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e Print & Internet [ %
« Mobile e
 Radio & Television

Big Brands build
strong communities

Digital First
Customer First DIGI _,
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2016 MISSION & STRATEGY Bodtarta B

For the large public: no sensational approach but quality
& gratuity

* Free weeklies
v De Streekkrant 100% coverage (door to door)
v" De Zondag 100% coverage (displays)

* Free Glossy monthly
v Steps

For target groups: quality

* Magazines based on subscriptions



2016 MISSION & STRATEGY

Leadership

v TV-advertising market (D)

v" Radio (D)

v' Magazines (D/F)

v Local Media (free publications D)

> 70%
> 40%
> 25%
> 70%

No competition for news magazines, business

magazines, sportmagazines

Roularta

MediaGroup




2016 MISSION & STRATEGY Roularta

MediaGroup

Growth & stability through ae @
Diversification through

v" Business information

v Events

v" All kinds of line extensions

Innovation within HHH".E UIKINES

v' TV-distribution
v" Mobile Telecom
v" Digilocal

v’ Storesquare

[ IStoresquare

v' Content
v Advertising Acquisition
v Production




2016 MISSION & STRATEGY Bodtarta B

ROULARTA —
Our W Our

_ Employees Shareholders

v The ambiance of

. -
i &
a family run company Ny AN
|

iy

v Social responsible
entrepreneurship

v In which integrity, O
_ [ ur
customer friendliness Stakeholders
and commitment come first




2015-2016 KEY FIGURES Roularta

MediaGroup

Roularta Media Euronext Brussels - | BEOD0374155
24,5400 EUR | ~ | -0,0050 [-0,02%] 4/08/2016 | 13:26:0|

I [ NUMBER OF SHARES 13.141.123
1 F
a e
N | ,, LA ] | “'d | ., MARKET CAPITALISATION (30/06/2016) 335 M€
| | WA ]
[ Y \v;/\ | | | / v
. N || ¥ FREEFLOAT 25%
| | I | \
o ) FIL [ Was
s "‘\‘Wj / i # EMPLOYEES (at closing date)
'\ J\/ 30/06/2016 31/12/2015
“ i Consolidated 1.331 1.364
D Combined ( pro rata share joint ventures included ) 1.805 1.836
SALES (M€)
30/06/2016 31/12/20135
Consolidated 143,0 290,2
Combined ( pro rata share joint ventures included ) 2409 471,0



June 2016 KEY FACTS Rodarta B

v" Smooth CEO change
v' Growth in digital & telecom environment
v Cash from operations is growing

Overall acceptable performance in a difficult market:
v' Magazines

v" De Streekkrant - De Zondag - Steps

v Krant van West-Vlaanderen

Focus on:
v Digital : - E-marketing with Digilocal

- E-commerce with Storesquare
v"Innovation : - TV - distribution

- Mobile Telecom



June 2016 KEY FIGURES




RESULTS 30/06/2016 - KEY FIGURES (in em)

CONSOLIDATED INCOME STATEMENT 1H 2016 1H 2015 Trend | Trend %
Sales 143,0 150,2 -7,2 -4,8%
Adjusted sales (1) 143,0 149,9 -6,9 -4,6%
EBITDA 19,9 22,0 -2,1 -9,4%

EBITDA — margin 13,9% 14,6%
EBIT 16,2 18,5 -2,3 -12,3%
EBIT - margin 11,3% 12,3%
Net finance costs -2,3 31 0.8 -24,6%
Income taxes 0,0 -2,0 2,1 | -101,5%
Net result from continuing operations 13,9 134 0,5 4,0%
Result of discontinued operations 0,0 -3,9 3,9 -100,0%
Attributable to minority interest -0,8 -0,4 -0,4 122,5%
Attributable to equity holders of RMG 14,7 9,9 49 49,2%

Net result attributable to equity holders of RMG - margin 10,3% 6,6%

1.331 1.364 -33 -2,4%

Number of employees at closing date

(1) Adjusted sales=like-for-like, i.e. adjusted for changes in the consolidation scope

(*)

(*) Including 11,2 mio € net result of JV's (Medialaan, Plus, Germany, ...) for June 2016 vs. 11,8 mio € for June 2015.

