
R O U L A R TA  M E D I A  G R O U P  P R E S E N T SR

M A G A Z I N E S

N E W S PA P E R S

F R E E  P R E S S

R A D I O

T E L E V I S I O N

I N T E R N E T

S E R V I C E S

S E M I N A R S

P R I N T I N G



R O U L A R TA  M E D I A  G R O U P  P R E S E N T S  2 0 1 0



PREFACE BY BARON HUGO VANDAMME   7

ACTIVITIES REPORT BY RIK DE NOLF  8

ROULARTA MEDIA GROUP IN 2010   10

MAGAZINES BELGIUM 14

NEWS MAGAZINES   16

LIFESTYLE MAGAZINES   18

BUSINESS MAGAZINES   20

SPORTS MAGAZINES   22

PEOPLE AND ROYALTY MAGAZINES  24

NEWSLETTERS 26

B2B MAGAZINES 27

ROULARTA MEDICA   28

ROULARTA RECRUITMENT SOLUTIONS 29

ROULARTA CUSTOM MEDIA 30

360° STRATEGY 31

MAGABOOKS AND LINE EXTENSIONS 32

MAGAZINES FRANCE   34

NEWS MAGAZINES   36

PEOPLE AND ROYALTY MAGAZINES 38

BUSINESS MAGAZINES   40

LIFESTYLE MAGAZINES   42

CULTURE MAGAZINES   44

GROUP L’ÉTUDIANT 45

MAGAZINES BE - NL - DE   46

SERVICE MAGAZINES FOR SENIOR CITIZENS  48

MAGAZINES FOR PARENTS   50

CHILDREN’S AND YOUNG PEOPLE’S MAGAZINES   52

LIFESTYLE MAGAZINES FOR GARDENS AND DECO   54

G/GESCHICHTE 55

NEWSPAPERS   56

KRANT VAN WEST-VLAANDEREN   58

FREE PRESS   60

CITY MAGAZINES  62

LOCAL INFORMATION MEDIA   64

RADIO & TELEVISION   66

VMMA - STUDIO-A   68

VTM 70

2BE - VITAYA   72

VTMKZOOM - JIM   73

Q-MUSIC - JOE FM   74

PARATEL   75

REGIONAL TELEVISION  76

KANAAL Z/CANAL Z  77

PRINTING   78

ROULARTA PRINTING   80

ANNUAL REPORT   82
C

O
N

T
E

N
T

S

R O U L A R TA  M E D I A  G R O U P  P R E S E N T SR

M A G A Z I N E S

N E W S PA P E R S

F R E E  P R E S S

R A D I O

T E L E V I S I O N

I N T E R N E T

S E R V I C E S

S E M I N A R S

P R I N T I N G

5ANNUAL REPORT 2010
ROULARTA MEDIA GROUP



7ANNUAL REPORT 2010
ROULARTA MEDIA GROUP

In 2010, we plucked the first fruits of the ‘fitness cure’ that the 
entire Roularta group underwent during the 2009 crisis period, with 
its emphasis on creativity, innovation and cost reduction. We are 
determined to stay on this same healthy course in 2011.
Multimedia is not a slogan, but a clear path we follow wherever 
we do our business. Everyone today thinks print, internet and TV. 
Multimedia is becoming more and more ingrained into the thinking 
processes of our various editorial teams. 
Many new ideas and concepts are born of this. There is now an alert-
ness to be ready at any time of day to think along with the latest 
developments.
This applies throughout the Roularta organisation. We are, for ex-
ample, working with IT, Premedia and New Media on more elegant 
methods of communication with customers and suppliers. Our 
customers can now use templates to format and send in their own 
advertisements. These are intended primarily for our print media – 
newspapers and magazines –, but can also be used on our various 
internet and mobile sites.
By increasing our efficiency in these and other ways, we want to 
build a Roularta that is flexible and responsive, and at the same time 
gives us a lower breakeven point.
A key factor in future acquisitions will be whether synergies are 
created that enable us to apply our resources more efficiently, like 
making multiple use of our customer databases.
Creativity and innovation remain the key theme for 2011. New edi-
tions and adapting existing sites and magazines should keep us in 
2011 on the path we trod in 2010.
2010, through a combination of cost savings (lower breakeven point) 
and innovation (creativity and inventiveness), was a good year. As we 
had promised. For this we would first of all like to thank and con-
gratulate all our employees. Our thanks also go to our customers, 
suppliers, stakeholders and in particular to our shareholders for the 
trust they have placed in Roularta Media Group.

CREATIVITY,
INNOVATION
AND EFFICIENCY

BARON HUGO VANDAMME
CHAIRMAN OF THE BOARD 

OF DIRECTORS 

JVE_Vandamme.indd   7 18/04/11   09:40

certified PDF
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SIGNIFICANT 
EVENTS IN 2010

In 2010 Roularta posted vastly improved results. Sales did not grow 

much because of a significant number of structural changes.

In this way the free magazine Steps is now published monthly 

instead of fortnightly (in the big cities). The frequency of B2B 

magazines – the IT magazine Data News and medical titles – was 

also reduced.

The free weekly De Streekkrant now appears in tabloid format 

instead of the old large broadsheet. The current format is 50% 

smaller. The transition was flawless and readers and advertisers 

reacted enthusiastically.

Multimedia projects were introduced in the field of recruitment 

communication in Belgium and France.

All Group sites received up-to-date websites, with digital versions 

for iPad and other mobile devices.

The big house brands were extended with new satellite activ-

ities in the areas of seminars and events, surveys and add-on 

products.

B2C magazines

The commercial advertising revenue from the magazines grew 

by 5% in Belgium and by 10% in France. After the significant 

drop in the crisis year 2009, this points to the start of a recovery. 

L’Express Styles was the top performer with growth of 30%. 

The lifestyle advertising world has now definitively recognised 

lifestyle news magazine Styles, with its large circulation and 

interesting target group.

The readers’ market fell slightly. Subscriptions remain steady but 

newsstand sales are under pressure from declining traffic. Fewer 

people visiting newsstands for their daily newspaper, tobacco 

and lottery purchases also means lower magazine sales.

In December, the first issue of Zeste, a new magazine with 

original recipes for healthy eating adepts, was published. The first 

edition appeared in 450,000 copies in conjunction with the Groupe 

Express-Roularta’s lifestyle magazines in France. The advertising 

revenue made this an immediately profitable operation, and the 

magazine took off at once. For 2011, four issues are planned for 

both subscription and newsstand sales.

In Belgium, work continued on preparing the launch of the 

special ‘Black Issues’ of Knack Weekend/Le Vif Weekend. During 

2011, eight ‘bookshelf’ editions will appear on book paper with a 

straight back, each focusing on a specific theme such as fashion, 

living, beauty, etc. 

And to mark its 40th birthday in March 2011, Knack presents its 

new ‘Knack World Review’: a quarterly magabook on book paper 

with in-depth analysis and portraits that sketch a lasting picture 

of the spirit of the times.

B2B magazines

Following reorganising and restructuring, the B2B magazine 

division, with ITM (Industry Technical & Management), Grafisch 

Nieuws, Data News and the Roularta Medica titles, is now back to 

health, including new version websites that deliver more adver-

tising revenue.

Custom Media

Roularta has a host of new customers for Custom Media, which 

produces custom magazines, digital versions, websites etc. 

As a publishing company with integrated IT, printing, finishing 

and routing facilities, Roularta is an ideal partner for providing 

concepts, artwork, copywriting and production through to distri-

bution.

Internet

Roularta Media Group’s various internet sites in Belgium reach 

over 2 million unique visitors a month. Advertising income grew 

by 25%.

Just as a newspaper group has special editorial teams for 

each sector, so Roularta has a magazine editorial team, with 

specialists in all areas. These all work together in a single large 

bilingual newsroom of more than 300 journalists at the Brussels 

Media Centre. These operate multimedially, via print (magazines), 

internet and television (Kanaal Z/Canal Z). In 2010 a special effort 

was made to provide multimedia training in cooperation with 

IFRA (the international press federation) and Groupe Express.

RIK DE NOLF

PRESIDENT OF THE MANAGEMENT TEAM AND CEO

The Roularta Media Online advertisement sales management 

service offers three interesting packages: News (with knack.be 

and levif.be), Business (with trends.be) and Lifestyle (with 

weekend.be). A ‘Pure Business’ pack has recently been launched 

together with Belgian multimedia news publisher Corelio 

(trends.be + destandaard.be/economie). As an integrated adver-

tising management company, Roularta Media Online provides a 

full service, with:

 - display campaigns on the various Roularta websites;

 - content integrations on the various Roularta websites;

 - numerous advertising opportunities in the editorial 

newsletters of Roularta titles like Knack, Le Vif/L’Express, 

Trends and Knack Weekend/Le Vif Weekend;

 - partner mailings sent to the opt-in addresses of the various 

Roularta titles;

 - lead generation, using a unique Roularta Media Group profile 

database. Advertisers can download so-called targeted 

business leads from both the B2B and B2C segments.

Groupe Express-Roularta applies the same umbrella strategy 

as Roularta in Belgium. Step by step, the sites of the various 

magazines are being integrated. Meanwhile, L’Express.fr is now 

France’s second news site with over 6 million unique visitors 

per month after Le Figaro (7 million) and ahead of Le Monde 

(5 million). This produced a 50% growth in advertising revenue, and 

the first positive contribution by the internet activities in France. 

Roularta is concentrating on the sale of total subscrip-

tions: in this way subscribers receive the magazine by mail, 

but have the possibility of reading the magazine already the 

evening before by PC, iPhone, iPad, or another mobile device. 

Subscribers have exclusive access to past years’ archives, and 

receive a custom alert service tailored to their interests.

Roularta at the same time continues to promote its free websites. 

Via PC or via the free apps on iPhone and iPad or other mobile 

devices, visitors to knack.be, trends.be or levif.be receive rapid, 

lively non-stop reporting from the newsroom, quite distinct from 

the general news flow from the press agencies.

Visitors register for free daily newsletters and these databases 

of interested readers are ideal material for recruiting new 

subscribers.

Free press

In February the new De Streekkrant/De Weekkrant formula was 

launched. With its 48 regional editions and three million copies, 

this nationally distributed door-to-door newspaper reaches 

every family in Dutch-speaking Belgium. From now on it has 

the same look and journalistic approach as its sister publication 

De Zondag. Through a network consisting (mainly) of 4000 

bakeries, the latter reaches every Sunday morning over 2 million 

readers (according to the CIM study) with around 700,000 copies.

The free lifestyle magazine Steps is distributed once a month 

along with the sixteen regional editions of De Zondag, with 

additional distribution through a network of Delhaize stores and 

selected brasseries and boutiques.

The vlan.be website, with autovlan, immovlan and shopvlan – a 

joint venture of Rossel and Roularta – grew briskly in 2010 with 

classified ads.

Newspapers

In 2010 the eleven city newspapers of the Krant van West-Vlaan-

deren group did even better than in 2009 when they already 

produced a magnificent performance in a crisis year. KW 

continued to grow in terms of newsstand sales, subscriptions 

and advertising, and despite the fact that many national adver-

tisers have still not yet discovered the newspaper, even though it 

has many more readers than most other newspapers. Readers 

are more than ever avid for local news and KW has in any case 

still lots of potential. The website KW.be also grew spectacularly 

in 2010 in terms of visitors and page views. Online advertising 

acquisition has only just started here.

RRS 

The biggest growth in Belgium came from RRS (Roularta 

Recruitment Solutions).

With its ‘Local Personnel’ heading in De Streekkrant and 

De Zondag, RRS is the undisputed leader in job ads in Dutch-

speaking Belgium.

ChallengeZ, a major new multimedia project, was started at 

the end of 2010 for the national market. Here a combination of 

print with Knack and Trends (D) or Le Vif/L’Express and Trends-

Tendances (F), websites, electronic newsletters and television 

(Kanaal Z/Canal Z) ensures the maximum reach of potentially 

interested parties. Within a few months a number of important 

functions have already been filled thanks to ChallengeZ, and 

this activity looks set to become a new growth area. RRS 

continues also to grow with the Carrièregids (career guide) and 

Startersgids and with new vertical directories like Healthcare.

Radio and TV

Vlaamse Media Maatschappij had a record year. Major adver-

tisers are investing more than ever in visibly highly effective TV 

spot campaigns. Radio ads also returned to pre-crisis levels.

Lifestyle channel Vitaya was acquired in November 2010, offering 

a growth opportunity in an interesting new segment.

VMMa’s diversification strategy was continued with Zesta, a new 

website for the amateur chef.

The business channel Kanaal Z/Canal Z consistently expanded 

its peripheral programming around the news reports. Short 

programmes on sectoral and local business topics are gene-

rating new sponsorship revenue.

The regional stations WTV, Focus TV (50% Roularta) and Ring TV 

(for which Roularta manages the advertising) remained stable in 

terms of commercial revenues, but government communication 

was down.

Roularta Printing

In 2010, all French magazines were printed on the Group’s own 

presses apart from the news magazine L’Express. Everything 

was got ready for the installation of a new 72-page magazine 

press that will replace two old presses from May 2011. Roularta 

Printing will then be operating only with the latest machinery.



Roularta Media Group signs 

an agreement with the French 

group ‘Les Editions Duchâteau-
Voisin’, which will take over the 

titles Guitar Part, Guitar Clas-
sique and Guitar Unplugged, 

as from 1 January 2010.

26 PAGES
MATOS

N°11 • Sept.-Oct.-Nov 2008

Une publication

SONGWRITER
MODE D’EMPLOI
Les conseils 
essentiels pour
composer
DOSSIER
L’épopée 
des amplis 
électro
MYTHIC ALBUM
« Astral Weeks » 
de Van Morrison

Tri
me

str
iel 

 Se
pt.

 -O
ct.

-No
v. 2

008
• B

el. 
et L

ux.
 : 6

,95
 €.

Su
iss

e : 
13 

CH
F. C

an
. : 9

,95
$c.

 An
till

es-
Re

un
ion

-Gu
yan

e : 
7,7

0 €
. Ita

lie,
 Gr

èce
, Po

rt.c
on

t : 8
 €

SUR LE CD
2 SCORES COMPLETS
+2 ARRANGEMENTS ACOUSTIQUES

TRYO
"Toi et moi"

THE DØ 
"On My Shoulders"

LE MAGAZINE DE LA GUITARE ACOUSTIQUE

ACTU
Eddie Vedder, Ayo, 
Newton Faulkner,
Jakob Dylan, 
Neil Diamond, etc. 

RODRIGO Y GABRIELARODRIGO Y GABRIELA
Les mystères de l’Ouest

Numéro 42 • août-sept.-oct.  2008

18 PARTITIONS
Fandanguillo  Torroba

L’indolente Piris
Prélude Barrios

Valse pour Emmanuelle Magnan
Étude en forme de menuet Tarrega

Caprice en Sol Carulli
Étude n°28 Cano

CHANSON
Georgia On My Mind

Ray Charles

TOUT POUR JOUER
bossa-nova, flamenco,

blues, picking, folk, etc.

SPÉCIAL DÉBUTANTS.
Coin pratique :

le chiffrage des accords

INCLUS !
1 CD-ROM vidéo 

1 CD audio 

NOUVEAU !
Guitar School
4 pièces spécialement 
composées pour vous

Solal
L’étoile du Sud

Gaëlle

Gros plan
14 méthodes 

à l’essai

Fiche brico
L’assemblage
du manche

+

Roularta Media Group  

releases its new websites 
Knack.be and Levif.be. 

Both sites have undergone 

a complete restyling.

Roularta Media Group starts the year with a new management 

structure for the B2C magazines department. Xavier Bouckaert 
(COO) becomes director of this business unit. In this capacity 

he is responsible for running the titles, financial follow-up and 

personnel. He is assisted by an editor for the Dutch and French 

language lifestyle media, Chantal Lepaige, and by two editors 

for the Flemish and French language news and business media, 

Jos Grobben and Amid Faljaoui respectively.1
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Knack Weekend rolls off 

the presses. The edition is 

printed on paper bearing the 

PEFC label. This label certi-

fies that the paper originates 

from sustainably managed 

forests. In the near future 

numerous Roularta maga-

zines, both in Dutch and 

French, will be printed per-

manently on PEFC-labelled 

paper. This is a premiere for 

Belgium, with Roularta be-

ing the first publishing group 

to take responsibility for  

the environment in this way 

on such a scale.

Belgian Business Television (100% 

Roularta Media Group) introduces a new 

structure for Kanaal Z/Canal Z. From 

1 February 2010, Alex Coene becomes 

network manager of business channel 

Kanaal Z/Canal Z. Editors-in-chief are 

Jos Grobben (Dutch) and Amid Faljaoui 
(French).1
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magazine for the modern man, 

is now sent to all private address 

Trends and Trends-Tendances 

subscribers. Serge Vanmaercke, 

editor-in-chief of the French 

language edition, becomes editor-

in-chief of the Dutch language 

edition of the magazine.
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0 Roularta Medica, the market 

leader in the medical press, now 

aims its arrows at the general  

public. T’chin, a specialised health 

magazine with a circulation of 

250,000 copies, will be distributed 

together with Knack and  

Le Vif/L’Express.

Tchin
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Daar is 
de lente!

Daar is 
de lente!

Beauty
Bereid uw huid voor op de mooie dagen

Gezondheid
Een 'zaak' voor Dr. House

Sporten
Buiten is het beter dan binnen

Guest
Jacques Borlée, passie voor de sport
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Groupe Express-Roularta 
takes over two financial 

fairs, ‘Fiscap’ and ‘Forum 
de l’Investissement’, 
in France. Forum de 

l’Investissement has been 

for several years France’s 

leading financial fair,  

focusing on savings and  

investments. Fiscap, the 

fair for tax structures, 

private assets and  

finances, is directed more 

at private asset and wealth 

management. These two 

exhibitions welcome each 

year more than 30,000 

visitors and 160 exhibitors 

to the Palais des Congrès 

in Paris.7
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Knack, Le Vif/L’Express, 

Trends (D/F), 

Sport/Voetbalmagazine 

and Sport/Foot Magazine 

are available, from 8 July, 

on iPad via zinion.com, 

on a single number or 

subscription basis.

Philippe Belpaire becomes 

general manager of national 

advertising sales agency  

Roularta Media.1
3
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ANNIVERSAIRE

La dernière expérience

EXCLUS MATOS

MUSIC MAN 
Petrucci 2008 LE, 
CARVIN SH575,
LODESTONE
Electric Pro S, etc.

GUIDE D’ACHAT
Les pedalboards

JACKSON 
Demmelition King V

EMOTIONELE INTELLIGENTIE
CECILIA BARTOLI

SPECIAL 
GESCHENKEN
ONDER DE
KERSTBOOM
SHOPPING 
IN LONDEN

SPECIAL AUTO
IN BERLIJN 
MET DE BMW X6

NIEUWIGHEDEN
VAN ASTON
MARTIN 

ROLLS-ROYCE
LUXE OP MAAT

DE BELGISCHE 
FASCINATIE VOOR
PORSCHE

DE GROTEN  
VIEREN FEEST

BUBBELS 
VOOR HET

EINDEJAAR

COCKTAILS
LUXECLUB 

IN ANTWERPEN
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DESIGN + GASTRONOMIE + BOEKEN + WIJN + AUTO + WELLNESS + MODE + REIZEN + MUZIEK + GROOMING
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Roularta Media Group 

renews business maga-

zines and launches 

the reference maga-

zine for your money. 

Trends (D/F) and Bizz 

come together from 

16 September. Both 

magazines will give of 

their best in a com-

pletely new concept. 

By appearing together 

weekly, Trends and Bizz 

offer the reader an un-

precedented informa-

tion package.

Cash and Moneytalk 

come together from 

16 September. The 

revamped magazine 

is published weekly 

in combination with 

Trends and will also be 

available separately.

1
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The weekly news magazine 

Sport/Voetbalmagazine (D)/

Sport/Foot Magazine (F) is 

now 30 years old.
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Johan Van Overtveldt 
(former director of 

the think tank Metena 

and later Managing 

Director of the VKW), 

becomes editor-in-

chief of the weekly 

business magazine 

Trends. With  

Johan Van Overtveldt 

as editor-in-chief, 

Roularta Media Group 

is uniquely qualified 

to secure and even 

strengthen Trends’ 

undisputed leader 

position.

Groupe Express-Roularta 

launches Zeste, a culinary 

magazine for the French 

and Belgian market.1
0
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Trends and Trends- 
Tendances are 

voted best economic 

magazine in Belgium 

at the ‘Forum for the 

Future’.

1
4

 D
E

C
E

M
B

E
R

 2
0
1
0

www.cotemaison.fr/cuisine

Agrumes & Chou

Nos alliés 
santé de l’hiver

Cadeaux
rigolos sortis 
des fourneaux

Spaghetti
Pas si

classiques

Actus food

Blogs
à croquer

Les soupes
On en fait tout 

un plat!

Bouteilles

Des bulles 
qui changent

de recettes
Carnet 
70 idées simples à partager 

Repas de fêtes

Stevia
Le nouveau

sucre
sans complexe

NOUVEAU
Et si le fait-maison avait tout bon?

On prend le pari avec vous!
Conseils, idées, astuces 

pour bien manger

100% réussite
sans stress
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ALCATEL-LUCENT
KRUIPT UIT 

HET MOERAS

REGERINGSVORMING
BRUSSEL KAN PERFECT 
ZONDER EXTRA GELD

CONJUNCTUUR
ONEVENWICHTEN BEDREIGEN 
OPNIEUW DE WERELDECONOMIE

BANKEN
DE EXPANSIESTRATEGIE 
VAN BKCP
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HET
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MARKETING 
Se faire connaître
sans magasin 
ni pub !

YANN ARTHUS
BERTRAND
Analyse d'un business 
vert qui séduit 
les multinationales.

JEANPIERRE
BIZET
Portrait 
d'un très discret
patron à succès.

DPour se défendre : 
la Bourse !

DL'immobilier est 
un bon rempart,
mais...

DPour se défendre : 

L'INFLATION
VA-T-ELLE VOUS
APPAUVRIR ?

CEO DE
D'IETEREN

PRIZES IN 2010

Taxman Award

The committee of judges of the an-

nual Taxman Award has selected 

the weekly fiscal newsletter Fisco-

loog/Le Fiscologue as its Taxman 

2010. In its report the committee 

praised Fiscoloog/Le Fiscologue 

for its ‘impressive contribution to 

simplifying tax matters’. 

Laureate: Jan Van Dyck

Dexia prize

Ann Peutemann and Ewald Pironet won this year’s Dexia prize for a feature file on 

new families in the 2009 year-end issue.

The Dexia prize is Belgium’s most coveted journalism prize.

The Albert Londres Prize 2010: Delphine Saubaber (international) 

It is the most prestigious of French journalism prizes, awarded to a reporter under 

40 years of age for a big story article. L’Express has only been awarded it twice in 

its history. It was awarded to Delphine Saubaber for her articles on opening the 

archives of the political police (Securitate) in Romania, ‘Des espions dans la maison’ 

(‘Spies in the house’), a portrait of Radovan Karadzic, the former political leader of 

the Bosnian Serbs, ‘Karadzic bourreau et gouru’ (‘Karadzic: executioner and guru’), 

one mother’s fight against the Mafia, ‘Le combat d’Angela’ (‘Angela’s battle’), and a 

man-hunt in Calabria, ‘Les fantômes de Rosarno’ (‘The ghosts of Rosarno’). 

Louis Hachette Prize 2011: Emmanuel Paquette (economy) 

This is a prize for originality of topic, the quality of an investigation and the care 

given to writing. Three prizes are awarded each year. L’Express had not won it for 

12 years. Emmanuel received it for his portrait of Xavier Niel. 

Nord-Pas-de-Calais Journalism Prize 2010: Virginie Skrzyniarz (regional) 

As its name indicates, the prize is awarded for an article that throws light on lesser 

known aspects of the life of the ‘Ch’tis’ (the name given to the people of Northern 

France). Virginie was awarded it by a large majority for a brief on the Polish people 

of Nord-Pas-de-Calais. 

EU Health Journalism Prize 2010: Estelle Saget (society) 

For its first edition, this prize was awarded by the European Union to L’Express for 

its ‘Schizophrenia explained to family and friends’ investigation. Estelle’s work was 

first selected from among many articles to represent France, and then won against 

26 other foreign competitors. 

Roularta Media Group announces 

that ‘ChallengeZ’, the multimedia 

package for job advertising, is to be 

launched also in French-speaking 

Belgium from January 2011.
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Roularta Media Group launches 

‘ChallengeZ’, a new multimedia 

package for job advertising in 

Dutch-speaking Belgium. 
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NIEUWE RUBRIEKEN: VAN BINST - DE EERSTE CLUB VAN - DOCUMENT - PEOPLE

EXCLUSIEF INTERVIEW

SPECIAL

ROULARTA MEDIA GROUP IN 2010
Following in the steps of 

Knack Weekend, the maga-

zines Knack, Trends and 

Sport/Voetbalmagazine will 

from now on also be printed 

on PEFC-certified paper. 
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Vlaamse Media 
Maatschappij (VMMa), 
the 50/50 joint venture of 

Roularta Media Group and 

De Persgroep, acquires 

lifestyle channel Vitaya.
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KNACK AND LE VIF/L’EXPRESS: 
A COMPLETE PACKAGE OF INFORMATION

Storytelling, that’s what the journalists of 

Knack and Knack Focus excel at. Nowadays they no longer 

do so in the paper version of their magazine alone. But 

whether online, in the magazine, or on an e-reader, all 

these stories have one thing in common: they need an 

audience. It’s my job to make this audience as large as 

possible. The only way to do this is to be constantly placing 

our quality brands Knack and Knack Focus on the market in 

a credible, creative and innovative fashion, and to push them 

intensively both in our own media and at partner events and 

festivals. Potential readers are given new reasons for 

discovering Knack and Knack Focus, while loyal readers are 

rewarded with benefits and special offers. 

And of course, this year, now that Knack turns a spry forty, 

this can be something more. With Knack Wereldtijdschrift 

(world review), following after Knack Extra, Knack gets a 

new family member.  

Reason to celebrate? Only if it’s in Knack!

WOUTER CLAES

COMMUNICATION  

AND PROMOTION  

MANAGER KNACK  

AND KNACK FOCUS

Weekly magazines Knack and Le Vif/L’Express fulfil a 

unique role in Belgium’s media world, presenting every 

week a complete package of high quality information:

 − news magazine Knack for Dutch-speaking and 

Le Vif/L’Express for French-speaking Belgium;

 − lifestyle magazines Knack Weekend and Le Vif 
Weekend;

 − entertainment magazines Knack Focus and Focus 
Vif.

In addition, subscribers receive 18 times a year a spe-

cial Knack Extra/Le Vif Extra edition covering current 

or historical topics.

And once every month Mo, the magazine which exam-

ines global problems. 

Knack and Le Vif/L’Express cost 4,5 euros on the news-

stand. 85% of circulation is by subscription.

In 2010 an updated website was launched thanks to 

the introduction of Newsgate software, which enables 

all journalists to work directly on the website. A single 

large Newsroom for print, internet and TV (Kanaal Z/ 

Canal Z).

Knack.be and Le Vif.be together form the ‘News Pack’: 

a website with a quality audience. 820,000 unique visi-

tors per month and 4.9 million page views.

RNews.be is Roularta’s news site portal (News/Busi-

ness/Lifestyle): over 2.3 million unique visitors and 

15 million page views. 

’’

’’
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www.knack.be

GRIJPT ALLAH 
DE MACHT?

OF NET NIET? 

‘VERGEET 
B-H-V’ 
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‘VERGEET 
B-H-V’ 

HITLER IN WO I  
De mythe van de dappere
frontsoldaat doorgeprikt 

GEZONDHEIDSZORG
Waar vindt Vlaanderen

honderdduizend zorgverleners?

DURE OLIE
Hoe kwetsbaar 
is het Westen?

www.knackfocus.be

HOORT BIJ HET WEEKBLAD KNACK NR.8 VAN 23 FEBRUARI TOT 1 MAART 2011 
KNACK FOCUS ELKE WEEK SAMEN MET KNACK EN KNACK WEEKEND  - ISSN.2031-664X

COLIN FIRTH 
JAMES FRANCO

MICHELLE WILLIAMS
NATALIE PORTMAN

NICOLE KIDMAN
ANNETTE BENING

COLIN FIRTH

ANGELA 
LINDVALL

“ALLES MOET ANDERS”
TOPMODEL MET EEN MISSIE

DE METAMORFOSE 
VAN DRESDEN

REIZEN

TRIO IN 
MALMÖ

CULINAIR

EN NU 
VOOR 
ECHT!
HAALBARE VOORNEMENS 
VOOR LICHAAM, GEEST 
EN HART
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Pierre Perret
Le procès 
de sa vie

● Qui en fait partie et pourquoi ?
● Ceux qui montent, ceux qui reculent

● Les circuits obligés pour réussir

● Qui en ffait partait partrtrtrtttttttiiiieieie et poie et poieiieie urquoi ?
● Ceux qui montent ceux qui reculent

Au cœur des
RÉSEAUX D’INFLUENCE

belges

MODE

HOMMEwww.levif.bebbee

Max
Jadot

Jean-Pierre 
Hansen

Bruno 
Colmant

AAuA c
Gérald 
Frère

ur ddde
Bernard 
Foccroulle Didier 

Reynders

Hervé 
Hasquin

P
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JOHN GALLIANO
La chute d’un homme 
et la fin d’une époque

GODARD LE CHEF DE FILE DE LA NOUVELLE VAGUE EN LONG ET EN TRAVELLING…

CHAUFFEURS DE

N°10 DU 11 MARS 2011
EN VENTE CHAQUE SEMAINE 

AVEC LE VIF/L’EXPRESS
ET LE VIF WEEKEND

BUZZ
KID NOIZE, RADIOHEAD, LADY GAGA… COMMENT ILS CRÉENT LA HYPE.

www.levifweekend.be 2e CAHIER DU VIF/L’EXPRESS N°11 DU 18 AU 24 MARS 2011 LE VIF WEEKEND, EN VENTE CHAQUE SEMAINE AVEC LE VIF/L’EXPRESS ET FOCUS VIF2e CAHIER DU VIF/L’EXPRESS N°11 DU 18 AU 24 MARS 2011 LE VIF WEEKEND, EN VENTE CHAQUE SEMAINE AVEC LE VIF/L’EXPRESS ET FOCUS VIF

ACCESSOIRES
SPÉCIAL

SHOPPING
Les indispensables 
de la saison

PSYCHO
Mon sac 
et moi
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I’ve been working since 1996 in the lifestyle 

section of our tight-knit national advertising management 

team working out of Zellik. For the past eleven years I’ve 

been an account manager, with commercial responsibility for 

the ‘Living’ and ‘Garden’ sectors. Our Roularta Media 

products offer a wide range of advertising opportunities, and 

increasingly you find yourself playing a real advisory role 

towards your customer and agency contacts. Customers 

naturally expect maximum value for money from their 

communications budgets. Here we try to guide them as 

effectively as possible. It is important that they feel comfort-

able and convinced they have done the right thing in choosing 

our magazines, websites and TV stations. Quality is critical to 

them, and it is precisely this added value that we can provide 

them with our products. The demand for promotional 

cooperation is growing fast, and for this I can bring in my 

promotion and marketing department colleagues. For our 

own activities and events, we offer customers the opportunity 

to link their brands with ours.

ANN VAN BELLE

ACCOUNT MANAGER

LIFESTYLE

’’

LIFESTYLE MAGAZINES: 
ALL TRENDS HOT OFF THE PRESS

Roularta is the leader in the field of lifestyle.

Weekly magazines Knack Weekend and Le Vif Weekend are 

an important part of the total Knack and Le Vif/L’Express of-

fering. The unique combination with a news magazine guar-

antees a very interesting target group. Knack Weekend and 

Le Vif Weekend publish annually a number of editions that are 

generally recognised as the style bibles of fashion, design etc.  

Eight times a year Weekend (Knack/Le Vif) appears on thick 

book paper. Eight ‘Black Issues’ or theme editions to keep.

Through a licensing agreement with the Class Editori in Italy, 

Roularta publishes the luxury lifestyle magazine Gentleman 

(D/F) for the modern man. With a glossy presentation in an ex-

ceptionally large format. In each number of Gentleman Ladies 

appears as an extra dossier.

Nest (D/F), the Belgian country magazine, has more than 

120,000 postal subscribers and together with newsstand sales 

reaches 600,000 readers.

Nest appears six times a year but also publishes twice a year 

Nest Wonen/Déco (interior decoration), twice a year Nest Ko-

ken/Saveurs (cooking) and once a year Nest Kust/Côte (coast) 

and Nest Ardennen.

Ik ga Bouwen & Renoveren/Je vais Construire & Rénover 

is the practical magazine for those interested in building and 

renovating. The editing team also provides a strong website 

Ikgabouwen.be/Jevaisconstruire.be and a series of interest-

ing yearbooks on construction and renovation.

Grande (D/F) (50% RMG), the monthly travel magazine, comes 

out with a new ‘country’ edition every month. Discover France, 

Italy, Spain, Citytrips etc. Grande is published in a joint venture 

with nv Propaganda.   

1.
Het nieuws 

van op de catwalk

2.
Dossier 

Sisterhood 

3.
De ultieme 
lifestylegids

Mode
LENTE/ZOMER 2011

HOORT BIJ HET WEEKBLAD KNACK NR. 8 VAN 23 FEBRUARI TOT 1 MAART 2011 - KNACK WEEKEND, ELKE WEEK SAMEN MET KNACK EN KNACK FOCUS ISSN.0772294X

B
lack

 M
od

e 
23 februari 2011

1

Black 01
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LIEVE 
SNUITEN 

EN MOOIE
KLEREN

GROENE VINGERTJES

DE SCHOOLTUINEN
BLOEIEN

ZO LEUK 
KUNNEN ZE ZIJN 

DE JUF 
VERTELT

maandblad nr. 334 - oktober 2010
P509554 - 39e jaargang - €3,50

www.ikgabouwen.be

• Verwarmen: 
met welke energie?

• Een passiefhuis =
anders bouwen 
en wonen

Ruim wonen op 3 are

Tips om bouwkosten 
te drukken

• Verwarmen:
met welke energie?

• Een passiefhuis =

ENERGIE

Programmabrochure
Nationale Nieuwbouwdag
Pr
Na

GRATIS

BIS
Gratis inkomkaartvoor 2 personent.w.v. € 20

drukken

Betaalbaar bouwen

p

Tips om bouwkosten

Een sleutel-op-de-deur-
woning voor € 150.000 

4 woningen in loftstijl 4 TREND

Renoveren: de gevolgen voor het kadastraal inkomennest SPECIAL 1

Fris Engels
interieur 

Dit is Brits!

H U I S & T U I N  • S P I J S & D R A N K  • C O U N T R Y  L I V I N G  • N A T U U R & W E L L N E S S  • H O B B Y
JAARGANG 10 • FEBRUARI 2011 • NUMMER 67 • P509556 • 4 EURO

Zelf gemaakte burgers zijn de beste • Landelijke buitenmode
Lentegroen in de Netevallei • Doedossier met 3 kinderpagina’s

Antiekzoektocht
in Bath  

Cottagetuin
in Frankrijk       

WWW.GRANDE.BEWWW.GRANDE.BE

Vier Valentijn in

ZWITSERLAND
REISTRENDS 2011
CINQUE TERRE

PLUS

Martin Heylen: I❤Oostende

Parijs
Onze tips voor een 
weekendje weg

SKYE
Uniek avontuur
in Schotland

RIO
‘Sea, sex & sun’ 
in Brazilië

GRATIS

TICKETS
VAKANTIESALON

Nr. 27 l 8 maart 2011 l Verschijnt 6 keer per jaar l Jaargang 6 l ISSN. 1783-3086 l € 5,00

VVINCENTVV NCENTIN
CASSEL
NCECEENTNTNTNT

RASACTEUR 

DESIGN+GASTRONOMIE+BOEKEN+WIJN+AUTO+WELLNESS+MODE+REIZEN+MUZIEK+GROOMING

DOSSIER
AUTO’S

BUGATTI 
VEYRON

SUPERSPORT
DOOR ANDALUSIË

VISION

2020
ONZE WERELD
BINNEN10 JAAR

EURANTICA 2011 
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FINANCIAL-ECONOMIC  
NEWS MAGAZINES

As a financial editor at Trends MoneyTalk, I 

started work at an interesting (and challenging) time, when 

we launched the new format.  

Since September 2010, Trends MoneyTalk has been a 

weekly journal, offering readers a combination of personal 

finance and investment. This makes it a complete and 

fascinating guide for everyone managing their personal 

finances. Our goal is not to play to the latest trend with 

sometimes fickle investors, but to provide clear analysis and 

interpretation. I see Trends MoneyTalk as a beacon which 

helps readers keep their bearings in financial markets.  

What energises me every day is the freedom to engage in 

what interests me (investments, stocks, bonds), and to 

convert my ideas, without censorship, into articles; a 

freedom that was lacking in my previous career in  

banking.

MATHIAS NUTTIN

FINANCIAL EDITOR 

TRENDS MONEYTALK

The weekly magazine Trends (D/F) is developing an increas-

ing number of new initiatives: events, awards, surveys etc. 

Trends Manager of the Year, Trends Gazelles, Share Day and 

the Trends Outlook are now everyday concepts.

Trends has a dedicated financial unit responsible for the in-

vestors newsletters Inside Beleggen and L’Initié de la Bourse 

(twice weekly), the personal finance magazine Trends 
MoneyTalk (D/F) and for stock market coverage on the 

Kanaal Z/Canal Z TV station. Trends MoneyTalk has the same 

circulation as Trends, with additional subscription sales, to 

give 65,000 copies in all.

Trends (with Trends MoneyTalk) costs 5 euros.

Bizz (D/F) is an important column within Trends for entrepre-

neurs, intrapreneurs and corporate executives. With check-

lists, testimonials and case studies with valuable lessons for 

entrepreneurs.

The Trends.be website provides nonstop reporting on busi-

ness and finance and a range of services like the Portfolio 

module and Trends Top, the database with complete figures 

on the country’s 100,000 largest companies and names of key 

executives, a unique tool for producing all kinds of rankings, 

geomarketing etc.

Trends.be has one million unique visitors per month and 

5 million page views.

’’
w
w
w
.tr
en

ds
.b
e

PORTRET VAN 
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As final editor of Sport/Voetbalmagazine, my job 

is to play Sherlock Holmes, taking a magnifying glass to all 

the texts to track down language and other mistakes. 

Sometimes I lay it aside and write an article myself. Another 

task is to make sure the magazine, the website and the 

Facebook page all intermesh properly. I also coordinate the 

news pages in the front of the magazine and look after the 

interns who come to test their sports journalism talents with 

us. All this I do of course in close consultation with the editor-

in-chief.  

This variety makes the job a daily challenge which I pick up 

with pleasure and vim.

STEVE VAN HERPE

FINAL EDITOR

SPORT/ VOETBAL- 

MAGAZINE

’’

SPORT/VOETBALMAGAZINE: 
AN AUTHORITY IN THE SPORTS WORLD

Sport/Voetbalmagazine and Sport/Foot Magazine bring 

a weekly panorama of Belgian top sport. From time to 

time with original plus products like DVDs carrying high-

lights of Belgian and international competitions, etc.  

Special championship issues (on the Belgian and European 

championships and the Champions League) provide additional 

circulation by doubling newsstand sales.

Football from home and abroad is the primary focus. Other 

sports feature as a function of current news and the perform-

ance of top Belgian sportspersons. Basketball, volleyball, ten-

nis and motor sport have regular columns. 

Sport/Wielermagazine appears three times and Sport/For-
mula 1 once a year as practical special editions for cycling and 

motor sport fans. 
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PEOPLE AND ROYALTY MAGAZINES 
WITH CLASS

A sense of perfection is very important in my 

job. The end result must be blameless, both form and 

content. Working at Royals is a very varied task. Being a 

small team means that everyone has a wide remit. Besides 

proofreading, I also maintain contact with our journalists.  

I of course follow court news closely and suggest possible 

topics, and so also help determine the magazine’s contents. 

Over the years, Royals has evolved enormously. The layout 

has become more contemporary and we are being increas-

ingly successful in obtaining exclusive photos and inter-

views, something which is far from obvious in the screened-

off world of royalty.

ELS STROOBANT

CORRECTOR ROYALS

’’

Roularta publishes the monthly magazine Royals in 

Dutch for Belgium and the Netherlands and in French 

for Belgium and France. Six extra editions are pub-

lished annually. The world of the European courts is 

closely monitored.

With Groupe Express-Roularta (GER) Roularta also 

publishes Point de Vue, a weekly magazine with a 

great history (launched more than 60 years ago as a 

new magazine but which has since become the main 

French upscale people magazine). Point de Vue is a 

real cross-generational album, in which each week 

readers discover an exclusive and fascinating con-

temporary universe composed of the daily lives of the  

nobility, of culture and of the art of living. 

In a society that is losing its reference points, Point de 

Vue is well rooted in its time and answers a need 

for authenticity and permanence, but also dream,  

elegance and escapism; a magazine that combines  

elegance, culture, glamour and curiosity. 

Point de Vue has a major Belgian edition.

With its specialised editorial staff (a separate unit for 

every European royal house), the weekly magazine 

reaches a large and stable readership in France and 

also has a wide international distribution.

Télépro, launched in 1954 and published by Belgomedia 

(a subsidiary of the Bayard and Roularta Media Group), 

is Belgium’s 2nd largest French-language TV weekly, 

with an average weekly paid circulation of over 130,000 

copies. Télépro, read weekly by over 450,000 people, is 

the ultimate family TV magazine. Every week it brings, 

precisely, professionally but not too seriously the latest 

news on TV entertainment, together with a daily selec-

tion of films and serials and a unique range of Life-

style, Entertainment and Culture columns. Télépro is 

Belgium’s most complete bouquet of TV information 

(magazine, special editions, internet, iPad), covering 

100 channels every week.
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NEWSLETTERS FOR THE FISCAL, 
LEGAL AND FINANCIAL WORLDS

Industrie Technisch & Management (ITM) (D/F) is the 

monthly magazine for the Belgian manufacturing world, 

reaching purchasers and decision makers in industrial com-

panies via controlled subscription. All companies registered 

with Agoria, the leading technology industry association, are 

automatically subscribed. The editorial team also provides 

an electronic newsletter and a high-performance website.

Data News (D/F) is the media platform for Belgium’s ICT 

sector. With a daily newsletter, a highly informative website, 

a fortnightly magazine and quarterly guides in print and on 

iPad, iPhone and other tablets, it offers a complete bilingual 

news service to readers and users. Data News, which ea-

gerly harnesses the power of the social media, represents 

more than 20 percent of the online revenues of the Roularta  

Media Group in Belgium. The Data News ‘CIO of the Year’ and 

‘ICT Woman of the Year’ are today firmly-established con-

cepts. And the annual ‘Data News Awards of Excellence’ is 

undoubtedly one of the biggest gala events of the European 

ICT sector. 

Grafisch Nieuws (GN)/Nouvelles Graphiques (NG) is the 

professional journal of the graphics world, joined by M&C 
Media and Communication for specific aspects of the graph-

ics profession.

All these titles publish an annual Top ranking of their sector 

in collaboration with Trends Top.

ROULARTA PROFESSIONAL:  
B2B MAGAZINES

With publishing house Biblo, Roularta publishes a number of 

specialised newsletters.

Fiscoloog/Le Fiscologue appears weekly, with a complete 

service including an up-to-date web version with archive 

search capability. An indispen sable working tool for the tax and 

financial specialist.

Balans/Bilan and TRV (Tijdschrift voor Rechtspersoon en Ven-

nootschap) are essential reading for the accountancy world.

For the investor, in both print and online version, there is Inside 
Beleggen/L’Initié de la Bourse. The advice given by these two 

newsletters generated the last few years the best return of all 

players in the industry. 

For those taking a technical approach to investing, there is also 

Beursgrafiek.be/Chartisteinitie.be.

??????????

JOHAN STEENACKERS, DEPUTY EDITOR TRENDS 

MONEYTALK - I’ve been with Roularta since 2005, working the 

whole time in personal finance. This basically includes anything 

to do with people’s money: taxes, banking and insurance, 

inheritance, property, investments, and the like. Right now, as 

deputy editor, I help determine the content of our Trends 

MoneyTalk magazine. Every week we keep people up-to-date 

with financial news and concrete tips on how to get more from 

their money. We are not afraid to leave the beaten track and give 

the reader tools he can use in his relationship with his banker, 

insurance agent, accountant or other professional adviser. 

Knowledge is power. 

The greatest satisfaction for me comes from the fact that Trends 

MoneyTalk is the result of teamwork. Our editorial staff consists 

of both Dutch and French-speaking colleagues. The mutual 

exchange of knowledge provides a tremendous boost to the 

magazine’s content and quality.

’’
’’

KURT DE CAT, EDITOR INDUSTRIE TECHNISCH & 

MANAGEMENT - This year I’ll have been writing for ten years for 

Industrie Technisch & Management, the specialist magazine for the 

industrial world. We are a permanent editorial team of three people. 

Such a dense core keeps the job content varied and interesting. At the 

same time it’s a constant challenge to put together from nothing a 

magazine that professionals really appreciate.  

My main task is that of editor. Most of our articles are written by 

professionals, which makes it a challenge for the final editing team to 

turn their contributions into copy that reads well. I also go looking for 

suitable images, develop the general structure of each issue, and 

follow the layout process. Besides this I also put together the short 

news items, the newsletter, etc. For the management section, I’m the 

one who does the CEO interview, and I also keep an eye on the logistics 

side. What I particularly like in this job is the combination of office and 

fieldwork. Another motivating factor at Roularta is how the expertise of 

niche magazines flows to the other group platforms, like the way we 

contribute to the Z-Expert programme on Kanaal Z.

’’

’’
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Op 1 april 2011 treedt fase twee van de hervor-
ming van het financieel toezicht in werking. Op
dat ogenblik houdt het bijzonder comité CSRSFI op
te bestaan, draagt de CBFA haar prudentiële toe-
zichtsbevoegdheden over aan de Nationale Bank
en wordt de CBFA zelf omgedoopt tot FSMA.

De hervorming vereist nog een aanpassing van tal
van wetten (annex uitvoeringsbesluiten). Dat
wordt nu gerealiseerd via een lijvig koninklijk
besluit van 3 maart 2011 “betreffende de evolutie
van de toezichtsarchitectuur voor de financiële
sector”, ook het ‘implementatie’-KB genoemd
omdat dit KB het ‘Twin Peaks’-model in België tot
uitvoering moet brengen (BS 9 maart 2011, 15.623
e.v.).

Hervorming volgens
Twin Peaks-model

In navolging van andere Europese landen heeft
de Belgische wetgever voor zijn grondige hervor-
ming van het financieel toezicht gekozen voor het
‘Twin Peaks’-model waarbij het toezicht op de
banken en op de beurs wordt opgesplitst. De
wettelijke basis hiervoor is terug te vinden in de
wet van 2 juli 2010 tot wijziging van de Wet
Financieel Toezicht van 2 augustus 2002 (voor
een uitgebreid overzicht van de hervorming, zie
Balans nr. 638, 4).

De hervorming verloopt in twee fasen. In een
eerste fase werd het Comité voor Systeemrisico’s
en Systeemrelevante Financiële Instellingen
(CSRSFI) opgericht. Dit comité is samengesteld uit
de directiecomités van de Commissie voor het
Bank-, Financie- en Assurantiewezen (CBFA) en
de Nationale Bank van België (NBB; hierna
Nationale Bank). Het CSRSFI is operationeel sinds
november 2010 en staat tijdelijk (met name tot
31 maart aanstaande) in voor het prudentieel toe-
zicht op de zogenaamde ‘systeemrelevante finan-
ciële instellingen’ (waaronder de grootbanken en
de grote verzekeringsondernemingen; zie ook
Balans nr. 641, 6; pro memorie : het ‘prudentieel’
toezicht is gericht op het bevorderen van de

financiële degelijkheid van de financiële instellin-
gen).

In een tweede fase die aanvangt op 1 april a.s.,
worden de bevoegdheden inzake systemische en
prudentiële controle op de gehele financiële sec-
tor overgedragen aan de Nationale Bank, ener-
zijds door de CSRSFI (die dan ver-
dwijnt) en anderzijds door de
CBFA.

De CBFA verliest dus haar pru-
dentiële toezichtsbevoegdheden
en zal vanaf 1 april aanstaande
enkel nog toezien op de goede
werking van de markten, op de conformiteit van
de financiële diensten en producten, en (nieuw
en belangrijk) op de naleving van de gedrags-
regels door de financiële instellingen. Precies
omwille van deze bevoegdheidsherverdeling
spreekt men vanaf 1 april aanstaande niet meer
van de ‘Commissie voor het Bank-, Financie- en
Assuratiewezen’, maar van de ‘Autoriteit voor
Financiële Diensten en Markten’ (afgekort FSMA,
wat staat voor ‘Financial Services and Markets
Authority’; zie Balans nr. 641, 7).

Uitvoeringsbesluit
Om deze hervorming concreet gestalte te geven,
heeft voormelde wet van 2 juli 2010 aan de
Koning ruime bevoegdheden toegekend, met als
deadline 31 maart 2011. Uiterlijk op die datum
moeten de noodzakelijke uitvoeringsbesluiten zijn
uitgevaardigd om het Twin Peaks-model in België
te implementeren (over het verschuiven van de
oorspronkelijke deadline, zie Balans nr. 644, 7).

Dat is nu gebeurd met voormeld KB van 3 maart
2011 dat welgeteld 352 artikelen telt en, op enkele
uitzonderingen na, op 1 april aanstaande in wer-
king treedt.

De nieuwe bevoegdheidsverdeling van de
Nationale Bank (prudentieel toezicht) en de CBFA
(toezicht op de gedragsregels) maakt een herzie-
ning noodzakelijk van 25 wetten (en een aantal

Hervorming financieel toezicht
op 1 april een feit

De bevoegdheids-
herverdeling tussen
Nationale Bank en CBFA
vereist een herziening
van 25 wetten
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Als ambtenaren in het kader van het fiscale visita-
tierecht privélokalen betreden om aldaar bv. op
zoek te gaan naar bepaalde documenten, moeten
zij over een machtiging vanwege de politierech-
ter beschikken. Zo niet is het daar gevonden
bewijs onwettig verkregen. Zelfs, zo meent de
rechtbank van eerste aanleg te Hasselt, als de
belastingplichtige de ambtenaren op eigen initia-
tief toegang heeft verleend (2 vonnissen van
17 november 2010).

Visitatierecht
Fiscale ambtenaren hebben op het gebied van de
inkomstenbelasting onder bepaalde voorwaarden
vrij toegang tot de beroepslokalen van de belas-
tingplichtige teneinde er, onder meer, de boeken
en bescheiden te onderzoeken die zich in de
bezochte lokalen bevinden (cf. het fiscaal ‘visita-
tierecht’ van art. 319 WIB 1992, waarvan de
draagwijdte vorig jaar aangepast werd om ze in
overeenstemming te brengen met de regeling op
het gebied van de BTW; Fisc. nr. 1200, 9). Zij
mogen bovendien ook toegang eisen tot alle
andere lokalen waar “werkzaamheden verricht of
vermoedelijk verricht worden”.

Maar gaat het om “particuliere woningen of
bewoonde lokalen”, dan gelden strengere voor-
waarden : tot die lokalen heeft de Administratie
slechts toegang (om de bedoelde onderzoeken in
te stellen) “tussen vijf uur ’s morgens en negen
uur ’s avonds”; bovendien is daarvoor de “mach-
tiging van de rechter in de politierechtbank ver-
eist” (art. 319, lid 2, in fine WIB 1992).

Op het gebied van de BTW geldt een vergelijk-
bare regeling. Ook hier geldt dat de ambtenaren
onder bepaalde voorwaarden vrij toegang heb-
ben tot alle lokalen waar BTW-handelingen wor-
den verricht of vermoedelijk worden verricht;
maar dat daarvoor een machtiging nodig is van
de politierechter, wanneer het gaat om “particu-
liere woningen” of “bewoonde lokalen” (in welk

geval ook hier een plaatsbezoek pas mogelijk
is tussen vijf uur ’s morgens en negen uur
’s avonds; art. 63, lid 3 WBTW).

Vraag is dan wat er gebeurt, wanneer boekhoud-
documenten zich in privévertrekken bevinden ?
En wat als de belastingplichtige er zelf in toe-
stemt de ambtenaren toegang te verlenen tot
deze privévertrekken ? Vervalt dan de vereiste
dat er een machtiging moet zijn van de politie-
rechter ?

De feiten
De betwisting die ter beoordeling werd voor-
gelegd aan de rechtbank van eerste aanleg te
Hasselt betrof een geval waarin BTW-ambtenaren
toegang hadden geëist tot de bedrijfslokalen. Op
een bepaald ogenblik bevonden ze zich in de
“bedrijfskeuken”, alwaar ze overgingen tot een
“personeelscontrole”. De zaakvoerster vroeg hen
of zij benevens het personeelsregister nog an-
dere stukken wensten in te zien, want dat ze die
dan moest gaan halen, aange-
zien die zich in de ‘privévertrek-
ken’ bevonden. De aanwezige
ambtenaren antwoordden dat ze
“naar de ruimte wilden gaan
waar de boekhouding werd
gevoerd en waar zich de boekhoudkundige stuk-
ken bevonden”. De zaakvoerster nodigde hen
vervolgens uit, haar te volgen. Aangekomen bij
het betreffende gebouw, vroeg zij de ambtenaren
even in de hal te wachten “daar ze eerst de hond
uit het aanpalende lokaal” moest verwijderen.
Vervolgens verleende ze de ambtenaren toegang
tot het lokaal dat door de ambtenaren in hun
proces-verbaal omschreven werd als “een ruimte
van naar schatting 9 op 9 meter”, met daarin een
“gedeelte dat [...] op een living leek”, en met
“links achteraan”, “een kantoor” waarvan zij de
afmeting schatten op “2 op 5 meter”. “Het kan-
toor had geen andere ingang”. Het bestond uit

30.03.2011/1244

Wanneer mogen ambtenaren privé-
lokalen wel of niet betreden ?

Bij het betreden

van bewoonde

lokalen gelden

strengere voorwaarden

Helemaal anders dan bij Grieken-
land (zeer grote crisis) en Ierland
(grote crisis) reageren de beurzen
veel rustiger op de problemen van
Portugal. Het kleinere land van het
Iberische schiereiland is in hetzelfde
bedje ziek en er is wel degelijk sprake
van een Portugese crisis. Maar die valt
niet meer samen met een Europese
schuldencrisis. De euro, bijvoorbeeld,
wordt niet of nauwelijks in zijn
opmars gehinderd door Portugal en
profiteert van de verwachting dat
overmorgen (donderdag) de Europese
Centrale Bank (ECB) voor het eerst in
twee jaar de basisrente zal verhogen
met 0,25% (25 basispunten), op een
moment dat de Federal Reserve nog
geen plannen in die richting heeft. De
problemen van Portugal zijn niet ern-
stig genoeg, omdat het land te weinig
gewicht in de Europese schaal kan
werpen. Maar dat kunnen Grieken-
land en Ierland op zich ook niet. Het
verschil is dat de (obligatie)beleggers
zich de jongste tijd een stuk minder
zorgen maken over Spanje, hét sleutel-
land in de Europese schuldenproble-
matiek. De Spaanse rente volgde de
opmars van de Portugese de voorbije
maand totaal niet. Het renteverschil
(de spread) met Duitsland is zelfs af-
genomen. De regering van premier
Zapatero is erin geslaagd om met
bezuinigingen en hervormingen in,
onder meer, de arbeidsmarkt beleg-
gers ervan te overtuigen dat het land
van de costa’s niet het volgende
slachtoffer wordt. PIGS is nu (voorlo-
pig?) PIG (Portugal-Ierland-Grieken-
land).

Speculanten lijken een siësta te
nemen met betrekking tot Spanje.
Dat betekent niet dat we ons de
komende weken en maanden niet
meer aan moeilijke beursdagen mogen

verwachten. Zo zullen de stresstests
voor de Europese banksector nog wel
voor de nodige beroering zorgen.
Tenzij men opnieuw voor een light-
versie gaat om de banken te sparen.
Maar dan is het opnieuw een maat
voor niets. Het is een publiek geheim
dat de cajas de achilleshiel van Spanje
zijn en dat de Duitse Landesbanken er
niet bepaald florissant voor staan. Dat
zal af en toe voor wat commotie zor-
gen, maar lijkt ons niet echt bedrei-
gend voor de Europese aandelen-
markten. 

