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OUR DIGITAL OFFER
OUR DIGITAL NETWORK / OUR BRANDS

« Knack.be / Levif.be network since 2010
« 25 brands
 Welcome Women Brands since July 2018 !
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OUR DIGITAL OFFER
OUR DIGITAL NETWORK / OUR BRANDS

| Knack.. #@mm | | Toids I Floin )
IFOCUS gRiHb A feeling GAEL

~ fbodytalk | |  iMoneyTalk J | Ubelle Femmes |
SPORT datanews lidemama mAmans

- N e A ( .  Fermes )
Iweekend STYLE Ubeledekket, délices
nest Plus FASHIONISTA

Media ! @
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OUR DIGITAL OFFER
KNACK.BE/LEVIF.BE - SECTIONS

E)> NATIONAL

Knack.. IFOCUS fbodytalk
P> nNews FOCUS:

B TRENDS ’B.ends EMoneyTalk 2022

COMMUNICATION RIS sTv& rtnds

E) DATANEWS datdnews

E) pPLus Plus

magazine

E)> WeekenD  Bweekend iweekend N & S T

E) SPORT SPORTRSPORT

WWW.ROULARTAMEDIA.BE



OUR DIGITAL OFFER
WOMEN BRANDS - SECTIONS

©

O 0909V

WOMEN
BRANDS

Libelle Femmes
Thin

feeling GAEL

Libelleleleleet,

_ Femmes
lbdlemMaMa mamans

WWW.ROULARTAMEDIA.BE



NATIONAL
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ROULARTA : ALL SITES
KEY FIGURES

o0 o 0 o0

Real Users 3.494.763 1.601.986  519.804  2.686.470

Visits 17.806.790 4.109.563 1.545.840 12.151.387

Page Views 30.642.422 10.008.082 2.797.269 17.837.071
Roularta @

Source: CIM Internet Survey — November 2019 Media

WWW.ROULARTAMEDIA.BE 9



ROULARTA : ALL SITES
PROFILE ALL DEVICES

ﬂ‘ 51,8% T 33,9%

18-44 Men

A 63,8% = 49,1%
Active Higher Educated

A 39,1% A 64,5%
SG 1-2 SG 1-4

> ¢
Bl 79.1% . 9.7%

Dutch-speaking Executives

Roularta @

Source: CIM Internet Survey — Average from September 2019-November 2019 — Profile based on pageviews Media

WWW.ROULARTAMEDIA.BE 10



ROULARTA : ALL SITES
PROFILE PER DEVICE

0 [ ]

ﬂ'\ 18-44 43,2% 30,1% 60,4%
x’; Active 63,2% 59,6% 64,9%

, SG1-2 42,4% 35,6% 37,9%
‘9? Dutch 77.4% 83,9% 79,3%

lil Men 44,6% 31,9% 28,1%

K1 Higher educated 59.2% 43,8% 44 2%

3 SG 1-4 70,9% 61,0% 61,5%

PR Executive 12,7% 10,2% 8,0%

Source: CIM Intemes Survey — Average from September 2016-November 2016 — Profle based on pageviews Nogarta @

WWW.ROULARTAMEDIA.BE 11
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Source: CIM Internet Survey — 2015-2018 / * July 2016: major change in the methodology ; July 2018: Roularta+Women Brands
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ROULARTA : ALL SITES
KEY FIGURES - PAGE VIEWS - Monthly evolutions per device
A

\

Source: CIM Internet Survey — 2015-2018 / * July 2016: major change in the methodology ; July 2018: Roularta+Women Brands
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KNACK.BE/LEVIF.BE
KEY FIGURES - NET REACH - Monthly evolutions per section

1.600.000
e Knack/Levif - News Knack/Levif - Weekend
* e K nack/Levif - Trends Knack/Levif - Data News
e Knack/Levif - Plusmagazine === Knack/Levif - Sportmagazine
1.400.000
1.200.000
.be
.be
800.000
l'ldS.be

600.000
\'"4

400.000 = N7 S~
datanews
200.000 +—"=—
mh, /\___/V\
0 —
» o X L L o RS S X X £ A D ~ X X L L D > x> & L X G D X S S
o éoz \6°° &o“ 6\.& N &,bé é&“ on \&@3&‘0 ?)\A § &,Qe \6°° éo° &oe, N @Qd é&“vgo “@5&& 50\% & é& \6& é"e 6;00 5 ‘&6 é&“ & s3;5 < 3\,\% S é"e \6°° é& (‘,‘o@ o ‘&d o‘é‘ Y&f‘\ ‘&@* & 50\* & \6°° éoz
& S ~ °Q.@ F 58 & S ~ v.\’é@ € & NS ~ VQQ@ 5 S ~ ¥ o
& & O« of SRS AR o WS« g A\
» » » »
Roularta @
Source: CIM Internet Survey — 2015-2018 / * July 2016: major change in the methodology Media
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KNACK.BE/LEVIF.BE
KEY FIGURES - VISITS - Monthly evolutions per section

