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PLUS MAGAZINE
Durability

Are you energy-conscious?

PEOPLE OVER FIFTY ARE ENERGY-CONSCIOUS:

93% 83% 68%
use ener. adjust their driving have deliberately opted
sparingly style to consume less Jor an economical car

Survey by Roularta Research - www.roulartamedia.be

Roularta
Media @
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PLUS MAGAZINE
Durability

HOW DO YOU FEEL ABOUT GLOBAL WARMING?
‘ 52%

28% 26%

10%
4% 3

¢ It will damage life on earth on It will damage life on earth on It is an irreversible process The consequences are not our In my opinion, the effects of

the short-term the long-term concern, but those of the next global warming are greatly
generations exaggerated

ARE YOU ENVIRONMENTALLY CONSCIOUS?
ALL

ity

mVery conscious mConscious A little conscious Not conscious
, Roularta @
Source: Readers’ Survey Plus Magazine 2018, N=2729 Media,
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PLUS MAGAZINE
Durability

WHICH LIFESTYLE CHANGES HAVE YOU MADE OR WHICH ACTIONS HAVE YOU TAKEN?

| conscientiously and thoroughly sort my waste h
| use fluorescent lamps
| use energy sparingly
| consciously buy economical electronic devices
| try to limit/avoid as much waste as possible
| use water sparingly
| adjust my driving style to consume less
| deliberately opted for an economical car
| try to consume less
Eating less meat
| pay attention to the wrappings when buying food products
| don't leave on electronic devices in stand-by mode
| refuse plastic bags for one-time use
| deliberately don't take the car for the environment
| travel less by plane
| deliberately buy biological products for its biological and..
I will rather buy drinks in glass bottles than in disposable packings
I go to thrift shops
| use public transportation as much as possible
| carpool

mYes mNO

' Roularta @&
Source: Readers’ Survey Plus Magazine 2018, N=2729 Media
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PLUS MAGAZINE

Durability
. DURABILITY AND ECOLOGY...?
3 80%
| 10%
e - "
1 . . | . ——
. ... are terms that you have fully ... are terms that you try to integrate ... remind you of some tree-hugging ... are not your cup of tea
integrated in your life as much as possible, but it could be  greenies and that doesn't suit you

better

TO WHICH EXTENT DO YOU AGREE WITH THE FOLLOWING STATEMENTS?

| have neglected to buy a piece of clothing because | had doubts about..
Recycling waste is useless, because it all ends up on a large pile anyway
Environmental concerns are more important than economical growth

A ban on free one-off plastic bads is a good idea

| feel it is important, as a consumer, to support local shops

m Totally agree mAgree Disagree Totally disagree

, Roularta @
Source: Readers’ Survey Plus Magazine 2018, N=2729 Media
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PLUS MAGAZINE
Society

Do you have confidence in...?

70UT OF 10 PEOPLE OVER FIFTY

have confidence
in traditional media

Survey by Roularta Research - www.roulartamedia.be

Roularta
Media @
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PLUS MAGAZINE
Society

Do you have confidence in...?

o

1 OUT OF 3 PEOPLE QVER FIFTY
has full confidence in

the evolution of new technologies

Survey by Roularta Research - www.roulartamedia.be

Roularta
Media @
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PLUS MAGAZINE
Society

ON A SCALE FROM 1 TO 10, TO WHICH DEGREE DO YOU FEEL CONFIDENT ABOUT...?

Belgian law

Europe

Traditional media

Your banker

Social media

Democracy

The evolution of new technologies

The future

A solution for the environmental concerns

m(0-4 m5-7 m8-10

. Roularta @
Source: Readers’ Survey Plus Magazine 2018, N=2729 Media
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PLUS MAGAZINE
Finances

In which financial products do you invest?

.
|

L4

PEOPLE OVER FIFTY ARE ATTENTIVE INVESTORS:

38%  30%  21%  21%
invest in invest in invest in invest in
insurances investments shares real estate

Survey by Roularta Research - www.roulartamedia.be

Roularta
Media @
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PLUS MAGAZINE
Investments

IN WHICH FINANCIAL PRODUCTS DO YOU INVEST?

Savings account 68%
Insurance products

Investment funds with capital protection
Investment funds in shares or bonds
Shares

Real estate

Term investment

Bonds

| do not save or invest

Savings certificates

Other
23%
13%
10%
—— %
—@—| save nor invest —9
Primary school Secondary school Higher education, non-university Higher education, university
, Roularta @
Source: Readers’ Survey Plus Magazine 2018, N=2729 Media
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PLUS MAGAZINE
Investments

IN WHICH FINANCIAL PRODUCTS DO YOU INVEST?

