants 11,014,825 170,439,000.00 EUR

2007 June Capital increase by conversion of 22,225 warrants 11,037,050 170,687,000.00 EUR

2008 January Capital increase by conversion of 7,864 warrants 11,044,914 170,846,000.00 EUR

2008 May Capital increase by conversion of 17,375 warrants 11,062,289 171,040,000.00 EUR

2008 December Capital increase by contribution in cash 13,131,940 203,040,000.00 EUR

2011 January Capital increase by conversion of 9,183 warrants 13,141,123 203,225,000.00 EUR

AnAlysts Who FolloW thE roulArtA shArE:
 - Arkéon Finance Alexandre Koller alexandrekoller@arkeonfinance.fr 
 - KBC Securities Margo Joris margo.joris@kbcsecurities.be
 - Petercam Kris Kippers kris.kippers@petercam.be
 - Bank Degroof
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Consolidated key figures

Income statement  in thousands of euros 2008 2009 2010 2011 2012 trend

sales 781,605 707,253 711,563 731,111 712,045 -2.6%

EbItdA (1) 67,126 36,756 77,050 61,974 36,987 -40.3%

EBITDA - margin 8.6% 5.2% 10.8% 8.5% 5.2%

EbIt (2) 32,714 10,222 57,038 34,549 4,730 -86.3%

EBIT - margin 4.2% 1.4% 8.0% 4.7% 0.7%

Net finance costs -14,323 -12,737 -6,087 -7,505 -8,873 +18.2%

operating profit after net finance costs 18,391 -2,515 50,951 27,044 -4,143

Income taxes -5,626 -2,110 -19,027 -12,078 1,164 -109.6%

Equity method -101 -38 -46 -57 -23

net profit of the consolidated companies 12,664 -4,663 31,878 14,909 -3,002 -120.1%

  Attributable to minority interest -1,091 -478 926 473 -498

  Attributable to equity holders of rmg 13,755 -4,185 30,952 14,436 -2,504 -117.3%

  Net profit attributable to equity holders of RMG - margin 1.8% -0.6% 4.3% 2.0% -0.4%

REBITDA (3) 65,218 53,190 81,229 70,312 46,943 -33.2%

REBITDA - margin 8.3% 7.5% 11.4% 9.6% 6.6%

REBIT (4) 39,840 29,227 64,666 54,078 27,013 -50.0%

REBIT - margin 5.1% 4.1% 9.1% 7.4% 3.8%

Current net profit of the consolidated companies 17,939 10,563 38,922 30,535 15,540 -49.1%

Current net profit of the consolidated  
companies - margin

2.3% 1.5% 5.5% 4.2% 2.2%

balance sheet  in thousands of euros 2008 2009 2010 2011 2012 trend

Non-current assets 701,401 633,152 633,114 616,512 604,675 -1.9%

Current assets 382,422 312,662 299,518 295,228 333,761 +13.1%

Balance sheet total 1,083,823 945,814 932,632 911,740 938,436 +2.9%

Equity - Group’s share 318,071 311,851 345,072 351,277 344,689 -1.9%

Equity - minority interests 11,249 12,995 13,745 12,959 12,266 -5.3%

Liabilities 754,503 620,968 573,815 547,504 581,481 +6.2%

Liquidity (5) 1.1 1.0 1.0 1.0 1.1 +10.0%

Solvency (6) 30.4% 34.3% 38.5% 39.9% 38.0% -4.8%

Net financial debt 165,389 126,435 111,402 89,328 69,535 -22.2%

Gearing (7) 50.2% 38.9% 31.0% 24.5% 19.5% -20.4%

(1) EBITDA = operating cash flow = EBIT + depreciations, write-downs and provisions.
(2) EBIT = operating result.
(3) REBITDA = current operating cash flow = EBITDA + restructuring costs and one-off costs.
(4) REBIT = current operating result = EBIT + restructuring costs and one-off costs, depreciations, write-downs and provisions. 
(5) Liquidity = current assets / current liabilities.
(6) Solvency = equity (Group’s share + minority interests) / balance sheet total.
(7) Gearing = net financial debt / equity (Group’s share + minority interests).

Highlights per share (1)

description  in euro 2008 2009 2010 2011 2012

Equity - Group’s share 29.85 24.71 27.35 27.93 27.61

EBITDA 6.30 2.91 6.11 4.93 2.96

REBITDA 6.12 4.22 6.44 5.59 3.76

EBIT 3.07 0.81 4.52 2.75 0.38

REBIT 3.74 2.32 5.12 4.30 2.16

Net profit RMG 1.29 -0.33 2.45 1.15 -0.20

Net profit RMG after dilution 1.29 -0.33 2.45 1.14 -0.20

Current net profit of the consolidated companies 1.68 0.84 3.08 2.43 1.24

Gross dividend 0.00 0.00 0.50 0.35 0.00

price/Earnings (p/E) (2) 7.43 18.22 8.33 6.01 8.29

Number of shares at 31/12 13,131,940 13,131,940 13,131,940 13,141,123 13,141,123

Weighted average number of shares 10,654,787 12,619,077 12,619,077 12,577,676 12,483,273

Weighted average number of shares after dilution 10,686,099 12,619,077 12,653,025 12,623,093 12,483,273

Highest share price 52.00 17.95 27.00 29.79 18.00

Share price at year-end 12.51 15.25 25.70 14.60 10.32

Market capitalisation in mill. EUR at 31/12 164.28 200.26 337.49 191.86 135.62

Yearly volume in million EUR 43.19 18.06 34.11 41.89 11.41

Yearly volume in number 1,499,835 1,283,950 1,776,333 1,942,961 845,362

(1) On the basis of the weighted average number of shares.
(2) Earnings = current net profit of the consolidated companies.
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printed media

in thousands of euros 2008 2009 2010 2011 2012 trend

sales 610,177 550,188 546,362 554,925 541,693 -2.4%

EbItdA 42,774 14,169 44,057 30,582 14,907 -51.3%

EBITDA - margin 7.0% 2.6% 8.1% 5.5% 2.8%

EbIt 16,272 -8,631 28,005 8,126 -9,769 -220.2%

EBIT - margin 2.7% -1.6% 5.1% 1.5% -1.8%

Net finance costs -13,753 -12,030 -5,544 -6,952 -8,485 +22.1%

operating profit after net finance costs 2,519 -20,661 22,461 1,174 -18,254

Income taxes -1,429 3,923 -10,326 -3,722 2,835 -176.2%

Equity method -101 -38 -46 -57 -23

net profit of the consolidated companies 989 -16,776 12,089 -2,605 -15,442 -492.8%

  Attributable to minority interest -161 -280 646 312 -449

  Attributable to equity holders of rmg 1,150 -16,496 11,443 -2,917 -14,993 -414.0%

  Net profit attributable to equity holders of RMG - margin 0.2% -3.0% 2.1% -0.5% -2.8%

REBITDA 40,866 29,512 48,968 36,519 22,274 -39.0%

REBITDA - margin 6.7% 5.4% 9.0% 6.6% 4.1%

REBIT 21,364 11,997 36,365 25,506 8,668 -66.0%

REBIT - margin 3.5% 2.2% 6.7% 4.6% 1.6%

Current net profit of the consolidated companies 4,230 -521 19,616 11,530 560 -95.1%

Current net profit of the consolidated  
companies - margin

0.7% -0.1% 3.6% 2.1% 0.1%

Key figures by division

Audiovisual media

in thousands of euros 2008 2009 2010 2011 2012 trend

sales 179,178 162,307 171,081 182,385 176,817 -3.1%

EbItdA 24,352 22,587 32,993 31,392 22,080 -29.7%

EBITDA - margin 13.6% 13.9% 19.3% 17.2% 12.5%

EbIt 16,442 18,853 29,033 26,423 14,499 -45.1%

EBIT - margin 9.2% 11.6% 17.0% 14.5% 8.2%

Net finance costs -570 -707 -543 -553 -388 -29.8%

operating profit after net finance costs 15,872 18,146 28,490 25,870 14,111 -45.5%

Income taxes -4,197 -6,033 -8,701 -8,356 -1,671 -80.0%

Equity method

net profit of the consolidated companies 11,675 12,113 19,789 17,514 12,440 -29.0%

  Attributable to minority interest -930 -198 280 161 -49

  Attributable to equity holders of rmg 12,605 12,311 19,509 17,353 12,489 -28.0%

  Net profit attributable to equity holders of RMG - margin 7.0% 7.6% 11.4% 9.5% 7.1%

REBITDA 24,352 23,678 32,261 33,793 24,669 -27.0%

REBITDA - margin 13.6% 14.6% 18.9% 18.5% 14.0%

REBIT 18,476 17,230 28,301 28,572 18,345 -35.8%

REBIT - margin 10.3% 10.6% 16.5% 15.7% 10.4%

Current net profit of the consolidated companies 13,709 11,084 19,306 19,005 14,980 -21.2%

Current net profit of the consolidated  
companies - margin

7.7% 6.8% 11.3% 10.4% 8.5%
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 1  Baron Hugo Vandamme Permanent 
Representative of HRV NV  I  Non-executive 
Director  I  Chairman of the Appointments and 
Remuneration Committee (2014)

 2  Rik De Nolf Permanent Representative of 
De Publigraaf NV  I  Executive Director  I 
Managing Director (2014)

 3  Leo Claeys Permanent Representative of 
De Meiboom NV  I  Non-executive Director  I  Vice-
Chairman (2014)  I  Member of the Audit Committee   

 4  Lieve Claeys Permanent Representative of 
Fraka-Wilo NV  I  Executive Director (2016)   

 5  Caroline De Nolf Permanent Representative of 
Verana NV  I  Non-executive Director (2016)  
 
 6  Francis De Nolf Permanent Representative of 
Alauda NV  I  Executive Director (2015) 
  
 7  Carel Bikkers Permanent Representative of 
Carolus Panifex Holding BV  I  Independent 
Director (2014)  I  Chairman of the Audit 
Committee  I  Member of the Appointments and 
Remuneration Committee  

 8  Marleen Vaesen Permanent Representative 
of Mavac BVBA  I  Independent Director (2014)  I   
Member of the Audit Committee  

 9  Marc Verhamme Permanent Representative 
of Pur Vie NV  I  Independent Director (2014)  I   
Member of the Appointments and Remuneration 
Committee

 1  Rik De Nolf Chairman   2  Philippe Belpaire Director National Advertising   3  Xavier Bouckaert Director Magazines   4  Eddy 

Brouckaert Director Newspapers   5  Jo Bruneel Director Freesheets   6  Jan Cattrysse Director Administration   7  Erwin Danis Director 

Premedia   8  Katrien De Nolf Director Human Resources   9  Hugues De Waele Director Foreign Media   10  William Metsu Director 
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Annual report of the board of directors
to the ordinary general meeting of shareholders of 21 May 
2013 concerning the consolidated financial statements 
for the period ended 31 December 2012

Dear Shareholders,
This annual report should be read in conjunction with the 
audited financial statements of Roularta Media Group NV 
(hereinafter ‘the Group’) and the accompanying notes. 
These consolidated financial statements were approved 
by the board of directors on 22 March 2013. Roularta 
Media Group, with its registered offices at 8800 Roese-
lare, Meiboomlaan 33, has been listed on Euronext 
Brussels since 1998. Roularta Media Group operates 
in Belgium, France and other European countries in the 
media business, in particular in magazines and news-
papers (paid and free press), radio and TV, internet, line 
extensions, exhibitions and graphic production. Roularta 
Media Group is organised into two divisions, Printed 
Media and Audiovisual Media. Each of these two divi-
sions includes a wide range of activities, which are cen-
tralised in a number of different departments, depending 
on their purpose as a product or offered service. Roularta 
Media Group’s Printed Media division distinguishes itself 
from its competitors, in Belgium and abroad, with a num-
ber of strong brands like De Streekkrant, Knack, Trends, 
Le Vif/L’Express and L’Express. In the audiovisual sector 
Roularta Media Group is the 50% owner of the shares of 
Vlaamse Media Maatschappij, which operates in Belgium 
in radio (Q-music and JOE fm) and television (VTM, 2BE, 
VTMKZOOM, JIM and Vitaya).

CommEnts on thE ConsolIdAtEd FInAnCIAl stAtEmEnts

The consolidated financial statements have been pre-
pared in accordance with the International Financial 

Reporting Standards (IFRS) issued by the International 
Accounting Standards Board (IASB) and with the inter-
pretations issued by the IASB’s International Financial 
Reporting Interpretation Committee (IFRIC), which have 
been ratified by the European Commission. 

The consolidated financial statements give a general over-
view of the Group’s activities and the results obtained. 
They give a true and fair view of the entity’s financial posi-
tion, financial performance and cash flows, and have been 
prepared on the assumption that continuity is guaranteed.

mAIn ChAngEs In thE group durIng thE 2012  
FInAnCIAl yEAr

First quarter of 2012:
•	Acquisition of 25% of the shares of Nieuwe Uitgevers BV 

via Senior Publications Nederland BV (50% RMG).
•	Acquisition of 50% of the shares of ActuaMedica NV  

(formerly UBM Medica Belgium SA).
Third quarter of 2012:
•	 68.5% shareholding in newly-founded L’Express Ven-

tures SAS via Groupe Express-Roularta SA (100% RMG).
•	Acquisition of the remaining 8% (to 100%) of the shares 

of Mestne Revije D.O.O.
•	 25% shareholding in newly-founded Mplus Group NV, 

via the Vlaamse Media Maatschappij NV (50% RMG).
Fourth quarter of 2012:
•	Acquisition of 75% of the shares of Lejaeghere BVBA 

via Roularta Media Group NV and 25% via Twice Enter-
tainment BVBA (25% RMG), including the assests 
owned by the non-profit companies Open Bedrijven 
VZW and Journée Découverte Entreprises ASBL.

•	Acquisition of 100% of the shares of Kiwijob SARL via 
Alphadistri SA (100% RMG).

dEClArAtIon rEgArdIng thE InFormAtIon gIvEn In thIs 2012 AnnuAl rEport

The undersigned declare that, to their knowledge:
•	 the annual accounts, prepared in accordance with the 

standards applicable to annual accounts, give a true 
and fair view of the assets, financial condition and 
results of Roularta Media Group NV and the consoli-
dated companies;

•	 the annual report gives a true and fair view of the devel-
opment, the results and the position of Roularta Media 
Group NV and the consolidated companies, as well as 
a description of the main risks and uncertainties they 
are faced with.

Rik De Nolf, CEO
Jan Staelens, CFO

kEy FInAnCIAl dAtA

Income statement  in thousands of euros 31/12/12 31/12/11 trend

sales 712,045 731,111 -2.6%

Adjusted sales (1) 709,167 730,951 -3.0%

EbItdA (operating cash flow) (2) 36,987 61,974 -40.3%

EBITDA - margin 5.2% 8.5%

rEbItdA (3) 46,943 70,312 -33.2%

REBITDA - margin 6.6% 9.6%

EbIt (4) 4,730 34,549 -86.3%

EBIT - margin            0.7%            4.7%

rEbIt (5) 27,013 54,078      -50.0%

REBIT - margin 3.8% 7.4%

Net finance costs -8,873 -7,505 +18.2%

operating profit after net finance costs -4,143 27,044

Current operating profit after net finance costs 22,185 46,573 -52.4%

Income taxes 1,164 -12,078 -109.6%

Share in the profit of the companies with equity method -23 -57

net profit of the consolidated companies         -3,002          14,909 -120.1%

  Attributable to minority interests -498 473

  Attributable to equity holders of rmg -2,504 14,436 -117.3%

Net profit attributable to equity holders of RMG - margin -0.4% 2.0%

Current net profit of the consolidated companies 15,540 30,535 -49.1%

Current net profit of the consolidated companies - margin 2.2% 4.2%

balance sheet 31/12/12 31/12/11 trend

Fixed assets 604,675 616,512 -1.9%

Current assets 333,761 295,228 +13.1%

Balance sheet total 938,436 911,740 +2.9%

Equity - Group’s share 344,689 351,277 -1.9%

Equity - minority interests 12,266 12,959 -5.3%

Liabilities 581,481 547,504 +6.2%

Liquidity (6) 1.1 1.0 +10.0%

Solvency (7) 38.0% 39.9% -4.8%

Net financial debt 69,535 89,328 -22.2%

Gearing (8) 19.5% 24.5% -20.4%

(1) Adjusted sales = like-for-like, i.e. adjusted for changes in the consolidation scope.
(2) EBITDA = operating cash flow = EBIT + depreciations, write-downs and provisions.
(3) REBITDA = current operating cash flow = EBITDA + restructuring costs and one-off costs.
(4) EBIT = operating result.
(5) REBIT = current operating result = EBIT + restructuring costs and one-off costs, depreciations, write-downs and provisions.
(6) Liquidity = current assets / current liabilities.
(7) Solvency = equity (Group’s share + minority interests) / balance sheet total.    
(8) Gearing = net financial debt / equity (Group’s share + minority interests).    
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ConsolIdAtEd InComE stAtEmEnt

In 2012, Roularta Media Group experienced from 
the second half onwards the negative effects of the 
poorly evolving economic environment in Belgium and 
France. Sales fell by 2.6% (from EUR 731 to 712 million)  
and current net profit by 49.1% (from EUR 30.5 to  
15.5 million).

The decrease in current net profit comes from Belgium 
and France. In Belgium, a number of savings and other 
actions were introduced already in 2012 in order to 
reverse the decline in 2013. In France, the necessary 
restructuring can be undertaken only in 2013 through the 
announced social plan which is intended to save 10%  
of labour costs. This includes moving the L’Entreprise 
magazine entirely onto the internet – where the practical 
site Lentreprise.fr is successfully evolving – and merg-
ing the deco magazines Maison Magazine and Maison 
Française into a single large market leader. This should 
ensure that the French operations again produce a posi-
tive contribution.

The net result is negative (EUR -2.5 million), principally 
because EUR 11.5 million of impairment charges were 
recorded for the business magazines in France, together 
with EUR 7.1 million of restructuring and non-recurring 
costs (after tax) in Belgium and France.

Many advertisers saved on their advertising spend, 
while others seized the opportunity to gain market share 
now. The magazines and TV stations suffered here. The 
TV channels of the Vlaamse Media Maatschappij (VMMa) 
have come through the market change in good shape, 
in terms of both advertising revenue and viewing figures. 
Job advertising fell sharply, which explains the declining 
revenues from the free regional newspapers. Advertising 
revenue increased 8% at the Group’s oldest media, the 
Krant van West-Vlaanderen group of newspapers. And 
the most recent phenomenon – internet advertising – 
grew by 11%. Free lifestyle magazine Steps also grew by 
a gratifying 15%.

Readers’ market (subscription and newsstand) sales 
declined by 2.5%, with most of the fall coming from 
newsstand sales. One reason was the difficulties expe-
rienced by the Presstalis distribution organisation in 
France, which was forced to restructure and had to con-
tend regularly with industrial action. 

Meanwhile, the Group invested further in expanding the 
web journalism teams, in new developments for tablets 
and smartphones, new magazines and new fairs and 
events.

Net financial debts fell to EUR 69.5 million or 1.9 times 
EBITDA.

Key ANNUAL figures for 2012, compared with 2011
•	Adjusted sales(1) fell by 3.0% from EUR 731.0 million 

to EUR 709.2 million.
•	 REBITDA fell by 33.2% from EUR 70.3 million to  

EUR 47.0 million. 
•	 REBIT fell by 50.0% from EUR 54.1 million to  

EUR 27.0 million. 
•	Current net profit is EUR 15.5 million compared with 

EUR 30.5 million in 2011.
•	The overall effect of the restructuring and other non-

recurrent costs in 2012 amounted, after-tax, to  
EUR -18.5 million compared with EUR -15.6 million in 
2011 (including a net EUR 2.7 million of early repay-
ment interest).

•	The net result of RMG is a loss of EUR 2.5 million 
compared with a profit of EUR 14.4 million in 2011.

ConsolIdAtEd sAlEs In 2012

In 2012 Roularta Media Group achieved consolidated 
sales of EUR 712.0 million, as against EUR 731.1 mil-
lion in 2011 (-2.6%). Adjusted sales in 2012(1) amounted 
to EUR 709.2 million compared with adjusted sales of 
EUR 731.0 million in 2011 (-3.0%). The decrease in 
adjusted sales at Audiovisual Media was 3.1%, and 2.9% 
at Printed Media.

Consolidated sales by division 
(in thousands of euros)

division 31/12/12 31/12/11 trend

Printed Media 538,827 554,765 -2.9%

Audiovisual Media 176,805 182,385 -3.1%

Intersegment sales -6,465 -6,199  

Adjusted sales 709,167 730,951 -3.0%

Changes in the Group (*) 2,878 160  

Consolidated sales 712,045 731,111 -2.6%

(*) Changes in the Group are eliminated to arrive at an adjusted sales figure, 
i.e. a sales figure that is comparable with 2011. The changes in the Group 

(1) Adjusted sales = sales on a like-on-like basis with 2011, excluding 
changes in the consolidation scope.

France 30.1%

Other countries 4.1%

Belgium 65.8%

include new participating interests in Web Producties NV since 05/2011, 
in New Bizz Partners NV since 11/2011, in Lejaeghere BVBA (Open 
Bedrijvendag) since 09/2012, the launch of Roularta Business Leads NV 
since 04/2011 and the liquidation of Tvoj Magazin from 01/2012.

Consolidated adjusted sales (in thousands of euros) 
by various activity categories

sales 2012 2011

Free Press 102,533 109,210

Magazines 295,384 307,332

Newspaper 13,875 13,418

Internet 26,391 23,835

TV and radio 138,410 145,463

Line extensions 90,570 91,636

Printing for third parties 42,004 40,057

709,167 730,951

Sales 31/12/2012 regional:

2012 ConsolIdAtEd rEsults by dIvIsIon 

prIntEd mEdIA
The adjusted sales of the Printed Media division, that is 
free press, newspapers and magazines together, declined 
slightly (-2.9%) in 2012 to EUR 538.8 million. 

Advertising
Adjusted advertising income of the free press fell in 2012 

by 5.8% compared with 2011. Newspaper advertising 
income rose in 2012 by 8.0%. Magazine advertising 
income decreased by 5.6%. Advertising income from the 
internet activities rose by a further 11.0% in 2012.

Readers’ market
Adjusted readers’ market sales (newsstand sales and 
subscriptions) fell by 2.5%, with most of this fall attribu-
table to newsstand sales.

Operating cash flow (EBITDA) fell from EUR 30.6 mil-
lion to EUR 14.9 million. REBITDA (current operat-
ing cash flow) fell from EUR 36.5 to EUR 22.3 million 
(-39.0%). 

The above-mentioned sales decline negatively affects 
EBITDA, being only partially offset by lower paper costs. 
The increase in services and other goods and person-
nel costs, including salary indexing, also reduced EBITDA. 
EBITDA was impacted in 2012 by EUR 7.1 million of 
restructuring costs and 0.3 million of non-recurring costs. 

Operating result (EBIT) reduced from EUR 8.1 to  
EUR -9.8 million. A current operating profit (REBIT) of 
EUR 8.7 million was achieved compared with EUR 25.5 
million in 2011.

EBIT in 2012 included impairment charges totalling  
EUR 11.5 million before tax (2011: EUR 12.2 million). The 
brunt of the impairment charges relate to the French busi-
ness magazines. Additional provisions, including pension 
provisions in France and higher value adjustments on 
inventories and trade receivables, also negatively affected 
EBIT in 2012.

The net result of the division was a loss of EUR 15.4 
million as against a loss of EUR 2.6 million in 2011, while 
the current net result was a profit of EUR 0.6 million as 
against EUR 11.5 million in 2011.

AudIovIsuAl mEdIA
Sales by the Audiovisual Media division fell from  
EUR 182.4 to 176.8 million (-3.1%). 

TV advertising sales declined, while radio advertising rev-
enues rose slightly.

EBITDA was impacted by severance payments of  
EUR 1.1 million and non-recurring expenses of EUR 1.5 
million.
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Operating cash flow (EBITDA) fell by 29.7% from  
EUR 31.4 million to EUR 22.1 million, current operat-
ing cash flow (REBITDA) fell from EUR 33.8 million to  
EUR 24.7 million. 

Operating profit (EBIT) fell from EUR 26.4 to 14.5 
million and current operating profit (REBIT) fell from  
EUR 28.6 to 18.3 million. This gives a REBIT margin of 
10.4% compared with 15.7% in 2011.

The net profit of the division amounted to EUR 12.4 
million compared with EUR 17.5 million in 2011, while 
current net profit was down by 21.2% from EUR 19.0 
to 15.0 million.

bAlAnCE shEEt

Equity at 31 December 2012 was EUR 357.0 million 
compared with EUR 364.2 million at 31 December 2011. 
This increase reflects primarily the increase in the prof-
its carried forward. These have fallen by EUR 6.9 million, 
being the result for 2012 (EUR -2.5 million) minus the divi-
dends paid on the 2011 results (EUR -4.4 million).

At 31 December 2012, net financial debt(2) amounted 
to EUR 69.5 million compared with EUR 89.3 million at  
31 December 2011. 

InvEstmEnts

Total investments amounted in 2012 to EUR 11.9 mil-
lion, of which EUR 3.8 million in intangible assets  
(mainly software), EUR 6.2 million in tangible assets and  
EUR 1.9 million in acquisitions. The acquisitions are 
mainly Open Bedrijvendag.

mAIn EvEnts AFtEr thE bAlAnCE shEEt dAtE

Since the end of the financial year the following main 
events have occurred:

On 19 February 2013 Groupe Express-Roularta (100% 
Roularta Media Group) announced in Paris a social plan. 
The intention is to reduce the Group’s wage bill in France 
by around 10% through reorganisation and restructuring. 
The whole process will take place in the course of 2013, 
with most of the effects not felt until 2014.