MediaGroup
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RESULTS 30/06/2016 - KEY FIGURES (in em)

COMBINED INCOME STATEMENT 1H 2016 1H 2015 Trend | Trend %
Sales 240,9 238,1 29 1,2%
Adjusted sales (1) 235,6 237,6 -2,0 -0,9%
EBITDA 28,6 29,8 -11 -3,8%

EBITDA — margin 11,9% 12,5%
EBIT 22,7 24,3 -1,6 -6,4%
EBIT - margin 9,4% 10,2%
Net finance costs 24 -3,0 0.6 -19,7%
Income taxes -6,4 -7,9 1,5 -19,0%
Net result from continuing operations 13,9 13,4 0,5 4,0%
Result of discontinued operations 0,0 -3,9 39 -100,0%
Attributable to minority interest -0,8 -0,4 -0,4 122,5%
Attributable to equity holders of RMG 14,7 9,9 49 49,2%
Net result attributable to equity holders of RMG - margin 6,1% 4,1%
Number of employees at closing date 1.805 1.814 -9 -0,5%

(1) Adjusted sales=like-for-like, i.e. adjusted for changes in the consolidation scope

(*) Including EBITDA of JV's ( Medialaan, Plus, Germany )

MediaGroup

(*)
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RESULTS 30/06/2016 - Roularta
KEY FIGURES (COMBINED) PER DIVISION (in €m) Media Group
PRINTED MEDIA
INCOME STATEMENT 1H 2016 1H 2015 Trend | Trend %

Sales 152,1 158,3 -6,2 -3,9%

Adjusted sales (1) 152,1 157,9 -5,8 -3, 7%

EBITDA 10,5 12,4 -1,8 -14,7%

EBITDA — margin 6,9% 7,8%
EBIT 6,6 8,7 2,1 -23,7%
EBIT - margin 4,4% 5,5%

Net finance costs -2,3 -3,0 0,8 -25,1%

Income taxes -0,3 -2,8 2,5 -89,7%

Net result from continuing operations 4,1 29 1,2 41,6%

Result of discontinued operations 0,0 -3,9 3,9 | -100,0%
Attributable to minority interest -0,8 -0,4 -0,4 122,8%
Attributable to equity holders of RMG 4,9 -0,6 55 881,9%

Net result attributable to equity holders of RMG - margin 3,2% -0,4%

13



RESULTS 30/06/2016 - Roularta
KEY FIGURES (COMBINED) PER DIVISION (in €m) MediaGroup
AUDIOVISUAL MEDIA
INCOME STATEMENT 1H 2016 1H 2015 Trend |Trend %
Sales 89,4 80,3 91 11,3%
Adjusted sales (1) 84,2 80,3 3,8 4,8%
EBITDA 18,1 17,4 0,7 4,0%
EBITDA — margin 20,2% 21,7%
EBIT 16,1 15,6 0,5 3,3%
EBIT - margin 18,0% 19,4%
Net finance costs -0,1 0,0 -0,2 | -412,0%
Income taxes -6,1 -51 -1,0 19,6%
Net result from continuing operations 9,8 10,5 -0,7 -6,3%
Result of discontinued operations 0,0 0,0 0,0 0,0%
Attributable to minority interest 0,0 0,0 0,0 | -100,0%
Attributable to equity holders of RMG 9,8 10,5 -0,7 -6,3%
Net result attributable to equity holders of RMG - margin 11,0% 13,1%

14



RESULTS 30/06/2016 - KEY FIGURES (in em)

Waterfall EBITDA CONSOLIDATED 1H 2015-2016 inmice)

Roularta
MediaGroup
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RESULTS 30/06/2016 — CASH FLOW STATEMENT (in €m) Roularta

in millions of euros

30/06/2016 30/06/2015

Gross cash flow relating to operating activities 9,9 3,6
Increase / decrease in working capital -1,7 -7,2
Income taxes paid -0,9 0,0
Interest paid/received -0,4 -1,2
NET CASH FLOW RELATING TO OPERATING ACTIVITIES (A) 6,9 -4,8
NET CASH FLOW RELATING TO INVESTING ACTIVITIES (B) -4,2 8,2
NET CASH FLOW RELATING TO FINANCING ACTIVITIES (C) -6,7 -2,3
TOTAL DECREASE / INCREASE IN CASH AND CASH EQUIVALENTS (A+B+C) -4,1 1,1