‘Groene’ turbo’s
Daarom bouwen we de bescherming
(tracker Lyxor ETF Bear DJ Euro-
stoxx50) verder af en voegen we met
een aankooplimiet voor Danone een
nieuwe waarde aan het thema groei-
landen toe. De verzekeringspremie kost
ons op dit moment 1000 à 1500 EUR,
maar op een portefeuille van bijna
200.000 EUR lijkt ons 0,5 à 0,75% premie
aanvaardbaar. Zoals al eerder onder-
streept, is het met het oog op wat komt
belangrijk om met dergelijke bescher-
mingsproducten te leren werken. 
Gelukkig maar dat intussen de voor-
bije weken het rendement van de
voorbeeldportefeuille sterk onder-
steund werd door wat we als ‘groene
turbo’s’ kunnen omschrijven, aange-
vuld met het beloftevolle koperproject
van Lumina Copper. De Japanse
natuurramp (aardbeving en tsunami)
zorgde voor een nucleaire schok en
een verschuiving van de interesse
richting aardgas (ver achtergebleven
op aardolie) en zonne- en windener-
gie. Met Yingli Green voor zonne- en
Gamesa en PNE Wind voor wind-
energie konden we daarvan volop
profiteren. We voegen daar nu via een
aankooplimiet voor Gazprom ook
nog het aspect gas aan toe. 
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JOHANNE MATHY, EDITOR-IN-CHIEF, LE GÉNÉRALISTE - Le Généraliste is a periodical aimed at 

family doctors. Coordinating the weekly publication schedule as editor-in-chief means working internally to 

drive a small and remarkably cohesive editorial team. Externally, it means staying in tune with the readership 

and immersing yourself in the day-to-day life of a very popular profession, but which aspires to a more 

respected position in the healthcare arena. Le Généraliste is built around three recurring sections: political 

and trade union news from the sector, the medical notes section, which reports on significant scientific 

breakthroughs, and the very popular ‘free time’ section, which reminds a profession that is highly prone to 

burn-out that there really is life after work. In short, a tried and tested formula of essential, practical informa-

tion and enjoyable articles. Thanks in part to its appealing layout, the magazine is appreciated by doctors and 

also read by the authorities responsible for them. The fact that the magazine sits alongside other professional 

publications within Roularta Medica – such as les Spécialistes, le Dentiste and le Pharmacien – also means 

I have a broad overview of the concerns faced by the whole (para)medical community.

’’

ROULARTA MEDICA: PUBLICATIONS 
FOR THE VARIOUS MEDICAL PROFESSIONS 

Roularta Medica specialises in publications for the medical 

world.

The weekly controlled circulation de Huisarts/le Généraliste 

reaches every GP in Belgium.

Trends voor de Specialisten (D/F) reaches all medical special-

ists once monthly. 

de Tandarts/le Dentiste reaches all dentists on a fortnightly 

basis.

de Apotheker/le Pharmacien reaches all pharmacists every 

two weeks. 

For a large but targeted audience Roularta Medica publishes 

the three-monthly magazine T’chin, packaged with the entire 

run of Knack and Le Vif/L’Express. 

Roularta also publishes the monthly Bodytalk/Equilibre. 

A large postal subscriptions base provides a viable formula 

for this no-advertising magazine, which has grown out of a 

number of newsletters.

ROULARTA RECRUITMENT SOLUTIONS: 
FOR STARTERS AND CAREER MAKERS 

Roularta is highly active in the human resources field.

In France Job Rencontres organises a large number of job 

fairs in Paris and major French cities.

An integrated advertising management structure takes 

care of the Réussir section in L’Express in conjunction with 

A Nous (Paris, Lille, Lyon, Marseille).

In Belgium ChallengeZ reaches the ideal target group for 

senior positions through a combination of print with Knack 

and Trends (D) and Le Vif/L’Express and Trends-Tendan- 

ces (F), internet (websites and newsletters) and television 

(Kanaal Z/Canal Z).

In Dutch-speaking Belgium, Roularta is the market lead-

er with the Streekpersonnel (local job ads) sections in 

De Streekkrant and De Zondag.

The directories GO Startersgids (for recent graduates) and 

GO Carrièregids present career possibilities offered by ma-

jor Belgian employers (GO.be).

In France, L’Etudiant publishes Le Guide des Entreprises qui 
recrutent.
For engineers, doctors and IT professionals Roularta has 

vertical websites such as datanewsjobs.be, ingenieurjobs.be, 

medicajobs.be and distrijob.be.

CATHY HAEMS, ACCOUNT MANAGER, ROULARTA 

RECRUITMENT SOLUTIONS - For six of the past ten years I’ve 

been part of the Streekpersoneel (local job ads) team, which was 

renamed ’Roularta Recruitment Solutions’ at the beginning of 

2010. Obviously, much has changed over the years. Many new 

opportunities have been created, reflecting the constantly 

changing job market. This adds up to fascinating work, which is 

made all the more rewarding when you come up with real 

solutions for customers. I visit mainly large and medium-sized 

enterprises in West and East Flanders. There I sit down with the 

HR manager to look for a solution for every vacancy in his 

company. As a multimedia group, we can not only offer our 

regionally-based Streekpersoneel concept, but also cross-sell 

‘ChallengeZ’, ‘B2B’ and other magazines as recruitment 

solutions.  

In short, from worker through to senior manager!

’’De arbeidsmarkt: stand van zaken | Brainspot: verdien geld met creatief
denken | Hoe maak je het meest kans op een job? | Met ondernemersbloed

vind je sowieso werk | Het subtiele verschil tussen ecologie en "groene"
marketing | Alle must haves om perfect te kunnen werken
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INTERESSE?
Voor meer informatie en uw 
online sollicitatie (ref. COM/285),  
surf naar www.roularta.be

Roularta Media Group is als beursgenoteerd multimediabedrijf al meer dan vijftig jaar 
actief in de wereld van de media. Dankzij de kennis en de creativiteit van ruim 
3000 getalenteerde medewerkers, realiseert RMG een omzet van ruim 750 miljoen euro, 
hoofdzakelijk in België maar in totaal in zeven landen van Europa. Door een team-
gerichte aanpak zijn we uitgegroeid tot marktleider met gratis regionale kranten, 
magazines B2C (Knack), magazines B2B (medische wereld), kranten (groep Krant 
van West-Vlaanderen), televisie (VTM), radio (Q-Music) en internet. De modernste 
technologieën, wat premedia en drukkerij betreft, worden ingezet om onze klanten 
hoogstaande kwaliteit te bieden.

Account Manager
Online (m/v)
voor onze nationale regie, actief vanuit Zellik
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Des conseils percutants pour :

� Trouver un emploi grâce  
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� Construire un CV qui sort du lot
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de candidature spontanée
� Éviter les faux-pas en entretien
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Orde geeft De Wever gelijk
De Nationale Raad van de Orde van
geneesheren oordeelt dat psychia-
ter Jean-Yves Hayez zwaar over de
schreef is gegaan bij zijn ‘diagnose’
van N-VA-voorzitter Bart De Wever
in de krant La Dernière Heure.

10

HPV-vaccinatie ook na 26?
De HGR beveelt HPV-vaccinatie aan
bij alle meisjes van 10 tot 13 jaar.
Dezelfde aanbeveling geldt bij
vrouwen van 14 tot 26 jaar die nog
geen seksueel contact hebben ge-
had. Bij vrouwen in deze leeftijds-
groep die wel seksueel contact heb-
ben gehad, laat men het aan de be-
handelend arts over de zinvolheid
van vaccinatie te oordelen. Is een
uitbreiding van de doelgroep
 nuttig?

18 

Vlaanderen-Venetië H/T
In Brussel rakelt Bozar het verhaal
op van de wisselwerkingen tussen
Vlaamse en Italiaanse kunstenaars.
‘Venetian and Flemish Masters’ is
een eersteklascoupé met ronkende
namen zoals Bellini, Titiaan, 
Veronese, Van Eyck en Rubens.

32
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H
et GMD+ is zo een van die dossiers die
maar bleef aanslepen, maar waar in de
praktijk niets van in huis kwam. Het

concept van de preventiemodule dook voor
het eerst op in het akkoord dat artsensyndica-
ten en ziekenfondsen op 17 december 2008 af-
sloten voor de jaren 2009-2010. Die conventie
voorzag voor 2009 een bedrag van bijna 21
miljoen euro om het GMD+ te financieren.
Voortdurende onenigheid tussen de syndica-
ten en getouwtrek tussen het Vlaamse (Jo Van-
deurzen) en het federale niveau (Laurette On-
kelinx) zorgden ervoor dat de uitvoering van de
preventiemodule lange tijd dode letter bleef.
Het KB van 9 februari 2011 (verschenen in het
Belgisch Staatsblad van 3 maart) voert het sys-

teem nu toch in voor een beperkte periode van
iets meer dan anderhalf jaar. Vanaf 1 april (en
dat tot 31 december 2012) kan een GMD-hou-
dend huisarts eenmaal per kalenderjaar een
bijkomend honorarium van 10 euro (nomen-
clatuurnummer 102395) aanrekenen bij pa-
tiënten tussen 45 en 75 jaar. Bij de aanreke-
ning van het honorarium moet de huisarts met
zijn patiënt een checklist overlopen om zo te
komen tot een meer uitgebreid en volledig
Globaal Medisch Dossier. De patiënt kan zijn
huisarts vragen dit via de regeling derde beta-
ler af te handelen. In dat geval kan de huisarts
dit niet weigeren en moet hij de regeling derde
betaler toepassen.  ◆
Lees verder op pagina 4.

Preventiemodule start op 1 april

Vanaf 1 april (en dat tot 31 december 2012) kan een
GMD-houdend huisarts eenmaal per kalenderjaar een
bijkomend honorarium van 10 euro (nomenclatuurnum-
mer 102395) aanrekenen bij patiënten tussen 45 en 75
jaar.

T
egen 2020 dreigt een enorm tekort aan
huisartsen, vooral dan om de wacht-
diensten te vervullen. Dat voorspelt

senator Dominique Tilmans (MR). Volgens
haar berekeningen zal 30 tot 40% van de
huisartsen die vandaag nog actief zijn tegen

2020 niet langer deelnemen aan de wacht-
diensten. Het aantal patiënten per huisarts
zal toegenomen zijn met 67%. Neem daar
de vergrijzing van de bevolking – met meer
zorgvraag – bij en er duiken immense pro-
blemen op.

Volgens de Luikse huisartsen dreigt er vooral
een probleem voor de wachtdiensten. “Blijft de
huidige wachtdienstverplichting (22.00-8.00
uur) bestaan, dan zullen de toekomstige gepen-
sioneerde huisartsen vervroegd uit het beroep
stappen. De 50-plussers zullen een medisch at-
test zenden aan hun ‘werkgever’ (de huisartsen-
kring) en de jongeren zullen het beroep nog
massaler verlaten dan vandaag al het geval 
is (30% binnen de eerste vijf jaar)”, meent Dr.
Johan Sterkendries, voorzitter van de FLAMG.  ◆
Lees het voorstel van de FLAMG op pagina 8.

Luikse huisartsen willen andere wachtdienst

Duotickets voor
Eurantica en 
‘Het Ultieme 
Wielerhandboek
van Tom Boonen’

29 en 36

De preventiemodule, ook wel GMD+ genoemd, gaat op 1 april van start. De Koninklijke
Besluiten hierover verschenen op 3 maart in het Belgisch Staatsblad. Tussen 1 april
2011 en 31 december 2012 kan u tweemaal (eenmaal per kalenderjaar) het 
nomenclatuurnummer 102395 aanrekenen, weliswaar enkel bij patiënten tussen 45
en 75 jaar. | Filip Ceulemans

De Luikse huisartsen, verenigd in de Fédération Liégeoise des Associations de Méde-
cins Généralistes (FLAMG), luiden de alarmklok. De wachtdienst in zijn huidige vorm is
volgens hen niet langer houdbaar. Gedurende de nachtelijke uren willen ze de patiënten
doorsturen naar andere diensten. | Filip Ceulemans
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www.deapotheker.be

Allemaal tegen substitutie
De artsen hebben een partner 
gevonden in hun verweer tegen de
uitbreiding van substitutie voor de
apothekers. Minister Onkelinx is ook
al niet voor het idee gewonnen. 
De argumenten die zij aanhaalt, 
zijn volgens de apothekers echter
niet correct.

4

Apothekers in nesten
De economische crisis en de gevol-
gen ervan laten hun sporen bij de
apothekers. Blijft de schade in ons
land nog beperkt, dan is de toestand
in Nederland en Frankrijk onrust-
wekkend. Tientallen apothekers
stevenen af op een faillissement 
en moeten hun officina sluiten. 
De overheid neemt maatregelen,
maar die brengen niet meteen 
zoden aan de dijk.

6

Uitdagingen voor de toekomst
Het nationale geneesmiddelenbe-
leid zou meer en meer op Europese
leest geschoeid moeten worden. Dat
is alvast een van de conclusies die
het Europees Geneesmiddelen-
agentschap (EMA) trekt in zijn 
onderzoeksrapport. In dat rapport
worden de voornaamste uitdagingen
voor de volgende vier jaar uit de
doeken gedaan.

8

Herpes, een lastige bezoeker
Het lijkt moeilijk om aan een herpes-
infectie te ontkomen. De besmetting
gebeurt vaak al op zeer jonge leeftijd
en vanaf dan zit het beestje te 
wachten op een letterlijk zwak 
moment om keihard toe te slaan.
Vraag het maar aan Justine Henin.

12

Win kaarten voor ‘The King’s
Speech’
Met ‘The King’s Speech’ mag Colin
Firth eens te meer een prachtrol op
zijn cv noteren. Eind februari won hij
dan ook terecht een Oscar voor zijn
vertolking van de stotterende Britse
monarch. Kwestie van dat heugelijke
feit met u te vieren, geven wij kaar-
ten weg voor deze prachtige film!

24

Win mooie prijzen 
via de nieuwsbrief

Kijk binnenin!

H
et was een Leuvense apotheker met-
een opgevallen: in het station van Leu-
ven staat een automaat met daarin,

tussen de snoepjes en de papieren zakdoeken,
ook doosjes paracetamol. De apotheker ver-
wittigde de apothekersvereniging BAF die de
nodige stappen nam. Maar een snelle reactie
kwam er duidelijk niet. Dagen later en bij het
ter perse gaan kon je via de automaat nog al-
tijd paracetamol krijgen. De automaat staat er
autonoom en heeft niets met een officina te
maken. Dat maakt dat de verdeler ervan zich
schuldig maakt aan de onwettige uitoefening
van de artsenijbereidkunde, een overtreding
die correctioneel vervolgd kan worden. Goed-
koop zijn de pijnstillers alvast niet: een doosje
dat in een reguliere apotheek 3,87 euro kost,
kun je voor 5 euro uit de automaat halen. Het
FAGG, verantwoordelijk voor de correcte op-
volging van de geneesmiddelenwet, stuurde
uiteindelijk inspecteurs op pad. ◆ Zie blz. 3

Pijnstiller in automaat...

D
e Belgische apotheker wil het recht om
te mogen substitueren. Hij wordt daar-
in gesteund door de apothekersbon-

den en de Orde. De artsen denken er duidelijk
anders over. Zo ook de ontslagnemende mi-
nister van Volksgezondheid, Laurette Onke-
linx. Volgens haar heeft een proefproject bij
apothekers uitgewezen dat het geen zin heeft
om hen te belonen als ze  substitueren omdat

ze niet het goedkoopste product geven. Apo-
thekers die bij het project  betrokken waren,
reageren verbolgen op de  uitlatingen van de
minister.

Dan zijn er nog de artsen. In een nog niet ge-
publiceerd onderzoek dat MediStrat vorige zo-
mer in opdracht van  FeBelGen heeft uitgevoerd,
spreken de artsen zich bijna unaniem uit tégen

een uitgebreider substitutierecht voor apothe-
kers. Ze zouden vooral bezorgd zijn om de ver-
warring bij de  patiënt die zou leiden tot medica-
tiefouten. Dokter Jos De Smedt, voorzitter van
de commissie geneesmiddelenbeleid van Do-
mus Medica, is ervan overtuigd dat artsen voor-
al tegen  substitutie zijn omdat zij vinden dat de
arts zelf moet kunnen bepalen welk geneesmid-
del de patiënt krijgt. ◆ Zie blz. 4

De publicatie van de resultaten van de Grote Enquête van ‘de Apotheker’ heeft alvast één ding tot gevolg gehad: demissionair
 minister van Volksgezondheid Laurette Onkelinx heeft zich tégen de uitbreiding van een substitutierecht van de apothekers uitgespro-
ken.  Bovendien zijn de niet eerder gepubliceerde resultaten van een gelijkaardige enquête bij artsen ook bekendgemaakt. En die gaan
 allesbehalve in de richting die de apothekers willen. | Désirée De Poot

Artsen en overheid tegen substitutie apothekers

We hebben het gekste nog niet gehad... Daar waar bijzonder zorgvuldig wordt
 omgegaan met geneesmiddelenverspreiding en de apotheker voortdurend op de
 vingers wordt gekeken hoe hij zijn patiënt begeleidt, zijn er nog altijd die door de mazen
van het net glippen en die de wet proberen te omzeilen. | D.D.P.
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Pediatrie >>>

Kinderrechten - Spina bifida - BVK-congres - Zeepreventorium voor obesitas -
ADHD - Slaapproblemen - Crohn - Gastro-intestinale ulcera en erosies
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> Win kaarten voor 
‘The King’s Speech’
Met ‘The King’s Speech’ mag Colin
Firth eens te meer een prachtrol op
zijn cv noteren. In het gezelschap
van Geoffrey Rush en Helena Bon-
ham Carter tekent hij met ‘The
King’s Speech’ voor een prachtfilm
van formaat. Om dat heugelijke feit
te vieren, geeft de Specialisten deze
week bioscooptickets weg.

28

Geldstromen
Eindelijk heeft de privacycom-
missie zich uitgesproken over het
geschil tussen Zorgnet Vlaande-
ren en de artsen Marc Moens en
Rudi Van Driessche. Aan de orde
waren daarbij de geldstromen 
in de klinische biologie en 
medische beeldvorming.

2

Goede mix is meerwaarde
Tot een kwart van de 760 ver-
pleegkundigen in het Brusselse
Sint-Jansziekenhuis is van vreem-
de oorsprong. Dat is veel maar
het stelt de organisatie naar eigen
zeggen niet voor noemenswaardi-
ge problemen.

6

Win een exemplaar van 
‘Slaap zacht’
Hoe kan men al te turbulente
bengels vlot aan de hoede van
Morpheus toevertrouwen? Het
boek ‘Slaap zacht’ van Dr. Bruno
Ariens zet (huis)artsen en ouders
alvast op de goede weg. Wie een
gratis exemplaar van dit boek wil
bemachtigen, kan op onze web -
site www.despecialisten.be aan
de wedstrijd deelnemen.

20 en 21

R
obben, de sterke man achter de infor-
matisering van onze gezondheidszorg,
licht zijn visie toe in een interessante

gastcolumn op de website van N-VA-senator
en arts Louis Ide. Daarin vraagt hij ook het
vertrouwen van de zorgverleners en verande-
ringsbereidheid bij alle actoren. “Ik hoop bij-
voorbeeld dat de zorgverleners hun werkme-
thodes durven wijzigen en dat de overheid
waar nodig haar reglementering aanpast”,
dixit Robben.

Het eHealth-platform is in volle ontwikke-
ling. Zo zullen in de loop van dit jaar huisart-

sen, specialisten en ziekenhuizen die een the-
rapeutische relatie bewijzen met de patiënt,
bijvoorbeeld geleidelijk toegang krijgen tot

alle relevante gegevens in de Belgische zie-
kenhuizen - voor zover ze nuttig zijn voor een
kwaliteitsvolle behandeling. Daarmee bouwt
het platform voort op bestaande regionale en
lokale initiatieven. 

Een tweede nieuwigheid is de invoering
van een zogenaamde “gezondheidskluis”.
Frank Robben: “Via deze gezondheidskluis
zullen extramurale zorgverleners die een the-
rapeutische relatie hebben met de patiënt,
onderling gegevens kunnen delen en zorg-
plannen beheren. De toegang tot de gege-
vens in de kluis zal zeer fijnmazig gebeuren.
In functie van het soort zorgverlener worden
bijvoorbeeld sterk uitgewerkte toegangs- en
vercijferingstechnieken ontwikkeld.”

Overigens vindt Frank Robben het zinvol
om in de toekomst bij het beheer van het 
eHealth-platform eventueel ook vertegenwoor-
digers van de gemeenschappen en van andere
overheidsniveaus, bevoegd voor aspecten van
het gezondheidsbeleid, te betrekken. ◆

Lees door op pagina 4.

Na het vastleggen van algemene gezond-
heidsdoelstellingen kunnen vervolgens in
samenspraak tussen alle actoren best
ook objectieven worden vastgelegd voor
de inzet van ICT om die gezondheidsdoel-
stellingen te ondersteunen. Aldus Frank
Robben, administrateur-generaal van het
federale eHealth-platform. |  Geert Verrijken

Het e-eldorado van Frank Robben
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Uit de gegevens die het Riziv verspreidde, blijkt
dat het akkoord artsen-ziekenfondsen van 13 de-
cem ber 2010 ruimschoots aanvaard is. Vier spe-
cialisten op de vijf onderschrijven de conventie.
Dat zijn er zelfs lichtjes meer dan bij de vorige
conventie. Dat is opmerkelijk aangezien vooral een
aantal specialistische disciplines moest inleveren.
Traditioneel ligt in een aantal specialismen de de-
conventiegraad wel erg hoog. Dat is nu niet an-

ders voor dermato-venerologie (66,35 % decon-
venties), plastische heelkunde (61,20 %), oftal-
mologie (54,65 %) en gynaecologie-verloskunde
(50,70%).
Dokter Robert Rutsaert, voorzitter van het ASGB
(Kartel), prijst het gezonde verstand van de art-
sen. “Het medische korps ziet de ernst in van de
financieel-economische situatie en realiseert zich
dat in de huidige omstandigheden niet veel meer

kon bereikt worden”, zegt Rutsaert. “Om de ge-
zondheidszorg en het overlegmodel draaiende te
houden en om onze geloofwaardigheid ten op-
zichte van de bevolking te behouden, hebben de
artsen een tijdelijke inkrimping aanvaard.” Bvas-
voorzitter Marc Moens wil geen besluiten trekken
uit voorlopige cijfers en wacht de definitieve
statistieken af.
G.V.

Conventie ruimschoots aanvaard

Frank Robben: “Ik hoop dat de zorgverleners hun werkmetho-
des durven wijzigen en dat de overheid waar nodig haar regle-
mentering aanpast.”

Volg de actualiteit over uw beroep op

www.de-tandarts.be

Apothekers willen substitueren
Meer dan 9 op de 10 apothekers vin-
den het een (zeer) interessant idee
dat ze net zoals in vele landen zelf-
standig zouden mogen substitueren.

2

IDS: een tipje van de sluier
Het Internationaal Dentaal Salon 
in Keulen is de belangrijkste 
tandheelkundige en tandtechnische
manifestatie ter wereld.

6

Het facet in al zijn facetten
Oppuntstelling en ontwikkeling 
van deze, nog te weinig gebruikte,
voorkeurstechniek.

8

Zwaarlijvigheid 
en tandheelkunde
Directe en indirecte verbanden.

10

Ivoclar-Vivadent
Gangmaker op de tandheelkundige
markt.

13

Vrije tijd
Win duotickets voor het fantastische
‘The King’s Speech’

18

www.de-tandarts.be
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Tandheelkundige boeken te winnen > p. 15

I
n onze vorige editie (nr. 415-416) kon u lezen
dat enkele Amerikaanse overheidsdiensten
voor de gezondheidszorg onder vuur  kwamen

te liggen omdat ze in alle stilte het fluorgehalte
verlaagd hadden, zonder hierover openbaar te
communiceren. Intussen blijkt dat het hoge
 fluorgehalte een nefaste invloed heeft gehad op
de Afro-Amerikaanse bevolking, die hierdoor
massaal dentale fluorose kreeg.

Geen slechte invloed 
op de gezondheid
Dit staat in schril contrast met de beslissing van
15 februari laatstleden van het Britse Hoogge-
rechtshof. Inzet van het juridische getouwtrek
was een klacht van een inwoonster van
 Birmingham, die claimde dat de verhoging van

het fluorgehalte in het Britse drinkwater haar
gezondheid en die van de andere Britten  schade
zou berokkenen.

Van de raadsheren bij het Britse Hooggerechts-
hof kreeg de vrouw in kwestie nul op het rekest.
Om de beslissing voor de verhoging van het flu-
orgehalte te staven hadden de watermaatschap-
pij en enkele andere gezondheidsdiensten een
rits experts laten opdraven. Unisono klonk het
dat de verhoging van fluor de mondgezondheid
bevordert, cariës indijkt en dat de algemene
 gezondheid niet lijdt onder de toevoeging er-
van. In tegenstelling tot in de Verenigde Staten
kwam de discussie rond het gevaar voor fluorose
minder prominent in beeld in dit bijzondere
 geschil voor de hoogste Britse rechtbank.  ◆

Daar waar in de Verenigde Staten het fluoridegate-schandaal volop losbarst, besliste
het Britse Hooggerechtshof dat de verhoging van het fluorgehalte in het drinkwater 
in 2009 niet illegaal was. Een inwoner van Birmingham had hiertegen protest
 aangetekend. | David Desmet

Fluor blijft brandend actueel
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Een extraatje voor de parodontologie: 301372

O
mdat de toegekende vergoeding hoog
is (102,49 euro met een terugbetaling
van 75,87 euro) en het mogelijke gevaar

van misbruik, kwam dit nomenclatuurnummer
met de bijhorende toepassingsmodaliteiten
maar moeilijk tot stand.

In een eerste periode zal dit nomenclatuurnum-
mer van toepassing zijn op de leeftijdsgroep

van 18 tot 45 jaar en dit één keer per jaar. Op
voorwaarde echter van de terugbetaling voor
een supra- of subgingivale tandsteenverwijde-
ring hetzelfde jaar of het jaar daarvoor. In het
patiëntendossier moet een DPSI-score van 3+
zijn opgetekend maar voor deze verstrekking is
de eerdere terugbetaling niet noodzakelijk. Het
verslag van het parodontale mondonderzoek,
een complete parodontale charting, moet in rapport-

vorm in het patiëntendossier terug te vinden
zijn. De adviserend geneesheer kan op elk
 moment een kopie van dit rapport opvragen.

Hoewel diverse elektronische chartingmodellen be-
schikbaar zijn, stelt de Technische Tandheelkun-
dige Raad een papieren document voor. De hoog-
tes van de bedragen vragen om een ethische en
serieuze toepassing van deze code door al onze
confraters. Wat dus betekent dat wie geen paro-
dontologische behandelingen uitvoert, dan ook
dit parodontaal mondexamen aan de collega-
tandarts overlaat naar wie men doorverwijst. ◆

Vanaf 1 maart kunnen parodontologen en algemeen tandheelkundigen gebruik maken
van de nieuwe code voor het parodontale mondonderzoek, nomenclatuurnummer
301372. | Didier Pansaers, ATNieuwe rubriek!

U heeft het misschien reeds  gemerkt,
‘de Tandarts’ is onlangs van start
 gegaan met een nieuwe rubriek ‘Extra
weetjes voor de  tandartspraktijk’. 
In een maandelijkse bijdrage zal de
ervaren Ivan Hoebrechts u telkens
een aantal tips voor de praktijk
voorstellen. In deze editie kan u het
artikel terugvinden op pagina 11. Wij
hopen  alvast dat u er nog iets van
kan opsteken! De redactie
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GEZONDHEID ETEN BEWEGEN PSYCHOLOGIE
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handelingen
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Arts of beautysalon?

Waaromwe meer etendan we zouden willen
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Later op het potje

Wandelstokken
Voordeel in de bergen

Wanneer helpen 
antidepressiva?

Blotevoetenschoenen

Alles wijst er op dat de verkoop een sector is die zich
goed herstelde na de economische crisis. Bedrijven
zoeken vandaag de dag weer gedreven medewerkers
met verschillende specialiteiten en vooral met een
commerciële feeling. Hierdoor biedt de sector sales
&verkoop mogelijkheden aan mensen met zeer uit-
eenlopende studies en ervaringen. Verkoopsmede-
werkers hebben over het algemeen wel een aantal
vaardigheden gemeen : ze zijn geduldig, vriendelijk
en hebben aandacht voor de klant en zijn verwach-
tingen. Of zijn verzuchtingen, want ook met onte-
vreden klanten moet je in de verkoop zeker kunnen
omgaan.

BOEIENDE UITDAGING
Traditioneel vinden we heel wat vacatures in de
verkoop terug in de lijst van knelpuntberoepen. De
redenen daarvoor zijn heel erg uiteenlopend en
voor sommige verkoopsfuncties komt dat omdat de
bedrijven nood hebben aan technisch goed onder-
legde mensen die de klanten uitgebreid advies moe-
ten verlenen. Maar competenties en een goede in-

gesteldheid zijn voor heel wat beroepen in de ver-
koop minstens even belangrijk als school- en werk-
ervaring. De verkoopsector biedt ongetwijfeld een
boeiende uitdaging voor mensen die graag met
mensen werken. 

Info en vacatures vind je op www.vdab.be.

Verkopers beginnen waar
klanten ‘neen’ zeggen

Het gaat beter met onze economie. Dat zien
we in de cijfers van de werklozen en het aantal
werkaanbiedingen. Die verbetering is ook dui-
delijk merkbaar in alle beroepsgroepen van de
verkoop. De VDAB noteerde het afgelopen jaar
ruim een kwart meer vacatures. Gelijktijdig
liep het aantal werkzoekenden voor de sector
terug.

In de verkoopsector moet je vooral graag met
mensen omgaan.

Dossier Sales & Marketing

…dat is het percentage waarmee de vraag bij de VDAB naar
medewerkers in de verkoop steeg in 2010, vergeleken met
een jaar eerder. Zowat voor alle profielen en specialiteiten
in de verkoopsector was er een vergelijkbare hoge stijging te
noteren. Voor vertegen-
woordigers en verkopers

a l l een a l noteerde de
VDAB in 2010 meer dan 42

000 vacatures. Dat is de grootste
vraag van de afgelopen 10 jaar.

Cijfer van de week

26,5 

De VDAB organiseert door heel Vlaan-
deren opleidingen voor winkelbedien-
den, verkopers in modespeciaalzaken,
doe-het-zelf en multimediazaken. Win-
kelmedewerkers moeten zin voor initia-
tief tonen, een organisatietalent hebben
en hun werk zelfstandig kunnen organi-
seren. De VDAB paste zijn opleidingen
in de verkoop aan zodat zijn cursisten
maximaal de kans krijgen om deze vaar-
digheden in de praktijk te oefenen. De
opleiding omvat ook een groot gedeelte
waarin de cursisten een stage volgen of
hun opleiding op de werkplek zelf vol-
gen. Voor wie nog niet genoeg Neder-
lands kent, koppelen we daar een zeer ge-
richte opleiding Nederlands voor de ver-
koop aan. Zo leer je precies wat je nodig
hebt om de klant verder te helpen en te
begrijpen wat die van jou wil. Zie je een
baan in de verkoop wel zitten ? In elke
werkwinkel kun je informatie krijgen
over deze opleidingen. Of schrijf je in via
de website van de VDAB.
Info www.vdab.be

Winkelmedewerker worden
met een opleiding

Je kan zelfs een opleidingen volgen
op de werkvloer.

In heel Vlaanderen kan je bijna dagelijks terecht op infosessies en jobbeurzen. Een
volledig overzicht vind je op www.vdab.be/agenda. Een greep uit het aanbod :

8/4 (Roeselare) Infosessie opleidingen confectie en CAD patronen G 14/4

(Dendermonde) Bijblijven in 2011 – Infosessie voor werkgevers ism HDP-

Arista G 19/4 (Dendermonde) Infosessie Actief 50+ G 26/4 (Tienen)

Infosessie 50+ G 26/4 (Oudenaarde) Bijblijven in 2011 – Infosessie voor

werkgevers ism ADMB-Sociaal Bureau G 27/4 (Herentals) Infosessie

Jobclub voor anderstaligen G 27 en 28/4 (Halle) Infosessie Actief 50+

G 28 en 29/4 (Vilvoorde) Infosessie Actief 50+ G 28/4 (Roeselare) In-

fosessie professionele en huishoudelijke schoonmaaktechnieken G 28/4

(Sint-Niklaas) Infosessie ‘Een job in uniform. Ook voor jou !’ G 29/4 (Zot-

tegem) Job-, opleidings- en loopbaanbeurs G 3/5 (Lanaken) 6e Jobbeurs

G 3/5 (Sint-Niklaas) Jobevent VDAB

AGENDA

 Jobs Bel of mail voor uw advertentie naar:         Tel. 051 26 67 87  Fax 051 26 63 18  E-mail: rrs.west@roularta.be

Danneels is sinds 1978 een gerenommeerd en
solvabel bedrijf, actief in gans België op het vlak
van grondontwikkeling, woningbouw en bouwgrond.
Voor de afdeling grondontwikkeling en bouwgrond zijn
wij voor ons kantoor te Brugge dringend op zoek naar

m/v 2 GRONDPROSPECTOREN - voor Oost-Vlaanderen 
(kantoor in Brugge gevestigd)

Uw functie: als commercieel aankoper bestaat uw voornaamste taak uit het uitbreiden van het aanbod
van onze bouwpercelen door actief op zoek te gaan naar nieuwe locaties voor verkavelingsprojecten. U
staat ondermeer in voor de telefonische prospectie van grondeigenaars - onderhandelen bij de aankoop
e.d. 
Uw profiel: u beschikt over de nodige relevante vastgoedkennis, zowel op het vlak van stedenbouw als
van ruimtelijke ordening, u bent commercieel en zakelijk aangelegd en houdt van een autonome
werkaanpak.

m/v VASTGOEDMAKELAAR regio Oost-Vlaanderen 
(kantoor in Brugge gevestigd)

Uw functie: u zorgt voor de prospectie van bouwgronden en brengt mandaten aan. U zoekt
mogelijkheden op de markt voor bemiddeling. Je maakt afspraken met klanten, geeft advies en overtuigt
potentiële verkopers van de toegevoegde waarde om te werken met een kantoor die gespecialiseerd is in
de verkoop van gronden. Je bent een topverkoper en je hebt een neus voor interessante gronden. 
Je werkterrein is Oost-Vlaanderen. 
Uw profiel: u hebt bij voorkeur ervaring als verkoper of inkoper van vastgoed - u bent sociaal, vlot
in de omgang, communicatief, goed in opvolging en je hebt een grote overtuigingskracht. 

INTERESSE? Neem contact op met Danneels, Denolf Inge, 
Sint-Baafskerkstraat 1 - 8200 Sint-Andries. 
Telefonisch zijn we te bereiken tijdens de kantooruren op het nummer 050 47 10 10.
Uw cv kan u via e-mail versturen naar immobrugge@danneels.be.
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Reeds meer dan 25 jaar is ZABO actief in de wereld van
aannemers, industriëlen en ingenieurs. Na 25 jaar ervaring in de sector
hebben we uitgebreide waaier aan oplossingen voor het boren van gaten,
zagen in beton/asfalt, zagen van poorten/deuren in beton/ytong, schuren en
frezen van beton. Met een team van 25 mensen bedienen we dagelijks al onze
klanten over West- en Oost-Vlaanderen. 

Om dit team te versterken zoeken wij: ARBEIDER
VOOR BETONBORINGEN
EN/OF BETONZAGEN
ONS AANBOD:
• Een interne opleiding is voorzien (er is geen ervaring verreist)
• Vaste job met een aantrekkelijk loon
• Aangename werksfeer en variërend werk

ONZE VEREISTEN:
• Gemotiveerd en werklustig
• Zin voor orde en netheid
• Zelfstandig kunnen werken
• In het bezit zijn van rijbewijs B of C

Interesse in deze job, contacteer ons op 056 25 50 70 of 
mail naar ADRIAAN@ZABO.BE

Zabo nv - Doenaertstraat 2 - 8510 Marke
Tel. 056 25 50 70 - Fax 056 21 51 37www.zabo.be
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ROULARTA CUSTOM MEDIA: 
CUSTOM MAGAZINES FROM A TO Z

RMG’S 360° STRATEGY: 
A MULTIMEDIA APPROACH 

Roularta is a truly multimedia company. A whole range of 

new initiatives have grown up around the main house brands.

Roularta Media Research
Roularta undertakes surveys for journal ists and advertisers.

High-performance software allows large-scale online sur-

veys of very large consumer panels (regional polls) or more 

selective panels (up to and including top Belgian company 

CEOs).

Participation in polls can be promoted through commu-

nication in print, on the internet and on television through 

Kanaal Z/ Canal Z. 

Roularta Seminars
The results of a survey can be presented at a seminar. Rou-

larta Seminars organ ises monthly Trends readers meetings, 

Trends CEO Summits, Knack/Le Vif Weekend Future Sum-

mits, etc. 

Roularta Events
A campaign can be partnered with one of the major events 

that Roularta organ ises.

The various Roularta magazines organ ise events and awards 

that provide annual top gatherings. The ‘Trends Gazelles’ 

brings together the fastest growing businesses in each Bel-

gian province. The ‘Trends Manager of the Year’ has been  

organised for 26 years already.

The Data News Awards, Cash Awards for the best fund man-

agers and the ITM Awards are each annual highlights in their 

own areas etc.  

Books
A campaign can also be topped off with a book.

Roularta publishes some fifty books a year in Belgium for the 

Roularta magazine target groups. 

In France, both L’Express/L’Expansion and L’Etudiant publish 

various series of practical books for students and entrepre-

neurs. Each study direction and each profession has its own 

regularly updated edition.

Media Club is the Roularta readers’ service offering books, 

CDs and DVDs online at special prices. Each weekly Knack 

and Le Vif/L’Express contains an exclusive special offer.

NATHALIE VANROY, ACCOUNT ASSISTANT, CUSTOM MEDIA - At Custom 

Media I am responsible for customer offers, working together with one of our editors and 

with the order supervisor to put together tailored offers for our customers. 

After producing a magazine or newsletter, it’s then my job to detail all the internal and 

external costs for the billing, as well as calculate profit margins.

’’

FILIP SCHOLLAERT, PROMOTION MANAGER 

LINE EXTENSIONS - My job is to keep the well-oiled 

machine of the Line Extensions and Plus Products running. 

This is a multifaceted remit, covering everything from select-

ing the right products for the right magazine to negotiating 

deals with domestic and foreign partners. Also exploiting 

exclusive book and DVD rights, co-productions with Dutch 

partners, international print runs including the related 

correspondence and following up promotion campaigns in 

print, radio or TV and managing logistics via the Standaard 

Boekhandel chain or newsagents. This is a complex 

business which I grew into via Mediaclub; complex because 

the key to commercial success lies in sensing what the 

reader wants to ‘consume’.

’’ 

’’

Roularta Custom Media specialises in creating magazines and 

newsletters both in print and online. 

Roularta Custom Media provides a total approach, from de-

sign, layout and journalistic content right through to printing 

and distribution.

The Roularta Custom Media team can count at all times on the 

cooperation of the various Roularta divisions, each with its own 

valuable network of journalistic and artistic staff.

Synergy with a large publishing group gives Roularta Custom 

Media all it needs to deliver excellence at the lowest price.

Wijn
DE OPMARS VAN
CHILEENSE
CRU’S

Accessoires
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LICHTE 
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In 2011 Roularta Media Group will be publishing a new quar-

terly magazine: Knack WT/Knack Wereldtijdschrift (World 

Review). This ‘magabook’ – a cross between a magazine and a 

book – is published four times a year.

The luxury Knack WT brings the big picture from the sports, 

scientific, cultural, literary and political worlds. Immediate, ‘in 

your face’ news is not its concern, and it steers clear of the 

latest fads. Knack WT takes the time and space to examine the 

big questions of our day and the ideas of the women and men 

who determine our lives.

While Knack Magazine will, as a news magazine, continue to 

focus on in-depth reporting, background news and interpreta-

tion of current events, each issue of its sister magazine Knack 

WT will be a ‘to keep’ edition that reflects the image and zeit-

geist of the period. 

Knack WT’s target readership is educated readers, of which-

ever generation, who want to step back from emo-voyeurism 

and are always ready for solidly researched, well-written and 

attractively illustrated stories. Knack WT covers a wide range 

of topics and themes offering new and broader insights to  

already well-informed readers. 

Knack WT, which in this new media era comes to strengthen 

the prestige of traditional, written journalism, sails under the 

flag of Knack Magazine, but is the work of the Roularta News-

room, which includes not only the Weekend and Focus teams, 

but also the best pens of the other well-known Roularta publi-

cations like Trends, Trends MoneyTalk, Sport/Voetbalmagazine, 

Bodytalk and Data News. 

Knack WT is aiming at a circulation of 40,000 copies. The 150-

200 page magabook is printed on bright white paper and is – as 

should be for a ‘to keep’ edition – luxuriously finished with a 

glued back and varnished cover.

This magazine is sold by subscription or on the newsstand, at 

7.50 euros per copy. 

Other Roularta titles also publish special editions on specific 

topics.

Weekend (Knack/Le Vif) publishes 4 times a year a recipes 
special and other specials on Gardens & Terraces and Design 
and Travel. 
Nest Koken (cooking) also appears 4 times a year, alongside 

Nest Kust (Coast), Nest Ardennen and, in 2011, a new Nest 
Limburg. 

Nest Wonen (homes) (2x per year) completes the series. All are 

luxury ‘magabook’ editions with varnished covers.

MAGABOOKS AND 
OTHER LINE EXTENSIONS

As a member of the Knack editorial team 

I learned, among other things, under the expert guidance of 

the senior editors, how to compose magazines, and to write 

thorough, varied and attractive-to-read news background and 

interpretation articles. Every year, among other things, 

I coordinate eighteen special Knack Extra theme issues. 

These handle a very wide variety of subjects and each is 

worth keeping. On each Knack Extra I find myself working 

alongside highly experienced and knowledgeable journalists, 

with a wealth of historical understanding and oodles of talent. 

No subject is taboo. When we do a theme issue which is not 

up the Knack journalists’ street, I can always turn to  

colleagues from Knack Focus, Knack Weekend, Trends and 

Sport/Voetbalmagazine.

TANIA VANHOECKE

EDITORIAL  

COORDINATOR

KNACK EXTRA

’’

WERELDTIJDSCHRIFT
M E N S E N   M A A T S C H A P P I J   P S Y C H O L O G I E   C U L T U U R   L I F E S T Y L E    T R E N D Swww.knack.be

NOOIT 
MEER... 
ALLEEN

De grote 3
volgens

Roel 
Van Bambost

Islamexpert
Tariq 

Ramadan
‘Mogen 

moslims
eindelijk 

Europeanen 
zijn?’

en 39 andere
zaken die 
uw leven 
veranderden

Facebook-man
Mark 

Zuckerberg
Nerds

worden 
miljardair

[ 40 jaar ]

+
Rondom 1971
Jeroen Brouwers
over  ‘gekut’
Michel Platini:
de eeuwige pijn van
het Heizeldrama 
Internet: zegen 
of gesel?

SPECIAAL NUMMER • NEST KOKEN NR.11 • VOORJAAR 2011 • P509556 • 6 EURO

special koken

De klassiekers

culinaire
100

favorieten

DENIS DUJARDIN
TUINEN IN BEWEGING 

RECYCLAGETUIN
EEN MOESTUIN VAN FORMAAT

VERANDA'S 
TIPS EN BOUWADVIES

TUINEN &
TERRASSEN

15 INSPIRERENDE TOPTUINEN

E X T R A  E D I T I E E X T R A  E D I T I E

DE MOOISTE STEDEN EN STREKEN VAN 

19 INSPIRERENDE REISTIPS 
FRANKRIJK - ITALIË - NEDERLAND - SPANJE - DUITSLAND - 

GROOT-BRITTANNIË - IERLAND - ZWITSERLAND - PORTUGAL - GRIEKENLAND

NEST SPECIAL KUST 2011 • P509556 • ISSN 1378-7101 • 6 EURO

special kust

ZON
STRAND

Doe-pagina’s 
en zeeweetjes 

Tips voor 
lekkerbekken

Surfen, skeeleren, 
scooteren 

DE GIDS VOOR UW VAKANTIE AAN ZEE
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L’EXPRESS STYLES

L’EXPRESS GRAND FORMAT

POINT DE VUE

IDM

L’EXPANSION

L’ENTREPRISE

L’ATLAS DES ENTREPRISES

MIEUX VIVRE VOTRE ARGENT

LA LETTRE DE LA BOURSE

MAISONS CÔTÉ SUD

MAISONS CÔTÉ OUEST

MAISONS CÔTÉ EST

VIVRE CÔTÉ PARIS

MAISON FRANÇAISE

MAISON MAGAZINE

ZESTE

IDÉAT

STUDIO CINÉ LIVE

LIRE

CLASSICA

PIANISTE 

KEYBOARDS RECORDING

L’ÉTUDIANT
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L’EXPRESS: FRANCE’S MOST 
PRESTIGIOUS NEWS MAGAZINE

L’Express, founded in 1953 by Jean-Jacques Servan-Schreiber 

and Françoise Giroud, is France’s premier news magazine. It 

is published each week with L’Express Styles, a high-quality 

women’s weekly which scrutinises, explores and captures our 

times to move its readers, to dazzle them and to trigger their 

desires. L’Express Styles, an exclusive, contemporary, aes-

thetic and elegant treatment of the unexpected each week. 

L’Express Styles is the equivalent of the Belgian magazines 

Knack Weekend/Le Vif Weekend.

Each week, L’Express publishes five different regional issues 

and, in so doing, regularly covers the main cities in France.

Also, twenty theme-based special issues are published every 

year, some of which are published under the title ‘Les Cahiers 

de L’Express’. 

By launching L’Express Grand Format on 3 March 2011, a 

quarterly version of the weekly magazine which is devoted to 

events of exceptional impact, L’Express revisits history through 

images.

In May 2011, L’Express, together with Editions La Martinière, 

will publish the book ‘L’Express, 60 ans à la Une’.

L’Express Editions regularly publishes book, DVD and CD col-

lections. 

On 23 March 2011, L’Express unveiled its new format for better 

understanding of the news.

L’Express, with L’Express International, is the leading franco-

phone magazine in the world.

The website www.lexpress.fr, created in 1998, is today one of 

the leading French news sites and one of the most powerful 

with 5.5 million views*.

More than 600,000 mobile iPhone and Android users check in 

every month, and the iPad application, launched in July 2010, is 

already generating 900,000 page views per month.

Lexpress.fr/styles attracts 600,000 unique visitors every 

month*, and lexpress.fr/culture, with Lire and Studio Ciné 

Live, draws 1,066,000 visitors a month*.

Widely integrated into social networks, lexpress.fr has 22,000 

friends on Facebook and 62,000 Twitter subscribers.

More than 5,500 comments are exchanged directly on the site 

every week by the internet community.

* source Médiamétrie-Nielsen panel, January 2011

I am now aged 55 and joined L’Express back in 

December 1989. I am in charge of the Media section of 

L’Express, with the title of editor-in-chief. Parallel with this 

I keep a well-known and widely read blog – Immédias – on 

news in this sector. I have also authored several books, 

including one of interviews with the brothers Alain and Patrice 

Duhamel (published by Plon), on relations between media and 

politics, titled Cartes sur table.

RENAUD REVEL

EDITOR-IN-CHIEF 

L’EXPRESS

MEDIA SECTION

’’

’’

MODE
100%

PHOTO : JEAN-FRANCOIS CAMPOS POUR L’EXPRESS STYLES. L’EXPRESS no 3112 semaine du 23 février au 1er mars 2011 • Cahier no 2 • Ne peut être vendu séparément

L’ultime
combat de

KADHAFI

WWW.LEXPRESS.FR

N° 3116 semaine du 23 au 29 mars 2011

�Les enjeux de 
l’opération militaire

�Comment le régime 
peut riposter

�Y a-t-il un risque 
d’engrenage ?

MAROCJAPON
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M
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2011 : L’ODYSSÉE 
DE L’ESPACE
L’économie mondiale redécouvre 
la nouvelle frontière

AUTO Lotus refl eurit

CINÉMA Écran total

Trop rapide, trop léger, so British

Sur le tournage de Largo Winch II
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ADÉLAÏDE  

DE CLERMONT-

TONNERRE

HEAD OF CULTURE

POINT DE VUE

’’

When Colombe Pringle hired me, my former 

fellow students from the Ecole Normale Supérieure looked 

at me as if I were mad. What! Work on a weekly that was all 

about princes and princesses! Surely I needed to go and 

pontificate on Le Monde or Libération. Even Le Figaro would 

have done. I didn’t hesitate for a moment. And I’ve never 

regretted my decision. At Point de Vue, I write a column 

every week, illustrated with Hélène Tran’s wonderfully 

funny, magical drawings. We’ll soon be celebrating our 

400th column together! I’ve also had the opportunity to put 

together the culture pages for the magazine. Reading 

books, watching films, seeing plays and shows, interviewing 

artists, writers, directors and actors: you’ve got to admit it’s 

a job made in heaven! It also ties in well with my other work 

as a writer. My first novel, Fourrure, was published last year 

by Editions Stock. It won the Prix de Maison de la Presse 

and the Prix Françoise Sagan, amongst others. In a third 

life, I work on Franz Olivier Giesbert’s arts show, ‘Semaine 

Critique’, on France 2.  

In a sense, Point de Vue has led to all of this. It has every-

thing: lighter and more serious items, real culture along-

side the gossip, people who are important and people who 

are just beautiful. In a word, everything that gives life its 

flavour.

MAGAZINES FULL OF  
GLAMOUR AND CULTURE

Point de Vue is a real cross-generational album, in which 

each week readers discover an exclusive and fascinating 

contemporary universe composed of the daily lives of the no-

bility, of culture and of the art of living. 

In a society that is losing its reference points, Point de Vue 

is well rooted in its time and answers a need for authenticity 

and permanence, but also dream, elegance and escapism; 

a magazine that combines class, culture, glamour and cu-

riosity.

In the wake of Point de Vue, IdM (Images du Monde) reveals 

the wealth and multiple facets of exceptional places and 

environments. 6 issues are scheduled for 2011 on themes 

combining glamour and culture. IdM is a jewel box of dream  

locations, narrated and explained with elegant formatting 

and rich imagery.

And finally, Point de Vue Histoire, presenting the history of 

royalty.

Right down the centuries, kings and emperors, queens and 

princes have scribed, with blood and passion, the most flam-

boyant pages of our past. Famous dynasties, assassinated 

monarchs, mysteries and fallen crowns: every three months, 

Point de Vue Histoire explores the thousand and one facets of  

history. Truly, reality is often more exciting than the best of 

fiction.

MÉDITERRANÉE
Les secrets des îles de rêve

COCO CHANEL, AGHA KHAN,
DUCHESSE DE WINDSOR
Deauville, 150ans de glamour

LA LÉGENDE DES BAINS DE MER
L’impératrice Eugénie, 
la reine Victoria, Sissi…

L’île de son 

histoire d’amour

SPÉCIAL ÉTÉ

LA PRINCESSE DES ASTURIES
avec ses deux filles, Leonor et Sofía, 
lors de leurs vacances à Majorque. 

LETIZIA D’ESPAGNE
À MAJORQUE

DU PALAIS DE MONACO 
AUX VACANCES À GSTAAD

ANNIE 
GIRARDOT
L’adieu des

intimes et 
du public

ÉLISABETH II
Les photos tendres 
de la famille royale

CHARLÈNE
LE NOUVEAU CERCLE 

RAPPROCHÉ DE LA FUTURE
PRINCESSE 

À Gstaad, Charlène pose
avec Donatella Knecht de

Massy et sa fille Vittoria, 
5 ans. La cousine d’Albert est
désormais sa meilleure alliée. 
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FRANK GUILLERMAIN, PUBLISHER - Within the Specialty Media cluster, my job is to manage 

the financial press activities in the media of print, web and exhibitions. This includes ‘Mieux Vivre Votre 

Argent ‘, ‘La Lettre de la Bourse’, the financial websites, events and the Forum de l’Investissement fairs.  

I work on a daily basis with the magazine’s managing editor, and with the Group’s many operational services 

(web, subscriptions, advertising, newsstand sales, events, exhibitions, manufacturing ...) or support functions 

(financial, legal ...). Every link in the chain is essential for the success of our activities. I love these varied 

contacts and the wide range of problems addressed. 

Being a publisher is also and above all a development business: exploring new paths, testing ideas, initiating 

projects and following them right through to the final product. For example, we have just launched a Custom 

Publishing activity. We are working on a new website for 2012 and are discussing launching new publications.

It is a rich, exciting and very engaging form of teamwork!

’’

THE MAGAZINE FOR FINANCIAL 
AND PERSONAL ASSET MANAGEMENT 

Mieux Vivre Votre Argent (MVVA), France’s leading private 

investment and financial management magazine, has devot-

ed more than thirty years to personal financial management: 

investments (stock exchange, real estate, life insurance ...), 

taxes, retirement, estate planning and practical life. Five 

special guides are published annually: Actions, Fiscal, As-

surance vie (new in 2011), Immobilier, SICAV and two special 

numbers on investments.

Votreargent.fr is a personal assets and stock market site. 

With over 400,000 unique visitors and 3.5 million page views 

(February 2011 figures), it is currently growing strongly. In 

January 2011, Votreargent.fr came under the L’express.fr 

umbrella, and is now preparing a new version of the site for 

the second half of 2011.

La Lettre de la Bourse (LLB) is a confidential weekly news-

letter, devoted solely to equity markets. It is accompanied by 

a daily website (www.lalettredelabourse.fr), with much of the 

content being subscriber-only.

Mieux Vivre Votre Argent organises around thirty public lec-

tures every year in Paris and in the provinces, and has also 

developed a fairs activity with the Forum de l’Investissement 
and Fiscap.

MAGAZINES ON ECONOMICS 
AND FINANCE 

CHANTAL FOLLAIN DE SAINT SALVY, DEPUTY COM-

MERCIAL DIRECTOR IN CHARGE OF THE ECONOMICS-PRIVATE 

ASSETS-EVENTS CLUSTER - I started my career fifteen years ago as 

advertising manager for Point de Vue, well before the title belonged 

to our Group, which I joined in 2006. My career has allowed me to 

explore different press families – celebrities, news, economic – pub-

lished at different intervals, daily, weekly, monthly and quarterly. 

What have I learned from my experience? That innovation is the key 

to success, as evidenced by the various revolutions the media have 

passed through over the past 10 years. Today I participate daily in 

this revolution, including the marketing of special multi-channel 

operations. This perpetual technological revolution is the charm of 

my job and the strength of our Group. The advent of 360° media 

brands will enable us to offer high value content on a permanent 

basis to our readers and advertisers. 

’’

’’The Groupe Express-Roularta business cluster consists of 

the titles L’Expansion, L’Entreprise and Mieux Vivre Votre  

Argent.

L’Expansion, created in 1967, is the magazine that makes 

sense of the economy. Each month, L’Expansion reviews with 

a careful eye what makes the world go round today ... and 

tomorrow, offering comprehensive, relevant and concise eco-

nomic and social news in dossiers, surveys, reports, stories and 

portraits.

The website www.lexpansion.com has 10 million page views (Xiti 

- March 2011) and 1,143,000 unique visitors (Nielsen - January 

2011).

Publications related to the title are: La Lettre de L’Expansion, 

L’Expansion Tendances, L’Expansion Management Review, 

Résumés.

All the economic news is decyphered on a daily basis on lexpan-

sion.com and also on iPhones, iPads and the Energie channel of 

lexpansion.com. 

L’Entreprise is a monthly source of practical information for in-

dependent entrepreneurs and senior managers. There is also a 

website, lentreprise.com, and events are organised.

Lentreprise.com offers hands-on practical information and da-

tabases, from which business leaders can draw advice for better 

managing their daily business, as well as several newsletters, 

including information on businesses for sale.

L’Atlas des Entreprises is the equivalent of the Belgian Trends, 

with complete figures on France’s 15,000 largest companies. 

The title also publishes rankings of France’s most profitable and 

most export-oriented companies.

Two major events are organised: Le Grand Prix de l’Entrepreneur 
de l’année and L’Académie des entrepreneurs. 

Avril 2011 / 33e année / N° 355 / 3,90

Internet, 
téléphone...
faites jouer

la concurrence
Page 73
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avec
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Objectif :
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Combien coûtent les études
de votre enfant Page 49

Pratique
Les bonnes

solutions pour
vos liquidités
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Nos conseils
sur 100
valeurs Page 91

Le banc d’essai
des courtiers
en ligne Page 29
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IDÉES - CONSEILS - SOLUTIONS Avril 2011 - N° 299 WWW.LENTREPRISE.COM

FACEBOOK, TWITTER, FOURSQUARE...

Oui, on peut vendre 
avec les réseaux sociaux

Les collaborateurs 
de Serena Capital 
autour de l’un 
de ses fondateurs,
Philippe Hayat 
(au centre).

BESOIN D’ARGENT ? 
Faites équipe avec un fonds d’investissement 

Mode d’emploi d’un monde qui mérite
d’être mieux connu des PME 

CLASSEMENT

LE PALMARÈS DES
ENTREPRISES GÉRÉES
PAR DES FEMMES 

TUNISIE

C’EST LE MOMENT 
D’ENTREPRENDRE !

Nouvelle
formule

PRIX
DÉCOUVERTE

3€

LE MENSUEL DE L’ÉCONOMIELE MENSUEL DE L’ÉCONOMIE

N° 759 - JANVIER 2011 - 4,50 ¤www.lexpansion.com

Comment elles vont
profiter du déclin 
masculin

L’ATLAS DE LA CROISSANCE 2011

■ Les prévisions pour 180 pays
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LE POUVOIR 
DES FEMMES

LES CONFIDENCES 
DE CHRISTINE 
LAGARDE
Elle raconte 
à « L’Expansion » 
comment 
elle s’est imposée 
depuis cinq ans 
à Bercy. 
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QUALITY MAGAZINES ON HOMES 
AND INTERIOR DECORATION 

Groupe Express-Roularta publishes the finest French life-

style titles digitally and in print. 

Maisons Côté Sud, Maisons Côté Ouest, Vivre Côté Paris 
(bimonthly) and Maisons Côté Est (quarterly) are high-end 

magazines devoted to the most beautiful homes, decor and 

lifestyle for each region that they represent. They deal with 

heritage, culture, regional products, flavours and travel with 

genuine beauty and authenticity. Not to mention the cultural 

events, and useful practical information: shops, hotels, res-

taurants, etc. Maisons Côté Sud also publishes a special  

issue that is dedicated to cooking.