8.000.000

e Knack/Levif - News Knack/Levif - Weekend
* e Knack/Levif - Trends Knack/Levif - Data News

e Knack/Levif - Plusmagazine === Knack/Levif - Sportmagazine

7.000.000

6.000.000 J \/\

/\ A
5.000.000 v \/ YN
4.000.000

/\/—\ Knack 1.
3.000.000 v/\ ‘\/\[M.be
2.000.000 /~\ /\ /\

1.000.000 : e
datanews 1weekend
0 -~
L E SO E P F LSS P E O F S S P E N F S ES S P E SN F E F
Q;«-Q.@Oéﬂoeégéo*\‘ Y'QQ@O"*“ eq’@,éé@‘ v.q.@oo‘@oeodéo‘\“ Y'QQ'@Q‘}'A‘”ozé*éo(é Y‘q\"”o“\ﬂ
& of O &< o O ST ¢ O &< o O ST of ®
» » »
Roularta @
Source: CIM Internet Survey — 2015-2018 / * July 2016: major change in the methodology Media
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KNACK.BE/LEVIF.BE
KEY FIGURES - PAGE VIEWS - Monthly evolutions per section

25.000.000

e K nack/Levif - News Knack/Levif - Weekend
* e Knack/Levif - Trends Knack/Levif - Data News
e Knack/Levif - Plusmagazine == Knack/Levif - Sportmagazine

20.000.000 A

15.000.000 +—/

10.000.000 /) —\/\A A
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5.000.000 -
\¢ \/\/ \/—/\/ =
\_//EE
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TENOLDGT B ST FRACTCE B BUSHESS
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m — B ————
I IR G I S R IR S S S WD N N WS S SN SN S SR P IR S T ST TP WS S U XY
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FFFT TS FET TP S I T TS ST TP T T W Y T T T F TS
EAGC A N i S F & & QS N P & & & QN WP & & @SN
Y& O <O S O &« S O &« & O &«
v& o ™ 09‘& 2 O é& I A3 09@ o & Ogb‘&

Source: CIM Internet Survey — 2015-2018 / * July 2016: major change in the methodology
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KNACK.BE/LEVIF.BE
KEY FIGURES — TOP NEWSSITES

TOP 10 NEWS WEBSITES
# Site Reach %

1 34,4%

2 Nieuwshlad i 31,4%
3 rebr® 19,6%

s

o1

v
4 BF.be 19,3% "’
Sudinfo.be 19,3%
6 RIL info 18,9% Q
7  lesoir.be | 18,1%

8 (5 pe 17,1%

Standaard

©

Knack v R 15,9%
10 GAZETVAN ANTWERPEN 15,6%

Total Universe 12+ :9.772.333

Roularta @
Source: CIM Internet Survey — Average from September 2019-November 2019 , Base: 12+ Media
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KNACK.BE
KEY FIGURES — TOP NEWSSITES

TOP 10 NEWS WEBSITES

# Site Reach % )
1 58,4%
2 Nieuwshlad i 54,0%
3 sgu%Ia’grd 29,4% ”

4 GAZET VAN ANTWERPEN 27,3%
5 DMorgenbe 24.9%

6 Knackpe 18,3%

7  @HETBELANGVANLMBURE  18,1%
8 (&9 Focus wrv 8.8%
9 rebrQ® 1.7%
10 JESTETS 1,6%

Total Universe 12+ North : 5.500.031

Roularta @
Source: CIM Internet Survey — Average from September 2019-November 2019 , Base: Dutch-speaking Media

WWW.ROULARTAMEDIA.BE



LEVIF.BE
KEY FIGURES — TOP NEWSSITES

TOP 10 NEWS WEBSITES

# Site Reach %
1 Sudinfo.be 42,6%
2 reorQ 42,5%
3 D'HE 42,3%
4 RIL info 41,8%

5  lesoir.be 39,4%
o  EEIINEY  27,2%
7 LaLibre.be 23,4%
8 J JSURY | 22,6%
9 T.F VIF % 12,8%
10 3,5%

Total Universe 12+ South : 4.272.303

Roularta @

Source: CIM Internet Survey — Average from September 2019-November 2019 , Base: French-speaking Media

WWW.ROULARTAMEDIA.BE
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KNACK.BE/LEVIF.BE
NEWS SECTION

BT e

e o d B . ———ta 7 P
Avond Knack .,
e 00D

Jan Jambon : “Il faut faire de la majorité
des musulmans nos alliés”™

(D Wasn munpaie bt b von St
ety mads Cuaigen verhssmn mase Lant

Attestats de Pashs : deux
dithadivtes arcétés en jOUf
Grece en octobre
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KNACK.BE/LEVIF.BE NEWS
KEY FIGURES

o0 o 0 o0

Real Users 806.812 364.039 97.249 529.802

Visits 2.413.239 947.423 241.272  1.224.544

Page Views A4.417.777 2.092.650  427.215  1.897.911
Roularta @

Source: CIM Internet Survey — November 2019 Media

WWW.ROULARTAMEDIA.BE 24



KNACK.BE/LEVIF.BE NEWS
PROFILE ALL DEVICES

ﬂ‘ 24,8% T 71,0%

18-44 Men

R 51,3% g 57,7%
Active Higher Educated

A 35,8% Al 70,2%
SG 1-2 SG 1-4

> ¢
& 63.8% ;. 13.0%

Dutch-speaking Executives

Roularta @

Source: CIM Internet Survey — Average from September 2019-November 2019 — Profile based on pageviews Media

WWW.ROULARTAMEDIA.BE 25



KNACK.BE/LEVIF.BE
PROFILE PER DEVICE

0 [ ]