MediaGroup

much less exceptionals

normalised investments

dividend next to interest

to receive in H2/2016:
- dividend Medialaan
- 2nd of 4 payments Group Altice Media

16



RESULTS 30/06/2016 - CAPEX (in em) Bodtarta B

CAPEX ( consolidated ) 1H 2016
On Balance :
- New acquisitions 0.5
- Software 1,5
- Land and Buildings 04
- Machines & equipment 1,8
- Furniture & vehicles 0,2
TOTAL 4,3




RESULTS 30/06/2016 - KEY FIGURES (in em)

Roularta

MediaGroup
BALANCE SHEET 30/06/2016 3111212015 Trend
Non current assets 3292 3190 3.2%
Current assets 1251 130,7 -4 3%
Balance sheet total assets 454 .3 4497 1,0%
Equity — Group’s share 2164 207 6 4 2%
Equity — Minority interests 1.0 1.9 -48,2%
Liabilities 2369 2402 -1,4%
Balance sheet total liabilities 4543 4497 1,0%
BANK COVENANTS (calculated on combined figures) 30:3_?22;:; 6 31/12/2015
Leverage (MNet Financial Debt / EBITDA) <3 1.1 1,0
Interest Coverage Ratio (EBITDA / interests) =4 9.6 10,4
Gearing (Net Financial Debt / Equity) <80% 25,2% 23,4%
Solvency (Equity / Balance sheet total) »25% 41,8% 42 8%

18



ROULARTA FOCUS ON DIGITAL




Sales Breakdown (combined figures YTD June 2016) Roularta

Advertising

MediaGroup

Subscriptions &
‘ Newsstand Sales

19.9%

Line Extensions & rights
0 e Exhibitions: 1.4%
1.6% Medialaan: 6.4%
e EuroDB: 1%
e Booksa.o.:2.8%

58.9%

Internet: 4.2%
Audiovisual: 28.0%
Print: 26.7%

> Free press: 16.9%
> Newspapers: 1.2%
> Magazines: 8.6%

9.6%

Printing for third parties

20



Combined Sales by activity (YTD June 2016) Rodarta B

Newspaper
Internet
29% ... Audio-Visual & Mobile
6.2%

30.2%

Printing for ~ 9.6%
third parties .

10.6%
Line extensions \
& rights = .
16.9% 136k
Free press Magazines

21



FOCUS ON DIGITAL Roularta

ROULARTA'S DIGITAL TECHNOLOGIC TEAM MediaGroup
v IT — developers 30 FTE
v IT —infrastructure 23 FTE
v' Web — team 46 FTE
v Digilocal team 29 FTE
v’ Storesquare 24 FTE
152 FTE Digital First
! > Ol Customer First s
Performance Branding
Websites
v' 1.350 users Webshops
v' 1.900 connected screens -
v' 150 TB Terabyte Customer First =

Helping our customers to sell in the digital world.

22




Focus ON DIGITAL:
Roularta
BUILDING AN INTEGRATED DIGITAL PLATFORM CIAM MediaGroup

(CUSTOMER IDENTITY AND ACCESS MANAGEMENT)

Authentication Authorization

User Central User
Management Repository

* * % General
With the data o Data.

Protection

boom, ensure " 4 *  Regulation
the data security

23



FOCUS ON DIGITAL ROULARTA'S OWN IT-SYSTEMS

Subscriptions

Order Flow Advertising

Invoicing

CRM advertisers Big Data

CRM readers Big Data

Prepress

Printing Operations

Newssites / Content Management

Business Informations (Trends Top) Databases
Electronic Transfer Advertising & Editorial Material
Electronic invoicing (30% of 20.000 invoices/month)

Digital Proofs

RN N N N N N N YRNR NN

Roularta

MediaGroup

24



FOCUS ON DIGITAL ROULARTA’S BIG DATA Rodarta B

v' Active e-mail addresses registered for the news

site Knack.be/ Levif.be 783.000
v" Registrations for newsletters 4.192.000
v" Digital profiles* from unique visitors 1.661.000

v" Active e-mail addresses for one or more
from the 75 Newsletters 928.000

* Digital profiles who did not log-on during the last 30 days, are not counted for.
* Registered profiles on multiple platforms (tablets, browsers, mobile phone, ...) are only counted once. Watch out in
comparisons: Anonymous profiles on multiple platforms are multiple counted for. Thanks to our effort to have more

registered profiles, e.g. for “+articles”, you can notice an artificial reduction of the number of digital profiles. 25