The Côtés have created three specialist quarterlies: Côté 
Cuisines et Bains, Côté Terrasses & Jardins, 100 recettes 
Côté Sud Est Ouest Paris.

The Vivre Côté Sud exhibition (decor - lifestyle) is also held 

annually in June in Aix-en-Provence.

Maison Française is a bimonthly magazine that, for more 

than 60 years, has showcased new talent in decor and design, 

introducing the most exquisite of interiors. Maison Française 

has an issue in Turkey. This magazine is published six times 

a year, along with two special editions on design and innova-

tion.

Maison Magazine is a bimonthly magazine for all those dedi-

cated to home improvement and contemporary living. Here 

you will find articles on modern homes and apartments, use-

ful information on all things relating to the home, equipment, 

materials or furniture. A substantial practical book offers 

tips, useful solutions and expert advice. Each year there are 

issues with specific themes: ‘building and extending’, ‘reno-

vating’ and ‘the environmentally friendly home’.

Zeste: cuisinons simple et bon! is a new quarterly magazine 

dedicated to home cooking. With a tone that is deliberately 

complicit and direct, it broaches everything that is related to 

everyday cooking: health, well-being, new products, house-

hold electricals, hints and tips, etc. It also includes a substan-

tial book of recipes for all aspects of everyday life. 

Cotemaison.fr, the first internet portal devoted to decor and 

lifestyle in France. It combines the best magazine content for 

decor and a simple, uncomplicated and affordable approach to 

all questions relating to decor and the home posed by users. 

Versions for the iPhone and iPad have also been developed.

Idéat, the design magazine, has dominated the market for 

several years and demonstrates, year on year, the most vig-

orous growth in terms of volume and circulation. The title, 

created by Laurent Blanc, is published under a 50/50 joint 

venture with Roularta.

CATHERINE SALÈS

DIRECTOR OF THE 

DECO NEWSROOM

’’
I joined the Group in 2007 as editor-in-chief of 

Maison Magazine. For the past year I have been in charge of 

the first ‘deco newsroom’, and what a challenge! My job is 

to bring together the editorial teams of several magazines, 

each covering its own particular territory, but which share a 

common expertise in home decoration and furnishings. 

That is Maison Française, Maison Magazine, Côté Cuisines 

et Bains and Côté Terrasses & Jardins.  

My role is to lead a team with lots of experience in our 

centres of interests (interior decoration, architecture, 

design, furnishing etc.) and together we think out the future 

of these magazines, in particular via the new media, while 

continuing to produce these four magazines on time. This is 

not always easy because the new organisation disrupts 

everyone’s habits, but it is exciting, as it enriches our world 

of journalism.

FRANCE MÉTROPOLITAINE e 6 / DOM e 6,50 / BEL e 6,50 / CH 11 FS / A e 8,90 / AND e 6,00 / CDN $ 8,95 / D e 8,90 / ESP e 6,50 / FIN e 8,90 
GB £ 6,30 / GR e 6,50 / ITA e 6,50 / LUX e 6,50 / MAR 70 DH / NL e 8,250 / PORT cont e 6,50 / TOM 1100 F.CFP / TUN 8,40 DT / USA $ 9,95
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Côté Design

LA FOLIE NANTAISE
�

HISTOIRES DE SEL
�

�

ROTTERDAM, 
DESIGN À BON PORT

Côté  Ville

Côté Déco

Côté Week-end

Côté  Rec ettes

Spécial déco

SALLES DE BAINS STYLÉES

 
N U M É RO  13 •  F É V RIE R  -  M A R S 2011 •  BIM E S T RIE L •  6  EU ROS •  w w w. c o te ma i s o n . f r
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Paris rencontres
la  couleur  vue  par

3 créateurs de mode
Paris recettes
la  crème 

des veloutés
Paris tissus

motifs 
à  répétitions

Paris quartier
au  fil  de  la  place

des  Victoires
la ville en couleurs 

un ministudio
intelligent

un penthouse
ANNÉES 1950

un appartement

MAISON
LA MAISON SOLAIRE
de  Mâkhi  Xenakis

7   RESTAURANTS
comme  à  la  maison

DES  ENTRÉES  À  GAGNER
pour  le  salon  du dessin Drawing Now
et  l’exposition  Madame  Grès
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DOSSIER:
UNE CUISINE 
BIEN RANGÉE
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2,90€
PRIX

DÉCOUVERTE

Facile, 
une terrasse
contemporaine

Les rayures
annoncent 
le printemps

● Les bonnes couleurs, matières  
et astuces qui éclairent

● La véranda, une
extension lumineuse

● Jouez avec les 
accumulations

● Les tendances 2011
et comment 
se les approprier

On veut de
la lumière !

F É V R I E R
M A R S
2 0 1 1
I S S N  0 0 2 5  0 9 5 3

REPORTAGE
SARAH LAVOINE
dévoile les secrets 
de son style

VENTES
Le meilleur 

de l’Art déco 
aux enchères

SHOPPING
Des chaises 
à tous les prix

LES NOUVELLES

TENDANCES
DECO À GAGNER

LE FAUTEUIL
“CAFÉ” DE 

LIVING DIVANI

Couleurs, 
papiers peints, 
tissus...

www.cotemaison.fr

SPÉCIAL LONDRES
8 pages de bons plans 
et bonnes adresses 

I d é e s - D e s i g n - É v a s i o n - A r c h i t e c t u r e - T e n d a n c e s /  N°  84  a v r i l -ma i  2011 www.ideat.fr

IDEAT le magazine déco nouvelle génération

IDEAT 
partenaire officiel

SPÉCIAL ARTY

• ART PARIS : Trente
pages sur la Foire 
en avant-première
• DÉCO : Huit mai-
sons sublimées par 
l’art contemporain
• SHOCKING : Huit
œuvres au scanner
• CITIES : Art Streets 
in London 
• MUSÉES : Les sept 
à voir absolument
• PHOTO : Les stars 
de demain
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CULTURE MAGAZINES: FILMS, 
LITERATURE AND CLASSICAL MUSIC

Studio Ciné Live is the French film magazine, published 

monthly with a complete overview of worldwide cinema news: 

reviews and rankings for every film at home and abroad, major 

reports and exclusive interviews. Studio Ciné Live is present at 

every festival: Cannes, Venice, Hollywood, Berlin ... with atten-

tion also to DVDs, TV series, games.

Lire was founded in 1975 by Jean-Louis Servan-Schreiber and 

Bernard Pivot as the reference book lovers’ magazine. Every 

month Lire selects the best novels, biographies, non-fiction 

and young people’s books.

Classica is the music and hi-fi magazine. It’s a monthly publi-

cation, launched only in 1998, which owes its rapid success to 

its resolutely modern style and innovative offering, which has 

helped to revitalise a genre that is often seen as stuck in its 

ways. Its success meant it was able to merge with ‘Le Monde 

de la Musique’ in 2009 but keep its own name. Today, the mag-

azine is co-edited with the ‘Les Echos’ group and works closely 

with Radio Classique, which is owned by the economics daily. 

Classica keeps a close eye on the news and goes out to talk to 

leading artists. On the practical side, the magazine unearths all 

the latest news about records and hi-fi so that readers benefit 

from its expertise. The ‘Shocks’ page (accompanied by a CD), 

‘Listening blind’, ‘Critics from A to Z’ and hi-fi tests meet these 

expectations. One of the new features for 2011 is the launch of 

the ‘Classica Ideal Record Library’: every month, the magazine 

will introduce readers to a legendary recording from the classi-

cal repertoire, via a new CD available from newsstands. 

Pianiste and Keyboards Recording joined the list of publica-

tions for the general public in early 2010. Both magazines have 

an educational purpose, the first for the piano and the second 

for the home studio, and offer a new approach backed up by 

scores, expert opinions and multimedia aids (CDs and DVDs). 

Pianiste is published six times a year, whilst Keyboards is pub-

lished monthly (11 issues a year). Each is the only publication 

of its kind in its particular niche, and both are essential read-

ing for practising musicians, helping to consolidate the Group’s 

cultural offering. Pianiste and Keyboards Recording will both 

be giving their websites a complete makeover in 2011.

L’ÉTUDIANT: KEY INFORMATION FOR 
STUDY AND TRAINING PROGRAMMES 

The monthly magazine L’Etudiant forms the baseplate of 

France’s leading provider of information on career guidance, 

training and education for young people.

L’Etudiant is today not just the publisher of a magazine, books 

and newspapers but also organises more than 60 fairs which 

host more than two million visitors a year (high school and 

university students and their parents).

Letudiant.fr is the reference site for young people aged 16 

to 25 who wish to obtain useful information and services for 

completing their education and finding their first job. 

Letudiant.fr has 25 million page views a year and 5 million 

visits a month.

L’Etudiant also publishes over 50 books a year and is develop-

ing a B2B activity for education professionals.

YAËL DIDI, EDITOR-IN-CHIEF - I’ve been at 

L’Etudiant for eight years, and I’ve had the pleasure of 

supporting and now leading, on the editorial side, the 

formidable rise of Letudiant.fr. Although my role as editor-

in-chief of the site is mostly about coordinating a team of 

very committed journalists (deciding what we should cover, 

keeping track of proofing and promotions, managing our 

newsletters, etc.), I see my job as a pivotal point in the 

context of the newsroom. How do you unite journalists, 

researchers and the site’s technical, animation and promo-

tional teams around a single web-based project? How do you 

bring all our expertise together to serve our users? How do 

you add a multimedia dimension to the information they 

need to succeed in their studies or find a job? The results of 

the work our teams have done are already there – we’ve 

seen our visitor numbers increase ninefold in four years.  

But we’re ambitious to do more. Some of the challenges we 

face are developing new services combining editorial and 

technical ambitions, and increasing our presence on social 

networking sites. 

’’TRISTAN THOMAS, DEPUTY EDITOR - In 2009, Lire, Studio Ciné Live and 

Classica joined L’Express as part of the ‘General media’ list. In 2010 they were joined by 

Pianiste and Keyboards Recording, two musical publications with more of an educational 

focus. L’Express is more than open to the idea of working alongside this wealth of 

resources, which strengthen it editorially and increase the range of options for partner-

ships and joint promotional activities. As a deputy editor, I operate at three levels. First, 

ensuring the financial health of my activities and paying constant attention to changes in 

costs. Secondly, these are small organisations with limited resources, so it’s my role to 

provide solutions. You can only get projects off the ground if you can find the resources 

and get personally involved. Finally, I help L’Express take advantage of the expertise and 

good practices built up in the arts publications, particularly in terms of deploying the 

same light organisational structures at the margins of the brand.
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Spécial
orientation
Comment 
conjuguer
raison et 
passion « LORS DU TEMPS LIBRE … », 

DE CLÉMENCE COSNEFROY. 
Photo extraite du Concours photo des lycéens 2010,
organisé par le ministère de l’Éducation nationale 
et l’Etudiant, et qui avait pour thème « Ma vie de lycéen ». 
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EN PARTENARIAT AVEC

De Salzbourg à Paris
sur les traces d’un génie

Voyages avec
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Les Chocs de
l’année 2010

Écoute en aveugle
La Sonate pour
piano K.310 de Mozart
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PLUS MAGAZINE

FRAU IM LEBEN

RENTE & CO

LEBEN & ERZIEHEN

SCHWANGERSCHAFT & 
GEBURT

BABYS ERSTES JAHR

BABYS LERNEN SCHLAFEN

GESUNDHEIT, MEIN KIND!

BABYS RICHTIG FÖRDERN

SCHULE + FAMILIE

TIERFREUND

BIMBO

OLLI UND MOLLI

HOPPLA

PIPPO

I LOVE ENGLISH

GÄRTNERN LEICHT GEMACHT

GRÜN

LIVING & MORE

LEA WOHNEN

COUNTRY-TRÄUME WOHNEN

G/GESCHIEDENIS

...

ROULARTA PUBLISHES (IN A 50/50 JOINT VENTURE WITH BAYARD) SENIOR  

CITIZENS’ MAGAZINES IN BELGIUM, THE NETHERLANDS AND GERMANY,  

AND GERMAN MAGAZINES IN VARIOUS AREAS.
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SERVICE MAGAZINES 
FOR ACTIVE SENIOR CITIZENS

In a joint venture with the French group Bayard, Roularta  

publishes senior magazine Plus Magazine in Belgium, 

the Netherlands and Germany (Plusmagazine.be and  

Plusonline.nl).

In the Netherlands an entire business area has grown up 

around Plus, including a major 50PlusBeurs fair (50%), a  

specialist advertising service (25%), websites Plusonline.nl 
and Gezondheidsnet.nl and a specialist custom media unit 

that creates magazines for other seniors organisations.

The monthly Plus Magazine brings out each year a whole se-

ries of special theme editions: Plus Tuinieren (gardening), Plus 

Puzzles, Plus Woman, Plus Historia etc.

Plus Magazin is the magazine for young and active over 50s. 

Plus Magazin is Germany’s most successful senior magazine 

with 8 million readers. 28 million Germans are currently over 

50. That makes 34% of the German population. In 2030 this 

number will grow to more than 45%.

Frau im Leben is the monthly magazine for women in mid-life. 

This is the time of many changes: children are leaving the nest, 

home and home decoration become more important, free time 

and holidays are filled differently. Central focal points are now 

health and prevention and more time for one’s own well-being. 

Frau im Leben plays on this with topics aimed at people over 

40, with tips on new life goals and advice for everyday life.

Rente & Co brings full information about pensions. How to ap-

ply? What if there are problems? Find out everything you need 

to know about pensions and precautionary measures. The 

magazine provides clear answers to the questions of people 

coming up to retirement or who are already retired. Very useful 

also are the model letters annexed to the magazine.

I’ve now been a member of the Roularta family 

for almost 11 years. I’m editor-in-chief of the 50+ magazines 

– Plus Magazin, Frau im Leben, Rente & Co – in Cologne. One 

of my best experiences during this long period was being able 

to get to know a neighbouring country and lots of its people, 

who have now become great colleagues – colleagues sharing 

the passion for making magazines. My job is my hobby – read-

ing, researching new areas for stories that others will find 

interesting. Any other hobbies? My garden of course, the sea, 

cycling – everything making life enjoyable.

’’

’’
JÜRGEN SINN

EDITOR-IN-CHIEF 

PLUS MAGAZIN

FRAU IM LEBEN

RENTE & CO

OPENHARTIG
BERT 

KRUISMANS

UW RECHTEN
■ Beslissen in naam van 

uw ouder(s)
■ Dubbel verzekerd: 

wie vergoedt, 
en wat u moet doen

UW RECHTEN
■ Beslissen in naam van 

uw ouder(s)
■ Dubbel verzekerd: 

wie vergoedt, 
en wat u moet doen

PSYCHO
Hoe vrienden 
uw leven bepalen.
En hoe ver gaat u zelf?

OPENHARTIG
BERT 

KRUISMANS

En u, zou u 
nu slagen voor
uw rijexamen?

En u, zou u 
nu slagen voor
uw rijexamen?

GEZONDHEID
Medicamenten van de markt gehaald: 
moeten we bang zijn?

GEZONDHEID
Medicamenten van de markt gehaald: 
moeten we bang zijn?

3 bestuurders op 4 zouden falen!3 bestuurders op 4 zouden falen!

www.plusmagazine.be
NR. 270 APRIL 2011 (2011/04) - €4,10 

P509566 - Maandblad. Verschijnt niet in augustus.

Anita Meyer

‘Ik denk nooit: 
vroeger was 

het leuker en 
mooier’

12misvattingen 
over ons 
pensioen

Anita Meyer

INENTEN TEGEN 
LONGONTSTEKING, 
KAN DAT?

Snel  je
rijbewijs terug 
na een ziekte

Hoe doe je dat?

Acteur Arjan Ederveen

 ‘Net als ongeluk zit 
geluk óók in een 
klein hoekje’

REPORTAGE 
MANTELZORG
DE KLOOF TUSSEN 
HET SYSTEEM 
EN DE MENSEN

€230 miljoen 
aan vergeten 
Airmiles

November 2010
Nr. 11 jaargang 21 | maandblad €4,99

Meer dan 1 miljoen lezers
www.plusonline.nl

Yvonne Kroonenberg in Wales
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MAGAZINES FOR FUTURE MOTHERS 
AND YOUNG PARENTS 

Leben & erziehen targets future mothers and parents with 

small children, to help take the stress out of their offspring’s 

early years. Pregnancy, the first weeks with the baby and tod-

dler period change the life of a young family thoroughly. Leben &  

erziehen advises them on how to success fully tackle this new 

phase in life.

The pregnancy test is positive! Mothers-to-be can get ready for 

an exciting time. And of course they have all kinds of questions 

about nutrition, health and prevention, their baby’s develop-

ment, their job, the birth itself, family allowances and the rest. 

In Hurra, ich bin schwanger - 333 Fragen und Antworten zur 
Schwangerschaft they can find everything they want to know. 

This special is a compact and practical adviser for future moth-

ers (and fathers too). With an index for key information.

A baby! For the future mother new and exciting months. 

Schwangerschaft & Geburt accompanies the woman during 

this period and during the first weeks with her baby. Pregnant 

women want to know how to live healthily, whether the baby is 

developing normally, where it will be born ... In the Schwanger-

schaft & Geburt man ual experts, midwives and doctors offer 

advice and share practical experience. 

Babys erstes Jahr answers young parents’ need for lots of 

information. The individual stages of a child’s development are 

explained in detail and provide a guide for the young family.

Gesund essen im ersten Jahr. A healthy diet from the start is 

important for baby’s development. But which baby milk is best? 

When is the best time for the first solid food? And what should 

one best start with? In the Gesund essen im ersten Jahr spe-

cial, young parents find answers to all their questions. 

Babys lernen schlafen. A quiet night. It sounds so simple but 

babies need to learn to sleep alone and through the night, 

and to distinguish between day and night rhythms. Parents 

can help them here. Babys lernen schlafen is an important 

guide for this period, with reliable sleep programmes and ad-

vice from sleep experts. With sleep tips from other parents.

Gesundheit, mein Kind! The practical handbook informs 

parents from a to z about what children need in order 

to grow up healthy. Typical childhood illness es are ex-

plained in an understand able way without scaremongering.  

Besides the traditional medicines, the manual also presents 

harmless home remedies as an alternative. A forum of pae-

diatricians and nutritionists answers parents’ questions.

Babys richtig fördern. A child never learns more than in the 

first two years of life. This magazine shows parents how they 

can help their child in this process. What their child needs to 

know when, how they can stimulate it, what is the appropri-

ate nutrition for optimal devel opment. Babys richtig fördern 

includes games to practice motor, social and creative skills. 

Practical tips to help parents in their daily contact with their 

child.

Schule + Familie. How will my child make the transition to 

secondary education? How can I offer him or her maximum 

guidance and encouragement? What to do when problems 

occur with teachers or friends? Schule + Familie offers a 

whole range of answers and practical tips on all aspects of 

(family) life: school and education, family and household, 

health and fitness, free time and money. The magazine is 

published four times a year.

Welcome to the family is the babywalz customer magazine. 

This brochure tells the pregnant woman how she can enjoy 

these 9 months and best prepare for the birth of her child. It 

is published twice a year with a circulation of 350,000 copies.

ANDREA EIBL, MEDIA ADVISOR, LEBEN & ERZIEHEN, WELCOME TO THE FAMILY - On 

some days in advertisement sales I feel like I’m in the middle of a Turkish bazaar – customers and 

agencies ringing up, wanting discounts, and negotiating the best places for their ads. We have a 

whole range of support tools – surveys, presentations, etc. – available, helping us in our daily work of 

positioning our titles against those of our competitors. Each year represents a new challenge: will 

our customers still be advertising, which media will they be using, have their advertising budgets 

changed? I‘ve now been working 8 years in advertisement sales, responsible for the parent’s 

magazine Leben & erziehen and its special issues and the babywalz customer magazine Welcome to 

the family. The target group ‘parents’ is a very exciting segment, with young mothers and fathers 

wanting just the best for their child and therefore very receptive to ads for good products.

’’
’’

 STEFANIE GOTTSCHALK, MARKETING MANAGER/

SUBSCRIPTIONS, LEBEN & ERZIEHEN, LIVING & MORE - It’s our job 

here in the subscription department to get as many people as possible 

to subscribe to our magazines. I myself am responsible for the two 

magazines Leben & erziehen and Living & More. The two target groups 

are very different, but that makes my work all the more exciting. What 

I like about my work is its variety and the fact that success is quickly 

measurable.  

Every successful advertising campaign makes us happy. And when 

things don’t go as well as expected, we look for ways of doing the next 

campaign better. We all work well together as a team, meaning that 

new ideas are always cropping up.

’’

’’
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Einschulung 2011
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Die schönsten Radtouren 

Zu gewinnen: 

Fahrra
d und Helme

Das Magazin für Eltern von Grundschülern

Zugewinnen! Handys für Grundschüler
Was Eltern und Experten raten + 6 Handys zu gewinnen

Sonderheft

mein Kind!
Gesundheit,

01/2011  
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MEDIZIN

Wann sie wirklich 
sein müssen144 Fragen 

& Antworten
Von Bauchweh 
bis Zeckenbiss

Antibiotika

Was Eltern wissen 
wollen und was 
Kinderärzte ihnen raten

Sonderheft

Medizin aus 
der Küche

S   nne!
Hallo,
So kommt Ihr Kind gesund 
durch Frühling und Sommer

Das hilft bei 
Mittelohrentzündung

Schmerz 
im Ohr

ERSTE  HILFE+ 24 SEITEN 
EXTRA

Sonderheft

März  |  April  |  Mai  01 | 2011 
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mit Spielen, Reimen und 
Zungenbrechern
+ Test: Wie fit ist Ihr Kind?

Sprechen
lernen

  Seite 23

16 Seiten Dossier

  Seite 42

Fieber sanft 
senken
Hausmittel und Medikamente 
für die Kleinen

  Seite 16

Das macht 
den Abschied leichter

Geliebter 
Schnuller

Was Ihr Kind  
wann kann
… und wie Sie es am besten fördern    Seite 8

Plus 
Entwicklungs-Kalender
1. + 2. Jahr

  Seite 39

Der 
erste Brei

So klappt 
das Essen 
vom Löffel

  Seite 46

Baby-
Massage

Die besten Griffe 
zum Entspannen

Mit den Fingern die Welt begreifen

Die schönsten Spiele 

für kleine Hände

  Seite 20
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CHILDREN’S AND YOUNG PEOPLE’S 
MAGAZINES

Stafette takes young readers along on a world discovery 

journey. With exciting reports, computer news, contests, 

tests, comic strips, jokes, sports stories, news from the mu-

sic, cinema and TV worlds and a giant XXL poster. Stafette is 

recommend ed as valuable educational literature by the ‘Lesen’ 

(Reading) Foundation.

Tierfreund is the science magazine for young people, explain-

ing natural phenom ena in exciting contributions, presenting 

animals and their living environments, and answering ques-

tions about pets. Tier freund encourages various activities and 

stimulates the child’s sense of responsibility. Each month’s 

XXL poster serves to spotlight a new item. Also recommended 

by the ‘Lesen’ Foundation.

Benni, the magazine for the young explorer aged 7 and up, 

addresses themes and questions from the world of the child, 

brings exciting reports from around the world, and answers 

questions about nature and technology. Difficult puzzles, tips 

and guidelines for play and experiment and a hobby annex on 

extra strong paper are a strong incentive to becoming inquisi-

tively active.

Bimbo, the magazine for young adventurers, brings tales from 

the animal world and the world of young readers as well as 

contributions on nature, puzzles, a handicrafts supplement 

and an XXL poster. Bimbo is for children aged 5 and up and is 

produced in collaboration with the German and Swiss animal 

protection associations. 

Olli und Molli is the learning and play mag azine for children 

aged 5 to 8. Olli the cat and Molli the mouse star in this maga-

zine which includes hidden faces puzzles, simple stories and 

texts the children can read themselves, and posters and edu-

cational games to enable them to apply at home what they have 

learned at school.

Hoppla is the colourful magazine for children aged 3 to 6 with 

their parents. Hoppla was specially designed for children 

who are not attending school. With many stories to be read 

together, riddles and play ideas. In short, the basic material 

for moving moments with your child.

Pippo brings every month lively stories for toddlers. This new 

reading and doing book was specially designed by experi-

enced educators for 1 to 3-year olds. Pippo the monkey, Tim 

and the little bear constantly find themselves in new adven-

tures which stimulate the little children’s language, creativ-

ity and imagination. Toddlers discover a colourful, exciting 

world around the familiar characters. An accompanying leaf-

let gives parents lots of tips and information on the topics 

treated in the magazine.

I love English is an English magazine specially written by na-

tive speakers for young people between 12 and 15. Complete-

ly in English and published month ly, it covers subjects that 

encourage young people to read and learn. Difficult words 

are explained in a removable mini dictionary. Reading I love 

English means learning English without really noticing it.

I love English Junior helps young people learn the language 

in a playful way. The exciting games and difficult puzzles 

broaden their vocabulary and teach them to make them-

selves understood in day-to-day situations. Lively reports of-

fer a fascinating view of the English speaking world. And to 

ensure correct pronunciation right from the very start, each 

issue contains an audio CD with all the texts and songs. 

ANDREA HÖSEL, EDITOR-IN-CHIEF AT THE SAILER-VERLAG, 

NUREMBERG - Journalism is a fascinating business: finding out new things, 

giving simple explanations of complicated issues, coming up with the right 

subjects at the right time, finding fantastic photos, creating cool layouts. 

The special challenge? To produce magazines for the most demanding target 

group, for children and young people. We help them to discover the world, get 

them wanting to read, and answer a whole set of questions. What’s new is that 

the Sailer-Verlag is now part of an international company, meaning that 

inspiration comes from colleagues from all over the world. As the link 

between the management board and the editing staff, I know what needs to be 

done: to communicate with people from throughout the world, yet to keep in 

tune with the requirements of the national market.

’’

’’

CHRISTIAN GABELSBERGER, ACCOUNTANT, BAYARD 

MEDIA GERMANY - I’ve been part of the accounting team here at Bayard 

Media in Augsburg since April 2007. I’m responsible for booking all routine 

business transactions. Receiving all the invoices for the production of our 

magazines, I find it exciting each month to see which great magazines we 

produce. I am also responsible for compiling the monthly, interim and 

annual financial statements, and am available to answer any questions put 

by our external auditors. I place high value in working together in harmony 

and greatly enjoy working in such a nice team.

’’

Aktiv!
So hilfst du Tieren 

im Garten

Phänomenal!
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Tieren
Cool!

Gewinne ein super 
Waveboard!
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Das Mitmach-Magazin für junge Entdecker

Empfohlen
von der

Nr. 4/ 2011

Witziges Poster
Nachts im Käfi g

Ausgeschlafen? Was  
im Traum passiert

April 2011
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Dein elefantenstarkes Magazin
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Bastelspaß 

zu Ostern: 

Eierbecher 

Ein Rehkitz 
im Garten!

Bei Flusspferden 
und Krokodilen 
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Die Zeitschrift zum Lernen und Spielen April 2011

Und wir?

Ich schlüpfe 
aus einem Ei!

Wir 
schaukeln!
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LIFESTYLE MAGAZINES FOR GARDENS 
AND INTERIOR DECORATION

G/GESCHICHTE: FOR PEOPLE 
WITH A PASSION FOR HISTORY 

Gärtnern leicht gemacht is a magazine for beginner gar-

deners with helpful tips from experienced colleagues. With 

a practical approach to the various topics and a central  

focus on gardening tips and practice. All the budding garden er 

could ask for. ‘Green’ knowledge is imparted step by step with 

photos, drawings and concise text.

Grün, 1000 ideas for home and garden, is a creative magazine 

for indoors and outdoors. As well as the classical subjects and 

practical tips, readers will find a whole range of suggestions 

for terrace and balcony, home and garden decoration and ide-

as for living among flowers. Grün offers 1000 personal design 

ideas for your garden, balcony and terrace.

Living & More is a source of information for living and inte-

rior design, gardening and enjoying life. A modern magazine 

with many ideas for individual in- and outdoor furnishings. The 

magazine includes decoration tips, shopping ideas, living and 

travel reports and cooking recipes.

Lea Wohnen is a creative all-round mag azine with trendy 

objects to make your home more beautiful and enjoyable. 

This latest addition to the Living & More family provides the 

reader with lots of easily implemented living and decoration 

ideas. All suggestions are explained in an understandable and  

detailed way, often in combination with shopping tips.

Country-Träume Wohnen and Country Living-Wohnen 
Dekorieren Genießen are the specials containing primarily 

information for country lovers. Covering typical top ics that are 

part of the charm of country life: furnishings and interior deco-

ration, kitchen and garden, life and nature.

Specials: regularly published spe cials each address in detail a 

particular theme or seasonal topic.

G/Geschichte is for readers interested in world history. 

G/Geschichte’s approach and its modern layout speak to a 

dynamic and growing target group. Re-experiencing history 

again as if one had been present oneself. 

G/Geschichte Wissen provides clear, to-the-point and easily

understandable information on fundamental global ques-

tions and phenomena. Read, know, understand. This infor-

mation magazine offers both basic and detailed knowledge in 

understandable language.

For Belgium and the Netherlands G/Geschiedenis was 

launched in 2010. In 2011, 6 publications are planned. This 

new initiative was immediately well received by the readers.

ARNE BIEMANN, SALES MANAGER, BAYARD 

MEDIA GERMANY - Bayard Media is a German media 

company publishing magazines of top journalistic quality for 

so many different target groups that basically everyone is 

served. As sales manager, it’s my job to track down these 

target groups and put together the right package for them. 

To do this, all response channels are open to me. It’s always 

exciting to create new offerings together with call centres 

with a view to kindling interest for our products. We use new 

print ads to try and get people excited about our products, 

and to gain new subscribers. 

My greatest challenge involves finding tomorrow’s readers, 

helping our magazines to continue having a wide readership 

in the future. I’ve been here at Bayard Media since Novem-

ber 2010 and love working with this challenge.

’’

KARIN REINBOLD, DEPUTY EDITOR-IN-CHIEF, 

LIVING & MORE - Ever since I was given the great opportunity of 

becoming deputy editor-in-chief for Living & More, Country Living 

and Country-Träume Wohnen, I catch myself every now and then 

smiling – just smiling to myself. Perhaps because I’ve just got a 

great idea for one of our magazines, or because a photo story or 

layout appeals to me, or when I think about how excited our 

readers will be by this or that story. Working together with a young 

and highly motivated team to put our stamp on these magazines is 

not just a challenge but also a special privilege.  

What no doubt helped me was the many years of experience gained 

working for two big publishing houses – in the areas of lifestyle, 

gardening, hospitality, creative hobbies and DIY – and also the deep 

insights into the agency scene. To be able to spend the whole day 

working with the nice things in life, surrounded by great, creative 

people – it’s like a dream come true! 

’’
’’
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Walderdbeeren
Kleine Früchte mit 
intensivem Aroma

Kreatives Grün
So wird Rasen zum
Gestaltungselement

Clematis:

EXTRA 

Gartenapotheke

Königin der 
Kletterpflanzen

Die besondere 
Heilkraft des 
Löwenzahns

• Lupinen: Strahlende Kerzen im Beet
• Die schönsten Flieder-Sorten
• Sommerblumen für den Topfgarten

Blütenschmuck
mit großer Wirkung

Kreativ mit 
Blumen und 

Pfl anzen

nur
€ 1,70 

1000 Ideen für Haus und Garten

Extra

Mai
5/2011

 Vom Bodendecker bis 
zum Hochstämmchen

Balkonkästen  Die besten 
Pfl anzideen. Mit Plänen!

  Kiesgärten: 

  Blütenpracht für 

 karge Böden 

Mit Niveau Pfi ffi ge Lösungen 
für Grundstücke am Hang

Lila Laune Dekoratives in
Violett mit Veilchen & Flieder

 Garten-
Praxis

 Hilfe gegen 
Schnecken 

und Co
 Rosen für 
den Topf

  • Draußen sitzen und genießen
• Kiwis: Die neuen Sorten selber ziehen

Terrassen zum 
Wohlfühlen

LIVING & MORE SONDERHEFT

Bunt & fröhlich

den Sommer

mit Anleitungen
zum Selbermachen

10 Seiten
Kreativ-Journal

Das
Beste aus

LIVING
& MORE
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für drinnen     draussen& wohnenea
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Leawohnen

Die neuen
Wohnküchen

Clever Platz sparen
mit kleinen Möbeln

8 Seiten Extra KREATIVSPECIAL
Zauberhafte Osterdeko zum Selbermachen

Fensterdekoration
Beratung mit Profitipps

Möbeltrends 2011
Sofas in XXL & Natur pur

Farbenprächtig
Frühlingsfrische Tischdeko
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LLLeaea kreative ideen stilvoll einrichten ● schön dekorieren

Sommerhaus   
am Meer

Abenteuer
Angelausflug
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Gartenidylle
im Landhausstil

Das Glück wächst auf der Wiese

Gewinn
Kurzurlaub für 

2 Personen

Toller
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Geheimnis 
Kloster

Glaube und Geist

Die Sehnsucht nach 
der großen Stille

Pater Anselm Grün Ruhe erfahren
Konzepte aus dem Kloster Als Gast im Kloster

ren
Großer Infoteil

 Menschen  Ereignisse  Epochenwww.g-geschichte.de
Nr. 4

WISSENWISSENWISSENWW

De Doodstraf
van schavot naar injectie 

Maart 2011
Nr.2
€ 5,50
www.g-geschiedenis.eu

Jozef Broz Tito
Portret van een
zachte dictator

De draak 
ontwaakt

Mensen Verhalen Tijdperken

De eerste atlas van

Mercator

Dageraad aan de Gele Rivier 

Confucius, Lao-tse en Han Fei:
filosofen van het Rijk van het Midden

Ferdinand Verbiest: 
Vlaams astronoom aan het keizerlijk hof

300.000 dwangarbeiders werken   
aan de Lange Muur

De Zijderoute naar het Westen 

Alledaagse geschiedenis
King Pepermunt
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Ludwig II.

Die Cheops-Pyramide Prinz Eugen von SavoyenTeil 10

125 Jahre ewig’ 
Rätsel um Bayerns 
Weltstar

April 4/11

Genialer Feldherr und MäzenGeheimnis für die Ewigkeit

Alle Infos zur 
großen Ludwig -

Ausstellung

EXTRA!

www.g-geschichte.de

50 Jahre Schweinebucht-Invasion
Castros Revolutionäre bleiben siegreich
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KRANT VAN WEST-VLAANDEREN: 
THE WEEKLY PROVINCIAL NEWSPAPER 

Thirteen years ago I took my first steps in 

journalism as an intern with De Zeewacht. At the end of 

2008 I was promoted to editor of this Ostend city edition of 

Krant van West-Vlaanderen. My goal? To present the news 

from Ostend and the surrounding area with an eye for both 

its well-known and its unknown inhabitants. It is this 

diversity that makes this job so fascinating. Tomorrow can 

bring anything from an interview with senior Belgian 

politician Johan Vande Lanotte, to a chat with rock singer 

Arno, to sharing the happiness of a couple celebrating its 

golden wedding anniversary ...  

We have an extensive network of correspondents sourcing 

us with news from different towns and villages, people with 

a passion for news and for our newspaper. In many cases 

they are not professional journalists. An important aspect of 

my job is to therefore provide management and guidance. In 

other words, planning and coordinating each edition. 

Besides this, layout editor Laurette Ingelbrecht and 

I process and correct our employees’ texts and format 

the different pages of the newspaper.  

In 2011 De Zeewacht will be 115 years old. For more than a 

century we have had a weekly appointment with our readers. 

But now we want to do even better. We remain a weekly 

paper, but thanks to our website www.kw.be, Twitter and 

Facebook, we have recently started bringing up-to-the-

minute news to our readers.

Roularta’s very first publication, the weekly provincial 

newspaper Krant van West-Vlaanderen (KW), is flour-

ishing. Newsstand and subscription sales are both  

increasing. Advertising income too is higher, thanks in 

particular to local advertisers.

The newspaper still has enormous potential because 

most national advertisers have still not yet discovered 

how to reach efficiently the most dynamic province. 

With KW.

KW uses the enormous possibilities of the MAN heatset 

Colorman press, enabling thousands of photos of local 

community life to appear in full colour.

Each week KW brings a double newspaper: a provincial 

newspaper that is identical for the entire province, com-

bined with a city newspaper, one of 11 editions, nearly all 

of them with titles going back more than 100 years: het 
Brugsch Handelsblad, het Kortrijks Handelsblad, Het 
Wekelijks Nieuws, De Weekbode, De Zeewacht. 
The cover price is 2.70 euros, twice that of a daily news-

paper. The great majority of readers are permanent sub-

scribers.

The website KW.be has nearly 200,000 unique visitors 

per month and one million page views, with a weekly 

changing code giving all readers internet access to all 

11 editions via the e-newspaper and to the archive.

’’

SANDRA ROSSEEL

EDITOR  

DE ZEEWACHT

ASSISEN

De moord op de
69-jarige Eduard
Missant uit
Oostende

q pagina 8

Ontdek onze 
promoties 

DB33/691761B1

8 pagina’s
voorstelling van de
projecten 2011
pagina 25-32▲
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INHOUD I 2-3 Actueel I 4 Mensen I 6-7 Valentijn I 12 Economie I 17 Kijk Uit ! I 18-19 Show I 20-24 en 33-34 Kortweg I25-32 Hart voor West-Vlaanderen I 35-36 Recreatief 

Wat maakt een liefde kansloos
en wat geeft ze vleugels ? Jac-
ques Tremmery is advocaat en
specialist in echtscheidingsza-
ken. Hij weet als geen ander wat
liefde om zeep helpt. Kathleen
Callewaert leidt datingbureau
Soulmate4life en zij heeft heel
snel door welke harten simultaan
gaan kloppen.

q pagina 6 en 7

Zegen en vloek 
van de liefde

Kathleen Callewaert. (Foto HOL)

Q Volgende week Va-
lentijn en voor ons
voldoende om bij re-
latiedeskundigen te
peilen naar de valkui-
len en de troeven
van liefde.

In de toekomst zouden alleen
Kortrijk en Brugge het redden als
dé winkelsteden in onze provincie.
Roeselare moet, in dat scenario,
de duimen leggen. Dat zien de
Roeselarenaars niet zitten. Blijft
Roeselare het kloppend hart van
onze provincie ? Professor Van
Ossel laat in zijn kaarten kijken.

q pagina 2-3

WINKELSTEDEN IN ONZE PROVINCIE

Alleen Kortrijk
en Brugge
winkelsteden ?

Foto SB

Stefaan Degand 
in nieuwe tv-reeks

van Woestijnvis

(Foto VRT)

q pagina 18-19

Speelt zich af tijdens
Ronde van Vlaanderen

Vanaf 13 februari elke
zondagavond op Eén

Wevelgemnaar woont
nu in Antwerpen 

„Het was een circus
middenin een circus”

„Ik wil niet bekend
zijn. Te vermoeiend.”

Is ook te zien in 
film ‘Rundskop’

KORTWEG

Wandeling van
De Klijte naar
Scherpenberg

qpagina 34

BEDRIJVIG

‘Explosief’
ondernemen
in Nieuwpoort

qpagina 12

Q BRUGGE – Vanaf 1 april treedt
Vincent Mannaert in dienst als de nieu-
we algemeen manager van Club Brug-
ge. „Niet ik, maar Vincent wordt de
sterke man van Club Brugge”, zegt
voorzitter Bart Verhaeghe. Een portret
en enkele getuigenissen. Vincents eni-
ge minpuntje is zijn impulsiviteit.

q Sport West p. 2-3

De nieuwe sterke
man van Club
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Ook tijdens de verbouwingswerken
in de Academiestraat 
blijven wij open op:
Tijdelijke locatie:
Slachthuisstraat 12
Brugge (St.-Pieters)

Jori, Durlet, Leolux, enz...

OUTLET!!!
Designmeubelen
Met tijdelijke

afdeling
DB43/686897A1

Bouwen
12 FEBRUARI 2011

extra 2011

q middenin deze krant

GRATIS Bouwspecial
Win jouw zonnepanelen t.w.v. A8.400!
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VANAF€17.999(1)

ONWEERSTAANBAAR
VERLEIDELIJK

SALONCONDITIES

TOT EIND FEBRUARI

VANDE KERCKHOVE bvba
TORHOUTSESTEENWEG 399 - BRUGGE (ST.-MICHIELS) - Tel. 050 38 54 44 D

B
27

/6
89

96
4B

1 
Afgebeeld model: ASX Instyle

5,5-5,9 l/100 km   135-150g CO2/km
Milieu-informatie KB 19.03.2004: 

 Geef voorrang aan veiligheid.

www.mitsubishi-motors.be  

SALONCONDITIES BIJ MITSUBISCHI

bvba    Garage - carrosserie VANDERKEILEN
Lieven Bauwensstraat 31 • 8200 Brugge • Tel. 050314692 • Fax 050320117
Torhoutsesteenweg 654 • 8400 Oostende • Tel. 059807071 • Fax 059510405

CITROËN DS3
Lichtjes rock’n roll, resoluut
modern, met een elegant
silhouet, een sterke
dynamiek en een eigen
karakter. Omdat u
veeleisend bent, heeft u
graag de keuze en voelt u
zich het liefst uniek. Dan is
de CITROËN DS3 precies
wat u zoekt. Hij is
personaliseerbaar tot in de
kleinste details, u bent de
designer! Ontdek de
verschillende
persoonlijkheden van de
CITROËN DS3 op
www.ds3.citroen.com en
laat uw creativiteit de vrije
loop. Dit technologische
juweeltje is een ware
uitnodiging tot actie. Geen
plaats voor nostalgie achter
het stuur van een CITROËN
DS3. Leef vandaag, geniet
vandaag!
6 maanden gratis
omniumverzekering 
op 12(3)
Financiering aan 2,25%
JKP(2) met of zonder
voorschot
CRÉATIVE TECHNOLOGIE

citroen.be

ANTI RETROAL BESCHIKBAAR 

IN 95g
-15%

FEDERALE PREMIE(1) OP
DE CITROËN DS3 

≤ 104 g/km

Afgebeeld voertuig: DS3 Sport Chic (opties: koetswerkkleur in optie, schelpen buitenspiegels in chroom en daksticker)

 HET VERLEDEN 

IN ‘T MUSEUM

 HET HEDEN

  VOOR DE DEUR

GEMENGD VERBRUIK (L/100 KM): VAN 3,6 TOT 7,0. CO2-UITSTOOT (G/KM): VAN 95 TOT 160.
(1) Voorwaarden toekenning federale bijdrage op citroen.be of bij ons.(2) «Relax Krediet» is een voorstel voor een lening op afbetaling voor max. 6 jaar opgemaakt door PSA Finance Belux NV (lener), Sterstraat 99 te 1180 Brussel. Voorbeeld voor een CITROËN DS3 1.4 VTi 95 MAN Chic: nettoprijs (recyclagepremie 
inbegrepen) van 13.820 € btwi, voorschot van 0 €, 60 maandelijkse afbetalingen van 243,61 €, totale prijs op afbetaling van 14.616,60 €. De (vaste) debetrentevoet en het jaarlijks kostenpercentage (jkp) bedragen 2,25% voor alle nieuwe Citroën modellen verkocht aan particulieren. (3) “6 maanden gratis Omnium 
op 12 maanden” is een prijsvermindering van 50% tijdens het eerste verzekeringsjaar. Geldig bij onderschrijving van elke nieuwe volledige Omnium voor een personen- of bedrijfswagen die oorspronkelijk werd aangekocht bij een offi ciële Citroënverdeler. De Citroën Verzekering aanvaardingsvoorwaarden zijn van 
toepassing. Citroën Verzekering is een product van SERVIS, N.V. van verzekeringen toegelaten onder het nr. 1396. PSA Finance Belux N.V. (CBFA nr. 019.653A) treedt op als verzekeringsagent voor SERVIS N.V. De CBFA-erkende Citroën-verdelers treden op als onderagent voor PSA Finance Belux N.V. Bel gratis 
0800 / 23 118 om de door de CBFA-erkende verdelers te kennen. Dit verzekeringsaanbod staat los van de aankoop van enig ander product. Adverteerder: Citroën Belux NV (invoerder), IJzerplein 7 te 1000 Brussel. Aanbiedingen onder voorbehoud van aanvaarding en geldig vanaf 01/02/2011 t.e.m. 28/02/2011.

D
B

35
/6

89
96

9B
1

2,70 EURO | VERSCHIJNT WEKELIJKS | 106DE JAARGANG | WEEK 6 | VRIJDAG 11 FEBRUARI 2011 | P509581 | 184 blz. | www.kw.be

REDACTIE
Meiboomlaan 33
8800 Roeselare

Tel. 051 26 61 11
Fax 051 26 65 87

Alhoewel wij als uitgever
maximale inspanningen voor
onze distributie hebben ge-
daan, kan de uitreiking van
uw Krant van West-Vlaande-
ren door de staking bij de
post toch enige vertraging
oplopen.
Wij verontschuldigen ons al-
vast bij onze abonnees voor
dit buiten onze wil ontstane
ongemak.

Poststaking

OOSTKAMP

Bejaarde man
bekladt 

het huis van
burgemeester

Vanparys
q pagina 60

KNOKKE-HEIST

Il Trionfo 
is Horeca

Ambassadeur
van

Vlaanderen
q pagina 47

Q BRUGGE – „Dat slachtoffers van
zedenmisdrijven niet automatisch ge-
hoord noch geïnformeerd worden bij de
voorwaardelijke invrijheidstelling van
de daders, is een bewuste keuze”, zegt
substituut-procureur Hilde Deslypere
nadat een veroordeelde pedofiel met en-
kelband in de buurt van zijn Heistse
slachtoffers opdook.
q pagina 8

Steeds meer
chemische castraties
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Nieuwe kasteelheer
Q MALE – De Zusters
Augustinessen verkoch-
ten de Sint-Trudoabdij
en verhuizen binnen
de drie jaar naar het
kloosterpand van de
Hospitaalzusters van
Sint-Jan. Nieuwe eige-
naar van het kasteel
met een eerbiedwaar-
dige geschiedenis is
Hein Deprez, kleinzoon
van een landbouwer
uit Heuvelland en
nu voorzitter van
Univeg, ’s werelds
tweede grootste
verwerker en distri-
buteur van groen-
ten en fruit, goed
voor 9.500 me-
dewerkers.

q pagina 6 & 7
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Topindustrieel 

Hein Deprez koopt

Kasteel van Male

Q KORTRIJK – Sinds 20 februari ontbreekt
elk spoor van deken Marc Gesquière. Nu
blijkt dat de 60-jarige priester er een ver-
borgen seksleven op nahield. Iets wat door
zijn buren ten stelligste wordt ontkend. Een
andere mogelijke piste is die van de afper-
sers van voormalig Bellegems pastoor Antoon
Vandenhende. Of er sprake is van ontvoering,
een wanhoopsdaad of dat hij gewoon gevlucht
is, niemand die het weet. Volgens het parket
zijn er geen sporen van misdadig op-
zet te vinden. De gsm en de jas van
de priester bleven in zijn woning in
de Kapittelstraat achter. De deken
was erg geliefd en de bezorgdheid
bij zijn parochianen is immens.

q pagina 6

GRATIS lifestylebijlage ‘Trendy’

➤ Win bovendien jouw lingeriestyling 
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q midden in deze krant 
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REDACTIE
Meiboomlaan 33
8800 Roeselare

Tel. 051 26 61 11
Fax 051 26 65 87

Q DEERLIJK – Als Ronaldinho,
de sterspeler van FC De Kampi-
oenen, heeft hij zaterdag zijn laat-
ste voetbalkunstjes vertoond,
maar er blijft op tv nog genoeg
Niels Destadsbader voor iedereen.
Dit najaar mogen we ons op Ket-
net aan een nieuwe telenovelle
verwachten met Niels in de
hoofdrol en toch wordt 2011 voor
de Deerlijkenaar het jaar van de
muziek. Hij gaat weer zingen !

q Krant van West-Vlaanderen
p. 18-19
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‘Ronaldinho’ 
gaat weer zingen

Foto BWB

Niemand of
niets leidt
naar deken

Ook geruchten over

mogelijk verborgen

liefdesleven leiden niet

naar vermiste deken

Q DEERLIJK – De zaakvoerders van het bedrijf Casier Recycling
in Deerlijk hebben in de nacht van zaterdag op zondag een diefstal
van anderhalve ton koper kunnen verijdelen. Daarvoor moesten ze
wel de nacht op het bedrijfsterrein doorbrengen. „Net toen we er om
5.30 uur aan dachten om onze bewakingsactie stop te zetten, kwam
een wagen met Franse nummerplaat aangereden om het eerder klaar-
gezette koper op te halen”, aldus Bernd Casier. De politie sloeg de
drie Roemeense koperdieven in de boeien. Ze verschijnen vandaag
voor de raadkamer.

q pagina 4
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Zaakvoerders Casier zijn
koperdieven te slim af

MENEN

Volleystars stunten tegen 
Turkse miljoenenploeg

q Sport West p. 18-19 

€15 korting op een
Fiets mee
de Mont-
Ventoux op!

Iomega draagbare harde schijf
q laatste pagina KW TEEVEE q KW TEEVEE p.20
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WWW.DANNEELS.BE
tel. 050471010

GRONDONTWIKKELING - WONINGBOUW - BOUWGROND

TE KOOP te GULLEGEM
Kwadries

Dit kleinschalig maar kwaliteitsvol project omvat 
6 halfopen en 1 gesloten bebouwing. Iedere
woning heeft 2 slaapkamers, tuin en een gesloten
garagebox. Alle ruimten bevinden zich op het
gelijkvloers. Wind- en waterdicht of volledig
afgewerkt. 5 van de 7 woningen verkocht!

DB13/672838A1

RAMEN
DEUREN

HOUT - PVC
TRAPPEN - VERANDA - KEUKENS

bvba  GHEYSEN
Nieuwstraat 75, WEVELGEM

056 41 10 26 - 056 40 08 64
Geregistreerd aannemer
Timmer- en schrijnwerk

MAATWERK

DB14/673218A1

www.kortrijkserijschool.be
DB15/751050I8
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DE LEIE
Meiboomlaan 33
8800 Roeselare

Tel. 051 26 61 11
Fax 051 26 65 87

Proficiat Justine

Foto Belga

q Krant van West-Vlaanderen p. 2-6

5 extra 
pagina’s

WEVELGEM

Ruzie onder busreizigers 
eindigt in steekpartij

q pagina 8

Lees vandaag 
wie verkozen

werd tot dé krak
van je gemeente

q binnenin deze krant

Q WERVIK – Krantenverko-
per Wim Deprez (foto), die net
zijn zoontje op zijn arm had
getild, stond in zijn zaak plots
oog in oog met een overvaller.
Deze eiste de inhoud van de
kassa of zou anders Xibin
(3,5), het zoontje van Wim De-
prez, neerschieten. 
q pagina 8
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Overvaller
dreigt 
kleuter

te doden 

€40 korting
op een draagbare 

dvd-speler met draaischerm
q laatste pagina KW TEEVEE 
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middenin deze krant

Nu met
GRATIS
baby-

special!

KW beebee
2010

DB82/683498A1

WWW.CU V EEDUCH ATEAU.BE

Bier met liefde gebrouwen, drink je met verstand.

Deze Cuvée moet de 
kroon op het werk vormen 

en dat doet het ook.

Het Nieuwsblad, Bier van de week

2,70 EURO | VERSCHIJNT WEKELIJKS | 115DE JAARGANG | WEEK 5 | VRIJDAG 4 FEBRUARI 2011 | P509582 | 168 blz. | www.kw.be

REDACTIE
Meiboomlaan 33
8800 Roeselare

Tel. 051 26 61 11
Fax 051 26 65 87

Q OOSTENDE – Basketclub Oostende bouwt een Basket Home
bovenop het businessgebouw van KV Oostende. Dit moet de nieu-
we thuis van de spelers van de Essent Basketschool worden. De
jongeren tussen 16 en 21 jaar, die nog school lopen en bijgevolg
voor en na de schooluren moeten trainen, worden nu in verschillen-
de internaten en hotels ondergebracht. Wonen in een eigen ver-
blijfscentrum van BCO moet de groepsgeest aanwakkeren.
q pagina 18

BCO bouwt Basket Home 

Q DE HAAN – De film
Rundskop is sinds woensdag in
de zalen te zien, maar wordt nu
al dé beste Vlaamse film van
2011 genoemd. De film met
Matthias Schoenaerts speelt
zich in het milieu van de vet-
mesters en de hormonenmaffia
af. Een term die ooit gelan-
ceerd werd door gewezen Eu-
roparlementslid Jaak Vande-
meulebroucke. „De moord op
Karel Van Noppen was een ex-
tra stimulans om door te gaan.
Ook al was het soms met een
klein hartje”, blikt Jaak op zijn
strijd als hormonenjager terug.
q pagina 10-11
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Jaak
Vandemeule-
broucke blikt

terug op 
zijn strijd

Q OOSTENDE – Het Sociaal Huis van Oostende pakt als eerste in Vlaan-
deren uit met wooncertificaten. Deze certificaten bezorgen de eigenaar voor
30 jaar het woonrecht in een van de serviceflats die gebouwd worden langs
de Torhoutsesteenweg, het is dus als het ware een obligatie met als rente
het woonrecht. Na die 30 jaar, bij overlijdens of als de eigenaar naar een
rust- en verzorgingstehuis verhuist, krijgt hij het kapitaal terug.
q pagina 20

Vlaamse primeur voor
Sociaal Huis Oostende

Hoogland vertrekt

Foto EFOO

Q OOSTENDE – Peter Hoogland verlaat de Kursaal. Na vijfeneenhalf
jaar geeft de gedelegeerd bestuurder er de brui aan. Het is een beslis-
sing genomen in ‘onderling overleg’ met Kursaalvoorzitter Hilde Veule-
mans, al was het wel die laatste die de vraag – blijven of gaan – het
eerst stelde. Ook nu hij vertrekt, blijft Peter Hoogland een gecontes-
teerd figuur, bejubeld door de enen en verguisd door de anderen…
q pagina 6

Music Hall Group

laat beslag leggen 

op rekening van nv EKO

De Kleine Winst
CEREMONIE - MANNENMODE

verkoop - verhuur 
Rijselsestraat 23 • Ieper • Tel. 057 20 06 29

www.dekleinewinst.be
DB11/697786B1

q laatste pagina KW TEEVEE

WIN jouw fietscheque
van €2.500
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Officieel Subaru 6 sterrendealer

GARAGE VANCAYZEELE bvba
Albert Dehemlaan 10 • 8900 Ieper • Tel. 057 42 23 18 • www.vancayzeele.be
GEM. VERBRUIK: 4,3 tot 5,5 L/100 KM - CO2: 113 tot 127 G/KM. MILIEU - INFORMATIE: KB VAN 19/03/2004
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UW PERSONAL ASSISTANT STAAT KLAAR.

DE NIEUWE 
SUBARU TREZIA

Garage
Carrosserie

Europalaan 19 - 8970 Poperinge - Tel. 057 33 37 96

Coppenolle bvba

DACIA DUSTER

KOM HEM ONTDEKKEN

diverse uitvoeringen,
direct leverbaar
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GRATIS

binnenin deze krantq

extra 2011Wielerspecial

met volledige 
West-Vlaamse 
wielerkalender

met voorstelling 
van alle West-Vlaamse 
wielerclubs

met vooruitblik van 
alle West-Vlaamse
profrenners

in samenwerking met:

25 FEBRUARI 2011

DB21/701342B1
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WEST
Meiboomlaan 33
8800 Roeselare

Tel. 051 26 61 11
Fax 051 26 65 87

Q LANGEMARK – Anita en Rita,
de zussen van Hubert Segers die vo-
rige week zijn vrouw verloor in een
brand en zelf zwaargewond raakte,
zetten een steunactie voor hun broer
op het getouw. „Hubert heeft niets
meer”, zeggen ze. „In het zieken-
huis deed hij al even zijn ogen open,
hij herkende ons. Maar we vrezen
voor het moment dat hij zal horen
dat zijn vrouw er niet meer is.”
q pagina 4

Steunactie
voor zwaar

getroffen man

Q IEPER – Schrijnend. Een ander woord is er niet
voor de omstandigheden waarin Steven Gheysels
(37) en Geert Deschoemaeker (45) leven. Elke
nacht slapen ze in een vervallen gebouwtje langs
de spoorlijn, zonder deuren of ruiten. Het is er ijs-
koud, stromend water en elektriciteit zijn er niet.
En toch hebben ze het nog slechter gehad : tot
voor kort overnachtte Geert op een bankje aan het
kerkhof, Steven sliep al vele nachten op de Vestin-
gen. Buiten, in het gras.

Schrijnend

q pagina 2-3

Mannen moeten in krot slapen

bij vriestemperaturen
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S STEPS CITY MAGAZINE

A NOUS PARIS

A NOUS LILLE 

A NOUS LYON

A NOUS MARSEILLE

CITY MAGAZINE

DE STREEKKRANT

DE WEEKKRANT

DE ZONDAG

TAM-TAM

‘T FONTEINTJE

HET GOUDEN BLAD

DE WEGWIJZER

ZEEUWSCH-VLAAMS 
ADVERTENTIEBLAD
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CITY MAGAZINES WITH LIFESTYLE 
AND ENTERTAINMENT

Steps City Magazine is the glossy city magazine distrib-

uted once a month in 16 large Dutch-speaking regions of 

Belgium, along with De Zondag (and via displays in better 

stores).

In total, nearly 700,000 copies are distributed.

Steps City Magazine is a lifestyle magazine for better stores, 

covering fashion and design, beauty and wellness, food and 

drink, travel and driving. With a practical local what’s on, a 

selection of the best films, events and addresses. 