ﬂ'\ 18-44 19,8% 11,0% 33,1%
x’; Active 45,3% 48,3% 58,0%

, SG1-2 38,4% 26,8% 35,3%
L Dutch 66,3% 65,1% 60,9%

Iil Men 66,9% 71,9% 74,9%

K1 Higher educated 63,8% 51,0% 53,1%

_3:'“ SG 1-4 73,4% 66,7% 67,7%

PR Executive 12,8% 10,7% 13,7%

Source: CIM Inernet Survey — Average from Septerber 201-Novernber 2019 — Profle based on pageviews Nogarta @

WWW.ROULARTAMEDIA.BE 26



KNACK.BE
EXCLUSIVE SURFERS & DUPLICATION (1/4)

= Exclusive reach 12+ NI

B

Knac.k.b(.e . //////@X

Duplication with 146.047 %”

HLN.be 14% ’
W

1 861.660
86%

14% of the Knack.be surfers
do not surf on HLN.be

= Exclusive reach
Knack.be

Duplication with
DeMorgen.be

SR

516.532 4

51%

s

DMorgenbe

49% of the Knack.be surfers
do not surf on DeMorgen.be

,_\
N
+

[z

= Exclusive reach :/// 12+ NI
Knack.be
Dyplication with ////’%
Nieuwsblad.be 17198-390 %/9
0
Nieuwsblad i 827.717
82%

18% of the Knack.be surfers
do not surf on Nieuwsblad.be

= Exclusive reach 1

Knack.be ///////f

Duplication with
=

N
+
[z

DeStandaard.be

\\\\\‘\“

H
-
-
N
N
(3, ]

SR
S

1N
=
X

<

596.482

50% ”ff////

D
Standagrd

41% of the Knack.be surfers
do not surf on Standaard.be

Source: CIM Internet Survey — Average from September 2019-November 2019

WWW.ROULARTAMEDIA.BE

Roularta
Media
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KNACK.BE
EXCLUSIVE SURFERS & DUPLICATION (2/4)

12+ NI

-
[N
+

[z

S e | ?’”%
van Antwerpen.be % Belang van Limburg 2%;5/32 ////
4%.?/050 g 50591.;57 % ///// ///%
GAZET VAN ANTWERPEN 7 y | Smmiron 7 / T
51% of the Knack.be surfers 71% of the Knack.be surfers

do not surf on Gazet van Antwerpen.be do not surf on Belang van Limburg.be

Roularta @
Source: CIM Internet Survey — Average from September 2019-November 2019 Media
28
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LEVIF.BE
EXCLUSIVE SURFERS & DUPLICATION (3/4)

= Exclusive reach
LeVif.be

Duplication with
Lavenir.net

292.524

SR
s 3
S

o

\\\\

o

46% of the LeVif.be surfers
do not surf on Avenir.net

-
N
+

[y

= Exclusive reach :///// 12+ Fr
LeVif.be
Duplication with ////////f/’%
DH.be ¢ 152.729 f’%

% 2
AR

393.712
m}] be 72%

28% of the LeVif.be surfers
do not surf on DH.be

= Exclusive reach
LeVif.be

Duplication with
LaLibre.be

.
N
+

[T

(3]

307.914
. 560/0
LaLibre.be

T
S

'S
B
X

<

449% of the LeVif.be surfers

do not surf on LaLibre.be

= Exclusive reach 5/// 12+ Fr
LeVif.be
Duplication with %
LeSoir.be

¢ 145.342
P 21%

: 401.099

lE’II B 73%

AW

B

27% of the LeVif.be surfers
do not surf on LeSoir.be

Roularta @
Source: CIM Internet Survey — Average from September 2019-November 2019

Media

WWW.ROULARTAMEDIA.BE
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LEVIF.BE
EXCLUSIVE SURFERS & DUPLICATION (4/4)

= Exclusive reach 7 12+ Fr
LeVif.be //
Duplication with /////4///@
Sudinfo.be £ 157.050 g/’fz

e 389.391 J
Sudinfo.be 1%

29% of the LeVif.be surfers
do not surf on Sudinfo.be

[
N
+

[T

= Exclusive reach
LeVif.be

Duplication with 7/7.be

260384 7 7
03 %/ 286.057 ﬁ

24H INFO & SPORTS

52% of the LeVif.be surfers
do not surf on 7sur7.be

= Exclusive reach :/// 12+ Fr
LeVif.be
Duplication with //////j@,
RTBF.be 1 138.573 f;a

' 0 %
reorQ e

25% of the LeVif.be surfers
do not surf on RTBF.be

= Exclusive reach 12+ Fr

lI;i\p/)ilfi.cb;ion with RTL ////////@

2

7 164.225 7
é 30% /é
W /
382.216 Zi
RIL info| o

30% of the LeVif.be surfers
do not surf on RTL.be

Source: CIM Internet Survey — Average from September 2019-November 2019

WWW.ROULARTAMEDIA.BE

Roularta
Media

B

30




BUSINESS

Roularta
Media @
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TRENDS.BE
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TRENDS.BE
KEY FIGURES

o0 o 0 o0

Real Users 655.933 401.997 64.412 330.513
Visits 1.357.065 774.287 93.410 489.368
Page Views 3.576.142 2.605.172  171.311 799.659
Roularta @

Source: CIM Internet Survey — November 2019 Media

WWW.ROULARTAMEDIA.BE 33



TRENDS.BE
PROFILE ALL DEVICES

ﬂ‘ 47,5% T 56,9%
18-44 Men
A 70,2% = 59,9%
Active Higher Educated
A 38,5% A 71,8%
SG 1-2 SG 1-4
< .