On 20 March 2013, Roularta Media Group acquired 
Coface Services Belgium. With an annual turnover of 
around EUR 6 million and forty staff, Coface Services 
Belgium is a very important player, with 25 years expe-
rience, in the business information market. Under the 
brand name B-information, Coface Services Belgium 
offers bespoke corporate information in four areas:  
B-marketing, B-finance, B-legal and B-collection. The 
purchase price is approximately half of annual turn-
over. This acquisition fits perfectly with Roularta Media 
Group’s strategy of strengthening its current posi-
tion on the Business Information market. Roularta is 
already highly active on this market through Trends 
Top.

Otherwise no major events have occurred which signifi-
cantly affect the results and the financial position of the 
company. 

InFormAtIon on CIrCumstAnCEs thAt CAn sIgnIFICAntly 
InFluEnCE thE dEvElopmEnt oF thE group

We do not foresee any notable circumstances that can 
significantly influence the future development of Roularta 
Media Group.

rEsEArCh And dEvElopmEnt

As a multimedia company Roularta Media Group 
operates in various high-tech sectors. Within these 
it is constantly seeking new opportunities. Roularta 
Media Group attaches paramount importance to 
research and development, with a reputation as a 
major innovator. These efforts obviously benefit the 
Group’s own internal operating processes, but in 
many cases also drive fundamental market develop-
ments. 

In the field of Printed Media, Roularta Media Group 
has provided the impetus for various Belgian and 
international standards that describe the methods 
of preparing digital data for print and the electronic 
exchange of the accompanying order information. 
Far-reaching standardisation of these digital work-
flows is essential for good quality control. Roularta 
Media Group wants to continue to play a major pio-
neering role in this field.

(2) Net financial debt = Financial debt minus current cash.

stAtEmEnt rEgArdIng thE CompAny’s usE oF FInAnCIAl 
InstrumEnts WhErE sIgnIFICAnt For thE AssEssmEnt 
oF Its AssEts, lIAbIlItIEs, FInAnCIAl posItIon And 
proFIt or loss

The Group uses exchange rate contracts to hedge the 
risk of changes in the fair market value of a recognised 
asset or liability, or an unrecognised definite commit-
ment, within the scope of its commercial activities. These 
contracts are regarded as fair value hedges as defined 
in International Accounting Standard (IAS) 39; they have 
been stated at market value and booked as non-current 
assests or long-term liabilities under the ‘financial deri-
vates’ heading.

To hedge the exchange rate and interest rate risks inher-
ent in the US dollar-denominated loan, in which the 
Group entered in 2006 and which was repaid, prior to 
maturity, in December 2012, the Group had concluded 
a foreign exchange future contract which matured on the 
same date as that on which the repayment and related 
interest had to be paid. This contract was treated as 
a cash flow hedge (see IAS 39) and was terminated in 
December 2012, following the early repayment of the  
US Private Placement.

To hedge risks with respect to adverse interest rate fluc-
tuations, the Group uses financial instruments, namely 
Interest Rate Swap (IRS) contracts and an Index Swap 
contract. In accordance with the requirements defined in 
IAS 39, some of the contracts were regarded as cash 
flow hedging contracts. Market values of these contracts 
are recognised directly in equity. The other contracts are 
not regarded as hedging contracts under the conditions 
set forth in IAS 39. Fluctuations of market values of these 
contracts are recognised in the income statement.

EnvIronmEnt, prEvEntIon And WElFArE

Please refer to the chapter Environment, Prevention and 
Welfare in the 2012 annual report.

stAFF

As at 31 December 2012, the Group had 2,828 full-time 
equivalent (FTE) employees. Compared with the previous 
year, this signifies a status quo. These figures include joint 
ventures on a proportional basis.

mAIn rIsks And unCErtAIntIEs

EConomIC CondItIons
Changes in general, global or regional economic condi-
tions or economic conditions in areas where the Group 
operates and which could impact consumers’ consump-
tion patterns, can negatively impact the Group’s operat-
ing results. 

rIsks rElAtIng to mArkEt dEvElopmEnts
The media market is constantly changing. The profit gen-
erated by the Group is largely determined by the advertis-
ing market, the readers market and viewing and listening 
figures.

The Group tracks market developments in the media 
world so that it can capitalise at all times on changes 
and new trends in the environment in which the company 
operates. Thanks to the Group’s multimedia offer, it can 
suitably respond to a shift in focus in the advertising world 
and on the part of its readership from one form of media 
to another. 

strAtEgIC rIsk AssoCIAtEd WIth mArkEts And groWth 
The Group may be faced with unfavourable market condi-
tions or unfavourable competitive developments.

rIsks rElAtIng to supplIErs
The various costs that to a large extent determine the 
total cost in the Printed Media division, such as printing, 
distribution, staff, and promotion costs, can fluctuate 
according to the economic situation.

The evolution of international paper prices is uncertain 
and may adversely affect the business, operating results 
and/or financial position of the Group if price increases 
cannot be passed on in time to its customers. To man-
age the paper price risk, the Group concludes periodical 
contracts for newspaper and for magazine paper.

dIsturbAnCEs or dIsruptIons oF thE It systEm
The Group is exposed to potential disturbances or disrup-
tions in its computer systems.

Computer systems are a central part of the Group’s busi-
ness. A disturbance in the Group’s computer systems 
due to malfunctioning, malicious attacks, viruses or other 
factors could seriously impact various aspects of its 
activities, including but not limited to sales, customer ser-
vice and administration. Computer system disturbances 
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can have an adverse effect on the Group’s activities 
or operating results. To date, the company has not 
experienced substantial problems with its computer 
systems. Year after year the Group invests substantial 
means to optimise its IT systems and to reduce pos-
sible disturbances.

rIsks AssoCIAtEd WIth IntEllECtuAl propErty
The enforcement of intellectual property rights is costly 
and uncertain. The Group can not guarantee that it will be 
successful in preventing abuse of its intellectual property 
rights.

rIsk oF rEduCEd brAnd rECognItIon or nEgAtIvE 
brAnd ImAgE
The Group’s position could be significantly adversely 
affected if brand recognition were significantly to reduce 
or if the Group’s leading brands, publications and prod-
ucts were to suffer reputational damage.

rIsk oF non-rEnEWAl oF lICEnCEs For tv And rAdIo 
ACtIvItIEs
The Group has the necessary approvals for undertaking 
its radio and television activities in Belgium. An inability 
to extend these could potentially negatively impact the 
Group’s financial position and/or results. 

rIsks rElAtEd to CurrEnt And FuturE ACquIsItIons
In takeover situations, the Group is exposed to risks 
related to the integration of the entities acquired.

InnovAtIon rIsk
The Group needs to develop new applications on an 
ongoing basis. Without this, it runs the risk of falling 
behind its competitors and being unable to catch up 
again, which could negatively impact the Group’s finan-
cial position and/or results.

CurrEnCy rIsks
The Group is exposed to a currency risk with respect 
to the USD. The identified currency risks relate to the 
(expected) purchases in USD in the Audiovisual Media 
segment and to activities outside the euro-zone. In addi-
tion, the Group incurs to a certain extent foreign currency 
risks related to its operational activities.

With regard to the purchases and the firm commitments 
to purchase film rights in USD in the Audiovisual Media 
segment, the Group uses foreign exchange contracts to 
hedge the risk of changes in the fair value of a recognised 

asset or liability, or a non-recognised definite undertaking 
in the context of its commercial activities. 

Despite these foreign exchange contracts, fluctuations in 
the USD can have a limited impact on the Group’s operat-
ing results. 

The operating currency risks from activities outside 
the euro-zone, that is Serbia, are very limited. The net 
cash flows from and to this entity, and their timing, is 
such that no significant currency positions arise from 
them.

IntErEst rAtE rIsk
The Group’s level of debt and the related interest expense 
can have a major influence on the Group’s result and/
or the financial position. In order to hedge the risks of 
unfavourable interest rate fluctuations the Group uses 
financial instruments.
 
CrEdIt rIsk
The Group is exposed to the credit risk on its customers, 
which could lead to credit losses. To control this credit 
risk, credit investigations are performed on customers 
which request major credit facilities. Where the outcome 
is negative, credit is refused or restricted. 

In addition, the Group also uses trade finance instru-
ments, such as letters of credit, to cover part of its credit 
risk and credit insurances are concluded for a small per-
centage of foreign clients of the printing works.

There is no significant concentration of credit risks with a 
single counterparty.

Despite the Group’s intention of limiting its credit risk, it 
can face a deterioration of the creditworthiness of its cus-
tomers. Any failure to conclude a credit insurance policy 
with respect to certain customers can have a material 
adverse effect on the Group’s business, financial condi-
tion and/or results. 

CovEnAnts
The company’s lenders have imposed covenants relat-
ing to the debt ratio (net financial debt/EBITDA), interest 
coverage (EBITDA/net finance costs), gearing (net debt/
equity), solvency and dividends. 

Any breach of covenants could lead to the Group’s finan-
cial debts being immediately due and payable. 

lIquIdIty rIsk
The Group’s indebtedness and the restrictions agreed 
upon in the financing agreements may adversely affect 
the Group’s liquidity position.

The Group expects to meet its obligations through oper-
ating cash flows. In addition, the Group has various short-
term credit lines that form an additional working capital 
buffer. There is for these credit facilities by the lenders no 
specific maturity guaranteed. 

CApItAl struCturE 
The Group is constantly seeking to optimise its capital 
structure (mix of debt and equity). The main objective 
of the capital structure is to maximise shareholder value 
while maintaining the desired financial flexibility for imple-
menting strategic projects. 

rIsks rElAtIng to possIblE ImpAIrmEnts oF goodWIll 
And tAngIblE And IntAngIblE FIxEd AssEts
An impairment loss is recognised when the book value of 

an asset, or the cash generating unit to which the asset 
belongs, is higher than the recoverable amount. Impair-
ment losses are recognised in the income statement and 
consequently impact the net result and the equity of the 
Group.

rIsks rElAtIng to lEgIslAtIon And ArbItrAtIon
A number of disputes in which the Group is involved, are 
currently pending. For these disputes, mostly provisions 
were set up. The Group can not guarantee that it will not 
in future face material litigation by third parties in relation 
to published articles or other forms of communication. 

A detailed description of the most important pending dis-
putes is included in Note 24 to the consolidated financial 
statements.

Roeselare, 22 March 2013

The Board of Directors
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Corporate governance 
declaration[*]

IndICAtIon oF thE CorporAtE govErnAnCE CodE

As a multimedia company Roularta Media Group sets out 
to create value for its readers, viewers, listeners, advertis-
ing customers, employees and shareholders.
 
In the light of this task, Roularta Media Group NV, as 
a listed Belgian company, subscribes to the Belgian  
Corporate Governance Code (2009) as its reference code.

The board believes that observing as closely as possi-
ble the principles set out in the Corporate Governance 
Charter will lead to more efficient, more transparent gov-
ernance and better risk management and control of the 
company. Roularta Media Group’s aim in so doing is to 
maximise value for its shareholders, its stakeholders and 
its institutional investors. 

The Corporate Governance Charter, which is published 
on the company’s website (www.roularta.be/en/investor-
info), sets out in an exhaustive and transparent fashion 
how Roularta Media Group is governed and how account 
for this governance is rendered. The Corporate Govern-
ance Charter of NV Roularta Media Group was approved 
by the board of directors and is regularly updated.

dEsCrIptIon oF thE prInCIpAl FEAturEs oF thE IntErnAl 
Control And rIsk mAnAgEmEnt systEm

Roularta Media Group has set up a risk assessment and 
internal control system in line with the requirements of the 
2009 Belgian Corporate Governance Code. 

The internal control of Roularta Media Group is based 
on the COSO ERM model and is designed to provide 
reasonable assurance regarding the achievement of the 
objectives of the company. This implies, among other 

things, recognising and managing both operational and 
financial risks, compliance with laws and regulations, and 
monitoring reporting.

A key element in risk management is the annual budget 
exercise, consisting of multiple consultations and  
discussions on business risks, the strategy, business plans 
and intended results. The final result is a set of objectives 
and targets, together with projects which should contrib-
ute to the better management or control of risks. 

Continuous monitoring, primarily on the basis of built-in 
controls in a highly automated operational environment, 
ensures the prevention or timely detection of potential 
risks. The security of IT systems is crucial in this. Particu-
lar attention is paid here to:
•	 mirrored systems;
•	 access security;
•	 keeping apart of test and production environments;
•	 back-up power generation;
•	 back-up procedures.

Besides IT-technical control, operational risk manage-
ment is mainly characterised by the following measures:
•	 organisation charts and reporting lines;
•	 clear employee functional descriptions;
•	 procedures and guidelines communicated via the 

intranet;
•	 continuous training activities and improvement initia-

tives.

Risk management in terms of financial reporting consists 
primarily of: 
•	 the accounting rules that are applicable on a daily basis;
•	 the uniformity aimed for within the different companies 

of the Group, both in terms of the application of the 
IFRS rules as well as in terms of standardised reporting;

•	 the audit of the reported figures by the associated 
companies by the central budget and management 
reporting department.[*] Part of the annual report of the board of directors.

Many processes within Roularta Media Group are auto-
mated. An important component of automation consists 
of risk management with a focus on accuracy, complete-
ness, consistency, timeliness and authentication/authori-
sation of information.

The company has an internal auditor (a member of the 
Institute of Internal Auditors), who prepares an annual 
plan on the basis of a risk analysis. This annual plan can 
be supplemented by ad hoc assignments passed by the 
audit committee/management team to the internal auditor. 

At the initiative of the audit committee, work has begun 
on developing a risk management system. Based on 
the KAPLAN method, it divides the identified risks into 
three types: preventable, strategic and external. These 
risks are then further divided into categories and finally 
assessed based on both the likelihood of the risk occur-
ring and on its impact. 

Pentana, an audit software, is used for effectively manag-
ing the identified risks.

publICAtIon ImportAnt pArtICIpAtIons And notE WIth 
rEspECt to thE ItEms lIstEd In ArtIClE 34 oF thE royAl 
dECrEE oF 14/11/2007, In so FAr As thEsE Could potEn-
tIAlly AFFECt A publIC tAkEovEr bId.

On December 31 2012, the capital of the company 
amounted to EUR 203,225,000.00 and is represented by 
13,141,123 similar shares with the same rights.

At 31 December 2012 the shareholding structure is as 
follows:

date of  
notification 

number of 
shares %

koinon nv (1) 31/08/2012 7,359,921 56.01%

Cennini nv (1) 31/08/2012 2,022,136 15.39%

bestinver gestión 
s.g.I.I.C. sA

30/09/2009 1,198,762 9.12%

treasury shares 
31/12/2012

657,850 5.00%

Individual and institu-
tional investors

1,902,454 14.48%

(1) NV Koinon and NV Cennini have given a notification in their capacity as 
persons acting in consort, who have concluded an agreement concerning 
the ownership, acquisition and transfer of securities.

All treasury shares held in portfolio by the company have no 
voting rights as long as they remain in the treasury portfolio. 
Each share entitles its holder to one vote, under Article 33 
of the articles of association, on the understanding that 
no one person may vote at the general meeting in respect 
of more than thirty-five per cent (35%) of the number of 
votes attached to all the shares issued by the company. 
Several shareholders whose securities, according to the 
criteria laid down in Article 6 § 2 of the Law of 2 May 
2007 on disclosure of major holdings in issuers whose 
shares are admitted to trading on a regulated market, are 
joined together, cannot vote, either, at the general meet-
ing, in respect of more than thirty-five per cent (35%) of 
the number of votes attached to all the shares issued by 
the company. The restrictions do not, however, apply if 
the vote relates to an amendment of the articles of asso-
ciation of the company or to decisions for which, under 
the Companies Code, a special majority is required. 

A shareholder agreement has been concluded between 
shareholders NV Koinon and NV Cennini, restricting the 
transfer of securities.

The articles of association and the Corporate Governance 
Charter of Roularta Media Group include specific provi-
sions on the (re)appointment, training and evaluation of 
directors. Directors are appointed for a maximum period 
of four years by the general meeting of shareholders, that 
can remove them at any time. A resolution to appoint 
or dismiss requires a simple majority of votes. Should a 
directorship fall prematurely vacant, the remaining direc-
tors can themselves appoint (co-opt) a new director. In 
this case, the next general meeting proceeds to the final 
appointment.

The articles of association of NV Roularta Media Group 
give NV Koinon a binding right of nomination. Based on 
this nomination right, the majority of the directors are 
appointed from candidates put forward by NV Koinon as 
long as the latter holds, directly or indirectly, at least thirty-
five percent of the shares of the company.

Decisions to amend the articles of association are sub-
ject to special quorum and majority requirements. Any 
decision to amend the articles of association requires the 
presence, in person or by proxy, of shareholders repre-
senting at least half of the share capital and the approval 
of at least three fourths of the capital present or repre-
sented at the meeting. If the quorum is not met, then a 
second meeting must be convened, at which the quorum 
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» Ms Marleen Vaesen, permanent representative of 
BVBA Mavac (2014). After a career at Procter & 
Gamble where she was Marketing Director Europe 
until 1999, Ms Marleen Vaesen worked at Sara Lee 
for almost thirteen years. First she was General 
Manager for Belgium and then she fulfilled the role 
of Senior Vice President Coffee & Tea for six years.  
Ms Vaesen is currently CEO of the West Flanders 
listed company PinguinLutosa, which operates in the 
food sector. Ms Marleen Vaesen is also a member of 
the Flemish Industry Council. 

» Mr Marc Verhamme, permanent representative of 
NV Pur Vie (2014) was until 1994 CEO of the North 
and North-West European fresh produce division of 
Danone. Mr Marc Verhamme is today an industrial-
ist and owns a number of SMEs producing organic 
food products like yoghurt and fresh cheese,... with 
brands such as MIK and PurNatur.

  
The independent directors have acquired broad expe-
rience in their careers in various management and 
exec utive positions in different business sectors. Thus  
Mr Carel Bikkers brings broad experience and expertise 
in the publishing and distribution world, while Ms Mar-
leen Vaesen and Mr Marc Verhamme offer distinct added 
value in the board of directors in marketing and commu-
nication. 

The board believes that the competencies of the  
independent directors complement those already pre-
sent in it. 

The board of directors met eight times during the  
past year. Two of these meetings were held by tele-
confe rence.

 
Attendance of individual board members in 2012:

Executive director and CEo

Rik De Nolf 8

Executive directors

Lieve Claeys 7

Francis De Nolf 8

non-executive directors

Baron Hugo Vandamme, Chairman 8

Leo Claeys 7

Caroline De Nolf 7

Independent, non-executive directors

Carel Bikkers 8

Marleen Vaesen 8

Marc Verhamme 8

For 2013, six board meetings are planned.

AudIt CommIttEE
In conformity with the Belgian Corporate Govern-
ance Code, the audit committee consists solely of non- 
executive directors (3), including two independent  
directors. The expertise in accounting and auditing of  
Mr Carel Bikkers, independent director and also chair-
man of the audit committee, is evident among other 
things from his former position as a senior manager 
of the Dutch media group Audax and from his board  
member/supervisor mandate in a number of Dutch com-
panies.

The audit committee met three times in 2012. During 
these meetings the audit committee controlled the  
integrity of the financial information of the company, 
closely monitored the activities of the internal and  
external auditor, and where it deemed necessary,  
made recommendations in these respects to the  
board of directors.

At the invitation of the chairman, the audit committee 
was attended by the statutory auditor (Deloitte Bedrijfs- 
revisoren BV o.v.v.e. CVBA, represented by Frank  
Verhaegen and Kurt Dehoorne), the CEO, Rik De 
Nolf, the CFO, Jan Staelens and the internal auditor,   
Eveline Maertens. 

Attendance at audit committee meetings in 2012:

Carel Bikkers, Chairman 3

Leo Claeys 3

Marleen Vaesen 3

AppoIntmEnts And rEmunErAtIon CommIttEE
The board of directors has used the opportunity as pro-
vided in the Corporate Governance Code to establish a 
single, joint appointments and remuneration committee. 

The appointments and remuneration committee consists 
solely of non-executive directors (3), including two inde-
pendent directors, and has the necessary expertise in the 
area of remuneration policy. 

requirement does not apply. The requirement of a special 
majority remains, however.

The board of directors is expressly authorised, in the case 
of public takeover bids on securities of the company, to 
increase the share capital within the limits provided by 
Article 607 of the Companies Code by issuing shares 
not exceeding 10% of the existing shares at the time of 
such public bid. This authorisation was granted by the 
extraordinary general meeting of 17 May 2011 for a term 
of three years and can be renewed. If the board of direc-
tors decides to increase the share capital pursuant to this 
authorisation, then the amount of that increase will be 
deducted from the remaining part of the authorised capital.

The company may acquire, divest or pledge its own 
shares, profit certificates or other certificates relating 
hereto, to the extent that the relevant statutory provisions 
are complied with. The board of directors is expressly 
authorised, without a resolution of the general assembly, 
to acquire and hold its own shares if necessary to avoid 
imminent and serious harm to the company. This authori-
sation was granted by the extraordinary general meeting 
of 15 May 2012 for a period of three years, starting on  
11 June 2012, being the date of publication in the 
annexes to the Belgian Official Gazette of the authorisa-
tion, and may be renewed.

RMG is a party to the following material agreements 
which change or terminate with a change of control fol-
lowing a takeover bid: 

•	Article 6.5. of annexe 1 to the forward sales agreement 
dated 28 april 2008 between NV Roularta Media Group 
and SA Natixis: pursuant to the above-mentioned article, 
Natixis may, in the event of a change in control of NV Rou-
larta Media Group or SA Roularta Media France, request 
the early conversion of the totality of the bonds held by 
Natixis into new shares of SA Roularta Media France.

•	 Condition 6 (c) (redemption at the option of the bond-
holders in the event of change of control) contained in 
the Prospectus dated 18 September 2012 relating to 
the issuance of bonds: according to this condition con-
tained in the Prospectus dated 18 September 2012, 
each bondholder has the option to request repayment 
of all or part of his bonds in the event of a change of 
control of Roularta Media Group.

On 1 September 2007 the Stichting Administratiekantoor 
RMG notified the FSMA, pursuant to Article 74 § 6 of the 

Law of 1 April 2007 on public takeover bids, that it held 
more than 30% of the voting securities of RMG. With the 
scrapping of the certificates in the Stichting Administratie-
kantoor RMG and the return of the shares in NV Roularta 
Media Group to the former certificate holders, NV Koinon 
and NV Cennini, the Stichting Administratiekantoor RMG 
is no longer a shareholder. Since 24 June 2010, NV 
Koinon has been the direct holder of 7,359,921 shares 
(or 56.01%) in NV Roularta Media Group. The notification 
to the FSMA was updated to that effect.

NV Koinon is a subsidiary of SA Alderamin, which in 
turn is a subsidiary of the Stichting Administratiekantoor  
Cerveteri, which is controlled by Mr Hendrik De Nolf.  
NV Cennini is a subsidiary of the Stichting Administratie-
kantoor Giverny, which is controlled by Mr Leo Claeys.

ComposItIon oF And rEport by thE boArd oF dIrECtors 
And Its CommIttEEs, And thE pErsonAl AttEndAnCE  
lEvEls oF thEIr mEmbErs

boArd oF dIrECtors
The board of directors of NV Roularta Media Group has 
nine members: 

•	 Baron Hugo Vandamme, permanent representative of 
NV HRV (2014), non-executive director and chairman 
of the board.

•	 Five directors representing the reference shareholder, 
in accordance with the proposal rights under the arti-
cles of association, Mr Rik De Nolf, permanent repre-
sentative of NV De Publigraaf (2014), Mr Leo Claeys, 
permanent representative of NV De Meiboom (2014), 
Ms Lieve Claeys, permanent representative of NV 
Fraka-Wilo (2016), Ms Caroline De Nolf, permanent 
representative of NV Verana (2016) and Mr Francis 
De Nolf, permanent representative of NV Alauda 
(2015).

•	Three independent directors, all of whom hold execu-
tive corporate functions: 
» Mr Carel Bikkers, permanent representative of BV 

Carolus Panifex Holding (2014) has for the past nine 
years headed up the Dutch media group Audax, a 
multifaceted organisation that is involved in the 
broadest sense of the term with the publishing, dis-
tribution and retailing of media and related products. 
Prior to this Mr Carel Bikkers worked as general 
manager of Kwik-Fit Europe BV, Europe’s largest car 
service chain. 
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•	 a director or member of the executive management or 
his or her spouse, cohabiting partner, child or blood or 
other relative up to the second degree are members of 
the board of directors or the executive management of 
the corporate body with which Roularta Media Group 
wishes to conclude a major transaction;

•	 the board deems that such a conflict exists in respect 
of the proposed transaction.

The director or member of the executive management 
concerned shall provide the board with all possible rel-
evant information relating to the conflict of interests. He or 
she shall refrain from participating in the discussion and 
decision-making on this agenda item. The board of direc-
tors confirms that in the past year no such transactions 
have taken place and no situations have arisen giving rise 
to the application of the above procedure.

protoCol For AvoIdIng mIsusE oF InsIdEr InFormAtIon

The protocol to avoid abuse of insider information pro-
hibits directors, members of the management team, 
other members of staff or external persons employed 
by the company, who, by the nature of their function 
come into contact with confidential information, from 
trading, directly or indirectly, on the basis of insider infor-
mation, in financial instruments issued by Roularta Media 
Group. 

rEmunErAtIon rEport

AnnuAl rEmunErAtIon oF ExECutIvE  
And non-ExECutIvE dIrECtors
The starting point of the compensation and benefits 
policy for (executive and non-executive) management 
is the attraction and retention of qualified managers 
with the required background and experience in terms 
of the various elements of corporate policy. To achieve 
this starting point, the compensation and benefits policy 
is market competitive and takes into account the com-
pany’s size and complexity using reference data where 
possible. 

Non-executive directors and executive directors in their 
capacity as directors receive only a fixed remuneration as 
compensation for their membership of the board of direc-
tors and their attendance at the meetings of the commit-
tees of which they are members. 