Steps City Magazine is printed on glossy luxury paper in 

a single go on Roularta Printing’s newest heatset rotation 

press, the largest in the world (128 pages tabloid size). 

In France, city magazine A Nous Paris is published weekly 

and distributed via displays in the Paris subway.

Together with the fortnightly A Nous Lille, A Nous Lyon and 
A Nous Marseille, A Nous achieves a total circulation of 

nearly 500,000 copies. 

In the countries bordering the Adriatic Sea: Slovenia, 

Croatia and Serbia, Roularta has recently launched its fort-

nightly City Magazine.

All these titles have the same layout and editorial concept 

as was originally developed for A Nous Paris.

The first issue of City Magazine, a brand new 

free urban newspaper, was released in 2004. It was a 

refreshing addition to the Slovenian media market. We not 

only launched a new lifestyle magazine, but we also intro-

duced a new interesting concept of a free newspaper with an 

appealing format, trendy content and a special manner of 

distribution that has spread to all our major cities. Readers, 

as well as the professional public and our advertisers 

immediately grew fond of our City Magazine. 

I joined the creative team of City Magazine as Sales Director 

in the very beginning. In 2006, I accepted the challenge of 

becoming General Manager. In 2007, we launched the first 

special edition of City Deluxe, now known as Limited. Last 

year we launched another magazine for all lovers of culinary 

experience, City Gourmet. We have also been organising 

different events, such as after-work parties. These events are 

part of our promotional activities and provide an opportunity 

for B2B communication with all our advertisers.

PETRA SUSTERSIC

GENERAL MANAGER

CITY MAGAZINE

’’

’’

ECODRIVING

DO’S AND DON’TS

VROUW
EN WILD VAN

WAGENS

DE COOLSTE
CARGADGETS

WIN
EEN AUDI A7
SPORTBACK

VOOR EEN WEEKEND

CITY MAGAZINECITY MAGAZINE BRUGGE-OOSTKUST I 16 JANUARI 2011

LIFESTYLE & ENTERTAINMENT

SPECIAL

AUTO

TOM DICE
ME AND MY DREAMCAR

WWW.STEPS.BE

EMOD
d’emploi

PARCOURS
LE NORD-PAS-DE-CALAIS, TERRE

DE BRASSERIES

ÉVÉNEMENT
À LILLE ET TOURCOING, 

LA FÊTE DE L’ANIMATION 
FAIT UN CARTOON

EXPO 
LA PENSÉE EN PEINTURE 

AU PALAIS DES BEAUX-ARTS

www.anous.fr
LILLE

#139
DU 9 AU 22 MARS 2011

PARIS
#514
DU 14 AU 20 MARS 2011

www.anous.fr

PUISQUE VOUS PARTEZ
EN VOYAGE...

CONVERSATION 
KEN LOACH, TOUJOURS
SUR LE PIED DE GUERRE

SALON DU LIVRE
L’ECHAPPÉE NORDIQUE

SAINT-PATRICK 
TOUTE L’IRLANDE À PARIS

DOSSIER ÉVASION

Piscine de la classe touriste du paquebot France (détail).
Exposition Paquebot France au musée de la Marine.
Le France. Collection French Lines/Photo Chevojon 
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DANS L’AIR
QUOI DE NEUF

EN 2011 ?

ÉVÉNEMENTS
CONCERTS, SCÈNES : 

LES IMMANQUABLES DE L’HIVER 

PARCOURS
SOLDES, SUIVEZ 

LES BONS PLANS !

INTERVIEW SOFIA COPPOLA

UN PÈRE, SA FILLE,
SOMEWHERE

www.anous.fr
LYON

#132
DU 12 AU 25 JANVIER 2011

www.citymagazine.hrBesplatni magazin za urbani životni stil

INTERVJU: 
STJEPAN ČUKA

PRIČA SE:
DOVE FASHION.HR

GLAZBA:
ADRIA MUSIC CONFERENCE

PUTOVANJE:
AMSTERDAM

TEMA BROJA:

Boje  
su u nama

#37
od 09. ožujka

do 23. ožujka

ZAGREB
VARAŽDIN
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LOCAL INFORMATION MEDIA:  
FREE PRESS

De Streekkrant (De Weekkrant in the province of Limburg) is the 

house-to-house weekly newspaper that reaches every house in 

Dutch-speaking Belgium.

De Streekkrant, in tabloid format since the beginning of 2010, fea-

tures local information, region by region. A series of regular sec-

tions provide extensive local news coverage for 50 different regions. 

De Streekkrant leads the market for local job and housing ads. This 

is the newspaper for consumers eager to know what bargains local 

traders are offering.

2.8 million copies and 3.2 million readers make De Streek- 

krant the largest newspaper in Dutch-speaking Belgium.

De Zondag is the Sunday edition of De Streekkrant with the same 

look and feel, but distributed this time through a network of 4,000 

bakeries.

16 regional editions enable local advertisers to reach their specific 

target groups. With nearly 700,000 copies and more than 2 million 

readers, De Zondag is, after De Streekkrant, the second largest 

newspaper in Dutch-speaking Belgium.

Besides these two major titles, Roularta also publishes a series 

of very local door-to-door weeklies, all in tabloid format with tra-

ditional local titles: Tam-Tam, ’t Fonteintje, Het Gouden Blad, 
De Wegwijzer etc. In this way Roularta freesheets reach a large 

number of houses in East and West Flanders on a twice-weekly 

basis. 

In the Netherlands Roularta publishes the Zeeuwsch-Vlaams 
Advertentieblad, the market leader for Zeeland Flanders, in joint 

venture with Wegener. 

With a team of eight people we put together 

the newspaper every day. The offices book the advertise-

ments and editorials, for which we provide the necessary 

space in the newspaper. In doing so we must always take into 

account each newspaper’s specific house style. If these rules 

are not strictly observed or if problems arise in structuring 

the paper, I contact the appropriate office to address the 

issue.  

After the newspaper is completely and correctly set up, I pass 

on all the data to the printer, which are then used to adjust 

the presses. At the same time we are always looking for 

better and more efficient ways of working.  

In early 2011, for example, we started working with a new 

CeRes (central reservation) programme. This programme 

ensures that branches get advance copies of their newspa-

pers, after which we apply the final touches.

BART BOGAERT

DEPARTMENT HEAD 

AD PLACE IT

’’

Plaatsuw
zoekertje

in

Verkoop 
hier uw 
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Gebruik de
zoekertjesbon 
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Krakeleweg 59 - 8000 BRUGGE
Tel: 050/312.144 Fax: 050/312.145

www.anytimecontainers.be - info@anytimecontainers.be

Alle afval   -   Alle maten
Ook op zaterdag

Plaatsen van borden
Vergunningen

P

CONTAINERVERHUUR

CORNEILLIE NV

MAAKT

HET
VERSCHIL!
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Bromfiets A3 • Motor A • Personenwagen B-BE • Vrachtwagens C-CE 
• Autobus D • Heftruck ■ Vervroegde rij-opleiding vanaf 17 jaar

■ Gratis oefenen ■ Perfect uitgerust oefenterrein 
■ Rijlessen dagelijks op afspraak

Wij weten de weg...

Inlichtingen en
inschrijvingen

Komvest 23, 8000 Brugge

050 33 12 20
K

W
IN

K

8000 Brugge • 9910 Knesselare  
8300 Knokke • 8301 Heist-aan-Zee

DB13/428663A0

Ma. tot vrij. 9.30-11.30u. • 13.30-18u.
Za. 10-12u.

Fort Lapin 13, 8000 Brugge
Tel. 050673273, Fax 050334753

BATIBOUW
CONDITIES

DB34/657417L0

B-Park
Blankenbergsestwg 420

Unit 17
8000 Brugge

Tel. 0498/870712
Open van 10 tot 18u.

DB43/679293A1

! !TOTALE UITVERKOOP
LOFT 77

DB38/715855C1
- 50%

Excl. landelijke meubelen, verlichting, decoratie
met toest. min. economische zaken

Open: do., vrij.: 13.30-17u. Zat.: 10-15u.
Maalsesteenweg 77 Sint-Kruis - 0475736350

LINGERIE ■ CORSETTERIE ■ BADMODE
DAMES ■ HEREN ■ KINDEREN

NIEUW Zie pagina 3
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www.l lvas tgoed.be
te l .  050 200 200
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Jan Dumarey
Gistelse Steenweg 374, 8200 Sint-Andries
Tel. 050670870 • www.jandumarey.be
info@jandumarey.be

Uurwerkhersteller - juwelier sinds 1981
D

B
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FOR KIDS

Golfclub Oostburg - Brugse Vaart 10 - 4501 NE Oostburg
Tel. +31(0)117453410 - Fax +31(0)117455511

www.golfoostburg.com - info@golfoostburg.com

DB33/729209D1

1 of 2 personen: €350 p.p. all-in
3 of 4 personen: €300 p.p. all-in
5 of 6 personen: €250 p.p. all-in

12 golflessen door Dhr. Lavergne (A-Pro)

Mogelijkheid om dagelijks vrij te oefenen

Gratis toegang tot de Driving Range

Gratis oefenballen en gebruik van golfmateriaal

Kennismaking en les op ons 18-holes golfparcours

BEZOEK ONS OP
ZATERDAG 23 APRIL

TIJDENS DE OPEN GOLFDAG
MET GRATIS GOLFINITIATIES

MEER INFO: www.golfoostburg.com

MBT. Love the way 
they make you feel.

KOM OP

NAAR ONZE WINKEL 
EN LAAT U

 ADVISEREN DOOR 
ONZE MBT 
EXPERTS.

Nafasi W denimNafasi M charcoal Nafasi M/W black   

Nafasi M/W white  

Een unieke vorm van comfortabel stappen.
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ST. GILLIS SCHOENEN BRUGGE
BRUGGE Krommestraat 20
(voorheen garage Scheerens, Dudzeelsesteenweg)

MBT EVENT Met houdingsanalyse
Zaterdag 16 april van 10u. tot 18u.
Enkel in de winkel te Brugge

Kom en bewonder tevens onze nieuwe lente- en zomercollectie

ZATERDAG 16 APRIL

Tel. 050 34 03 96
Weekdagen van 10u. tot 18.30 u. 
Zat. van 10u. tot 18u.

mbt.com

DB11/730760D1

FIETSEN

THOOFT
Zie pagina 2

LEVEL
ONE

FOOTWEAR ZI
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LENTE-SCHOONMAAK!
GROTE STOCKVERKOOP
OCCASIE- & DEMOWAGENS
van 2 tot en met 9 april
UITZONDERLIJKE SCHERPE PRIJZEN

VAN BELLEGHEM
Gaston Roelandstraat 7
OOSTKAMP (baan Oostkamp - Brugge)
www.garage-vanbelleghem.be D

B
35
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Alle merken ongeacht waar aangekocht

Nieuwe slaapwinkel te Oostkamp:
Dejonghe slaapstudio
www.dejongheslaapstudio.be

Huis-aan-huisbedeling te Brugge, Assebroek, Beernem, Hertsberge, Jabbeke, Koolkerke, Kristus-Koning, Loppem, Oedelem, Oostkamp, Ruddervoorde, Sijsele, Sint-Andries, Sint-Joris, Sint-Jozef, Sint-Kruis, Sint-Michiels, Sint-Pieters,
Snellegem, Varsenare, Waardamme, Zedelgem

Kantoor: St.-Jorisstraat 20, 8000 Brugge • Tel. 050 44 21 11 • Fax 050 44 21 22 • e-mail: kantoor.brugge@roularta.be, www.tam-tam.be

46ste jaargang - week 14
van 07/04/2011 t.e.m. 13/04/2011DE NUMMER 1 IN REGIO BRUGGE

Okra Male beschikt er momenteel over
vijf petanquebanen. “Ons spelerspo-
tentieel is de laatste jaren zodanig uit-
gegroeid dat de accommodatie op
vandaag niet meer volstaat”, zegt
Janssens. Dat wordt ook beaamd
door Irène Lenoir en Fernand Lanc-
kriet, meter en peter van de petanque-
club. “De mensen die willen spelen,
moeten nu te lang wachten. Tot ruzie
is het nog niet gekomen, maar er zijn
er wel altijd die teleurgesteld zijn. Met
vijf extra petanquebanen moet er nie-
mand meer wachten.” Meer in café
tam-tam binnenin. (cgra/foto cgra)

Okra Male wil extra
petanquebanen

Manu Janssens, voorzitter Okra Ma-
le, overhandigde laatst een door
212 mensen ondertekende petitie
aan groenschepen Franky Demon
voor het bekomen van bijkomende
petanquevelden aan Sconevelde. 

Volgens Okra Male volstaat de
accommodatie niet meer.

Alfa Solution - Processiestraat 2 - 8790 Waregem
T: 056/62.76.70 - F: 056/61.55.50

E: info@alfasolution.com

A
A

/D
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28/428445A
0

Eva’s
Foot
Care
Kunstnagels
en pedicure aan huis

Info en afspraak:
0479/81 25 69

A
A

/D
B

21/448775A
0

AA/DB11/681342A1

FIESTA 1.4TDCi . . . . . . . . 2008
FIESTA 1.4i . . . . . . . . . . . 2009
FIESTA 1.6i . . . . . . . . . . . 2008
FIESTA 1.4TDCi . . . . . . . . 2010

FOCUS 1.8TDCi . . . . . . . . 2009
FOCUS CLIPPER 1.6TDCi. . 2007
FOCUS SPORT 2.0TDCi . . . 2007
FUSION 1.4TDCi . . . . . . . 2008

C-MAX 2.0TDCi . . . . . . . . 2007
S-MAX 2.0TDCi . . . . . . . . 2009
GALAXY 1.8TDCi . . . . . . . 2009
TRANSIT 300L . . . . . . . . . 2009

WWW.GHIJSELS.BE
WAREGEMSTRAAT 103 - ZULTE

TEL.: 056 60 40 51

EEN GREEP UIT ONS ASSORTIMENT
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1AA/DB35/714378C1

AA/DB21/716759C1

Zuiderlaan 70 | 8790 Waregem | T: 056 60 17 45

OPEN:
9.30 - 12.00 uur
en 13.30 - 18.45 uur
Gesloten op zondag en
maandagvoormiddag

adidas
aigle
alexandria
all stars
ambiorix
andrea catini
asics
birkenstock
blue haven
brako
bullagi
bullboxer
caroline biss
clarks
crinckles
cristofoli
crocs
cycleur de luxe
cypres
eli papanatas
esprit
etnies
fitflop
fiorelli
fly london
fred perry
friis & company
gaastra
geox
harlot
hispanitas
hugo boss
hush puppies
j'hay
kipling
koxko
lacoste

Meer modellen op www.kevinshoes.be

AA/DB22/723020C1 B
o

n Geschenk
voor elke
communicant
(geldig tot 31 mei 2011)

✁

le coq sportif
lelli kelly

litlle david
lord spencer

lorenzi
maripé

mephisto
nike

pantofola d'oro
paraboot

pedro miralles
penguin

perché no
puma
quick

ragazzi
replay
rieker

river woods
rohde

rondinella 
s.Oliver

scapa
sebago

spm
tamaris

timberland
tines

tommy hilfiger
UGG

van bommel
via uno
voltan

zapa negra
zinda

enz…

TUINMACHINESDevos

AA/DB38/724509C1

V.U. : BVBA Het Gouden Blad, Meiboomlaan 33 te 8800 Roeselare

WEKELIJKS COMMERCIEEL INFOBLAD

WAREGEM
TOTALE OPLAGE:
44.348 EX.

VOLLEDIG
POSTBEDEELD

Info: De Brauw François - Kortrijksesteenweg 1064 - 9051 Sint-Denijs-Westrem - Tel. 09 237 11 84 - GSM: 0476 40 38 41
Fax: 09 237 11 62 - E-mail: goudenbladwaregem@roularta.be

WEKELIJKS POSTBEDEELD IN: ANZEGEM (Anzegem, Gijzelbrechtegem, Ingooigem, Kaster, Tiegem,
Vichte)    DEERLIJK   (Deerlijk,   St. Lodewijk)    DENTERGEM    (Markegem,   Oeselgem,   Wakken)
KRUISHOUTEM   (Kruishoutem,   Nokere)    WAREGEM (Beveren-Leie,   Desselgem,  St-Eloois-vijve,
Waregem)  WIELSBEKE (Ooigem, St-Baafs-Vijve, Wielsbeke)  WORTEGEM - PETEGEM  (Wortegem,
Elsegem)  ZULTE  (Olsene, Zulte) 

63 Jaargang, Week 14, Woensdag 6 april 2011

055-30 44 71
www.immovanwassenhove.be

BIV 200969

VASTGOED IN REGIO
GAVERE - KRUISHOUTEM

OUDENAARDE

AA/DB39/553453F0

BIV 200969

AA/DB34/571277H0

Betrouwbare
occasies

Grotesteenweg-zuid 43
GENT-ZWIJNAARDE
Tel. 09.241.54.14

www.garagevanhoe.be

Occasies p. 3

Lambert Sleutelservice
Guido Gezellelaan 93 

9800 Deinze

Slotenmaker Lambert
Openen van deuren 24/24
Plaatsen van alle sloten

BEVEILIG UW WONING

Tel. 09 386 28 75

BEVEILIGINGSADVISEUR
(vrijblijvend advies & offerte)

A
A

/D
B

13/648614E
8

De beste rijschool in uw buurt!

Roeselare · Kortrijk · Deerlijk · Waregem · Zwevegem · Deinze · Tielt · Gavere · Torhout · Staden  

Emelgem · Izegem · Lichtervelde · Diksmuide · Oudenaarde · Moorslede · Meulebeke · Zottegem

ALLE RIJBEWIJZEN 

De beste rijschool in uw buurt!

Roeselare · Kortrijk · Deerlijk · Waregem · Zwevegem · Deinze · Tielt · Gavere · Torhout · Staden  

Emelgem · Izegem · Lichtervelde · Diksmuide · Oudenaarde · Moorslede · Meulebeke · Zottegem

Theorie-cursussen• te TorhoutOp 11 & 13 april(18.30u.-21.30u.)• te OudenaardeOp 20 & 21 april(18.30u.-21.30u.)Inschrijvingen via
theorie@rijscholenlust.be

Vergeet niet tijdig in te schrijven voor uw praktijklessen! www.rijscholenlust.be

ALLE RIJBEWIJZEN • www.rijscholenlust.be • info@rijscholenlust.be
051200948 of 056223554 of 092701932
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BMW X5 / 30D
Spacegrau, comfortzetels,
achteruitrijcamera, autom.
airco, panoramisch open dak, 
…
115.425 km
€40.600,- all in 11/2007

AA/DB36/715861C1

AA/DB13/721216C1

Kerkplein 7 | 9840 De Pinte | T 09 282 42 14 | www.vanhoutteghem.be
Henegouwenstraat 89 | 9000 Gent | T 09 233 66 10 | www.edelgedacht.be
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DORP 34
9810 NAZARETH
T: 09 385 62 53

GRATIS 1 CLIP*
NAAR KEUZE
BIJ AANKOOP

VAN EEN ZENKABRIL
*T.W.V. MAX. €34

ZENKA WEEKEND
VRIJDAGAVOND 8 (TOT 21 UUR!),

ZATERDAG 9 EN 
ZONDAGVOORMIDDAG 10 APRIL

Volledige Zenka-collectie aanwezig in alle kleuren 
met alle bijhorende clipjes

www.zenka.fr

Verander van look in 1 klik !

AA/DB36/727055C1

KLEUR- EN STIJLDAG
VRIJDAG 15 APRIL

Enkel mits afspraak 09 385 62 53 of optiek@neleleroy.be

dames- heren - Jeugddames- heren - Jeugd

Nazarethsesteenweg 65 • 9770 Kruishoutem
Tel. 09 383 56 77

www.texandrea.centerall.com
Alle dagen van 9-12u & 13.30 - 19u

zondagvoormiddag 9 tot 12u
gesloten: maandag en zondagnamiddag

De
lente
is er !!
De
lente
is er !!
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TOMMY HILFIGER • MC GREGOR
• VAN HASSELS • HUGO BOSS •
CUSTO • PAUL SMITH • ENERGIE
• RARE • ESSENTIEL • PAULINE B

• REPLAY • AMERICAN OUTFITTERS
• NOLITA • MISS SIXTY • CERISE

• ORNELLA • PEPE JEANS …

KREKELPUT  10  • 9700 OUDENAARDE  • 055 31  26  35
(op  100m van  de  mark t  v i a  B roods t raa t )

CH ILDRENSWEAR 0  -  18  JAAR
open ingsu ren  :  ma :  14  -  18u30 • d i  -  za .  :  10  -  12u  &  14  -  18u30
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TOTALE
UITVERKOOP
W E G E N S  O P K N A P B E U R T  VA N A F  6  A P R I L  2 011

Dorp 24, 9810 Nazareth, 
09 222 20 25, info@snuffelknuffel.be

Spring is in the air...

-10% 
*

* op 

zomerkleding 

en –schoenen

*O
p

 verto
o

n van d
eze ad

vertentie.

ZOEKT EIGENDOM
TE KOOP!

OUDENAARDE
AALSTSTRAAT 132

GENT-RONSE-BRAKEL

www.nobels.be
voor afspraak 055309290

GEEN RESULTAAT =
GEEN KOSTEN

DB31/729654H8

AA/DB13/781316J8

DRINGEND
EIGENDOM
GEZOCHT

0479 37 59 20
www.hautekeeteimmo.be

Brugstraat 184 - 9880 Aalter - tel. 09 237 11 61 - fax 09 237 11 62 - fonteintje@roularta.be

7 april 2011 week 14

- Nationaal, 
Internationaal

- Meubelbewaring
- Liftwerk

•
Zande 54,

9850 HANSBEKE
•

Tel. 09-371.81.69
www.verhuispaelinck.be

DB11/508176L7
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HANSCO VERHUUR & VERKOOP
0472 511 737

gereedschappen en aanhangwagens
www.hansco.handelsgids.be

Langemunt 82                                          9850 NEVELE

AA/DB21/706312C1

AA/DB36/715286C1

SLAGERIJ LIEVEN
Felix D’Hoopstraat 30 - Tielt - 051 40 07 60

Stationstraat 89 - Tielt - 051 62 49 96

Iedere maandag en dinsdag:

Gemengd gehakt en
kalfsgehakt

1 KG + 250 G GRATIS
Specialiteit
van het huis:

Italiaanse pasta
Spaghetti maison

HET
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HET
DEURENHUIS

HET

DEUREN HUIS

HET
DEURENHUIS

200 deuren
in de

woontoonzaal

200 deuren
in de

woontoonzaal

Lindestraat 8 • 9880 Aalter
Tel. 09/219.90.33 • Fax 09/219.90.73
anbruggeman@skynet.be
www.hetdeurenhuis.be

30 JAAR ERVARING IN
BINNENDEUREN, GLASDEUREN,

TRAPPEN, PARKET EN
LAMINAAT, PLAFONDS

DESIGN ■ MODERN
Het grootste gamma glazen deuren in toonzaal

NIEUW: RAMEN EN BUITENDEUREN

EEN AANGEPASTE TRAP voor elk interieur

ALLE PARKET EN
LAMINAAT
VLOEREN

10 mm ■ 15 mm ■ 21 mm

De nieuwste
creaties ➔
in massieve
deuren

Retrodeuren
in alle stijlen
& kleuren

ALTIJD OPEN OP ZONDAG VAN 14u tot 18u
Toonzaal open: do-vrij - za: 10u - 12u & 14u - 18u. Zo: 14u - 18u
Ma, di, woe op afspraak: tel 0477 27 52 51

PROMOTIE APRIL

Design-
deuren,
afgelakt

€399,-

AA/DB37/715413C1

DE FIETS MET TRAPBEKRACHTIGING !!

Levering:
direct !

De enige echte
topkwaliteit!
Kom hem proefrijden.

ALLE
TOPMERKEN

IN STOCK

Steenweg op Deinze 106 • AALTER-LOTENHULLE • tel. 09.374.77.20

LIPSANTOINE
Bezoek onze

website
www.lips.be

APRIL= ACTIEMAAND
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36/725540C
1

Met
hydraulische

schijfrem

TE HUUR
Professionele

verticuteerder - ontmosser -
hakselaar - motoculteur

COPPENS tuin- & adviescenter
Landegemstraat 5 - 9850 Nevele

Tel.: 09/371 59 22 - Fax: 09/371 89 35
e-mail: info@coppens.be
website: www.coppens.be

AA/DB14/725550C1

LENTE BIJ TUIN-EN
ADVIESCENTER COPPENS
NIEUWE COLLECTIES 2011 !!!
KOM ZE ONTDEKKEN 
NIEUW : OUTLET STORE

Urseldorp 15, 9910 Ursel

TOTALE UITVERKOOP

20% KORTING
(wegens verbouwing)

vanaf 1 februari

OP KINDERSCHOENEN
COLLECTIE ZOMER 2011

AA/DB38/725567C1

Eigen borduur– en bedrukking- 
atelier!! 

www.develdbloem.be
Loskaaistraat 15 A, 9880 Aalter -09/374.62.16 

AA/DB29/725610C1

STOCKVERKOOP
TOPMERKEN
A L L E S  -60%

Zie pag. 17 
DB26/727098C1

Hubert d’Ydewallestraat 18, 8730 Beernem, T 050 78 16 20 
Open van 9u30 tot 12u en van 14u tot 18u30 
Zondag en maandagvoormiddag gesloten
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Privéparking met rechtstreekse toegang tot de winkel. Privéparking met rechtstreekse toegang tot de winkel. 

P
Inrit: 

KuiperskaaiVLAANDERENSTRAAT 110 • 9000 GENT
Tel. 092250036    vandenbussche.wines@skynet.be
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Fijne neuzen ... sinds 1870

WIJN VAN DE MAAND
Château Haut Guiraud 2008
Côtes de Bourg

Normale prijs: A6,80
Promotieprijs: A5,40

Een klassieke rode bordeaux,
gemaakt van overwegend
Merlotdruiven, wat hem heel zacht
maakt. Deze druif verleent hem
een grote harmonie en is zeer
elegant van structuur en kan nog
enkele jaren bewaard worden. 
Past bij rode vleesgerechten, ook
met een saus. 

Vanaf 12 flessen, in 1 afname. Prijs
btw inbegrepen. 
Gratis thuislevering vanaf 24
flessen, contante betaling. 
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Zie pagina 6AA/DB14/728372C1

MEGA-VERKOOP.BEMEGA-VERKOOP.BE

DAMES- , HEREN- &
KINDERKLEDIJ

DAMES- , HEREN- &
KINDERKLEDIJ

Zie pagina 23AA/DB21/729867D1

OPTICIEN
OPTOMETRIST

CONTACTLENZENCENTRUM

OPTIEK
KOEN

SIERENS

Brugstraat 184 - 9880 Aalter - tel. 09 237 11 61 - fax 09 237 11 62 - wegwijzer@roularta.be
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Verbruik minder
en geef minder uit.

op pagina 16.
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EUROPESE ACADEMIE VOOR
NATUURLIJKE GEZONDHEIDSZORG

Gezondheidstherapeut • Voedingsconsulent • Herborist
OPEN DAG GENT, KaHO Sint-Lieven, Gebr. Desmetstraat 1

vrijdag 13 mei 2011. 
19.30 u.: toelichting opleidingen

Studiegids: europeseacademie@skynet.be
www.europeseacademie.be
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+Notariskrant
centraal uitneembaar

SUPERACTIE
WIN een Xbox Kinect 

Zie Speel mee

De Jeugdboekenweek,
van 19 maart tot 3 april,
is het grootste kinder-
boekenfestival van
Vlaanderen. In elke bib
of school staat wel een
activiteit gepland. The-
ma dit jaar is ‘gehei-
men’. Kinderboeken
vertellen vaak verhalen
waarin geheimen een
belangrijke rol spelen.
Tijdens de Jeugdboe-
kenweek wordt op zoek
gegaan naar de mooiste,
spannendste en droe-

vigste geheimen in boe-
ken. Om het thema nog
meer kracht bij te zet-
ten, sloegen 55 auteurs
de handen in elkaar en
penden een geheim ver-
volgverhaal neer. Je kan
zelf – als een volleerde
ontdekkingsreiziger –
op zoek gaan wie welk
deel van het verhaal
voor zijn rekening heeft
genomen. Je vindt het
volledige vervolgver-
haal via de site www.
jeugdboekenweek.be.

Boeken vol geheimen

Gent en rand

W11 - van 16 tot en met 22 maart 2011 - Vlaanderenstraat 42, 9000 Gent - Tel. 09 269 87 11 - Fax 09 269 87 12 - e-mail : kantoor.gent@roularta.be

GENT - Aanstaande maandag vindt
op de Vrijdagmarkt een wereldrecord-
poging handen schudden plaats. Als
2634 duo’s erin slagen om elkaar die
dag (om 16.30 u) gelijktijdig een hand
te geven, dan komt de actie officieel in
het Guinness Book of Records. Maar
de recordpoging is geen vrijblijvende
organisatie : de Hogeschool Gent, de

Gentse universiteit en het stadsbe-
stuur willen er de Dag tegen Racisme
mee in de aandacht plaatsen. Het gaat
om een initiatief van studenten van de
HoGent, die daarvoor alle logistieke
steun kregen van het stadsbestuur.

(HADD)

Schud mee aan wereldrecord

� LEES MEER, PAGINA 2

Voor de gelegenheid had de Circuspla-
neet de evenementenweide aan het dui-
kersdok op de Blaarmeersen ingepalmd.
Daar hielden ze hun Circolympics, een
soort Olympische Spelen, maar dan met
circuskunstjes. Concreet was er onder
meer een competitie zaklopen, een
wedstrijd kruiwagenlopen en zelfs een
heuse diabolo-contest, waarbij kandi-
daten de diabolo zo lang mogelijk draai-
end moesten zien te houden. Leuk de-
tail : de tegenkandidaten mochten el-
kaar hierbij vrolijk saboteren. En circus,
dat is ook zot doen. Daarom had de Cir-
cusplaneet ook een eigen, knotsgek
kapsalon mee gebracht, waar de klanten
allerlei kleuren en krullen in hun haar
kregen aangemeten. Aanleiding voor
deze Circolympics was de vijftiende ver-
jaardag van de Circusplaneet. Waarvan
ze meteen ook gebruik maakten om een
eigen circustent aan te kopen. Met de

opbrengst kreeg dat project alvast een
goede start. Het is de bedoeling dat die
tent tijdens de Gentse Feesten wordt
voorgesteld. (HADD/foto SAVD)

Circolympics voor tent
GENT - Het vrolijke gezelschap van de Circusplaneet zit nooit om een
stunt verlegen. Om aandacht te vragen voor hun zoektocht naar een eigen
circustent, organiseerden ze de ‘Circolympics’. 

Circuspret onder de stralende zon.

GEBROKEN
GEBIT

Beste kwaliteit

prijsverhouding

Klaar in 1 uur ➜ Met garantie
op versteviging. 

St.-Michielsplein 20, GENT centrum
tel. 092239308

Alle dagen open van 9.00u. - 12.00u. en van
14.15u. tot 17.00u. zaterdag tel. afspraak D
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TEL. 09 236 56 31

ROOFING, EPDM-RUBBER
20 jaar waarborg - Gratis offerte

PLATTE
DAKEN

Vochtproblemen?
30 jaar WAARBORG*

Homeprotec injecteert met een actief vochtblok-
kerende gel, monteert een zoutblokkerend buffer,
bepleistert uw muren volledig opnieuw. 
(*) Bij injecteren

• 20 jaar ervaring •

Doe er nu wat aan - www.homeprotec.be
of bel 09 227 25 27

INJECTEREN TEGEN OPSTIJGEND VOCHT

DB36/619995J0

Openingsuren: 9.30 u. - 18.00 u. 
Zaterdag 9.30 u. - 17.00 u. 
Zon- en maandag gesloten. 
Ook open op afspraak.

Gasmeterlaan 39 • 9000 Gent
Tel. +32(0)9 2331358
www.camadecor.be

• Keuken- en badkamerinrichting
• Maatwerkkasten
• Bekleding wanden, vloeren
• Aanpassing water, elektriciteit
• Kleine verbouwingswerken
• Maatwerk
• Eigen personeel *Voorwaarden vindt u in de winkel, bij bestelling tot 30/04/2011

GRATIS*

PLAATSING
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Leiekaai 18, 9000 Gent
(bij Phoenixstraat) 09 216 70 50
www.garagenam.be

Das Auto.

Ontdek de nieuwe
JETTA in onze showroom
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Nr 1 in SERVICE - Herstellingen alle merken

Groenstraat 76
OOSTAKKER 

(Lourdes)
Tel. 09 251 06 84
www.gobeyn.be

Zie blz. 6
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F I T -  E N  G E Z O N D H E I D S C E N T R U M

OPENDEUR-
WEEKEND

Zaterdag 19 maart
(9u.-14u.)

Zondag 20 maart
(13u.-17u.)

AC T IE

A50
KORTING
(geldig 
t.e.m. 
9/4/2011)

Hundelgemsesteenweg 461
9050 Gentbrugge (GENT)

092237772
www.infraligne.be

D
B

4
7
/7

0
4
8
3
4
B

1

GRATIS PEDIGREE DENTASTIX
ZIE VERDER IN DEZE KRANT

ALLES VOOR MIJN DIER

MAXI ZOO

GROTE MERKEN
KLEINE PRIJZEN!

TEGELOUTLET

Prijzen gelden bij zelfplaatsing, dus zonder tussenkomst van aannemers of tegelzetters, contante betaling en afhaling/levering vóór einde van de maand.Prijzen gelden bij zelfplaatsing dus zonder tussenkomst van aannemers of tegelzetters contante betaling en afhaling/levering vóór einde van de maand

eindereeksen: -50% tot -70%
magazijnresten: vanaf 0,25/m2

loten en mindere keuzen: vanaf 9,90/m2

Tegelbedrijf De Ganck - Hundelgemsesteenweg 290 - 9820 Merelbeke

WIJ VLOEREN MAANDELIJKS ONZE PRIJZEN

Porcelanosa, Venis, Sichenia, Viva, Refin, Portobello,  Casalgrande,
Eagle Brand, Fanal, Atlas Concorde, Rex, Cerdomus, Grespania,

Keope, Daugres,  Asa, Polis, natuursteen, mozaïek, e.a. 

Zaterdag 19 maart 2011
van 12 tot 17 u
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DB13/713082C1

NIEUW !!

OP DE GENTSE
AUTOMARKT

Zie pag. 46 & 47

TOKIO - De zware aardbeving van
8,9 op de schaal van Richter en de
daaropvolgende tsunami hebben het
noordoosten van Japan in een ware
hel herschapen. Ontreddering troef
nadat de tsunami er een enorme ra-
vage heeft achtergelaten. Er zijn tot
nu toe 1.300 doden geteld, maar dat

cijfer kan de volgende dagen nog op-
lopen. Er zijn geen Belgen onder de
slachtoffers. Volgens reddingswer-
kers die ter plaatse zijn, is er vooral
een tekort aan drinkwater in de ge-
troffen gebieden. Gisterenmorgen
vond een ontploffing plaats in de
kerncentrale Fukushima waarbij een

deel van het dak instortte. Even werd
gevreesd voor een nucleaire ramp.
Uit voorzorg werden alle inwoners in
een straal van 20 kilometer rond de
centrale geëvacueerd. 

(maf/foto bel)

Ontreddering en angst in Japan
Een Japanse vrouw doolt met haar hond door de resten van haar huis.

D Actua

Elke schooldag wordt gemiddeld ook
meer dan één seksueel misdrijf geno-
teerd. Tijdens de hele referentiepe-
riode, van 2008 tot en met het eerste
kwartaal van 2010, werden ook acht
moorden en doodslagen geregi-
streerd in de Belgische onderwijsin-
stellingen. In absolute cijfers werden
in 2008 2.916 gewelddelicten geregi-
streerd, het jaar daarop 2.994 feiten
en in het eerste kwartaal van 2010 re-
gistreerde de politie 1.032 feiten.
Van alle geregistreerde feiten neemt
Vlaanderen 41 % voor haar reke-
ning, Wallonië 46 % en Brussel de

resterende 13 %. De cijfers komen
van minister van Binnenlandse Za-
ken Annemie Turtelboom (Open
Vld) op vraag van senator Guido De
Padt. Over de niet-geregistreerde cri-
minaliteitscijfers is geen informatie
beschikbaar, net zomin als over het
profiel van de dader en het slachtof-
fer. Turtelboom erkent dat voor een
goed afgestemd preventie- en veilig-
heidsbeleid inzake geweld op scho-
len, het noodzakelijk is een duidelijk
beeld te krijgen van de omvang en de
evolutie van het fenomeen. Naast
aangifte bij de politie vindt de minis-
ter het aangewezen dat scholen over
een eigen incidentenregistratiesys-
teem beschikken. Tien procent van
de echte probleemjongeren zijn vaak
oorzaak van vele geweldsdelicten op
school. (maf)

16 MISDRIJVEN
PER DAG

BRUSSEL - Iedere schooldag
worden in België gemiddeld zes-
tien geweldsdelicten geregi-
streerd in onderwijsinstellingen.
In veertien gevallen gaat het om
opzettelijke slagen en verwon-
dingen. 

D Actua

Racing Genk lost de rol
GENK - Racing Genk gooide zijn leiderspositie te
grabbel door thuis met 0-2 te verliezen tegen Wester-
lo. De Limburgers lossen daardoor de rol en staan –
met nog één speeldag in de reguliere competitie voor
de boeg – één punt achter op Anderlecht. Paars-wit
kon, in zijn eerste match zonder de naar Rusland ver-
trokken Boussoufa, ook niet winnen : het bleef ste-
ken op een 1-1 bij Eupen. Standard klopte rode lan-
taarn Charleroi met 0-2. (JV/foto bel)

Lukaku scoort en dankt de hemel.

BRUSSEL - Goed nieuws voor wie zijn portie vrieskou nu écht wel ge-
had heeft : in de eerste helft van volgende week wordt het erg zacht, met
temperaturen tot 18 graden. Daar is de lente ! Nog even geduld evenwel,
want vandaag is er nog veel bewolking en soms kan er wat lichte regen
vallen. De maxima liggen tussen 8 en 12 graden. Morgen blijft het droog
en schijnt de zon af en toe. We halen maxima van 11 tot 14 graden. Dins-
dag gebeurt het : flink zonnige perioden bij 14 tot plaatselijk 18 graden.
Woensdag is er nog geregeld zon, maar daarna komt er meer bewolking
opzetten. Het wordt dan ook meteen weer minder zacht. (JV)

Volgende week lente : 18 graden “Ik ben bereid
om met N-VA in

dialoog te
treden over de

meerjaren-
begroting”

D Interview binnenin in Actua

Yves Leterme

SUPERACTIE

D Binnenin

Documenten
die de wereld
veranderden

GEWELD OP SCHOOL

DAGELIJKS
SEKSDELICT 

* Als je de enige bent met de 6 juiste nummers.

TREKKING ELKE MAANDAG
1.000.000 €*

GEEF JE DROMEN MEER KANSEN. 

ZONDAG 13 MAART 2011 - DE ZONDAG WORDT GRATIS AANGEBODEN ZONDER ENIGE AANKOOPVERPLICHTING – KANTOOR KORTRIJK : 056 27 00 11. Weekblad - P911188

WEST-VLAANDEREN ZUID

zondag
de De Zondag is de zondageditie van De Streekkrant 
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ROULARTA MEDIA GROUP
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ROULARTA IS A 50% PARTNER (TOGETHER WITH DE PERSGROEP) IN  

THE VLAAMSE MEDIA MAATSCHAPPIJ: VTM, 2BE, VITAYA, VTMKZOOM,  

JIM, Q-MUSIC, JOE FM, PARATEL, STUDIO-A.

VMMa

STUDIO-A

VTM

2BE 

VITAYA

VTMKZOOM

JIM

Q-MUSIC

JOE FM

PARATEL

REGIONAL TELEVISION

KANAAL Z
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ROULARTA MEDIA GROUP

THE VLAAMSE MEDIA MAATSCHAPPIJ
THE STUDIO-A PRODUCTION HOUSE 

2010 the Vlaamse Media Maatschappij (VMMa) completed its 

TV portfolio by investing in the lifestyle channel Vitaya. Now, in 

addition to the general public station vtm, the more mascu-

line 2BE, youth channel JIM and children’s channel vtmKzoon, 

VMMa also has a specific women’s channel. VMMa continues 

at the same time to diversify, adding brands like online culinary 

platform zesta.be, promotion platform puntavista and Starway 

Film Distribution. 

One of the highlights of 2010 was VMMa’s taking the presti- 

gious Golden Rose television award for Benidorm Bastards. 

This is a production by Shelter, which is part of Studio-A.

Studio-A can look back both literally and figuratively on a 

golden year. With Benidorm Bastards its ‘Shelter’ label earned 

two golden roses in Lucerne (one for best comedy and one for 

best programme). With its fifth season on the air Zone Stad had 

its best year ever (averaging over 800,000 viewers and with a 

34% market share in VVA 18-54). Familie maintained its posi-

tion and the Ella telenovela is doing significantly better than its 

predecessor, David. In its second season, M!LF was the highest 

scoring 2BE programme in 2010. Finally, the newly-introduced 

Anne’s Flemish 10 is giving a positive stimulus to the Flemish 

music industry. 

For 2011, expectations are again high. Familie enters its 20th 

season – making it a real party year –, and Wat Als? is ready 

and waiting to succeed Benidorm Bastards. Add to this the ris-

ing ratings of Ella and a new season of Zone Stad, and it is clear 

that Studio-A will take pole position at both vtm and 2BE. 

2010 was a vintage year at Vlaamse Media 

Maatschappij. After two difficult crisis years in which we 

worked on our costs, our advertising sales rose sharply, first 

in television and then in radio. This combination of improved 

cost control and sales growth gave us a very nice return. 

Which immediately allowed us to invest further in our 

company, both in our existing brands vtm, 2BE, Q-music, 

JOE fm, JIM and vtmKzoom, and in new brands such as 

Vitaya, zesta.be and puntavista.

’’

’’

PETER QUAGHEBEUR 

DIRECTOR-GENERAL 

VMMA 
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VTM: FLANDERS’ LARGEST 
COMMERCIAL FAMILY TV CHANNEL 

In terms of news items, 2010 was one high point 

after another. There was the massive rescue operation in 

Chile for the 33 miners blocked underground for over two 

months. For me this was the peak professional experience of 

the year. There was the journey itself, which lasted 36 hours, 

seemingly to the end of the world, and then sitting around  

and waiting in a huge media camp, where more than 1800 

journalists had pitched their tents wherever they could. After 

a few days we had a really close rapport with the family we 

were following.

KATLEEN PEERAER

FINAL EDITOR  

AND REPORTER  

TELEFACTS 

’’

As a channel for the whole family, vtm plays an important role 

in Flemish households. Every day an average of nearly 2 million 

people tune in to Flanders’ largest commercial broadcaster 

with a 24.1% share of VVA 18-54. 

In 2010 vtm again opted for a mix of old favourites and inno-

vations. Absolute top audience drawers were Boer zkt Vrouw, 

Mijn Restaurant! and De Beste Hobbykok van Vlaanderen. Aspe, 

Zone Stad and Familie were also among the top 10. Also scoring 

remarkably well were the new programmes Tegen de Sterren 

op and My Name is, as well as Benidorm Bastards, coming over 

from 2BE. 

The linchpin remains the regular early evening schedule of 

Familie and Het nieuws. At the start of 2011 the latter was 

relooked, and experts like Paul D’Hoore were brought in to give 

additional comment on the news of the day. In summer and 

autumn came two new programmes, de Stip and De Maandag-

show, which immediately conquered permanent niches. The 

weekend was strengthened by, among others, Zot van Vlaan-

deren.
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VTMKZOOM: CHILDREN’S CHANNEL
JIM: YOUNG PEOPLE’S CHANNEL 

vtmKzoom was born as recently as the end of 2009, but one 

year later, with a market share of 11.3% of 4-14-year-olds, it 

is already one of the leading children’s commercial channels. 

In terms of co-viewing (parents and children together) this 

children’s channel also scored very well. Cross-generation 

content is clearly in vtmKzoom’s DNA, other key elements 

being: Flemish, high quality and non-violent. This same DNA 

is found in programmes like Urbanus Vertelt, Hallo K3 and 

Pippi Langkous. 

The two figureheads Arne and Joyce could be seen, not just 

on screen, but also during the vtmKzoom band summer tour. 

The world record Easter egg hunt in the Plopsaland chil-

dren’s amusement park and the popular seaside Nijntje (Mif-

fy) exhibition prove that vtmKzoom is really alive in Flanders.

VMMa’s young people’s channel is now the largest in Flan-

ders. Moreover, JIM has evolved from a TV brand into a mul-

timedia youth brand. ‘Today’s youth’ is in need of a brand that 

is ‘in sync’ with social media, trends, events and interactiv-

ity. The JIM faces are more than presenters. They are artists, 

musicians, actors, ... people who command respect for their 

talent. The introduction of a new multi-colour look, together 

with 24 hours a day live stream JIM on the website, chats with 

VJs, the latest clips, and more, give a mix of fun and enter-

tainment that goes down well.

INGE TOSSYN, 

PRODUCTION ASSISTANT 

VTMKZOOM - VtmKzoom is 

a baby that is growing fast, and 

that I am already very proud of. 

In October we celebrated our 

first birthday and it is great 

to see that the channel is 

already so well-known among 

children. One big memory from 

last year for me is our presence 

at Pennenzakkenrock  

(a one-day children’s music 

festival) and my first encounter 

with more than 20,000 enthusi-

astic kids.

’’

2BE: FILMS, SERIALS, HUMOUR, SPORT
VITAYA: LIFESTYLE TELEVISION CHANNEL

LIEVE VYVERMAN, DEPUTY PROGRAMME DIRECTOR CONTENT - In recent months, I’ve 

found the consistent yet audacious work on the vtm brand the absolute topper of the entire program-

ming team. Highly commendable in my eyes are also the bold and creative initiatives taken, with limited 

resources, for 2BE.

’’
’’Alongside its vtm family channel, VMMa has, in 2BE, a sta-

tion that comes out fighting, with challenging and daring pro-

grammes from home and abroad. In 2010, 2BE’s market share 

rose to 9% in VVA 18-44.

The chart of 2010’s most watched programmes clearly indi-

cates where 2BE’s strengths lie: a handful of well-chosen and 

talked about local productions like M!LF and Benidorm Bas-

tards, American series, movies and live sports. 

Late in 2010, VMMa took over the lifestyle channel Vitaya: 

a strong brand that VMMa wants to turn into a jewel. Vitaya 

has over the years taken a unique position in the television 

landscape, being synonymous with positive, high quality pro-

grammes which explain current issues in an accessible way.  

At the start of 2011 the fixed appointments in the Vitaya daily 

programme were strengthened and theme evenings intro-

duced. In autumn 2011 Vitaya will undergo a more thorough 

reformatting.
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DIVERSIFICATION AND 
INTERACTIVE COMMUNICATION 

One of the strategic priorities of the Vlaamse Media Maat-

schappij in recent years has been diversification. Tapping 

new sources of revenue and setting up new activities make 

the company grow stronger.

Since 2007, there has been JIM Mobile, with now more than 

550,000 prepaid customers. In 2010 a ‘JIM Mobile Blue’ sub-

scription formula was also launched.

Three major new projects were begun last year:

Starway Film Distribution (SFD), a collaboration with the 

entertainment group eOne, promotes and distributes many 

international films in Belgium and Luxembourg. SFD started 

in October and has since then brought out three films.

Surfers will find a full range of culinary information on culi-

nary zesta.be, the online inspiration and coaching platform. 

Both laymen and experienced chefs can find there (video) 

recipes, seasonal tips and helpful explanations from the 

many zesta chefs.

Puntavista.be, a collaboration with RTL in the south of the 

country, gives a comprehensive but clear overview of the 

thousands of promotions that retailers and customers- 

advertisers offer each week. 

Paratel is a 100% subsidiary of VMMa. As a technical facili-

tator for SMS and IVR services, the company maintained its 

market lead in 2010. This included extending the deal with 

Roularta for marketing the puzzles in their magazines (in 

collaboration with Digital Data). Paratel also made sure that 

voting sessions went ahead perfectly for a number of suc-

cessful TV programmes on both vtm and RTL (Sterren op de 

Dansvloer, So You Think You Can Dance, Mijn Restaurant!, 

Star Academy and others).

In 2010, Paratel remained the country’s largest analogue 

teletext manager with a portfolio that includes the tele-

texts of vtm, 2BE, JIM, RTL-TVI, ClubRTL, PlugRTL and MTV  

Networks Belgium (MTV and TMF).

Early in 2010 Paratel created a solution for the video offer-

ing on the Sport.be website. Later in the year, the mobile 

website m.vdab.be was created. For Belgacom, Paratel built  

the Belgacom Skynet EPG, a mobile version of the standard 

Electronic Program Guide.

KATHY KING, CONTENT COORDINATOR ZESTA - On November 8 the culinary 

platform zesta.be was launched. This was one of the highlights of 2010. Starting this 

platform from scratch was a once-in-a-lifetime opportunity. My job is to supply the site with 

content that will inspire all surfers who love good food and everything related to it. I also try 

to solve cooking problems, a service that our visitors really appreciate.

’’
Q-MUSIC: MUSIC, FUN, ACTION
JOE FM: HITS FROM THE ‘70S TILL NOW 

Q-music is strengthening its market leadership, with a mar-

ket share of 25.7% in the 18-44 group. Q-music is particularly 

strong among young people.

In the musical area, Q-music did not stand still. In late Octo-

ber it launched, next to the Top 40 Hitlist, its iTunes Top 30, the 

most up-to-date chart in Flanders. Het Geluid (The Noise), the 

Q-Beach House and Foute Party (Wrong Party) also had their 

customary places in the Q-music action plan. 

Sven and Kurt again came up with lots of fun stunts: the Draai-

ende Studio (Spinning Studio) followed on the heels of the Vlie-

gende Studio (Flying Studio). And in the Q-restaurant, listeners 

had an opportunity to test their 

cooking and serving skills. After 

that, in Ornelis & Rogiers staan 

bij je op (Ornelis & Rogiers wake 

up in your house), they presented 

their morning show live from lis-

teners’ homes.

2011 is Q-music’s tenth birthday 

year, an anniversary that will be 

celebrated in due style. Behind 

the screens the station is also in-

vesting in new voices, thanks also 

to the Q-academy, and in new for-

matting and extensive digitisation.

With an 8.5% market share in the 30-49 group, JOE fm is very 

much complementary to Q-music. An excellent result for a ra-

dio station that is barely one year young! JOE fm is the music 

station par excellence. Throughout the year listeners voted 

their favourite songs from a particular decade for the many 

charts to be heard on JOE fm: The 60ies top 600, The 70ies 

top 700, I love the ‘80s top 800 and the chart of charts, the Hit 

Archive Top 2000.

Their voices were heard not just during the tops but also during 

the Great Requests Week, in which the JOE DJs played nothing 

but listener requests from 6 in the morning to 7 at night. But 

radio is not just music: the addic-

tive radio game WHO ARE WE was 

back on the air in 2010. 

JOE fm is today solidly ensconced 

in the radio landscape. We en-

ter 2011 with undiminished elan. 

Music and smile will again be the 

mainsprings for JOE fm’s second 

birthday. 

ANKE BUCKINX, RADIO EDITOR - For four years now I’ve 

been Wim Oosterlinck’s regular sidekick during the evening peak at 

Q-music. For five weeks during the summer holidays Wim and I took 

care of the Q morning show. The one downside was having to get up 

ridiculously early in the morning. Doing morning radio is simply the best 

job there is. Sitting with a delicious coffee telling people what’s in the 

newspapers, being a bit silly sometimes: it’s marvellous!

’’ ’’
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KANAAL Z/CANAL Z: 
FINANCIAL-ECONOMIC REPORTING

’’
STIJN WUYTS, EDITOR KANAAL Z - With Kanaal Z, 

we bring an exciting mix of news and interpretation of anything 

related to economics and finance. And that’s important for 

everyone. I’ve been one of the newsroom journalists since 2008. 

Our job is to summarise news items into eye-catching 90-sec-

ond TV features. I also regularly play editor. I then direct our 

journalists, consulting with them on which news items to broad-

cast and how. Occasionally you will also see me on the screen, 

when I replace one of our anchormen on the news, the daily 

market talk or Z-Expert.

’’
Kanaal Z and Canal Z, the only business stations in Flanders, 

Wallonia and Brussels, stand for reliable economic news 

with a clear view on business, economics and money. Both 

are open, generalist channels, providing interpretation and 

inspiration in a rational and intellectually enriching manner.

Kanaal Z and Canal Z’s varied offering and their innovative 

approach are creating strong loyalty and are leading many 

viewers to install digital TV in their homes. This is borne out 

by the latest ratings. Every week the two channels are viewed 

by around 1,150,000 people; on a monthly basis, Kanaal Z 

and Canal Z can count on some 2.85 million unique viewers. 

With an average daily reach of 270,000 viewers (source: small  

audiometry) the two channels confirm their solid position in 

the overall TV offering.

Kanaal Z and Canal Z target not only entrepreneurs and 

managers, but also the financially committed citizen. 

Programmes like Z-Nieuws, Z-Beurs (stock market) and  

Z-Expert provide up-to-date social, economic and financial  

reporting from both Belgium and wider afield. Z-Onderne- 

men, Z-Business and Z-Wijzer are aimed at viewers wanting 

to acquire a deeper understanding and evolve further within 

the business environment, while Z-Boek, Z-Steden (cities) 

and Z-Talk offer inspiration to a more general audience. 

Another strength of Kanaal Z and Canal Z is their loop-broad-

casting formula, which enables both stations to broadcast a 

highly informative news programme throughout the week. 

The first part, containing reports from the news unit at the  

vtm editorial centre, is then followed by Z-Beurs and Z-Expert, 

coming from the Brussels Media Centre in Evere, where 

more than 300 top journalists provide non-stop internet  

reporting, news commentaries and in-depth journalism for 

the Group’s magazines from a multimedia newsroom.

During the weekend, topical themes are explored further in 

discussions with businessmen and politicians. Inspiration 

and relaxation is provided by programmes like Fleet TV and 

Masterclass.

REGIONAL TELEVISION: 
LOCAL NEWS BROADCAST IN LOOPS

MARISKA BLOMMAERT, ACCOUNT 

MANAGER RTVM - Since February 2010 I’ve been 

part of a small but determined new team at RTVM, 

tasked with blowing fresh air into the national 

advertising for all Flemish regional stations. As 

account manager I am often out on the road 

discussing media plans with advertisers or 

agencies. In so doing I try to think ‘out of the box’ 

and adapt to today’s market; in other words, 

producing creative formulas to measure. 

Apart from the commercial side, I also look after 

production matters, which is logical, given my 

work experience. I am the contact point for our 

customers if they need a spot, an infomercial or a 

programme.  

By starting with RTVM I’ve really taken a new 

career direction, and with it a real challenge. 

Today we can look back on a fruitful and instruc-

tive year in a dynamic and very human team 

environment. The result ... regional television is, 

more than ever, back on the map!

’’

’’
16 years ago it was Roularta that devised the formula for  

regional television: local news broadcast in a continuous loop 

for maximum reach.  

Roularta today has a 50% participation in the Regionale Media
Maatschappij (RMM) along with the two non-profit organi-

sations that hold the licence for West Flemish broadcasters 

WTV and Focus TV. The two channels are housed together 

in Roeselare, with joint editorial, promotional and advertising 

management. Picstory is the internal production house mak-

ing information-carrying cartoon stories for businesses and 

governments.

In Brabant Roularta provides the advertis ing sales manage-

ment for Ring TV.

National advertising is managed from the Roularta Media Cen-

tre in Zellik by RTVM, a media management company in which 

three Flemish media groups (Roularta, De Persgroep and  

Concentra) all participate.

The regional channels reach 1.25 million viewers daily, making 

them an interest ing target group for national and local adver-

tising campaigns and for communication by regional, provin-

cial and city governments.
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ROULARTA PRINTING: 
BELGIUM’S LARGEST PRINTING CENTRE 

MARIO DEROCK

CHIEF SUPERVISOR 

ROULARTA PRINTING

’’

’’
As chief supervisor of Roularta Printing, my 

job together with my colleagues is to control the productivity 

of the machinery and the quality of the delivered printwork. 

This also includes training staff and launching new produc-

tion lines. 

Back in 2008 I was given the task of launching the new 72 

page Lithoman press. This was a major undertaking I now 

have to repeat in 2011, along with our operator team and 

technical department, as our Lithoman 72 is getting a twin 

brother this year.

Roularta Printing in Roeselare is Belgium’s largest print-

ing centre, where top quality newspapers and magazines are 

produced for home and abroad. 

Roularta Printing works with a range of heatset offset press-

es to produce all the Group’s own Belgian, French, Dutch and 

Adriatic newspapers and magazines. A further 30% of turn- 

over (30 of the 100 million euros) comes from printing orders 

for the European market.

Roularta Printing is equipped with a special heatset printing 

infrastructure. A MAN Colorman press can print in heatset 

full colour up to 64 pages broadsheet or 128 pages in tabloid 

format. A Mitsubishi configuration can print in heatset full 

colour up to 48 pages broadsheet or 96 pages tabloid. Along-

side these superpresses, Roularta works with 72, 48 and 16 

page magazine format presses. The MAN Colorman is the 

world’s largest heatset rotating press. It is used to produce 

the De Streekkrant and De Zondag free newspapers, but also 

Steps City Magazine and other city and weekend magazines 

on glossy paper in resplendent colour.