FOCUS ON DIGITAL DIGILOCAL

LN N X X X X X

Websites

E-shops

Storesquare
Proxistore

Proxiletter

Google AdWords
Facebook

Targeted e-newsletters
Video Advertising

Roularta
MediaGroup

26



FOCUS ON DIGITAL GOOGLE ADWORDS e

GO gle electrische fiets \0}“

Web Images Videos News More ~ Search tools

— Google

About 720.000 results (0.45 seconds)

Showing results for elektrische fiets ( ® \ ADWORDS

Search instead for electrische fiets Electrische Fiets

www decathlon be/elektrische-fiets ~
Gratis levering aan huis! P R E M I U M
Electrische Fiets - FietsenWinkel.n| @ | o e omen
wwwfi kelr i ets v N PA RT N E R
Vanaf € 999. Kies uit meer dan 180 Elektrische Fietsen! Gratis bezorgd Elektrische vouwfiets?
www_gentlewheels.be/ ~
Gewone Vouwfiets & Elektrisch
U Kunt de Fietsen Gratis Testenl

KEOLA Elektrische Fietsen - keola-ebikes.com

www keola-ebikes.com/ ~
De beste keuze qua prijs/kwaliteit! Met LiFePO4 lange levensduur accu B
Elektrische fietsen?
www.makroshop.befelektrische-fiets ~
Ruim aanbed in onze webshop.
Inclusief gratis levering!

Electrische Fiets Shimano - Matrabike.nl
www. matrabike nl/ ~
Aanbieding. -50%. Kom langs in een van cnze Winkels of Bestel Online!

Ombouwsets E-Bikes

Elektrischefietsen.com - Alle informatie over elektrische ... www.ebikefun be/ ~
www.elektrischefietsen.com/ - Translate this page Uw fiets naar elektrische fiets
Het grootste elektrische fiets portaal in de Benelux. Alle informatie over e-bikes Middenmotor, voorwiel, ac hterwiel

reviews, testen, vergelijken, info accu's en motoren en meer.

Merken - Downloads - Elektrische fiets test 2013 - Informatie Elektrische fistsen

www.kapaza.be/ ¥
Elektrische fiets kopen bij Fiets! specialist in fietsplezier Tweedehands fietsen in alle maten!
www fiets be/producten/fietsen/elektrische-fiets ~ Translate this page Vind de perfecte fiets in je regio.
Elektrische fietsen zijn uitermate geschikt voor woon-werkverkeer of om uw fietsplezier
wat langer te rekken bi] toertochtjes Veel uitleg is leuk, maar maak

Elektrische plocifiets
Kalkhoff - Trek - Cube - Cannondale

www beslist be/elektrische-fietsen ~

- J

27



FOCUS ON DIGITAL FACEBOOK Bodtarta B

| Uitgever I
RE—— Tidijn | Wio; | Folo's | obsbiRoularts: | Meers

28



FOCUS ON DIGITAL PROXISTORE

sr@re

W Open VLD was links en rechis en
Iﬁmk b b Vlaams en Europees tegelijk,
.be Lagisch dat Rutten de partijlijn
web-to-store Wi weer scherp en helder wil.

Knack Nieuws Econome % Geld | kanaal Z | Lifestye 50+ Entertainment  Spot

. UWSblaﬂ h E = stigieuze slotconcert

bweckend. 2057 datanews gl | | | |N N Kool Bactvedd [
p—_ bewetDeStandaard FOCUS.. /A —
.l'ulwem e Knack:e (11} m}].be'_.“

FOCUS: Ewcckcnd Racoz q@@‘
mariedaire  Tretids e [:Fu]] SPORT

T 7 TR

Lisi P ube  coounpOITAN (1 Loctissimo

FTTA O™ VEMBliiee van de N-VA om mij als
Fomar | LaLibre be ¢ankelijke naar voren te schuiven’ (Jan
Se Monde.fr ’s)