The level of directors’ remuneration is determined tak-
ing into account their role as a normal director, their 
specific roles as chairman of the board, chair or mem-
ber of a committee, as well as the resulting responsi-
bilities and time demands. Non-executive directors 
receive no performance-related remuneration such as 
bonuses, long-term incentive programmes, benefits 
in kind or pension plans. Nor are options or warrants 
allotted to non-executive directors. There are no con-
tributions to pensions or similar benefits for directors. 
The provisions concerning the remuneration of the non-
executive directors apply equally to executive directors 
in their capacity as directors. 

The chairman of the board of directors and execu-
tive director NV Publigraaf were granted a fixed remu-
neration of EUR 100,000. The vice-chairman of the 
board receives a fixed remuneration of EUR 58,500. 
Each other board member receives a fixed remunera-
tion of EUR 10,000, plus a fee per board meeting of  
EUR 2,500; members of board committees (the audit 
committee and the appointments and remuneration 
committee) receive an additional fee per meeting of 
EUR 2,500, the chairman of the audit committee an 
additional EUR 5,000 fee per meeting of this committee.  
The directors’ remuneration policy will not be changed in 
the coming financial year.

dIrECtors’ rEmunErAtIon 2012

Fixed Attendance 
fee (1)

Hugo Vandamme  
permanent represen- 
tative of NV HRV –  
Chairman of the board 
of directors

Non- 
executive

EUR 
100,000.00 

_

Rik De Nolf  
permanent  
representative of 
NV De Publigraaf –  
Managing Director

Executive EUR 
100,000.00 

_

Leo Claeys  
permanent representa-
tive of NV De Meiboom – 
Vice-chairman of the 
board of directors

Non- 
executive

EUR 
58,500.00 

_

Lieve Claeys  
permanent  
representative of  
NV Fraka-Wilo

Executive EUR 
10,000.00

EUR 
15,000.00

(1) No attendance fee is granted for meetings of the board of directors  
by teleconference.

The chairman of the board of directors is also chairman 
of the appointments and remuneration committee. The 
CEO participates in the meetings of the appointments 
and remuneration committee in an advisory capacity 
(cf. Article 526 quater of the Companies Code).

The vice-chairman of the board of directors and the HR 
director of the Group are invited to attend the meetings of 
the appointments and remuneration committee.

The appointments and remuneration committee met 
twice during 2012. The main item on its agenda was: pre-
paring the remuneration report and reviewing the remu-
neration and bonus policy of the executive management.
 
Attendance at appointments and remuneration  
committee meetings in 2012: 

Baron Hugo Vandamme, Chairman 2

Carel Bikkers 2

Marc Verhamme 2

AssEssmEnt oF thE boArd And boArd CommIttEEs

Every year the board of directors undertakes a review, 
led by the chairman and assisted by the appointments 
and remuneration committee, of its size, composition, 
functioning and interaction with executive manage-
ment. This assessment has four objectives: (i) assess-
ing the operation of the board of directors; (ii) examin-
ing whether important issues are thoroughly prepared 
and discussed; (iii) assessing the actual contribution of 
each director to the activities of the board of directors, 
on the basis of his or her presence at board and com-
mittee meetings and his or her constructive involve-
ment in discussions and decision-making; (iv) estab-
lishing a comparison between the current composition 
of the board of directors and the pre-defined desired 
composition of the same. 

Every year the non-executive directors assess their 
interaction with senior management and, where appro-
priate, make proposals to the chairman of the board of 
directors for improving this interaction.

The contribution of each director is reviewed at regu-
lar intervals. In the event of a reappointment, the 
enga gement and the effectiveness of the director is  
evaluated.

ComposItIon oF ExECutIvE mAnAgEmEnt

The executive management of Roularta Media Group 
consists of the executive management committee, the 
Belgian management team and the French management 
team (composition see pages 130-133).

In the past year there were no changes in the executive 
management of the Group.

ConFlICt oF IntErEsts

During the course of the financial year 2012, a financial 
conflict of interests arose and so the procedure as set 
out in Article 523 of the Companies Code was applied. 
The conflict of interests arose with reference to the direc-
tor, Alauda NV, represented by its permanent representa-
tive, Francis De Nolf, and more specifically regarding the  
signing of a services contract between Alauda NV and 
Roularta Media Group NV.
The minutes of the meeting of the board of directors on 
16 March 2012, where Article 523 of the Companies 
Code was applied, was included in the board of directors’ 
annual report dated 22 March 2013 and is available on 
the company’s website (www.roularta.be/beleggersinfo). 

polICy ConCErnIng trAnsACtIons And othEr ContrAC-
tuAl rElAtIonshIp bEtWEEn thE CompAny, InCludIng 
AFFIlIAtEd CompAnIEs, And Its dIrECtors And mEmbErs 
oF thE ExECutIvE mAnAgEmEnt not CovErEd by thE 
ConFlICt oF IntErEsts rulEs 

Taking into account the principles and guidelines con-
tained in the Belgian Corporate Governance Code, the 
company has developed a policy on transactions and 
other contractual relationships between the company, 
including affiliated companies, and its directors and 
members of the executive management not covered by 
the statutory conflict of interests rules. 

A transaction or a contractual relationship of any kind is 
deemed to exist between the company and its directors 
and/or members of its executive management when:

•	 a director or a member of the executive management 
has a significant personal financial interest in the cor-
porate body with which Roularta Media Group wants 
to conclude a transaction;
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The other members of the executive management (exec-
utive management committee members and members 
of the Belgian and French management teams) together 
received: 

•	 basic salaries of EUR 3,254,733.53;

•	 variable remuneration of EUR 443,717.67 of which 
EUR 331,967.67 in cash and EUR 111,750.00 in group 
insurance;

•	 the pension contributions for 2012 total EUR 58,316.94, 
of which EUR 48,648.57 of payments into a defined 
contributions pension plan and EUR 9,668.37 of pay-
ments into a savings/group insurance;

•	 and other components amounting to EUR 40,217.67 
of which EUR 31,127.22 of standard employer-specific 
costs and EUR 9,090.45 employer’s contribution to 
luncheon vouchers.

During 2012, no stock options or warrants were granted 
to members of the executive management. No options or 
warrants were exercised during the past year by mem-
bers of the executive management. 

In the table below you can find an overview of the warrants 
and stock options plans members of the executive man-
agement participated in, with their most significant terms 
including the exercise price and the expiration period.

sEvErAnCE pAy For ExECutIvE mAnAgErs
The severance pay for members of executive management 
is estimated on the basis of the Belgian or French employ-
ment law that applies, except for the managing director 
and the financial director with whom contractual agree-
ments have already been made regarding the period of 
notice that must be observed. With respect to the manag-
ing director, the period of notice is 12 months, and for the 
financial director a minimum period of notice of 12 months 
and a maximum period of 15 months must be observed.

year of  
allotment

number of options /  
warrants allotted 

outstanding  
unexercised  

options / warrants  
per 31/12/2012

Exercise  
price  

(in Eur)
First exercise period last exercise period

2000 4,000 4,000 65.00 01/01-30/04/2004 01/01-22/05/2013

2001 10,500 4,200 18.20 01/01-26/06/2005 01/01-25/08/2014

2001 6,500 4,150 20.13 01/12-31/12/2005 10/09-10/10/2014

2002 2,000 900 21.93 01/01-30/06/2006 01/01-10/10/2013

2006 102,000 82,000 53.53 01/01-31/12/2010 01/01-31/12/2021

2008 93,000 73,000 40.00 01/01-31/12/2012 01/01-31/12/2023

2009 108,500 83,500 15.71 01/01-31/12/2013 01/01-31/12/2019

326,500 251,750

Fixed Attendance 
fee (1)

Caroline De Nolf  
permanent represen-
tative of NV Verana

Non- 
executive

EUR 
10,000.00

EUR 
15,000.00

Francis De Nolf  
permanent represen-
tative of NV Alauda

Executive EUR 
10,000.00

EUR 
15,000.00 

Carel Bikkers  
permanent represen- 
tative of BV Carolus  
Panifex Holding –  
Chairman audit  
committee – Member 
appointments and re-
muneration committee 

Non- 
executive

EUR 
10,000.00 

EUR 
35,000.00 

Marleen Vaesen  
permanent repre-
sentative of BVBA 
Mavac – Member audit 
committee

Non- 
executive

EUR 
10,000.00 

EUR 
22,500.00 

Marc Verhamme  
permanent represen-
tative of NV Pur Vie – 
Member appointments 
and remuneration 
committee

Non- 
executive

EUR 
10,000.00 

EUR 
20,000.00 

rEmunErAtIon oF mEmbErs oF  
ExECutIvE mAnAgEmEnt
The remuneration of the members of executive man-
agement is set by the board of directors based on the 
recommendation of the appointments and remuneration 
committee. The level and structure of the remuneration 
of the executive management need to enable the com-
pany to attract, retain and continually motivate qualified 
and skilled managers, taking into account the nature and 
scope of their individual responsibilities.

The amount and structure of the basic remuneration 
of the executive management is regularly reviewed for 
its compliance with market conditions by a specialist 
(international) salaries and benefits consultancy. The 
company is assuming that the remuneration policy for 
members of the executive management will remain 
unchanged for the next two years unless testing against 
market practice shows that changes are urgently 
needed.

In 2012, the remuneration policy of the members of the 
executive management did not change from that of previ-
ous years. The remuneration of the executive manage-
ment consists of:

•	 basic remuneration in line with training, job content, 
experience and seniority;

•	 a performance bonus linked for 30% of the consolida- 
ted results of the Group and for 70% to the perfor- 
mance of the business unit for which the manager 
is responsible. Every year financial performance cri-
teria are established for the year in question at the 
level of the consolidated Group results. At busi-
ness unit level, financial or qualitative targets are 
set on an annual basis. At the end of the year it is 
determined, based on the established performance 
criteria, both quantitative and qualitative, whether 
and to what extent the bonus has been earned. 

 The bonus may not exceed 20% to 25% of the basic 
annual salary of members of the executive manage-
ment. The bonus is paid partly in cash and partly to the 
group insurance of the manager in question.

 There is no provision for a right of recovery in favour 
of the company in cases where variable remuneration 
has been given based on inaccurate financial data. 
Bonuses are awarded only after the close of the year 
and the requisite verification of the figures by the audi-
tors. In this way the likelihood of paying a bonus based 
on inaccurate financial data is negligible.

•	 a long-term incentive consisting of rights to acquire 
shares in Roularta Media Group. The option or warrant 
plans issued by the company each run for ten years, 
with exercise possible no earlier than the third calendar 
year after subscription. 

•	extra-legal (‘fringe’) benefits, consisting of a group 
insurance (employer’s contribution is 3.75% of the 
annual remuneration), a company car with fuel card in 
accordance with the company’s car policy, luncheon 
vouchers (employer’s contribution of EUR 4.91/day 
worked) and hospitalisation and disability insurance.

The CEO, NV Publigraaf with Mr Rik De Nolf as its perma-
nent representative, received in 2012 a gross fixed remu-
neration of EUR 608,927.24. The remuneration package 
for the CEO does not include shares, share options or 
warrants, nor are the pension contributions included.  

(1) No attendance fee is granted for meetings of the board of directors  
by teleconference.

ovErvIEW stoCk optIons/WArrAnts AllottEd to thE ExECutIvE mAnAgEmEnt 
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Consolidated financial statements

1. ConsolIdAtEd InComE stAtEmEnt

in thousands of euros note 2012 2011

Sales 3 712,045 731,111

Raw materials, consumables and goods for resale -175,699 -178,328

Services and other goods 4 -295,564 -290,120

Personnel 5 -198,416 -195,990

Depreciation, write-down and provisions -33,844 -28,128

Depreciation and write-down of intangible and tangible assets -15,163 -15,422

Write-down of inventories and debtors 6 -3,149 -686

Provisions -4,065 191

Impairment losses -11,467 -12,211

Other operating income 7 11,173 12,795

Other operating expenses 7 -8,421 -9,818

Restructuring costs 8 -6,544 -6,973

operating result - EbIt 4,730 34,549

Financial income 9 4,536 1,880

Financial expenses 9 -13,409 -9,385

operating result after net finance costs -4,143 27,044

Income taxes 10 1,164 -12,078

Share in the result of the companies accounted for using the equity method -23 -57

net result of the consolidated companies -3,002 14,909

Attributable to:

 Minority interest -498 473

 Equity holders of roularta media group -2,504 14,436

Earnings per share in euro

Basic earnings per share 11 -0.20 1.15

Diluted earnings per share 11 -0.20 1.14

2. ConsolIdAtEd stAtEmEnt oF ComprEhEnsIvE InComE

in thousands of euros note 2012 2011

net result of the consolidated companies -3,002 14,909

Other comprehensive income of the period

Exchange differences -8 18

Cash flow hedges 30 -104 -365

Deferred taxes relating to other comprehensive income 35 124

total comprehensive income -3,079 14,686

Attributable to:

 Minority interest -498 473

 Equity holders of roularta media group -2,581 14,213

3. ConsolIdAtEd bAlAnCE shEEt

AssEts  in thousands of euros note 2012 2011

non-current assets 604,675 616,512

Intangible assets 13 417,951 428,250

Goodwill 13 71,931 71,931

Property, plant and equipment 14 100,362 104,632

Investments accounted for using the equity method 15 284 333

Available-for-sale investments, loans, guarantees 16 5,512 3,938

Financial derivatives 30 0 196

Trade and other receivables 17 1,794 2,036

Deferred tax assets 18 6,841 5,196

Current assets 333,761 295,228

Inventories 19 58,868 57,367

Trade and other receivables 17 185,720 192,693

Tax receivable 439 487

Short-term investments 20 42,828 2,726

Cash and cash equivalents 20 35,684 31,978

Deferred charges and accrued income 10,222 9,977

total assets 938,436 911,740
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lIAbIlItIEs  in thousands of euros note 2012 2011

Equity 356,955 364,236

Group’s Equity 344,689 351,277

 Issued capital 21 203,225 203,225

 Treasury shares 21 -24,647 -24,647

 Capital reserves 21 4,918 4,556

 Revaluation reserves 21 -190 -121

 Retained earnings 161,325 168,198

 Translation differences 58 66

Minority interests 12,266 12,959

non-current liabilities 266,231 243,904

Provisions 23 7,671 5,829

Employee benefits 25 9,846 8,241

Deferred tax liabilities 18 117,128 123,111

Financial debts 26 128,994 104,742

Trade payables 27 2,184 1,661

Other payables 27 271 320

Financial derivatives 30 137 0

Current liabilities 315,250 303,600

Financial debts 26 19,053 19,290

Trade payables 27 173,145 156,057

Advances received 27 49,744 50,421

Employee benefits 27 38,695 37,972

Taxes 27 7,415 15,699

Other payables 27 20,242 20,059

Accrued charges and deferred income 27 6,956 4,102

total liabilities 938,436 911,740

4. ConsolIdAtEd CAsh FloW stAtEmEnt

in thousands of euros note 2012 2011

Cash flow relating to operating activities

Net result of the consolidated companies -3,002 14,909

Share in the result of the companies accounted for using the equity method 15 23 57

Income tax expense / income 10 -1,164 12,078

Interest expenses 13,409 9,385

Interest income (-) -1,331 -888

Losses / gains on disposal of intangible assets and property, plant and 
equipment

-429 -961

Non-cash items 30,017 27,448

 Depreciation of (in)tangible assets 13 & 14 15,163 15,422

 Impairment losses 13 11,467 12,211

 Share-based payment expense 5 378 401

 Losses / gains on non-hedging derivatives 9 -3,205 -992

 Increase / decrease in provisions 2,478 -894

 Unrealised exchange loss / gain -1 0

 Other non-cash items 3,737 1,300

gross cash flow relating to operating activities 37,523 62,028

Increase / decrease in current trade receivables 7,332 -142

Increase / decrease in current other receivables and deferred charges and 
accrued income

2,635 -2,950

Increase / decrease in inventories -1,334 -1,187

Increase / decrease in current trade payables 15,536 4,606

Increase / decrease in other current liabilities -90 134

Other increases / decreases in working capital (a) 2,659 -601

Increase / decrease in working capital 26,738 -140

Income taxes paid -14,748 -7,346

Interest paid -12,318 -9,333

Interest received 1,016 879

nEt CAsh FloW rElAtIng to opErAtIng ACtIvItIEs (A) 38,211 46,088

(a) Increases and decreases in non-current other payables, non-current trade payables, provisions, non-current employee benefits and accrued charges 
and deferred income.
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Cash flow relating to investing activities

Intangible assets - acquisitions 13 -3,798 -4,435

Tangible assets - acquisitions 14 -6,222 -8,893

Intangible assets - other movements 356 23

Tangible assets - other movements 120 4,005

Net cash flow relating to acquisition of subsidiaries 31 -731 -2,868

Available-for-sale investments, loans, guarantees - acquisitions 16 -1,558 -288

Available-for-sale investments, loans, guarantees - other movements 68 475

Increase / decrease in short-term investments -40,631 -740

nEt CAsh FloW rElAtIng to InvEstIng ACtIvItIEs (b) -52,396 -12,721

Cash flow relating to financing activities

Dividends paid -4,339 -6,206

Movement in capital 0 185

Treasury shares 0 -2,265

Other changes in equity -201 -1,256

Redemption of current financial debts -18,896 -30,424

Proceeds from non-current financial debts 99,725 1,500

Redemption of non-current financial debts -58,175 -4,006

Increase in non-current receivables -223 -328

nEt CAsh FloW rElAtIng to FInAnCIng ACtIvItIEs (C) 17,891 -42,800

totAl InCrEAsE / dECrEAsE In CAsh And CAsh EquIvAlEnts (A+b+C) 3,706 -9,433

Cash and cash equivalents, beginning balance 31,978 41,411

Cash and cash equivalents, ending balance 35,684 31,978

net increase / decrease in cash and cash equivalents 3,706 -9,433

notEs to thE ConsolIdAtEd CAsh FloW stAtEmEnt 
Net cash flow relating to operating activities is € 38.2 million compared with € 46.1 million in 2011. Gross cash flow 
is lower, but is offset by the change in working capital. Net cash flow relating to investing activities amounted in 2012 
to -€ 52.4 million. The largest investment (€ 40.6 million) consists in the rise in short-term investments, including  
the investment of a portion of the proceeds of the new bond issue. Investments in intangible and tangible assets were 
€ 3.3 million lower in 2012 than in 2011. In 2011 the sale of a building belonging to Vogue Trading Video produced a posi-
tive net cash flow. The financing activities resulted in a net cash inflow of € 17.9 million, compared with a cash outflow of  
€ 42.8 million in 2011. The new loan of € 100 million served mainly for the early repayment of the US Private Placement 
(€ 54.5 million). Cash and equivalents fell in 2012 primarily owing to the repayment of short-term financial debts and the 
payment of the dividends in respect of 2011.

5. ConsolIdAtEd stAtEmEnt oF ChAngEs In EquIty

2012   in thousands of euros
Issued 
capital

treasury 
shares

Capital 
reserves

re-
valuation 
reserves

retained 
earnings

transla-
tion diffe-

rences

minority 
interests

total 
equity

balance as of 01/01/2012 203,225 -24,647 4,556 -121 168,198 66 12,959 364,236

Total comprehensive income for the period -69 -2,504 -8 -498 -3,079

Costs of issuance and equity increase -15 -15

Dividends -4,369 -4,369

Recognition of share-based payments 377 377

Dividend paid to minority interests -165 -165

Other increase / decrease -30 -30

balance as of 31/12/2012 203,225 -24,647 4,918 -190 161,325 58 12,266 356,955

2011  in thousands of euros
Issued 
capital

treasury 
shares

Capital 
reserves

re-
valuation 
reserves

retained 
earnings

transla-
tion diffe-

rences

minority 
interests

total 
equity

balance as of 01/01/2011 203,040 -22,382 4,170 120 160,076 48 13,745 358,817

Total comprehensive income for the period -241 14,436 18 473 14,686

Issuance of shares (all kind of issuances) 185 185

Costs of issuance and equity increase -15 -15

Operations with own shares -2,265 -2,265

Dividends -6,314 -6,314

Recognition of share-based payments 401 401

Dividend paid to minority interests -1,259 -1,259

balance as of 31/12/2011 203,225 -24,647 4,556 -121 168,198 66 12,959 364,236

We refer to Note 21 for more details.
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Notes to the consolidated 
financial statements
notE 1 - sIgnIFICAnt ACCountIng polICIEs

prEsEntAtIon bAsIs
The consolidated financial statements are prepared in 
compliance with the International Financial Reporting 
Standards (IFRSs) issued by the International Account-
ing Standards Board (IASB), and with the interpretations 
issued by the International Financial Reporting Interpre-
tations Committee (IFRIC) of the IASB approved by the 
European Commission. 

The consolidated financial statements give a general over-
view of our Group’s activities and the results achieved. 
They represent fairly, the financial position, financial per-
formance and cash flows of the entity, and have been 
prepared on a going concern basis.

The consolidated financial statements were approved 
by the board of directors on 22 March 2013 and can be 
amended until the shareholders’ meeting of 21 May 2013.

nEW And rEvIsEd stAndArds And IntErprEtAtIons
Standards and interpretations applicable for the 
annual period beginning on 1 January 2012:
•	 Amendments to IFRS 7 Financial Instruments: Disclo-

sures – Derecognition (applicable for annual periods 
beginning on or after 1 July 2011).

The application of these standards had no material effect 
on the consolidated financial statements 2012 of the 
Group.

Standards and interpretations published, but not 
yet applicable for the annual period beginning on  
1 January 2012:
•	 IFRS 9 Financial Instruments and subsequent amend-

ments (applicable for annual periods beginning on or 
after 1 January 2015).

•	 IFRS 10 Consolidated Financial Statements (applica-
ble for annual periods beginning on or after 1 January 
2014).

•	 IFRS 11 Joint Arrangements (applicable for annual peri-
ods beginning on or after 1 January 2014).

•	 IFRS 12 Disclosures of Interests in Other Entities 
(applicable for annual periods beginning on or after  
1 January 2014).

•	 IFRS 13 Fair Value Measurement (applicable for annual 
periods beginning on or after 1 January 2013).

•	 Improvements to IFRS (2009-2011) (normally applica-
ble for annual periods beginning on or after 1 January 
2013).

•	 Amendments to IFRS 1 First-time Adoption of Interna-
tional Financial Reporting Standards – Severe Hyper-
inflation and Removal of Fixed Dates for First-time 
Adopters (applicable for annual periods beginning on 
or after 1 January 2013).

•	 Amendments to IFRS 1 First-time Adoption of Inter-
national Financial Reporting Standards – Government 
Loans (applicable for annual periods beginning on or 
after 1 January 2013).

•	 Amendments to IFRS 7 Financial Instruments: Disclo-
sures – Offsetting Financial Assets and Financial Liabili-
ties (applicable for annual periods beginning on or after 
1 January 2013).

•	 Amendments to IFRS 10, IFRS 11 and IFRS 12 – Con-
solidated Financial Statements, Joint Arrangements 
and Disclosure of Interests in Other Entities: Transition 
Guidance (applicable for annual periods beginning on 
or after 1 January 2014).

•	 Amendments to IFRS 10, IFRS 12 and IAS 27 – Con-
solidated Financial Statements and Disclosure of Inter-
ests in Other Entities: Investment Entities (applicable for 
annual periods beginning on or after 1 January 2014).

•	 Amendments to IAS 1 Presentation of Financial State-
ments – Presentation of Items of Other Comprehensive 
Income (applicable for annual periods beginning on or 
after 1 July 2012).

•	 Amendments to IAS 12 Income Taxes – Deferred Tax: 
Recovery of Underlying Assets (applicable for annual 
periods beginning on or after 1 January 2013).

•	 Amendments to IAS 19 Employee Benefits (applica-
ble for annual periods beginning on or after 1 January 
2013).

•	 Amendments to IAS 27 Separate Financial Statements 
(applicable for annual periods beginning on or after  
1 January 2014).

•	 Amendments to IAS 28 Investments in Associates and 
Joint Ventures (applicable for annual periods beginning 
on or after 1 January 2014).

•	 Amendments to IAS 32 Financial Instruments: Presen-
tation – Offsetting Financial Assets and Financial Liabili-
ties (applicable for annual periods beginning on or after 
1 January 2014).

•	 IFRIC 20 Stripping Costs in the Production Phase of a 
Surface Mine (applicable for annual periods beginning 
on or after 1 January 2013).

The Group has not applied these standards and interpre-
tations in anticipation. 
The Group expects that the first application of stan-
dard IFRS 11 will significantly impact the consolidated 
income statement and the consolidated balance sheet. 
With the coming into application of this new standard, 
the joint ventures will be included in the consolidation by 
the equity method in place of the proportional consolida-
tion method. Interests in joint ventures as of 31 December 
2012 can be found in Note 33. 
The Group does not expect the first application of the 
other amendments and new standards to significantly 
impact its financial statements.

ConsolIdAtIon prInCIplEs
The consolidated financial statements consolidate the 
financial information of Roularta Media Group NV, its sub-
sidiaries and joint ventures, after elimination of all material 
transactions within the Group.

Subsidiaries are those companies over which the par-
ent company has control, i.e. has the power to direct the 
financial and operational policy of a company in order to 
acquire benefits from its activities. These companies are 
included in accordance with the full consolidation method.

Joint ventures are contractual agreements whereby 
Roularta Media Group NV together with one or more 
parties set up an economic activity over which they 
exercise joint authority. This means that strategic, finan-
cial and operational decisions require the unanimous 
agreement of the parties sharing the authority. These 

companies are accounted for by the proportional con-
solidation method.

The financial statements of subsidiaries and joint ventures 
are included in the consolidated financial statements from 
the date on which the parent company acquires control 
until the date on which the control ceases.

The financial statements of subsidiaries and joint ventures 
are prepared for the same financial year as that of the par-
ent company and using uniform accounting policies for like 
transactions and other events in similar circumstances.

Acquisitions of subsidiaries and joint ventures are 
accounted for by applying the purchase method.