& 68,6% P8 19,1%
Dutch-speaking Executives

Source: CIM Internet Survey — Average from September 2019-November 2019 — Profile based on pageviews

Roularta @

WWW.ROULARTAMEDIA.BE
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TRENDS.BE
PROFILE PER DEVICE

0 [ ]

ﬂ'\ 18-44 50,9% 17.6% 43,1%
x’; Active 74.,6% 56,3% 59,1%

, SG1-2 41,2% 34,8% 30,4%
‘9? Dutch 71,5% 67,3% 59,1%

Iil Men 52,3% 74,0% 67,8%

K1 Higher educated 65,4% 52,0% 43, 7%

3 SG 1-4 74,1% 71,8% 64,0%

P& Executive 21,4% 14,5% 12,4%

Source: CIM Inernet Survey — Average from Septerber 201-Novernber 2019 — Profle based on pageviews Nogarta @
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TRENDS.BE
MAPPING

Target group : Executives PEER s Al P EiE

Le Soir - News Finance
and Economy

L'Hc®eho - L'Echo

De Standaard - Biz De Tijd :
Knack/Levif - TretsTijd - De Tijd

~
-
()
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>
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.
(B}
0p}

Nieuwsblad -
Nieuwsblad Biz

HLN.be - Geld

60.000 100.000 120.000
Net reach #

Roularta @
Source: CIM Internet Survey — Average from September 2019-November 2019 Media
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TRENDS.BE
EXCLUSIVE SURFERS & DUPLICATION (1/1)

= Exclusivereach . 12+ NI
eeeeeeeee

Duplication with De

172.6
40%
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DE ‘ 60°

(;

60
0

SRS

N
b

60% of the Trends.be surfers
do not surf on DeTijd.be do not surf on Echo.be
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eeeeeeeee
Duplication with De
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25%
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75% of the Trends.be surfers 95% of the Tren
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TECHNOLOGY
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DATANEWS.BE
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DATANEWS.BE
KEY FIGURES

o0 o 0 o0

Real Users 7/5.811 43.677 7.843 28.760
Visits 144.408 83.491 7.932 52.985
Page Views 244.024 150.834 11.953 81.236
Roularta @

Source: CIM Internet Survey — November 2019 Media
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DATANEWS.BE
PROFILE ALL DEVICES

ﬂ‘ 33,6% W 84,0%
18-44 Men
A» 65,3% = 65,6%
Active Higher Educated
A 47,3% A 77,8%
SG 1-2 SG 1-4
< .

& 83,8% 8 12,2%
Dutch-speaking Executives

Source: CIM Internet Survey — Average from September 2019-November 2019 — Profile based on pageviews

Roularta @
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DATANEWS.BE
PROFILE PER DEVICE

0 [ ]

ﬂ'\ 18-44 33,5% 26,8% 34,8%
x’; Active 67,9% 74,7% 59,4%

, SG1-2 54,4% 39,6% 36,9%
‘9? Dutch 82,8% 84,9% 85,3%

Iil Men 77,8% 87,7% 93,6%

x| Higher educated 72,2% 50,0% 57,4%

3 SG 1-4 83,8% 80,0% 67,6%

S Executive 14,9% 20,2% 6,6%

Source: CIM Inernet Survey — Average from Septerber 201-Novernber 2019 — Profle based on pageviews Nogarta @
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DATANEWS.BE
MAPPING

Target group : Executives PEER s Al P EiE

Knack/Levif - Data News

~
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=
>
-
O
.
(B}
0p}

Tweakers.net

Le Soir - ICT

10.000 15.000 20.000 25.000 30.000 35.000
Net reach #

Roularta @
Source: CIM Internet Survey — Average from September 2019-November 2019 Media
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DATANEWS.BE
EXCLUSIVE SURFERS & DUPLICATION (1/1)
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PLUSMAGAZINE.BE
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PLUSMAGAZINE.BE
KEY FIGURES

ol o

Real Users 86.164 56.312 14.262 22.014
Visits 132.297 80.592 19.276 32.429
Page Views 262.564 170.735 34.689 57.139
Roularta @

Source: CIM Internet Survey — November 2019

Media

WWW.ROULARTAMEDIA.BE

47



PLUSMAGAZINE.BE
PROFILE ALL DEVICES

[ ]
84,3% ? 51,6%
Women
(J
A 33,1% g 44, 7%
Active Higher Educated
9 9
A 19,5% A 53,7%
SG1-2 SG 14
& it
70,3% 43,3%
Dutch-speaking Grandparent
. _ Roularta @
Source: CIM Internet Survey — Average from September 2019-November 2019 — Profile based on pageviews Media
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PLUSMAGAZINE.BE
PROFILE PER DEVICE

0 [ ]

®
m 50+ 83,9% 80,7% 88,0%
X“‘ Active 28,1% 51,8% 34,6%
% SG1-2 19,5% 25,4% 15,8%
L Dutch 69,6% 76,8% 67,9%
@ Women 50,1% 52,0% 55,5%
S Higher educated 45,6% 40,9% 44 6%
i SG 1-4 53,1% 58,8% 52,0%
b Grandparent 48,8% 30,7% 36,6%
Roularta @
Source: CIM Internet Survey — Average from September 2019-November 2019 — Profile based on pageviews Media
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LIFESTYLE
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WEEKEND.BE
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WEEKEND.BE
KEY FIGURES

ol o

]

Real Users 313.125 152.669 42.326 170.066
Visits 587.005 247.283 65.892 273.831
Page Views 002.394 443.111 98.144 361.139
Roularta @