[club i N
< owg
{“RIL|

Roularta
MediaGroup




FOCUS ON DIGITAL PROXILETTER Rodarta B

Geolocalised advertising in the digital newsletters of Roularta:

Knack / Knack Weekend / Knack Focus
Trends

Moneytalk

Sportmagazine

Datanews

Plus Magazine

Ik ga bouwen

Steps

De Zondag

DN N N N N Y N N N

KW Krant van West-Vlaanderen
30



FOCUS ON DIGITAL STORESQUARE Rodarta ©

Zoek op product of winkel... . 6 : ' .
Winkelmandje (0 Verlanglijstje

"I Storesquare

Gratis verzending en retour

Home
Met deze toestellen
= gaat het vlotter in
Kleding & Schoenen MOde 2 o A de keuken
. & e voor kleine prinsessen s i
t troni = Y i =
omputer eKtronica en Stoere b]nken b\ 3 eKijken » +
Speelgoed & Hobhby Fashiondkids » i
Baby & Kind

Mooi & Gezond

Juwelen & Accessoires

Sport & Vrije Tijd
Wonen & Koken De leukste
‘woonaccessolres

Tuin & Klussen vind je hier! Schrijf je nu

: Bekijken » in voor onze
Dieren . .

nieuwsbrief
Boeken & Entertainment ‘ Snschiiiven' >
| ey LS

Winkels E
Promoties

31



FOCUS ON DIGITAL NATIONAL NEWSSITES Rodarta B

BELGIUM | Real Users |UniqueVisitors| Page views

Knack.be/
Levif.be website

‘ 1.914.059 ‘ 4.883.076 ‘ 28.548.341

Sa0 wes  pewso | e

L'accident de bus de Sierre causé par
"un acte de désespoir du chauffeur”

'‘Nicuwe deeltijdse arbeid: (vooral)
vrouwen als een jojootje aan een touw'

32

Source: CIM Internet Study, Belgium+Abroad, +12j, June 2016



FOCUS ON DIGITAL Roularta
REGIONAL NEWS : print + Digital version + Newssite 24h/7 MediaGroup

v'Krant van West-Vlaanderen

Circulation 67.065
Readership 368.227

“Group of 11 weeklies”

v" Brugsch Handelsblad

v' Kortrijks Handelsblad l-"huhp\'[:\[m’:.: apt =] Soatopae vio

v De Weekbode ik
(5 cites) = -

v" Het Wekelijks Nieuws =
(3 cities)

v' De Zeewacht

Source: Circulation CIM Declaration T1 2016 (average 12M period 01/04/2015-31/03/2016) Readers : CIM 2014 — 2015 33



FOCUS ON DIGITAL CLASSIFIEDS - SITES Rodarta B

BELGIUM Real Users Unique Visitors Page views
Immovlan.be 755.785 1.281.691 12.003.552

Gocar.be/ 474.756 914.531 5.800.197
Autovlan.be

Source: CIM Internet Study, Belgium+Abroad, +12j, June 2016

34



FOCUS ON DIGITAL NEWSLETTERS

1 Vioor vrouwen met sen hoolddosk is & geen glazen, maar
eon batannen plafond’

1 ‘Beste Paul De Grauwe, in veepeliking met sconomen zijn
WIRMANNEN BCHLE WANZogQes'

+ Sven Gatz: De openbare ormenep Moet geen sport-en
entedainmontzander 2in

Knack ve

Volg ons via: [0 I}

‘Voor met een iser

geen glazen, maar een k P

erworven hebben
set gebroken’, s
& ervoor gekinen hebben
am een hoofddosk te drage 4 nog een lange weg. Voor hen

#eldt spijtip genceg cen betonoen plafond.’

——1 ]

Sven Gatz: 'De openbare omroep moet
geen sport-en entertainmentzender zijn"

Tk ben ok etn voetbalfan, maar het is wat
te veel van het goede san het worden op de
VAT, zeg1 cultusrminizer Sven Gmz. e

MEEST GELEZEN

I "Deislamisering van Eurcpa’: wat als
Haousllebecy gelijk had?