Acquisitions of subsidiaries
The acquisition price (the consideration transferred in a 
business combination) is measured as the sum of the fair 
value at the acquisition date of the transferred assets, the 
liabilities incurred or assumed, and the equity interests 
issued by the acquirer. The purchase price also includes 
all assets and liabilities arising from a contingent consid-
eration agreement. 

Acquisition-related costs are expensed in the period 
incurred. 

The identifiable assets acquired and the liabilities assumed 
are measured at their fair value at the acquisition date.

For each business combination any non-controlling inter-
est (minority interest) in the acquiree is valued at fair value 
or at the NCI’s proportionate share in the identifiable net 
assets of the acquiree. The choice of accounting basis is 
made on a transaction-by-transaction basis.

Acquisitions of subsidiaries before 1 January 2010
These are recognised in accordance with the previous 
version of IFRS 3.

Associated companies are companies in which the 
Group has a significant influence and which are not a sub-
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sidiary company or joint venture. They are incorporated in 
the consolidation in accordance with the equity method 
from the date on which the significant influence begins 
until the date on which the significant influence ceases. If 
the Group’s share in the loss exceeds the book value of 
the associated company, the book value is reduced to nil 
and any further losses are no longer entered, unless the 
Group has guaranteed commitments made by the asso-
ciated company.

ForEIgn CurrEnCy
Transactions in foreign currency
Transactions in foreign currency are recorded on ini-
tial recognition in the functional currency, by applying 
to the foreign currency amount the spot exchange rate 
at the date of transaction. At each balance sheet date 
foreign currency monetary items are translated using the  
closing rate. Non-monetary items are translated using the 
exchange rate at the date of the transaction. 

Exchange differences arising on the settlement of mon-
etary items or on translating monetary items at rates dif-
ferent from those at which they were translated on initial 
recognition are recognised in profit or loss as other ope-
rating income or costs in the period in which they arise.

Financial statements of foreign entities
Monetary and non-monetary assets and liabilities of for-
eign entities whose functional currency is not the currency 
of a hyperinflationary economy and is different from the 
euro are translated at the closing rate at the date of the 
balance sheet. Income and expenses for each income 
statement (including comparatives) are translated at 
exchange rates at the dates of the transactions. All result-
ing exchange differences are recognised as a separate 
component of equity. 

IntAngIblE AssEts othEr thAn goodWIll
Intangible assets consist of titles, software, concessions, 
copyrights, property rights and other rights etc. acquired 
from third parties or by contribution in kind, as well as any 
internally generated software.

Expenditure on research activities undertaken with the 
prospect of gaining new scientific or technical knowledge 

and understanding is recognised as an expense when it 
is incurred. 

Expenditures on development activities, whereby the 
research findings are applied to a plan or design for the 
production of new or substantially improved products and 
processes, are only included in the balance sheet, if the 
product or process is technically and commercially feasible, 
the Group has sufficient resources available to complete 
the development and it is possible to demonstrate that the 
asset will generate probable future economic benefits.

Capitalised expenditure comprises the costs of materi-
als, direct labour costs and a proportionate part of the 
overheads.

Intangible assets are measured at their cost, less any 
accumulative amortisation and any accumulated impair-
ment losses.

Amortisation
Intangible assets are amortised in accordance with the 
straight-line methods starting when the asset is available 
for use over their expected useful life.

The following useful lives are applied: 

•	 Development costs  3 years
•	 Software 3 to 5 years
•	 Concessions, copyrights, property rights and similar rights 

 » Graphics and generics 3 years
 » Scenarios 2 years
 » Other rights according to their expected useful life

By virtue of the application of IAS 38,107, titles are con-
sidered as assets with indefinite useful lives which are not 
amortised but tested yearly for impairment. Other intan-
gible assets with indefinite useful lives are also not amor-
tised but subject to an annual impairment test.

goodWIll
Goodwill on acquisition of subsidiaries is recorded, as from 
the acquisition date, in the amount of the surplus of the 
total of the fair value of the consideration transferred, the 
amount of any minority interests and (in a business combi-
nation undertaken in stages) the fair value of the previously 

held equity interest, over the net balance of the net iden-
tifiable assets acquired and liabilities assumed. Where this 
total, after reassessment, results in a negative amount, this 
gain is immediately recognised in the income statement. 

Goodwill on the acquisition of a joint venture or an associ-
ated entity is the difference between the cost of a busi-
ness combination and the Group’s share in the fair value 
of the assets acquired and liabilities and contingent liabili-
ties assumed at the time of acquisition.

By virtue of the application of IFRS 3 goodwill is not amor-
tised but tested yearly for impairment.

propErty, plAnt And EquIpmEnt
Property, plant and equipment are recognised at cost 
less any accumulative depreciation and any impairment 
losses. The cost comprises the initial purchase price plus 
other direct purchase costs (such as non-refundable tax, 
transport). The cost of self-constructed property, plant and 
equipment comprises the cost of materials, direct labour 
costs and a proportional part of the production overheads.

The Group uses the exception provided for in IFRS 1 
to treat the fair value of some of the property, plant and 
equipment as deemed cost on the date of transition to 
IFRS, being 1 January 2003. This fair value is based on 
the value in going concern as determined by third party 
experts and was applied to all of the Group’s land and 
buildings, as well as to NV Roularta Printing’s printing 
presses and finishing lines.

Leases
Lease arrangements whereby the Group has substantially 
all rewards and risks incidental to ownership are classified 
as finance leases. At the commencement of the finance 
lease term, finance leases are recognised as assets and 
liabilities in the balance sheet at amounts equal to the fair 
value of the leased property, or, if lower, the present value 
of the minimum lease payments each determined at the 
inception of the lease.

Minimum lease payments shall be apportioned between 
the finance charge and the reduction of the outstanding 
liability. The finance charge shall be allocated to each 

period during the lease term so as to produce a constant 
periodic rate of interest on the remaining balance of the 
liability. Contingent rents shall be charged as expenses in 
the periods in which they are incurred.

Leasing of property whereby substantially all rewards 
and risks remain with the leasing company is classified 
as operating lease. Lease payments under an operating 
lease are recognised as an expense on a straight-line 
basis over the lease term.

Depreciation
The depreciable amount of an item of property, plant 
and equipment (i.e. the cost less its residual value) is 
recognised in the income statement on a straight-line 
basis from the date the asset is available for use over the 
expected useful life.

The following depreciation percentages are applied:
 
Buildings

 » revalued 20 years
 » not revalued 33 years
 » buildings on leasehold land term of lease
 » improvements with valuable appreciation 10 years

•	 Installations, machines and equipment
 » printing presses and finishing lines 3 to 20 years 
 » broadcast material 5 years
 » TV stages 3 years
 » others 5 years

•	 Furniture and office equipment 5 to 10 years

•	 Electronic equipment 3 to 5 years

•	 Vehicles 4 to 5 years

•	 Other property, plant and equipment 5 to 10 years

•	 Assets under construction and advance no depreciation 
payments 

•	 Property held under a finance lease
 » printing presses and finishing lines 3 to 20 years 
 » broadcast material 5 years

Land is not depreciated since it is assumed that it has an 
indefinite useful life.  

FInAnCIAl AssEts
Criteria for the initial recognition and the derecogni-
tion of financial assets
The purchase or sale of financial assets is recognised 
using the settlement date. This implies that the asset is 



161

 AnnuAl report 2012 roulArtA mediA group consolidated financial statementsconsolidated financial statements AnnuAl report 2012 roulArtA mediA group

160

recognised on the date it is received by the Group, and it 
is derecognised on the date it is delivered by the Group; 
at this date any gain or loss on disposal is recognised.

Criteria for the measurement of financial assets
(a) Available-for-sale financial assets
 At initial recognition all available-for-sale financial 

assets are recognised at fair value, plus transaction 
costs directly attributable to the acquisition of the 
financial asset. A gain or loss arising from a change in 
fair value is recognised directly in equity as revaluation 
reserve until the financial asset is derecognised, or 
until there is objective evidence that a financial asset 
incurred impairment losses. Investments in equities 
that are classified as assets available for sale but for 
which no price quotation on an active market is avail-
able, and the fair value of which cannot be reliably 
determined by other valuation methods, are recog-
nised at their historical cost. 

(b) Financial assets at fair value through profit or loss
 At initial recognition these financial assets are recog-

nised at fair value. A gain or loss arising from a change 
in fair value of the financial asset is recognised through 
profit or loss. 

(c) Loans and receivables
 These non-derivative financial assets with fixed or 

determinable payments that are not quoted in an 
active market are measured at amortised cost. A gain 
or loss is recognised in profit or loss when the financial 
asset is impaired. 

InvEntorIEs
Inventories are measured at cost (purchase or manufac-
turing cost) in accordance with the FIFO method or, if 
lower, at net realisable value. Manufacturing cost includes 
all direct and indirect costs necessary to bring the inven-
tories to their present location and condition.
The net realisable value is the estimated selling price in 
the ordinary course of business, less the estimated costs 
of completion and the estimated costs necessary to 
make the sale. 
Ageing or slowly rotating inventories are systematically 
written down.

Broadcasting rights VMMa are measured as a function of 
expected income over the different runs. They are amor-
tised on the basis of the expected number of transmis-
sions and on the basis of the expected success.

trAdE And othEr rECEIvAblEs
Short-term trade receivables and other receivables are 
measured at cost less appropriate allowances for esti-
mated irrecoverable amounts. 
At the end of the financial year an estimate is made of 
doubtful debts on the basis of an evaluation of all out-
standing amounts. Doubtful debts are written off in the 
year in which they were identified as such.

CAsh And CAsh EquIvAlEnts
Cash and cash equivalents consist of cash and sight 
deposits, short-term deposits (under 3 months) and 
highly liquid investments which are easily convertible into 
a known cash amount and where the risk of a change in 
value is negligible. 

trEAsury shArEs 
Treasury shares (i.e. own shares) are presented as deduc-
tion of equity and reported in the statement of changes in 
equity. No gain or loss is recognised in the income state-
ment on the sale, issuance or cancellation of treasury 
shares.

provIsIons
A provision is recognised when the Group has a pre-
sent obligation (legal or constructive) as a result of a past 
event, when it is probable that an outflow of resources 
will be required to settle the obligation and when a  
reliable estimate can be made of the amount of the obli-
gation. 

If the Group expects that some or all of the expendi-
ture required settling a provision will be reimbursed, the 
related asset is recognised once it is virtually certain that 
the reimbursement will be received.

Restructuring
A provision for restructuring is created when the Group 
approves a detailed and formalised restructuring plan and 
when the implementation of the restructuring plan has 

been started or the main features of the plan have been 
announced to those affected by it.

EmployEE bEnEFIts
Pension commitments
Several defined contribution plans exist within the Group. 
These plans are in general funded by both employer and 
employee contributions. Contribution commitments in the 
pension schemes with a fixed contribution payable by the 
Group are included in the income statement of the year 
to which they relate. 

The necessary amounts are recognised in the profit and 
loss account to cover the actuarial and investment risk of 
the defined benefit plans. 

The actuarial gains and losses arising from differences 
between the previous actuarial assumptions and the cur-
rent experience, or changes in actuarial assumptions are 
included in the profit and loss account of the year. 

The Group also recognises a provision for early retirement 
pensions. The amount of the provision is equal to the pre-
sent value of future benefits promised to the employees 
involved.

Share-based payments
Various warrant and share option plans exist to enable 
executive and senior management to acquire shares of 
the company. IFRS 2 applies to all share-based payment 
transactions allocated after 7 November 2002 and which 
had not become unconditional by 1 January 2005. The 
exercise price of an option is determined on the basis of 
the average closing price of the share during the thirty 
days prior to the option offering date or on the basis of the 
latest closing price prior to the offering date. The fair value 
of the option is calculated using the Black and Scholes 
formula. If and when the options are exercised, equity is 
increased by the amount received. 

Other long-term employee benefits
This mainly concerns both future tariff benefits on sub-
scriptions, as jubilee premiums. The amount of these 
provisions equals the present value of these future obli-
gations.

FInAnCIAl lIAbIlItIEs
Financial debts, other than derivative financial instru-
ments, are initially recorded at the fair value of the finan-
cial resources received, less transaction costs. In subse-
quent periods, they are stated at amortised cost using the 
effective interest rate method. Where financial debts are 
hedged by derivative financial instruments that function 
as fair value hedging, these debts are valued at fair value.

trAdE pAyAblEs
Trade payables are recognised at their cost.

tAx
Tax expense (tax income) on the result for the financial 
year is the aggregate amount included in the profit or 
loss for the period in respect of current tax and deferred 
tax. Taxes are recognised as income or as expense and 
included in profit or loss for the period except to the extent 
that the tax arises from a transaction or event which is 
recognised directly in equity. In that case the taxes are 
also recognised directly to the equity.

Current taxes for current and previous periods are, to 
the extent unpaid, recognised as a liability. If the amount 
already paid exceeds the amount due for those periods, 
the excess is recognised as an asset. For calculating the 
current tax for the current and prior periods the tax rates 
that have been enacted or substantively enacted by the 
balance sheet date are used.

Deferred taxes are accounted for using the ‘liability’ 
method for all temporary differences between the taxable 
basis and the book value for financial reporting purposes 
and this for both assets and liabilities. For calculation pur-
poses the tax rates used are those that have been enacted 
or substantively enacted by the balance sheet date.

In accordance with this method, the Group must in case of 
a business combination recognise deferred taxes on the 
difference between the fair value of the acquired assets 
and the liabilities and contingent liabilities assumed and 
their taxable basis. 

Deferred tax assets are only recognised when it is prob-
able that taxable profit will be available against which the 
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deductible temporary differences can be utilised. Deferred 
tax assets are derecognised when it is no longer probable 
that the related tax advantage will be realised.

govErnmEnt grAnts
Government grants that relate to assets are recognised 
at their fair value when there is reasonable assurance that 
the Group will comply with the conditions attaching to 
them and the grants will be received. The government 
grant is presented as deferred income.

Government grants to compensate costs incurred by the 
Group are systematically recognised as operating income 
in the same period in which these costs are incurred.

sAlEs
Revenue from sales is recognised when following condi-
tions are met:
(a) the significant risks and rewards of ownership are 

transferred;
(b) the Group has no continuing managerial involvement 

or control usually associated with ownership anymore;
(c) the amount of revenue can be measured reliably;
(d) it is probable that the economic benefits associated 

with the transaction will flow to the Group;
(e) the costs incurred or to be incurred can be measured 

reliably.

Advertising income in Printed Media is recognised upon 
publication of the issue in which the advertisement is 
placed. Advertising income in Audiovisual Media is rec-
ognised at the time of broadcasting. Income from news-
stand and subscription sales is recognised at publication 
date of the issue.

FInAnCIng Costs
Financing costs are recognised as an expense in the 
period in which they are incurred.

ImpAIrmEnt lossEs
For the Group’s assets, in application of IAS 36, on each 
balance sheet date it is assessed whether there are any 
indications that an asset may be impaired. If such indica-
tion exists, the recoverable amount of the asset has to 
be estimated. The recoverable amount is the higher of an 

asset’s or cash-generating unit’s fair value less costs to 
sell and its value in use. An impairment loss is recognised 
when the book value of an asset, or the cash generating 
unit to which the asset belongs, is higher than the recov-
erable amount. Impairment losses are recognised in the 
income statement.

Each cash-generating unit represents, per country, an 
identifiable group of assets with a similar risk profile, 
which generates cash inflows which are largely inde-
pendent of the cash inflows from other asset categories. 
The following cash generating units have been defined: 
News Belgium (Knack, Le Vif/L’Express, Krant van West-
Vlaanderen,…), News France (L’Express, L’Etudiant,…), 
Lifestyle Belgium (Nest, Royals, Plus België,…), Lifestyle 
France (Point de Vue, Maison Magazine, IDEAT,…), Life-
style other countries (Plus Nederland, Plus Magazin, 
Stafette,…), Business Belgium (Kanaal Z/Canal Z, Trends, 
Trends-Tendances, Trends Top,…), Business France 
(L’Entreprise, L’Expansion, Mieux Vivre Votre Argent,…), 
Free Press Belgium (De Streekkrant/De Weekkrant,  
De Zondag, Steps,…), Free Press France (A Nous Paris,  
A Nous Lille,…), Free Press other countries (Zeeuwsch-
Vlaams Advertentieblad, City Magazine Serbia, City 
Magazine Slovenia) and Entertainment Belgium (VTM, 
Q-music, JOE fm,…).

The value in use is determined based on the discounted 
cash flow model, in particular the discounting of future 
cash flows resulting from the continued operation of the 
unit. For this, management has used a cash flow forecast 
based on a five-year business plan. Future cash flows are 
discounted based on a weighted average cost of capital. 
Cash flow forecasts after the last budget period are deter-
mined by extrapolating the above-mentioned forecasts, 
applying a growth rate. 

In setting the weighted average cost of capital and the 
growth rate, account has been taken of the interest rate 
and risk profile of Roularta Media Group as a whole. The 
assumptions are applied to all of the Group’s cash flow 
generating units.

Fair value less selling costs is determined empirically, 
using a transaction multiple derived from comparable 

transactions in the media sector and from experience 
applied to the sales criterion, or on a market value based 
on similar transactions in the market.

dErIvAtIvE FInAnCIAl InstrumEnts
The Group uses derivative financial instruments to 
hedge the exposure to changes in interest rates or 
currencies. Derivative financial instruments are ini-
tially measured at fair value. After initial recognition 
the financial instruments are measured at fair value on 
the balance sheet date. Cash flow or fair value hedge 
accounting is applied to all hedges that qualify for 
hedge accounting when the required hedge documen-
tation is in place and when the hedge relation is deter-
mined to be effective.

Fair value hedging
When a derivative financial instrument hedges the vari-
ability in fair value of a recognised asset or liability, or 
hedges an unrecognised firm commitment, these finan-
cial instruments are qualified as fair value hedges. These 
financial instruments accounted for as fair value hedges 
are measured at fair value and presented in the line 
‘financial derivatives’. The gain or loss arising on hedging 
instruments is recognised in profit and loss. The hedged 
item is also measured at fair value in respect of the risk 
being hedged, with any gain or loss being recognised in 
the income statement.

Cash flow hedging
Changes in the fair value of a hedging instrument that 
qualifies as an effective cash flow hedge are processed in 
equity, more specifically in the hedging reserve.

Derivatives that do not qualify as hedging 
instruments
Certain hedging transactions do not qualify for hedge 
accounting treatment according to the specific criteria of 
IAS 39 Financial Instruments: Recognition and Measure-
ment, although they offer economic hedging according to  
the Group’s risk policy. Changes in the fair value of such 

instruments are recognised directly in the income state-
ment.

CruCIAl AssEssmEnts And mAIn 
sourCEs oF EstImAtIng unCErtAIntIEs
Preparing annual financial statement under IFRS rules 
requires management to make judgements, estimates 
and assumptions that influence the amounts included in 
the annual financial statements.

The estimates and related assumptions are based on 
past experience and on various other factors that are 
considered reasonable in the given circumstances. The 
outcomes of these form the basis for the judgement as 
to the carrying value of assets and liabilities where this is 
not evident from other sources. The actual outcomes can 
differ from these estimates. The estimates and underlying 
assumptions are regularly reviewed. 

Important sources of valuation uncertainties
•	 Impairment losses on intangible assets and goodwill: 

the Group tests intangible assets and goodwill annually 
for impairment, and also in between where indications 
exist that the value of the intangible assets or goodwill 
could be impaired (see Note 13). 

•	 Deferred tax assets relating to tax losses carried for-
ward and tax deductions are recognised only to the 
extent that it is probable that sufficient taxable profit 
will exist in the future to recover the carried-forward tax 
losses and tax deductions.

•	 Credit risk with respect to customers: management 
analyses thoroughly the outstanding trade receivables, 
taking into account ageing, payment history and credit 
insurance coverage (see Note 17).

•	 Provision for employee benefits: the defined benefit 
pensions are based on actuarial assumptions including 
the discount rate and expected return on fund invest-
ments, see Note 25. 
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notE 2 - sEgmEnt rEportIng

I. prImAry sEgmEnt rEportIng: busInEss sEgmEnts
In accordance with IFRS 8 Operating Segments, the management approach is applied for the financial reporting of 
segmented information. This standard requires the segmented information to be reported to follow the internal reporting 
used by the company’s main operating decision-making officer, based on which the internal performance of Roularta’s 
operating segments is assessed and resources allocated to the various segments.    
For reporting purposes, Roularta Media Group is organised into two operating segments based on the activities: Printed 
Media and Audiovisual Media.     
    
Printed Media includes the sale of publicity, and the production and sale of all printed publications of the Group, such as 
free sheets, newspapers, magazines, newsletters and books, as well as all related services, including internet, fairs and 
other line extensions. Audiovisual Media includes spot advertising on TV and radio, production and broadcasting, as well 
as all related services, including internet and line extensions.    
    
The valuation rules of the business segments are the same as the valuation rules of the Group as described in Note 1. 
Intersegment pricing is determined on an arm’s length basis. The results of the operating segments are monitored by 
management as far as the net result, given that almost all the segments correspond to legal entities.
   

2012 in thousands of euros printed media Audiovisual media
Intersegment 

elimination
Consolidated total

Sales of the segment 541,693 176,817 -6,465 712,045

 Sales to external customers 538,423 173,622 712,045

 Sales from transactions with other segments 3,270 3,195 -6,465 0

Depreciation and write-down of (in)tangible assets -10,315 -4,848 -15,163

Write-down of inventories and receivables and 
provisions

-4,416 -2,798 -7,214

Impairment losses -11,467 -11,467

operating result (EbIt) -9,769 14,499 4,730

Financial income 4,757 211 -432 4,536

Financial expenses -13,242 -599 432 -13,409

Income taxes 2,835 -1,671 1,164

Share in the result of the companies accounted for 
using the equity method

-23 -23

net result of the consolidated companies -15,442 12,440 -3,002

Attributable to:

 Minority interests -449 -49 -498

 Equity holders of roularta media group -14,993 12,489 -2,504

Assets 868,314 182,293 -112,171 938,436

 - of which carrying amount of investments 
   accounted for using the equity method

284 284

 - of which investments in intangible assets and 
   property, plant and equipment

7,575 4,552 12,127

liabilities 515,228 83,156 -16,903 581,481

2012 in thousands of euros printed media Audiovisual media
Intersegment 

elimination
Consolidated total

sales to external customers break down as follows:

 Advertising 262,224 139,269 401,493

 Subscriptions and sales 175,161 0 175,161

 Other services and goods 101,038 34,353 135,391

2011 in thousands of euros printed media Audiovisual media
Intersegment 

elimination
Consolidated total

Sales of the segment 554,925 182,385 -6,199 731,111

Sales to external customers 551,790 179,321 731,111

Sales from transactions with other segments 3,135 3,064 -6,199 0

Depreciation and write-down of (in)tangible assets -10,252 -5,170 -15,422

Write-down of inventories and receivables and 
provisions

-761 266 -495

Impairment losses -12,211 -12,211

operating result (EbIt) 8,126 26,423 34,549

Financial income 2,311 228 -659 1,880

Financial expenses -9,263 -781 659 -9,385

Income taxes -3,722 -8,356 -12,078

Share in the result of the companies accounted 
for using the equity method

-57 -57

net result of the consolidated companies -2,605 17,514 14,909

Attributable to:

 Minority interests 312 161 473

 Equity holders of roularta media group -2,917 17,353 14,436

Assets 851,470 172,572 -112,302 911,740

 - of which carrying amount of investments  
   accounted for using the equity method

333 333

 - of which investments in intangible assets and  
   property, plant and equipment

12,226 4,389 16,615

liabilities 491,912 72,625 -17,033 547,504

sales to external customers break down as follows:

 Advertising 273,556 146,266 419,822

 Subscriptions and sales 179,596 0 179,596

 Other services and goods 98,638 33,055 131,693
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II. gEogrAphICAl InFormAtIon
The geographical segment information is divided into three geographic markets in which RMG is active: Belgium, France, 
and other countries (Germany, the Netherlands, Slovenia and Serbia). The following schedules of sales and non-current 
assets (*) are divided up according to the geographic location of the subsidiary. 

2012 in thousands of euros belgium France other countries Intersegment 
elimination Consolidated total

Sales of the segment 492,242 224,882 30,418 -35,497 712,045

Non-current assets (*) 222,531 356,313 11,400 590,244

2011 in thousands of euros belgium France other countries
Intersegment 

elimination
Consolidated total

Sales of the segment 506,969 229,427 30,797 -36,082 731,111

Non-current assets (*) 224,633 368,785 11,395 604,813

(*) Non-current assets other than financial instruments, deferred tax assets, post employment benefit assets, and rights arising under insurance contracts.

III. InFormAtIon About mAJor CustomErs
Given the variety of the Group’s activities and hence the diversity of its customer portfolio, there is no one external cus-
tomer representing at least 10 percent of the Group’s revenue. For the same reason, a list of the largest customers is 
not relevant.

notE 3 - sAlEs

An analysis of the Group’s sales is as follows:

sales in thousands of euros 2012 2011

Advertising 401,493 419,822

Subscriptions and sales 175,161 179,596

Printing for third parties 42,004 40,057

Line extensions & other services and goods 93,387 91,636

total sales 712,045 731,111

Bartering contracts included in sales amount to € 53,181K (2011: € 51,795K). Royalties included in sales amount to  
€ 3,606K (2011: € 3,865K).