Roularta Printing does its own finishing with Muller-Martini 

and Ferag-stitching lines and its own routing with SITMA 

packaging lines, geared to handling large volumes of mail 

subscriptions to the Belgian, French, Dutch and German 

markets.

Annual paper consumption is more than 100,000 tons.  

Paper for the Roularta magazines carries the PEFC label, 

guaranteeing ecological forest management. Newsprint 

for De Streekkrant and De Zondag is 100% recycled paper. 

A perfect closed circuit: all magazines and newspapers are  

recovered and reused to produce new newsprint.

Since the early 90s Roularta has been investing in machinery 

and working methods that contribute to a sustainable future.
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All financial amounts expressed in thousands of euros.
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MILLION EUROS SALES

MILLION EUROS CURRENT NET PROFIT 

OF THE CONSOLIDATED COMPANIES

MILLION EUROS TOTAL ASSETS

               As a multimedia company, Roularta Media Group (RMG) sets out to create value for its readers, 

internauts, viewers, listeners, advertising customers, employees and shareholders. 

In Belgium, Roularta wishes to be a dynamic and leading player in the publication and printing of news and niche 

magazines, newspapers and freesheets, in the audiovisual media landscape and in electronic publishing. 

For the general public, RMG produces freesheets, open network TV, radio and the Vlan.be internet site.

For special target groups RMG produces quality magazines, a news TV station and high-content portal sites.

In this way Roularta is constantly investigating new opportunities – titles, marketing initiatives and new media – to 

strengthen its position in Belgium and abroad.

This approach places Roularta Media Group in an outstanding position to offer advertisers, through a combination 

of various channels, a media mix which can strengthen their communication. 

The Group seeks a balance and a mutually complementary interaction between freesheets and paid magazines, 

between traditional and new media, and between print and radio/TV.

All of the Group’s strong brands are continuing to grow through line extensions, events and add-on products.

A policy of vertical integration (content, advertising acquisition, production) and a multimedia approach increase 

flexibility and boost Roularta’s anticyclical character.

In France, Groupe Express-Roularta (GER) groups a number of prestigious weekly and monthly magazines, organises 

fairs and develops websites. Roularta realises a third of its overall sales in France.

In joint venture with the French group Bayard, Roularta is active in the Netherlands and Germany with magazines for 

senior citizens and in Germany with a wide range of magazines for parents and children, home & garden.

Roularta publishes city magazines in Belgium and France, Slovenia, Croatia and Serbia.

Roularta Media Group continues to invest in profitable revenue growth through concept differentiation and innovation, 

and by responding to the expectations of both consumers and customer-advertisers. Competitive pricing and the 

ability to offer quality multimedia platforms play an essential role here. 

RMG continues to innovate in the field of technical developments in the rapidly evolving media world. The involvement 

of its employees and the ongoing search for the best internal systems, cost management and synergy with partners 

is a guarantee for future success. Roularta Media Group is a company with a strong record of socially responsible 

entrepreneurship, in which integrity, customer-friendliness and commitment come first.

‘‘

’’

MISSION & STRATEGY

REBIT - MARGE

712
39
933
9.1%
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ROULARTA AS 
TECHNOLOGICAL INNOVATOR
by Erwin Danis, Premedia Director

Roularta Media Group as a multimedia company is active in 

various high-tech sectors. Within these different areas the 

Group researches and develops new opportunities on an 

ongoing basis, giving Roularta in the process a solid interna-

tional reputation as a major technology innovator. Roularta 

Media Group’s technological research and development efforts 

obviously benefit the Group’s own internal work processes, 

but many times they are also the driving force behind decisive 

market developments. 

In 2007 Roularta Publishing, the premedia company of the 

Roularta Media Group, was one of the five finalists in the 

prestigious ‘Best Innovator’ annual competition that consulting 

firm A.T. Kearney now organises in no less than ten European 

countries. Roularta Publishing was nominated for its relentless 

innovation in developing and implementing standardised 

methods for getting digital files ready for print. These work 

methods not only improve the Group’s own internal efficiency, 

but often have an optimising effect for the entire printing 

industry.

In the field of printed media, for example, Roularta Media Group 

has been the starting point for various Belgian and interna-

tional standards describing the methodology for the prepress 

preparation of digital data and for the electronic exchange of 

the accompanying order information. Roularta Media Group’s 

pioneering role here is illustrated, among other things, by the 

following pioneering achievements.

DIGITAL ADVERTISEMENT DELIVERY 
As a founder member of Medibel+, the umbrella organisation of 

the Belgian advertising sector (www.medibelplus.be), Roularta 

Media Group several years ago achieved the breakthrough of 

the PDF file format as the standard for the delivery of digital ads 

to newspapers and magazines. Medibel+’s first PDF standards 

were based on the results of a Roularta Media Group research 

project, which tested various software packages for the quality 

control of PDF files and set recommended procedures for 

the creation, verification and correction, where necessary, of 

delivered PDF files. By providing intensive personal guidance 

to its advertisers, Roularta Media Group has also greatly 

contributed to getting PDF known to a wider audience. The 

Medibel+ PDF standards are regularly updated. Within Medibel+ 

Roularta Media Group continues to enhance its pioneer status: 

Erwin Danis (RMG premedia director) is currently president of 

the organisation. 

Under the guiding impulse of Roularta Media Group, Medibel+ 

was one of the founders in 2002 of the Ghent PDF Workgroup 

(GWG, www.gwg.org). This – now international – organisation of 

graphic associations and suppliers from Europe and the United 

States is seeking to introduce and increase the use of best 

practices in the printing industry worldwide. GWG is building 

here on the merits of Medibel+ and has taken over the Medibel+ 

PDF standards. Within the international GWG too, Roularta 

Media Group continues to assume its responsibility, with the 

Group being represented by Erwin Danis (as chairman of the 

board of directors).

ORDER WORKFLOW DIGITISATION
Roularta Media Group was behind the development of the 

AdTicket method for the digitisation of order workflow between 

on the one side the media buyers and creative agencies which 

produce the ads, and on the other side publishing companies. 

AdTicket allows information about a specific ad, delivered in 

PDF form, to be included as metadata in the PDF file. Roularta 

Media Group and Medibel+ launched the first AdTicket in April 

2005. In Belgium alone more than 400 advertising agencies 

currently use this system.

GWG too has introduced an AdTicket, consisting essentially 

of the existing Medibel+ AdTicket. The internationalisation of 

the Medibel+ AdTicket method is particularly valuable, since 

the Belgian agencies using it can now also deliver to foreign 

publishers using the same standard. With this project Roularta 

Media Group once again shows its technical innovativeness, and 

the working methods it has developed are being followed abroad.

INNOVATIVE PROJECTS
Roularta Media Group plays an important and innovative role 

in Flanders by participating and/or taking the lead in various 

technological and innovative projects.

RMG participates in the Smarter Media in Flanders (SMIF) 

collective research programme. It is lead player in one of the 

nine work packages (digital proof numbers for print and internet 

advertisements) and contributes to four others (Media Cloud 

platform, content referencing and presentation, sports results 

aggregation and next media).

RMG is also involved in the ICON project, i-Read+, with ‘intel-

ligent reading pleasure’ as its main theme. Additionally, RMG 

takes part in the dINK project which aims to introduce a 

prototype service for publishing magazines in new subscription 

formulas on tablets.

OPTIMISING THE WEB OFFSET PROCESS
Roularta Media Group is heavily committed to various research 

and standardisation projects to optimise the web offset process. 

Together with foreign partners in the Web Offset Working Group 

(WOWG), Roularta Media Group is working, among other things, 

on developing ISO-standardised ICC colour profiles for web 

offset printing. 

CROSS-MEDIA, INTERACTIVE MAGAZINE
EDITORIAL STAFFS
At editorial level too, Roularta Media Group is preparing for the 

future by introducing CCI NewsGate as a unique system for the 

entire newsroom, covering editors of all Roularta Media Group 

news magazines, and with an emphasis on editorial planning, 

contract management and cross-media reuse of content. 

NewsGate will be keeping every participant in the editorial 

process constantly abreast of planned articles and assign-

ments. NewsGate will also streamline the planning process and 

enable Roularta editorial staff to work ‘multi-title’ and ‘multi-

channel’. In this way a particular content item can be recycled 

in different ways in the various media channels. 

An important component of the NewsGate project is the 

integration of RMG’s Fatwire online publishing system that 

allows users to first collect and edit content in NewsGate, and 

then send the content through to Fatwire for publication on the 

web.

Integration with the PrintProduction and the AdRoom systems 

gives RMG an efficient, multimedia, combined editorial and 

advertising system. This system also provides total workflow 

support for the formatting and production follow-up of multi-

media ads.



90 ANNUAL REPORT 2010
ROULARTA MEDIA GROUP 91ANNUAL REPORT 2010

ROULARTA MEDIA GROUP

M
A

G
A

Z
IN

E
S

 B
E

L
G

IË
M

A
G

A
Z

IN
E

S
F

R
A

N
K

R
IJ

K
M

A
G

A
Z

IN
E

S
 

N
E

D
E

R
L

A
N

D
-D

U
IT

S
L

A
N

D
K

R
A

N
T

E
N

 
&

 G
R

A
T

IS
 P

E
R

S
R

A
D

IO
 

&
 T

E
L

E
V

IS
IE

P
R

IN
T

IN
G

 &
 3

6
0

°
J

A
A

R
V

E
R

S
L

A
G

2
0

1
0

M
A

G
A

Z
IN

E
S

 B
E

L
G

IU
M

M
A

G
A

Z
IN

E
S

F
R

A
N

C
E

M
A

G
A

Z
IN

E
S

 
B

E
-N

L
-D

E
N

E
W

S
P

A
P

E
R

S
R

A
D

IO
 &

 
T

E
L

E
V

IS
IO

N
P

R
IN

T
IN

G
A

N
N

U
A

L
 R

E
P

O
R

T
2

0
1

0
F

R
E

E
 P

R
E

S
S

ENVIRONMENT, PREVENTION
AND WELL-BEING

I. ENVIRONMENT

In 2010 Roularta Media Group again made major efforts to 

produce its various media in an environmentally and energy-

friendly manner. Meeting all legally imposed environmental 

standards remains an absolute minimum.

WEST FLANDERS SUSTAINABLE BUSINESS 
CHARTER (WCDO)
Roularta signed up to the West Flanders Sustainable Business 

Charter. Independent experts from Flemish government 

agencies assess the Group’s efforts and achievements in the 

field of sustainability by means of regular audits over a two-year 

period. This is done in close consultation with, among others, 

Voka and Bureau Veritas. In 2009, the ‘zero audit’ was under-

taken to see whether the company operates at an adequate 

level to take part. This was followed in 2010 by an action plan for 

the various items and the related objectives. 

COMMUNICATION WITH STAKEHOLDERS
The sustainability charter is at once a deliberate and concrete 

action plan, and a broad platform for reporting our achieve-

ments to the outside world, our customers, suppliers and 

employees. 

This communication is taking increasingly concrete form with, 

among other things, regular consultations with the general 

neighbourhood committee and with the city government 

environmental officers. 

In addition, in 2010, work began on developing GRI (Global 

Reporting Initiative) reporting and CSR (Corporate Social 

Responsibility) initiatives.

NOISE STUDY FOR THE ROESELARE SITE
An internal and external noise study was undertaken as part 

of the process of updating the environmental licence. This 

included testing whether the earlier computer simulation, 

which was a decisive factor in the choice of insulation and 

finishing materials, matches the actual situation. No abnormal-

ities were identified and the noise level of the entire site meets 

the applicable Vlarem requirements.  

MONITORING OF ENERGY AND RAW MATERIALS
The consumption of energy and raw materials has long been 

systematically monitored using customised software to map 

the progress of particular forms of consumption (paper, energy, 

water, etc.). In 2010 we began extending this screening to the 

energy share of the individual printed matters. 

For the purchase of electricity, we had already switched entirely 

over to renewable sources.

FURTHER WATER OPTIMISATION
The design of a water balance plan many years ago, consumption 

monitoring and regular adjustments mean that we consume 

roughly the same quantity of water in 2010 as we did in 1995, 

despite strong growth in production volumes. Such monitoring 

also allows us to react rapidly to any faults, to optimise and set 

targets. 

Water consumption is closely related to our cooling require-

ments. After starting the use of rainwater in 2009 (with 

spectacular results: 700 m³ per month savings on city water), 

a project was developed in 2010 to use retention water from 

the installation for reverse osmosis in the cooling tower instal-

lation. Again, we are aiming to save more than 300 m³ per month 

and further reduce our wastewater discharge. With the further 

refinement of the cooling systems, the company can now meet 

65% of its cooling needs without requiring additional power (i.e. 

for free).

ENERGY AUDIT COVENANT
To further optimise its internal energy policy, Roularta signed 

up at the end of 2006 to the Flemish government’s Energy Audit 

Covenant. Signatory companies commit to submit an energy 

plan to the Flemish government’s verification office and to carry 

out the proposed measures within the set deadline (four years). 

They are also required to report annually to this control body on 

planned/executed measures and avoided CO
2
 emissions. 

Meanwhile, the measures to implement the second energy 

plan are in full swing. These should be completed by autumn 

2013. The implemented and planned investments bring very 

significant savings of electrical and thermal energy, along with 

a significant reduction in CO
2
 emissions. 

VEHICLE FLEET IS GETTING GREENER
By consistently opting for the most economical cars on the 

market, the average CO
2
 emissions for a company vehicle have 

fallen further: from 141 g/km in 2007 to 112 g/km in 2011 (see 

graph). 

Last year hybrid cars were added to the list of choices for our 

drivers. Some are already driving these cars. This trend is no 

doubt set to continue in the future.

RESPONSIBLE FOREST MANAGEMENT
In 2010, Roularta was FSC and PEFC certificated. Following 

a positive audit, the competent independent regulatory body 

confirmed that our company contributes convincingly to the 

responsible forest management that both concepts seek to 

pursue. More and more of the Group’s own publications are also 

printed on PEFC paper. 

II. PREVENTION AND WELL-BEING

At Roularta Media Group attention was paid in 2010 to a wide 

range of aspects in different areas of Prevention and Well-being:

WELL-BEING PROJECTS IN THE WCDO CONTEXT
As indicated, the Charter promotes various themes. These 

include attention to social issues, people-friendly business, and 

employee safety and well-being. The following projects were 

implemented, among others, in 2010.

 - CLA 100: this legislation requires companies to draw up a 

policy statement on alcohol, drugs and medication abuse. 

Roularta went a step further and worked out a second phase 

with specific rules and procedures, in close interaction with 

all involved parties. 

 - Sustainable and safe mobility: a mobility brochure was 

developed, detailing the various ways of travelling to the 

Group’s different sites, with an emphasis on the most environ-

mentally friendly travel options. New initiatives followed to 

support and encourage, among others, carpooling and the 

third payer system for public transport. The advantages and 

disadvantages, in personal, social, ecological and financial 

terms were also included in the brochure.

NEW CONSTRUCTION AND ADDITIONAL
MACHINERY IN ROESELARE
The expansion of production activities in Roeselare brought 

a lot of issues with it. Subjects of particular attention in 2010 

included:

 - Updating the environmental permit, specifically with respect 

to the installation of a new rotary printing press.

 - New equipment was introduced. We also took care of the 

various administrative consequences, training for workers, 

etc. 

 - The zoning plan and explosion safety specification for the 

new explosion-sensitive areas were established.

 - A new sprinkler system and plant were brought into service. 

Those involved were given information and training.

 - An old newspaper press was dismantled, requiring various 

kinds of preparation work, agreements and monitoring. 

APPLICATION OF NEW CHEMICAL LEGISLATION
In 2009, several laws appeared concerning chemical products. 

In 2010, the REACH regulation was studied. A risk analysis 

showed clearly that this has only minimal effects on our 

business. Meanwhile, new products were tested, and the 

overviews of chemicals employed and the associated risk 

assessments completed. The impact on the VOC bookkeeping 

was also assessed. The products in all sites and offices were 

examined in this process. In so doing we are continuing to get 

ready for the CLP rules.
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WELL-BEING OF SHIFT AND NIGHT WORKERS
Our production department employees in particular are 

confronted with shift and night work, with its impact on overall 

health. Considerable attention was paid to this during the 2010 

medical examinations. Each employee received a questionnaire 

that probed for any health problems associated with this shift 

work. The list was discussed during the consultations with the 

doctor. Various tips and information were exchanged. At the end 

of the work year the doctor gave an inventory of the general 

findings of our employees.

SAFETY ADMINISTRATION AT SITES OUTSIDE 
ROESELARE
The law imposes strict administrative obligations on companies 

regarding accident prevention and related fields. In 2010, we 

focused on this administration in the warehouse and workshop 

in the Kermisstraat in Roeselare. Besides the administration of 

machinery or electrical equipment, matters such as approvals, 

external influences, fire and evacuation aspects, first aid 

equipment, etc. were examined and optimised.

FREELANCE WORKERS AND TEMPING STAFF: 
SAFETY ARRANGEMENTS
To gain insight into the nature of the tasks for which staff 

are employed on a freelance basis, a questionnaire was sent 

to hirers. The resulting inventory showed clearly which work 

categories are involved. In 2011, we want to examine this area 

more closely and make specific arrangements.

A similar exercise was carried out for temporary workers whom 

Roularta employs on a short-term basis (e.g. hostesses for 

events). This resulted in appropriate job descriptions.

COMPANY WITH A HEART
Roularta in 2010 took part in a Red Cross campaign to recruit 

new blood donors. The proposed minimum number was greatly 

exceeded, earning Roularta the distinction of ‘Company with a 

Heart’.

RUSH HOUR ACCIDENT PREVENTION
The risks incurred by employees travelling to and from work are 

also the employer’s responsibility. Traffic accident prevention is, 

however, a little known and often misinterpreted field. Usually 

companies assume that it is very difficult to manage these 

risks. On the basis of various tips, info moments during medical 

examinations, an information document delivered together with 

green insurance cards, tyre inspections and so on, we continue 

to ask our drivers to pay attention to their traffic behaviour.
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THE ROULARTA MEDIA 
GROUP SHARE 

CAPITAL AND SHARES

The capital of NV Roularta Media Group at 31/12/2010 is 

EUR 203,040,000, represented by 13,131,940 shares.

On 14 January 2011, following an exercise of 9,183 warrants, 

the capital of NV Roularta Media Group was increased up to 

EUR 203,225,000 represented by 13,141,123 shares of which 

4,730,246 with a VVPR character.

REGISTERED AND BEARER SHARES
Shares are either registered, bearer or dematerialised according 

to the preference of the holder.

As from 1 January 2008 new securities can no longer be issued 

in physical form.

The company appeals to the services of Euroclear, as a 

settlement institution for the dematerialisation of the bearer 

securities.

PURCHASE OF OWN SHARES
The statutory autorisation to purchase own company shares 

was renewed by the General Meeting of 19 May 2009.

There were no own shares bought in the course of the financial 

year 2010.

At 31 December 2010, the company had 512,863 of its own 

shares in portfolio representing 3,91% of the authorised capital.

SHAREHOLDING STRUCTURE
On 31 December 2010, 9,157,356 of the outstanding shares 

were registered shares. 

On 31 December 2010, the shareholding structure is as follows:

Date of 
notifi cation

Number 
of shares %

Koinon NV(2) 24/06/10 7,872,784(1) 59.95%

Cennini NV(2) 24/06/10 2,022,136 15.40%

Bestinver Gestión 
S.G.I.I.C. SA

30/09/09 1,198,762 9.13%

Individual and institu-
tional investors

2,038,258 15.52%

(1) Including 512,863 own shares Roularta Media Group.

(2) The NV Koinon and the NV Cennini, in their capacity as persons acting in concert, 

 who have concluded an agreement concerning the possession, the acquisition and

 transfer of shares, have made a definitive notification.

TAKEOVER BID LAW
Within the scope of the Takeover Bid law of 1 April 2007, the 

Stichting Administratiekantoor RMG has made, as owner of 

more than 30% of the voting securities, on 1 September 2007, 

a notification with the CBFA cf. article 74 § 6 of the above-

mentioned law.

As a result of the cancellation of the certificates within the 

Stichting Administratiekantoor RMG and the returning of 

the shares of Roularta Media Group to the former holders of 

the certificates (i.e. NV Cennini and NV Koinon), the Stichting 

Administratiekantoor RMG is no longer shareholder of Roularta 

Media Group.

Since 24/06/2010, NV Koinon directly holds 7,359,921 shares 

(in other words 56.05%) of the NV Roularta Media Group. The 

announcement has been updated as such.

STOCK MARKET TREND

Roularta Media Group’s shares have been listed on Euronext 

Brussels since December 1998.

They form part of Euronext’s NextPrime quality segment, under 

the section ‘Media & Photography - Printing & Publishing’.

Roularta share ISIN BE0003741551 MEP BRU

Euronext code BE0003741551 Mnemo ROU

Roularta VVPR strip ISIN BE0005546172 MEP BRU

Euronext code BE0005546172 Mnemo ROUS
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THE COMPANY’S CAPITAL

Roularta Media Group was founded on 11 May 1988 as Roularta Financieringsmaatschappij. The table below lists the events that 

since then have affected the company’s capital and the securities representing it.

Year Month Transaction Number of shares Capital BEF / EUR

1988 May Foundation as Roularta Financieringsmaatschappij 12,510 381,000,000 BEF

1993 July Merger - capital increase 13,009 392,344,000 BEF

1997 December Split - capital increase 18,137 546,964,924 BEF

1997 December Merger - capital increase 22,389 675,254,924 BEF

1997 December Capital increase 24,341 734,074,465 BEF

1997 December Name changed into Roularta Media Group

1998 June Issue of 300,000 warrants - amendment of articles of association 2,434,100 734,074,465 BEF

1998 June Merger - capital increase 2,690,400 1,545,457,541 BEF

1998 June Contribution of debt receivable - capital increase 8,277,700 2,496,457,541 BEF

1998 December Contribution of debt receivable - capital increase 9,611,034 4,479,791,791 BEF

2001 June Conversion of capital into euros - capital increase by conversion of 

61,950 warrants 

9,672,984 111,743,000.00 EUR

2001 October Destruction of 119,305 own shares 9,553,679 111,743,000.00 EUR

2002 June Capital increase by conversion of 35,350 warrants 9,589,029 112,138,000.00 EUR

2003 June Capital increase by conversion of 43,475 warrants 9,632,504 112,623,000.00 EUR

2003 July Capital increase by contribution in kind 9,884,986 118,463,000.00 EUR

2004 June Capital increase by conversion of 43,625 warrants 9,928,611 118,950,000.00 EUR

2005 June Capital increase by conversion of 28,350 warrants 9,956,961 119,267,000.00 EUR

2006 January Capital increase by conversion of 39,090 warrants 9,996,051 120,054,000.00 EUR

2006 February Capital increase by contribution in cash 10,985,660 131,939,204.09 EUR

2006 May Incorporation of an issue premium 10,985,660 170,029,300.00 EUR

2006 June Capital increase by conversion of 19,825 warrants 11,005,485 170,250,500.00 EUR

2007 January Capital increase by conversion of 9,340 warrants 11,014,825 170,439,000.00 EURO

2007 June Capital increase by conversion of 22,225 warrants 11,037,050 170,687,000.00 EUR

2008 January Capital increase by conversion of 7,864 warrants 11,044,914 170,846,000.00 EUR

2008 May Capital increase by conversion of 17.375 warrants 11,062,289 171,040,000.00 EUR

2008 December Capital increase by contribution in cash 13,131,940 203,040,000.00 EUR

2011 January Capital increase by conversion of 17.375 warrants 13,141,123 203,225,000.00 EUR

ANALYSTS WHO FOLLOW THE ROULARTA SHARE:
 - Thijs Berkelder - Petercam

 - Anthony Cruysmans - ING

 - Siddy Jobe - Bank Degroof

 - Margo Joris - KBC Securities

 - Sjoerd Ummels - ING

VOLUMES AND CLOSING PRICES IN 2010

Month
Average 

closing price Volumes In EUR millions

Jan 10 15.66 38,663 0.60

Feb 10 15.74 29,145 0.45

Mar 10 17.26 293,144 4.99

Apr 10 17.82 143,059 2.52

May 10 17.47 74,618 1.30

Jun 10 17.06 29,090 0.49

Jul 10 16.70 40,198 0.66

Aug 10 17.90 389,304 7.07

Sep 10 18.60 256,549 4.74

Oct 10 21.55 163,946 3.34

Nov 10 24.37 129,058 3.14

Dec 10 26.01 189,559 4.81

1,776,333 34.11

The highest price during 2010 was EUR 27.00 on 10 December.

The lowest price during 2010 was EUR 14.70 on 22 January.

The largest daily trading volume was 73,451 shares on 15 March 

2010.

INDEXES
The Roularta share is included in the MSCI Small Cap Index and 

in the BEL MID Index of Euronext Brussels (BE0389856130) in 

2003.

Since June 2006, Roularta Media Group is also included in the 

Kempen/SNS Smaller Europe Socially Responsible Investment 

(SRI) Index.

The Kempen SNS Smaller Europe SRI Index is the first index 

to track the performance of SRI smaller companies in Europe.

The SRI Index is an initiative of Kempen Capital Management 

and is only available to companies with the very highest 

standards and practices in the three areas of business ethics, 

human resources and the environment.

LIQUIDITY OF THE SHARE
Roularta Media Group has a proactive investor relations policy, 

aimed at increasing the visibility of the share and in this way 

supporting its liquidity.

DIVIDEND POLICY
The general assembly pursues – as advised by the executive 

board – a policy which tries to pay out a dividend, whilst keeping 

a close watch on preserving the healthy balance between a 

distribution of dividends and the investment possibilities. 

Having not paid a dividend for two years, the executive board 

proposes the general assembly to resume payments by distrib-

uting a dividend of EUR 0.50 gross per share. This equals 

EUR 0.375 net (25% dividend tax) and EUR 0.425 (15% dividend 

tax with VVPR strip). The pay-out ratio amounts to 20.40%.

1998 1999 2000 2001 2002 2003 2004

Gross dividend 0.37 0.50 0.50 0.40 0.40 0.50 0.75

2005 2006 2007 2008 2009 2010

Gross dividend 0.75 0.75 0.75 0.00 0.00 0.50

Average closing price - 2010
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CONSOLIDATED KEY FIGURES
INCOME STATEMENT 2006 2007 2008 2009 2010 Trend

Sales 609,231 766,824 781,605 707,253 711,563 +0.6%

EBITDA (1) 72,466 79,831 67,126 36,756 77,050 +109.6%

EBITDA - margin 11.9% 10.4% 8.6% 5.2% 10.8%

EBIT (2) 51,089 49,563 32,714 10,222 57,038 +458.0%

EBIT - margin 8.4% 6.5% 4.2% 1.4% 8.0%

Net finance costs -1,993 -13,533 -14,323 -12,737 -6,087 -52.2%

Operating profi t after net fi nance costs 49,096 36,030 18,391 -2,515 50,951

Income taxes -23,645 -19,973 -5,626 -2,110 -19,027 +801.8%

Equity method -12 -10 -101 -38 -46

Net profi t of the consolidated companies 25,439 16,047 12,664 -4,663 31,878 +783.6%

Attributable to minority interest 653 108 -1,091 -478 926

Attributable to equity holders of RMG 24,786 15,939 13,755 -4,185 30,952 +839.6%

  Net profit attributable to equity holders of RMG - margin 4.1% 2.1% 1.8% -0.6% 4.3%

REBITDA (3) 78,318 81,163 65,218 53,190 81,229 +52.7%

REBITDA - margin 12.8% 10.6% 8.3% 7.5% 11.4%

REBIT (4) 59,272 57,213 39,840 29,227 64,666 +121.3%

REBIT - margin 9.7% 7.5% 5.1% 4.1% 9.1%

Current net profit of the consolidated companies 31,007 23,145 17,939 10,563 38,922 +268.5%

Current net profit of the consolidated companies - margin 5.1% 3.0% 2.3% 1.5% 5.5%

BALANCE SHEET 2006 2007 2008 2009 2010 Trend

Non-current assets 659,205 687,076 701,401 633,152 633,114 +0.0%

Current assets 326,329 321,890 382,422 312,662 299,518 -4.2%

Balance sheet total 985,534 1,008,966 1,083,823 945,814 932,632 -1.4%

Equity - Group’s share 284,839 283,675 318,071 311,851 345,072 +10.7%

Equity - minority interests 12,863 12,600 11,249 12,995 13,745 +5.8%

Liabilities 687,832 712,691 754,503 620,968 573,815 -7.6%

Liquidity (5) 0.8 1.0 1.1 1.0 1.0 +0.0%

Solvency (6) 30.2% 29.4% 30.4% 34.3% 38.5% +12.2%

Net financial debt 221,415 247,745 165,389 126,435 111,402 -11.9%

Gearing (7) 74.4% 83.6% 50.2% 38.9% 31.0% -20.3%

(1) EBITDA = operating cash flow = EBIT + depreciations, write-downs and provisions.
(2) EBIT = operating result.
(3) REBITDA = current operating cash flow = EBITDA + restructuring costs and one-off costs.
(4) REBIT = current operating result = EBIT + restructuring costs and one-off costs, depreciations, write-downs and provisions.
(5) Liquidity = current assets / current liabilities.
(6) Solvency = equity (Group’s share + minority interests) / balance sheet total.
(7) Gearing = net financial debt / equity (Group’s share + minority interests).

PRINTED MEDIA

2006 2007 2008 2009 2010 Trend

Sales 437,218 592,653 610,177 550,188 546,362 -0.7%

EBITDA 53,027 54,746 42,774 14,169 44,057 +210.9%

EBITDA - margin 12.1% 9.2% 7.0% 2.6% 8.1%

EBIT 38,643 33,294 16,272 -8,631 28,005 +424.5%

EBIT - margin 8.8% 5.6% 2.7% -1.6% 5.1%

Net finance costs -1,482 -13,041 -13,753 -12,030 -5,544 -53.9%

Operating profi t after net fi nance costs 37,161 20,253 2,519 -20,661 22,461 +208.7%

Income taxes -18,836 -10,783 -1,429 3,923 -10,326 +363.2%

Equity method -12 -10 -101 -38 -46

Net profi t of the consolidated companies 18,313 9,460 989 -16,776 12,089 +172.1%

  Attributable to minority interest 888 662 -161 -280 646

  Attributable to equity holders of RMG 17,425 8,798 1,150 -16,496 11,443 +169.4%

  Net profit attributable to equity holders of RMG - margin 4.0% 1.5% 0.2% -3.0% 2.1%

REBITDA 57,129 56,078 40,866 29,512 48,968 +65.9%

REBITDA - margin 13.1% 9.5% 6.7% 5.4% 9.0%

REBIT 45,076 37,533 21,364 11,997 36,365 +203.1%

REBIT - margin 10.3% 6.3% 3.5% 2.2% 6.7%

Current net profit of the consolidated companies 22,491 12,593 4,230 -521 19,616

Current net profit of the consolidated companies - margin 5.1% 2.1% 0.7% -0.1% 3.6%

AUDIOVISUAL MEDIA

2006 2007 2008 2009 2010 Trend

Sales 179,825 181,310 179,178 162,307 171,081 +5.4%

EBITDA 19,440 25,085 24,352 22,587 32,993 +46.1%

EBITDA - margin 10.8% 13.8% 13.6% 13.9%

EBIT 12,446 16,269 16,442 18,853 29,033 +54.0%

EBIT - margin 6.9% 9.0% 9.2% 11.6%

Net finance costs -511 -492 -570 -707 -543 -23.2%

Operating profi t after net fi nance costs 11,935 15,777 15,872 18,146 28,490 +57.0%

Income taxes -4,809 -9,190 -4,197 -6,033 -8,701 +44.2%

Equity method

Net profi t of the consolidated companies 7,126 6,587 11,675 12,113 19,789 +63.4%

  Attributable to minority interest -235 -554 -930 -198 280

  Attributable to equity holders of RMG 7,361 7,141 12,605 12,311 19,509 +58.5%

  Net profit attributable to equity holders of RMG - margin 4.1% 3.9% 7.0% 7.6% 11.4%

REBITDA 21,190 25,085 24,352 23,678 32,261 +36.2%

REBITDA - margin 11.8% 13.8% 13.6% 14.6% 18.9%

REBIT 14,196 19,680 18,476 17,230 28,301 +64.3%

REBIT - margin 7.9% 10.9% 10.3% 10.6% 16.5%

Current net profit of the consolidated companies 8,516 10,552 13,709 11,084 19,306 +74.2%

Current net profit of the consolidated companies - margin 4.7% 5.8% 7.7% 6.8% 11.3%

KEY FIGURES BY DIVISION
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HIGHLIGHTS PER SHARE (1)

DESCRIPTION                                                                             in euro 2006 2007 2008 2009 2010

Equity - Group’s share 26.70 26.51 29.85 24.71 27.35

EBITDA 6.79 7.46 6.30 2.91 6.11

REBITDA 7.34 7.59 6.12 4.22 6.44

EBIT 4.79 4.63 3.07 0.81 4.52

REBIT 5.56 5.35 3.74 2.32 5.12

Net profit RMG 2.32 1.49 1.29 -0.33 2.45

Net profit RMG after dilution 2.30 1.47 1.29 -0.33 2.45

Current net profit of the consolidated companies 2.91 2.16 1.68 0.84 3.08

Gross dividend 0.75 0.75 0.00 0.00 0.50

Price/Earnings (P/E) (2) 20.59 22.66 7.43 18.22 8.33

Number of shares at 31/12 11,005,485 11,037,050 13,131,940 13,131,940 13,131,940

Weighted average number of shares 10,667,825 10,699,646 10,654,787 12,619,077 12,619,077

Weighted average number of shares after dilution 10,797,661 10,825,112 10,686,099 12,619,077 12,653,025

Highest share price 59.90 68.82 52.00 17.95 27.00

Share price at year-end 59.85 49.02 12.51 15.25 25.70

Market capitalisation in mill. EUR at 31/12 658.68 541.04 164.28 200.26 337.49

Yearly volume in million EUR 134.90 101.25 43.19 18.06 34.11

Yearly volume in number 2,519,919 1,640,467 1,499,835 1,283,950 1,776,333

(1) On the basis of the weighted average number of shares.

(2) Earnings = current net profit of the consolidated companies.

Line Extensions 12.3%

Advertising 57.6%

Readers market 25.1% 
(incl. subscriptions)

Printing for third parties 5.0%

Exhibitions 3.8%

Print 35.6%

Free press 15.4%

Newspapers 0.8%

Magazines 19.4%

Audiovisual 19.4%
Internet 2.6%

Paratel 1.4%
VMMa 2.1%

Books a.o. 5.0%

SALES 2010 - BREAKDOWN

SALES (5 years)
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GROUP STRUCTURE AT 31-12-2010
NEWSPAPERS FREESHEET MAGAZINES MAGAZINES SERVICES TV & RADIO PRODUCTION

Roularta Media Group Roularta Media Group

West-Vlaamse

Media Groep

A Nous Province 

(F)

Roularta Media France 

(F)
Studio Press (F) Press News

Roularta 

Publishing

Vlaamse Media

Maatschappij

Roularta 

Printing

A Nous Paris (F)
Groupe Express-

Roularta (F)
Animotion (F)

Biblo-Roularta 

Medica

Roularta 

Management
Paratel

TVOJ Magazin (HR) Job Rencontres (F) Le Vif Magazine
Roularta 

IT-Solutions
Studio-A

City Magazine 

Roularta (RS) 
Alphadistri (F) Himalaya

Regie 

De Weekkrant
JOE fm

Mestne Revije (SI)
Forum de 

l’Investissement (F)

Senior 

Publications

Roularta Media 

Nederland (NL)

Media Ad 

Infinitum

De Streekkrant-

De Weekkrant-

groep

Prélude et Fugue (F)

Senior 

Publications

Nederland (NL)

Press Partners 

(NL) 

Vogue Trading 

Video
Starway

Zeeuws Vlaams 

Mediabedrijf (NL)

Voix du Nord 

L’Etudiant (F)

50+Beurs & 

Festival (NL)
First Media

Belgian 

Business

Television

Tam-Tam Dicos d’Or (F) Mediaplus (NL) CTR Media
Regionale Media 

Maatschappij

Drukkerij Leysen
Partenaire 

Développement (F)
Belgomedia

Senior Publica-

tions Verwaltungs 

GmbH (D)

Repropress De Woonkijker

Idéat Editions (F)

Senior Publica-

tions Deutschland 

GmbH & Co KG (D)

Twice 

Entertainment

Regionale TV 

Media

Bayard Media 

Verwaltungs GmbH 

(D)

Febelma Regie

Bayard Media 

GmbH & Co KG (D)

Living & More 

Verlag GmbH (D)

J.M. Sailer Verlag 

GmbH & Co KG (D)

Verlag Deutscher 

Tierschutz-Dienst 

GmbH (D)

J.M. Sailer 

Geschäfts- 

führungs GmbH (D)

100%

100%

100%

100%

100%

100%

50%

80%

80%

50%

25%

50%

92% 100%

100%

80%

51%

51%

100%

100%

100%

100%

100% 100%

100%

100%

50%

100%

50%

100%

50%

100%

50%

100% 100%

50% 74.67%

77.41%

31.92% 50%

33.33%25%

50%

100%

25%

100%

100%

100%

50%

50%

50%

50%

50%

50%

100% 100%

50% 100%

50%

50% 100%

100%

50%

23.35%

 Belgium

 France

 The Netherlands 

 Germany

 Adriatic countries
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ANNUAL REPORT OF 
THE BOARD OF DIRECTORS
to the ordinary general meeting of shareholders of 17 May 2011 concerning 

the consolidated financial statements for the period ended 31 December 2010

Dear Shareholders,

This annual report should be read in conjunction with the audited 

financial statements of Roularta Media Group NV (hereinafter 

‘the Group’) and the accompanying notes. These consolidated 

financial statements were approved by the board of directors on 

18 March 2011.

Roularta Media Group, with its registered offices at 8800 

Roeselare, Meiboomlaan 33, has been listed on Euronext 

Brussels since 1998.

Roularta Media Group operates in Belgium, France and other 

European countries in the media business, in particular in 

magazines and newspapers (paid and free press), radio and TV, 

internet, line extensions and graphic production.

Roularta Media Group is organised into two divisions, Printed 

Media and Audiovisual Media. Each of these two divisions 

includes a wide range of activities, which are centralised in a 

number of different business units, depending on their purpose 

as a product or offered service.

Roularta Media Group’s Printed Media division distinguishes 

itself from its competitors, in Belgium and abroad, with a 

number of strong brands like De Streekkrant, Knack, Trends, 

Le Vif/L’Express and L’Express.

In the audiovisual sector Roularta Media Group is the 50% owner 

of the shares of Vlaamse Media Maatschappij, which operates 

in Belgium in radio (Q-music and JOE fm) and television (vtm, 

2BE, vtmKzoom, JIM and Vitaya).

COMMENTS ON THE CONSOLIDATED FINANCIAL 
STATEMENTS
The consolidated financial statements have been prepared 

in accordance with the International Financial Reporting 

Standards (IFRS) issued by the International Accounting 

Standards Board (IASB) and with the interpretations issued 

by the IASB’s International Financial Reporting Interpretation 

Committee (IFRIC, formerly SIC), which have been ratified by 

the European Commission.

The consolidated financial statements give a general overview 

of the Group’s activities and the results obtained. They give a 

true and fair view of the entity’s financial position, financial 

performance and cash flows, and have been prepared on the 

assumption that continuity is guaranteed.

MAIN CHANGES IN THE GROUP DURING THE 2010 
FINANCIAL YEAR
- Acquisition of 100% of the shares of Forum de l’Investissement 

SA via Groupe Express-Roularta SA in Q2 2010;

- Additional acquisition of 25% of Press Partners BV via Senior 

Publications Nederland in Q3 2010;

- Acquisition of 50% of the shares of Media Ad Infinitum NV via 

Vlaamse Media Maatschappij NV in Q4 2010;

- Acquisition of 25% of the shares of Twice Entertainment 

BVBA in Q4 2010;

- Liquidation of Zéfir Web SNC and Zéfir Carrières SNC;

- Merger in Q4 2010 of Editions Générations L’Etudiant SA into 

Groupe Express-Roularta SA.

DECLARATION REGARDING THE INFORMATION 

GIVEN IN THIS 2010 ANNUAL REPORT

The undersigned declare that:
- the annual accounts, prepared in accordance with the 

standards applicable to annual accounts, give a true and 

fair view of the assets, financial condition and results of the 

issuer and the consolidated companies;

- the annual report gives a true and fair view of the devel-

opment and the results of the company and of the position 

of the issuer and the consolidated companies, as well as 

a description of the main risks and uncertainties they are 

faced with.

Rik De Nolf, CEO

Jan Staelens, CFO
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All financial amounts expressed in thousands of euros.
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CONSOLIDATED INCOME STATEMENT 
Roularta Media Group achieved in 2010 a nearly 53% growth in 

current EBITDA (=REBITDA), taking the current net result from 

EUR 10.6 million to EUR 38.9 million.

Further cost control and the strengthening of existing brands 

and titles and the developing of new ones in all countries 

contributed to this attractive result. Debt was sharply reduced, 

with a direct impact on financial costs.

The growth in cash flow comes equally from growth both in the 

Group’s printed and its audiovisual media. 

In 2010, Roularta continued to work on its multimedia and 

international expansion with focus on growth of the EBITDA. 

Multimedia projects were introduced in recruitment communi-

cation in Belgium and France. All Group titles received up-to-

date websites, with digital versions for iPad and other mobile 

devices. The big house brands were extended with new satellite 

activities in the form of seminars and events, surveys and 

add-on products.

Key ANNUAL figures for 2010, compared with 2009

 - Adjusted sales(1) rose by 2.2% from EUR 695.0 million to 

EUR 710.1 million.

 - REBITDA rose by 52.7% from EUR 53.2 million to 

EUR 81.2 million. The REBITDA margin was 11.4% compared 

with 7.5% in 2009. Without the sale-and-rent-back operation 

of mid-2009, REBITDA would have amounted in 2010 to 

EUR 89.5 million, compared with EUR 57.4 million in 2009. 

 - REBIT rose by 121.3% from EUR 29.2 million to 

EUR 64.7 million. REBIT margin was 9.1% compared with 

4.1% in 2009.

 - Current net profit is EUR 38.9 million compared with 

EUR 10.6 million in 2009.

 - The overall effect of the restructuring and other non-recurrent 

costs amounted, after tax, in 2010 to EUR -7.0 million 

compared with EUR -15.2 million in 2009.

 - The net result of RMG is a profit of EUR +30.9 million 

compared with a loss of EUR -4.2 million in 2009.

CONSOLIDATED SALES IN 2010
In 2010 Roularta Media Group achieved consolidated sales of 

EUR 711.6 million, as against EUR 707.3 million in 2009. Adjusted 

sales in 2010(1) amounted to EUR 710.1 million compared with 

adjusted sales of EUR 695.0 million in 2009 (+2.2%). The contri-

bution of the audiovisual media was more than 7%, that of the 

printed media almost 1%.

Consolidated sales by division (in KEUR)

Division 2009 2010 Trend

Printed Media 540,217 544,920 +0.9%

Audiovisual Media 159,810 171,081 +7.1%

Intersegment sales -5,037 -5,880

Adjusted sales 694,990 710,121 +2.2%

Changes in the Group(*) +12,263 +1,442

Consolidated sales 707,253 711,563 +0.6%

Consolidated adjusted sales(1) (in KEUR) by various activity 

categories:

SALES 2009 2010

Free press 110,925 109,342

Magazines 305,078 308,867

Newspapers 12,380 13,190

Internet 14,782 18,646

TV and radio 125,438 138,284

Line extensions and other 89,862 86,093

Printing for third parties 36,525 35,699

694,990 710,121

In 2010, Roularta Media Group’s sales broke down geographi-

cally as follows: 

 - 66.4% of total consolidated sales were in Belgium;

 - 29.6% of total consolidated sales were in France;

 - 4.0% of total consolidated sales were in other countries.

SALES 31/12/2010 - REGIONAL

2010 CONSOLIDATED RESULTS BY DIVISION 
Printed media

The adjusted sales of the Printed Media division, that is free 

press, newspapers and magazines together, grew slightly 

(+0.9%) in 2010 to EUR 544.9 million. This marks an end to the 

downward trend ever since the beginning of the crisis in late 

2008. 

Advertising

With a certain time lag a slight decrease can be seen (-1.4%) in 

advertising revenue in the free press area, where the impact of 

the crisis came later. This reflects mainly a fall-off in job ads, 

essentially in the first half of 2010. Sales in the second half of 

2010 are in line with those of the second half of 2009.

The adjusted advertising income for the magazines is up 

slightly, by 3.6%. Advertising income related to the internet 

activities rose the most strongly, by +25.6%.

(1) Adjusted Sales = sales on a like-on-like basis with 2009, excluding changes in the consolidation scope.

(*) Deconsolidation of Studio Press, Atmosphères, Zéfir Web & Zéfir Carrières and VTV Optical discs, new Forum de l’Investissement activity.

KEY FINANCIAL DATA

INCOME STATEMENT 31/12/09 31/12/10 Trend

Sales 707,253 711,563 +0.6%

Adjusted sales (1) 694,990 710,121 +2.2%

EBITDA (Operating cash fl ow) (2) 36,756 77,050 +109.6%

EBITDA - margin 5.2% 10.8%  

REBITDA (3) 53,190 81,229 +52.7%

REBITDA - margin 7.5% 11.4%  

EBIT (4) 10,222 57,038 +458.0%

EBIT - margin 1.4% 8.0%  

REBIT (5) 29,227 64,666 +121.3%

REBIT - margin 4.1% 9.1%  

Net finance costs -12,737 -6,087 -52.2%

Operating profi t after net fi nance costs -2,515 50,951 +2125.9%

Current operating profi t after net fi nance costs 16,490 58,579 +255.2%

Income taxes -2,110 -19,027 +801.8%

Share in the profit of the companies with equity method -38 -46  

Net profi t of the consolidated companies -4,663 31,878 +783.6%

Attributable to minority interest -478 926  

Attributable to equity holders of RMG -4,185 30,952 +839.6%

Net profit attributable to equity holders of RMG - margin -0.6% 4.3%  

Current net profi t of the consolidated companies 10,563 38,922 +268.5%

Current net profit of the consolidated companies - margin 1.5% 5.5%  

BALANCE SHEET

Non current assets 633,152 633,114 +0.0%

Current assets 312,662 299,518 -4.2%

Balance sheet total 945,814 932,632 -1.4%

Equity - Group’s share 311,851 345,072 +10.7%

Equity - minority interests 12,995 13,745 +5.8%

Liabilities 620,968 573,815 -7.6%

Liquidity (6) 1.0 1.0 +0.0%

Solvency (7) 34.3% 38.5% +12.2%

Net financial debt 126,435 111,402 -11.9%

Gearing (8) 38.9% 31.0% -20.3%

(1) Adjusted sales = like-for-like, i.e. adjusted for changes in the consolidation scope.

(2) EBITDA = operating cash flow = EBIT + depreciations, write-downs and provisions.

(3) REBITDA = current operating cash flow = EBITDA + restructuring costs and one-off costs.

(4) EBIT = operating result.

(5) REBIT = current operating result = EBIT + restructuring costs and one-off costs, depreciations, write-downs and provisions. 

(6) Liquidity = current assets / current liabilities.

(7) Solvency = equity (Group’s share + minority interests) / balance sheet total.

(8) Gearing = net financial debt / equity (Group’s share + minority interests). 

Belgium
66.4%

Other countries
4.0%

France
29.6%
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RESEARCH AND DEVELOPMENT
As a multimedia company the Roularta Media Group operates in 

various high-tech sectors. Within these it is constantly seeking 

new opportunities. Roularta Media Group attaches paramount 

importance to research and development, with a reputation as 

a major innovator. These efforts obviously benefit the Group’s 

own internal operating processes, but in many cases also drive 

fundamental market developments. 

In the field of Printed Media, Roularta Media Group has 

provided the impetus for various Belgian and international 

standards that describe the methods of preparing digital data 

for print and the electronic exchange of the accompanying 

order information. Far-reaching standardisation of these 

digital workflows is essential for good quality control. Roularta 

Media Group wants to continue to play a major pioneering role 

in this field. 

STATEMENT REGARDING THE COMPANY’S USE 
OF FINANCIAL INSTRUMENTS WHERE SIGNIF-
ICANT FOR THE ASSESSMENT OF ITS ASSETS, 
LIABILITIES, FINANCIAL POSITION, AND PROFIT 
OR LOSS
The Group uses exchange rate contracts to hedge the risk 

of changes in the fair market value of a recognised asset or 

liability, or an unrecognised definite commitment, within 

the scope of its commercial activities. These contracts are 

regarded as fair value hedges as defined in International 

Accounting Standard (IAS) 39; they have been stated at market 

value and booked as long-term liabilities under the ‘hedging 

instruments’ heading.

To hedge the exchange rate and interest rate risks inherent in 

the US dollar denominated loan, in which the Group entered in 

2006, the Group has concluded a Cross Currency Swap (IRCS) 

contract which matures on the same date as that on which the 

repayment and related interest must be paid. This contract is 

treated as a cash flow hedge (see IAS 39). The market value of 

this contract is recognised directly in equity.

To hedge risks with respect to adverse interest rate fluctua-

tions, the Group has used financial instruments, namely 

Interest Rate Swap (IRS) contracts, Cap/Floor contracts, a Floor 

Spread contract and an Index Swap contract. In accordance with 

the requirements defined in IAS 39, some of the contracts were 

regarded as cash flow hedging contracts. Market values of these 

contracts are recognised directly in equity. The other contracts 

are not regarded as hedging contracts under the conditions set 

forth in IAS 39. Fluctuations of market values of these contracts 

are recognised in the income statement.

ENVIRONMENT, PREVENTION AND WELFARE
Please refer to the chapter Environment, Prevention and 

Welfare in the 2010 annual report.

STAFF
As at 31 December 2010, the Group had 2,854 full-time equiv-

alent (FTE) employees. Compared with the previous year, 

this signifies an decrease of 0.4%. These figures include joint 

ventures on a proportional basis.

MAIN RISKS AND UNCERTAINTIES
Risks relating to market developments

The media market in general is both highly sensitive to fluctua-

tions in the wider economy and cyclical in nature. 

The Group tracks market developments in the media world so 

that it can capitalise at all times on changes and new trends in 

the environment in which the company operates. Thanks to the 

Group’s multimedia offer, it can suitably respond to a shift in 

focus in the advertising world and on the part of its readership 

from one form of media to another. 

The profit generated by the Printed Media division and the 

Audiovisual Media division is largely determined by the adver-

tising market, the readers market and viewing and listening 

figures. In the Audiovisual division, programming costs, for 

both domestic productions and international film material, 

are determined a long time in advance and so are inflexible. 

Conversely, the advertising market can change in the short 

term.

Risks relating to suppliers

The various costs that to a large extent determine the total cost 

in the Printed Media division, such as printing, distribution, staff, 

and promotion costs, can fluctuate according to the economic 

situation.

The evolution of international paper prices is uncertain and 

may adversely affect the business, operating results and/or 

financial position of RMG if price increases cannot be passed 

on in time to its customers. To manage the paper price risk, 

the Group uses price agreements. There are annual contracts 

concluded for newspaper, and periodical contracts for 

magazine paper.

Disturbances or disruptions of the IT system

RMG is exposed to potential disturbances or disruptions in its 

computer systems.

Computer systems are a central part of RMG’s business. A 

disturbance in RMG’s computer systems due to malfunctioning, 

malicious attacks, viruses or other factors could seriously 

impact various aspects of its activities, including but not limited 

to sales, customer service and administration. Computer 

system disturbances can have a substantial adverse effect on 

RMG’s activities or operating results. To date, the company 

has not experienced substantial problems with its computer 

systems, but cannot guarantee that such problems will not 

occur in the future.

Readers’ market

Adjusted readers’ market (newsstand and subscription) sales 

remained almost unchanged (-0.3%).

Generally we can state that customer loyalty to the Roularta 

Media products is very strong, with subscription customers 

remaining loyal. 

After last year’s major restructuring, the Group continues to 

focus on cost-conscious management. EBITDA was influenced 

in 2010 by a further EUR 4.9 million of one-off restructuring 

costs. In addition, EBIT in 2010 was impacted by impairment 

losses of EUR 2.6 million. These relate, among others, to the 

Atmosphères title (EUR 1 million), following the termination of 

the cooperation with the Femmes brand, and to various German 

titles (EUR 1.4 million). EBIT was also impacted by an extra-

ordinary provision of EUR 0.7 million for doubtful customer 

Future Medias. 

Operating cash flow (EBITDA) rose from EUR 14.2 million to 

EUR 44.1 million, REBITDA (current operating cash flow) rose 

from EUR 29.5 to 49.0 million (+65.9%). 

Operating result (EBIT) advanced from EUR -8.6 to +28.0 

million. A current operating profit (REBIT) of EUR 36.4 million 

was achieved compared with EUR 12.0 million in 2009.

 

The net result of the division was a profit of EUR +12.1 million 

as against a loss of EUR -16.8 million in 2009, while the current 

net result was a profit of EUR +19.6 million as against a loss of 

EUR -0.5 million in 2009.

Audiovisual media

Adjusted sales by the Audiovisual Media division rose from 

EUR 159.8 to 171.1 million (+7.1%). The audiovisual media 

appeared the most resistant media to the effects of the 

economic crisis.

Advertising revenues at the VMMa group rose significantly. 

Games of chance revenues at Paratel showed a decline, which 

has been visible for some years. This decrease is due to a 

change in billing method as a result of new legislation, paral-

lelled by a reduction in costs.

An exceptional windfall was the news that a Social Security 

claim of EUR 0.8 million against VMMa was unfounded and 

could be booked out. 

Operating cash flow (EBITDA) grew by 46.1% from EUR 22.6 to 

33.0 million. Current operating cash flow (REBITDA) (in 2010 

negatively influenced by the extraordinary reversal of a Social 

Security claim of EUR 0.8 million) advanced from EUR 23.7 to 

32.3 million. 

Operating profit (EBIT) rose from EUR 18.9 to 29.0 million and 

current operating profit (REBIT) from EUR 17.2 to 28.3 million. 

This gives a REBIT margin of 16.5% compared with 10.6% in 

2009.

The net profit of the division amounted to EUR 20.0 million 

compared with EUR 12.1 million in 2009, while current net profit 

rose by 74.2% from EUR 11.1 to 19.3 million.

BALANCE SHEET
Equity at 31 December 2010 was EUR 358.9 million compared 

with EUR 324.8 million at 31 December 2009. This increase 

reflects primarily the increase in the consolidated reserves. 

These rose by EUR 30.9 million, representing the net profit of 

2010.

At 31 December 2010, net financial debt(2) amounted to EUR 111.4 

million compared with EUR 126.4 million at 31 December 2009.

The bank covenants, which had been renegotiated with the 

Group’s bankers in 2009, were easily met. With a net financial 

debt to REBITDA of 1.28, the Group has continued to deleverage. 

INVESTMENTS
Total investments amounted in 2010 to EUR 20.0 million, of 

which EUR 4.2 million in intangible assets (mainly software), 

EUR 5.7 million in tangible assets (of which EUR 4.6 million 

on-balance sheet and EUR 1.1 million off-balance sheet) and 

EUR 10.1 million in acquisitions. The largest acquisition was 

Media Ad Infinitum NV (Vitaya) by VMMa for EUR 9.5 million 

(RMG share).

EVENTS AFTER THE BALANCE SHEET DATE
On 14 January 2011 the company capital was increased by 

EUR 184,853.79 by the creation of 9,183 new shares with the 

related VVPR strips following an exercise of warrants. The 

board of directors, making use of the authorised capital, then 

increased capital by EUR 146,21 by incorporating reserves 

available for distribution in the same amount, without issuing 

new shares, bringing capital to EUR 203,225,000.

After this capital increase, the issued capital amounted to 

EUR 203,225,000 represented by 13,141,123 shares. These are 

no-par shares.

Otherwise no major events have occurred which significantly 

affect the results and the financial position of the company.

INFORMATION ON CIRCUMSTANCES THAT CAN 
SIGNIFICANTLY INFLUENCE THE DEVELOPMENT 
OF THE GROUP
We do not foresee any notable circumstances that can signifi-

cantly influence the future development of Roularta Media 

Group.

(2) Net financial debt = financial debt minus current cash.
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Kramkoob BV). A provision of € 578,000 has been set up in 

respect of these proceedings. 

At SA Groupe Express-Roularta a provision of € 454,000 was set 

up for pending litigation relating to published articles. 

RMG is active in publishing and in printing news and niche 

magazines, newspapers and free magazines, in the audio-

visual media landscape and in electronic publishing. This 

means that disputes concerning published articles or other 

forms of communication are inherent in its activities. RMG can 

not guarantee that it will not in future face material litigation 

by third parties in relation to published articles or other 

forms of communication. Such disputes may have a material 

adverse effect on RMG’s activities, financial condition and/or 

results. 

Roeselare, 18 March 2011

The Board of Directors

Currency risks

RMG is exposed to a currency risk with respect to the USD. 

The currency risks identified by management relate to the 

(expected) purchases in USD in the Audiovisual Media segment 

and to activities outside the eurozone. In addition, the Group 

incurs to a certain extent foreign currency risks related to its 

operational activities.

With regard to the purchases and the firm commitments to 

purchase film rights in USD in the Audiovisual Media segment, 

the Group uses foreign exchange contracts to hedge the risk 

of changes in the fair value of a recognised asset or liability, 

or a non-recognised definite undertaking in the context of its 

commercial activities. 