2 “Besto Paul Do Grauws, in vergelijking met
aconomen lull wearmannen echis
waarzeggers'

3 Voor viouwan mat een hoofddask is ar

geen glazen, maar sen betonnen plafond”

4 3 mythomanen die de media om de tuin
leidden

§ Sven Gatz: 'De openbare omrosp most
goen sport-on entertalnmentzender zijn'

Genéve onder stoom maar
zonder stroom

WEST-VLAANDEREN

NIEUWS VANDAAG

17/03/2015 11:52

In 2014
Viaandaren

== Logy moar

no

TOPBELEGGING

VLAKBL PLOPSAL ) DE PANNE

< Recupereer 100% blw
 Forgelase e

ZOek ONTe MoselWoning in Aveligem
ondag 22 maart, 15u- 18u

Roularta
MediaGroup
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FOCUS ON DIGITAL LEAD GENERATION

Roularta

Imess lL.ea

Bu:

ahit R

B2B decision makers e-tips

| Lontmw 0 A Viogal
Inhoud
b WRESN: fscus: I I g kpnnts mol e MINIGE Ay prepmeel
lutagn 0w MAIOG0 00K i 800047
BWE‘\ " kla'\lnn n Mnn-nln mn"‘nl‘hcr‘ Hat L Ao priing idangien

IniBmet o Inhoad

ey Zaakvoerder e-tips
u aan alles ged 21 november 2014

e-brief Roulers Medis Group

E-commerce word! sioeds bearg
ories vchopee Linar beety 2okl
1 erver dn i

Inhoud
1. Yolg eyberpanvalion sealime
2 Y'c"ll vwro\:m'w"w Sndgmemer
| 3 Whiteboard HD
ircieker Inhoud

5 tips voor een rendabele vastgoedinvesterin
2. Stannah: Uw fraplift op maat

[ ontvang graci | 3. Beveilig uw huis teqen inbraak

oondeel 2u homeen mar din 2wakhoid

MedinGroup®

in] R

E} Volg cyberaanvallen realtime

Webversie

or e b a o

o8 DIANLL Dest uw inanchbile roum?
Buleoosn: wair voor uw quid?

Roularta @

3 maart 2015
o fuial Fircslats Madts Comuip

Personal Finance e-tips

best uw financiéle

omgen cus o vausel i kaur gebaacr
(£ T v AN W n

ke rwakhoen moes
¥oOr 1 Difwer. M

inpakien om
e juiase 100k

5 tips voor een rendabele
vastgoedinvestering

Met de dalende rente tarieven brengen uw spaarcenten nits meer op.
Investeren in vastgoed biijft een veel interessantere optic. Maar niet iedere
vastgaedinvestering is even rendabel. Wij geven u hierbij een aantal tips.

semni iy ING 4

EJ Tien tips voor de startende [ Ontvang gratis 1 | Lees meer

ondernemer
In priecige kin indeenon ZelsIIRG pecernemar wosn: mesrsarpirgnee mvnp
Beigache rationalted 6n 6NQe Kenng van Bedrfsbefedr volstaan (n o Maa|
natuuri. Y do opslart komd heel wal kjuer. Eer overzichl van o D\UIVUH: aarn

=

Eem eigen zaak stnnen? U wordt Uw oigon Baas, maar of komee ook hesl wit vense — Terug nssrboven
[ e raa whtepacart powsred by IMMOGRA

instapkosten

oraus kvart u vaedaag e iy os. Waschien i e daavom sor good
pogen. Yioor elkn infes 0.0 " hec gamma
Dot Loy Bk geniet u grots ran wcrc
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ROULARTA LOCAL MEDIA



ROULARTA LOCAL MEDIA Rodarta B

v" De Streekkrant / De Weekkrant
Circulation 2.552.505
Readership 2.746.620

v' Groep Extra Net
Circulation 368.092

Source: Circulation CIM Declaration T1 2016 (average 12M period 01/04/2015-31/03/2016) Readers : CIM 2014 — 2015 38



ROULARTA LOCAL MEDIA %ﬁl{]}llaﬂ?o“p@

v" De Zondag
Circulation 548.236
Readership 1.539.876

— == foektocht naar
5 gevaarlijke terrorist

Source: Circulation CIM Declaration T1 2016 (average 12M period 01/04/2015-31/03/2016) Readers : CIM 2014 — 2015 39