Adjusted sales, which is the comparable sales to last year, i.e. adjusted for changes in the consolidation scope, include:

Adjusted sales in thousands of euros 2012 2011

Advertising 401,432 419,662

Subscriptions and sales 175,161 179,596

Printing for third parties 42,004 40,057

Line extensions & other services and goods 90,570 91,636

Adjusted sales 709,167 730,951

Changes in the consolidation scope 2,878 160

total sales 712,045 731,111

In 2012 Roularta Media Group achieved consolidated sales of e 712.0 million, as against e 731.1 million in 2011 (- 2.6%). 
Adjusted sales in 2012 amounted to e 709.2 million compared with adjusted sales of e 731.0 million in 2011 (- 3.0%). 
The decrease in adjusted sales at Audiovisual Media was 3.1%, and 2.9% at Printed Media. The adjusted sales of the 
Printed Media division, that is free press, newspapers and magazines together, declined slightly (-2.9%) in 2012 to  
e 538.8 million. Adjusted advertising income of the free press fell in 2012 by 6% compared with 2011. Newspaper 
advertising income rose in 2012 by 8.0%. Magazine advertising income decreased by 5.6%. Advertising income from 
the internet activities rose by a further 11.0% in 2012. Adjusted readers’ market sales (newsstand sales and subscrip-
tions) fell by 2.5%, with most of this fall attributable to newsstand sales. Sales by the Audiovisual Media division fell from 
e 182.4 to 176.8 million (- 3.1%). TV advertising sales declined, while radio advertising revenues rose slightly. 

notE 4 - sErvICEs And othEr goods

An analysis of the Group’s services and other goods is as follows:

 in thousands of euros 2012 2011

Transport and distribution costs -45,909 -46,860

Marketing and promotion costs -88,649 -85,364

Commission fees -23,629 -21,518

Fees -68,338 -63,628

Operating leases -23,805 -22,831

Subcontractors and other deliveries -26,257 -28,526

Remuneration members of the board of directors -1,865 -1,967

Temporary workers -4,380 -4,654

Travel and reception costs -6,217 -7,206

Insurances -1,011 -1,160

Other services and other goods -5,504 -6,406

total services and other goods -295,564 -290,120

Services and other goods rose with € 5,444K or 1.9% compared to last year. The major developments are an increase 
of the fees, the marketing and promotion costs and the commission fees, and a decrease of the subcontractors and 
other deliveries. 
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notE 5 - pErsonnEl

in thousands of euros 2012 2011

Wages and salaries -135,014 -133,241

Social security contributions -53,437 -53,152

Share-based payments -378 -401

Post employment benefit charges -4,087 -4,096

Other personnel charges -5,500 -5,100

total personnel charges -198,416 -195,990

Post employment benefit charges in 2012 consist mainly of expenses recognised related to the defined contribution 
plans of € 3,896K (2011: € 3,641K).  

Employment in Full-time Equivalents  2012 2011

Average number of staff 2,820 2,842

Total employment at the end of the period 2,828 2,827

In the evolution of the year-end employee count, the acquisition of the Open Bedrijvendag activity brought in 17 FTEs.

notE 6 - WrItE-doWn oF InvEntorIEs And rECEIvAblEs

in thousands of euros 2012 2011

Write-down of receivables -6,139 -3,462

Reversal of write-down of receivables 4,061 3,081

Write-down of inventories -1,123 -361

Reversal of write-down of inventories 52 56

total write-down of receivables and inventories -3,149 -686

The net write-down of receivables 2012 amounts to € 2,078K. This net write-down occurred primarily at Roularta Media 
Group, Vlaamse Media Maatschappij and Roularta Printing.
  
The net write-down of inventories 2012 amounts to € 1,071K. This net write-down occurred primarily at Vlaamse Media 
Maatschappij and Roularta Media Group.
  
The reversal of the valuation allowance on inventory is due primarily to the use of the inventories in question.

notE 7 - othEr opErAtIng InComE / ExpEnsEs

in thousands of euros 2012 2011

Government grants 3,761 3,371

Gains on disposal of intangible assets and property, plant and equipment 495 1,036

Capital grants 36 110

Exchange differences 43 42

Miscellaneous financial income and cash discounts 374 482

Miscellaneous cross-charges 1,528 1,667

Dividends 28 220

Other operating income 4,908 5,867

total other operating income 11,173 12,795

Other taxes -3,699 -4,016

Losses on disposal of intangible assets and property, plant and equipment -66 -75

Losses on trade receivables -777 -643

Less values & losses on short-term investments (tax shelter) -594 -714

Share association -985 -1,936

Exchange differences -61 -32

Payment differences and bank charges -1,232 -1,258

Other operating expenses -1,007 -1,144

total other operating expenses -8,421 -9,818

€ 945K of the decrease in other operating income is from the gain on the sale of a building at Vogue Trading Video in 
2011. 
 
In the other operating expenses the greatest fall lies in the expenses of the share association, owing to the decrease of 
the result achieved by De Streekkrant-De Weekkrantgroep NV. 

notE 8 - rEstruCturIng Costs

in thousands of euros 2012 2011

Redundancy costs -8,131 -7,676

restructuring costs: costs -8,131 -7,676

Provisions restructuring costs 1,587 703

restructuring costs: provisions 1,587 703

total restructuring costs -6,544 -6,973

The redundancy costs amount to € 2,622K in respect of the French companies and € 5,509K in respect of the Belgian 
companies (Vlaamse Media Maatschappij included).
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In 2012, the provision for restructuring costs decreased by a net € 1,587K. The decrease in respect of the French com-
panies amounts to € 1,538K, due mainly to the reduction of the provision set up at the end of 2011 for severance pay-
ments relating to the restructuring of the magazine L’Expansion. In 2011, the redundancy costs amount to € 3,414K in 
respect of the French companies, € 4,082K in respect of the Belgian companies (Vlaamse Media Maatschappij included) 
and € 180K in respect of companies in other countries. 

notE 9 - nEt FInAnCE Costs

in thousands of euros 2012 2011

Interest income 1,038 888

Profits on hedging instruments that are not part of  
a hedge accounting relationship

3,205 992

Profits on discontinuing hedging instruments that are part of a hedge accounting 
relationship before maturity date

293

Financial income 4,536 1,880

Interest expense -13,409 -9,385

Financial expenses -13,409 -9,385

total net finance costs -8,873 -7,505

The increase in financial income is mainly due to the higher yield on hedging instruments that are not part of a hedge 
accounting relationship.  
The net finance costs of 2012 include € 4,045K of exceptional and one-off early repayment interest on the US Private 
Placement.  
A description of the hedging instruments can be found in Note 30.

  
notE 10 - InComE tAxEs

I. InComE tAxEs - CurrEnt And dEFErrEd

in thousands of euros 2012 2011

A. Income taxes - current

Current period tax expense -6,254 -12,224

Adjustments to current tax expense / income of prior periods 4 -133

total current income taxes -6,250 -12,357

b. Income taxes - deferred

Related to the origination and reversal of temporary differences 9,080 2,390

Related to the reversal of depreciation (+) or depreciation (-)  
of deferred tax assets

-1,666 -2,111

total deferred income taxes 7,414 279

total current and deferred income taxes 1,164 -12,078

II. rEConCIlIAtIon oF stAtutory tAx to EFFECtIvE tAx

in thousands of euros 2012 2011

Result before taxes -4,143 27,044

Statutory tax rate 33.99% 33.99%

tax using statutory rate 1,408 -9,192

Adjustments to tax of prior periods (+/-) 0 -440

Tax effect of non-tax deductible expenses (-) -1,681 -2,265

Tax effect of non-taxable revenues (+) 629 800

Tax credit resulting from investment and notional interest deduction 1,207 1,522

Tax effect of not recognising deferred taxes on losses of the current period (-) -4,038 -2,988

Tax effect from the reversal (utilisation) of deferred tax assets from previous years 3,187 -340

Tax effect of recognising deferred taxes on tax losses of previous periods 307 503

Tax effect of different tax rates of subsidiaries in other jurisdictions 186 249

Other increase / decrease in tax charge (+/-) -41 73

tax using effective rate 1,164 -12,078

Result before taxes -4,143 27,044

Effective tax rate 28.10% 44.66%

total effective tax 1,164 -12,078

III. tAx rElAtIng to ItEms thAt ArE ChArgEd or CrEdItEd to EquIty

deferred taxes relating to items that are in thousands of euros 
charged or credited to equity:

2012 2011

Costs of issuance and equity increase -15 -15

-15 -15

Iv. tAx InCludEd In thE othEr ComprEhEnsIvE InComE

deferred taxes relating to items included in  in thousands of euros 
the other comprehensive income:

2012 2011

Cash flow hedge gains / losses 35 124

35 124
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notE 11 - EArnIngs pEr shArE

2012 2011

I. movements in number of shares (ordinary shares)

Number of shares, beginning balance 13,141,123 13,131,940

Number of shares issued during the period 0 9,183

number of shares, ending balance 13,141,123 13,141,123

  - of which issued and fully paid 13,141,123 13,141,123

II. other information

Number of shares owned by the company or related parties 657,850 657,850

Shares reserved for issue under options 657,850 657,850

III. Earnings per share calculation  

1. number of shares

 1.1. Weighted average number of shares, basic 12,483,273 12,577,676

 1.2. Adjustments to computed weighted average number of shares, diluted 0 45,417

   subscription right plans 0 1,108

   stock option plans 0 44,309

 1.3. Weighted average number of shares, diluted 12,483,273 12,623,093

2. Calculation

 The calculation of the basic earnings and diluted earnings per share are based on the following: 

Net result available to common shareholders 
Weighted average number of shares, basic

 - e 2,504K
 12,483,273

Net result available to common shareholders 
Weighted average number of shares, diluted

 - e 2,504K
 12,483,273

notE 12 - dIvIdEnds

2012 2011

Amount of dividends proposed or declared after the balance sheet date but before 
authorisation of the financial statements, in thousands of euros (1)

0 4,369

Gross dividend per share in € 0 0.35

(1)

Number of shares entitled to dividend on 31/12 13,141,123 13,141,123

Number of own shares on 31/12 -657,850 -657,850

12,483,273 12,483,273

notE 13 - IntAngIblE AssEts And goodWIll

2012  in thousands of euros
develop-

ment costs
titles software

Concessions,  
property rights

 and similar 
rights

total 
intangible 

assets
goodwill

At Cost

balance at the end of the preceding period 0 429,001 36,744 29,752 495,497 72,186

Movements during the period:

 - Acquisitions 3,445 352 3,797

 - Acquisitions through business combinations 53 12 39 1,914 2,018

 - Sales and disposals (-) -7 -5,126 -121 -16 -5,270

 - Other increase / decrease 76 -38 38

At the end of the period 46 423,963 40,107 31,964 496,080 72,186

dEprECIAtIon And ImpAIrmEnt lossEs

balance at the end of the preceding period 0 23,280 29,002 14,965 67,247 256

Movements during the period:

 - Depreciation 12 3,630 1,023 4,665

 - Impairment loss / reversal recognised  
      in income

11,467 11,467

 - Written down after sales and disposals (-) -7 -5,111 -116 -16 -5,250

At the end of the period 5 29,636 32,516 15,972 78,129 256

net carrying amount at the end of the period 41 394,327 7,591 15,992 417,951 71,930

2011  in thousands of euros
develop-

ment costs
titles software

Concessions,  
property rights

 and similar 
rights

total 
intangible 

assets
goodwill

At Cost

balance at the end of the preceding period 0 428,993 34,016 26,465 489,474 78,776

Movements during the period:

 - Acquisitions 8 4,220 207 4,435

 - Acquisitions through business combinations 3,217 3,217

 - Sales and disposals (-) -1,758 -137 -1,895

 - Transfers from one heading to another 266 266

 - Other increase / decrease 0 -6,590

At the end of the period 0 429,001 36,744 29,752 495,497 72,186

=    -0.20=

=    -0.20=
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2011  in thousands of euros
develop-

ment costs
titles software

Concessions,  
property rights

 and similar 
rights

total 
intangible 

assets
goodwill

dEprECIAtIon And ImpAIrmEnt lossEs

balance at the end of the preceding period 0 11,069 26,534 14,069 51,672 3,667

Movements during the period:

 - Depreciation 3,971 833 4,804

 - New consolidations 165 165

 - Impairment loss / reversal recognised  
   in income

12,211 12,211

 - Written down after sales and disposals (-) -1,508 -102 -1,610

 - Transfers from one heading to another 5 5

 - Other increase / decrease 0 -3,411

At the end of the period 0 23,280 29,002 14,965 67,247 256

net carrying amount at the end of the period 0 405,721 7,742 14,787 428,250 71,930

Intangible assets consist of development costs, titles, software, concessions, property and similar rights.  
     
Development costs, software, concessions, property and similar rights with finite lives are amortised over their estimated 
useful lives within the Group. Out of the total property rights, the carrying value of property rights having indefinite lives is 
€ 11,265K.      
      
Titles and goodwill have indefinite lives. The Group’s titles and brands are well known and respected and contribute 
directly to cash flow.       
      
Every half year, purchased intangible assets are examined to see whether they still fall into the indefinite life category. 
Where certain indications suggest that a particular asset has a finite remaining life, it will be from then on be amortised 
over the remaining life.      
      
This means that, overall, titles, goodwill and certain property rights, all of which have an indefinite life, are not amortised, 
but subject to an annual impairment test.         
    
AlloCAtIon oF goodWIll And IntAngIblE AssEts WIth IndEFInItE lIvEs to CAsh-gEnErAtIng unIts 
For the purpose of impairment testing, intangible assets and goodwill with indefinite useful lives are allocated to a number 
of cash generating units (CGU). Each CGU represents an identifiable group of assets at a country level having a similar 
risk profile, which generates cash inflows which are largely independent of the cash inflows from other asset categories. 
Due attention is paid here to the rapidly changing market situation in which various media channels and products interact 
strongly. The cash-generating units are defined based on the main cash inflows.

Carrying value of goodwill and intangible assets with indefinite lives:

Cash generating unit
in thousands of euros

Intangible assets (*) goodwill total
deferred tax  

liabilities
total (net after  

deferred tax liabilities)

News Belgium 43,153 0 43,153 13,500 29,653

News France 177,827 27,201 205,028 55,819 149,209

Lifestyle Belgium 3,928 0 3,928 0 3,928

Lifestyle France 89,655 0 89,655 21,718 67,937

Lifestyle other countries 8,420 0 8,420 2,616 5,804

Business Belgium 16,193 0 16,193 479 15,714

Business France 43,709 3,857 47,566 11,277 36,289

Free Press Belgium 12,616 0 12,616 3,052 9,564

Free Press France 7,884 0 7,884 2,627 5,257

Free Press other countries 2,207 0 2,207 4 2,203

Entertainment Belgium 0 40,872 40,872 0 40,872

405,592 71,930 477,522 111,092 366,430

* Including € 394,327K titles en € 11,265K property rights.

Roularta Media Group owns, in addition to the intangible assets that are recognised and carried in the accounts, also 
unrecorded and internally developed titles: Knack, Knack Weekend, Knack Focus, Le Vif Weekend, Focus Vif, Sport/
Voetbalmagazine, Sport/Foot Magazine, Trends, Trends Style, Nest, Télépro, Grande, Plus Magazine, De Streekkrant, 
De Zondag, Steps City Magazine, Krant van West-Vlaanderen, De Weekbode, De Zeewacht, Kortrijks Handelsblad,... 
Other internally generated trade names include Media Club, Vlan.be, The Good Life, Focus Televisie, WTV, Kanaal Z/
Canal Z, JIM, VTM, 2BE and Q-music,...

ImpAIrmEnt tEst
The Group tests the value of intangible assets and goodwill with undefined lives annually for impairment, or more fre-
quently where indications exist that these may have fallen in value. The test is based on the recoverable value of each 
CGU. At this level the book value is compared with its recoverable value (being the higher of fair value less costs to sell 
or value in use).
       
The Group has calculated the recoverable value of each CGU based on its value in use. For this it uses the discounted 
cash flow model. The future cash flows used in determining value in use are based on 5-year business plans, as 
approved by the board of directors. These business plans are based on historical data and future market expectations.
          
In the business plans that form the basis of impairment testing, management has included the following basic assump-
tions:      
•	 Cash flow forecasts and the assumptions mentioned below are based on strategic business plans that are approved 

by management and the board of directors and are in line with the current operational structure and with expected 
long-term developments in today’s media landscape.      

•	 Significant basic assumptions include yield, discount policy, long-term growth and market position.
•	 The assumptions concerning market position, yield and growth rates are based on historical experience and on 

estimates by operational and group management of the general economic and market conditions and competitive 
environment of each CGU, as well as the impacts of ongoing efficiency improvements. 

•	 These assumptions are tested every half year for their realism. As part of this process, actual figures are compared with 
past forecasts. Where necessary, adjustments are made in the new business plans.   

•	 Customer hesitation brought about by the longer-than-expected economic crisis has reduced advertising revenue 
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since the end of 2008. The revival already expected in 2011 failed to materialise. Management therefore decided to 
stagger this improvement in the business plans over the next five years. Advertising counts for 56% of Roularta Media 
Group’s total sales revenue.        

•	 The projected plans are a combination of revenue growth through further diversification, revenue growth through price 
increases to reflect inflation and cost management elements and restructurings that can generate additional efficien-
cies.      

•	 Management also assumes that the coming years will see no decline in its readership, or that, if this does occur, this will 
be offset in terms of return by growing revenues from the new media.     

•	 The cost of paper, a major expense item, is influenced in coming years by inflation only. Intra-annual fluctuations are 
hedged through forward contracts.      

      
The residual value is determined based on a perpetuity formula which assumes a long-term growth in sales of 2% (2011: 
2%). This is not higher than the long-term average growth rate of the media industry. The future cash flows are then dis-
counted using an after-tax discount factor of 6.86% (2011: 7.73%, decrease mainly due to falling market interest rates). 
This discount factor is based on a WACC model in which the risk premium and gearing ratio are based on the profile of 
Roularta Media Group as a whole and on a group of comparable companies.     
 
Since the local markets on which Roularta is present have similar risk and growth profiles, RMG management is of the 
opinion that the same assumptions (growth rate and WACC) can be applied to all CGUs. In this process the long-term 
growth rate has also been tested against a number of external sources and reflects expectations within the media 
world.      
      
sEnsItIvIty            
Actual cash flows could differ from the cash flows projected in the major strategic business plans if the basic assump-
tions change. The following reasonably possible changes in key underlying assumptions have been tested, even though 
their occurrence is deemed unlikely:      
      
•	 Management considers there is no reason to expect in the short term any significant changes in the risk profile of the 

market or of the company or in cost of equity and debt. However, management has performed a sensitivity analysis 
on the WACC used on the assumption of constant business plans and an unchanged long-term average growth rate. 
This shows that a 2% increase in the WACC could produce an impairment of around € 18 million.  

•	 The infinite growth rate used in this calculation is 2%. This percentage is the usual growth rate applied in the media 
sector, and reflects operators’ flexibility to respond to new market conditions. Notwithstanding this, management has 
performed a sensitivity analysis on infinite growth on the assumption of constant business plans and an unchanged 
WACC. This shows that an infinite growth of 0% would produce an impairment risk of around € 11 million. 

•	 If the growth in the market expected from an improved economic environment fails to materialise within the next five 
years, and on the assumption of unchanging activities at Roularta Media Group and with no efficiency improvements, 
this can have a significant impact on the tests that have been performed. A sensitivity analysis has been performed 
for this, whereby the cash flow serving as the basis for the infinite growth is reduced, while WACC and infinite growth 
remain constant. This analysis shows that a 30% reduction in this cash flow could produce an impairment of around 
€ 11 million.      

•	 A combination of the above three assumptions simultaneously is not considered likely. Management has conducted 
a sensitivity analysis on the combined effect of a simultaneous change of the following three interrelated assump-
tions: a 1% increase in WACC, a 1% decline in growth and a 10% reduction in cash flow as a basis for the infinite 
growth. This analysis shows that, under these combined assumptions, an impairment of around € 24 million could 
occur. 

          
The French cash-generating units are the most sensitive. The management of Roularta Media Group is of the opinion that 
it is unable to provide further detailed information on sensitivities per individual CGU, as this information could be misused 
by competing groups.       

ImpAIrmEnt lossEs rECordEd         
Impairment losses were expressed on intangible assets in 2012 based on the calculation of the recoverable value  
(€ 11,467K before tax), on the Business France CGU.      
In 2011, impairment losses of € 12,211K (before tax) were recognised on intangible assets.    
  
For goodwill, based on the above test, the recoverable value exceeds the carrying amount of the CGUs. Also in 2011 no 
impairment losses were booked.      

notE 14 - propErty, plAnt And EquIpmEnt

2012   in thousands of euros land and 
buildings

plant, 
machinery 

& equip-
ment

Furniture 
and 

vehicles

leasing 
and other 

similar 
rights

other 
property, 

plant & 
equipment

Assets 
under con-

struction
total

At Cost

balance at the end of the preceding period 124,674 56,048 21,358 1,467 4,844 6 208,397

Movements during the period:

- Acquisitions 2,140 2,603 995 19 319 145 6,221

- Acquisitions through business combinations 44 12 27 83

- Sales and disposals (-) -816 -1,158 -27 -126 -2,127
- Transfers from one heading to another 69 -11 -58 0

At the end of the period 126,814 57,879 21,276 1,448 5,006 151 212,574

dEprECIAtIon And ImpAIrmEnt lossEs 

balance at the end of the preceding period 36,258 46,371 17,130 1,104 2,902 0 103,765

Movements during the period:

- Depreciation 4,932 3,480 1,379 156 551 10,498

- Written down after sales and disposals (-) -805 -1,109 -5 -123 -2,042

- Transfers from one heading to another 64 -10 -54 0
- Other increase / decrease -9 -9

At the end of the period 41,190 49,037 17,464 1,245 3,276 0 112,212

net carrying amount at the end of the period 85,624 8,842 3,812 203 1,730 151 100,362

Assets pledged as security in thousands of euros

Land and buildings pledged as security for liabilities (mortgage included) 20,791

Leased property, plant and equipment of which the finance lease liabilities are secured by the  
lessor’s title to the leased assets

203

The heading ‘leasing and other similar rights’ comprises machines with a carrying amount of € 4K (Regionale Media 
Maatschappij), radio masts of JOE fm with a carrying amount of € 170K and vehicles of a number of group companies 
with a carrying amount of € 29K.         
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2011  in thousands of euros land and 
buildings

plant, 
machinery 

& equip-
ment

Furniture 
and 

vehicles

leasing 
and other 

similar 
rights

other 
property, 

plant & 
equipment

Assets 
under con-

struction
total

At Cost

balance at the end of the preceding period 123,679 56,378 21,254 1,433 4,747 516 208,007

Movements during the period:

 - Acquisitions 4,350 2,504 1,522 517 8,893

 - Acquisitions through business combinations 2 30 34 4 70

 - Sales and disposals (-) -3,640 -2,836 -1,409 -424 -2 -8,311

 - Transfers from one heading to another 281 -39 -508 -266

 - Other increase / decrease 4 4

At the end of the period 124,674 56,048 21,358 1,467 4,844 6 208,397

dEprECIAtIon And ImpAIrmEnt lossEs

balance at the end of the preceding period 32,474 45,349 17,103 928 2,767 0 98,621

Movements during the period:

 - Depreciation 4,723 3,831 1,357 154 552 10,617

 - New consolidations 1 28 22 4 55

 - Written down after sales and disposals (-) -943 -2,810 -1,353 -421 -5,527

 - Transfers from one heading to another -5 -5

 - Other increase / decrease 4 4

At the end of the period 36,258 46,371 17,130 1,104 2,902 0 103,765

net carrying amount at the end of the period 88,416 9,677 4,228 363 1,942 6 104,632

Assets pledged as security   in thousands of euros

Land and buildings pledged as security for liabilities (mortgage included) 22,420

Leased property, plant and equipment of which the finance lease liabilities are secured by the  
lessor’s title to the leased assets

363

notE 15 - InvEstmEnts ACCountEd For usIng thE EquIty mEthod

participating interest  in thousands of euros 2012 2011

At the end of the preceding period 333 417

Movements during the period:

 - Acquisitions 15

Movements in capital and reserves of the associated company:

 - Share in the result for the financial period -23 -57

 - Other changes -41 -27

At the end of the period 284 333

A list of the investments accounted for using the equity method, including the name, country of incorporation and pro-
portion of ownership interest is given in Note 37 of the consolidated financial statements.   
   