Savings account 66% Savings account 69%

Insurance products Insurance products

Investment funds with Investment funds with
capital protection capital protection

Investment funds in Investment funds in
shares or bonds shares or bonds

Shares Shares

Real estate Real estate

Term investment Term investment

Bonds Bonds

| do not save or invest | do not save or invest

Savings certificates Savings certificates

Other Other

, Roularta @
Source: Readers’ Survey Plus Magazine 2018, N=2729 Media
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PLUS MAGAZINE
Finances

Why do you save/invest?

PEOPLE OVER FIFTY ARE BIG SPENDERS:

1 out of 4 saves for an important purchase,
such as a car, a new kitchen,
a swimming pool, a boat, a motorcycle, ...

Survey by Roularta Research - www.roulartamedia.be

Roularta
Media @
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PLUS MAGAZINE
Investments

WHY DO YOU SAVE / INVEST?

To create a buffer for set-backs / worse times 73%

46%| Men: 39,4%

It gives me a sense of security — W 53.3%
omen: ,970

To get an extra retirement pension

For my children/grandchildren

To save for an important purchase such as a car, a new
kitchen, a boat, a swimming pool, ...

Out of habit

To buy real estate (first or second home)

To be able to pay my children's (higher) education

Other reason

| never thought about it

Roularta @

Source: Readers’ Survey Plus Magazine 2018, Base: people who invest in financial products, N=2453 Media
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PLUS MAGAZINE
Finances

Do you use the internet for your financial transactions?

o
f‘\‘ | —2 g
n

78% OF THE PEOPLE OVER FIFTY

use online banking, 18% of them are also active
via online brokers and bankers

Survey by Roularta Research - www.roulartamedia.be

Roularta @
Media
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PLUS MAGAZINE
Online banking

DO YOU USE THE INTERNET FOR YOUR FINANCIAL TRANSACTIONS?

16%
| > 14%
6%
No, | still arrange my banking affairs  Yes, | manage part of my banking Yes, | manage the majority of my Yes, | manage the majority of my
via the office / via third parties affairs (less than half) online, fora  banking affairs online, but only at my  banking affairs online and I'm also
number of transactions and decisions | main bank active via online brokers and bankers
still go the bank
, Roularta @
Source: Readers’ Survey Plus Magazine 2018, N=2729 Media
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PLUS MAGAZINE
Retirement pension and savings

DO YOU THINK YOUR LEGAL RETIREMENT DO YOU ADAPT YOUR SAVINGS TAKING INTO
. PENSION WILL BE ENOUGH TO GET BY? ACCOUNT THAT YOU MIGHT GET VERY OLD?
52%

48%

36%

17%
Yes, more than Yes, it will do No, it won't be | have no idea Yes No, | take into account a | have never thought
enough enough 3 ‘normal’ average age about that yet
) Roularta @
Source: Readers’ Survey Plus Magazine 2018, N=2729 Media
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PLUS MAGAZINE
Technology and multimedia

Which technologies are indispensable to you?

Tore @
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PLUS MAGAZINE
Technology

WHICH TECHNOLOGIES ARE INDISPENSABLE TO YOU?

Refridgerator
Laundry machine
TV

Computer
Internet
Cellphone / Smartphone
Radio

Freezer
Dishwasher
Steam iron
Tablet

Vacuum
Coffee-machine
Airconditioning

Mixer

37%
34%
33%
28%
15%

Source: Readers’ Survey Plus Magazine 2018, N=2729

44% 40,2% 'n' 47, 7% *
43% 29,0% 56,9%
43,1% 30,0%
43,4% 24,0%
37,5% 27,4%
26,7% 30,0%
16,7% 13,5%
12,0% 10,6%
9,3% 12,0%
4,3% 10,3%
6,9% 7,1%
4,4% 9,7%
6,4% 5,8%
4,6% 3,3%
1,6% 1,4%
Rouarta @
Media
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PLUS MAGAZINE
Technology and multimedia

How do you feel about using robots to perform certain activities?

Roulart
Media & @

WWW.ROULARTAMEDIA.BE



PLUS MAGAZINE
Robots

HOW DO YOU FEEL ABOUT USING ROBOTS TO PERFORM EACH OF THE FOLLOWING ACTIVITIES?

Medical surgery performed by an independantly operating robot

Robots taking over administrative chores at the office

A robot taking care of your children or parents

An intimate relationship with a robot

Robots as caretakers in the nursing sector 27%

H-- W- B+ W+t

' Roularta @&
Source: Readers’ Survey Plus Magazine 2018, N=2729 Media
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PLUS MAGAZINE
Technology and multimedia

To which degree do you think that robotisation will affect society?