ROULARTA LOCAL MEDIA Rodarta B

v’ Steps
Circulation 458.090
Readership 469.522

Source: Circulation CIM Declaration T1 2016 (average 12M period 01/04/2015-31/03/2016) Readers : CIM 2014 — 2015 40



ROULARTA MAGAZINES


Presentator
Presentatienotities
De kernactiviteit van het ontstaan van Roularta Media Group was de gedrukte media. 
We zullen het dan ook in de eerste plaats hebben over de ‘print’ producten



ROULARTA MAGAZINES WEEKLY NEWSMAGAZINES ~ fiorta &

v" Knack
e Circulation 99.292
* Readership 504.198
v Knack Weekend
e Circulation 99.292
* Readership 378.862

v" Knack Focus

v Le Vif/L’Express

* Circulation 62.464

* Readership 375.097
v Le Vif Weekend

e Circulation 62.464

* Readership 203.568

v Le Vif Focus

Source: Circulation CIM Declaration T1 2016 (average 12M period 01/04/2015-31/03/2016) Readers : CIM 2014 — 2015 42



ROULARTA MAGAZINES WEEKLY NEWSMAGAZINES

Roularta
MediaGroup

v" Trends & Trends-Tendances

Circulation
Readership

v' Trends Style
v' Trends Top
v' The Daily Trends

45.748 1i'ends m

228 155 WOG EEN FISCALE WERF:

D 1EALE VENNODTSCHAPSEELASTING

20%

N & G PANANA PAPERS

& Les derniers secrets dévoilés

L]
gl
LN

Muossack Fonseca prulegeun les grands Leperedun
criminels, dicraltseslols ddesFrars  des fandateurs dralt
unandien naz

Entretien avec
Rastian Obemayer,

le joumaliste ala base o Bireunfim
i élal dach B i

N A 352151
% TRLEDE LEVN

ST T DG WA
N E NEEFLAACER
Canen, |

Source: Circulation CIM Declaration T1 2016 (average 12M period 01/04/2015-31/03/2016) Readers : CIM 2014 — 2015

43



ROULARTA MAGAZINES WEEKLY NEWSMAGAZINES ~ fiorta &

v' Sport/Voetbalmagazine
v' Sport/Foot Magazine

Circulation 43.439
Readership 559.092

AES
|
b S
1

TENDOVEL (o
ANI]EH[EHT

Source: Circulation CIM Declaration T1 2016 (average 12M period 01/04/2015-31/03/2016) Readers : CIM 2014 — 2015 44



ROULARTA MAGAZINES SENIOR CITIZEN MAGAZINES ot &

v Plus Magazine (Belgium) ¢

Circulation 101.391
Readership 361.189

v" Plus (The Netherlands)

Circulation 246.070
Readership 820.410

v Plus Magazine (Germany) (- R
Circulation 175.421 o U
Readership 845.000 T

apress0ans !

Les

(*) Source: Circulation CIM Declaration T1 2016 (average 12M period 01/04/2015-
31/03/2016) Readers : CIM 2014 — 2015

(**) Nom Media 2015

(***) Bayard 45



ROULARTA MAGAZINES Roularta
LIFESTYLE & PRACTICAL MAGAZINES MediaGroup

v" Nest (Belgium: D + F)
v' Bodytalk

v Ik ga Bouwen & Renoveren /
Je vais Construire & Rénover

v G/Geschiedenis

Verwarming
gl De toekomst van stookolie

Verwarmen met hout 4 6




ROULARTA MAGAZINES ROULARTA HEALTHCARE e

v Artsenkrant / Le Journal du médecin

Artsenkrant wenst u een schitterend 2016! !
\[ 1 sen INCRUSE'

v" De Apotheker / Le Pharmacien @
v" HealthCare Magazine =

v' Belgian Oncology News

apotheker R W
§ e [ veme [§ e IO

He(lltllC(ﬂ ek .