Source: CIM Internet Survey — November 2019

Media
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WEEKEND.BE
PROFILE ALL DEVICES

ﬂ‘ 31,0% ? 57,6%

18-44 Women

R 54,7% g 62,4%
Active Higher Educated

A 38,3% Al 71,5%
SG 1-2 SG 1-4

> ¢
Bl 78.4% . 11.8%

Dutch-speaking Executives

Roularta @

Source: CIM Internet Survey — Average from September 2019-November 2019 — Profile based on pageviews Media
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WEEKEND.BE
PROFILE PER DEVICE

0 [ ]

ﬂ'\ 18-44 29,2% 15,3% 37,5%

x’; Active 54,0% 45,0% 58,2%

, SG1-2 41,6% 20,7% 39,4%
‘9? Dutch 76,0% 81,8% 80,3%

} Women 54,7% 60,5% 60,2%

= Higher educated 73,4% 45,2% 54,4%

3 SG 1-4 75,2% 65,3% 68,9%

PR Executive 14,1% 9,4% 9,8%

Source: CIM Intermet Survey — Average ffom Septermber 2015-Novermber 2019 — Profle based on pageviews Nogarta @
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WEEKEND.BE
MAPPING

Target group : Education High

170 Knack/Levif - Weekend

160

De Standaard - Lifestyle
150 GaellFeeling - Gael

el @ GaellFeeling

140 GaellFeeling - Feeling

LibeIIe/Femmesf
|

Gazet yap ARIWERRTRS_dAuj ui_Libe éﬁgiw@mmes
130 D EHEWERRRS_dAujourdh L et

L{ie¥¥limes_dAujourdhui

Device : All platforms

Nieuwsblad - Nieuwsblad
Lifestyle
Flair National

Rlag-Nbe - Nina

120 Flair - FR

110
L'Avenir.net - Lifestyle
100
0] 100.000

200.000 300.000

Net reach #

400.000

Source: CIM Internet Survey — Average from September 2019-November 2019
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WEEKEND.BE
EXCLUSIVE SURFERS & DUPLICATION (1/5)

st an |
NNNNNNNNNN ™ %/////’%
nina 4

63% of the Weekend.be surfers

83% of the Weekend.be surfers

do not surf on Morgen-Lifestyle.be

do not surf on Nina.be
ccccccccccccccc n 12+ NI
eeeeeeee
\év_uplicatt)ilor&va_ifth | ////
eeeeeeeeeeee
113.765 ////f’r
a5 131468
% 55% %
Nieuwsbladif

55% of the Weekend.be surfers
do not surf on Nieuwsblad-Lifestyle.be

[z

= Exclusive reach

Duplication with De
Standaard Lifestyle

A\

7 = /

74% of the Weekend.be surfers
do not surf on Standaard-Lifestyle.be
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WEEKEND.BE
EXCLUSIVE SURFERS & DUPLICATION (2/5)

= Exclusivereach 12+ NI

Duplication with Gazet

92% of the Weekend.be surfers
do not surf on GazetAntwerpen-Lifestyle.be

CCCCCCCCCCCCCCC

eeeeee
llllllllllllllllll

. 40/6/////

aaaaaaaaaaaaaaaaa = MR
HHHHHHHHHHHHHHHHHH 65

///////

93% of the Weekend.be surfers
do not surf on BelangLimburg-Lifestyle.be

Internet Survey — Averal

ge from September 2019-November 2019

Roularta
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WEEKEND.BE
EXCLUSIVE SURFERS & DUPLICATION (3/5)

I
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= Exclusive reach

eeeeeeeeeeeeeeeeeeee

Duplication with Duplication with

/ 4 / . 151.350 7/}
Ubele & )| Ftan £

do not surf on Flair.be

87% of the Weekend.be surfers
do not surf on Feeling.be
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WEEKEND.BE
EXCLUSIVE SURFERS & DUPLICATION (4/5)

82% of the Weekend.be surfers

do not surf on Avenir-Lifestyle.be do not surf on DH-Lifestyle.be

11111

Sy ///// oprsmnis 1 ////
LaLibrebe /////// 28//% @ /////%SJ%

Y _

74% of the Weekend.be surfers 77% of the Weekend.be surfers
do not surf on LaLibre-Lifestyle.be do not surf on SoSoir.be
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80% of the Weekend.be surfers

do not surf on Flair.be

LEVIF.BE
EXCLUSIVE SURFERS & DUPLICATION (5/5)

Femme

rfers

rf on FemmesAujoudhui.be

84% of the Weekend.be su

do not su

7

N &
(X<

.,

GAEL

B

Media

Roularta

be surfers
|.be
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rfonG

94% of the Weekend
do not su
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SPORTMAGAZINE.BE

|
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SPORTMAGAZINE.BE
KEY FIGURES

ol o

Real Users 57.899 26.511 6.791 29.532
Visits 110.015 49.579 9.041 51.396
Page Views 184.058 98.266 14.241 72.151
Roularta @

Source: CIM Internet Survey — November 2019

Media
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SPORTMAGAZINE.BE
PROFILE ALL DEVICES

ﬁ‘ 21,3% T 91,6%

18-44 Men

R 50,2% = 50,6%
Active Higher Educated

A 30,0% Al 62,8%
SG 1-2 SG 1-4

> ¢
Bl 62.6% ;. 9.6%

Dutch-speaking Executives

Roularta @

Source: CIM Internet Survey — Average from September 2019-November 2019 — Profile based on pageviews Media
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SPORTMAGAZINE.BE
PROFILE PER DEVICE