The Group’s share of assets and liabilities and of the profit of the associated companies is summarised below:

summarised financial information in thousands of euros 2012 2011

Total assets 2,789 1,472

Total liabilities 2,496 1,285

Sales 4,432 3,523

Net result -23 -57

notE 16 - AvAIlAblE-For-sAlE InvEstmEnts, loAns And guArAntEEs

I. AvAIlAblE-For-sAlE InvEstmEnts      

 in thousands of euros 2012 2011

At Cost

At the end of the preceding period 1,594 2,691

Movements during the period:

 - Acquisitions 1,592 288

 - Disposals (-) -10

 - Other increase / decrease -15 -1,375

At the end of the period 3,171 1,594

ImpAIrmEnt lossEs (-)

At the end of the preceding period 0 -1,375

Movements during the period:

 - Other increase / decrease 1,375

At the end of the period 0 0

net carrying amount at the end of the period 3,171 1,594

All investments are considered as available for sale and are carried at fair value.    
The other increase/decrease in 2011 relates to the disposal of NV Cyber Press Publishing, on which an impairment loss 
was recognised in 2007 in the income statement upon liquidation of the company.   
Given the impossibility of reliably estimating the fair value of the other investments, financial assets for which there is no 
active market are valued at cost. This applies mainly to NV Roularta Media Group’s investments in NV Omroepgebouw 
Flagey (€ 522K), in SA STM (€ 208K), CPP-INCOFIN (€ 124K), to the investment of SA Groupe Express-Roularta in  
Prestalis (€ 430K) and in MLP (€  161K), to the investment of Roularta Media France in MédiaKiosk (€ 1,401K) and that of 
SA Senior Publications in Cyberlibris (€ 158K). The Group does not expect to dispose of these shares in the short term.
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II. loAns And guArAntEEs

in thousands of euros 2012 2011

At AmortIsEd Cost

At the end of the preceding period 2,720 3,153

Movements during the period:

 - Additions 64

 - Acquisitions through business combinations 58

 - Transfers from one heading to another -27

 - Reimbursements -116 -433

At the end of the period 2,699 2,720

ImpAIrmEnt lossEs

At the end of the preceding period -376 -376

Movements during the period:

 - Impairment loss / reversal recognised in income 18

At the end of the period -358 -376

net carrying amount at the end of the period 2,341 2,344

total 5,512 3,938

The loans and guarantees include the not-eliminated part of receivables on companies which are proportionally consoli-
dated (€ 634K), receivables on companies with which joint control is exercised (€ 640K) and various guarantees, a.o. 
rent guarantees (€ 1,425K). Interest rates at arm’s length are applied on these outstanding loans. An impairment loss was 
recorded on a lease guarantee, where repayment is uncertain.    

notE 17 - trAdE And othEr rECEIvAblEs

I. trade and other receivables, non current in thousands of euros 2012 2011

Other receivables 1,794 2,036

total trade and other receivables - non current 1,794 2,036

Other receivables as at end 2012 relate first of all to loans granted to third parties with whom business relationships also 
exist. Market interest is charged here on outstanding loans. Other receivables also include a contractual claim under 
French social security legislation. At the end of the financial year, doubtful receivables are estimated based on an assess-
ment of all outstanding amounts. Doubtful debtors are written off in the year in which they are identified as such.

the movements during the period of the allowance for bad in thousands of euros 
and doubtful debts (non current) are as follows:

2012 2011

net carrying amount at the end of the preceding period 0 0

net carrying amount at the end of the period 0 0

II. trade and other receivables, current  in thousands of euros 2012 2011

Trade receivables, gross 171,963 177,741

Allowance for bad and doubtful debts, current (-) -9,041 -6,762

Invoices to issue and credit notes to receive (*) 8,709 8,513

Amounts receivable and debit balances suppliers 886 683

VAT receivable (*) 8,061 8,923

Other receivables, gross 6,679 5,132

Allowance for other receivables -1,537 -1,537

total trade and other receivables - current 185,720 192,693

(*) Not considered as financial assets as defined in IAS 32.

the analysis of the age of current trade receivables is as follows: in thousands of euros 2012 2011

net carrying amount at the end of the period 171,963 177,741

 - of which: 

  * not due and due less than 30 days 119,554 129,552

  * due 30 - 60 days 24,276 23,499

  * due 61 - 90 days 10,631 8,763

  * due more than 90 days 17,502 15,927

No write-down has been taken on financial assets that have fallen due at reporting date when collection is still deemed likely. 

At the end of the financial year, doubtful receivables are estimated based on an assessment of all outstanding amounts. 
Doubtful debtors are written off in the year in which they are identified as such. 

the movements during the period of the allowance for in thousands of euros 
doubtful debts (trade receivables) are as follows:

2012 2011

net carrying amount at the end of the preceding period -6,762 -6,552

 - Business combinations / business divestiture -211 0

 - Amounts written off during the year -6,139 -3,462

 - Reversal of amounts written off during the year 4,061 3,081

 - Receivables derecognised as uncollectible and amounts collected in  
   the financial year

10 171

net carrying amount at the end of the period -9,041 -6,762

In most Group companies, based on the year-end evaluation the provision from the end of the previous year is reversed 
and a new provision is recorded. Realised losses on receivables (also on receivables provisioned at the end of the previ-
ous financial year) are detailed in Note 7.
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the movements during the period of the allowance for in thousands of euros 
doubtful debts (other receivables) are as follows: 

2012 2011

net carrying amount at the end of the preceding period -1,537 -1,537

net carrying amount at the end of the period -1,537 -1,537

notE 18 - dEFErrEd tAx AssEts And lIAbIlItIEs

I. ovErvIEW dEFErrEd tAx AssEts - lIAbIlItIEs 

recognised deferred tax assets and  
liabilities are attributable to: 

in thousands of euros 2012 2011

deferred tax 
Assets

deferred tax 
liabilities

deferred tax 
Assets

deferred tax 
liabilities

Intangible assets 1,466 113,574 1,721 116,416

Property, plant and equipment 31 15,762 55 16,049

Available-for-sale investments, loans, guarantees 16 5,028 16 5,030

Inventories 4,247 3,284

Trade and other receivables 7 49 8

Short-term investments 216 175

Deferred charges and accrued income 216 175

Treasury shares 21 21

Retained earnings 53 2,678 30 2,859

Provisions 943 18 9 54

Non-current employee benefits 786 617

Non-current financial debts 649 354

Non-current other payables 47

Current trade debts 45 61

Taxes 2,676 2,521

Other payables 952 9 1,611

total deferred taxes related to temporary differences 4,517 144,972 4,242 146,824

Tax losses 27,689 24,008

Tax credits 2,479 659

Set off tax -27,844 -27,844 -23,713 -23,713

net deferred tax assets/liabilities 6,841 117,128 5,196 123,111

Deferred tax assets have not been recognised in respect of tax losses for an amount of € 31,015K (2011: € 29,546K) 
and in respect of temporary differences of € 2K (2011: € 3K) because it is not probable that future taxable profit will be 
available against which they can be utilised.
     
Roularta Media Group recognised deferred tax assets amounting to € 1,616K (2011: € 2,470K) of affiliates which  
suffered losses in the current or previous period. Budgets, however, indicate that these affiliates will generate sufficient 
taxable profit in the near future to utilise the recognised deferred tax assets.     
 

II. dEFErrEd tAxEs on tAx lossEs CArrIEd ForWArd And tAx CrEdIts

in thousands of euros 2012 2011

tax losses  
carried forward

tax credits
tax losses  

carried forward
tax credits

year of expiration 

> 5 years 458

Without expiration date 27,689 2,021 24,008 659

total deferred tax asset 27,689 2,479 24,008 659

notE 19 - InvEntorIEs 

in thousands of euros 2012 2011

gross amount

Broadcasting rights 38,330 35,430

Raw materials 8,341 8,805

Work in progress 850 998

Finished goods 1,896 1,773

Goods purchased for resale 2,492 2,183

Real estate for sale 197 191

Advance payments 6,920 7,722

Contracts in progress 2,237 1,593

total gross amount (A) 61,263 58,695

Write-downs and other reductions in value (-)

Broadcasting rights -757 -169

Raw materials -305 -371

Finished goods -499 -247

Goods purchased for resale -820 -541

Real estate for sale -14

total write-downs (b) -2,395 -1,328

Carrying amount

Broadcasting rights 37,573 35,261

Raw materials 8,036 8,434

Work in progress 850 998

Finished goods 1,397 1,526

Goods purchased for resale 1,672 1,642

Real estate for sale 183 191

Advance payments 6,920 7,722

Contracts in progress 2,237 1,593

total carrying amount at cost (A+b) 58,868 57,367
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notE 20 - short-tErm InvEstmEnts, CAsh And CAsh EquIvAlEnts

I. short-term investments in thousands of euros 2012 2011

At Cost

At the end of the preceding period 3,154 2,985

Movements during the period:

 - Additions 40,762 840

 - Reimbursements and sales -870 -671

At the end of the period 43,046 3,154

FAIr vAluE AdJustmEnts

At the end of the preceding period -428 -365

Movements during the period:

 - Increase from fair value adjustments 83 80

 - Decrease from fair value adjustments (write-down) -612 -714

 - Reimbursements and sales 739 571

At the end of the period -218 -428

net carrying amount at the end of the period 42,828 2,726

The short-term investments relate on the one hand to life capital plans that are considered as financial assets at fair value 
through profit and loss. In 2012, € 82K (2011: € 80K) was recognised through profit and loss related to the fair value adjust-
ment of these short-term investments.  
In addition, there were in 2012 also long-term investments (€ 40,042K), including the investment of the unused balance of 
the new loan.
Finally the short-term investments consist of rights to the producer’s share in net income under a tax shelter agreement. On 
these, valuation allowances are recorded, where applicable, to reflect the evolution of the market value.  

II. Cash and cash equivalents in thousands of euros 2012 2011

Bank balances 34,949 26,952

Short-term deposits 674 4,961

Cash at hand 61 65

total cash and cash equivalents 35,684 31,978

notE 21 - EquIty

IssuEd CApItAl 
At 31 December 2012, the issued capital amounted to € 203,225K (2011: € 203,225K) represented by 13,141,123  
(2011: 13,141,123) fully paid-in ordinary shares. These are no-par shares. 

trEAsury shArEs
At 31 December 2012 the Group owns 657,850 own shares (2011: 657,850).     

CApItAl rEsErvEs

 in thousands of euros 2012 2011

Share premium 304 304

Costs of issuance and equity increase (net after deferred taxes) -1,253 -1,237

Reserves for share-based payments 5,867 5,489

total capital reserves 4,918 4,556

The reserves for share-based payments relate to the share options allocated as described in Note 22.

rEvAluAtIon rEsErvEs

 in thousands of euros 2012 2011

Hedging reserves -190 -121

total revaluation reserves -190 -121

hedging reserves in thousands of euros 2012 2011

At the end of the preceding period -121 120

Gains / losses on cash flow hedges 171 1,253

Recognition in profit and loss 185 -1,618

Taxes related to gains / losses on cash flow hedges recognised in equity -121 124

Transfer to profit and loss -460

Taxes related to gains / losses on cash flow hedges transferred to profit and loss 156

At the end of the period -190 -121

Changes in the fair value of hedging instruments designated as effective cash flow hedges are calculated and recognised 
directly in equity on a half-yearly basis.

notE 22 - shArE-bAsEd pAymEnts

Various subscription rights and stock option plans have been issued by NV Roularta Media Group with the intention 
of allowing management and executive employees to benefit from the growth of the company and the evolution of the  
Roularta share. All subscription rights and stock option plans are settled in equity instruments, whereby each plan pro-
vides that one option or one subscription right entitles its holder to one Roularta share against payment of the exercise 
price. Options become unconditional when the employment contract or directorship has not ended at the time of the 
next exercise period. An overview of existing subscription rights and stock option plans follows.   
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subsCrIptIon rIghts
Overview of the subscription rights to be exercised offered to the management and executive employees:

year of offering
subscription 

rights offered
subscription 

rights granted

subscription 
rights to be 

exercised

Exercise  
price in €

First exercise period last exercise period

2001 200,000 114,600 29,613 20.13 01/12 - 30/12/2005 10/09 - 10/10/2014

200,000 114,600 29,613

In 2012, no subscription rights were exercised.       

details of the subscription rights outstanding during  
the year are as follows:

2012 2011

number of 
subscription 

rights

Weighted 
average 
exercise  

price in €

number of 
subscription 

rights

Weighted 
average  

exercise price 
in €

outstanding at the beginning of the year 29,713 20.13 38,896 20.13

Forfeited during the year -100 20.13

Exercised during the year -9,183 20.13

outstanding at the end of the year 29,613 20.13 29,713 20.13

stoCk optIon plAns
The Appointments and Remuneration Committee decides on the allocation of the option plans as a function of execu-
tives’ and managers’ performance, their contribution to achieving Group objectives and their commitment to the long-
term development of Group strategy. The exercise price of an option is determined on the basis of the average closing 
price of the share during the thirty days prior to the option offering date or at the price corresponding to the last closing 
price preceding the offering date. The vesting period of the share options is stated in the schedule below-mentioned. If 
the share option remains unexercised during the last exercise period, the share option expires. The share options which 
are not yet exercisable are forfeited if a member of management or an executive employee leaves the company before 
the last exercise period, except in case of retirement or decease. 
     
Overview of the stock option plans to be exercised offered to the management and executive employees:

year of offering
options 
offered

options 
granted

options to be 
exercised

Exercise  
price in €

First exercise period last exercise period

2000 125,500 119,305 91,494 65.00 01/01 - 30/04/2004 01/01 - 22/05/2013

2001 82,125 73,575 12,752 18.20 01/01 - 26/06/2005 01/01 - 25/08/2014

2002 50,000 33,500 9,950 21.93 01/01 - 30/06/2006 01/01 - 31/12/2015

2003 10,000 10,000 6,000 27.00 01/01 - 31/12/2007 01/01 - 10/10/2013

2003 2,500 2,500 2,500 26.00 01/01 - 31/12/2007 01/01 - 02/07/2013

2006 300,000 267,050 219,750 53.53 01/01 - 31/12/2010 01/01 - 31/12/2021

2008 300,000 233,650 188,150 40.00 01/01 - 31/12/2012 01/01 - 31/12/2023

2009 269,500 199,250 162,250 15.71 01/01 - 31/12/2013 01/01 - 31/12/2019

1,139,625 938,830 692,846

Details of the share options outstanding during the year are as follows:

2012 2011

number of 
share options

Weighted 
average 
exercise  

price in €

number of 
share options

Weighted 
average 
exercise  

price in €

outstanding at the beginning of the year 726,110 40.59 803,115 40.12

Granted during the year (settlement) 3,000 27.00

Forfeited during the year -33,264 30.38 -75,850 36.18

Exercised during the year -4,155 19.68

outstanding at the end of the year 692,846 41.08 726,110 40.59

Exercisable at the end of the year 393,456 240,085

During the year, no share options were exercised. During the year 2011, 4,155 share options were exercised. The share 
options outstanding at the end of the year have a weighted average remaining term of 7.6 years.   
   
To meet potential liabilities arising from share options, the company introduced in the past a programme to purchase its 
own shares to enable it to partly meet these future options.     
            
In 2012 the Group recognised € 378K (2011: € 401K) as personnel cost relating to equity-settled share-based pay-
ment transactions. All stock option plans granted as of 7 November 2002 are recognised in profit and loss.  
 
   
notE 23 - provIsIons 

2012 
provisions, non current  in thousands of euros

legal 
proceeding 
provisions

Environmental 
provisions

restructuring 
provisions

other  
provisions

total

At the end of the preceding period 1,770 20 2,566 1,473 5,829

Movements during the period:

 - Additional provisions 396 11 1,090 3,316 4,813

 - Acquisitions through business combinations 780 80 860

 - Amounts of provisions used (-) -601 -15 -2,677 -490 -3,783

 - Unused amounts of provisions reversed (-) -48 -48

At the end of the period 1,565 16 1,759 4,331 7,671

Provisions for pending disputes relate largely to disputes at NV De Streekkrant-De Weekkrantgroep, SA Groupe Express-
Roularta and at NV Roularta Media Group. A description of the significant litigations can be found in Note 24. The envi-
ronmental provisions relate to provisions for soil decontamination. The restructuring provisions relate for € 673K to the 
restructurings of French group companies and for € 1,086K to Belgian group companies. The other provisions include 
at end 2012 exceptional provisions set up during the year for the transfer of a printing press and for one-off fees. 
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2011 
provisions, non current  in thousands of euros

legal 
proceeding 
provisions

Environmental 
provisions

restructuring 
provisions

other  
provisions

total

At the end of the preceding period 2,648 22 2,888 1,483 7,041

Movements during the period:

 - Additional provisions 311 1,482 707 2,500

 - Transfers from one heading to another -382 382 0

 - Amounts of provisions used (-) -807 -2 -2,186 -523 -3,518

 - Unused amounts of provisions reversed (-) -194 -194

At the end of the period 1,770 20 2,566 1,473 5,829

notE 24 - sIgnIFICAnt lItIgAtIons

NV De Streekkrant-De Weekkrantgroep is involved in a legal dispute with NV Kempenland in which damages of € 7,551K 
have been demanded for failure to fulfil a printing contract. Meanwhile the court expert has lodged his final report, in 
which the damage is estimated at € 3.9 million before interest. A provision of € 1,200K, based on the estimation of the 
cost by the board of directors, has already been set up for these proceedings, of which € 750K has already been paid 
into a frozen account.
NV Roularta Media Group is involved in proceedings before the trade court with its former business partner Bookmark. 
A provision of € 578K has been set up in respect of these proceedings. 
At SA Groupe Express-Roularta a provision of € 306K was set up for pending litigation relating to published articles. 
On 30 December 2011 a writ was served on NV Roularta Media Group and NV Vogue Trading Video for damages alleg-
edly suffered by SAS QOL and SAS QOL FI from non-compliance with contractual obligations. The total claim amounts 
to € 4.7 million. The management of Roularta Media Group has sufficient arguments to refute this claim. No provision 
has therefore been set up.  
The special tax inspectorate proceeded in 2011 to collect the gambling tax which, in its view, is owed for 2009 and for 
the first quarter of 2010. The assessment (RMG’s share) is € 0.5 million. An appeal against this assessment was lodged. 
Management, backed up by expert external advice, believes that there is no basis for this assessment and it has there-
fore not been recognised as a cost. Since 1 April 2010 there has been new legislation, which the Group is applying. 
Vlaamse Media Maatschappij NV has been negotiating for a considerable time with Telenet. A new distribution agree-
ment has not yet been concluded.

notE 25 - non-CurrEnt EmployEE bEnEFIts

I. gEnErAl ovErvIEW

 in thousands of euros 2012 2011

Defined benefit plans 6,499 5,206

Redundancy payments 335 255

Other long-term employee benefits 3,012 2,780

 Future tariff benefits on subscriptions 629 609

 Employee retirement premiums 857 731

 Jubilee premiums 1,526 1,440

At the end of the period 9,846 8,241

II. dEFInEd bEnEFIt plAns
Various defined benefit pension plans exist within the Group, whereby remuneration is dependent on the number of 
years’ service and salary levels. For the Belgian plans the assets are held in funds as required by law. For each plan the 
pension costs are calculated separately by an actuary based on the ‘projected unit credit’ method. Using this method 
obligations in respect of previous years’ service and built-up fund investments are calculated, with the difference between 
the two (net value) shown by the Group in the balance sheet.  

 in thousands of euros 2012 2011

 A. Amounts recognised in the balance sheet

1. Net funded defined benefit plan obligation (asset) 102 24

 1.1. Present value of funded or partially funded obligation 885 758

 1.2. Fair value of plan assets (-) -783 -734

2. Present value of wholly unfunded obligation 6,397 5,182

defined benefit plan obligation, total 6,499 5,206

b. net expense recognised in income statement 

1. Current service cost 314 261

2. Interest cost 251 231

3. Expected return on plan assets (-) -31 -44

4. Net actuarial (gain) loss recognised 807 -377

net expense recognised in income statement 1,341 71

C. movements in the present value of the defined benefit plan obligation

present value of the defined benefit plan obligation, beginning balance 5,940 6,584

1. Current service cost 314 261

2. Interest cost 251 231

3. Net actuarial (gain) loss recognised 809 -452

4. Contribution by the plan’s participants 22 27

5. Benefits paid (-) -54 -711

present value of the defined benefit plan obligation, ending balance 7,282 5,940

d. movements in the fair value of plan assets

Fair value of plan assets, beginning balance 734 1,394

1. Expected return on plan assets 31 44

2. Actuarial gains (losses) 2 -75

3. Contributions by employer 40 47

4. Contribution by the plan’s participants 21 26

5. Benefits paid (-) -45 -702

Fair value of plan assets, ending balance 783 734

Actual return on plan assets 32 27

E. principal actuarial assumptions 

1. Discount rate 2.9% 4.14%

2. Expected return on plan assets 4.2% 4.0%

3. Expected rate of salary increase 1.0% 1.0%

4. Future defined benefit increase 2.0% 2.0%
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in thousands of euros 2012 2011 2010 2009

Present value of defined benefit obligation 7,282 5,940 6,584 5,423

Fair value of plan assets 783 734 1,394 1,300

deficit / (surplus) 6,499 5,206 5,190 4,123

Experience adjustments on plan liabilities 809 -452 602 -986

Experience adjustments on plan assets 2 -75 -44 8

For defined benefit pension plans a defensive investment strategy is applied, with investment mainly in fixed income 
securities, so as to guarantee the safety, return and liquidity of the investments, with judicious diversification and spread 
of investments. 

The major categories of plan assets, and the percentage that each major category constitutes of the fair value of the total 
plan assets, is as follows:

2012 2011

Fixed income securities and cash 88% 87%

Equity instruments 6% 5%

Property 6% 8%

The Group expects to make a contribution of € 42K to the defined benefit plans in 2013.   
 
III. dEFInEd ContrIbutIon plAns
There exist several defined contribution plans within the Group. Except for the guaranteed contributions paid to the 
insurance company, the Group has no liabilities. When an employee has rendered service to an entity during a period, 
the entity recognises the contribution payable to a defined contribution plan in exchange for that service. The expenses 
recognised related to the defined contribution plans amount to € 3,896K (2011: € 3,641K).

Iv. stoCk optIons And subsCrIptIon rIghts
We refer to Note 22.

notE 26 - FInAnCIAl dEbts

2012  in thousands of euros Current non current

Financial debts up to 1 year 2 years 3 to 5 years over 5 years total

Debentures 99,718 99,718

Convertible debentures 7,386 7,386

Finance leases 176 64 9 249

Credit institutions 18,867 3,977 6,513 11,312 40,669

Other loans 10 10 5 25

total financial debts according to their maturity 19,053 4,051 13,913 111,030 148,047

2011  in thousands of euros Current non current

Financial debts up to 1 year 2 years 3 to 5 years over 5 years total

Debentures 50,754 50,754

 - Recognition at transaction exchange rate 54,154 54,154

 - Revaluation at the balance sheet closing rate -3,400 -3,400

Derivatives 2,763 2,763

Convertible debentures 10,758 10,758

Finance leases 183 174 62 419

Credit institutions 19,097 18,462 8,413 13,341 59,313

Other loans 10 10 5 25

total financial debts according to their maturity 19,290 18,646 72,750 13,346 124,032

In September 2012, RMG carried out a public bond offering. With an issue date of 10 October 2012, this six-year,  
e100 million bond offered a fixed annual gross interest rate of 5.125%.

A portion of the proceeds of this bond was used to prepay the US Private Placement (USD 66,151K).

The IRCS contract that was concluded to hedge the interest rate and currency relating to this US Private Placement was 
also terminated early.
        
The company’s lenders have imposed covenants relating to the debt ratio (net financial debt/EBITDA), interest coverage 
(EBITDA/net financing expenses), gearing (net debt/equity), solvency and dividends.     
    
The guaranteed debts included in the financial debts can be summarised as follows (in thousands of euros): 
Finance leases 249     
Credit institutions 10,239      
  
These are guaranteed by (in thousands of euros):     
Mortgages registered on the Group’s land and buildings 12,918 
Pledges  3,525      
     
For further information on the Group’s exposure to interest and exchange rate risks, see Note 30. Financial Instruments 
– Risks and fair value.       
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notE 27 - othEr notEs on lIAbIlItIEs

2012 in thousands of euros Current non current

trade and other payables up to 1 year 2 years 3 to 5 years over 5 years total

Trade payables 173,145 2,184 175,329

Advances received 49,744 49,744

Current employee benefits 38,695 38,695

 - of which payables to employees 27,747 27,747

 - of which payables to Public Administrations 10,948 10,948

Taxes 7,415 7,415

Other payables 20,242 115 156 20,513

Accrued charges and deferred income 6,956 6,956

total amount of payables according to their maturity 296,197 2,184 115 156 298,652

2011 in thousands of euros Current non current

trade and other payables up to 1 year 2 years 3 to 5 years over 5 years total

Trade payables 156,057 1,661 157,718

Advances received 50,421 50,421

Current employee benefits 37,972 37,972

 - of which payables to employees 27,396 27,396

 - of which payables to Public Administrations 10,576 10,576

Taxes 15,699 15,699

Other payables 20,059 122 10 188 20,379

Accrued charges and deferred income 4,102 4,102

total amount of payables according to their maturity 284,310 1,783 10 188 286,291

Current trade payables  in thousands of euros 2012 2011

Trade payables 106,190 92,025

Bills of exchange payable 2,543 753

Invoices to be received / credit notes to issue (*) 63,503 62,657

Credit balances trade receivables 909 622

total current trade payables 173,145 156,057

Current other receivables in thousands of euros 2012 2011

Indirect tax payable (*) 16,250 14,041

Derivatives with negative fair value 1,837 4,788

Other payables 2,155 1,230

total current other payables 20,242 20,059

Indirect taxes relate primarily to VAT, advance income tax and provincial and municipal taxes.  

Accrued charges and deferred income  in thousands of euros 2012 2011

Accrued interest 1,526 1,111

Accrued charges and deferred income (*) 5,249 2,726

Carrying amount of government grants recognised (*) 181 265

total accrued charges and deferred income 6,956 4,102

(*) No financial liability as defined in IAS 32.

 
notE 28 - FInAnCE And opErAtIng lEAsEs

I. FInAnCE lEAsEs

present value of minimum 
lease payments

minimum lease 
payments

in thousands of euros 2012 2011 2012 2011

No later than 1 year 176 183 188 207

Later than 1 year and not later than 5 years 73 236 76 246

249 419 264 453

Less future finance charges -15 -34

present value of minimum lease payments 249 419 249 419

Included in the financial debt as:

 Current finance lease  176  183 

 Non-current finance lease  73  236 

249 419

The finance lease arrangements held by the Group relate mainly to broadcasting masts, machines and vehicles.  
   
At JOE fm a financial lease for broadcasting masts was concluded on 1 May 2004. This agreement runs for 10 years, 
and is thereafter tacitly renewed for further five-year periods. The period of notice is 12 months. In the event of the (partial) 
suspension, by withdrawal or change, of any permit, authorisation, permission or recognition, the obligation to pay the 
agreed amount continues, with the exception of the variable part of the costs connected with energy consumption or 
other costs not incurred by the lessor during the suspension in fulfilling its obligations under the lease agreement.

 in thousands of euros 2012 2011

Interest recognised as an expense in the period related to finance lease 23 33

The interest portion of the financial lease is charged to income over the term of the lease.
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II. opErAtIng lEAsEs                

 in thousands of euros 2012 2011

Lease payments recognised as an expense in the period 23,805 22,831

The Group mainly rents buildings, machines, company cars and office equipment. Operating lease payments are 
expressed in the income statement on a straight-line basis over the lease term.  

non-cancellable future minimum operating lease payments  in thousands of euros 2012 2011

< 1 year 20,831 18,988

1 to 5 years 67,517 70,543

> 5 years 23,046 34,962

111,394 124,493

notE 29 - ContIngEnt lIAbIlItIEs And ContrACtuAl CommItmEnts For thE ACquIsItIon oF propErty, plAnt 
And EquIpmEnt

The Group provides securities for obligations totalling € 5,700K (2011: € 6,150K), of which € 700K (2011: € 1,150K) 
relate to joint ventures. Pledges totalling € 3,524K (2011: € 3,872K) were given on business assets, € 1,000K (2011:  
€ 1,000K) of which related to joint ventures. 
     