Roulart
Media & @
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PLUS MAGAZINE
Robotisation / digitalisation

TO WHICH DEGREE DO YOU THINK THAT ROBOTISATION/DIGITALISATION WILL AFFECT SOCIETY/
YOUR OWN LIFE IN THE NEXT 25 YEARS? ‘
" Your life / society will ...

43%

11%

radically improve slightly improve  neither improve nor slightly deteriorate radically deteriorate don't know
deteriorate
, Roularta @
Source: Readers’ Survey Plus Magazine 2018, N=2729 Media
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PLUS MAGAZINE
Technology and multimedia

Do you have an account on social media?

-
A

8 QUTOF 10
PEOPLE OVER FIFTY

use social media.
Facebook is the most
popular channel,

followed by WhatsApp

Survey by Roularta Research - www.roulartamedia.be BOI]]_al’ta, @
Media
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PLUS MAGAZINE
Social media

ON WHICH SOCIAL MEDIA DO YOU HAVE AN ACCOUNT?

Facebook 61% 57,9% 64,4% *
Whatsapp 32,8% 43,4%
Google+ 28% 28,2% 27,4%
LinkedIn — University degree: 40,7% 26,8% 19,3%
None 23,4% 16,0%
Youtube 18,0% 12,2%
Pinterest 10,2% 19,2%
Instagram 10,0% 11,6%
Twitter 10,5% 6,7%

Source: Readers’ Survey Plus Magazine 2018, N=2729 mﬂlarta @
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PLUS MAGAZINE
Social media

ON WHICH SOCIAL MEDIA DO YOU HAVE AN ACCOUNT?

Facebook 63% Facebook

Whatsapp Whatsapp
Google+ Google+
LinkedIn LinkedIn
None None
Youtube

Youtube

Pinterest Pinterest

Instagram ! ” Instagram

Twitter Twitter

Roularta @
Source: Readers’ Survey Plus Magazine 2018, N=2729 Media
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PLUS MAGAZINE
Social media

WHY DO YOU USE SOCIAL MEDIA?

60% —  » Men: 53,6%

To stay in contact with friends and family W 65.6%
—» Women: ,070

To exchange information with like-mindeds in certain
groups

To get ideas

Because | like it

To keep up

To see what others are doing

Other reason

As a cure against boredom

Roularta @

Source: Readers’ Survey Plus Magazine 2018, Base = respondents who have at least one social media account Media
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PLUS MAGAZINE
Social media

DO YOU FEEL THAT SOCIAL MEDIA HAVE HAD AN IMPACT ON YOUR SOCIAL AND FAMILY LIFE?

ALL 33%

[ ]
* 38%

28%

m-- mNoimpact =++

Roularta @

Source: Readers’ Survey Plus Magazine 2018, Base = respondents who have at least one social media account Media
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PLUS MAGAZINE
Technology and multimedia

Do you buy products/services online?

70UTOF 10
PEOPLE OVER FIFTY

have done online
shopping in the
last six montbhs.

1/3 purchases clothing,
books, theatre or
cinema tickets, holiday
accommodation or
plane tickets

Survey by Roularta Research - www.roulartamedia.be Bm]la]_'ta. @
Media
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PLUS MAGAZINE
Online shopping

HAVE YOU BOUGHT PRODUCTS/SERVICES WHICH OF THESE PRODUCTS HAVE YOU BOUGHT
. ONLINE DURING THE PAST SIX MONTHS? ONLINE DURING THE PAST SIX MONTHS?

71%

29%

Source: Readers’ Survey Plus Magazine 2018, N=2729

WWW.ROULARTAMEDIA.BE

Clothing ]

Books |

Tickets to the theater/movies/concert/showr/... |
Vacation accommodations |
Plane tickets |

Elektronic devices |
Cosmetics |
Toners/printing paper |
Photo products |

Medicins |

Other |

Phones & accessories |
Toys |

Music |

Food |

Animal products |
Software/games |
Movies/series |

Gift certificates |

Jewelry

Baby products

25%

36%
36%
35%
32%
31%

Roularta
Media

B



PLUS MAGAZINE
Tourism

How often do you go on holiday?

.]s

i

40% OF THE
PEOPLE OVER FIFTY

go on holiday
at least 3 times
a year

Survey by Roularta Research - www.roulartamedia.be Bm]la]_'ta. @
Media

WWW.ROULARTAMEDIA.BE



PLUS MAGAZINE
Vacation

HOW OFTEN DO YOU GO ON VACATION (i.e. a stay away from home at least 3 nights)?