0 [ ]

ﬂ'\ 18-44 23,6% 0,2% 23,2%
x’; Active 51,0% 26,5% 54,5%

, SG1-2 30,8% 15,3% 32,3%
L Dutch 60,9% 65,4% 63,9%

Iil Men 89,5% 89,2% 94,5%

K1 Higher educated 50,4% 41.8% 52,7%

3 SG 1-4 60,4% 61,6% 65,8%

PR Executive 12,1% 5,1% 7,7%

Source: CIM Inernet Survey — Average from Septerber 201-Novernber 2019 — Profle based on pageviews Nogarta @
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130

120

110

100

Tsur7.be - Sports

SPORTMAGAZINE.BE
MAPPING

Target group : Men

Voetbalkrant/Walfoot

RTBF.be - Sport

Canpl e Auetpen-

Do WAoot

Sport.be

Het Belang van Limburg -
Sport

100.000 200.000

Sudinfo - Sport

De Stdndaard - Sport

300.000 400.000 500.000 600.000

Net reach #

Source: CIM Internet Survey — Average from September 2019-November 2019

WWW.ROULARTAMEDIA.BE

Device : All platforms

Sporza

Nieuwsblad*- Nieuwsblad
Sportwereld

HLN.be - Sport

700.000 800.000 900.000 1.000.000

Roularta
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SPORTMAGAZINE.BE
EXCLUSIVE SURFERS & DUPLICATION (1/4)

= Exclusive reach
Sportmagazine.be

Duplication with

HLN.be - Sport f,;:’x
V17342 7
27.418 %397 %

: 61% W

9.
24U NIEUWS & SPORT

<

39% of the SportMagazine.be surfers
do not surf on HLN-Sport.be

.
N
+

[z

12+ NI

= Exclusive reach
Sportmagazine.be

Duplication with De

Standaard - Sport 13.849

31%

Standadrd ///////////V

69% of the SportMagazine.be surfers
do not surf on Standaard-Sport.be

\\\\

= Exclusive reach
SportMagazine.be

N

Duplication with

Nieuwsblad g 9. 959
Sportwereld ¥ 229 /
23
Nieuwsblad i 3‘71;3;1
0

22% of the SportMagazine.be surfers
do not surf on Nieuwsblad-Sport.be

.
N
+

[z

12+ NI

Source: CIM Internet Survey — Average from September 2019-November 2019
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Media @

WWW.ROULARTAMEDIA.BE 67



SPORTMAGAZINE.BE
EXCLUSIVE SURFERS & DUPLICATION (2/4)

ccccccccccccccc - 2+N | -
s

GAZET VAN ANTWERPEN /’////%/
///////////

73% of the SportMagazine.be surfers 89% of the SportMagazine.be surfers
do not surf on GazetAntwerpen-Sport.be | do not surf on BelangLimburg-Sport.be

. gxc usive reac | %
guglrizcaation with ///////ff/

A

-
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>

12+ NI
G
7 13.161 )
¢ 29%
? (}
g
31.599 7
40.14 71%
0 :

0

) 4

90% of the SportMagazine.be surfers 29% of the SportMagazine.be surfers
do not surf on Sport.be do not surf on Sporza.be

-_

D

A

SPORT.BE

Roularta @

Source: CIM Internet Survey — Average from September 2019-November 2019 Media




SPORTMAGAZINE.BE
EXCLUSIVE SURFERS & DUPLICATION (3/4)

= Exclusive reach 12+ Fr
SportMagazine.be

Duplication with
Avenir.be - Sport 6.075
26%

el A
<

74% of the SportMagazine.be surfers
do not surf on Avenir-Sport.net

N\

\\

[
N
+
[T

= Exclusive reach
SportMagazine.be

Duplication with
DH.be - Sports

11.861 11.4

0
51% é49/o

o

49% of the SportMagazine.be surfers
do not surf on DH-Sports.be

N

B3 .be

\ |

.
N
+
[T

= Exclusive reach
Sportmagazine.be

Duplication with La
Libre.be - Sports

AN

7

"
N

24.490
55%

LaLibre.be

\°

45% of the SportMagazine.be surfers
do not surf on LaLibre-Sports.be

= Exclusive reach
Sportmagazine.be

Duplication with Le
Soir - Sport

lesoirbe |

N

N

|

53% of the SportMagazine.be surfers
do not surf on LeSoir-Sport.be

(3]
w
o=~

|

[
N
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[T

Source: CIM Internet Survey — Average from September 2019-November 2019
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SPORTMAGAZINE.BE
EXCLUSIVE SURFERS & DUPLICATION (4/4)

,_\
R
Ny

[T

= Exclusive reach
Sportmagazine.be

Duplication with
Sudinfo.be - Sport

<
NN

o= o
Sudinfo.be

40% of the SportMagazine.be surfers
do not surf on Sudinfo-Sport.be

= Exclusive reach
Sportmagazine.be

Duplication with
7sur7.be - Sport

24H INFO & SPORTS

68% of the SportMagazine.be surfers
do not surf on 7sur7-Sport.be

=
N
+
e
—

= Exclusive reach
SportMagazine.be

Duplication with
RTBF.be - Sport

12.196

N

reorQ /

48% of the SportMagazine.be surfers
do not surf on RTBF-Sport.be

12+ Fr

= Exclusive reach
Sportmagazine.be

Duplication with
Sport.be

) /‘ﬁ;///%

2.330
6%

auy

96% of the SportMagazine.be surfers
do not surf on Sport.be

)

£

o

.