The operating currency risks to the Group from activities 

outside the eurozone, that is Croatia and Serbia, are very 

limited. The net cash flow from and to these entities, and their 

timing, is such that no significant currency positions have 

arisen from them.

To hedge the potential currency risk on both the principal and 

the (future) interest payments on the US Private Placement in 

USD, RMG has taken out a foreign exchange future contract 

(Cross Currency Swap) maturing on the same date as the loan 

repayment and the associated interest payment.

Despite the foreign exchange contracts and future contracts, 

fluctuations in the USD can affect RMG’s operating results. 

Interest rate risk

RMG’s level of debt and the related interest expense can have a 

major influence on RMG’s result and/or the financial position. 

In order to hedge the risks of unfavourable interest rate fluctua-

tions the Group used financial instruments (IRS contracts, Cap/

Floor contracts, a Floor Spread contract and an Index Swap 

contract).

Credit risk

RMG is exposed to counterparty risk, which could lead to credit 

losses. To manage credit risk, credit evaluations are performed 

for clients requiring significant credit facilities. In addition, the 

Group also uses trade finance instruments, such as letters 

of credit, to cover its credit risk and credit insurances are 

concluded for foreign clients of the printing works.

Despite RMG’s intention of limiting its credit risk, it can face 

a deterioration of the creditworthiness of its customers. Any 

failure to conclude a credit insurance policy with respect to 

certain customers can have a material adverse effect on RMG’s 

business, financial condition and/or results. 

There is no significant concentration of credit risks.

Covenants

The company’s lenders have imposed covenants relating to 

the debt ratio (net financial debt/(R)EBITDA), interest coverage 

((R)EBITDA/net financing expenses), fixed cost coverage 

((R)EBITDA + operating lease rents/net financing costs + 

operating lease rents), gearing (net debt/equity), solvency, 

equity and dividends. 

Any breach of covenants can lead to the loans being immedi-

ately due and payable. 

Liquidity risk

RMG’s indebtedness and the restrictions agreed upon in the 

financing agreements may adversely affect RMG’s business, 

operating results and/or financial position, and may place RMG 

at a disadvantage against competitors which are less dependent 

on external financing. 

The Group has various credit lines and expects to meet its 

obligations through a combination of operating cash flows and 

the existing credit lines.

Capital structure 

RMG is constantly seeking to optimise its capital structure (mix 

of debt and equity). The main objective of the capital structure 

is to maximise shareholder value while maintaining the desired 

financial flexibility for implementing strategic projects. 

Besides the minimum equity requirements applicable by law to 

our subsidiaries in different countries, a number of covenants 

have been imposed at the consolidated level in the context of 

existing loans, including minimum equity.

Risks relating to possible impairments of goodwill and 

tangible and intangible fixed assets

For the Group’s assets, in application of IAS 36, on each balance 

sheet date it is assessed whether there are any indications that 

an asset may be impaired. If such indication exists, the recov-

erable amount of the asset has to be estimated. The recoverable 

amount is the higher of an asset’s or cash-generating unit’s 

fair value less costs to sell and its value in use. An impairment 

loss is recognised when the book value of an asset, or the cash 

generating unit to which the asset belongs, is higher than the 

recoverable amount. Impairment losses are recognised in the 

income statement and consequently impact the net result and 

the equity of the Group.

Risks relating to legislation and arbitration

NV De Streekkrant-De Weekkrantgroep is involved in a legal 

dispute with NV Kempenland in which damages of EUR 7.5 

million have been demanded for failure to fulfil a printing 

contract. A provision of EUR 1.2 million, based on the estimation 

of the cost by the board of directors, has already been set up for 

these proceedings, of which € 450,000 has already been paid 

into a frozen account.

NV Roularta Media Group is involved in proceedings before the 

trade court with its former business partner Bookmark (now 
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(*) Part of the annual report of the board of directors.

CORPORATE GOVERNANCE 
DECLARATION(*)

INDICATION OF THE CORPORATE GOVERNANCE 
CODE
As a multimedia company Roularta Media Group sets out to 

create value for its readers, viewers, listeners, advertising 

customers, employees and shareholders. 

In the light of this task, Roularta Media Group NV, as a listed 

Belgian company, subscribes to the Belgian Corporate Gover-

nance Code (2009) as its reference code.

The Board believes that observing as closely as possible 

the principles set out in the Corporate Governance Charter 

will lead to more efficient, more transparent governance 

and better risk management and control of the company. 

Roularta Media Group’s aim in so doing is to maximise value 

for its shareholders, its stakeholders and its institutional 

investors. 

The Corporate Governance Charter, which is published on the 

company’s website (www.roularta.be/en/investor-info), sets 

out in an exhaustive and transparent fashion how Roularta 

Media Group is governed and how account for this gover-

nance is rendered. The Corporate Governance Charter of NV 

Roularta Media Group was approved by the board of directors 

and is regularly updated.

DESCRIPTION OF THE PRINCIPAL FEATURES OF 
THE INTERNAL CONTROL AND RISK MANAGE-
MENT SYSTEM
Roularta Media Group has set up a risk assessment and 

internal control system in line with the requirements of the 

2009 Belgian Corporate Governance Code. 

The internal control of Roularta Media Group is based on 

the COSO ERM model and is designed to provide reasonable 

assurance regarding the achievement of the objectives of the 

company. This implies, among other things, recognising and 

managing both operational and financial risks, compliance 

with laws and regulations, and monitoring reporting.

A key element in risk management is the annual budget exer-

cise, consisting of multiple consultations and discussions on 

business risks, the strategy, business plans and intended 

results. The final result is a set of objectives and targets, 

together with projects which should contribute to the better 

management or control of risks. 

Continuous monitoring, primarily on the basis of built-in 

controls in a highly automated operational environment, 

ensures the prevention or timely detection of potential risks. 

The security of IT systems is crucial in this. 

Particular attention is paid here to:

 - mirrored systems;

 - access security;

 - keeping apart of test and production environments;

 - back-up power generation;

 - back-up procedures.

Besides IT-technical control, operational risk management is 

mainly characterised by the following measures:

 - organisation charts and reporting lines;

 - clear employee functional descriptions;

 - procedures and guidelines communicated via the intranet;

 - continuous training activities and improvement initiatives.

Risk management in terms of financial reporting consists 

primarily of: 

 - the accounting rules that are applicable on a daily basis;

 - the uniformity aimed for within the different companies 

of the Group, both in terms of the application of the IFRS 

rules as well as in terms of standardised reporting;

 - the audit of the reported figures by the associated compa-

nies by the central budget and management reporting 

department;

 - the review, monitoring of the reported figures by the audit 

committee.

Many processes within Roularta Media Group are automated. An 

important component of automation consists of risk manage-

ment with a focus on accuracy, completeness, consistency, 

timeliness and authentication/authorisation of information.

The company has an internal auditor (a member of the Insti-

tute of Internal Auditors), who prepares an annual plan on the 

basis of a risk analysis. This annual plan can be supplemented 

by ad hoc assignments passed by the audit committee/

management team to the internal auditor. 

PUBLICATION IMPORTANT PARTICIPATIONS AND 
NOTE WITH RESPECT TO THE ITEMS LISTED 
IN ARTICLE 34 OF THE ROYAL DECREE OF 
14/11/2007, IN SO FAR AS THESE COULD POTEN-
TIALLY AFFECT A PUBLIC TAKEOVER BID
On December 31 2010, the capital of the company amounted 

to EUR 203,040,00 and is represented by 13,131,940 similar 

shares with the same rights, including 4,721,063 shares with 

VVPR strips.

At 31 December 2010 the shareholding structure is as follows:

Date of 
notifi cation

Number 
of shares %

Koinon NV(2) 24/06/10 7,872,784(1) 59.95%

Cennini NV(2) 24/06/10 2,022,136 15.40%

Bestinver Gestión 
S.G.I.I.C. SA

30/09/09 1,198,762 9.13%

Individual and institu-
tional investors

2,038,258 15.52%

(1) Including 512,863 own shares of Roularta Media Group.

(2) NV Koinon and NV Cennini have given a notification in their capacity as persons

 acting in consort, who have concluded an agreement concering the ownership,

 acquisition and transfer of securities.

All treasury shares held in portfolio by the company have no 

voting rights as long as they remain in the treasury portfolio. 

Each share entitles its holder to one vote, under Article 33 of 

the articles of association, on the understanding that no one 

person may vote at the general meeting in respect of more 

than thirty-five per cent (35%) of the number of votes attached 

to all the shares issued by the company. Several shareholders 

whose securities, according to the criteria laid down in Article 

6 § 2 of the Law of 2 May 2007 on disclosure of major holdings 

in issuers whose shares are admitted to trading on a regu-

lated market, are joined together, cannot vote, either, at the 

general meeting, in respect of more than thirty-five per cent 

(35%) of the number of votes attached to all the shares issued 

by the company. The restrictions do not, however, apply if the 

vote relates to an amendment of the articles of association of 

the company or to decisions for which, under the Companies 

Code, a special majority is required. 

A shareholder agreement has been concluded between share-

holders NV Koinon and NV Cennini, restricting the transfer of 

securities.

The articles of association and the Corporate Governance 

Charter of Roularta Media Group include specific provisions 

on the (re)appointment, training and evaluation of directors. 

Directors are appointed for a maximum period of four years 

by the general meeting of shareholders, that can remove 

them at any time. A resolution to appoint or dismiss requires 

a simple majority of votes. Should a directorship fall prema-

turely vacant, the remaining directors can themselves appoint 

(co-opt) a new director. In this case, the next general meeting 

proceeds to the final appointment.

The articles of association of NV Roularta Media Group give 

NV Koinon a binding right of nomination. Based on this nomi-

nation right, the majority of the directors are appointed from 

candidates put forward by NV Koinon as long as the latter 

holds, directly or indirectly, at least thirty-five per cent (35%) 

of the shares of the company.

Decisions to amend the articles of association are subject to 

special quorum and majority requirements. Any decision to 

amend the articles of association requires the presence, in 

person or by proxy, of shareholders representing at least half 

of the share capital and the approval of at least three fourths 

of the capital present or represented at the meeting. If the 

quorum is not met, then a second meeting must be convened, 

at which the quorum requirement does not apply. The requi-

rement of a special majority remains, however.

The board of directors is expressly authorised, in the case of 

public takeover bids on securities of the company, to increase 

the share capital within the limits provided by Article 607 of 

the Companies’ Code by issuing shares not exceeding 10% 

of the existing shares at the time of such public bid. This 

authorisation was granted by the extraordinary general 

meeting of 19 May 2009 for a term of three years and can 

be renewed. If the board of directors decides to increase the 

share capital pursuant to this authorisation, then the amount 

of that increase will be deducted from the remaining part of 

the authorised capital.

The company may acquire, divest or pledge its own shares, 

profit certificates or other certificates relating hereto, to the 

extent that the relevant statutory provisions are complied 

with. The board of directors is expressly authorised, without 

a resolution of the general assembly, to acquire and hold its 

own shares if necessary to avoid imminent and serious harm 

to the company. This authorisation was granted for a period 

of three years starting on 10 June 2009, being the date of 

publication in the annexes to the Belgian Official Gazette of 

the authorisation, as approved by the extraordinary general 

meeting on 19 May 2009, and may be renewed.

RMG is a party to the following material agreement which 

changes or terminates with a change of control following a 

takeover bid:

 - Under the terms of article 6.5. of annexe 1 to the forward 

sales agreement dated 28/04/2008 between NV Roularta 

Media Group and SA Natixis, Natixis may, in the event of 

a change in control of NV Roularta Media Group or SA 

Roularta Media France, request the early conversion of the 



114 ANNUAL REPORT 2010
ROULARTA MEDIA GROUP 115ANNUAL REPORT 2010

ROULARTA MEDIA GROUP

M
A

G
A

Z
IN

E
S

 B
E

L
G

IË
M

A
G

A
Z

IN
E

S
F

R
A

N
K

R
IJ

K
M

A
G

A
Z

IN
E

S
 

N
E

D
E

R
L

A
N

D
-D

U
IT

S
L

A
N

D
K

R
A

N
T

E
N

 
&

 G
R

A
T

IS
 P

E
R

S
R

A
D

IO
 

&
 T

E
L

E
V

IS
IE

P
R

IN
T

IN
G

 &
 3

6
0

°
J

A
A

R
V

E
R

S
L

A
G

2
0

1
0

M
A

G
A

Z
IN

E
S

 B
E

L
G

IU
M

M
A

G
A

Z
IN

E
S

F
R

A
N

C
E

M
A

G
A

Z
IN

E
S

 
B

E
-N

L
-D

E
N

E
W

S
P

A
P

E
R

S
R

A
D

IO
 &

 
T

E
L

E
V

IS
IO

N
P

R
IN

T
IN

G
A

N
N

U
A

L
 R

E
P

O
R

T
2

0
1

0
F

R
E

E
 P

R
E

S
S

totality of the bonds held by Nataxis into new shares of SA 

Roularta Media France.

On 1 September 2007 the Stichting Administratiekantoor 

RMG notified the CBFA, pursuant to Article 74 § 6 of the Law 

of 1 April 2007 on public takeover bids, that it held more than 

30% of the voting securities of RMG. With the scrapping of 

the certificates in the Stichting Administratiekantoor RMG 

and the return of the shares in NV Roularta Media Group to 

the former certificate holders, NV Koinoin and NV Cennini, 

the Stichting Administratiekantoor RMG is no longer a share-

holder. Since 24/06/2010, NV Koinon has been the direct 

holder of 7,359,921 shares (or 56.05%) in NV Roularta Media 

Group. The notification to the CBFA was updated to that effect.

COMPOSITION OF AND REPORT BY THE BOARD 
OF DIRECTORS AND ITS COMMITTEES, AND THE 
PERSONAL ATTENDANCE LEVELS OF THEIR 
MEMBERS

Board of directors

The board of directors of NV Roularta Media Group had eight 

members in the course of 2010: 

 - five directors representing the reference shareholder, in 

accordance with the proposal rights under the articles of 

association: Baron Hugo Vandamme, permanent repre-

sentative of NV HRV (2014), Mr Rik De Nolf, permanent 

representative of NV De Publigraaf (2014), Mr Leo Claeys, 

permanent representative of NV De Meiboom (2014), Ms 

Lieve Claeys, permanent representative of NV Fraka-Wilo 

(2012), Ms Caroline De Nolf, permanent representative of 

NV Verana (2012), 

 - three independent directors, all of whom hold executive 

corporate functions: 

• Mr Carel Bikkers, permanent representative of BV Carolus 

Panifex Holding, (2014) 

has for the past nine years headed up the Dutch 

media group Audax, a multi-faceted organisation that 

is involved in the broadest sense of the term with the 

publishing, distribution and retailing of media and 

related products. Prior to this Mr Carel Bikkers worked 

as general manager of Kwik-Fit Europe BV, Europe’s 

largest car service chain. 

• Ms Marleen Vaesen, permanent representative of BVBA 

Mavac, (2014).

After a career in Procter & Gamble, where until 1999 

she was Marketing Director Europe, Ms Marleen Vaesen 

is today active at Sara Lee, where as Senior Vice Presi-

dent Coffee & Tea (West and South Europe and Russia) 

she is responsible for the results of the coffee and tea 

business in eight European countries. 

• Mr Marc Verhamme, permanent representative of NV Pur 

Vie (2014) was until 1994 CEO of the North and North-

West European fresh produce division of Danone. Mr 

Marc Verhamme is today an industrialist and owns a 

number of SMEs producing organic food products like 

yoghurt and fresh cheese, with brands such as MIK and 

Pur Natur.

The independent directors have acquired broad experience 

in their careers in various management and executive posi-

tions in different business sectors. Thus Mr Carel Bikkers 

brings broad experience and expertise in the publishing and 

distribution world, while Ms Marleen Vaesen and Mr Marc 

Verhamme offer distinct added value in the board of directors 

in marketing and communication. 

The board believes that the competencies of the independent 

directors complement those already present in it. 

The board of directors met nine times during the past year. 

Attendance of individual board members in 2010:

Executive director and CEO

Rik De Nolf 9

Executive directors

Lieve Claeys 9

Jean Pierre Dejaeghere (mandate until 18/5/2010) 3

Non-executive directors

Baron Hugo Vandamme, Chairman 9

Leo Claeys 9

Caroline De Nolf 9

Independent, non-executive directors:

Carel Bikkers 6

Marleen Vaesen 6

Marc Verhamme 6

Dirk Meeus (mandate until 18/5/2010) 3

Clement De Meersman (mandate until 18/5/2010) 3

For 2011, six board meetings are planned.

Audit committee

In conformity with the Belgian Corporate Governance Code, 

the audit committee consists solely of non-executive direc-

tors (3), including two independent directors. The expertise 

in accounting and auditing of Mr Carel Bikkers, independent 

director and also chairman of the audit committee, is evident 

among other things from his former position as a senior 

manager of the Dutch media group Audax and from his board 

member/supervisor mandate in a number of Dutch compa-

nies.

The audit committee met four times in 2010. During these 

meetings the audit committee controlled the integrity of the 

financial information of the company, closely monitored the 

activities of the internal and external auditor, and where it 

deemed necessary, made recommendations in these respects 

to the board of directors.

At the invitation of the chairman, the audit committee was 

attended by the statutory auditor (Deloitte Bedrijfsrevisoren 

BV o.v.v.e. CVBA, represented by Mr Frank Verhaegen and 

Mario Dekeyser), the CFO Jan Staelens and the internal 

auditor, Ms Eveline Maertens. 

Attendance at audit committee meetings in 2010:

Carel Bikkers, chairman 2

Leo Claeys 4

Marleen Vaesen 2

Dirk Meeus (mandate until 18/05/2010) 2

Clement De Meersman (mandate until 18/05/2010) 2

Appointments and remuneration committee

The board of directors has used the opportunity as provided 

in the Corporate Governance Code to establish a single, joint 

appointments and remuneration committee. 

The appointments and remuneration committee consists 

solely of non-executive directors (3), including two indepen-

dent directors, and has the necessary expertise in the area of 

remuneration policy.

The chairman of the board of directors is also chairman of the 

appointments and remuneration committee. The CEO may 

participate in the meetings of the appointments and remu-

neration committee in an advisory capacity (cf. Article 526 

quater of the Companies Code).

The appointments and remuneration committee met twice 

during 2010. The main item on its agenda was preparing the 

remuneration report and reviewing the remuneration and 

bonus policy of the executive management.

Attendance at appointments and remuneration committee 

meetings in 2010: 

Baron Hugo Vandamme, chairman 2

Carel Bikkers 2

Marc Verhamme 2

ASSESSMENT OF THE BOARD AND BOARD 
COMMITTEES
Every year the board of directors undertakes a review, led by 

the chairman and assisted by the appointments and remu-

neration committee, of its size, composition, functioning and 

interaction with executive management. This assessment has 

four objectives: 

(i) assessing the operation of the board of directors; 

(ii) examining whether important issues are thoroughly 

prepared and discussed; 

(iii) assessing the actual contribution of each director to the 

activities of the board of directors, on the basis of his or 

her presence at board and committee meetings and his 

or her constructive involvement in discussions and deci-

sion-making; 

(iv) establishing a comparison between the current composi-

tion of the board of directors and the pre-defined desired 

composition of the same. 

Every year the non-executive directors assess their interac-

tion with senior management and, where appropriate, make 

proposals to the chairman of the board of directors for impro-

ving this interaction.

The contribution of each director is reviewed at regular inter-

vals. In the event of a reappointment, the engagement and the 

effectiveness of the director is evaluated. 

CONFLICT OF INTERESTS
In the course of financial year 2010 a financial conflict of inte-

rests occurred and the procedure as set out in Article 523 

of the Companies Code was applied. The conflict of inte-

rest occurred with reference to the Director, Mr Jean Pierre 

Dejaeghere and more specifically with regard to the conclu-

sion of a settlement agreement of 13 May 2009 between 

Roularta Media Group, himself and the Stichting Administra-

tiekantoor RMG and the conclusion of a service agreement of 

the same date between Roularta Media Group NV and Kantoor 

Torrimmo NV, a company in which Mr Jean Pierre Dejaeghere 

is a shareholder. 

The minutes of the board of directors of 25 June 2010, 

in which Article 523 of the Companies Code was applied, 

were integrally included in the board of directors’ annual 

report, which is available on the company’s website 

(www.roularta.be/en/investor-info). 

COMPOSITION OF EXECUTIVE MANAGEMENT
The executive management of Roularta Media Group consists 

of the executive management committee (composition see 

page 102), the Belgium management team (composition see 

page 103) and the France management team (composition 

see page 104).

With the change in legal structure of the Groupe Express-

Roularta from a public limited company with a ‘Directoire’ 

(Directorate) and a ‘Conseil de Surveillance’ (Supervisory 

Board), to a public limited company with a board of directors, 

the Directoire has been abolished.

In July 2010, by mutual agreement, Mr Michel Tubbax was 

replaced as national advertising management director by 

Mr Philippe Belpaire. In the France management team, 

Véronique Picon was replaced by Valérie Salomon as director 

of the advertising management division Express-Roularta 

Services.
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POLICY CONCERNING TRANSACTIONS AND 
OTHER CONTRACTUAL RELATIONSHIP BETWEEN 
THE COMPANY, INCLUDING AFFILIATED COMPA-
NIES, AND ITS DIRECTORS AND MEMBERS OF 
THE EXECUTIVE MANAGEMENT NOT COVERED 
BY THE CONFLICT OF INTERESTS RULES 
Taking into account the principles and guidelines contained 

in the Belgian Corporate Governance Code, the company 

has developed a policy on transactions and other contrac-

tual relationships between the company, including affiliated 

companies, and its directors and members of the executive 

management not covered by the statutory conflict of interests 

rules. 

A transaction or a contractual relationship of any kind is 

deemed to exist between the company and its directors and/

or members of its executive management when:

 - a director or a member of the executive management has 

a significant personal financial interest in the corporate 

body with which Roularta Media Group wants to conclude 

a transaction;

 - a director or member of the executive management or his 

or her spouse, cohabiting partner, child or blood or other 

relative up to the second degree are members of the board 

of directors or the executive management of the corporate 

body with which Roularta Media Group wishes to conclude 

a major transaction;

 - the board deems that such a conflict exists in respect of 

the proposed transaction.

The director or member of the executive management 

concerned shall provide the Board with all possible relevant 

information relating to the conflict of interests. He or she 

shall refrain from participating in the discussion and deci-

sion-making on this agenda item.

The board of directors confirms that in the past year no such 

transactions have taken place and no situations have arisen 

giving rise to the application of the above procedure.

PROTOCOL FOR AVOIDING MISUSE OF INSIDER 
INFORMATION
The protocol to avoid abuse of insider information prohibits 

directors, members of the management team, other members 

of staff or external persons employed by the company, who, 

by the nature of their function come into contact with confi-

dential information, from trading, directly or indirectly, on the 

basis of insider information, in financial instruments issued 

by Roularta Media Group. 

REMUNERATION REPORT 
Annual remuneration of executive and non-executive direc-

tors

In 2010, the board of directors worked out, on the advice of the 

appointments and remuneration committee, a new remune-

ration policy for board members. 

The starting point of the new remuneration policy is the ability 

to attract and retain qualified directors having the required 

background in and experience of the various components of 

enterprise management. To achieve this starting point, a new 

remuneration policy was drawn up, which reflects market 

remuneration levels and also the size and complexity of the 

company, where possible using reference data. This new 

remuneration policy was approved by the board of directors 

on 18 May 2010.

Non-executive directors and executive directors in their 

capacity as directors receive from the general meeting of 

18/05/2010 on, only a fixed remuneration as compensation for 

their membership of the board of directors and their atten-

dance at the meetings of the committees of which they are 

members. 

The level of directors’ remuneration is determined taking into 

account their role as a normal director, their specific roles as 

chairman of the board, chair or member of a committee, as 

well as the resulting responsibilities and time demands.

Non-executive directors receive no performance-related remu-

neration such as bonuses, long-term incentive programmes, 

benefits in kind or pension plans. Nor are options or warrants 

allotted to non-executive directors. There are no contributions 

to pensions or similar benefits for directors.

The provisions concerning the remuneration of the non-

executive directors apply equally to executive directors in 

their capacity as directors. 

The chairman of the board of directors and executive 

director NV Publigraaf was granted a fixed remuneration of 

EUR 100,000. The deputy chairman of the board receives a 

fixed remuneration of EUR 58,500. Each other board member 

receives a fixed remuneration of EUR 10,000, plus a fee per 

board meeting of EUR 2,500; members of board commit-

tees (the audit committee and the appointments and remu-

neration committee) receive an additional fee per meeting of 

EUR 2,500 euros, the chairman of the audit committee an 

additional EUR 5,000 fee per meeting of this committee.

Directors’ remuneration 2010

Fixed
Attendance 

fees

Hugo Vandamme 
(permanent representative 

of NV HRV)

Non-

executive
€ 100,000.00 –

Rik De Nolf 
(permanent representative 

of NV De Publigraaf) 

Executive € 100,000.00 –

Leo Claeys 
(permanent representative 

of NV De Meiboom) 

Non-

executive
€ 58,500.00 –

Lieve Claeys 
(permanent representative 

of NV Fraka-Wilo)

Executive € 10,000.00 € 15,000.00

Caroline De Nolf 
(permanent representative 

of NV Verana)

Non-

executive
€ 10,000.00 € 15,000.00

Carel Bikkers 
(permanent representative 

of BV Carolus Panifex Holding) 

– Chairman audit committee

Non-

executive

€ 7,500.00(*)

 

€ 25,000.00

Marleen Vaesen (permanent 

representative of BVBA Mavac)

Non-

executive

€ 7,500.00(*) € 15,000.00

Marc Verhamme 
(permanent representative 

of NV Pur Vie)

Non-

executive
€ 7,500.00(*) € 15,000.00

Jean Pierre Dejaeghere 
(remuneration of directorship 

from general meeting of 

19/05/2009 to end of term of 

office at general meeting of 

18/05/2010)

Executive € 25,000.00 –

Clement De Meersman 
(permanent representative of 

BVBA Clement De Meersman) 

(remuneration of directorship 

from general meeting of 

19/05/2009 to end of term of 

office at general meeting of 

18/05/2010)

Non-

executive
€ 40,000.00 –

Dirk Meeus (remuneration 

of directorship from general 

meeting of 19/05/2009 to end 

of term of office at general 

meeting of 18/05/2010)

Non-

executive

€ 40,000.00 –

(*) from general meeting of 18/05/2010 to 31/12/2010

Remuneration of members of executive management

The remuneration of the members of executive management 

is set by the board of directors based on the recommendation 

of the appointments and remuneration committee. 

The level and structure of the remuneration of the executive 

management need to enable the company to attract, retain 

and continually motivate qualified and skilled managers, 

taking into account the nature and scope of their individual 

responsibilities.

The amount and structure of the basic remuneration of the 

executive management is regularly reviewed for its compli-

ance with market conditions by a specialist (international) 

salaries and benefits consultancy.

The company is assuming that the remuneration policy 

for members of the executive management will remain 

unchanged for the next two years unless testing against 

market practice shows that changes are urgently needed.

In 2010, the remuneration policy of the members of the execu-

tive management did not change from that of previous years. 

The remuneration of the executive management consists of:

 - basic remuneration in line with training, job content, expe-

rience and seniority;

 - a performance bonus linked for 30% to the consolidated 

results of the Group and for 70% to the performance of the 

business unit for which the manager is responsible. 

Every year financial performance criteria are established 

for the year in question at the level of the consolidated 

Group results. At business unit level, financial or qualita-

tive targets are set on an annual basis. 

At the end of the year it is determined, based on the esta-

blished performance criteria, both quantitative and quali-

tative, whether and to what extent the bonus has been 

earned. 

The bonus may not exceed 20% to 25% of the basic annual 

salary of members of the executive management. The 

bonus is paid partly in cash and partly to the group insu-

rance of the manager in question.

There is no provision for a right of recovery in favour of the 

company in cases where variable remuneration has been 

given based on inaccurate financial data. Bonuses are 

awarded only after the close of the year and the requisite 

verification of the figures by the statutory auditor. In this 

way the likelihood of paying a bonus based on inaccurate 

financial data is negligible.

 - a long-term incentive consisting of rights to acquire shares 

in Roularta Media Group. The option or warrant plans 

issued by the company each run for 10 years, with exer-

cise possible no earlier than the third calendar year after 

subscription. 

 - extra-legal (‘fringe’) benefits, consisting of a group insu-

rance (employer’s contribution is 3.75% of the annual 

remuneration), a company car with fuel card in accordance 

with the company’s car policy, luncheon vouchers (employ-

er’s contribution of EUR 4.91/day worked) and hospitalisa-

tion and disability insurance.

The CEO, NV Publigraaf with Mr Rik De Nolf as its permanent 

representative, received in 2010 a gross fixed remuneration of 

EUR 568,018.16. The CEO receives no variable remuneration, 

nor does the company pay contributions for the CEO’s retire-

ment pension. 

The other members of the executive management (execu-

tive management committee members and members of the 

Belgian and French management teams) together received: 

 - basic salaries of EUR 3,394,073.59; 

 - variable remuneration of EUR 583,473.00 of which EUR 

431,846.60 in cash and EUR 151,626.40 in group insurance;

 - the pension contributions for 2010 total EUR 57,758.02, of 

which EUR 51,738.87 of payments into a defined contribu-

tions pension plan and EUR 6,019.15 of payments into a 

savings/group insurance;
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 - and other components amounting to EUR 65,503.88 of 

which EUR 57,528.00 of standard employer-specific costs 

and EUR 7,975.88 employer’s contribution to luncheon 

vouchers.

In the table below you can find an overview of the warrants 

and stock options plans members of the executive manage-

ment participated in, with their most significant terms includ-

ing the exercise price and the expiration period. 

During 2010, no stock options or warrants were granted 

to members of the executive management. No options or 

warrants were exercised during the year by members of the 

executive management. 

In July 2010 the cooperation with Mr Michel Tubbax was 

terminated by mutual agreement. Based on a proposal of 

the appointments and remuneration committee, the board 

of directors decided to grant Mr Michel Tubbax a severance 

indemnity of six months, calculated on the basis of his 

monthly remuneration.

Year of 
allotment

Number of options/
warrants allotted to members of 

the executive management

Outstanding unexercised 
options / warrants 

per 31/12/2010

Exercise 
price 

(in EUR)

First 
exercise 

period

Last 
exercise 

period

2000 4,000 4,000 65.00 1/1-30/4/2004 1/1-22/5/2013

2001 10,500 4,200 18.20 1/1-26/6/2005 1/1-25/8/2014

2001 6,500 4,600 20.13 1/1-31/12/2005 1/1-31/12/2015

2003 2,000 900 21.93 1/1-30/6/2006 1/1-10/10/2013

2006 102,000 102,000 53.53 1/1-31/12/2010 1/1-31/12/2021

2008 93,000 93,000 40.00 1/1-31/12/2012 1/1-31/12/2023

2009 108,500 103,500 15.71 1/1-31/12/2013 1/1-31/12/2019

326,500 312,200
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CONSOLIDATED
FINANCIAL STATEMENTS
1. CONSOLIDATED INCOME STATEMENT

Note 2010 2009

Sales 3 711,563 707,253

Raw materials, consumables and goods for resale -157,586 -168,310

Services and other goods 4 -280,617 -287,935

Personnel 5 -189,735 -197,423

Depreciation, write-down and provisions -19,853 -26,234

Depreciation and write-down of intangible and tangible assets -17,690 -22,594

Write-down of inventories and debtors 6 699 -1,870

Provisions -242 3,215

Impairment losses -2,620 -4,985

Other operating income 7 10,250 10,155

Other operating expenses 7 -11,837 -10,550

Restructuring costs 8 -5,147 -16,734

Operating profi t - ebit 57,038 10,222

Interest income 9 5,252 4,377

Interest expenses 9 -11,339 -17,114

Operating profi t after net fi nance costs 50,951 -2,515

Income taxes 10 -19,027 -2,110

Share in the profit of the companies accounted for using the equity method -46 -38

Net profi t of the consolidated companies 31,878 -4,663

Attributable to:

Minority interest 926 -478

Equity holders of Roularta Media Group 30,952 -4,185

Earnings per share

Basic earnings per share 11 2.45 -0.33

Diluted earnings per share 11 2.45 -0.33

2. CONSOLIDATED STATEMENT OF COMPREHENSIVE INCOME

Note 2010 2009

Net profi t of the consolidated companies 31,878 -4,663

Other comprehensive income of the period

Exchange differences 24 -92

Cash flow hedges 31 1,919 -4,866

Deferred taxes relating to other comprehensive income -652 1,654

Total comprehensive income 33,169 -7,967

Attributable to:

Minority interest 926 -478

Equity holders of Roularta Media Group 32,243 -7,489
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4. CONSOLIDATED CASH FLOW STATEMENT

Note 2010 2009

Cash fl ow relating to operating activities

Net profit of the consolidated companies 31,878 -4,663

Share in the result of the companies accounted for using the equity method 16 46 38

Income tax expense / income 10 19,027 2,110

Interest expenses 11,339 13,559

Interest income (-) -3,715 -2,291

Losses / gains on disposal of intangible assets and property, plant and equipment -238 1,275

Losses / gains on disposal of business 0 37

Non-cash items 19,557 29,455

Depreciation of (in)tangible assets 13 & 15 17,690 22,594

Impairment losses 13 & 14 2,620 4,985

Share-based payment expense 5 1,075 1,368

Losses / gains on non-hedging derivatives 9 -1,537 1,469

Increase / decrease in provisions 400 -2,915

Unrealised exchange loss / gain 38 108

Other non-cash items -729 1,846

Gross cash fl ow relating to operating activities 77,894 39,520

Increase / decrease in current trade receivables -8,058 19,805

Increase / decrease in current other receivables and deferred charges and accrued income -1,293 5,893

Increase / decrease in inventories -1,289 966

Increase / decrease in trade payables -9,170 -32,772

Increase / decrease in other current liabilities -3,074 -11,657

Other increases / decreases in working capital (a) -2,866 1,362

Increase / decrease in working capital -25,750 -16,403

Income taxes paid -12,413 -7,056

Interest paid -10,760 -14,145

Interest received 3,561 2,253

NET CASH FLOW RELATING TO OPERATING ACTIVITIES (A) 32,532 4,169

Cash fl ow relating to investing activities

(In)tangible assets - acquisitions 13 & 15 -8,772 -19,010

(In)tangible assets - other movements 424 56,864

Net cash flow relating to acquisition of subsidiaries 32 -9,779 -373

Net cash flow relating to disposal of subsidiaries 0 -1

Loans, guarantees, available-for-sale investments - acquisitions 17 -248 -1,049

Loans, guarantees, available-for-sale investments - other movements 138 77

NET CASH FLOW RELATING TO INVESTING ACTIVITIES (B) -18,237 36,508

Cash fl ow relating to fi nancing activities

Other changes in equity -164 2,220

Proceeds from current financial debts 5,857 216

Redemption of current financial debts -22,720 -33,222

Proceeds from non-current financial debts 0 6,556

Redemption of non-current financial debts -25,266 -54,311

Decrease in non-current receivables 594 9

Increase in non-current receivables -341 -128

Increase / decrease in short-term investments -148

NET CASH PROVIDED BY (+), USED IN (-) FINANCING ACTIVITIES (C) -42,188 -78,660

3. CONSOLIDATED BALANCE SHEET

ASSETS Note 2010 2009

Non-current assets 633,114 633,152

Intangible assets 13 437,802 441,959

Goodwill 14 75,109 64,572

Property, plant and equipment 15 109,386 116,636

Investments accounted for using the equity method 16 417 258

Loans, guarantees, available-for-sale investments 17 4,093 3,935

Financial derivates 31 310 0

Trade and other receivables 18 1,918 2,171

Deferred tax assets 19 4,079 3,621

Current assets 299,518 312,662

Inventories 20 56,485 53,653

Trade and other receivables 18 190,966 179,868

Tax receivable 254 534

Short-term investments 21 2,620 2,395

Cash and cash equivalents 21 41,411 69,304

Deferred charges and accrued income 7,782 6,908

Total assets 932,632 945,814

LIABILITIES Note 2010 2009

Equity 358,817 324,846

Group’s Equity 345,072 311,851

Issued capital 22 203,040 203,040

Treasury shares 22 -22,382 -22,382

Capital reserves 22 4,170 3,191

Revaluation reserves 22 120 -1,147

Retained earnings 160,076 129,125

Translation differences 48 24

Minority interests 13,745 12,995

Non-current liabilities 267,402 316,557

Provisions 24 7,041 7,321

Employee benefits 26 7,924 7,190

Deferred tax liabilities 19 125,568 125,294

Financial debts 27 124,508 173,905

Trade payables 28 2,166 2,464

Other payables 28 195 200

Financial derivatives 31 0 183

Current liabilities 306,413 304,411

Financial debts 27 30,925 24,229

Trade payables 28 150,828 157,234

Advances received 28 49,965 50,263

Employee benefits 28 37,623 37,220

Taxes 28 9,801 3,244

Other payables 28 22,649 25,959

Accrued charges and deferred income 28 4,622 6,262

Total liabilities 932,632 945,814
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TOTAL DECREASE / INCREASE IN CASH AND CASH EQUIVALENTS (A+B+C) -27,893 -37,983

Cash and cash equivalents, beginning balance 69,304 107,287

Cash and cash equivalents, ending balance 41,411 69,304

Net decrease / increase in cash and cash equivalents -27,893 -37,983

(a) Increases and decreases in non-current other payables, non-current trade payables, provisions,
non-current employee benefits and accrued charges and deferred income.

Notes to the consolidated cash flow statement 
The strong increase in gross cash flow from operating activities is partially offset by the negative change in working capital, due 
largely to the rise in trade receivables and the reduction in trade payables. The 2009 crisis year placed pressure on the net cash 
position and especially on the debt ratio. This pressure came off in 2010, producing a balanced position once again. 
In the net cash flow related to the investing activities it should be noted that this was strongly influenced in 2009 by the off-balance 
sheet sale-and-rent-back operation, concluded as at 30 June 2009, which had the effect of reducing tangible assets by € 56,992. 
The investments in 2010 relate mainly to software, office machinery and equipment. In the first half of 2009 there were still invest-
ments in printing machinery at Roularta Printing. Net cash flow relating to acquisitions refers in 2010 largely to Media Ad Infinitum 
(Vitaya), see also Note 32.
In the net cash flow related to the financing activities it should be noted that RMG opted in 2010 for partial early repayment of 
financial debts of € 22,000. Following the aforementioned sale-and-rent-back operation, the financial lease liabilities decreased by 
€ 38,585 in 2009. Furthermore, RMG opted in 2009 for partial early repayment of long-term loans of € 14,644.

5. CONSOLIDATED STATEMENT OF CHANGES IN EQUITY

2010
Issued 
capital

Treasury 
shares

Capital 
reserves

Revaluation 
reserves

Retained 
earnings

Translation 
differences

Minority 
interests

TOTAL 
EQUITY

Balance as of 1/1/2010 203,040 -22,382 3,191 -1,147 129,125 24 12,995 324,846

Total comprehensive income for the period 1,267 30,952 24 926 33,169

Costs of issuance and equity increase -96 -96

Recognition of share-based payments 1,075 1,075

Other increase / decrease -1 -176 -177

Balance as of 31/12/2010 203,040 -22,382 4,170 120 160,076 48 13,745 358,817

2009
Issued 
capital

Treasury 
shares

Capital 
reserves

Revaluation 
reserves

Retained 
earnings

Translation 
differences

Minority 
interests

TOTAL 
EQUITY

Balance as of 1/1/2009 203,040 -22,382 1,922 2,065 133,310 116 11,249 329,320

Total comprehensive income for the period -3,212 -4,185 -92 -478 -7,967

Costs of issuance and equity increase -99 -99

Recognition of share-based payments 1,368 1,368

Other increase / decrease 2,224 2,224

Balance as of 31/12/2009 203,040 -22,382 3,191 -1,147 129,125 24 12,995 324,846

We refer to Note 22 for more details.
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NOTES TO THE CONSOLIDATED 
FINANCIAL STATEMENTS

NOTE 1 - SIGNIFICANT ACCOUNTING POLICIES

PRESENTATION BASIS
The consolidated financial statements are prepared in 
compliance with the International Financial Reporting 
Standards (IFRSs) issued by the International Accounting 
Standards Board (IASB), and with the interpretations issued 
by the International Financial Reporting Interpretations 
Committee (IFRIC formerly SIC) of the IASB approved by the 
European Commission. 

The consolidated financial statements give a general overview 
of our Group’s activities and the results achieved. They 
represent fairly, the financial position, financial performance 
and cash flows of the entity, and have been prepared on a 
going concern basis.

The consolidated financial statements were approved by the 
board of directors of 18 March 2011 and can be amended until 
the shareholders’ meeting of 17 May 2011.

NEW AND REVISED STANDARDS AND INTERPRE-
TATIONS
The following standards and interpretations became applic-
able for 2010:
- IFRS 3 Business Combinations (applicable to business 

combinations for which the acquisition date is on or after 
the beginning of the first annual reporting period beginning 
on or after 1 July 2009). 
This standard replaces IFRS 3 Business Combinations as 
issued in 2004.
This standard changes the accounting for business combi-
nations with acquisition dates after 1 January 2010. The 
changes relate, among other things, to the valuation of 
minority interests (‘non-controlling interest’), the recog-
nition of transaction costs and the accounting for business 
combinations which take place in various stages. 

- Improvements to IFRS (2008-2009) (normally applicable for 
accounting years beginning on or after 1 January 2010).

- Amendments to IFRS 1 First Time Adoption of International 
Financial Reporting Standards – Additional exemptions (applic-
able for annual periods beginning on or after 1 January 
2010).

- Amendment to IFRS 2 Share-based Payment (applicable for 
annual periods beginning on or after 1 January 2010).

- Amendment to IAS 27 Consolidated and Separate Financial 
Statements (applicable for annual periods beginning on or 
after 1 July 2009). This standard amends IAS 27 Consoli-
dated and Separate Financial Statements (revised 2003).

- Amendments to IAS 39 Financial Instruments: Recognition 
and Measurement – Eligible Hedged Items (applicable for 
annual periods beginning on or after 1 July 2009).

- IFRIC 12 Service Concession Arrangements (applicable for 
annual periods beginning on or after 1 April 2009).

- IFRIC 15 Agreements for the construction of real estate
(applicable for annual periods beginning on or after 1 
January 2010).

- IFRIC 16 Hedges of a net investment in a foreign operation
(applicable for accounting years beginning on or after 1 July 
2009).

- IFRIC 17 Distributions of Non-cash Assets to Owners (applic-
able for annual periods beginning on or after 1 November 
2009).

- IFRIC 18 Transfers of Assets from Customers (applicable for 
annual periods beginning on or after 1 November 2009).

The application of these standards had no material effect on 
the consolidated financial statements 2010 of the Group.

The following standards and interpretations have been issued 
but do not yet apply in 2010:
- IFRS 9 Financial Instruments (applicable for annual periods 

beginning on or after 1 January 2013).
- Improvements to IFRS (2009-2010) (normally applicable for 

annual periods beginning on or after 1 January 2011).
- Amendment to IFRS 1 First Time Adoption of International 

Financial Reporting Standards – IFRS 7 Exemptions (applic-
able for annual periods beginning on or after 1 July 2010).

- Amendment to IFRS 7 Financial Instruments: Disclosures – 
Derecognition (applicable for annual periods beginning on 
or after 1 July 2011).

- Amendment to IAS 24 Related Party Disclosures (applicable 
for annual periods beginning on or after 1 January 2011). 
This standard supersedes IAS 24 Related Party Disclosures
as issued in 2003.
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Expenditure on research activities undertaken with the 

prospect of gaining new scientific or technical knowledge and 

understanding is recognised as an expense when it is incurred. 

Expenditures on development activities, whereby the research 

findings are applied to a plan or design for the production of 

new or substantially improved products and processes, are 

only included in the balance sheet, if the product or process 

is technically and commercially feasible, the Group has suffi-

cient resources available to complete the development and it is 

possible to demonstrate that the asset will generate probable 

future economic benefits.

Capitalised expenditure comprises the costs of materials, 

direct labour costs and a proportionate part of the overheads.

Intangible assets are measured at their cost, less any accumu-

lative amortisation and any accumulated impairment losses.

Amortisation

Intangible assets are amortised in accordance with the 

straight-line methods starting when the asset is available for 

use over their expected useful life.

The following useful lives are applied:

 - Development costs 3 years

 - Software 3 to 5 years

 - Concessions, copyrights, property rights and similar rights:

• Graphics and generics 3 years

• Scenarios 2 years

• Other rights according to their expected useful life

By virtue of the modification of IAS 38.107, titles are considered 

as assets with indefinite useful lives which are not amortised 

but tested yearly for impairment.

GOODWILL
Goodwill on acquisition of subsidiaries is recorded, as from the 

acquisition date, in the amount of the surplus of the total of the 

fair value of the consideration transferred, the amount of any 

minority interests and (in a business combination undertaken 

in stages) the fair value of the previously held equity interest, 

over the net balance of the net identifiable assets acquired 

and liabilities assumed. Where this total, after reassessment, 

results in a negative amount, this gain is immediately recog-

nised in the income statement.

Goodwill on the acquisition of a joint venture or an associated 

entity is the difference between the cost of a business combi-

nation and the Group’s share in the fair value of the assets 

acquired and liabilities and contingent liabilities assumed at 

the time of acquisition.

By virtue of the application of IFRS 3 goodwill is not amortised 

but tested yearly for impairment.

PROPERTY, PLANT AND EQUIPMENT
Property, plant and equipment are recognised at cost less 

any accumulative depreciation and any impairment losses. 

The cost comprises the initial purchase price plus other 

direct purchase costs (such as non-refundable tax, transport). 

The cost of self-constructed property, plant and equipment 

comprises the cost of materials, direct labour costs and a 

proportional part of the production overheads.

The Group uses the exception provided for in IFRS 1 to treat 

the fair value of some of the property, plant and equipment as 

deemed cost on the date of transition to IFRS, being 1 January 

2003. This fair value is based on the value in going concern as 

determined by third party experts and was applied to all of the 

Group’s land and buildings, as well as to NV Roularta Print-

ing’s printing presses and finishing lines.

Leases

Lease arrangements whereby the Group has substantially 

all rewards and risks incidental to ownership are classified 

as finance leases. At the commencement of the finance lease 

term, finance leases are recognised as assets and liabilities 

in the balance sheet at amounts equal to the fair value of the 

leased property, or, if lower, the present value of the minimum 

lease payments each determined at the inception of the lease.

Minimum lease payments shall be apportioned between the 

finance charge and the reduction of the outstanding liability. 

The finance charge shall be allocated to each period during 

the lease term so as to produce a constant periodic rate of 

interest on the remaining balance of the liability. Contingent 

rents shall be charged as expenses in the periods in which 

they are incurred.

Leasing of property whereby substantially all rewards and 

risks remain with the leasing company is classified as 

operating lease. Lease payments under an operating lease 

are recognised as an expense on a straight-line basis over the 

lease term.

Depreciation

The depreciable amount of an item of property, plant and 

equipment (i.e. the cost less its residual value) is recognised 

in the income statement on a straight-line basis from the date 

the asset is available for use over the expected useful life.

The following depreciation percentages are applied:

 - Buildings

• revalued 20 years

• not revalued 33 years

• buildings on leasehold land term of lease

• improvements with valuable appreciation 10 years

 - Installations, machines and equipment

• printing presses and finishing lines 3 to 20 years 

• broadcast material 5 years

 - Amendments to IAS 32 Financial Instruments: Presentation – 

Classification of Rights Issues (applicable for annual periods 

beginning on or after 1 February 2010).

 - IFRIC 19 Extinguishing Financial Liabilities with Equity Instru-

ments (applicable for annual periods beginning on or after 

1 July 2010).

 - Amendment to IFRIC 14 IAS 19 – The Limit on a Defined Benefit 

Asset, Minimum Funding Requirements and their Interaction – 

Prepayments of a Minimum Funding Requirement (applicable 

for annual periods beginning on or after 1 January 2011).

The Group has not applied these standards and interpre-

tations in anticipation. The Group does not expect the first 

application of these amendments to significantly impact its 

financial statements.

CONSOLIDATION PRINCIPLES
The consolidated financial statements consolidate the financial 

information of Roularta Media Group NV, its subsidiaries and 

joint ventures, after elimination of all material transactions 

within the Group.

Subsidiaries are those companies over which the parent 

company has control, i.e. has the power to direct the financial 

and operational policy of a company in order to acquire 

benefits from its activities. These companies are included in 

accordance with the full consolidation method.

Joint ventures are contractual agreements whereby Roularta 

Media Group NV together with one or more parties set up 

an economic activity over which they exercise joint authority. 

This means that strategic, financial and operational decisions 

require the unanimous agreement of the parties sharing the 

authority. These companies are accounted for by the propor-

tional consolidation method.

The financial statements of subsidiaries and joint ventures 

are included in the consolidated financial statements from the 

date on which the parent company acquires control until the 

date on which the control ceases.

The financial statements of subsidiaries and joint ventures 

are prepared for the same financial year as that of the parent 

company and using uniform accounting policies for like trans-

actions and other events in similar circumstances.

Acquisitions of subsidiaries and joint ventures are accounted 

for by applying the purchase method.

Acquisitions of subsidiaries

The acquisition price (the consideration transferred in a 

business combination) is measured as the sum of the fair value 

at the acquisition date of the transferred assets, the liabilities 

incurred or assumed, and the equity interests issued by the 

acquirer. The purchase price also includes all assets and 

liabilities arising from a contingent consideration agreement.  

Acquisition-related costs are expensed in the period incurred.

The identifiable assets acquired and the liabilities assumed 

are measured at their fair value at the acquisition date.

For each business combination any non-controlling interest 

(minority interest) in the acquiree is valued at fair value or at 

the NCI’s proportionate share in the identifiable net assets 

of the acquiree. The choice of accounting basis is made on a 

transaction-by-transaction basis.

Acquisitions of subsidiaries before 1 January 2010

These are recognised in accordance with the previous version 

of IFRS 3.

Associated companies are companies in which the Group has a 

significant influence and which are not a subsidiary company 

or joint venture. They are incorporated in the consolidation in 

accordance with the equity method from the date on which the 

significant influence begins until the date on which the signif-

icant influence ceases. If the Group’s share in the loss exceeds 

the book value of the associated company, the book value is 

reduced to nil and any further losses are no longer entered, 

unless the Group has guaranteed commitments made by the 

associated company.

FOREIGN CURRENCY
Transactions in foreign currency

Transactions in foreign currency are recorded on initial recog-

nition in the functional currency, by applying to the foreign 

currency amount the spot exchange rate at the date of trans-

action. At each balance sheet date foreign currency monetary 

items are translated using the closing rate. Non-monetary 

items are translated using the exchange rate at the date of the 

transaction. Exchange differences arising on the settlement 

of monetary items or on translating monetary items at rates 

different from those at which they were translated on initial 

recognition are recognised in profit or loss as other operating 

income or costs in the period in which they arise.

Financial statements of foreign entities

Monetary and non-monetary assets and liabilities of foreign 

entities whose functional currency are not the currency of a 

hyperinflationary economy and are different from the euro are 

translated at the closing rate at the date of the balance sheet. 

Income and expenses for each income statement (including 

comparatives) are translated at exchange rates at the dates of 

the transactions. All resulting exchange differences are recog-

nised as a separate component of equity.

INTANGIBLE ASSETS OTHER THAN GOODWILL
Intangible assets consist of titles, software, concessions, 

copyrights, property rights and other rights etc. acquired from 

third parties or by contribution in kind, as well as any inter-

nally generated software.
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recognised once it is virtually certain that the reimbursement 

will be received.

Restructuring

A provision for restructuring is created when the Group 

approves a detailed and formalised restructuring plan and 

when the implementation of the restructuring plan has been 

started or the main features of the plan have been announced 

to those affected by it.

EMPLOYEE BENEFITS

Pension commitments

Several defined contribution plans exist within the Group. 

These plans are in general funded by both employer and 

employee contributions. Contribution commitments in the 

pension schemes with a fixed contribution payable by the 

Group are included in the income statement of the year to 

which they relate.

The necessary amounts are recognised in the profit and loss 

account to cover the actuarial and investment risk of the 

defined benefit plans. 

The actuarial gains and losses arising from differences 

between the previous actuarial assumptions and the current 

experience, or changes in actuarial assumptions are included 

in the profit and loss account of the year.

The Group also recognises a provision for early retirement 

pensions. The amount of the provision is equal to the present 

value of future benefits promised to the employees involved.

Share-based payments

Various warrant and share option plans exist to enable 

executive and senior management to acquire shares of the 

company. IFRS 2 applies to all share-based payment trans-

actions allocated after 7 November 2002 and which had not 

become unconditional by 1 January 2005. 

The exercise price of an option is determined on the basis of 

the average closing price of the share during the thirty days 

prior to the option offering date or on the basis of the latest 

closing price prior to the offering date. The fair value of the 

option is calculated using the Black and Scholes formula. If 

and when the options are exercised, equity is increased by the 

amount received. 

Other long-term employee benefits

This mainly concerns both future tariff benefits on subscrip-

tions, as jubilee premiums. The amount of these provisions 

equals the present value of these future obligations.

FINANCIAL LIABILITIES
Financial debts, other than derivative financial instruments, 

are initially recorded at the fair value of the financial resources 

received, less transaction costs. In subsequent periods, they 

are stated at amortised cost using the effective interest-

rate method. Where financial debts are hedged by derivative 

financial instruments that function as fair value hedging, 

these debts are valued at fair value.

TRADE PAYABLES
Trade payables are recognised at their cost.

TAX
Tax expense (tax income) on the profit for the financial year 

is the aggregate amount included in the profit or loss for the 

period in respect of current tax and deferred tax. Taxes are 

recognised as income or as expense and included in profit 

or loss for the period except to the extent that the tax arises 

from a transaction or event which is recognised directly in 

equity. In that case the taxes are also recognised directly to 

the equity.

Current taxes for current and previous periods are, to the 

extent unpaid, recognised as a liability. If the amount already 

paid exceeds the amount due for those periods, the excess 

is recognised as an asset. For calculating the current tax for 

the current and prior periods the tax rates that have been 

enacted or substantively enacted by the balance sheet date 

are used.

Deferred taxes are accounted for using the ‘liability’ method 

for all temporary differences between the taxable basis and 

the book value for financial reporting purposes and this for 

both assets and liabilities. For calculation purposes the tax 

rates used are those that have been enacted or substantively 

enacted by the balance sheet date.

In accordance with this method, the Group must in case of 

a business combination recognise deferred taxes on the 

difference between the fair value of the acquired assets and 

the liabilities and contingent liabilities assumed and their 

taxable basis.

Deferred tax assets are only recognised when it is probable 

that taxable profit will be available against which the deductible 

temporary differences can be utilised. Deferred tax assets are 

derecognised when it is no longer probable that the related tax 

advantage will be realised.

GOVERNMENT GRANTS
Government grants that relate to assets are recognised at 

their fair value when there is reasonable assurance that the 

Group will comply with the conditions attaching to them and 

the grants will be received. The government grant is presented 

as deferred income.

• TV stages 3 years

• others 5 years

 - Furniture and office equipment 5 to 10 years

 - Electronic equipment 3 to 5 years

 - Vehicles 4 to 5 years

 - Other property, plant and equipment 5 to 10 years

 - Assets under construction and 

advance payments no depreciation

 - Property held under a finance lease 

• printing presses and finishing lines 3 to 20 years 

• broadcast material 5 years

Land is not depreciated since it is assumed that it has an 

indefinite useful life.

FINANCIAL ASSETS

Criteria for the initial recognition and the derecognition of 

financial assets

The purchase or sale of financial assets is recognised using 

the settlement date. This implies that the asset is recognised 

on the date it is received by the Group, and it is derecognised 

on the date it is delivered by the Group; at this date any gain or 

loss on disposal is recognised.

Criteria for the measurement of financial assets

(a) Available-for-sale financial assets

 At initial recognition all available-for-sale financial assets 

are recognised at fair value, plus transaction costs directly 

attributable to the acquisition of the financial asset. A gain 

or loss arising from a change in fair value is recognised 

directly in equity as revaluation reserve until the financial 

asset is derecognised, or until there is objective evidence 

that a financial asset incurred impairment losses. Invest-

ments in equities that are classified as assets available for 

sale but for which no price quotation on an active market 

is available, and the fair value of which cannot be reliably 

determined by other valuation methods, are recognised at 

their historical cost.

(b) Financial assets at fair value through profit or loss

 At initial recognition these financial assets are recognised 

at fair value. A gain or loss arising from a change in fair 

value of the financial asset is recognised through profit or 

loss. 

(c) Loans and receivables

 These non-derivative financial assets with fixed or deter-

minable payments that are not quoted in an active market 

are measured at amortised cost. A gain or loss is recog-

nised in profit or loss when the financial asset is impaired. 

INVENTORIES
Inventories are measured at cost (purchase or manufacturing 

cost) in accordance with the FIFO method or, if lower, at net 

realisable value.

Manufacturing cost includes all direct and indirect costs 

necessary to bring the inventories to their present location 

and condition.

The net realisable value is the estimated selling price in 

the ordinary course of business, less the estimated costs of 

completion and the estimated costs necessary to make the 

sale.

Ageing or slowly rotating inventories are systematically written 

down.

Broadcasting rights VMMa are measured as a function of 

expected income over the different runs. They are amortised 

on the basis of the expected number of transmissions 

(maximum 4).

TRADE AND OTHER RECEIVABLES
Short-term trade receivables and other receivables are 

measured at cost less appropriate allowances for estimated 

irrecoverable amounts. 