Never

Less than once a year

Four times a year - 8%
More than four times a year _ 10%
) Roularta @
Source: Readers’ Survey Plus Magazine 2018, N=2729 Media
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PLUS MAGAZINE
Tourism

In which setting do you prefer to stay?

1 0UT OF 2
PEOPLE OVER FIFTY

Likes to travel
to sunny and / or
nature destinations,
1 out of 3 people likes

to get some culture

Survey by Roularta Research - www.roulartamedia.be Bﬂﬂlal'ta, @
Media
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PLUS MAGAZINE
Tourism

What type of accommodation do you stay in?

)

a—

HOTEL
RECEPTION

3 OUT OF 4
PEOPLE QVER FIFTY

stay in a hotel
during their holiday,
1 out of 10 owns

a holiday home

Survey by Roularta Research - www.roulartamedia.be Bﬂﬂlal'ta, @
Media
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PLUS MAGAZINE
Vacation

. IN WHICH SETTING DO YOU PREFER TO STAY? §§WHAT TYPE OF ACCOMMODATION DO YOU I\/IOST%

iiOFTEN STAY IN WHEN YOU GO ON VACATION? ‘
roundngs. 520 A 73%

Rented house
¢ In sunny surroundings

0
SO0 B&B

By the sea Appartment

Staying with
Surroundings with a friends/family

rich culture Own holiday home

Mountain area Bungalowpark

‘ Holiday village
 An urban environment
Cruise

Camping (tent or
camping-car)

All-in formula
Other
Other

Motor home

At a farmhouse (Youth) Hostel

Roularta

Source: Readers’ Survey Plus Magazine 2018, Base = respondents who go on vacation Media @
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PLUS MAGAZINE
Tourism

What activities do you engage in when you’re on vacation?

6 QUTOF 10
PEOPLE OVER FIFTY

like to go to
a restaurant during
their vacation,
1 out of 3 makes city
trips and 1 out of 5
likes to shop

Survey by Roularta Research - www.roulartamedia.be Bﬂﬂlal'ta, @
Media
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PLUS MAGAZINE
Vacation

WHICH ACTIVITIES DO YOU OFTEN ENGAGE IN WHEN YOU’RE ON VACATION?

Talking walks 82%
Going out to dinner in a restaurant 59%
Visiting interesting buildings 58%
Reading a book 48%
Discovering local products 47%
Visiting nature sites 46%
Visiting musea 45%
City-tripping 32%
Riding a bike 27%
Sun, sea, beach 24%
Shopping 23%
Sunbathing 19%
Going to the wellness 17%
Going on boat trips 15%
Visiting folkloristic events 12%
Practicing sports 12%
Visiting a zoo or wildlife park 10%
Practicing winter sports 7%
Going to the theatre 6%
Other 3%
Going to an amusement park 3%
Going out (to a bar / disco) 2%

——— » Men: 39,4%
—— Women: 57,2%

Roularta @

Source: Readers’ Survey Plus Magazine 2018, Base = respondents who go on vacation Media
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PLUS MAGAZINE
Vacation organisation

' HOW DO YOU GENERALLY ORGANISE HAVE YOU EVER MADE ONLINE RESERVATIONS
' YOUR VACATION? FOR ONE OF THE FOLLOWING IN PREPARATION OF
| '/ YOUR VACATION? (% yes)
7% i
Plane tickets 65%
Tickets to the museum 42%
38%
Hotel / Vacation accommodation 86%
Excursion / Activities 449
I/We generally organize We go through a travelling All-in holiday 28%
everything on our own organisation / traveling agency !
: , . Roularta @
Source: Readers’ Survey Plus Magazine 2018, Base = respondents who go on vacation Media
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PLUS MAGAZINE
Tourism

Which criteria are important in the choice of your holiday destination?

» &

PEOPLE OVER FIFTY
ARE ACTIVE TRAVELLERS
WHO GLADLY SPEND
SOME MONEY

74 %

love culture
during their stay

45%
consider luxury an
important criterion bfor holiday
destination choices

20%
like to have sports facilities
at their disposal

Survey by Roularta Research - www.roulartamedia.be Bou]-arta @
Media
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PLUS MAGAZINE
Vacation organisation

HOW IMPORTANT ARE EACH OF THE FOLLOWING CRITERIA IN THE CHOICE OF THE DESTINATION?