SPORT.BE

Source: CIM Internet Survey — Average from September 2019-November 2019
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WOMEN BRANDS
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OUR DIGITAL OFFER
OUR WOMEN BRANDS

e
i feeling GAEL
' Libelle Fermes
i lblernaMa m&eﬁ'%'gns:
i Libelle<{ekket, déﬁmées:
i FASHIONISTA :

Roulart
Media & @
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OUR WOMEN BRANDS
KEY FIGURES - NET REACH - Monthly evolutions per section

1.800.000
e = 21 GaellFeeling
e |_ibelle+Femmes d'Aujourd'hui Flair - Fashionista
1.600.000 Libelle Lekker Libelle Mama+FdA Mamans 2
*

N

1.200.000

1.000.000 —\ .
/\J " Femmes (jbelle
800.000 /\

S Ucle<leklct,
600.000 M /\/ N il feeling GAEL

400.000

o000 = T N — N~ —

Femmes
LbelemNaMA MAMANS

0
G D X L L L L ) N3 N L L X
’b\ &od ég‘}‘ vgo “:5\ 50(& )o\i p 0?9 & \6"0 &*00 & ‘1.\ @'bd b‘c‘}‘ vﬁ‘\ ‘x&i 5"& 30\* p o}{a (éoe. \600 éoe
&6 & A ¥ & & & & 043 & ~ ¥ & & &
gb“ & A Q g & of ™
Roularta @
Source: CIM Internet Survey —2018 / * July 2018: Roularta welcomes Women Brands Media
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OUR WOMEN BRANDS
KEY FIGURES - VISITS - Monthly evolutions per section

7.000.000
e [ QI GaellFeeling
e |_ibelle+Femmes d'Aujourd'hui Flair - Fashionista
e |_ibelle Lekker e |_ibelle Mama+FdA Many‘s
6.000.000 /
* ?e °
5.000.000

4.000.000 /\ /\

3.000.000

Z \ibellefekket,

Femmes Libelle

2.000.000 /_/

1.000.000 + . _
feeling GA _
g EL ~ e — LibelemMaMa
v L — Femmes
FASHIONISTA mamans
0
G I3 > > ) 3 ) O oS oy S S Q) ' D Y ) Y o < < <
6:19\ Q‘}"'b é"b& V'Q s@ 5‘) 30 V'o& ‘@éoq, foxd s © < 0@({90 C\Wg\ & > @Q@ v'é Q:b 5&\ 5° vos) @éo@ o(,éoz R &
9@& A3 R g & go“y 3 ] &
Roularta @
Source: CIM Internet Survey —2018 / * July 2018: Roularta welcomes Women Brands Media
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OUR WOMEN BRANDS
KEY FIGURES - PAGE VIEWS - Monthly evolutions per section

10.000.000

e | QI Gael/Feeling
9.000.000 Libelle+Femmes d'AIIIinIII’r"'hIIi Elair - Fashionista

o e |_ibelle Lekker e |_ibelle Mama+FdA Mamans = °
8.000.000 f— \/
7.000.000 //\M\ /
o \/ \/\/ / \ 7
5.000.000
4.000.000 / \ N J/ l.IbE"EK@déke"b

3looolooo N /\/ /\ \_S/\/
000000 \/< F@éghges

2.000.000 - feeling

1.000.000 o ——
LbeleMama Mamans N
o L= — — e — ————FASHIONISTA
o Q @ S & @ X D e N 9 2
c{‘& 55 & WY & & < g @v‘ oé“’o d@\ 55 & W ¥y & & o&‘? 4@&”‘
)Qo\)o 3 egQ & N 9(9'0 < ‘::“Q &
Roularta @
Source: CIM Internet Survey —2018 / * July 2018: Roularta welcomes Women Brands Media
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OUR WOMEN BRANDS
EXCLUSIVE SURFERS & DUPLICATION (1/2)

Libelle

Duplication with Flair NI / gz =Z==2, | - Duplication with

e\"'\\\“ﬁS

Coin 59% /f’y////o feeli 4///// 37722';,72%
¥ /% eeling /////////////

11111

82% of the Flair.be surfers
do not surf on Feeling.be
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OUR WOMEN BRANDS
EXCLUSIVE SURFERS & DUPLICATION (2/2)

///

86% of the FemmesAujourdhui.be surfer

rf on Gael.be

do not su

m_ /ﬂ%

//// GAEL

61% of the FemmesAujourdhui.be surfers

Fluin.

do not surf on Flair.be
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LIBELLE.BE/FEMMESDAUJOURDHUI.BE

Femmes
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LIBELLE.BE/FEMMESDAUJOURDHUI.BE
KEY FIGURES

o0 o 0 o0

Real Users 746.840 202.509 102.954 576.677

Visits 1.913.296 334.385 226.550 1.352.361

Page Views 3.638.465 923.287 483.802 2.231.376
Roularta @

Source: CIM Internet Survey — November 2019 Media
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LIBELLE.BE/FEMMESDAUJOURDHUI.BE
PROFILE ALL DEVICES

ﬁ‘ 49,3% ? 84,6%
18-44 Women
A 68,2% = 43,6%
Active Higher Educated
A 38,5% A 61,3%
SG 1-2 SG 1-4
< .