At the end of the financial year an estimate is made of doubtful 

debts on the basis of an evaluation of all outstanding amounts. 

Doubtful debts are written off in the year in which they were 

identified as such.

CASH AND CASH EQUIVALENTS
Cash and cash equivalents consist of cash and sight deposits, 

short-term deposits (under 3 months) and highly liquid invest-

ments which are easily convertible into a known cash amount 

and where the risk of a change in value is negligible. 

EQUITY 
Treasury shares

Treasury shares (i.e. own shares) are presented as deduction 

of equity and reported in the statement of changes in equity. 

No gain or loss is recognised in the income statement on the 

sale, issuance or cancellation of treasury shares.

PROVISIONS
A provision is recognised when the Group has a present 

obligation (legal or constructive) as a result of a past event, 

when it is probable that an outflow of resources will be 

required to settle the obligation and when a reliable estimate 

can be made of the amount of the obligation.

If the Group expects that some or all of the expenditure required 

settling a provision will be reimbursed, the related asset is 
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of assets and liabilities where this is not evident from other 

sources. The actual outcomes can differ from these estimates. 

The estimates and underlying assumptions are regularly 

reviewed. 

Important sources of valuation uncertainties:

 - Impairment losses on titles and goodwill: the group tests 

titles and goodwill annually for impairment, and also in 

between where indications exist that the value of the titles or 

goodwill could be impaired (see Note 13 & 14). 

 - Deferred tax assets relating to tax losses carried forward 

and tax deductions are recognised only to the extent that it is 

probable that sufficient taxable profit will exist in the future 

to recover the carried-forward tax losses and tax deductions.

 - Credit risk with respect to customers: management analyses 

thoroughly the outstanding trade receivables, taking into 

account ageing, payment history and credit insurance 

coverage (see Note 18).

 - Provision for employee benefits: the defined benefit 

pensions are based on actuarial assumptions including the 

discount rate and expected return on fund investments, see 

Note 26. 

Government grants to compensate costs incurred by the 

Group are systematically recognised as operating income in 

the same period in which these costs are incurred.

SALES
Revenue from sales is recognised when following conditions 

are met:

a) the significant risks and rewards of ownership are trans-

ferred

b) the Group has no continuing managerial involvement or 

control usually associated with ownership anymore

c) the amount of revenue can be measured reliably

d) it is probable that the economic benefits associated with the 

transaction will flow to the Group

e) the costs incurred or to be incurred can be measured relia-

bly.

Advertising income in Printed Media is recognised upon publi-

cation of the issue in which the advertisement is placed. Adver-

tising income in Audiovisual Media is recognised at the time of 

broadcasting. Income from newsstand and subscription sales 

is recognised at publication date of the issue.

FINANCING COSTS
Financing costs are recognised as an expense in the period in 

which they are incurred.

IMPAIRMENT LOSSES
For the Group’s assets, in application of IAS 36, on each 

balance sheet date it is assessed whether there are any indica-

tions that an asset may be impaired. If such indication exists, 

the recoverable amount of the asset has to be estimated. The 

recoverable amount is the higher of an asset’s or cash-gener-

ating unit’s fair value less costs to sell and its value in use. 

An impairment loss is recognised when the book value of an 

asset, or the cash generating unit to which the asset belongs, 

is higher than the recoverable amount. Impairment losses are 

recognised in the income statement.

The value in use is determined based on the discounted cash 

flow model, in particular the discounting of future cash flows 

resulting from the continued operation of the unit. For this, 

management has used a cash flow forecast based on a five-year 

business plan and a sensitivity analysis based on a ten-year 

business plan. Future cash flows are discounted based on a 

weighted average cost of capital. Cash flow forecasts after the 

last budget period are determined by extrapolating the above-

mentioned forecasts, applying a growth rate.

In setting the weighted average cost of capital and the growth 

rate, account has been taken of the interest rate and risk 

profile of Roularta Media Group as a whole. The assumptions 

are applied to all of the Group’s cash flow generating units.

Fair value less selling costs is determined empirically, using 

a transaction multiple derived from comparable transactions 

in the media sector and from experience applied to the sales 

criterion.

DERIVATIVE FINANCIAL INSTRUMENTS
The Group uses derivative financial instruments to hedge the 

exposure to changes in interest rates or currencies. 

Derivative financial instruments are initially measured at fair 

value. After initial recognition the financial instruments are 

measured at fair value on the balance sheet date.

Cash flow or fair value hedge accounting is applied to all 

hedges that qualify for hedge accounting when the required 

hedge documentation is in place and when the hedge relation 

is determined to be effective.

Fair value hedging

When a derivative financial instrument hedges the variability 

in fair value of a recognised asset or liability, or hedges an 

unrecognised firm commitment, these financial instruments 

are qualified as fair value hedges. These financial instruments 

accounted for as fair value hedges are measured at fair value 

and presented in the line ‘financial derivatives’. The gain or 

loss arising on hedging instruments is recognised in profit and 

loss. The hedged item is also measured at fair value in respect 

of the risk being hedged, with any gain or loss being recog-

nised in the income statement.

Cash flow hedging

Changes in the fair value of a hedging instrument that qualifies 

as an effective cash flow hedge are processed in equity, more 

specifically in the hedging reserve.

Derivatives that do not qualify as hedging instruments

Certain hedging transactions do not qualify for hedge 

accounting treatment according to the specific criteria of 

IAS 39 Financial Instruments: Recognition and Measurement, 

although they offer economic hedging according to the Group’s 

risk policy. Changes in the fair value of such instruments are 

recognised directly in the income statement.

CRUCIAL ASSESSMENTS AND MAIN SOURCES OF 
ESTIMATING UNCERTAINTIES
Preparing annual financial statement under IFRS rules 

requires management to make judgements, estimates and 

assumptions that influence the amounts included in the 

annual financial statements.

The estimates and related assumptions are based on past 

experience and on various other factors that are considered 

reasonable in the given circumstances. The outcomes of these 

form the basis for the judgement as to the carrying value 
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2009
Printed 

Media
Audiovisual 

Media
Intersegment 

elimination
Consolidated 

total

Sales of the segment 550,188 162,307 -5,242 707,253

Sales to external customers 547,314 159,939 707,253

Sales from transactions with other segments 2,874 2,368 -5,242 0

Depreciation and write-down of (in)tangible assets -16,977 -5,617 -22,594

Write-down of inventories and receivables and provisions -538 1,883 1,345

Impairment losses -4,985 0 -4,985

Operating profi t (EBIT) -8,631 18,853 10,222

Interest income 4,886 201 -710 4,377

Interest expenses -16,916 -908 710 -17,114

Income taxes 3,923 -6,033 -2,110

Share in the profit of the companies accounted for using the 

equity method

-38 0 -38

Net profi t of the consolidated companies -16,776 12,113 -4,663

Attributable to:

Minority interests -280 -198 -478

Equity holders of Roularta Media Group -16,496 12,311 -4,185
Assets 899,342 156,620 -110,148 945,814

 - of which carrying amount of investments accounted for 
using the equity method

258 258

 - of which investments in intangible assets and property, 
plant and equipment

15,941 4,185 20,126

Liabilities 564,895 70,953 -14,880 620,968
Sales to external customers break down as follows:

Advertising 270,164 125,980 396,144

Subscriptions and sales 182,406 0 182,406

Other services and goods 94,744 33,959 128,703

II. GEOGRAPHICAL INFORMATION
The geographical segment information is divided into three geographic markets in which RMG is active: Belgium, France and other 

countries (Germany, the Netherlands, Slovenia, Croatie and Serbia). The following schedules of sales and non-current assets (*) 

are divided up according to the geographic location of the subsidiary. 

2010 Belgium France
Other 

countries
Intersegment 

elimination
Consolidated 

total

Sales of the segment 492,984 221,064 29,618 -32,103 711,563

Non-current assets (*) 237,383 373,254 11,660 622,297

2009 Belgium France
Other 

countries
Intersegment 

elimination
Consolidated 

total

Sales of the segment 481,149 229,502 32,286 -35,684 707,253

Non-current assets (*) 234,842 375,186 13,139 623,167

(*) non-current assets other than financial instruments, deferred tax assets, post employment benefit assets, and rights arising under insurance contracts.

III. INFORMATION ABOUT MAJOR CUSTOMERS
Given the variety of the Group’s activities and hence the diversity of its customer portfolio, there is no one external customer repre-

senting at least 10 percent of the Group’s revenue. For the same reason, a list of the largest customers is not relevant.

NOTE 2 - SEGMENT REPORTING

I. PRIMARY SEGMENT REPORTING: BUSINESS SEGMENTS
In accordance with IFRS 8 Operating Segments, the management approach is applied for the financial reporting of segmented infor-

mation. This standard requires the segmented information to be reported to follow the internal reporting used by the company’s 

main operating decision-making officer, based on which the internal performance of Roularta’s operating segments is assessed 

and resources allocated to the various segments.

For reporting purposes, Roularta Media Group is organised into two operating segments based on the activities: Printed Media and 

Audiovisual Media. 

Printed Media includes the sale of publicity, and the production and sale of all printed publications of the Group, such as free 

sheets, newspapers, magazines, newsletters and books, as well as all related services. Audiovisual Media includes spot advertising 

on TV and radio, production and broadcasting, as well as all related services.

The valuation rules of the business segments are the same as the valuation rules of the Group as described in Note 1.

Intersegment pricing is determined on an arm’s length basis.

The results of the operating segments are monitored by management as far as the net result, given that almost all the segments 

correspond to legal entities.

2010
Printed 

Media
Audiovisual 

Media
Intersegment 

elimination
Consolidated 

total

Sales of the segment 546,362 171,081 -5,880 711,563

Sales to external customers 543,375 168,188 711,563

Sales from transactions with other segments 2,987 2,893 -5,880 0

Depreciation and write-down of (in)tangible assets -12,247 -5,443 -17,690

Write-down of inventories and receivables and provisions -1,026 1,483 457

Impairment losses -2,620 -2,620

Operating profi t (EBIT) 28,005 29,033 57,038

Interest income 5,636 255 -639 5,252

Interest expenses -11,180 -798 639 -11,339

Income taxes -10,326 -8,701 -19,027

Share in the profit of the companies accounted for using the 

equity method

-46 0 -46

Net profi t of the consolidated companies 12,089 19,789 31,878

Attributable to:

Minority interests 646 280 926

Equity holders of Roularta Media Group 11,443 19,509 30,952
Assets 871,475 170,611 -109,454 932,632

 - of which carrying amount of investments accounted for 
using the equity method

417 417

 - of which investments in intangible assets and property, 
plant and equipment

6,901 13,121 20,022

Liabilities 513,138 74,863 -14,186 573,815
Sales to external customers break down as follows:

Advertising 270,522 139,092 409,614

Subscriptions and sales 178,715 0 178,715

Other services and goods 94,138 29,096 123,234
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NOTE 4 - SERVICES AND OTHER GOODS

An analysis of the Group’s services and other goods is as follows:

2010 2009

Transport and distribution costs -43,563 -45,701

Marketing and promotion costs -78,915 -79,087

Commission fees -22,102 -21,888

Fees -59,821 -59,123

Operating leases -23,860 -20,284

Subcontractors and other deliveries -30,160 -38,011

Remuneration members of the board of directors -1,975 -1,823

Temporary workers -4,407 -3,489

Travel and reception costs -6,739 -5,739

Insurances -1,076 -1,223

Other services and other goods -7,999 -11,567

Total services and other goods -280,617 -287,935

The biggest changes in the services and other goods item relate to an increase in rental costs of € 4,181, due to a sale-and-rent-

back agreement concluded in 2009 in connection with the printing installations of Roularta Printing. On the other hand, other costs 

at Paratel fell by € 3,418. Paratel’s main activity is billing SMS (short message service) and IVR (interactive voice response) services 

in the context of various technological applications that enable its customers to communicate interactively with their target groups.  

Due to the change in tax legislation, since April 2010, only the service delivered by Paratel itself is still invoiced. Previously, both the 

service provided by Paratel as well as the services of the organiser or principal were invoiced, with the organiser’s portion recorded 

as costs in Paratel’s accounts. This change in legislation has the effect of reducing both sales and costs at Paratel. Changes in 

the consolidation scope (liquidation of Zéfir Web and Zéfir Carrières, Studio Press titles sold or discontinued in 2009, etc.) also 

produced a € 3,845 reduction in costs.

NOTE 5 - PERSONNEL

2010 2009

Wages and salaries -129,973 -135,275

Social security contributions -49,618 -51,401

Share-based payments -1,075 -1,368

Post employment benefit charges -3,509 -3,723

Other personnel charges -5,560 -5,656

Total personnel charges -189,735 -197,423

Post employment benefit charges in 2010 consist mainly of expenses recognised related to the defined contribution plans of € 3,328 

(2009: € 3,535).

Employment in Full Time Equivalents 2010 2009

Average number of staff 2,820 2,876

Total employment at the end of the period 2,854 2,844

The new participations Forum de l’Investissement and Media Ad Infinitum have increased the workforce by 18 full-time equivalents.

NOTE 3 - SALES

An analysis of the Group’s sales is as follows:

2010 2009

Advertising 409,614 396,144

Subscriptions and sales 178,715 182,406

Printing for third parties 35,699 36,525

Line extensions & other services and goods 87,535 92,178

Total sales 711,563 707,253

Bartering contracts included in sales amount to € 50,490 (2009: € 48,769). Royalties included in sales amount to € 3,683 (2009: 

€ 3,734).

Adjusted sales, which is the comparable sales to last year, i.e. adjusted for changes in the consolidation scope, include:

2010 2009

Advertising 409,614 389,288

Subscriptions and sales 178,715 179,315

Printing for third parties 35,699 36,525

Line extensions & other services and goods 86,093 89,862

Adjusted sales 710,121 694,990

Changes in the consolidation scope 1,442 9,971

Transfer of optical disk production (VTV) in 2009 2,292

Total sales 711,563 707,253

In 2010 Roularta Media Group achieved consolidated sales of EUR 711.6 million, as against EUR 707.3 million in 2009. Adjusted 

sales in 2010 amounted to EUR 710.1 million compared with adjusted sales of EUR 695.0 million in 2009 (+2.2%).

The adjusted sales of the Printed Media division, that is free press, newspapers and magazines together, grew slightly (+0.9%) in 

2010 to EUR 544.9 million. This marks an end to the downward trend ever since the beginning of the crisis in late 2008.

With a certain time lag a slight decrease can be seen (-1.4%) in advertising revenue in the free press area, where the impact of the 

crisis came later. This reflects mainly a fall-off in job ads, essentially in the first half of 2010. Sales in the second half of 2010 are in 

line with those of the second half of 2009. 

The adjusted advertising income for the magazines is up slightly, by 3.6%. 

Advertising income related to the internet activities rose the most strongly, by +25.6%. 

Adjusted readers’ market (newsstand and subscription) sales remained almost unchanged (-0.3%).

Generally we can state that customer loyalty to the Roularta Media products is very strong, with subscription customers remaining 

loyal.

Advertising revenues at the VMMa group rose significantly.  Games of chance revenues at Paratel showed a decline. This decrease 

is due to a change in billing method as a result of new legislation, parallelled by a reduction in costs.
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NOTE 8 - RESTRUCTURING COSTS

2010 2009

Redundancy costs -4,988 -15,175

Fees -116

Removal costs -77

Waiver fees -1,066

Restructuring costs: costs -4,988 -16,434

Provisions restructuring costs -159 -300

Restructuring costs: provisions -159 -300

Total restructuring costs -5,147 -16,734

The restructuring costs amount to € 3,849 in respect of the French companies, € 1,117 in respect of the Belgian companies and 

€ 22 in respect of companies in other countries.

In 2009, restructuring costs included waiver fees, costs for the renegotiation of the bank covenants. Both the Belgian and the 

French Group companies restructured in 2009. The total restructuring costs, net of waiver fees, amount to € 10,847 in respect of 

the French companies and € 4,521 in respect of the Belgian companies.

NOTE 9 - NET FINANCE COSTS

2010 2009

 - interest income 870 1,233

 - profits on hedging instruments that are not part of a hedge accounting relationship 1,537 2,086

 - profits on discontinuing hedging instruments that are not part of a hedge accounting relationship 

before maturity date

2,845 1,058

Financial income 5,252 4,377

 - interest expense -11,339 -13,540

 - losses on hedging instruments that are not part of a hedge accounting relationship -3,574

Financial costs -11,339 -17,114

Total net fi nance costs -6,087 -12,737

Interest income has fallen compared with last year given that more resources were invested short-term in the course of 2009.

The decrease of the interest expense is for € 1,037 due to the sale-and-rent-back transaction of 2009.

A description of the hedging instruments can be found in Note 31.

NOTE 10 - INCOME TAXES

I. INCOME TAX EXPENSE / INCOME - CURRENT AND DEFERRED

2010 2009

A. Income tax expense / income - current

Current period tax expense -19,919 -9,143

Adjustments to current tax expense / income of prior periods -88 146

Total current tax expense -20,007 -8,997

NOTE 6 - WRITE-DOWN OF INVENTORIES AND RECEIVABLES

2010 2009

Write-down of receivables -5,574 -5,032

Reversal of write-down of receivables 6,036 3,827

Write-down of inventories -256 -936

Reversal of write-down of inventories 493 271

Total write-down of receivables and inventories 699 -1,870

The net reversal of write-down of receivables 2010 amounts to € 462. 

This evolution breaks down mainly into the charging of a valuation allowance of € 670 on customer Future Medias, the provisioning 

of a net € 647 for trade receivables at Roularta Media Group and the reversal of write-down of receivables on Groupe Express-

Roularta (€ 413) and Vogue Trading Video (€ 1,246). It should be noted that the reversal of write-down of receivables at Vogue 

Trading Video is offset by the € 937 loss on a receivable recorded under other operating expenses.

The largest amounts in the valuation allowances recorded in 2009 on receivables relate to the net write-down of trade receivables 

RMG (€ 571) and Vogue Trading Video (€ 329).

The reversal of the valuation allowance on inventory is due primarily to the use of the inventories in question. 

NOTE 7 - OTHER OPERATING INCOME / EXPENSES

2010 2009

Government grants 2,799 2,946

Gains on disposal of intangible assets and property, plant and equipment 280 109

Gains on disposal of subsidiaries or joint ventures 11

Capital grants 43 45

Exchange differences 32 142

Miscellaneous financial income and cash discounts 288 339

Miscellaneous cross-charges 1,411 1,894

Dividends 32 148

Other operating income 5,365 4,521

Total other operating income 10,250 10,155

Other taxes -3,753 -4,347

Losses on disposal of intangible assets and property, plant and equipment -29 -1,383

Losses on trade receivables -2,049 -727

Less values & losses on short-term investments (tax shelter) -863

Share association -2,177 -1,689

Exchange differences -52 -26

Payment differences and bank charges -1,559 -1,048

Other operating expenses -1,355 -1,330

Total other operating expenses -11,837 -10,550

The increase in other operating expenses is for € 863 attributable to the capital loss on the tax shelter equity investment, which 

until 2009 was included under depreciation and amortisation. The change in heading is the result of a new CBN (Belgian Accounting 

Standards Commission) notice.

As mentioned in Note 6, the loss on trade receivables increased by € 937 at Vogue Trading Video.
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NOTE 11 - EARNINGS PER SHARE

2010 2009

I. MOVEMENTS IN NUMBER OF SHARES (ORDINARY SHARES)

Number of shares, beginning balance 13,131,940 13,131,940

Number of shares issued during the period 0 0

Number of shares, ending balance 13,131,940 13,131,940

 - of which issued and fully paid 13,131,940 13,131,940

II. OTHER INFORMATION

Number of shares owned by the company or related parties 512,863 512,863

Shares reserved for issue under options 512,863 512,863

III. EARNINGS PER SHARE CALCULATION

1. Number of shares

1.1. Weighted average number of shares, basic 12,619,077 12,619,077

1.2. Adjustments to computed weighted average number of shares, diluted 33,948 0

subscription right plans 0 0

stock option plans 33,948 0

1.3. Weighted average number of shares, diluted 12,653,025 12,619,077

2. Calculation

The calculation of the basic earnings and diluted earnings per share are based on the following:

Net profit available to common shareholders
= 

30,952
= 2.45

Weighted average number of shares, basic 12,619,077 

Net profit available to common shareholders 
= 

30,952
= 2.45

Weighted average number of shares, diluted 12,653,025

NOTE 12 - DIVIDENDS

2010 2009

Amount of dividends proposed or declared after the balance sheet date but before 6,314 0

authorisation of the financial statements (1)

Gross dividend per share in € 0.5 0

(1)

Number of shares entitled to dividend on 31/12 13,131,940 13,131,940

Number of own shares on 31/12 -512,863 -512,863

New shares due to capital increase (*) 9,183

12,628,260 12,619,077

(*) Capital increase 2011, see Note 35

B. Income tax expense / income - deferred

Related to the origination and reversal of temporary differences 3,094 11,518

Related to the reversal of depreciation (+) or depreciation (-) of deferred tax assets -2,114 -4,631

Total deferred tax expense 980 6,887

Total current and deferred tax expense -19,027 -2,110

II. RECONCILIATION OF STATUTORY TAX TO EFFECTIVE TAX

2010 2009

Profit before taxes 50,951 -2,515

Statutory tax rate 33.99% 33.99%

Tax expense using statutory rate -17,318 855

Adjustments to current tax of prior periods (+/-) -88 145

Tax effect of non-tax deductible expenses (-) -2,240 -4,018

Tax effect of non-taxable revenues (+) 955 2,770

Tax credit resulting from investment and notional interest deduction 1,664 1,730

Tax effect of not recognising deferred taxes on losses of the current period (-) -3,467 -3,865

Tax effect from the reversal (utilisation) of deferred tax assets from previous years 344

Tax effect of recognising deferred taxes on tax losses of previous periods 905 216

Tax effect of different tax rates of subsidiaries in other jurisdictions 201 112

Other increase / decrease in tax charge (+/-) 17 -55

Tax expense using effective rate -19,027 -2,110

Profit before taxes 50,951 -2,515

Effective tax rate 37.34% -83.90%

Total effective tax expense -19,027 -2,110

III. TAX RELATING TO ITEMS THAT ARE CHARGED OR CREDITED TO EQUITY

2010 2009

Deferred taxes relating to items that are charged or credited to equity

Costs of issuance and equity increase -85 -77

-85 -77

IV. TAX INCLUDED IN THE OTHER COMPREHENSIVE INCOME

2010 2009

Deferred taxes relating to items included in the other comprehensive income

Cash flow hedge gains / losses -652 1,654

-652 1,654
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NOTE 13 - INTANGIBLE ASSETS

2010
Development 

costs Titles Software

Concessions,  
property rights 

and similar rights Total

AT COST

Balance at the end of the preceding period 131 428,758 32,901 27,147 488,937

Movements during the period:

 - Acquisitions 10 3,871 333 4,214

 - Acquisitions through business combinations 225 77 302

 - Sales and disposals (-) -131 -2,909 -1,015 -4,055

 - Other increase / decrease 76 76

At the end of the period 0 428,993 34,016 26,465 489,474

DEPRECIATION AND IMPAIRMENT LOSSES

Balance at the end of the preceding period 131 8,449 25,027 13,371 46,978

Movements during the period:

 - Depreciation 4,286 1,652 5,938

 - New consolidations 53 53

 - Impairment loss / reversal recognised in income 2,620 2,620

 - Written down after sales and disposals (-) -131 -2,908 -954 -3,993

 - Other increase / decrease 76 76

At the end of the period 0 11,069 26,534 14,069 51,672

Net carrying amount at the end of the period 0 417,924 7,482 12,396 437,802

Development costs, software and concessions, property rights and similar rights are depreciated based on their useful life, which 

is determined based on the expected use of the asset by the Group (also see valuation rules). Titles have an indefinite useful life. 

They contribute directly to Group cash flow given the widely known and respected nature of the title on the market. For this reason 

they are not amortised, but subject to annual impairment testing.

Allocation

The value of the purchased titles can be divided into the following major groups:

Groupe Express-Roularta (L’Express, L’Expansion, Lire, L’Entreprise, Mieux Vivre Votre Argent, Atmosphères, …); 285,702

including Groupe Côté Maison (Côté Sud, Côté Est, Côté Ouest, Maison Française, Maison Magazine, ...)

Le Vif/L’Express 40,500

Point de Vue 32,400

Biblo Group (newsletters, medical magazines, Top, Tendances, Tandartsenkrant and Apothekerskrant, ...) 16,986

A Nous 7,899

Studio Ciné Live 5,500

Extranet 5,629

Childrens’ and parents’ magazines of J.M. Sailer 5,226

Others 18,082

417,924

Impairment test

The Group tests the value of its intangible assets (including cash generating titles) annually for impairment, or more frequently 

where indications exist that the titles may have fallen in value. For the purposes of this test, the titles are grouped at the level of the 

cash-generating unit to which they belong. At this level the book value is compared with its recoverable amount (being the higher 

of fair value less costs to sell or its value in use).

Roularta Media Group owns, in addition to the recorded intangible assets, also unrecorded and self-developed titles: Knack, 

Knack Weekend, Le Vif Weekend, Sport/Voetbalmagazine, Sport/Foot Magazine, Trends, Trends MoneyTalk, Nest, Télépro, Grande, 

Plus Magazine, De Streekkrant, De Zondag, Steps City Magazine, Style, Krant van West-Vlaanderen, De Weekbode, De Zeewacht, 

Kortrijks Handelsblad, ... Other internally generated trade marks are Media Club, Vlan.be, Focus Televisie, WTV, Canal Z/Kanaal Z, 

JIM, vtm, 2BE, Q-music,...

The Group has determined the recoverable value of each title based on its value in use, using the discounted cash flow model. The 

future cash flows used in determining the value in use are based on 5-year business plans, as approved by the board of directors. 

These business plans are based on historical data and future market expectations. The expected future growth is derived from the 

following factors: recovery in the next two years of a portion of the revenue losses suffered during the economic crisis of 2008-2010, 

revenue growth through organic growth (including new multimedia initiatives) and new collaborations and the expected effects of 

cost controls, reorganisations and restructurings. 

The residual value is determined based on a perpetuity formula which assumes a long-term growth rate in sales of 2% (2009: 2%), 

which is not higher than the long-term average growth rate of the media industry.

The future cash flows are then discounted using an after-tax discount factor of 7.73% (2009: 6.98%). This discount factor is based 

on a WACC model in which the risk premium and gearing ratio are based on the profile of Roularta Media Group as a whole.

Sensitivity

In order to clarify the sensitivity of the test, management considered that the following factors can play a role: changes in the WACC, 

deviations from the business plan and changes in the market assessment of the long-term growth rate. Apart from the business 

plan, management has also performed tests using 10-year business plans with a long-term average growth rate of 0.50%. This test 

gave no indications of impairment.

An initial sensitivity analysis was performed on changes in the WACC used, at constant business plans and long-term average 

growth rate. Significant impairments can manifest themselves once the WACC rises to a rate between 8.25% and 8.50%.

If the expected growth in cash flows were to prove not to be permanent, an impairment loss may need to be recognised, mainly on 

the French operations.

A sensitivity test was also carried out on the long-term average growth rate at constant WACC and business plans. There were no 

material losses in value at a decrease from 2% to 1.50%. Material impairments can arise in the event that growth falls below 1%.

Impairment losses booked

Based on the above tests the recoverable amount was higher than the carrying value of the cash flow generating units with the 

exceptions of the title Atmosphères, of titles of Bayard (ex-Weltbild titles, a.o. Leben & erziehen, Babys erstes Jahr, Schwanger-

schaft und Geburt, ...) and of the titles Guitar Part, Guitar Collector’s, Guitar Classique. On these an impairment loss of € 2,620 was 

recognised in the income statement. This impairment loss was based on the calculation of the recoverable amount determined on 

the basis of the value in use (DCF method). In 2009, an impairment loss of € 4,900 was recognised in the income statement on the 

titles Atmosphères, Guitar Part, Guitar Collector’s, Guitar Classique and Data News.

Other

The net carrying amount of internally generated software is € 2,524 (2009: € 2,761).

The acquired title is the additional acquisition of the health portal www.gezondheidsnet.nl.

2009
Development 

costs Titles Software

Concessions,  
property rights 

and similar rights Total

AT COST

Balance at the end of the preceding period 131 430,795 29,975 27,547 488,448

Movements during the period:

 - Acquisitions 150 3,120 738 4,008

 - Acquisitions through business combinations 1,107 5 1,112

 - Sales and disposals (-) -3,294 -198 -1,204 -4,696

 - Disposals through business divestiture (-) -11 -11

 - Transfers from one heading to another 10 -10 0

 - Other increase / decrease 76 76

At the end of the period 131 428,758 32,901 27,147 488,937
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The future cash flows are then discounted using an after-tax discount factor of 7.73% (2009: 6.98%). This discount factor is based 

on a WACC model in which the risk premium and gearing ratio are based on the profile of Roularta Media Group as a whole.

Sensitivity

In order to clarify the sensitivity of the test, management considered that the following factors can play a role: changes in the WACC, 

deviations from the business plan and changes in the market assessment of the long-term growth rate. Apart from the business 

plan, management has also performed tests using 10-year business plans with a long-term average growth rate of 0.50%. This test 

gave no indications of impairment.

An initial sensitivity analysis was performed on changes in the WACC used, at constant business plans and long-term average 

growth rate. Significant impairments can manifest themselves once the WACC rises to a rate between 8.25% and 8.50%.

If the expected growth in cash flows were to prove not to be permanent, an impairment loss may need to be recognised, mainly on 

the French operations.

A sensitivity test was also carried out on the long-term average growth rate at constant WACC and business plans. There were no 

material losses in value at a decrease from 2% to 1.50%. Material impairments can arise in the event that growth falls below 1%.

Impairment losses booked

Based on the above tests the recoverable amount was higher than the carrying value of the cash flow generating units. In 2009, an 

impairment loss of € 85 on Pica was recognised in the income statement.

NOTE 15 - PROPERTY, PLANT AND EQUIPMENT

2010
Land and 
buildings

Plant, 
machinery & 

equipment
Furniture 

and vehicles

Leasing 
and other 

similar rights

Other 
property, 

plant & 
equipment

Assets 
under 

construction Total

AT COST

Balance at the end of the preceding period 122,683 57,944 21,734 1,497 4,618 0 208,476

Movements during the period:

 - Acquisitions 1,005 1,835 974 228 516 4,558

 - Acquisitions through business combinations 314 96 410

 - Sales and disposals (-) -9 -3,593 -1,550 -18 -368 -5,538

 - Transfers from one heading to another -223 -46 269 0

 - Other increase / decrease 101 101

At the end of the period 123,679 56,378 21,254 1,433 4,747 516 208,007

DEPRECIATION AND IMPAIRMENT LOSSES 

Balance at the end of the preceding period 27,758 44,100 17,026 821 2,135 0 91,840

Movements during the period:

 - Depreciation 4,725 4,643 1,446 157 779 11,750

 - New consolidations 273 70 343

 - Written down after sales and disposals (-) -9 -3,593 -1,436 -18 -357 -5,413

 - Transfers from one heading to another -175 -3 -32 210 0

 - Other increase / decrease 101 101

At the end of the period 32,474 45,349 17,103 928 2,767 0 98,621

Net carrying amount at the end of the period 91,205 11,029 4,151 505 1,980 516 109,386

Assets pledged as security

Land and buildings pledged as security for liabilities (mortgage included) 26,507

Leased property, plant and equipment of which the finance lease liabilities are secured by the lessor’s title to the leased assets 505

The heading ‘leasing and other similar rights’ comprises machines with a carrying amount of € 43 (Regionale Media Maatschappij), 

radio masts of JOE fm with a carrying amount of € 427, office equipment of Studio-A with a carrying amount of € 24 and vehicles 

of Mestne Revije with a carrying amount of € 11.

DEPRECIATION AND IMPAIRMENT LOSSES

Balance at the end of the preceding period 92 6,286 20,885 12,305 39,568

Movements during the period:

 - Depreciation 39 4,330 2,265 6,634

 - New consolidations 5 5

 - Impairment loss / reversal recognised in income 4,900 4,900

 - Written down after sales and disposals (-) -2,737 -192 -1,140 -4,069

 - Disposals through business divestiture (-) -11 -11

 - Transfers from one heading to another 10 -10 0

 - Other increase / decrease -49 -49

At the end of the period 131 8,449 25,027 13,371 46,978

Net carrying amount at the end of the period 0 420,309 7,874 13,776 441,959

NOTE 14 - GOODWILL

2010 2009

AT COST

Balance at the end of the preceding period 68,239 68,525

Movements during the period:

 - Acquisitions through business combinations 10,537

 - Other increase / decrease -286

At the end of the period 78,776 68,239

IMPAIRMENT LOSSES

Balance at the end of the preceding period 3,667 3,868

Movements during the period:

 - Impairment loss recognised in income 85

 - Other increase / decrease -286

At the end of the period 3,667 3,667

Net carrying amount at the end of the period 75,109 64,572

The increase in goodwill relates to the acquisition of Forum de l’Investissement and Media Ad Infinitum (Vitaya).

Allocation

Goodwill is allocated to the Group’s cash flow generating entities as follows: Groupe Express-Roularta (€ 31,058), VMMa (€ 21,179), 

JOE fm (€ 11,615), Media Ad Infinitum (€ 9,222), Studio-A (€ 1,579), Paratel (€ 452).

Impairment test

The Group tests the value of its intangible assets (including goodwill) annually for impairment, or more frequently where indications 

exist that they may have fallen in value. For the purposes of this test, the titles and goodwill are grouped at the level of the cash-

generating unit to which they belong. At this level the book value is compared with its recoverable amount (being the higher of fair 

value less costs to sell or its value in use).

The Group has determined the recoverable value of each cash-generating unit based on its value in use, using the discounted cash 

flow model. The future cash flows used in determining the value in use are based on 5-year business plans, as approved by the 

board of directors. These business plans are based on historical data and future market expectations. The expected future growth 

is derived from the following factors: recovery in the next two years of a portion of the revenue losses suffered during the economic 

crisis of 2008-2010, revenue growth through organic growth (including new multimedia initiatives) and new collaborations and the 

expected effects of cost controls, reorganisations and restructurings. 

The residual value is determined based on a perpetuity formula which assumes a long-term growth rate in sales of 2% (2009: 2%), 

which is not higher than the long-term average growth rate of the media industry.
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II. AMOUNTS RECEIVABLE 2010 2009

At the end of the preceding period 0 1,424

Movements during the period:

 - Additions 402

 - Reimbursements -370

 - Other -1,456

At the end of the period 0 0

WRITE DOWN (-)

At the end of the preceding period 0 -1,322

Movements during the period:

 - Other 1,322

At the end of the period 0 0

Net carrying amount at the end of the period 0 0

The acquisition of the year is Twice Entertainment.

With the final liquidation of Actuamedia and Actuapedia a loss of € 134 was realised in 2009.

A list of the investments accounted for using the equity method, including the name, country of incorporation and proportion of 

ownership interest is given in Note 38 of the consolidated financial statements.

The Group’s share of assets and liabilities and of the profit of the associated companies is summarised below:

Summarised fi nancial information 2010 2009

Total assets 1,562 1,744

Total liabilities 1,396 1,486

Sales 2,407 2,677

Net result -47 -38

NOTE 17 - LOANS, GUARANTEES, AVAILABLE-FOR-SALE INVESTMENTS

I. AVAILABLE-FOR-SALE INVESTMENTS

2010 2009

AT COST

At the end of the preceding period 2,465 2,465

Movements during the period

 - Acquisitions 226

At the end of the period 2,691 2,465

IMPAIRMENT LOSSES (-)

At the end of the preceding period -1,375 -1,375

Movements during the period

At the end of the period -1,375 -1,375

Net carrying amount at the end of the period 1,316 1,090

All investments are considered as available for sale and are carried at fair value. The impairment loss relates to NV Cyber Press 

Publishing, on which an impairment loss was recognised in 2007 in the income statement upon liquidation of the company. Given 

the impossibility of reliably estimating the fair value of the other investments, financial assets for which there is no active market 

are valued at cost. This applies mainly to NV Roularta Media Group’s investments in NV Omroepgebouw Flagey (€ 522), in SA STM 

(€ 208), CPP-INCOFIN (€ 124), to the investment of SA Groupe Express-Roularta in MLP (€ 161) and that of SA Senior Publications 

in Cyberlibris (€ 158). The Group does not expect to dispose of these shares in the short term.

2009
Land and 
buildings

Plant, 
machinery & 

equipment
Furniture 

and vehicles

Leasing 
and other 

similar rights

Other 
property, 

plant & 
equipment

Assets 
under 

construction Total

AT COST

Balance at the end of the preceding period 120,680 83,138 25,919 57,448 4,905 138 292,228

Movements during the period:

 - Acquisitions 2,306 4,884 1,142 6,561 108 15,001

 - Acquisitions through business combinations 5 5

 - Sales and disposals (-) -303 -90,040 -5,321 -2,688 -395 -98,747

 - Transfers from one heading to another 59,957 -59,824 -133 0

 - Other increase / decrease 5 -11 -5 -11

At the end of the period 122,683 57,944 21,734 1,497 4,618 0 208,476

DEPRECIATION AND IMPAIRMENT LOSSES 

Balance at the end of the preceding period 23,105 58,173 19,727 13,554 1,921 0 116,480

Movements during the period:

 - Depreciation 4,668 8,774 1,797 165 555 15,959

 - New consolidations 3 3

 - Written down after sales and disposals (-) -15 -33,062 -4,483 -2,688 -341 -40,589

 - Transfers from one heading to another 10,210 -10,210 0

 - Other increase / decrease 5 -18 -13

At the end of the period 27,758 44,100 17,026 821 2,135 0 91,840

Net carrying amount at the end of the period 94,925 13,844 4,708 676 2,483 0 116,636

Assets pledged as security

Land and buildings pledged as security for liabilities (mortgage included) 28,419

Leased property, plant and equipment of which the finance lease liabilities are secured by the lessor’s title to the leased assets 676

To improve the balance sheet structure, an off-balance sheet sale-and-rent-back operation was concluded as per 30 June 2009 

in an amount of € 56,992, of which € 54,062 relates to the printing machinery in Roeselare and € 2,930 to IT equipment. Under 

IAS 17.10 and IAS 17.11 this transaction is considered as an operating lease.

NOTE 16 - INVESTMENTS ACCOUNTED FOR USING THE EQUITY METHOD

I. PARTICIPATING INTEREST 2010 2009

At the end of the preceding period 258 296

Movements during the period:

 - Acquisitions 250

Movements in capital and reserves of the associated company:

 - Share in the result for the financial period -46 -38

 - Other changes -45

At the end of the period 417 258



144 ANNUAL REPORT 2010
ROULARTA MEDIA GROUP

All financial amounts expressed in thousands of euros.

145ANNUAL REPORT 2010
ROULARTA MEDIA GROUP

All financial amounts expressed in thousands of euros.

M
A

G
A

Z
IN

E
S

 B
E

L
G

IË
M

A
G

A
Z

IN
E

S
F

R
A

N
K

R
IJ

K
M

A
G

A
Z

IN
E

S
 

N
E

D
E

R
L

A
N

D
-D

U
IT

S
L

A
N

D
K

R
A

N
T

E
N

 
&

 G
R

A
T

IS
 P

E
R

S
R

A
D

IO
 

&
 T

E
L

E
V

IS
IE

P
R

IN
T

IN
G

 &
 3

6
0

°
J

A
A

R
V

E
R

S
L

A
G

2
0

1
0

M
A

G
A

Z
IN

E
S

 B
E

L
G

IU
M

M
A

G
A

Z
IN

E
S

F
R

A
N

C
E

M
A

G
A

Z
IN

E
S

 
B

E
-N

L
-D

E
N

E
W

S
P

A
P

E
R

S
R

A
D

IO
 &

 
T

E
L

E
V

IS
IO

N
P

R
IN

T
IN

G
A

N
N

U
A

L
 R

E
P

O
R

T
2

0
1

0
F

R
E

E
 P

R
E

S
S

II. TRADE AND OTHER RECEIVABLES, CURRENT 2010 2009

Trade receivables, gross 177,784 169,012

Allowance for bad and doubtful debts, current (-) -6,552 -6,876

Invoices to issue and credit notes to receive (*) 8,417 6,212

Amounts receivable and debit balances suppliers 591 1,589

VAT receivable (*) 6,684 7,119

Other receivables, gross 5,579 4,349

Allowance for other receivables -1,537 -1,537

Total trade and other receivables - current 190,966 179,868

(*) Not considered as financial assets as defined in IAS 32

The analysis of the age of current trade receivables is as follows: 2010 2009

Net carrying amount at the end of the period 177,784 169,012

 - of which: 

* not due and due less than 30 days 131,834 107,530

* due 30 - 60 days 24,131 18,060

* due 61 - 90 days 9,266 15,623

* due more than 90 days 12,553 27,799

Financial assets that have fallen due at reporting date, but on which no write-down has been taken as set out above: past-due 

amounts have not been written down where collection is still deemed likely.

At the end of the financial year, doubtful receivables are estimated based on an assessment of all outstanding amounts. Doubtful 

debtors are written off in the year in which they are identified as such.

The movements during the period of the allowance for doubtful debts (trade receivables) 
are as follows:

2010 2009

Net carrying amount at the end of the preceding period -6,876 -7,477

 - Business combinations / business divestiture -119

 - Amounts written off during the year -5,574 -5,032

 - Reversal of amounts written off during the year 6,036 3,827

 - Receivables derecognised as uncollectible and amounts collected in the financial year -19 1,806

Net carrying amount at the end of the period -6,552 -6,876

In most group companies, based on the year-end evaluation the provision from the end of the previous year is reversed and a new 

provision in recorded.

Realised losses on receivables (also on receivables provisioned at the end of the previous financial year) are detailed in Note 7.

The movements during the period of the allowance for doubtful debts (other receivables) 
are as follows: 

2010 2009

Net carrying amount at the end of the preceding period -1,537 -1,537

Net carrying amount at the end of the period -1,537 -1,537

II. LOANS AND GUARANTEES

LOANS AND GUARANTEES 2010 2009

AT AMORTISED COST

At the end of the preceding period 3,203 2,264

Movements during the period

 - Additions 21 1,046

 - Acquisitions through business combinations 3

 - Reimbursements -74 -107

At the end of the period 3,153 3,203

IMPAIRMENT LOSSES

At the end of the preceding period -358 -358

Movements during the period

 - Impairment loss / reversal recognised in income -18

At the end of the period -376 -358

Net carrying amount at the end of the period 2,777 2,845

Total 4,093 3,935

The loans and guarantees include the not-eliminated part of receivables on companies which are proportionally consolidated 

(€ 728), receivables on companies with which joint control is exercised (€ 640) and various guarantees, a.o. rent guarantees 

(€ 1,409). Interest rates at arm’s length are applied on these outstanding loans. An impairment loss was recorded on a lease 

guarantee, where repayment is uncertain.

NOTE 18 - TRADE AND OTHER RECEIVABLES

I. TRADE AND OTHER RECEIVABLES, NON CURRENT 2010 2009

Other receivables 1,918 2,171

Total trade and other receivables - non current 1,918 2,171

Other receivables relate first of all to loans granted to third parties with whom business relationships also exist. Market interest is 

charged here on outstanding loans. Other receivables also include a contractual claim under French social security legislation and 

receivables in the context of tax shelter investments.

At the end of the financial year, doubtful receivables are estimated based on an assessment of all outstanding amounts. Doubtful 

debtors are written off in the year in which they are identified as such.

The movements during the period of the allowance for bad and doubtful debts 
(non current) are as follows:

2010 2009

Net carrying amount at the end of the preceding period 0 0

Net carrying amount at the end of the period 0 0
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NOTE 20 - INVENTORIES

2010 2009

Gross amount
Broadcasting rights 36,776 36,972

Raw materials 7,815 7,317

Work in progress 835 595

Finished goods 1,558 1,059

Goods purchased for resale 2,467 5,078

Real estate for sale 73

Advance payments 5,588 3,216

Contracts in progress 2,401 2,372

Total gross amount (A) 57,513 56,609

Write-downs and other reductions in value (-)
Broadcasting rights -17

Raw materials -291 -452

Finished goods -180 -87

Goods purchased for resale -540 -2,417

Total write-downs (B) -1,028 -2,956

Carrying amount
Broadcasting rights 36,759 36,972

Raw materials 7,524 6,865

Work in progress 835 595

Finished goods 1,378 972

Goods purchased for resale 1,927 2,661

Real estate for sale 73

Advance payments 5,588 3,216

Contracts in progress 2,401 2,372

Total carrying amount at cost (A+B) 56,485 53,653

NOTE 21 - SHORT-TERM INVESTMENTS, CASH AND CASH EQUIVALENTS

I. SHORT-TERM INVESTMENTS 2010 2009

AT COST

At the end of the preceding period 1,998 1,998

Movements during the period

 - Additions 987

At the end of the period  2,985  1,998 

FAIR VALUE ADJUSTMENTS

At the end of the preceding period 397 321

Movements during the period

 - Increase from fair value adjustments 77 76

 - Decrease from fair value adjustments (write-down) -839

At the end of the period -365 397

Net carrying amount at the end of the period 2,620 2,395

The short-term investments relate on the one hand to life capital plans that are considered as financial assets at fair value through 

profit and loss. In 2010, € 77 (2009: € 76) was recognised through profit and loss related to the fair value adjustment of these short-

term investments.

NOTE 19 - DEFERRED TAX ASSETS AND LIABILITIES

I. OVERVIEW DEFERRED TAX ASSETS - LIABILITIES

Recognised deferred tax assets and liabilities are attributable to:

2010 2009

Deferred Tax 
Assets

Deferred Tax 
Liabilities

Deferred Tax 
Assets

Deferred Tax 
Liabilities

Intangible assets 2,140 119,267 2,396 119,073

Property, plant and equipment 80 16,496 102 16,854

Loans, guarantees, available-for-sale investments 16 4,367 146 4,537

Inventories 2,622 2,458

Trade and other receivables 282 15 653

Short-term investments 148 135

Deferred charges and accrued income 148 66 321

Treasury shares 19 19

Retained earnings 3,162 3,217

Provisions 25 8 18 684

Non-current employee benefits 664 63 811 194

Non-current financial debts 741 2,013

Taxes 2,176 2,053

Other payables 2,956 805 5,174

Accrued charges and deferred income 396 13

Total deferred taxes related to temporary differences 6,311 149,874 9,143 152,205

Tax losses 21,697 21,211

Tax credits 377 178

Set off tax -24,306 -24,306 -26,911 -26,911

Net deferred tax assets/liabilities 4,079 125,568 3,621 125,294

Deferred tax assets have not been recognised in respect of tax losses for an amount of € 26,939  (2009: € 24,793) and in respect of 

temporary differences of € 2 (2009: € 35) because it is not probable that future taxable profit will be available against which they 

can be utilised.

Roularta Media Group recognised deferred tax assets amounting to € 3,175 (2009: € 2,848) of affiliates which suffered losses in the 

current or previous period. Budgets, however, indicate that these affiliates will generate sufficient taxable profit in the near future 

to utilise the recognised deferred tax assets.

II. DEFERRED TAXES ON TAX LOSSES CARRIED FORWARD AND TAX CREDITS

2010 2009
Tax losses 

carried forward Tax credits
Tax losses 

carried forward Tax credits
Year of expiration 

Without expiration date 21,697 377 21,211 178

Total deferred tax asset 21,697 377 21,211 178
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NOTE 23 - SHARE-BASED PAYMENTS

Various subscription rights and stock option plans have been issued by NV Roularta Media Group with the intention of allowing 

management and executive employees to benefit from the growth of the company and the evolution of the Roularta share. All 

subscription rights and stock option plans are settled in equity instruments, whereby each plan provides that one option or one 

subscription right entitles its holder to one Roularta share against payment of the exercise price. Options become unconditional 

when the employment contract or directorship has not ended at the time of the next exercise period. An overview of existing 

subscription rights and stock option plans follows.

SUBSCRIPTION RIGHTS
Overview of the subscription rights to be exercised offered to the management and executive employees:

Year of offering
Subscription 

rights offered
Subscription 

rights granted

Subscription 
rights to be 

exercised
Exercise 

price in €
First 

exercise period
Last 

exercise period

2001 200,000 114,600 38,896 20.13 1/12 - 30/12/2005 10/9 - 10/10/2014

200,000 114,600 38,896

In 2010 no subscription rights were exercised.

Details of the subscription rights outstanding during the year are as follows:

2010 2009

Number of 
subscription rights

Weighted average 
exercise price in €

Number of 
subscription rights

Weighted average 
exercise price in €

Outstanding at the beginning of the year 40,146 20.13 40,646 20.13

Forfeited during the year -1,250 20.13 -500 20.13

Outstanding at the end of the year 38,896 20.13 40,146 20.13

STOCK OPTION PLANS
The Appointments and Remuneration Committee decides on the allocation of the option plans as a function of executives’ and 

managers’ performance, their contribution to achieving Group objectives and their commitment to the long-term development of 

Group strategy.

The exercise price of an option is determined on the basis of the average closing price of the share during the thirty days prior to 

the option offering date or at the price corresponding to the last closing price preceding the offering date. The vesting period of the 

share options is stated in the schedule below-mentioned. If the share option remains unexercised during the last exercise period, 

the share option expires. The share options which are not yet exercisable are forfeited if a member of management or an executive 

employee leaves the company before the last exercise period, except in case of retirement or decease.

      

Overview of the stock option plans to be exercised offered to the management and executive employees:

Year of offering Options offered Options granted
Options to be 

exercised
Exercise 

price in €
First 

exercise period
Last 

exercise period

2000 125,500 119,305 91,494 65.00 1/1 - 30/4/2004 1/1 - 22/5/2013

2001 82,125 73,575 16,571 18.20 1/1 - 26/6/2005 1/1 - 25/8/2014

2002 10,000 10,000 10,000 20.00 1/1 - 31/12/2006 1/1 - 3/10/2012

2002 50,000 33,500 12,900 21.93 1/1 - 30/6/2006 1/1 - 31/12/2015

2003 10,000 10,000 3,000 27.00 1/1 - 31/12/2007 1/1 - 10/10/2013

2003 2,500 2,500 2,500 26.00 1/1 - 31/12/2007 1/1 - 2/7/2013

2006 300,000 267,050 250,750 53.53 1/1 - 31/12/2010 1/1 - 31/12/2021

2008 300,000 233,650 221,650 40.00 1/1 - 31/12/2012 1/1 - 31/12/2023

2009 269,500 199,250 194,250 15.71 1/1 - 31/12/2013 1/1 - 31/12/2019

1,149,625 948,830 803,115

On the other hand the short-term investments consist of rights to the producer’s share in net income under a tax shelter agreement. 

On these, valuation allowances are recorded, where applicable, to reflect the evolution of the market value.

II. CASH AND CASH EQUIVALENTS 2010 2009

Bank balances 37,893 49,813

Short-term deposits 3,466 19,441

Cash at hand 52 50

Total cash and cash equivalents 41,411 69,304

NOTE 22 - EQUITY

ISSUED CAPITAL
At 31 December 2010, the issued capital amounted to € 203,040 (2009: € 203,040) represented by 13,131,940 (2009: 13,131,940) fully 

paid-in ordinary shares. These are no-par shares. 

TREASURY SHARES
At 31 December 2010 the Group owns 512,863 own shares (2009: 512,863). In 2010, the board of directors did not use the statutory 

authorisation to purchase own company shares, renewed at the annual meeting of the 19th of May 2009. 

CAPITAL RESERVES

2010 2009

Share premium 304 304

Costs of issuance and equity increase (net after deferred taxes) -1,222 -1,126

Reserves for share-based payments 5,088 4,013

Total capital reserves 4,170 3,191

The reserves for share-based payments relate to the share options allocated as described in Note 23.

REVALUATION RESERVES

2010 2009

Hedging reserves 120 -1,147

Total revaluation reserves 120 -1,147

Hedging reserves 2010 2009

At the end of the preceding period -1,147 2,065

Gains / losses on cash flow hedges 5,520 -5,557

Recognition in profit and loss -3,600 691

Taxes related to gains / losses on cash flow hedges recognised in equity -653 1,654

At the end of the period 120 -1,147

Changes in the fair value of hedging instruments designated as effective cash flow hedges are calculated and recognised directly 

in equity on a half-yearly basis.



150 ANNUAL REPORT 2010
ROULARTA MEDIA GROUP

All financial amounts expressed in thousands of euros.

151ANNUAL REPORT 2010
ROULARTA MEDIA GROUP

All financial amounts expressed in thousands of euros.

M
A

G
A

Z
IN

E
S

 B
E

L
G

IË
M

A
G

A
Z

IN
E

S
F

R
A

N
K

R
IJ

K
M

A
G

A
Z

IN
E

S
 

N
E

D
E

R
L

A
N

D
-D

U
IT

S
L

A
N

D
K

R
A

N
T

E
N

 
&

 G
R

A
T

IS
 P

E
R

S
R

A
D

IO
 

&
 T

E
L

E
V

IS
IE

P
R

IN
T

IN
G

 &
 3

6
0

°
J

A
A

R
V

E
R

S
L

A
G

2
0

1
0

M
A

G
A

Z
IN

E
S

 B
E

L
G

IU
M

M
A

G
A

Z
IN

E
S

F
R

A
N

C
E

M
A

G
A

Z
IN

E
S

 
B

E
-N

L
-D

E
N

E
W

S
P

A
P

E
R

S
R

A
D

IO
 &

 
T

E
L

E
V

IS
IO

N
P

R
IN

T
IN

G
A

N
N

U
A

L
 R

E
P

O
R

T
2

0
1

0
F

R
E

E
 P

R
E

S
S

NOTE 25 - SIGNIFICANT LITIGATIONS

NV De Streekkrant-De Weekkrantgroep is involved in a legal dispute with NV Kempenland in which damages of € 7,551 have been 

demanded for failure to fulfil a printing contract. A provision of € 1,200, based on the estimation of the cost by the board of directors, 

has already been set up for these proceedings, of which € 450 has already been paid into a frozen account.

NV Roularta Media Group is involved in proceedings before the trade court with its former business partner Bookmark. A provision 

of € 578 has been set up in respect of these proceedings. At SA Groupe Express-Roularta a provision of € 454 was set up for pending 

litigation relating to published articles.

NOTE 26 - NON-CURRENT EMPLOYEE BENEFITS

I. GENERAL OVERVIEW

2010 2009

Defined benefit plans 5,190 4,123

Redundancy payments 376 300

Other long-term employee benefits 2,358 2,767

Future tariff benefits on subscriptions 625 1,544

Employee retirement premiums 636 569

Jubilee premiums 1,097 321

Profit sharing and bonuses 333

At the end of the period 7,924 7,190

The future tariff benefits on subscriptions are from 2010 based on the marginal cost and no longer on the selling price. This change 

in estimate results in a decrease of this provision.

The increase in provision for jubilee premiums is due to a change in company policy regarding the granting of such payments at 

Roularta Media Group.

II. DEFINED BENEFIT PLANS
Various defined benefit pension plans exist within the Group, whereby remuneration is dependent on the number of years’ service 

and salary levels.

For the Belgian plans the assets are held in funds as required by law.

For each plan the pension costs are calculated separately by an actuary based on the ‘projected unit credit’ method. Using this 

method obligations in respect of previous years’ service and built-up fund investments are calculated, with the difference between 

the two (net value) shown by the Group in the balance sheet.

2010 2009

A. Amounts recognised in the balance sheet

1. Net funded defined benefit plan obligation (asset) 397 377

1.1. Present value of funded or partially funded obligation 1,791 1,677

1.2. Fair value of plan assets (-) -1,394 -1,300

2. Present value of wholly unfunded obligation 4,793 3,746

Defi ned benefi t plan obligation, total 5,190 4,123

B. Net expense recognised in income statement 

1. Current service cost 340 372

2. Interest cost 224 271

3. Expected return on plan assets (-) -68 -50

4. Net actuarial (gain) loss recognised 645 -969

Net expense recognised in income statement 1,141 -376

Details of the share options outstanding during the year are as follows:

2010 2009
Number of share 

options
Weighted average 
exercise price in €

Number of share 
options

Weighted average 
exercise price in €

Outstanding at the beginning of the year 813,832 39.91 639,929 47.84

Granted during the year 199,250 15.71

Forfeited during the year -10,717 24.44 -25,347 49.80

Outstanding at the end of the year 803,115 40.12 813,832 39.91

Exercisable at the end of the year 222,708 103,473

No share options were exercised during the years 2010 and 2009. The share options outstanding at the end of the year have a 

weighted average remaining term of 10 years.

To meet potential liabilities arising from stock options, the company introduced in the past a programme to purchase its own shares 

to enable it to partly meet these future options.

In 2010 the Group recognised € 1,075 (2009: € 1,368) as personnel cost relating to equity-settled share-based payment trans-

actions. All stock option plans granted as of 7 November 2002 are recognised in profit and loss.

NOTE 24 - PROVISIONS

2010
Provisions, non current

Legal 
proceeding 
provisions

Environmental 
provisions

Restructuring 
provisions

Other 
provisions Total

At the end of the preceding period 3,033 45 2,729 1,514 7,321

Movements during the period:

 - Additional provisions 121 2,023 629 2,773

 - Transfers from one heading to another 333 333

 - Acquisitions through business combinations 10 10

 - Amounts of provisions used (-) -367 -23 -1,864 -119 -2,373

 - Unused amounts of provisions reversed (-) -478 -541 -1,019

 - Other increase / decrease -4 -4

At the end of the period 2,648 22 2,888 1,483 7,041

Provisions for pending disputes relate largely to disputes at NV De Streekkrant-De Weekkrantgroep, SA Groupe Express-Roularta 

and at NV Roularta Media Group. A description of the significant litigations can be found in Note 25. The environmental provisions 

relate to provisions for soil decontamination. The restructuring provisions relate for € 1,491 to the restructurings of French group 

companies and for € 1,396 to Belgian group companies. The other provisions include a.o. the URSSAF provision (adjustments to 

social security debts related to controls URSSAF) at several French subsidiaries.

