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Easy Internet @Home

• Plug & Play: No set-up, just have to put 

the 4G-Simcard in and plug the device.

• Simple: Place it where you want in your 

home & you connect your devices via 

WiFi or ethernet cable.

• Nomad: Use it in locations where there 

is a 4G coverage. Ideal for a secondary 

access.

• Affordable: Covers a basic internet 

usage (15 GB) at best price (15€/month)

The Simple and Convenient

Home Internet access that 

uses Mobistar’s mobile 

network



Easy Internet @Home

Offer dedicated to people with a limited Internet usage:

• Web browsing, Home Banking, e-Commerce, Social Networks, 

occasional videos, Cloud back-up, … 

• No use of heavy consuming services: Music and Movie streaming

And of course to people who don’t have a cable/ADSL connection at 

home.

Seniors

Adults over 45 years old

Temporary residents



Constraints

400.000 euros (brut MDB)

3 months (Oct/Dec 2015)

�Restricted budget

�Active period
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GENERATION XGENERATION Y BABY BOOMERS

Mobiles et connectés.
Très actifs sur les réseaux 
sociaux
Génération Y est née avec 
Internet.

Les plus jeunes vont encore sur Internet mais moins sur les réseaux 
sociaux.
Avec l’âge, moins de déplacements et l’online disparait progressivement 
de leur consommation média.
Après l’âge de la retraite ils consomment les médias « sédentaires » : 
freesheets, TV.

Actifs sur Internet et les réseaux sociaux.
Ils se déplacent, consomment l’OOH et la 
Radio.
Quelques mensuels les intéressent .
Medium tv viewers.

Our core target = baby boomers



• More and more connected, young pappies & 
mammies-boomers will be more oriented 
towards « technologies » 

• But for 72,5% of 60+, technologies are 
evolving too fast

• For 50,7% of them, advice from friends and 
family are very important

Closer look at baby boomers & technologies



Strategic Opportunity

� Shift from product to customer needs

SIMPLIFY
(need)

ME
(emotion)

TECHNOLOGY
(offer)

SIMPLIFY ME THE TECHNOLOGY

Focus on USP : product 

simplicity (plug & play)

Explain & reassure

� Native

Customer could dream 

about the advantages of 

the EI@H use

Trust & content relevance



� work on 2 axis in magazines titles based on selectivity and 

reach as well as redactional context .

1. A native redactional approach – total redactional

integration to respect the DNA of the magazine

� Knack/ Vif: Information

� Plus: Seniority

2. Classical ad on simple page in order to have repetition in 

weeklies

How to play the print campaign ?



How to work?

Mobistar

Havas

Roularta

PARTNERSHIP



Native



Classic Ads



THANK YOU

&

HAVE A NICE DAY ☺