Safety of the destination 1,5%
Destination 2,5%
Price 0,9%
Nature 1,8%
Comfort 0,8%
Climate/Wheater 1,8%
Service 1,7%
Gastronomy 3,8%
Culture 5,6%
Art 10,7%
Activities nearby 12,2%
Ecology 5,5%
All-in formula 48,9%
Luxury 12,4%
Child-friendly 52,2%
Sports facilities 44,4%
Festivals1, 53,2%
Going out / nightlife, 55,2%
mVery important  ®mFairly important Fairly unimportant Very unimportant
Source: Readers’ Survey Plus Magazine 2018, Base = respondents who go on vacation ?[gu}]grta’ @
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PLUS MAGAZINE
Living

Which criteria are important to make you feel good at home?

Tore @
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PLUS MAGAZINE
Living

ON A SCALE FROM 1 TO 10 (1 = not at all, 10 = completely) ...

How happy are you with your current residence? 2 88%

Do you feel at home in your current residence?

How sensitive are you to decor trends?

How important is decoration in your residence?

ml1-4 m5-7 m8-10

' Roularta @&
Source: Readers’ Survey Plus Magazine 2018, N=2318 Media
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PLUS MAGAZINE
Living

HOW IMPORTANT ARE EACH OF THE FOLLOWING CRITERIA FOR YOU TO FEEL GOOD AT HOME?

Being the owner

Open spaces/a lot of light

The fellow residents

The neighbourhood

The interior design

The neighbours

Having my own place at home

The decorations

Pets

mVERY IMPORTANT ®RATHER IMPORTANT RATHER NOT IMPORTANT NOT IMPORTANT AT ALL

. Roularta @
Source: Readers’ Survey Plus Magazine 2018, N=2318 Media
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PLUS MAGAZINE
Beauty

How much attention do you pay to...?

JOUTOF 4
PEOPLE OVER FIFTY

pay attention to
their hairstyle.
1 out of 2
pays attention
to fashion.

Survey by Roularta Research - www roulartamedia be Bﬂularta lg
Media
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PLUS MAGAZINE
Beauty

HOW MUCH ATTENTION DO YOU PAY TO ...?

e
e

Your hairdo

Fashion

mVERY MUCH ATTENTION = SOME ATTENTION LITTLE ATTENTION NO ATTENTION AT ALL

. Roularta @
Source: Readers’ Survey Plus Magazine 2018, N=2318 Media
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PLUS MAGAZINE
Beauty

What do you think about fashion and beauty?

56% OF THE
PEOPLE OVER FIFTY

trust biological
care products.
34% follow the
latest fashion trends.
16% like to experiment
with make-up.

Survey by Roularta Research - www.roulartamediabe BOI]]_al’ta, @
Media
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PLUS MAGAZINE
Beauty

TO WHICH DEGREE DO YOU AGREE WITH THE FOLLOWING STATEMENTS?

The media pay enough attention to the 50+ 30%

Fashion & lifestyle magazines pay enough attention to the 50+ 34%

| trust biological care products 28%

Beauty belongs above all to the youth 46%

The clothing assortment for small/big/overweight people is large enough 40%

| follow the latest fashion trends 38%

I like to experiment with make-up 2 31%

Tattoos are beautiful J 19%

A grey-haired woman = a woman who doesn't take care of herself 20%

M4+ B+ m- W

' Roularta @&
Source: Readers’ Survey Plus Magazine 2018, N=2318 Media
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PLUS MAGAZINE
Beauty

Where do you find inspiration for your fashion purchases?

1 0UT OF 4
PEOPLE OVER FIFTY

[finds inspiration
for fashion purchases

in magazines.

Survey by Roularta Research - www roulartamedia be BOI]]_al’ta, @
Media
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PLUS MAGAZINE
Beauty

WHERE DO YOU FIND INSPIRATION FOR YOUR FASHION PURCHASES?

° °

Shopping windows 42% 28,1% 'n' 52,1% *
Nowhere 41,5% 26,0%
Magazines 14,4% 33,3%
Advertising leaflets 13,4% 19,1%
Shop-assistants 12,0% 15,4%
Websites 10,7% 15,9%
People in my vicinity 11,3% 9,8%
Family 13,3% 6,4%
Mannequins in the shop 6,8% 11,4%
Webshops 6,4% 11,3%
Friends 4,8% 6,6%
Newsletters 3,7% 6,7%
Television 3,9% 5,7%
Other 3,9% 3,3%
Fashionblogs 1,1% 2,6%
Instagram 0,0% 0,7%
Celebrities 0,2% 0,2%

Source: Readers’ Survey Plus Magazine 2018, N = 2318 ?fi{)ﬂl{]}]&l’t& @
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