2009
Provisions, non current

Legal 
proceeding 
provisions

Environmental 
provisions

Restructuring 
provisions

Other 
provisions Total

At the end of the preceding period 2,414 68 676 4,607 7,765

Movements during the period:

 - Additional provisions 1,111 2,729 487 4,327

 - Increase / decrease to existing provisions 252 252

 - Transfers from one heading to another -120 1,752 -54 1,578

 - Amounts of provisions used (-) -368 -23 -2,428 -654 -3,473

 - Unused amounts of provisions reversed (-) -4 -3,124 -3,128

At the end of the period 3,033 45 2,729 1,514 7,321
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III. DEFINED CONTRIBUTION PLANS
There exist several defined contribution plans within the Group. Except for the guaranteed contributions paid to the insurance 

company, the Group has no liabilities. When an employee has rendered service to an entity during a period, the entity recognises 

the contribution payable to a defined contribution plan in exchange for that service. The expenses recognised related to the defined 

contribution plans amount to € 3,328 (2009: € 3,535).

IV. STOCK OPTIONS AND SUBSCRIPTION RIGHTS
We refer to Note 23.

NOTE 27 - FINANCIAL DEBTS

2010 CURRENT NON CURRENT

Up to 1 year 2 years 3 to 5 years over 5 years Total

Financial debts

Debentures 48,977 48,977

 - Recognition at transaction exchange rate 53,996 53,996

 - Revaluation at the balance sheet closing date -5,019 -5,019

Derivatives 3,414 3,414

Convertible debentures 13,937 13,937

Finance leases 170 180 227 577

Credit institutions 30,743 18,642 24,929 14,177 88,491

Other loans 12 10 15 37

Total fi nancial debts according to their maturity 30,925 18,832 91,484 14,192 155,433

2009 CURRENT NON CURRENT

Up to 1 year 2 years 3 to 5 years over 5 years Total

Financial debts

Debentures 45,172 45,172

 - Recognition at transaction exchange rate 53,792 53,792

 - Revaluation at the balance sheet closing date -8,620 -8,620

Derivatives 8,070 8,070

Convertible debentures 18,935 18,935

Finance leases 182 177 407 766

Credit institutions 22,847 43,385 41,209 16,528 123,969

Other loans 1,200 22 1,222

Total fi nancial debts according to their maturity 24,229 43,562 94,880 35,463 198,134

RMG opted in 2010 for partial early repayment of the following long-term loans: Bond (USPP): € 2,000 and Credit institutions: 

€ 20,000. 

The company’s lenders have imposed from 1/1/2011 on covenants relating to the debt ratio (net financial debt/EBITDA), interest 

coverage (EBITDA/net financing expenses), fixed cost coverage (EBITDA + operating lease rents/net financing costs + operating 

lease rents), gearing (net debt/equity), solvency, equity and dividends.

Until 31/12/2010 the same covenants were imposed by the lenders, but were based on REBITDA rather than EBITDA.

C. Movements in the present value of the defi ned benefi t plan obligation

Present value of the defi ned benefi t plan obligation, beginning balance 5,423 5,774

1. Current service cost 340 372

2. Interest cost 224 271

3. Net actuarial (gain) loss recognised 602 -986

4. Contribution by the plan’s participants 30 30

5. Increases through business combinations 39

6. Benefits paid (-) -74 -30

7. Other increase (decrease) -8

Present value of the defi ned benefi t plan obligation, ending balance 6,584 5,423

D. Movements in the fair value of plan assets

Fair value of plan assets, beginning balance 1,300 1,128

1. Expected return on plan assets 68 50

2. Actuarial gains (losses) -44 8

3. Contributions by employer 108 105

4. Contribution by the plan’s participants 31 30

5. Benefits paid (-) -69 -21

Fair value of plan assets, ending balance 1,394 1,300

Actual return on plan assets 24 58

E. Principal actuarial assumptions 

1. Discount rate 3.97% 3.8%

2. Expected return on plan assets 4.7% 5.0%

3. Expected rate of salary increase 1.0% 1.0%

4. Future defined benefit increase 2.0% 2.0%

2010 2009 2008 2007

Present value of defined benefit obligation 6,584 5,423 5,774 6,070

Fair value of plan assets 1,394 1,300 1,128 1,587

Defi cit / (surplus) 5,190 4,123 4,646 4,483

Experience adjustments on plan liabilities 602 -986 -427 -464

Experience adjustments on plan assets -44 8 55 -147

For defined benefit pension plans a defensive investment strategy is applied, with investment mainly in fixed income securities, so 

as to guarantee the safety, return and liquidity of the investments, with judicious diversification and spread of investments.

The major categories of plan assets, and the percentage that each major category constitutes of the fair value of the total plan 

assets, is as follows:

2010 2009

Fixed income securities and cash 88% 87%

Equity instruments 5% 5%

Property 7% 8%

The Group expects to make a contribution of € 105 to the defined benefit plans in 2011.
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Current other payables 2010 2009

Indirect tax payable (*) 14,079 16,420

Derivatives with negative fair value 6,383 8,783

Other payables 2,187 756

Total current other payables 22,649 25,959

Indirect taxes relate primarily to VAT, advance income tax and provincial and municipal taxes. The decrease of the indirect tax 

payable relates to the decrease of the VAT payable.

Accrued charges and deferred income 2010 2009

Accrued interest 1,446 1,332

Accrued charges and deferred income (*) 2,880 4,591

Carrying amount of government grants recognised (*) 296 338

Total accrued charges and deferred income 4,622 6,261

(*) No financial liability as defined in IAS 32.

NOTE 29 - FINANCE AND OPERATING LEASES

I. FINANCE LEASES
Present value of 

minimum lease payments
Minimum 

lease payments

2010 2009 2010 2009

No later than 1 year 170 182 203 226

Later than 1 year and not later than 5 years 407 584 440 652

577 766 643 878

Less future finance charges -66 -112

Present value of minimum lease payments 577 766 577 766

Included in the financial debt as:

Current finance lease  170  182 

Non-current finance lease  407  584 

577  766 

The finance lease arrangements held by the Group relate mainly to broadcasting masts, machines and vehicles. Regionale Media 

Maatschappij holds finance lease arrangements for editing cells and broadcasting material, for which purchase options exist at 1% 

of the gross investment.

At JOE fm a financial lease for broadcasting masts was concluded on 1 May 2004. This agreement runs for 10 years, and is there-

after tacitly renewed for further five-year periods. The period of notice is 12 months. In the event of the (partial) suspension, by 

withdrawal or change, of any permit, authorisation, permission or recognition, the obligation to pay the agreed amount continues, 

with the exception of the variable part of the costs connected with energy consumption or other costs not incurred by the lessor 

during the suspension in fulfilling its obligations under the lease agreement.

2010 2009

Interest recognised as an expense in the period related to finance lease 46 1,113

The interest portion of the financial lease is charged to income over the term of the lease. The decrease compared with last year is 

mainly due to the sale-and-rent-back agreement concluded on 30 June 2009.

The guaranteed debts included in the financial debts can be summarised as follows:

Finance leases 577

Credit institutions 12,735

These are guaranteed by:

Mortgages registered on the Group’s land and buildings 15,417

Pledges 3,872

In addition there also remains a mortgage registration without any matching debt: 12,395

For further information on the Group’s exposure to interest and exchange rate risks, see Note 31. Financial Instruments – Market 

and Other Risks.

NOTE 28 - OTHER NOTES ON LIABILITIES

2010 CURRENT NON CURRENT

Up to 1 year 2 years 3 to 5 years over 5 years Total

Trade and other payables
Trade payables 150,828 2,166 152,994
Advances received 49,965 49,965
Current employee benefits 37,623 37,623

 - of which payables to employees 27,579 27,579
 - of which payables to Public Administrations 10,044 10,044

Taxes 9,801 9,801
Other payables 22,649 56 139 22,844
Accrued charges and deferred income 4,622 4,622

Total amount of payables according to their maturity 275,488 2,222 0 139 277,849

2009 CURRENT NON CURRENT

Up to 1 year 2 years 3 to 5 years over 5 years Total

Trade and other payables
Trade payables 157,234 2,464 159,698
Advances received 50,263 50,263
Current employee benefits 37,220 37,220

 - of which payables to employees 25,757 25,757
 - of which payables to Public Administrations 11,463 11,463

Taxes 3,244 3,244
Other payables 25,959 56 144 26,159
Accrued charges and deferred income 6,262 6,262

Total amount of payables according to their maturity 280,182 2,520 0 144 282,846

Current trade payables 2010 2009

Trade payables 89,347 95,786

Bills of exchange payable 1,230 3,972

Invoices to be received / credit notes to issue (*) 59,591 56,955

Credit balances trade receivables 660 521

Total current trade payables 150,828 157,234

The decrease in current trade payables compared with last year is mainly a timing difference in payments.
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Financing activities

The only financing activity with a potential currency risk is the US Private Placement in USD undertaken in 2006 by the Group with 

a nominal value of $ 75,000 and an outstanding balance per end of 2010 of $ 66,151, maturing in 2014, interest on which is payable 

half-yearly.

To hedge the currency risk on both the principal and the (future) interest payments on this USD-denominated loan, the Group has 

taken out a foreign exchange future contract (Cross Currency Swap) maturing on the same date as the loan repayment and the 

associated interest payment. Given that the financial instrument hedges the entire currency risk, it is considered as a cash flow 

hedge and hedge reporting is applied.

Upon initial recognition, this loan was converted into euros at the transaction rate. At balance sheet date it was valued at the 

balance sheet exchange rate. The difference between the amount of the loan at the original exchange rate and at the balance sheet 

exchange rate is recognised in the income statement. The related foreign exchange future contract is also converted at market 

value. Differences with the original market value or the value balance sheet date are also recognised in the income statement. The 

translation differences on this USD loan recognised in the income statement during the financial year amount to - € 3,600 (2009: 

€ 691). The change in the value of the foreign exchange future contract which is also recognised in the income statement is € 3,600 

(2009: - € 691). The market value of this contract at balance sheet date amounted to - € 5,019 (2009: - € 8,620).

Estimated sensitivity to currency risk:

Management is of the opinion that, given the above-mentioned hedging of the foreign exchange risks, the risks of fluctuations in the 

fair value or in the future cash flows of financial instruments which impact the profit or equity as a result of exchange rate changes, 

are not material.

B. INTEREST RATE RISK
The maturity dates of the financial debts and liabilities are given in Note 27.

The debentures and loans of credit institutions have fixed or variable interest rates.

The table below summarises the effective interest rates at balance sheet date of these interest-bearing loans (debentures, 

convertible debentures and credit institutions) at 31 December 2010:

Interest rate Carrying amount
Effective 

interest rate

Fixed interest rate 20,174 from 4% to 6%

Fixed interest rate with variable margin (*) 82,338 from 4% to 6%

Variable interest rate, converted into fixed interest rate through hedging contracts, with variable margin (*) 30,020 from 4% to 6.5%

Variable interest rate 12,544 from 1% to 5%

As well as these loans, the Group had at 31 December 2010 overdrafts with credit institutions totalling € 6,329. These carry variable 

market interest rates.

(*) Following the renegotiation of the bank covenants in 2009, the margin on these loans varies according to the debt ratio achieved.

The table below summarises the effective interest rates at balance sheet date of these interest-bearing loans (debentures, 

convertible debentures and credit institutions) at 31 December 2009:

Interest rate Carrying amount
Effective 

interest rate

Fixed interest rate 26,736 from 4% to 6%

Fixed interest rate with variable margin (*) 93,391 from 4% to 6%

Variable interest rate, converted into fixed interest rate through hedging contracts, with variable margin (*) 52,877 from 4% to 6%

Variable interest rate 22,671 from 2% to 5%

As well as these loans, the Group had at 31 December 2009 overdrafts with credit institutions totalling € 471. These carry variable 

market interest rates.

(*) Following the renegotiation of the bank covenants in 2009, the margin on these loans varies according to the debt ratio achieved.

Loans towards joint ventures, which are recorded under other loans, have a fixed interest rate which is revisable after three or five 

years.

II. OPERATING LEASES

2010 2009

Lease payments recognised as an expense in the period 23,860 19,904

The Group mainly rents buildings, machines, company cars and office equipment. Operating lease payments are expressed in 

the income statement on a straight-line basis over the lease term. The sale-and-rent-back operation concluded on 30 June 2009 

increases rental costs by € 4,181 compared with last year. 

Non-cancellable future minimum operating lease payments 2010 2009

< 1 year 16,859 18,957

1 to 5 years 60,711 41,562

> 5 years 49,968 32,588

127,538 93,107

NOTE 30 - CONTINGENT LIABILITIES AND CONTRACTUAL COMMITMENTS 

  FOR THE ACQUISITION OF PROPERTY, PLANT AND EQUIPMENT

The Group provides securities for obligations totalling € 6,150 (2009: € 6,475), of which € 1,150 (2009: € 1,150) relate to joint 

ventures. Pledges totalling € 3,872 (2009: € 4,752) were given on business assets, € 1,000 (2009: € 1,000) of which related to joint 

ventures. 

Roularta Printing’s contractual obligations to buy paper from third parties amount to € 3,741 (2009: € 5,257). VMMa’s contractual 

obligations amount to € 51,433 (2009: € 45,807) and consist of contracted broadcasting rights.

There are no material contractual obligations to acquire property, plant and equipment.

NOTE 31 - FINANCIAL INSTRUMENTS - MARKET AND OTHER RISKS

In the exercise of its business activity the Group is exposed to currency, interest rate, credit and market risks. Derivatives are used 

to reduce the currency and interest risks.

A. CURRENCY RISK
Operating activities

The currency risks identified by management relate to the (expected) purchases in USD in the Audiovisual Media segment and to 

activities outside the eurozone. Other than that the Group does not run any significant currency risks with respect to its operating 

activities.

With regard to the purchases and the firm commitments to purchase film rights in USD in the Audiovisual Media segment, the Group 

uses foreign exchange contracts to hedge the risk of changes in the fair value of a recognised asset or liability, or a non-recognised 

definite undertaking in the context of its commercial activities. The forward contracts are viewed as fair value hedges as defined in 

IAS 39. These are valued at market value (€ 310 receivable in 2010 and € 183 payable in 2009) and booked in the heading ‘financial 

derivatives’ under non-current assets or liabilities.

The total notional amount of these forward contacts comes to USD 11,436 (2009: USD 13,554).

The operating currency risks to the Group from activities outside the eurozone, that is Croatia and Serbia, are very limited. The net 

cash flow from and to these entities, and their timing, is such that no significant currency positions have arisen from them.
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The fair value at balance sheet date of these financial instruments can be summarised as follows:

2010 2009

Asset Liability Asset Liability

Cross Currency Intrest Rate Swap

Currency Rate Swap - foreign exchange future contract - cash flow hedge -5,019 -8,620

Interest Rate Swap - cash flow hedge 1,605 550

Interest Rate Currency Swap - no cash flow hedge -457 -1,080

Intrest Rate Swap

Cash flow hedge -1,423 -2,287

No cash flow hedge -4,092 -4,168

Various contracts (Cap/Floor, Floor Spread, Cap Rate, Index Swap)

No cash flow hedge -411 -1,248

1,605 -11,402 550 -17,403

The impact of the evolution in the market values (before taxes) of these financial instruments can be summarised as follows:

2010
Evolution 

market values 
Recognised 

in equity
Recognised in 
profi t and loss

Cross Currency Interest Rate Swap

Currency Rate Swap - foreign exchange future contract 3,600 3,600

Interest Rate Swap - cash flow hedge 1,056 1,056

Interest Rate Currency Swap - no cash flow hedge 623 623

Interest Rate Swap

Cash flow hedge 864 864

No cash flow hedge 76 76

Various contracts (Cap/Floor, Floor Spread, Cap Rate, Index Swap)

No cash flow hedge 838 838

7,057 1,920 5,137

As specified above, an exchange difference on the USD borrowing has also been recognised in the income statement in an amount 

of - € 3,600.

2009
Evolution 

market values 
Recognised in 

equity
Recognised in 
profi t and loss

Cross Currency Interest Rate Swap

Currency Rate Swap - foreign exchange future contract -691 -691

Interest Rate Swap - cash flow hedge -4,583 -4,583

Interest Rate Currency Swap - no cash flow hedge -1,079 -1,079

Interest Rate Currency Swap - realised 1,068

Interest Rate Swap

Cash flow hedge -283 -283

No cash flow hedge -1,285 -1,285

Various contracts (Cap/Floor, Floor Spread, Cap Rate, Index Swap)

No cash flow hedge -192 -192

-8,113 -4,866 -2,179

As specified above, an exchange difference on the USD borrowing has also been recognised in the income statement in an amount 

of € 691.

The changes which have been recognised in the income statement are included under the financial results.

In order to hedge the risks of unfavourable interest rate fluctuations, the Group used financial instruments (IRS contracts and Cap 

Floor contracts).

The financial instruments which meet the requirements defined in IAS 39 and are therefore regarded as cash flow hedging contracts 

can be summarised as follows:

Debenture: to hedge the interest rate risk on this loan in USD, the Group has concluded an Interest Rate Swap, combined with the 

Cross Currency Swap covering the exchange risk which is detailed under the currency risk. This contract had the effect of reducing 

the effective fixed interest rate (without margin) on this loan to 4.75%. The cash flows from this contract match those of the interest 

and principal payments on this debenture.

This Interest Rate Swap is considered as a cash flow hedge.

Credit institutions: in order to limit the variable interest rate on various contracts, a number of IRS contracts have been concluded 

in a total notional amount of € 29,870 (2009: € 52,877).

Alongside these are a number of contracts that do not meet the conditions of IAS 39 to be viewed as hedging contracts.

This relates to an IRCS contract, IRS contracts, a Cap Floor contract, a Floor Spread contract and an Index Swap contract with a 

total notional amount of USD 8,849 and € 115,969 (2009: USD 8,849 and € 170,076. In 2010 an IRS contract was terminated prior to 

maturity, producing a positive cash flow of € 2,845, which has been recognised under other financing income. In 2009 a Cap Floor 

contract and an IRS contract were terminated prior to maturity, producing a positive cash flow of € 1,058, which has been recog-

nised under other financing income.

The maturity dates of the notional amounts of these financial instruments, can be summarised as follows:

2010 CURRENT NON CURRENT

Up to 1 year 2 years 3 to 5 years over 5 years

Cross Currency Intrest Rate Swap

Currency Rate Swap - foreign exchange future contract - cash flow hedge $ 66,151 

Interest Rate Swap - cash flow hedge $ 66,151 

Interest Rate Currency Swap - no cash flow hedge $ 8,849 

Intrest Rate Swap

Cash flow hedge 6,407 12,407 11,056

No cash flow hedge 15,250 2,100 79,000

Various contracts (Cap/Floor, Floor Spread, Cap Rate, Index Swap)

No cash flow hedge 938 8,681 10,000

2009 CURRENT NON CURRENT

Up to 1 year 2 years 3 to 5 years over 5 years

Cross Currency Intrest Rate Swap

Currency Rate Swap - foreign exchange future contract - cash flow hedge $ 66,151 

Interest Rate Swap - cash flow hedge $ 66,151

Interest Rate Currency Swap - no cash flow hedge $ 8,849

Intrest Rate Swap

Cash flow hedge 13,007 16,407 23,463

No cash flow hedge 5,250 67,920 75,000

Various contracts (Cap/Floor, Floor Spread, Cap Rate, Index Swap)

No cash flow hedge 2,288 938 8,680 10,000
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As well as the legally required minimum equity amounts which apply to our subsidiaries in the various countries, a number of 

covenants have been imposed in relation to existing loans, including a minimum equity amount.

In analysing the balance sheet structure we use the IFRS classifications for distinguishing between equity and debt.

G. FAIR VALUE
The fair value and carrying amount of the recognised financial assets and liabilities amount to:

2010 2009

Note Carrying amount Fair value Carrying amount Fair value

Non-current assets

Loans, guarantees, available-for-sale investments 17 4,093 4,093 3,935 3,935

Trade and other receivables 18 1,918 1,918 2,171 2,171

Financial derivatives 310 310

Current assets

Trade and other receivables 18 175,865 175,865 166,537 166,537

Short-term investments 21 2,620 2,620 2,395 2,395

Cash and cash equivalents 21 41,411 41,411 69,304 69,304

Non-current liabilities

Financial debts 27 -124,508 -113,465 -173,905 -163,458

Trade payables 28 -2,166 -2,166 -2,464 -2,464

Other payables 28 -195 -195 -200 -200

Financial derivatives -183 -183

Current liabilities

Financial debts 27 -30,925 -40,841 -24,229 -34,895

Trade payables 28 -91,237 -91,237 -100,279 -100,279

Advances received 28 -49,965 -49,965 -50,263 -50,263

Other payables 28 -8,570 -8,570 -9,539 -9,539

Accrued interests 28 -1,446 -1,446 -1,332 -1,332

We mention below the main methods and assumptions used for estimating the fair values of financial instruments which are 

included in the overview.

Available-for-sale investments

As mentioned in Note 17, the investment in Cyber Press Publishing SA has been written off in 2007, given that it went in liquidation. 

Because no reliable estimate can be made of the fair values of the other investments in this heading, financial assets for which no 

active market exists are valued at cost.

Loans, guarantees, trade and other receivables, trade and other payables

For amounts receivable and payable with original maturities of under one year, the nominal value is deemed to reflect the fair value, 

given the short maturities. For amounts receivable after one year it has been established that carrying value reflects the fair value.

Financial debts

The fair value of loans and finance leases is calculated based on the present value of the expected future cash flows of redemption 

and interest payments.

Other liabilities

For short-term liabilities the nominal value is deemed to reflect the fair value, given the short maturities. For trade payables with 

terms of more than one year it has been established that the carrying value reflects the fair value. For financial derivatives the fair 

value is established on the basis of the market valuation at balance sheet date.

Estimated sensitivity to interest rate fluctuations:

Given the above-mentioned hedge contracts, which limit the interest risk, we have examined to what extent a general rise or fall of 

100 basis points applied to all loan periods would influence the interest cost recorded in 2010.

This calculation shows that a general rise of 100 basis points in the interest rate on loans, applied equally to all loan periods, would 

increase the interest expense for 2010 by € 631, while a general decrease of 100 basis points in the interest rate, applied equally to 

all loan periods, would decrease the interest expense for 2010 by € 646. These changes in the interest expense would be influenced 

as follows by the outstanding cash flow hedging contracts: in the event of a general 100 basis points increase in the interest rate on 

loans, this would give a net fall in the pre-tax result of € 179, while a general fall of 100 basis points in the interest rate would result 

in a rise of pre-tax result by a net € 193.

C. CREDIT RISK
To manage credit risk, credit evaluations are performed for clients requiring significant credit facilities. In addition, the Group also 

uses trade finance instruments, such as letters of credit, to cover its credit risk and credit insurances are concluded for foreign 

clients of the printing works.

Despite RMG’s intention of limiting its credit risk, it can face a deterioration of the creditworthiness of its customers. Any failure 

to conclude a credit insurance policy with respect to certain customers can have a material adverse effect on RMG’s business, 

financial condition and/or results.

There was no significant concentration of credit risks with a single counterparty at 31 December 2010.

The carrying value of the financial assets presents the Group’s maximum exposure to credit risk. The carrying value is reported 

including impairments. An overview of this carrying value can be found under item G below. Impairment charges are detailed in 

Note 18.

D. MARKET RISK
The media market in general is both highly sensitive to fluctuations in the wider economy and cyclical in nature.

RMG tracks market developments in the media world so that it can capitalise at all times on changes and new trends in the 

environment in which the company operates. Thanks to RMG’s multimedia offer, it can suitably respond to a shift in focus in the 

advertising world and on the part of its readership from one form of media to another.

The profit generated by the Printed Media division and the Audiovisual Media division is largely determined by the advertising 

market, the readers market and viewing and listening figures. In the Audiovisual division, programming costs, for both domestic 

productions and international film material, are determined a long time in advance and so are inflexible. Conversely, the advertising 

market can change in the short term.

The various costs that to a large extent determine the total cost in the Printed Media division, such as printing, distribution, staff, 

and promotion costs, can fluctuate according to the economic situation.

The evolution of international paper prices is uncertain and may adversely affect the business, operating results and/or financial 

position of the RMG if price increases cannot be passed on in time to its customers. To manage the paper price risk, the Group uses 

price agreements. There are annual contracts concluded for newspaper, and periodical contracts for magazine paper.

E. LIQUIDITY RISK
An analysis of the maturity dates of the financial liabilities can be found in Note 27.

RMG’s indebtedness and the restrictions agreed upon in the financing agreements may adversely affect RMG’s business, operating 

results and/or financial position. Any breach of covenants can lead to the loans being immediately due and payable.

The Group has various credit lines for a total amount of € 79,796 and expects to meet its obligations through a combination of 

operating cash flows and the existing credit lines. 

F. CAPITAL MANAGEMENT
Roularta Media Group is constantly seeking to improve its balance sheet structure (combination of debt and equity). The main 

objective of its balance sheet structure is to maximise shareholder value whilst retaining the desired financial flexibility for under-

taking strategic projects.
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NOTE 32 - CASH FLOW RELATING TO ACQUISITION OF SUBSIDIARIES

The following major acquisitions with effect on the consolidated financial statements took place in 2010:

On 10 June 2010, Groupe Express-Roularta, a subsidiary of Roularta Media Group, acquired 100% of the shares of Forum de 

l’Investissement SA (formerly Win SA), organiser of the exhibitions ‘Fiscap’ and ‘Forum de l’Investissement’. This acquisition is 

intended to provide readers and advertisers of the French monthly personal finance management magazine ‘Mieux Vivre Votre 

Argent’ with a multimedia package based on real synergy between print media, the internet and fairs. The acquisition contract 

provides for an additional purchase price and a variable portion of the purchase price as a function of sales achieved in 2010 and 

2011. The variable part of the price is in part unlimited. The goodwill recognised on the acquisition relates to the supplementary 

amount that the Group was willing to pay for the expertise and reputation of these fairs, as well as the expected synergies with the 

Group’s magazines. 

On 1 July 2010, Senior Publications Nederland BV acquired the remaining 50% of the shares of Press Partners BV, which publishes 

the health portal ‘Gezondheidsnet.nl’. This acquisition fits in with the expansion of the web activities of Senior Publications Nether-

lands BV. The purchase price consists of a fixed part and an additional earn-out based on the gross sales margin between 01/01/2010 

and 31/12/2014. The goodwill recognised on the acquisition relates to the supplementary amount that the Group was willing to pay 

for the expertise and reputation of this website, as well as the expected synergies with a.o. plusonline.nl.

On 5 November 2010, Vlaamse Media Maatschappij NV acquired 100% of the shares of Media Ad Infinitum SA, the operating 

company of TV station Vitaya. This takeover fits into the expansion of VMMa’s portfolio of broadcasting stations. Through this 

acquisition VMMa acquires a channel that focuses primarily on women, and which is complementary to its existing TV offering. 

Furthermore Vitaya, just like the four existing TV channels, is a strong brand. The purchase price does not include any earn-out. The 

goodwill recognised on the acquisition is related to Vitaya’s strong brand name and the expected synergies with the other Vlaamse 

Media Maatschappij channels.

The purchase price of the aforementioned acquisitions, including the estimated earn-out payable, amounts to € 10,444. Of this, 

€ 10,038 was already paid at the end of 2010.

On 31 December 2010 Roularta Media Group acquired 25% of the shares of events management office Twice Entertainment BVBA.  

This acquisition fits into the diversification of its activities. This company was consolidated at the end of 2010 by the equity method.

In 2009, Starway NV started up and shareholdings in Alphadistri SAS increased from 50% to 100%.

The 2010 acquisitions were accounted for using the purchase method in accordance with IFRS 3 Business Combinations (revised).

The fair value of the assets and liabilities of the acquired subsidiaries on the date of acquisition and the amounts paid are presented 

as follows: 

2010 2009

ASSETS TOTAL TOTAL

Non-current assets 319 590

Intangible assets 241 587

Property, plant and equipment 75 3

Loans, guarantees, available-for-sale investments 3 0

Current assets 3,622 146

Inventories 1,306 0

Trade and other receivables 1,908 47

Cash and cash equivalents 259 99

Deferred charges and accrued income 149 0

Total assets 3,941 736

FAIR VALUE HIERARCHY
As of 31 December 2010, the Group held the following financial instruments measured at fair value:

31/12/2010 Level 1 Level 2 Level 3

Assets measured at fair value

Short-term investments 2,620 2,620

Interest Rate Swap - cash flow hedge 1,605 1,605

Financial derivatives: foreign currency exchange contracts 310 310

Liabilities measured at fair value

Currency Rate Swap - foreign exchange future contract -5,019 -5,019

Interest Rate Currency Swap - no cash flow hedge -457 -457

Interest Rate Swap - cash flow hedge -1,423 -1,423

Interest Rate Swap - no cash flow hedge -4,092 -4,092

Various contracts (Cap/Floor, Floor Spread, Cap Rate, Index Swap) -411 -411

As of 31 December 2009, the Group held the following financial instruments measured at fair value:

31/12/2009 Level 1 Level 2 Level 3

Assets measured at fair value

Short-term investments 2,395 2,395

Interest Rate Swap - cash flow hedge 550 550

Liabilities measured at fair value

Financial derivatives: foreign currency exchange contracts -183 -183

Currency Rate Swap - foreign exchange future contract -8,620 -8,620

Interest Rate Currency Swap - no cash flow hedge -1,080 -1,080

Interest Rate Swap - cash flow hedge -2,287 -2,287

Interest Rate Swap - no cash flow hedge -4,168 -4,168

Various contracts (Cap/Floor, Floor Spread, Cap Rate, Index Swap) -1,248 -1,248

The following hierarchy is used for determining and disclosing the fair value of financial instruments by valuation technique:

 - level 1: quoted prices in active markets for identical assets or liabilities

 - level 2: other techniques for which all inputs which have a significant effect on the recorded fair value are observable, either 

directly or indirectly

 - level 3: techniques which use inputs which have a significant effect on the recorded fair value that are not based on observable 

market data

During the reporting period, there were no transfers between the different levels. 
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NOTE 33 - CASH FLOW RELATING TO DISPOSAL OF SUBSIDIARIES

In 2010, there were no disposals of subsidiaries.

In 2009 TTG Plus Publishing and Travelmedia NV were sold.

The fair value of the assets and liabilities of the disposed subsidiaries on the date of disposal is presented as follows:

2010 2009

ASSETS

Non-current assets 0 0

Current assets 0 8

Current receivables 4

Cash and cash equivalents 4

Total assets 0 8

LIABILITIES

Non-current liabilities 0 523

Financial debts 523

Current liabilities 0 9

Trade payables 9

Total liabilities 0 532

Total disposed net assets 0 -524

Sale of loan 517

Translation differences in equity -88

Gain (loss) on disposal 98

Cash consideration received 0 3

Deposits and cash and cash equivalents disposed of 0 -4

Net cash infl ow (outfl ow) 0 -1

NOTE 34 - INTEREST IN JOINT VENTURES

A list of joint ventures, including the name, country of incorporation, proportion of ownership interest, is given in Note 38 of the 

consolidated financial statements. The major joint ventures of the Group are VMMa NV (broadcasting station and radio), the senior 

magazines and the German acquisitions of 2008.

The share of all joint ventures in assets, liabilities, sales and net profit of the Group is as follows:

2010 2009

Non-current assets 87,120 79,941

Current assets 106,562 108,031

Non-current liabilities 15,352 16,525

Current liabilities 62,152 59,820

Share in the Group’s sales 207,307 205,448

Share in the Group’s net profit 21,922 17,203

2010 2009

LIABILITIES TOTAL TOTAL

Non-current liabilities 117 199

Provisions 10 0

Employee benefits 39 0

Deferred tax liabilities 58 199

Financial debts 10 0

Current liabilities 3,918 65

Financial debts 8 0

Trade payables 2,726 4

Employee benefits 112 6

Taxes 0 23

Other payables 721 10

Accrued charges and deferred income 351 22

Total liabilities 4,035 264

Total net assets acquired -94 472

Net assets acquired -94 472

Goodwill 10,538 0

Consideration paid / to pay in cash and cash equivalents 10,444 472

Deposits and cash and cash equivalents acquired -259 -99

Net cash outfl ow 10,185 373

The share of these acquisitions in sales and net result of the Group is:

Sales 
of the period

Net result 
of the period

Forum de l’Investissement SA 1,442 82

Press Partners BV 58 -14

Media Ad Infinitum NV 0 0

Had these business combinations been effected at 1 January 2010, the sales of these business combinations would be € 8,645 and 

the net loss € 3,029.
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2009 Joint ventures
Associated 
companies

Other related 
parties Total

I. ASSETS WITH RELATED PARTIES 8,000 1,487 27 9,514

Loans, guarantees, available-for-sale investments 802 0 0 802

Loans 802 802

Non-current receivables 322 0 0 322

Other receivables 322 322

Current receivables 6,876 1,487 27 8,390

Trade receivables 6,876 1,487 27 8,390

II. LIABILITIES WITH RELATED PARTIES 3,593 381 389 4,363

Financial liabilities 19 0 0 19

Other payables 19 19

Payables 3,574 381 389 4,344

Trade payables 3,566 381 389 4,336

Other payables 8 8

III. TRANSACTIONS WITH RELATED PARTIES

Sale of goods 2,675 26 2,701

Purchases of goods (-) -21 -21

Rendering of services 18,754 4,273 291 23,318

Receiving of services (-) -7,735 -1,396 -2,199 -11,330

Transfers under finance arrangements -37 -37

IV. KEY MANAGEMENT PERSONNEL REMUNERATIONS (INCLUDING DIRECTORS) 

5,647

 - of which short-term employee benefits 4,920

 - of which post-employment benefits 172

 - of which share-based payment expenses 555

The Group has no assets, liabilities nor transactions with her shareholders NV Koinon, NV Cennini and SA Bestinver Gestión 

S.G.I.I.C.

Assets, liabilities and transactions with subsidiaries are fully eliminated in consolidation.

Assets, liabilities and transactions with joint ventures are proportionally eliminated. The not-eliminated part is included in this 

heading.

Assets, liabilities and transactions with associated companies are not eliminated in consolidation and are consequently fully 

included in this heading.

The list with all subsidiaries, joint ventures and associated companies is to be found in Note 38.

All other related parties are entities which are controlled by the key management of the Group or members of their close family, or 

entities in which these persons have a significant influence. Key management personnel remunerations were separately mentioned.

There exist no guarantees related to the assets or liabilities towards the related parties, nor are write-downs registered.

All receivables and payables concern short-term receivables and payables which are settled at expiry date. All transactions concern 

normal commercial operations. Sales of the Group to these related parties are charged at normal tariffs. Purchases follow the 

usual procedure concerning selection of the supplier and applied prices.

There are no unsettled receivables nor payables with the key management.

NOTE 35 - EVENTS AFTER THE BALANCE SHEET DATE

On 14 January 2011 the company capital was increased by € 185 by the creation of 9,183 new shares with the related VVPR strips 

following an exercise of warrants. The board of directors, making use of the authorised capital, then increased capital by € 1 by 

incorporating reserves available for distribution in the same amount, without issuing new shares, bringing capital to € 203,225. 

 

After this capital increase, the issued capital amounted to € 203,225 represented by 13,141,123 shares. These are no-par shares.

Otherwise no major events have occurred which significantly affect the results and the financial position of the company.

NOTE 36 - FEES TO THE AUDITOR AND TO PERSONS RELATED TO THE AUDITOR

The audit fees amount to € 396. The fees of the auditor related to special services amount to € 13. The fees payable to persons with 

whom the auditor is associated amount to € 10 for tax and legal advisory services.

NOTE 37 - RELATED PARTY TRANSACTIONS

2010 Joint ventures
Associated 
companies

Other related 
parties Total

I. ASSETS WITH RELATED PARTIES 6,059 1,789 112 7,960

Loans, guarantees, available-for-sale investments 553 0 0 553

Loans 553 553

Current receivables 5,506 1,789 112 7,407

Trade receivables 4,591 1,789 112 6,492

Other receivables 915 915

II. LIABILITIES WITH RELATED PARTIES 2,721 250 150 3,121

Financial liabilities 19 0 0 19

Other payables 19 19

Payables 2,702 250 150 3,102

Trade payables 2,692 250 150 3,092

Other payables 10 10

III. TRANSACTIONS WITH RELATED PARTIES

Sale of goods 1,860 1,860

Purchases of goods (-) 0 0

Rendering of services 14,104 4,351 369 18,824

Receiving of services (-) -5,704 -1,518 -2,325 -9,547

Transfers under finance arrangements -6 -6

IV. KEY MANAGEMENT PERSONNEL REMUNERATIONS (INCLUDING DIRECTORS) 

5,711

 - of which short-term employee benefits 4,920

 - of which post-employment benefits 209

 - of which redundancy remuneration 106

 - of which share-based payment expenses 476
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MEDIA AD INFINITUM NV Vilvoorde, Belgium 50.00%

PARATEL NV Vilvoorde, Belgium 50.00%

PRESS PARTNERS BV Baarn, The Netherlands 50.00%

REGIONALE MEDIA MAATSCHAPPIJ NV Roeselare, Belgium 50.00%

SENIOR PUBLICATIONS DEUTSCHLAND GMBH & CO KG Cologne, Germany 50.00%

SENIOR PUBLICATIONS NEDERLAND BV Baarn, The Netherlands 50.00%

SENIOR PUBLICATIONS SA Brussels, Belgium 50.00%

SENIOR PUBLICATIONS VERWALTUNGS GMBH Cologne, Germany 50.00%

STARWAY NV Vilvoorde, Belgium 50.00%

STUDIO-A NV Boortmeerbeek, Belgium 50.00%

VERLAG DEUTSCHER TIERSCHUTZ-DIENST GMBH Nürnberg, Germany 50.00%

VLAAMSE MEDIA MAATSCHAPPIJ NV Vilvoorde, Belgium 50.00%

VOIX DU NORD L’ÉTUDIANT SA Lille, France 50.00%

REGIONALE TV MEDIA NV Zellik, Belgium 33.33%

50+ BEURS & FESTIVAL BV Arnhem, The Netherlands 25.00%

LIVING & MORE VERLAG GMBH Augsburg, Germany 25.00%

3. Consolidated using the equity method

REPROPRESS CVBA Brussels, Belgium 31.92%

PARTENAIRE DÉVELOPPEMENT SARL Lyon, France 25.00%

TWICE ENTERTAINMENT BVBA Roeselare, Belgium 25.00%

FEBELMA REGIE CVBA Brussels, Belgium 23.35%

MEDIAPLUS BV Bussum, The Netherlands 12.50%

4. Companies of minor importance not included in the consolidated fi nancial statements 

EUROCASINO NV - in liquidation Brussels, Belgium 19.00%

CYBER PRESS PUBLISHING SA Clichy, France 15.39%

During 2010 the following changes occurred in the consolidated group:

New participations:

 - 100% in Forum de l’Investissement SA through Groupe Express-Roularta SA, as of 10/06/2010

 - 50% in Media Ad Infinitum NV through Vlaamse Media Maatschappij NV, as of 05/11/2010

 - 25% in Twice Entertainment BVBA, as of 31/12/2010

Changed ownership without change of consolidation method:

 - Increased ownership Press Partners BV, from 25% to 50% as of 01/07/2010

Liquidations and mergers:

 - Editions Génération SA: merger with Groupe Express-Roularta SA as of 01/10/2010

 - Zéfir Web SNC: liquidation closed as of 16/12/2010

 - Zéfir Carrières SNC: liquidation closed as of 16/12/2010

NOTE 38 - GROUP COMPANIES

The ultimate parent of the Group is Roularta Media Group NV, Roeselare, Belgium. As of 31 December 2010, 62 subsidiaries, joint 

ventures and associated companies are consolidated.

Name of the company Location Effective interest %

1. Fully consolidated companies

ROULARTA MEDIA GROUP NV Roeselare, Belgium 100.00%

A NOUS PARIS SAS Paris, France 100.00%

A NOUS PROVINCE SAS Roubaix, France 100.00%

ALPHADISTRI SAS Paris, France 100.00%

ANIMOTION SARL Paris, France 100.00%

BELGIAN BUSINESS TELEVISION NV Brussels, Belgium 100.00%

BIBLO-ROULARTA MEDICA NV Kalmthout, Belgium 100.00%

CITY MAGAZINE ROULARTA D.O.O. Belgrado, Serbia 100.00%

FORUM DE L’INVESTISSEMENT SA Paris, France 100.00%

GROUPE EXPRESS-ROULARTA SA Paris, France 100.00%

JOB RENCONTRES SA Paris, France 100.00%

LE VIF MAGAZINE SA Brussels, Belgium 100.00%

PRESS NEWS NV Roeselare, Belgium 100.00%

REGIE DE WEEKKRANT NV Roeselare, Belgium 100.00%

ROULARTA IT-SOLUTIONS NV Roeselare, Belgium 100.00%

ROULARTA MANAGEMENT NV Roeselare, Belgium 100.00%

ROULARTA MEDIA FRANCE SA Paris, France 100.00%

ROULARTA MEDIA NEDERLAND BV Breda, The Netherlands 100.00%

ROULARTA PUBLISHING NV Brussels, Belgium 100.00%

STUDIO PRESS SAS Paris, France 100.00%

TVOJ MAGAZIN D.O.O. Zagreb, Croatia 100.00%

WEST-VLAAMSE MEDIA GROEP NV Roeselare, Belgium 100.00%

MESTNE REVIJE D.O.O. Ljubljana, Slovenia 92.00%

DE STREEKKRANT-DE WEEKKRANTGROEP NV Roeselare, Belgium 80.00%

DRUKKERIJ LEYSEN NV Mechelen, Belgium 80.00%

TAM-TAM NV Knokke, Belgium 80.00%

ROULARTA PRINTING NV Roeselare, Belgium 77.41%

VOGUE TRADING VIDEO NV Roeselare, Belgium 74.67%

PRÉLUDE ET FUGUE SARL Paris, France 51.00%

ZEEUWS VLAAMS MEDIABEDRIJF BV Terneuzen, The Netherlands 40.80%

2. Proportionally consolidated companies

BAYARD MEDIA GMBH & CO KG Augsburg, Germany 50.00%

BAYARD MEDIA VERWALTUNGS GMBH Augsburg, Germany 50.00%

BELGOMEDIA SA Verviers, Belgium 50.00%

CTR MEDIA SA Evere, Belgium 50.00%

DE WOONKIJKER NV Antwerp, Belgium 50.00%

DICOS D’OR SNC Paris, France 50.00%

FIRST MEDIA SA Brussels, Belgium 50.00%

HIMALAYA  NV Zaventem, Belgium 50.00%

IDÉAT ÉDITIONS SA Paris, France 50.00%

J.M. SAILER GESCHÄFTSFÜHRUNGS GMBH Nürnberg, Germany 50.00%

J.M. SAILER VERLAG GMBH Nürnberg, Germany 50.00%

JOE fm NV Vilvoorde, Belgium 50.00%
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STATUTORY AUDITOR’S REPORT
Statutory auditor’s report on the consolidated financial statements 
for the year ended 31 December 2010 to the shareholders’ meeting

To the shareholders

As required by law and the company’s articles of association, 

we are pleased to report to you on the audit assignment which 

you have entrusted to us. This report includes our opinion on 

the consolidated financial statements together with the required 

additional comment.

UNQUALIFIED AUDIT OPINION ON THE CONSOLI-
DATED FINANCIAL STATEMENTS
We have audited the accompanying consolidated financial 

statements of Roularta Media Group NV (‘the company’) and 

its subsidiaries (jointly ‘the Group’), prepared in accordance 

with International Financial Reporting Standards as adopted by 

the European Union and with the legal and regulatory require-

ments applicable in Belgium. Those consolidated financial 

statements comprise the consolidated balance sheet as at 

31 December 2010, the consolidated income statement, the 

consolidated statement of comprehensive income, the consoli-

dated statement of changes in equity and the consolidated 

cash flow statement for the year then ended, as well as the 

summary of significant accounting policies and other explan-

atory notes. The consolidated balance sheet shows total assets 

of 932,632 (000) EUR and the consolidated income statement 

shows a consolidated profit (Group share) for the year then 

ended of 30,952 (000) EUR.

The board of directors of the company is responsible for the 

preparation of the consolidated financial statements. This 

responsibility includes among other things: designing, imple-

menting and maintaining internal control relevant to the prepa-

ration and fair presentation of consolidated financial statements 

that are free from material misstatement, whether due to fraud 

or error, selecting and applying appropriate accounting policies, 

and making accounting estimates that are reasonable in the 

circumstances.

Our responsibility is to express an opinion on these consoli-

dated financial statements based on our audit. We conducted 

our audit in accordance with legal requirements and auditing 

standards applicable in Belgium, as issued by the ‘Institut des 

Réviseurs d’Entreprises/Instituut van de Bedrijfsrevisoren’. 

Those standards require that we plan and perform the audit to 

obtain reasonable assurance whether the consolidated financial 

statements are free from material misstatement.

In accordance with these standards, we have performed proce-

dures to obtain audit evidence about the amounts and disclo-

sures in the consolidated financial statements. The procedures 

selected depend on our judgment, including the assessment 

of the risks of material misstatement of the consolidated 

financial statements, whether due to fraud or error. In making 

those risk assessments, we have considered internal control 

relevant to the Group’s preparation and fair presentation of 

the consolidated financial statements in order to design audit 

procedures that are appropriate in the circumstances but not 

for the purpose of expressing an opinion on the effectiveness 

of the Group’s internal control. We have assessed the basis of 

the accounting policies used, the reasonableness of accounting 

estimates made by the company and the presentation of the 

consolidated financial statements, taken as a whole. Finally, the 

board of directors and responsible officers of the company have 

replied to all our requests for explanations and information. 

We believe that the audit evidence we have obtained provides a 

reasonable basis for our opinion.

In our opinion, the consolidated financial statements give a true 

and fair view of the Group’s financial position as of 31 December 

2010, and of its results and its cash flows for the year then 

ended, in accordance with International Financial Reporting 

Standards as adopted by the EU and with the legal and 

regulatory requirements applicable in Belgium.

ADDITIONAL COMMENT
The preparation and the assessment of the information that 

should be included in the directors’ report on the consolidated 

financial statements are the responsibility of the board of 

directors.

Our responsibility is to include in our report the following 

additional comment which does not change the scope of our 

audit opinion on the consolidated financial statements:

- The directors’ report on the consolidated financial statements 

includes the information required by law and is in agreement 

with the consolidated financial statements. However, we 

are unable to express an opinion on the description of the 

principal risks and uncertainties confronting the Group, or 

on the status, future evolution, or significant influence of 

certain factors on its future development. We can, never-

theless, confirm that the information given is not in obvious 

contradiction with any information obtained in the context of 

our appointment.

Kortrijk, 22 April 2011

The statutory auditor
DELOITTE Bedrijfsrevisoren / Réviseurs d’Entreprises, 

BV o.v.v.e. CVBA / SC s.f.d. SCRL

Represented by Frank Verhaegen and Mario Dekeyser
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STATUTORY ANNUAL 
ACCOUNTS

CONDENSED STATUTORY ANNUAL ACCOUNTS

The following pages are extracts of the statutory annual 

accounts of Roularta Media Group NV, prepared under Belgian 

accounting policies.

The valuation rules applied in the statutory annual accounts 

differ substantially from the valuation rules applied in the 

consolidated annual accounts: the statutory annual accounts 

are based on Belgian accounting legislation, while the consol-

idated annual accounts are drawn up in accordance with the 

International Financial Reporting Standards.

Only the consolidated annual accounts as set forth in the 

preceding pages present a true view of the financial position 

and performance of the Roularta group.

The report of the board of directors to the general meeting 

of shareholders and the annual accounts of Roularta Media 

Group NV, as well as the auditor’s report, will be filed with 

the National Bank of Belgium within the statutory stipulated 

periods. These documents are available on request from 

Roularta Media Group’s Investor Relations Department and at 

www.roularta.be/en/investor-info.

The statutory auditor’s report is unqualified and certifies that 

the non-consolidated annual accounts of Roularta Media Group 

NV, for the year ended 31 December 2010, give a true and fair 

view of the company’s assets, liabilities, financial position and 

results in accordance with the accounting principles applicable 

in Belgium.

CONDENSED STATUTORY INCOME STATEMENT

CONDENSED STATUTORY INCOME STATEMENT 2010 2009

Operating income 295,632 292,192

Operating charges -277,037 -284,370

Operating profi t 18,595 7,822

Financial income 21,609 26,344

Financial charges -5,833 -11,177

Profi t on ordinary activities before taxes 34,371 22,989

Extraordinary income 1,139 5,288

Extraordinary charges -36 -8,532

Profi t for the period before taxes 35,474 19,745

Transfer from deferred taxation 18 23

Income taxes -5,076 -396

Profi t for the period 30,416 19,372

Transfer from untaxed reserves 31 39

Profi t for the period available for appropriation 30,447 19,411



172 ANNUAL REPORT 2010
ROULARTA MEDIA GROUP

All financial amounts expressed in thousands of euros.

APPROPRIATION ACCOUNT 2010 2009

Profi t to be appropriated 30,450 19,414

Profit for the period available for appropriation 30,447 19,411
Profit brought forward 3 3
Transfers to capital and reserves -24,133 -19,411
To legal reserve 1,523 971
To other reserves 22,610 18,440
Result to be carried forward -3 -3
Profit to be carried forward 3 3
Distribution of profi t -6,314 0
Dividends 6,314 0

CONDENSED STATUTORY BALANCE SHEET AFTER APPROPRIATION

ASSETS 2010 2009

Fixed assets 467,118 466,376

Formation expenses 358 676
Intangible assets 7,226 8,193
Tangible assets 15,801 17,107
Financial assets 443,733 440,400

Current assets 140,685 154,044

Amounts receivable after more than one year 275 550
Stocks and contracts in progress 1,089 952
Amounts receivable within one year 107,840 97,544
Investments 13,951 20,058
Cash at bank and in hand 15,202 32,892
Deferred charges and accrued income 2,328 2,048

Total assets 607,803 620,420

LIABILITIES 2010 2009

Capital and reserves 315,553 291,455

Capital 203,040 203,040
Share premium account 304 304
Legal reserve 14,789 13,266
Reserves not available for distribution 12,951 7,821
Untaxed reserves 1,491 1,522
Reserves available for distribution 82,974 65,494
Profit carried forward 3 3
Investment grants 1 5

Provisions and deferred taxation 2,120 1,514

Creditors 290,130 327,451

Amounts payable after more than one year 149,286 180,458
Amounts payable within one year 138,474 143,861
Accrued charges and deferred income 2,370 3,132

Total liabilities 607,803 620,420

JVE_StatJaarrekening.indd   172 18/04/11   17:44
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EXTRACT FROM THE STATUTORY 
ANNUAL REPORT OF THE BOARD 
OF DIRECTORS

The annual accounts, which will be presented to the general 
meeting of shareholders of 17 May 2011, were approved by the 
board of directors of 18 March 2011.

APPROPRIATION OF THE RESULT
The profit for the financial year 2010 available for appropri-
ation was € 30,446,976.81 compared to € 19,410,930.26 for the 
financial year 2009. The profit carried forward from the previous 
financial year is € 3,251.81. The profit available for distribution 
is consequently € 30,450,228.62.
The board of directors proposes to the general meeting of 
shareholders to distribute a gross dividend of € 0.50 per share. 
This means a net dividend of € 0.375 per share (after 25% of 

withholding tax). The net dividend for shares with VVPR strip 
will be € 0.425.

Consequently the following appropriation of profit will be 
proposed:
- Transfer to the legal reserve of € 1,523,000.00
- Transfer to other reserves of € 22,610,000.00
- Profit to be carried forward of € 3,098.62
- Distribution of profit of € 6,314,130.00

If this proposal for appropriation of the profit is accepted, 
dividends will become payable from 1 June 2011 (= payment 
date) onwards, upon presentation of coupon no. 11. ING is 
appointed as paying agent.

JVE_Uittreksel_RvB.indd   173 18/04/11   09:38

certified PDF
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READERS / DISTRIBUTION / 
 VISITORS
BELGIUM  

Krant van West-Vlaanderen: 
391,037 CIM readers, 

distribution 77,160 copies

BELGIUM NEWS MAGAZINES 

Knack: 
596,345 CIM readers, 

distribution 116,964 copies

Le Vif/L’Express: 
389,793 CIM readers, 

distribution 73,362 copies

Knack Weekend: 
457,265 CIM readers, 

distribution 116,964 copies

Le Vif Weekend: 
247,811 CIM readers, 

distribution 73,362 copies

Knack Focus: 
379,004 CIM readers, 

distribution 116,964 copies

Focus Vif: 
170,265 CIM readers,

distribution 73,362 copies

BELGIUM BUSINESS NEWS 

MAGAZINES 

Trends: 
205,012 CIM readers, 

distribution 39,169 copies

Trends MoneyTalk: 
distribution 47,108 copies

BELGIUM SPORTS NEWS MAGAZINE 

Sport/Voetbalmagazine: 
561,755 CIM readers, 

distribution 53,632 copies

SENIOR MAGAZINES

Plus Belgium: 
337,564 CIM readers, 

distribution 119,233 copies

Plus The Netherlands: 
1,400,000 readers, 

distribution 345,000 copies

Plus Germany: 
distribution 287,000 copies

BELGIUM PEOPLE MAGAZINES

Royals: 
116,837 CIM readers, 

distribution 27,275 copies

Télépro: 
460,000 CIM readers, 

distribution 127,706 copies

BELGIUM LIFESTYLE MAGAZINES 

Nest: 
500,881 CIM readers, 

distribution 139,128 copies

Ik ga Bouwen & Renoveren: 
128,265 CIM readers, 

distribution 11,885 copies

Gentleman: 
distribution 24,672 copies

Grande: 
147,015 CIM readers, 

distribution 16,500 copies

BELGIUM ROULARTA MEDICA 

Bodytalk: 
distribution 12,650 copies

BELGIUM ROULARTA B2B 

Industrie Technisch & Management: 
45,509 CIM readers, 

distribution 23,916 copies

BELGIUM LOCAL INFORMATION MEDIA

De Streekkrant/De Weekkrant:
2,842,637 CIM readers,

distribution 2,200,441 copies

De Zondag: 
1,798,508 CIM readers,

distribution 596,938 copies

BELGIUM CITY MAGAZINES

Steps City Magazine: 
957,653 CIM readers,

distribution 650,491 copies

FRANCE NEWS MAGAZINE L’EXPRESS 

L’Express: 
2,052,000 readers, 

distribution 442,050 copies

L’Express Styles: 
898,000 readers, 

distribution 442,050 copies

FRANCE PEOPLE MAGAZINE 

Point de Vue: 
distribution 255,413 copies

FRANCE BUSINESS MAGAZINES 

L’Expansion: 
713,000 readers, 

distribution 146,536 copies 

L’Entreprise: 
653,000 readers, 

distribution 79,306 copies

Mieux Vivre Votre Argent: 
867,000 readers, 

distribution 230,624 copies 

FRANCE LIFESTYLE MAGAZINES 

Côté Est: 
481,000 readers, 

distribution 54,958 copies

Côté Sud: 
1,315,000 readers, 

distribution 119,421 copies

Côté Ouest: 
1,056,000 readers, 

distribution 84,601 copies

Maison Magazine: 
1,367,000 readers, 

distribution 133,385 copies

Maison Française: 
599,000 readers, 

distribution 115,225 copies

Idéat: 
distribution 78,434 copies 

FRANCE CULTURE MAGAZINES 

Studio Ciné Live: 
877,000 readers, 

distribution 103,612 copies

Lire: 
distribution 68,776 copies

Classica: 
distribution 29,370 copies 

BELGIUM WEBSITES

RNews: 
2,350,000 unique visitors per month 

(15,000,000 page views)

News Pack (knack.be - levif.be)
900,000 unique visitors per month

(5,000,000 page views)

Business Pack (Trends D/F):  
1,000,000 unique visitors per month 

(5,000,000 page views)

Lifestyle Pack: 
570,000 unique visitors per month  

(2,400,000 page views)

Vlan.be: 
1,000,000 unique visitors per month

Datanews.be
115,000 unique visitors per month  

(520,000 page views)

Plusmagazine.be
200,000 unique visitors per month  

(1,250,000 page views)

FRANCE WEBSITES 

L’Express.fr: 
6,542,000 unique visitors per month

Décoration: 
841,000 unique visitors per month

L’Etudiant.fr: 
1,144,000 unique visitors per month

Photographs:
fotostudio DSP

Christine Soler

Daniel Gerst

Studio Dann

Jean Van Cleemput
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FINANCIAL CALENDAR

General Meeting 2010 17 May 2011

Interim declaration first quarter 2011 16 May 2011

Half year 2011 results 18 August 2011

Interim declaration third quarter 2011 18 November 2011

Full year 2011 results 19 March 2012

General Meeting 2011 15 May 2012
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 Rik De Nolf Jan Staelens

Phone +32 51 26 63 23 +32 51 26 63 26

Fax +32 51 26 65 93 +32 51 26 66 27

Email rik.de.nolf@roularta.be jan.staelens@roularta.be

Website www.roularta.be 

NV Roularta Media Group, Meiboomlaan 33, 8800 Roeselare, VAT BE 0434.278.896, RPR Kortrijk
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