Latexallergie m agaZI n e

het minste van 5 . .
onze zorgen Beleggingsmarkt ziet gat in
blz. 13 ziekenhuishervorming
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ROULARTA MAGAZINES Roularta
ROULARTA CUSTOMISED MAGAZINES MediaGroup

v' Magazines

v" Newsletters

“cera (NN

= cera@work

E Ly
ey | 1y
|
;
L
LU g
iy
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ROULARTA DIVERSIFICATION



ROULARTA DIVERSIFICATION
BUSINESS INFORMATION

Roularta Business Information

v' Euro-DB (B-Information, Trends Top)
Sales of financial information
Debt-collection

Sales of marketing information

Roularta

MediaGroup
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ROULARTA DIVERSIFICATION EVENTS Rodarta B

v" Roularta Events e Pairg
. Q&‘ 79»,/'.
v Seminars & ‘ 2
_ = >
v' Fairs v _
ANARDH
emilio cavallini [ Dior

POWERED BY

og[e ds _ FRANCHISING
18 & 19 E'ell %’ PARTNERSHIP

e beurs van Franchising en Commerciéle Netwerken
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ROULARTA DIVERSIFICATION Roularta

TRAVEL - DESIGN - BOOKS - MUSIC MediaGiroup
v' DVD
v' Books
v' Travel : '
v CD Amerlﬁé zl]n priﬁﬂen
89%Q ot @
v' Magabooks < it By
v Design

1947 =

COFFRET INEDIT 3 CD

1% V¥ [T FOCUS:|

www levif.be
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ROULARTA INTERNATIONAL



ROULARTA INTERNATIONAL GERMANY CHILDREN

Magazines 50/50 joint venture with Bayard

Roularta
MediaGroup
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ROULARTA INTERNATIONAL GERMANY PARENTS

Magazines 50/50 joint venture with Bayard

i

iBabys lernen g
isch lafe .

: icthcgwggschaft _
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Roularta
MediaGroup
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ROULARTA INTERNATIONAL
GERMANY SENIOR CITIZENS

Magazines 50/50 joint venture with Bayard

1K ,
lhre perfekt [

Haar Farbe

Roularta
MediaGroup
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ROULARTA INTERNATIONAL GERMANY KNOWLEDGE

Magazines 50/50 joint venture with Bayard

HEIL[GE GRAAL

= ARTHURS RONDE TARBLEN DE EEUWIGE QUEESTE

: I\ampf um die

WELTMEERE

. Trafalzar, Mi lum

Biickpunkt: Vietnam sucht seine Zukunft Portrit: Papst Pius XII.

Roularta
MediaGroup
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ROULARTA PRINTING



ROULARTA PRINTING Roats P

v Capacity 100.000 ton
v Color heatset up to 128 pages tabloid
v" New buildings

v" New presses
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ROULARTA TELEVISION


Presentator
Presentatienotities
De kernactiviteit van het ontstaan van Roularta Media Group was de gedrukte media. 
We zullen het dan ook in de eerste plaats hebben over de ‘print’ producten



ROULARTA TELEVISION NATIONAL TELEVISION Rodarta B
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VIEWING BEHAVIOR IS RAPIDLY CHANGING

W L




Viewing behavior is rapidly changing Rodarta B

25-34] 18-24;

2% online 4% online 16% online

With digital information, you can really know who is your customer (who, what, when, how, ...).
Play it right & the potential is huge!




s IJ',:
N

1.150.000 MEDIALAAN accounts

PROFIELVTM PROFIELSTIEVIE
7% 55+ 19%
7%
9% 45.54j
3544
B 2534 729, = |
18-54
56% m 13-24j
jonger
dan 24 I13—1Tj %%
WTH bel r.1 app Stievie free
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ROULARTA TELEVISION REGIONAL TV CHANNELS Rodarta B

v RMM

Focus TV

WTV

REGIONALE MAATSCHAPPI]

vRTVM

National Advertising Sales

FOCUS WTV

v'Ring TV
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ROULARTA TELEVISION BUSINESS NEWS TV

v'Kanaal Z (Dutch)

v'Canal Z (French)

kanaal

canal
POWERED BY

Roularta
MediaGroup
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ROULARTA RADIO



ROULARTA RADIO NATIONAL RADIO

G) MUSIC

Roularta
MediaGroup
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ROULARTA INNOVATION



INNOVATION

Mobile Telecom (MVNO)
v"Jim Mobile
v" Mobile Vikings

VIKINGS

Over the top TV-distribution (via internet)

v' Stievie
@ stievie

v" Free Stievie

Roularta
MediaGroup
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