Roularta Printing’s contractual obligations to buy paper from third parties amount to € 4,925K (2011: € 3,586K). VMMa’s 
contractual obligations amount to € 71,535K (2011: € 55,981K) and consist of contracted broadcasting rights.  
   
There are no material contractual obligations to acquire property, plant and equipment.    
    

notE 30 - FInAnCIAl InstrumEnts - rIsks And FAIr vAluE

In the exercise of its business activity the Group is exposed to currency, interest rate, credit and market risks. Derivatives 
are used to reduce the currency and interest risks.

A. CurrEnCy rIsk
Operating activities
The currency risks identified by management relate to the (expected) purchases in USD in the Audiovisual Media seg-
ment and to activities outside the euro-zone. Other than that the Group runs to some extent currency risks with respect 
to its operating activities. With regard to the purchases and the firm commitments to purchase film rights in USD in the 
Audiovisual Media segment, the Group uses foreign exchange contracts to hedge the risk of changes in the fair value 
of a recognised asset or liability, or a non-recognised definite undertaking in the context of its commercial activities. The 
forward contracts are viewed as fair value hedges as defined in IAS 39. These are valued at market value ($ 137K pay-
able in 2012 and € 196K receivable in 2011) and booked in the heading ‘financial derivatives’ under non-current assets 
or liabilities. The total notional amount of these forward contracts comes to USD 10,747K (2011: USD 11,665K). Despite 
these hedging instruments, fluctuations in the USD can have a limited impact on the Group’s operating results. The ope-
rating currency risks to the Group from activities outside the euro-zone, that is Serbia, are very limited. The net cash flow 
from and to this entity, and its timing, is such that no significant currency positions have arisen from it.

Financing activities     
As of 31 December 2012 there are no financing activities with a potential currency risk. Until early December 2012, 
there was the US Private Placement in USD, the balance of USD 66,151K of which was then repaid prior to maturity.
To hedge the currency risk on both the principal and the (future) interest payments on this USD-denominated loan, the 
Group had taken out a foreign exchange future contract (Cross Currency Swap) maturing on the same date as the 
loan repayment and the associated interest payment. Given that the financial instrument hedged the entire currency 
risk, it was considered as a cash flow hedge and hedge reporting was applied. This foreign exchange future contract 
was also terminated before maturity at the start of December 2012. Upon initial recognition, this loan was converted 
into euros at the transaction rate. At balance sheet date it is valued at the balance sheet exchange rate. The difference 
between the amount of the loan at the original exchange rate and at the balance sheet exchange rate is recognised in 
the income statement. The related foreign exchange future contract is also converted at market value. Differences with 
the original market value or the value at balance sheet date are also recognised in the income statement.   
Upon repayment of the loan and the early termination of the forward currency contract, the unrealised exchange 
difference on this loan and the result on the forward contract were also taken through the profit and loss account. 
The translation differences on this USD loan recognised in the income statement during the financial year amount to  
- € 3,401K (2011: - € 1,618K). The change in the value of the foreign exchange future contract which is also recognised 
in the income statement is € 3,401K (2011: € 1,618K).     
     
Estimated sensitivity to currency risk     
Management is of the opinion that, given the above-mentioned hedging of the foreign exchange risks, the risks of fluc-
tuations in the fair value or in the future cash flows of financial instruments which impact the profit or equity as a result of 
exchange rate changes, are not material.

b. IntErEst rAtE rIsk
The maturity dates of the financial debts and liabilities are given in Note 26.    
The debentures and loans of credit institutions have fixed or variable interest rates.      
The table below summarises the effective interest rates at balance sheet date of these interest-bearing loans (debentures, 
convertible debentures and credit institutions) at 31 December 2012:     

Interest rate  in thousands of euros Carrying amount Effective interest rate

Fixed interest rate 112,877 from 4% to 6%

Fixed interest rate with variable margin (*) 20,486 from 4% to 6%

Variable interest rate, converted into fixed interest rate through hedging contracts, 
with variable margin (*)

11,057 from 5% to 6%

Variable interest rate 2,988 from 3% to 5%

As well as these loans, the Group had at 31 December 2012 overdrafts with credit institutions totalling € 365K. These 
carry variable market interest rates.
(*) Following the renegotiation of the bank covenants in 2009, the margin on these loans varies according to the debt ratio achieved. 
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The table below summarises the effective interest rates at balance sheet date of these interest-bearing loans (debentures, 
convertible debentures and credit institutions) at 31 December 2011:     

Interest rate  in thousands of euros Carrying amount Effective interest rate

Fixed interest rate 17,108 from 4% to 6%

Fixed interest rate with variable margin (*) 77,254 from 4% to 6%

Variable interest rate, converted into fixed interest rate through hedging contracts, 
with variable margin (*)

23,464 from 4% to 6.5%

Variable interest rate 2,366 from 3% to 5%

As well as these loans, the Group had at 31 December 2011 overdrafts with credit institutions totalling € 633K. These 
carry variable market interest rates.     
(*) Following the renegotiation of the bank covenants in 2009, the margin on these loans varies according to the debt ratio achieved. 

Loans towards joint ventures, which are recorded under other loans, have a fixed interest rate which is revisable after 
three or five years.     
     
In order to hedge the risks of unfavourable interest rate fluctuations, the Group used financial instruments (IRS contracts 
and Cap Floor contracts).     
     
The financial instruments which meet the requirements defined in IAS 39 and are therefore regarded as cash flow hedg-
ing contracts at 31/12/2012 can be summarised as follows:     
Credit institutions: in order to limit the variable interest rate on various contracts, a number of IRS contracts have been 
concluded in a total notional amount of € 11,057K (2011: € 23,464K).      
     
To hedge the interest rate risk on the aforementioned loan in USD, the Group had entered into an Interest Rate Swap, 
combined with the Cross Currency Swap to hedge the associated currency risk. This Interest Rate Swap had the effect of 
reducing the effective fixed interest rate on this loan to 4.75%. The cash flows relating to this contract coincided with the 
cash flows of the interest payment and redemption of this bond loan. This Interest Rate Swap was treated as a cash flow 
hedge and was terminated prior to maturity at the beginning of December 2012 with the repayment of the bond loan. 
         
Alongside these are a number of contracts that do not meet the conditions of IAS 39 to be viewed as hedging con-
tracts.      
By the end of 2012, this relates to IRS contracts and an Index Swap contract with a total notional amount of € 89,000K 
(2011: USD 8,849K and € 99,781K).  
    
The maturity dates of the notional amounts of these financial instruments, can be summarised as follows:

2012  in thousands of euros Current non current

up to 1 year 2 years 3 to 5 years

Interest rate swap

 Cash flow hedge 11,057

 No cash flow hedge 4,000 75,000

various contracts (Index swap)

 No cash flow hedge 10,000

2011  Current non current

up to 1 year 2 years 3 to 5 years

Cross Currency Interest rate swap in thousands of usd

 Currency Rate Swap - foreign exchange future contract -  
 cash flow hedge

 66,151 

 Interest Rate Swap - cash flow hedge  66,151 

 Interest Rate Currency Swap - no cash flow hedge  8,849 

Interest rate swap in thousands of euros

 Cash flow hedge 12,407 11,057

 No cash flow hedge 2,100 4,000 75,000

various contracts (Cap/Floor, Floor spread, in thousands of euros
Cap rate, Index swap)

 No cash flow hedge 8,681 10,000

The fair value at balance sheet date of these financial instruments can be summarised as follows:

2012 2011

   in thousands of euros Asset liability Asset liability

Cross Currency Interest rate swap

 Currency Rate Swap - foreign exchange future  
 contract - cash flow hedge

-3,401

 Interest Rate Swap - cash flow hedge 637

 Interest Rate Currency Swap - no cash flow hedge -369

Interest rate swap

 Cash flow hedge -287 -820

 No cash flow hedge 732 -1,550 -3,350

various contracts (Cap/Floor, Floor spread, Cap rate, Index swap)

 No cash flow hedge 55 -249

787 -1,837 637 -8,189
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The impact of the evolution in the market values (before taxes) of these financial instruments can be summarised as  
follows:

2012   in thousands of euros
Evolution  

market values 
recognised  

in equity
recognised in 
profit and loss

Cross Currency Interest rate swap

Currency Rate Swap - foreign exchange future contract 3,401 3,401

Interest Rate Swap - cash flow hedge -637 -637

Interest Rate Currency Swap - no cash flow hedge 369 369

Interest rate swap

Cash flow hedge 533 533

No cash flow hedge 2,532 2,532

various contracts (Cap/Floor, Floor spread, Cap rate, Index swap)

No cash flow hedge 304 304

6,502 -104 6,606

As specified above, an exchange difference on the USD borrowing has also been recognised in the income statement 
in an amount of - € 3,401K.

2011  in thousands of euros
Evolution  

market values 
recognised  

in equity
recognised in 
profit and loss

Cross Currency Interest rate swap

Currency Rate Swap - foreign exchange future contract 1,618 1,618

Interest Rate Swap - cash flow hedge -968 -968

Interest Rate Currency Swap - no cash flow hedge 88 88

Interest rate swap

Cash flow hedge 603 603

No cash flow hedge 742 742

various contracts (Cap/Floor, Floor spread, Cap rate, Index swap)

No cash flow hedge 162 162

2,245 -365 2,610

As specified above, an exchange difference on the USD borrowing has also been recognised in the income statement 
in an amount of - € 1,618K. 

The changes which have been recognised in the income statement are included under the financial results.  
   
Estimated sensitivity to interest rate fluctuations     
Given the above-mentioned hedge contracts, which limit the interest risk, we have examined to what extent a general 
rise or fall of 100 basis points applied to all loan periods would influence the interest cost recorded in 2012. This cal-
culation shows that a general rise of 100 basis points in the interest rate on loans, applied equally to all loan periods, 
would increase the interest expense for 2012 by € 199K, while a general decrease of 100 basis points in the interest 

rate, applied equally to all loan periods, would decrease the interest expense for 2012 by € 205K. These changes in the  
interest expense would be influenced as follows by the outstanding cash flow hedging contracts: in the event of a general 
100 basis points increase in the interest rate on loans, this would give a net fall in the pre-tax result of € 10K, while a gen-
eral fall of 100 basis points in the interest rate would result in a rise of pre-tax result by a net € 17K.  

C. CrEdIt rIsk     
The Group is exposed to credit risk on its customers, which could lead to credit losses.  
To control this credit risk, credit investigations are performed on customers which request major credit facilities. Where 
the outcome is negative, credit is refused or restricted. In addition, the Group also uses trade finance instruments, 
such as letters of credit, to cover its credit risk and credit insurances are concluded for a limited percentage of the 
foreign clients of the printing works. There was no significant concentration of credit risks with a single counterparty at  
31 December 2012. Despite RMG’s intention of limiting its credit risk, it can face a deterioration of the creditworthiness 
of its customers. Any failure to conclude a credit insurance policy with respect to certain customers can have a material 
adverse effect on RMG’s business, financial condition and/or results. The carrying value of the financial assets presents 
the Group’s maximum exposure to credit risk. The carrying value is reported including impairments. An overview of this 
carrying value can be found under item F. below. Impairment charges are detailed in Note 17.

d. lIquIdIty rIsk
An analysis of the maturity dates of the financial liabilities can be found in Note 26. 
RMG’s indebtedness and the restrictions agreed upon in the financing agreements may adversely affect RMG’s liquidity 
position. Any breach of covenants can lead to the loans being immediately due and payable. The Group expects to meet 
its obligations through operating cash flows. In addition, the Group has various short-term credit lines for a total amount 
of e 71,828K. These credit lines form an additional working capital buffer. There is for these credit facilities by the lenders 
no specific maturity guaranteed.
RMG manages the cash and financing flows and the resulting risks through a treasury policy at group level. In order to 
optimise the equity positions and minimise the related interest expenses, the cash flows of the subsidiaries within the 
Group are centralised as far as possible in a cash pool.

E. CApItAl mAnAgEmEnt
Roularta Media Group is constantly seeking to improve its balance sheet structure (combination of debt and equity). 
The main objective of its balance sheet structure is to maximise shareholder value whilst retaining the desired financial 
flexibility for undertaking strategic projects. In analysing the balance sheet structure we use the IFRS classifications for 
distinguishing between equity and debt.
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F. FAIr vAluE
The fair value and carrying amount of the recognised financial assets and liabilities amount to: 

2012 2011

  in thousands of euros note
Carrying 
amount

Fair value
Carrying 
amount

Fair value

non-current assets

Available-for-sale investments, loans and 
guarantees

16 5,512 5,512 3,938 3,938

Trade and other receivables 17 1,794 1,794 2,036 2,036

Financial derivatives 196 196

Current assets

Trade and other receivables 17 168,950 168,950 175,257 175,257

Short-term investments 20 42,828 42,828 2,726 2,726

Cash and cash equivalents 20 35,684 35,684 31,978 31,978

non-current liabilities

Financial debts 26 -128,994 -121,747 -104,742 -95,764

Trade payables 27 -2,184 -2,184 -1,661 -1,661

Other payables 27 -271 -271 -320 -320

Financial derivatives -137 -137

Current liabilities

Financial debts 26 -19,053 -28,932 -19,290 -28,779

Trade payables 27 -109,642 -109,642 -93,400 -93,400

Advances received 27 -49,744 -49,744 -50,421 -50,421

Other payables 27 -3,992 -3,992 -6,018 -6,018

Accrued interests 27 -1,526 -1,526 -1,111 -1,111

We mention below the main methods and assumptions used for estimating the fair values of financial instruments which 
are included in the overview.
      
Available-for-sale investments      
Because no reliable estimate can be made of the fair values of the investments in this heading, financial assets for which 
no active market exists are valued at cost.      

Loans, guarantees, trade and other receivables, trade and other payables     
For amounts receivable and payable with original maturities of under one year, the nominal value is deemed to reflect the 
fair value, given the short maturities. For amounts receivable after one year it has been established that carrying value 
reflects the fair value.
      
Financial debts      
The fair value of loans and finance leases is calculated based on the present value of the expected future cash flows of 
redemption and interest payments. 
     
Other liabilities      
For short-term liabilities the nominal value is deemed to reflect the fair value, given the short maturities. For trade paya-
bles with terms of more than one year it has been established that the carrying value reflects the fair value. For financial 
derivatives the fair value is established on the basis of the market valuation at balance sheet date.   

FAIr vAluE hIErArChy
As of 31 December 2012, the Group held the following financial instruments measured at fair value:

    in thousands of euros 31/12/2012 level 1 level 2 level 3

Assets measured at fair value

Short-term investments 42,828 42,828

Interest Rate Swap - no cash flow hedge 732 732

Index Swap - no cash flow hedge 55 55

liabilities measured at fair value

Financial derivatives: foreign currency exchange contracts -137 -137

Interest Rate Swap - cash flow hedge -287 -287

Interest Rate Swap - no cash flow hedge -1,550 -1,550

As of 31 December 2011, the Group held the following financial instruments measured at fair value:

    in thousands of euros 31/12/2011 level 1 level 2 level 3

Assets measured at fair value

Short-term investments 2,726 2,726

Interest Rate Swap - cash flow hedge 637 637

Financial derivatives: foreign currency exchange contracts 196 196

liabilities measured at fair value

Currency Rate Swap - foreign exchange future contract -  
cash flow hedge

-3,401 -3,401

Interest Rate Currency Swap - no cash flow hedge -369 -369

Interest Rate Swap - cash flow hedge -820 -820

Interest Rate Swap - no cash flow hedge -3,350 -3,350

Various contracts (Cap/Floor, Floor Spread, Cap Rate,  
Index Swap)

-249 -249

The following hierarchy is used for determining and disclosing the fair value of financial instruments by valuation tech-
nique:      
•	 level 1: quoted prices in active markets for identical assets or liabilities 
•	 level 2: other techniques for which all inputs which have a significant effect on the recorded fair value are observable, 

either directly or indirectly      
•	 level 3: techniques which use inputs which have a significant effect on the recorded fair value that are not based on 

observable market data      
      
During the reporting period, there were no transfers between the different levels.

notE 31 - CAsh FloW rElAtIng to ACquIsItIon oF subsIdIArIEs

The following major acquisitions with effect on the consolidated financial statements took place in 2012:  
On 9 January 2012 Roularta Media Group acquired 50% of the existing shares of ActuaMedica NV (formerly UBM  
Medica Belgium NV) for a fixed amount. By optimising the existing offering, maintaining the information offering and 
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reader service and enhancing the service to advertisers, this joint venture provides the best guarantee of a sustainable 
future for our country’s medical press. 

On 4 October 2012, Roularta Media Group and Twice (a 25% participation of Roularta Media Group) acquired 100% of 
the shares of Lejaeghere BVBA. Lejaeghere BVBA is the organiser of Open Bedrijvendag (Open Companies Day) and 
its Walloon counterpart Journée Découverte Entreprises. The Group also acquired the assets owned by the non-profit 
companies vzw Open Bedrijven and asbl Journée Découverte Entreprises. This acquisition fits perfectly with Roularta 
Media Group’s 360° strategy. Roularta already boasts a strong business media presence with its magazines (including 
Trends/Trends-Tendances), websites Trends.be and Trendstop.be, business broadcasters Kanaal Z/Canal Z, the apps 
of Trends and Kanaal Z and a whole range of events such as Manager of the Year and Trends Gazelles.... and fairs like 
‘Entreprendre’ and ‘Ondernemen in Vlaanderen’. Open Bedrijvendag consolidates Roularta’s market leadership in this 
segment. For this acquisition, the contract provides for a limited additional purchase price.

On 28 December 2012 Alphadistri SAS (a 100% subsidiary of Roularta Media Group, via Job Rencontres and Groupe 
Express-Roularta) acquired 100% of the shares of Kiwijob SARL for a fixed amount. Kiwijob SARL operates a Kiwidistrib 
website with job offers in general and specialised retail. This activity meshes with the activity of Alphadistri SAS, that 
operates the job website Distrijob.fr, and the Kiwidistrib website was integrated into Distrijob.fr.   
        
The purchase price of the aforementioned acquisitions, including the estimated earn-out payable, amounts to € 1,837K. 
This was already paid at the end of 2012.       
       
In 2011, Groupe Express-Roularta acquired 100% of the shares of Technologues Culturels SAS, Regionale Media 
Maatschappij acquired 50% of the shares of Web Producties NV and Roularta Media Group acquired 100% of the 
shares of New Bizz Partners SA.        
       
The 2012 acquisitions were accounted for using the purchase method in accordance with IFRS 3 Business Combina-
tions (revised).       
       
The fair value of the assets and liabilities of the acquired subsidiaries on the date of acquisition and the amounts paid 
are presented as follows:

    in thousands of euros 2012 2011

AssEts totAl totAl

non-current assets 2,344 3,077

Intangible assets 2,004 3,051

Property, plant and equipment 84 15

Available-for-sale investments, loans and guarantees 58 5

Deferred tax assets 198 6

Current assets 6,160 983

Inventories 1,238

Trade and other receivables 3,642 899

Cash and cash equivalents 1,106 79

Deferred charges and accrued income 174 5

total assets 8,504 4,060

    in thousands of euros 2012 2011

lIAbIlItIEs totAl totAl

non-current liabilities 1,058 145

Provisions 968

Financial debts 73 10

Trade payables 17

Other payables 135

Current liabilities 5,627 968

Financial debts 6 132

Trade payables 1,886 623

Advances received 1,402

Employee benefits 393 36

Taxes 54

Other payables 1,624 176

Accrued charges and deferred income 262 1

total liabilities 6,685 1,113

total net assets acquired 1,819 2,947

Net assets acquired 1,819 2,947

Minority interests 18

Consideration paid / to pay in cash and cash equivalents 1,837 2,947

Deposits and cash and cash equivalents acquired -1,106 -79

net cash outflow 731 2,868

The share of these acquisitions in sales and net result of the Group is:

    in thousands of euros sales of the period net result of the period

 - ActuaMedica NV 4,033 185

 - activities Open Bedrijven / Journée Découverte 1,656 -327

 - Kiwijob SARL 0 0

Had these business combinations been effected at 1 January 2012, the sales of these business combinations would be 
€ 5,692K and the net loss € 146K.        
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notE 32 - CAsh FloW rElAtIng to dIsposAl oF subsIdIArIEs

In 2012, there were no disposals of subsidiaries.

In 2011, there were no disposals of subsidiaries.

notE 33 - IntErEst In JoInt vEnturEs

A list of joint ventures, including the name, country of incorporation, proportion of ownership interest, is given in Note 37 
of the consolidated financial statements. The major joint ventures of the Group are VMMa NV (broadcasting station and 
radio), the senior magazines and the German acquisitions of 2008.       
   
The share of all joint ventures in assets, liabilities, sales and net profit of the Group is as follows: 

    in thousands of euros 2012 2011

Non-current assets 88,410 86,222

Current assets 120,610 112,752

Non-current liabilities 19,039 16,556

Current liabilities 70,979 62,735

Share in the Group’s sales 209,783 218,151

Share in the Group’s net profit 16,576 20,668

notE 34 - EvEnts AFtEr thE bAlAnCE shEEt dAtE

Following significant events occurred after the balance sheet date:

On 19 February 2013 Groupe Express-Roularta (100% Roularta Media Group) announced in Paris a social plan. The 
intention is to reduce the group’s wage bill in France by around 10% through reorganisation and restructuring. The whole 
process will take place in the course of 2013, with most of the effects not felt until 2014.
On 20 March 2013, Roularta Media Group acquired Coface Services Belgium. With an annual turnover of around 
€ 6 million and forty staff, Coface Services Belgium is a very important player, with 25 years experience, in the business 
information market. Under the brand name B-information, Coface Services Belgium offers bespoke corporate informa-
tion in four areas: B-marketing, B-finance, B-legal and B-collection. The purchase price is approximately half of annual 
turnover. This acquisition fits perfectly with Roularta Media Group’s strategy of strengthening its current position on the 
Business Information market. Roularta is already highly active on this market through Trends Top.   
       
Otherwise no major events have occurred which significantly affect the results and the financial position of the com-
pany.              
 

notE 35 - FEEs to thE AudItor And to pErsons rElAtEd to thE AudItor

The audit fees amount to € 418K. The fees of the auditor related to special services amount to € 58K. The fees payable 
to persons with whom the auditor is associated amount to € 28K for tax and legal advisory services.   
     

notE 36 - rElAtEd pArty trAnsACtIons

2012  in thousands of euros Joint ventures
Associated 
companies

other related 
parties

total

I. Assets with related parties 4,606 2,086 426 7,118

Available-for-sale investments, loans and guarantees 634 634

 Loans 634 634

Current receivables 3,972 2,086 426 6,484

 Trade receivables 3,349 1,486 426 5,261

 Other receivables 623 600 1,223

II. liabilities with related parties 2,723 394 583 3,700

Financial liabilities 19 0 0 19

 Other payables 19 19

payables 2,704 394 583 3,681

 Trade payables 2,701 394 583 3,678

 Other payables 3 3

III. transactions with related parties

Sale of goods 1,569 1,569

Rendering of services 9,033 3,720 721 13,474

Receiving of services (-) -5,705 -2,058 -2,850 -10,613

Transfers under finance arrangements -10 5 -5

Iv. key management personnel remunerations (including directors) 

5,078

 - of which short-term employee benefits 4,677

 - of which post-employment benefits 170

 - of which share-based payment expenses 231
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2011  in thousands of euros Joint ventures
Associated 
companies

other related 
parties

total

I. Assets with related parties 6,003 1,702 92 7,797

Available-for-sale investments, loans and guarantees 661 0 0 661

 Loans 661 661

Current receivables 5,342 1,702 92 7,136

 Trade receivables 4,469 1,702 92 6,263

 Other receivables 873 873

II. liabilities with related parties 3,128 295 211 3,634

Financial liabilities 19 0 0 19

 Other payables 19 19

payables 3,109 295 211 3,615

 Trade payables 3,109 295 211 3,615

III. transactions with related parties

Sale of goods 1,826 1,826

Rendering of services 14,438 4,110 336 18,884

Receiving of services (-) -6,463 -2,150 -2,456 -11,069

Transfers under finance arrangements -36 -36

Iv. key management personnel remunerations (including directors) 

5,215

 - of which short-term employee benefits 4,694

 - of which post-employment benefits 155

 - of which share-based payment expenses 366

The Group has no assets, liabilities nor transactions with her shareholders NV Koinon, NV Cennini and SA Bestinver 
Gestión S.G.I.I.C.

Assets, liabilities and transactions with subsidiaries are fully eliminated in consolidation. Assets, liabilities and transac-
tions with joint ventures are proportionally eliminated. The not-eliminated part is included in this heading. Assets, liabilities 
and transactions with associated companies are not eliminated in consolidation and are consequently fully included in 
this heading. The list with all subsidiaries, joint ventures and associated companies is to be found in Note 37. All other 
related parties are entities which are controlled by the key management of the Group or members of their close family, or 
entities in which these persons have a significant influence. Key management personnel remunerations were separately 
mentioned. There exist no guarantees related to the assets or liabilities towards the related parties, nor are write-downs 
registered.
    
All receivables and payables concern short-term receivables and payables which are settled at expiry date. All transac-
tions concern normal commercial operations. Sales of the Group to these related parties are charged at normal tariffs. 
Purchases follow the usual procedure concerning selection of the supplier and applied prices.   
 
There are no unsettled receivables nor payables with the key management.    

notE 37 - group CompAnIEs

The ultimate parent of the Group is Roularta Media Group NV, Roeselare, Belgium. As of 31 December 2012, 72 sub-
sidiaries, joint ventures and associated companies are consolidated.

name of the company location Effective interest %

1. Fully consolidated companies

ROULARTA MEDIA GROUP NV Roeselare, Belgium 100.00%

A NOUS PARIS SAS Paris, France 100.00%

A NOUS PROVINCE SAS Roubaix, France 100.00%

ALPHADISTRI SAS Paris, France 100.00%

ANIMOTION SARL Paris, France 100.00%

BELGIAN BUSINESS TELEVISION NV Brussels, Belgium 100.00%

BIBLO-ROULARTA MEDICA NV Kalmthout, Belgium 100.00%

CITY MAGAZINE ROULARTA D.O.O. Belgrade, Serbia 100.00%

FORUM DE L’INVESTISSEMENT SA Paris, France 100.00%

GROUPE EXPRESS-ROULARTA SA Paris, France 100.00%

JOB RENCONTRES SA Paris, France 100.00%

KIWIJOB SARL Paris, France 100.00%

LE VIF MAGAZINE SA Brussels, Belgium 100.00%

MESTNE REVIJE D.O.O. Ljubljana, Slovenia 100.00%

NEW BIZZ PARTNERS NV Roeselare, Belgium 100.00%

PRESS NEWS NV Roeselare, Belgium 100.00%

REGIE DE WEEKKRANT NV Roeselare, Belgium 100.00%

ROULARTA IT-SOLUTIONS NV Roeselare, Belgium 100.00%

ROULARTA MANAGEMENT NV Roeselare, Belgium 100.00%

ROULARTA MEDIA FRANCE SA Paris, France 100.00%

ROULARTA MEDIA NEDERLAND BV Breda, The Netherlands 100.00%

ROULARTA PUBLISHING NV Brussels, Belgium 100.00%

STUDIO PRESS SAS Paris, France 100.00%

TECHNOLOGUES CULTURELS SAS Paris, France 100.00%

TER BEVORDERING VAN HET ONDERNEMERSCHAP IN BELGIË VZW Roeselare, Belgium 100.00%

TVOJ MAGAZIN D.O.O. - in liquidation Zagreb, Croatia 100.00%

WEST-VLAAMSE MEDIA GROEP NV Roeselare, Belgium 100.00%

JOURNÉE DÉCOUVERTE ENTREPRISES ASBL Blandain, Belgium 81.25%

LEJAEGHERE BVBA Gentbrugge, Belgium 81.25%

OPEN BEDRIJVEN VZW Gentbrugge, Belgium 81.25%

DE STREEKKRANT-DE WEEKKRANTGROEP NV Roeselare, Belgium 80.00%

ROULARTA PRINTING NV Roeselare, Belgium 77.41%

VOGUE TRADING VIDEO NV Roeselare, Belgium 74.67%

L’EXPRESS VENTURES SAS Paris, France 68.50%

PRÉLUDE ET FUGUE SARL Paris, France 51.00%

ZEEUWS VLAAMS MEDIABEDRIJF BV Terneuzen, The Netherlands 40.80%
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2. proportionally consolidated companies

ACTUAMEDICA NV Roeselare, Belgium 50.00%

AVENTIN IMMOBILIER SCI Paris, France 50.00%

BAYARD MEDIA GMBH & CO KG Augsburg, Germany 50.00%

BAYARD MEDIA VERWALTUNGS GMBH Augsburg, Germany 50.00%

BELGOMEDIA SA Verviers, Belgium 50.00%

CTR MEDIA SA Evere, Belgium 50.00%

DE WOONKIJKER NV Antwerp, Belgium 50.00%

FIRST MEDIA SA Brussels, Belgium 50.00%

HIMALAYA NV Zaventem, Belgium 50.00%

IDÉAT ÉDITIONS SA Paris, France 50.00%

J.M. SAILER GESCHÄFTSFÜHRUNGS GMBH Nürnberg, Germany 50.00%

J.M. SAILER VERLAG GMBH Nürnberg, Germany 50.00%

JOEfm NV Vilvoorde, Belgium 50.00%

MEDIA AD INFINITUM NV Vilvoorde, Belgium 50.00%

PARATEL NV Vilvoorde, Belgium 50.00%

PRESS PARTNERS BV Baarn, The Netherlands 50.00%

REGIONALE MEDIA MAATSCHAPPIJ NV Roeselare, Belgium 50.00%

ROULARTA BUSINESS LEADS NV Roeselare, Belgium 50.00%

SENIOR PUBLICATIONS DEUTSCHLAND GMBH & CO KG Cologne, Germany 50.00%

SENIOR PUBLICATIONS NEDERLAND BV Baarn, The Netherlands 50.00%

SENIOR PUBLICATIONS SA Brussels, Belgium 50.00%

SENIOR PUBLICATIONS VERWALTUNGS GMBH Cologne, Germany 50.00%

TVBASTARDS NV (formerly STUDIO-A NV) Boortmeerbeek, Belgium 50.00%

VERLAG DEUTSCHER TIERSCHUTZ-DIENST GMBH Nürnberg, Germany 50.00%

VLAAMSE MEDIA MAATSCHAPPIJ NV Vilvoorde, Belgium 50.00%

VOIX DU NORD L’ÉTUDIANT SA Lille, France 50.00%

REGIONALE TV MEDIA NV Zellik, Belgium 33.33%

50+ BEURS & FESTIVAL BV Arnhem, The Netherlands 25.00%

LIVING & MORE VERLAG GMBH Augsburg, Germany 25.00%

MPLUS GROUP NV Vilvoorde, Belgium 25.00%

WEB PRODUCTIES NV Tervuren, Belgium 25.00%

3. Consolidated using the equity method

REPROPRESS CVBA Brussels, Belgium 31.92%

PARTENAIRE DÉVELOPPEMENT SARL Lyon, France 25.00%

TWICE ENTERTAINMENT BVBA Roeselare, Belgium 25.00%

FEBELMA REGIE CVBA Brussels, Belgium 23.35%

MEDIAPLUS BV Bussum, The Netherlands 12.50%

NIEUWE UITGEVERS BV Someren, The Netherlands 12.50%

4. Companies of minor importance not included in the consolidated financial statements 

EUROCASINO NV - in liquidation Brussels, Belgium 19.00%

TWICE TECHNICS BVBA Roeselare, Belgium 18.75%

durIng 2012 thE FolloWIng ChAngEs oCCurrEd In thE ConsolIdAtEd group
New participations
•	 50% in ActuaMedica NV, acquisition on 9 January 2012.
•	 68.5% in L’Express Ventures SAS, through Groupe Express-Roularta SA, foundation on 10 July 2012.
•	 25% in Mplus Group NV, foundation on 26 July 2012 by KPN Group Belgium NV (50%), De Persgroep NV (25%) and 

Roularta Media Group NV (25%). In december 2012 sale of the shares by De Persgroep and Roularta Media Group to 
Vlaamse Media Maatschappij.

•	 81.25% in Lejaeghere BVBA, acquisition by Roularta Media Group NV and Twice Entertainment BVBA on 4 October 
2012.

•	 100% in Kiwijob SARL, through Alphadistri SA, acquisition on 28 December 2012.

New in consolidation
•	 100% in Ter bevordering van het Ondernemerschap in België vzw (T.B.O.B. vzw), foundation on 16 July 2012.
•	 81.25% in Open Bedrijven vzw (acquired along with Lejaeghere BVBA).
•	 81.25% in Journée Decouverte Entreprises asbl (acquired along with Lejaeghere BVBA).

Changed ownership without change of consolidation method
•	 Acquisition of the remaining 8% in Mestne Revije D.O.O. on 4 July 2012.

Liquidations and mergers
•	 Starway NV: liquidated, liquidation closed on 30 March 2012.

Other changes
•	 Senior Publications Netherlands BV, a 50% subsidiary of Roularta Media Group NV, acquired 25% of the shares  

of Nieuwe Uitgevers BV on 2 December 2011, with economic rights from 1 January 2012. Consequently Nieuwe  
Uitgevers BV is included from 2012 in the RMG consolidation by the equity method.     
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To the shareholders 

As required by law, we report to you on the performance 
of our mandate of statutory auditor. This report includes 
our report on the consolidated financial statements as 
defined below together with our report on other legal and 
regulatory requirements. 

rEport on thE ConsolIdAtEd FInAnCIAl  
stAtEmEnts – unquAlIFIEd opInIon

We have audited the accompanying consolidated finan-
cial statements of Roularta Media Group NV (‘the com-
pany’) and its subsidiaries (jointly ‘the Group’), prepared 
in accordance with International Financial Reporting 
Standards as adopted by the European Union and with 
the legal and regulatory requirements applicable in Bel-
gium. These consolidated financial statements comprise 
the consolidated balance sheet as at 31 December 2012, 
the consolidated income statement, the consolidated 
statement of comprehensive income, the consolidated 
statement of changes in equity and the consolidated 
cash flow statement for the year then ended, as well 
as the summary of significant accounting policies and 
other explanatory notes. The consolidated balance sheet 
shows total assets of 938,436 (000) EUR and the con-
solidated income statement shows a consolidated loss 
(Group share) for the year then ended of 2,504 (000) EUR. 

Responsibility of the board of directors for the prepa-
ration of the consolidated financial statements
The board of directors is responsible for the preparation 
and fair presentation of consolidated financial statements 
in accordance with International Financial Reporting 
Standards as adopted by the European Union and with 
the legal and regulatory requirements applicable in Bel-
gium, and for such internal control as the board of direc-
tors determines is necessary to enable the preparation of 
consolidated financial statements that are free from mate-
rial misstatement, whether due to fraud or error. 

Statutory auditor’s responsibility
Our responsibility is to express an opinion on these con-
solidated financial statements based on our audit. We 
conducted our audit in accordance with International 
Standards on Auditing. Those standards require that we 
comply with ethical requirements and plan and perform 
the audit to obtain reasonable assurance about whether 
the consolidated financial statements are free from mate-
rial misstatement.

An audit involves performing procedures to obtain audit 
evidence about the amounts and disclosures in the con-
solidated financial statements. The procedures selected 
depend on the statutory auditor’s judgment, including the 
assessment of the risks of material misstatement of the 
consolidated financial statements, whether due to fraud 

Statutory auditor’s report
Statutory auditor’s report to the shareholders’ meeting on the 
consolidated financial statements for the year ended 31 December 2012

or error. In making those risk assessments, the auditor 
considers internal control relevant to the Group’s prepa-
ration and fair presentation of the consolidated financial 
statements in order to design audit procedures that are 
appropriate in the circumstances, but not for the pur-
pose of expressing an opinion on the effectiveness of the 
Group’s internal control. An audit also includes evaluat-
ing the appropriateness of accounting policies used and 
the reasonableness of accounting estimates made by 
the board of directors, as well as evaluating the overall 
presentation of the consolidated financial statements. We 
have obtained from the company’s officials and the board 
of directors the explanations and information necessary 
for performing our audit.

We believe that the audit evidence we have obtained is 
sufficient and appropriate to provide a basis for our opin-
ion. 
 
Unqualified opinion 
In our opinion, the consolidated financial statements of 
Roularta Media Group NV give a true and fair view of the 
Group’s net equity and financial position as of 31 Decem-
ber 2012, and of its results and its cash flows for the year 
then ended, in accordance with International Financial 
Reporting Standards as adopted by the European Union 
and with the legal and regulatory requirements applicable 
in Belgium.

rEport on othEr lEgAl And rEgulAtory  
rEquIrEmEnts

The board of directors is responsible for the preparation 
and the content of the directors’ report on the consoli-
dated financial statements.

In the framework of our mandate, our responsibility is 
to verify, for all significant aspects, the compliance with 
some legal and regulatory requirements. On this basis, 
we provide the following additional comment which does 
not modify the scope of our audit opinion on the consoli-
dated financial statements:

•	The directors’ report on the consolidated financial 
statements includes the information required by law, is, 
for all significant aspects, in agreement with the con-
solidated financial statements and is not in obvious 
contradiction with any information obtained in the per-
formance of our mandate.

Kortrijk, 10 April 2013

The statutory auditor
DELOITTE Bedrijfsrevisoren /  

Réviseurs d’Entreprises
BV o.v.v.e. CVBA / SC s.f.d. SCRL

Represented by
Frank Verhaegen

Kurt Dehoorne
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statutory annual accounts

CondEnsEd stAtutory AnnuAl ACCounts

The following pages are extracts of the statutory annual 
accounts of Roularta Media Group NV, prepared under 
Belgian accounting policies.

The valuation rules applied in the statutory annual 
accounts differ substantially from the valuation rules 
applied in the consolidated annual accounts: the statu-
tory annual accounts are based on Belgian accounting 
legislation, while the consolidated annual accounts are 
drawn up in accordance with the International Financial 
Reporting Standards.

Only the consolidated annual accounts as set forth in the 
preceding pages present a true view of the financial posi-
tion and performance of the Roularta group.

The report of the board of directors to the general meet-
ing of shareholders and the annual accounts of Roularta 
Media Group NV, as well as the auditor’s report, will be 
filed with the National Bank of Belgium within the statu-
tory stipulated periods. These documents are available on 
request from Roularta Media Group’s Investor Relations 
Department and at www.roularta.be/en/investor-info.

The statutory auditor’s report is unqualified and certifies 
that the non-consolidated annual accounts of Roularta 
Media Group NV, for the year ended 31 December 2012, 
give a true and fair view of the company’s assets, liabili-
ties, financial position and results in accordance with the 
accounting principles applicable in Belgium.

ExtrACt From thE AnnuAl rEport oF thE boArd 
oF dIrECtors

The annual accounts, which will be presented to the 
general meeting of shareholders of 21 May 2013, were 
approved by the board of directors of 22 March 2013.

ApproprIAtIon oF thE rEsult
The loss for the financial year 2012 available for appro-
priation was € 60,918,742.93 compared to a profit 
of  € 11,612,203.70 for the financial year 2011. The 
profit carried forward from the previous financial year is  
€ 5,156.77. The loss to be appropriated is consequently 
€ 60,913,586.16.

The board of directors proposes to the general meeting of 
shareholders not to distribute a dividend over the financial 
year 2012.

Consequently the following appropriation of results will be 
proposed:
•	Transfer from reserves of € 60,916,112.04
•	 Profit to be carried forward of € 2,525.88

CondEnsEd stAtutory InComE stAtEmEnt

Condensed statutory income statement in thousands of euros 2012 2011

Operating income 277,522 296,345

Operating charges -274,375 -285,516

operating profit 3,147 10,829

Financial income 18,786 19,105

Financial charges -15,820 -14,908

profit on ordinary activities before taxes 6,113 15,026

Extraordinary income 54 1,466

Extraordinary charges -67,091 -3,584

loss / profit for the period before taxes -60,924 12,908

Transfer from deferred taxation 13 15

Income taxes -31 -1,338

loss / profit for the period -60,942 11,585

Transfer from untaxed reserves 23 27

loss / profit for the period available for appropriation -60,919 11,612

Appropriation account in thousands of euros 2012 2011

loss / profit to be appropriated -60,914 11,615

Loss / profit for the period available for appropriation -60,919 11,612

Profit brought forward 5 3

transfers from capital and reserves 60,916 0

From reserves 60,916 0

transfers to capital and reserves 0 -7,241

To legal reserve 0 581

To other reserves 0 6,660

result to be carried forward -2 -5

Profit to be carried forward 2 5

distribution of profit 0 -4,369

Dividends 0 4,369
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CondEnsEd stAtutory bAlAnCE shEEt AFtEr ApproprIAtIon

AssEts in thousands of euros 2012 2011

Fixed assets 437,562 503,854

Formation expenses 43 245

Intangible assets 5,441 6,363

Tangible assets 14,463 14,587

Financial assets 417,615 482,659

Current assets 141,097 105,186

Amounts receivable after more than one year 0 275

Stocks and contracts in progress 683 1,081

Amounts receivable within one year 64,886 71,847

Investments 47,831 10,604

Cash at bank and in hand 24,726 18,749

Deferred charges and accrued income 2,971 2,630

total assets 578,659 609,040

lIAbIlItIEs in thousands of euros 2012 2011

Capital and reserves 262,010 322,953

Capital 203,225 203,225

Share premium account 304 304

Legal reserve 15,370 15,370

Reserves not available for distribution 6,789 9,605

Untaxed reserves 1,440 1,463

Reserves available for distribution 34,880 92,980

Profit carried forward 2 5

Investment grants 0 1

provisions and deferred taxation 2,245 2,215

Creditors 314,404 283,872

Amounts payable after more than one year 171,168 143,115

Amounts payable within one year 139,771 138,624

Accrued charges and deferred income 3,465 2,133

total liabilities 578,659 609,040
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Readers I distribution I visitors

bElgIum 

krAnt vAn 
WEst-vlAAndErEn: 
356,100 CIM readers, 
distribution 74,477 copies

bElgIum nEWs mAgAZInEs 

knACk: 
494,600 CIM readers, 
distribution 109,359 copies
lE vIF/l’ExprEss:
407,200 CIM readers, 
distribution 67,426 copies
knACk WEEkEnd:
390,900 CIM readers, 
distribution 109,359 copies
lE vIF WEEkEnd: 
215,200 CIM readers, 
distribution 67,426 copies
knACk FoCus: 
296,400 CIM readers, 
distribution 109,359 copies
FoCus vIF: 
154,100 CIM readers,
distribution 67,426 copies

bElgIum busInEss 
nEWs mAgAZInE 

trEnds: 
197,600 CIM readers, 
distribution 40,255 copies

bElgIum sports nEWs mAgAZInE 

sport/voEtbAlmAgAZInE: 
511,100 CIM readers, 
distribution 48,905 copies

sEnIor mAgAZInEs 

plus bElgIum: 
306,100 CIM readers, 
distribution 113,665 copies
plus thE nEthErlAnds: 
1,044,150 readers, 
distribution 278,473 copies
plus gErmAny: 
distribution 251,976 copies

bElgIum pEoplE mAgAZInEs

royAls: 
126,200 CIM readers, 
distribution 25,085 copies
tÉlÉpro: 
469,100 CIM readers, 
distribution 122,181 copies

bElgIum lIFEstylE mAgAZInEs 

nEst: 
495,100 CIM readers, 
distribution 131,624 copies
Ik gA bouWEn & rEnovErEn: 
173,000 CIM readers, 
distribution 15,010 copies
grAndE: 
126,500 CIM readers, 
distribution 10,693 copies
bodytAlk: 
distribution 187,125 copies

bElgIum roulArtA b2b 

ArtsEnkrAnt/JournAl du mÉdECIn:
distribution 22,077 copies
IndustrIE tEChnIsCh 
& mAnAgEmEnt: 
25,600 CIM readers, 
distribution 23,914 copies
dAtA nEWs:
39,600 CIM readers, 
distribution 18,168 copies
grAFIsCh nIEuWs:
distribution 5,200 copies

bElgIum loCAl 
InFormAtIon mEdIA

dE strEEkkrAnt/dE WEEkkrAnt: 
2,674,900 CIM readers,
distribution 2,539,813 copies
dE ZondAg: 
1,530,300 CIM readers,
distribution 586,951 copies

bElgIum CIty mAgAZInE

stEps CIty mAgAZInE: 
499,900 CIM readers,
distribution 710,127 copies

FrAnCE CIty mAgAZInEs 

A nous pArIs: 
distribution 275,000 copies
A nous lIllE: 
distribution 40,000 copies
A nous lyon: 
distribution 40,000 copies
A nous mArsEIllE: 
distribution 40,000 copies

sErbIA CIty mAgAZInE 

CIty mAgAZInE: 
distribution 70,000 copies

slovEnIA CIty mAgAZInE 

CIty mAgAZInE: 
distribution 70,000 copies

FrAnCE nEWs mAgAZInE 
l’ExprEss 

l’ExprEss: 
2,144,000 readers, 
distribution 433,031 copies
l’ExprEss stylEs: 
952,000 readers, 
distribution 433,031 copies

FrAnCE pEoplE mAgAZInE 

poInt dE vuE: 
distribution 238,301 copies

FrAnCE busInEss mAgAZInEs 

l’ExpAnsIon: 
492,000 readers, 
distribution 138,775 copies 
l’EntrEprIsE: 
352,000 readers, 
distribution 74,667 copies
mIEux vIvrE votrE ArgEnt: 
952,000 readers, 
distribution 218,323 copies 

FrAnCE lIFEstylE mAgAZInEs 

CÔtÉ Est: 
453,000 readers, 
distribution 48,557 copies
CÔtÉ sud: 
970,000 readers, 
distribution 110,746 copies
CÔtÉ ouEst: 
871,000 readers, 
distribution 81,327 copies
mAIson mAgAZInE: 
1,174,000 readers, 
distribution 116,345 copies
mAIson FrAnÇAIsE: 
514,000 readers, 
distribution 106,287 copies
IdEAt: 
distribution 83,971 copies 

FrAnCE CulturE mAgAZInEs 

studIo CInÉ lIvE: 
855,000 readers, 
distribution 85,151 copies
lIrE: 
distribution 66,059 copies
ClAssICA: 
distribution 26,653 copies 

bElgIum WEbsItEs

knACk.bE/lEvIF.bE WEbsItEs:
3,480,367 unique visitors 
per month (21,173,776 page views)
trEnds.bE:
1,211,477 unique visitors per month 
(7,291,554 page views)
WEEkEnd.bE: 
370,387 unique visitors per month 
(2,438,208 page views)
dAtAnEWs.bE: 
213,116 unique visitors per month 
(946,959 page views)
plusmAgAZInE.bE: 
175,000 unique visitors per month 
(1,232,209 page views)
kW.bE:
264,970 unique visitors per month 
(2,198,041 page views)
vlAn.bE:
1,178,351 unique visitors per month 
(23,735,911 page views)

FrAnCE WEbsItEs 

l’ExprEss.Fr: 
6,841,000 unique visitors 
per month 
CotEmAIson.Fr: 
804,000 unique visitors per month
l’EtudIAnt.Fr: 
2,145,000 unique visitors 
per month

photogrAphs: fotostudio DSP, Christine Soler, Daniel Gerst
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FINANCIAL CALENDAR

General Meeting 2012 21 May 2013
Interim declaration first quarter 2013 21 May 2013
Half year 2013 results 21 August 2013
Interim declaration third quarter 2013 18 November 2013
Full year 2013 results 17 March 2014
General Meeting 2013 20 May 2014
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 Rik De Nolf Jan Staelens
Phone +32 51 26 63 23 +32 51 26 63 26
Fax +32 51 26 65 93 +32 51 26 66 27
Email rik.de.nolf@roularta.be jan.staelens@roularta.be
Website www.roularta.be 

NV Roularta Media Group, Meiboomlaan 33, 8800 Roeselare, VAT BE 0434.278.896, RPR Kortrijk

 Brussels 
Media Centre 

(editorial offi ce) 
Raketstraat 50, 1130 Brussels

Roularta Media 
(advertising sales offi ce 

and Seminar Centre) 
Z.1. Researchpark 120, 1731 Zellik

RMG Head offi ce
Meiboomlaan 33, 8800 Roeselare

Vlaamse Media
Maatschappij

Medialaan 1, 1800 Vilvoorde 

 Groupe Express-Roularta 
29, rue de Châteaudun, 75308 Paris

FRANCE
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Sales 2012 - Breakdown

sales in thousands of euros (5 years)

Line Extensions 13.1%
• Exhibitions 4.6%

• Paratel 0.8%

• VMMa 2.8%

• Books a.o. 4.9%

Readers market 24.6%
(incl. subscriptions)

Printing for third 
parties 5.9%

Advertising 56.4%
• Internet 3.7%

• Audiovisual 19.4%

• Print 33.3%

 Free press 14.4%

 Newspapers 0.9%

 Magazines 18.0%
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Income statement  in millions of euros 2010 2011 2012 trend

sales 712 731 712 -2.6%

EbItdA (1) 77 62 37 -40.3%

   EBITDA - margin 10.8% 8.5% 5.2%

rEbItdA (2) 81 70 47 -33.2%

   REBITDA - margin 11.4% 9.6% 6.6%

EbIt (3) 57 35 5 -86.3%

   EBIT - margin 8.0% 4.7% 0.7%

rEbIt (4) 65 54 27 -50.0%

   REBIT - margin 9.1% 7.4% 3.8%

Net finance costs -6 -8 -9 +18.2%

operating profit after net finance costs 51 27 -4

Income taxes -19 -12 1

Equity method 0 0 0

net profit of the consolidated companies 32 15 -3 -120.1%

  Attributable to minority interest 1 0 0

  Attributable to equity holders of rmg 31 14 -3

  Net profit attributable to equity holders of RMG - margin 4.3% 2.0% -0.4%

Current net profit of the consolidated companies 39 31 16 -49.1%

 Current net profit of the consolidated companies - margin 5.5% 4.2% 2.2%

balance sheet  in millions of euros      2010 2011 2012 trend

Non-current assets 633 617 605 -1.9%

Current assets 300 295 334 +13.1%

Balance sheet total 933 912 938 +2.9%

Equity - Group’s share 345 351 345 -1.9%

Equity - minority interests 14 13 12 -5.3%

Liabilities 574 548 581 +6.2%

Liquidity (5) 1.0 1.0 1.1 +10.0%

Solvency (6) 38.5% 39.9% 38.0% -4.8%

Net financial debt 111 89 70 -22.2%

Gearing (7) 31.0% 24.5% 19.5% -20.4%

(1) EBITDA = operating cash flow = EBIT + depreciations, write-downs and provisions.
(2) REBITDA = current operating cash flow = EBITDA + restructuring costs and one-off costs.
(3) EBIT = operating result.
(4) REBIT = current operating result = EBIT + restructuring costs and one-off costs, depreciations, write-downs and provisions. 
(5) Liquidity = current assets / current liabilities.
(6) Solvency = equity (Group’s share + minority interests) / balance sheet total.
(7) Gearing = net financial debt / equity (Group’s share + minority interests).

Consolidated key figures
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