& 74.7% & 6,6%
Dutch-speaking Executives

Source: CIM Internet Survey — Average from September 2019-November 2019 — Profile based on pageviews
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LIBELLE.BE/FEMMESDAUJOURDHUI.BE
PROFILE PER DEVICE

0 [ ]

ﬁ\ 18-44 46,0% 24.,2% 56,6%

x’; Active 67,6% 65,7% 69,1%

, SG1-2 42,0% 38,9% 37,0%
‘9? Dutch 74,3% 80,4% 73,5%

@ Women 83,9% 87,9% 84,1%

K1 Higher educated 48,4% 39,7% 42,5%

3 SG 1-4 62,7% 63,4% 60,2%

PR Executive 6,1% 8,5% 6,3%

Source: CIM Intemes Survey — Average from September 2016-November 2016 — Profle based on pageviews Nogarta @
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FLAIR.BE

§ raenome  Mmeows W are

Meest gelezen

romantische kapsels voor
zomerbruiden met kort
haar

Kevin De Bruyne viert
huwelijksverjaardag met
prachtige
throwbackfoto's op
Instagram (maar zonder
Michdle)

< 00000 -

FASHION & BEAUTY v UFESTYLEw  CELEDS

5 van de beste standjes
bij zwoel zomerweer

AHA: daarom zijn de
schoenen van Meghan
Markle altijd een maatje
te groot

STRAF VERMAAL  WEDSTRUDEN

i
PINSPIRATION: 15 coole
kapsels die je met de
hulp van schuifspeldjes
kan maken
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‘COMMENT RESTER MOTIVE AU BUREAL QUAND
L FAT BEAL? YOUME: VOTRE ALLOCATION-VACANCES EST
ARRIVEE! SOVEZ MALIGNE ET DOUBLEZ LA!
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FLAIR.BE
KEY FIGURES

o0 o 0 o0

Real Users 1.609.106 319.499 137.124  1.514.318

Visits 6.266.164 564.810 316.773  5.384.581

Page Views 8.632.414 1.013.754  450.708  7.167.952
Roularta @

Source: CIM Internet Survey — November 2019 Media
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FLAIR.BE
PROFILE ALL DEVICES

ﬂ‘ 14,7% ? 84,3%

18-44 Women

A 62,7% = 42,7%
Active Higher Educated

A 40,9% A 59,9%
SG 1-2 SG 1-4

S ¢
& 77,8% S 6.4%

Dutch-speaking Executives

Roularta @

Source: CIM Internet Survey — Average from September 2019-November 2019 — Profile based on pageviews Media
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FLAIR.BE
PROFILE PER DEVICE

0 [ ]

ﬂ'\ 18-44 79,2% 39,8% 76,3%

x’; Active 62,9% 55,9% 63,1%

, SG1-2 56,0% 43,9% 38,5%
‘9? Dutch 77,9% 80,9% 77,7%

@ Women 79,1% 89,9% 84,7%

1| Higher educated 58,1% 41,9% 40,5%

_3:'“ SG 1-4 77.4% 57,4% 57,5%

PR Executive 4,8% 15,7% 6,1%

Source: CIM Intermet Survey — Average from Septermber 2015-Novernber 2019 Profie based on pageviews Nogarta @
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FEELING.BE/GAEL.BE

LES BROWNIES DU PARADIS: SANS LACTOSE NI GLUTEN ET
ALLEGES EN SUCRE

VERGEET POLKADOTS, DIT IS DE RIVAAL VOOR DE
ZOMERJURK VAN HET JAAR

Roularta
Media @
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FEELING.BE/GAEL.BE
KEY FIGURES

o0 o 0 o0

Real Users 377.842 92.076 37.581 284.487

Visits 089.182 133.847 98.545 756.790

Page Views 1.596.771 270.524 164.452  1.161.795
Roularta @

Source: CIM Internet Survey — November 2019 Media
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FEELING.BE/GAEL.BE
PROFILE ALL DEVICES

ﬂ‘ 52,0% ? 89,3%

18-44 Women

R 63,2% g 44,2%
Active Higher Educated

A 38,3% Al 60,6%
SG 1-2 SG 1-4

> ¢
& 80.9% ;. 3.1%

Dutch-speaking Executives

Roularta @

Source: CIM Internet Survey — Average from September 2019-November 2019 — Profile based on pageviews Media
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FEELING.BE/GAEL.BE
PROFILE PER DEVICE

0 [ ]

ﬂ'\ 18-44 50,5% 14,6% 58,1%

x’; Active 77,7% 48,2% 61,8%

, SG1-2 54,9% 34,3% 34,7%
‘Q? Dutch 75,7% 88,8% 80,9%

@ Women 86,8% 96,5% 88,8%

K1 Higher educated 59,3% 38,9% 41,2%

_3:'“ SG 1-4 76,4% 50,5% 58,2%

PR Executive 10,6% 8,8% 7,3%

Source: CIM Intermet Survey — Average ffom Septermber 2015-Novermber 2019 — Profle based on pageviews Nogarta @
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FASHIONISTA.BE

o g
FUAS e e

FASHIONv BEAUTYv LOVEv UFEv CELEBSv FUNv BODY VIDEDY WINI FACEBOOK INSTAGRAM YOUTUBE FLAIR

CUTE: dit zijn de > Pete Davidsons tattoo 11 dingen die je nog niet 4 LOL: KJ Apa tegen Cole 20 ben Jij dé perfecte
hattigsts celobkoppels artist over zijn relatie weet over ‘The Kissing Sprouse: Ik zou jo wing girl voor je bestie
die je moet volgen op met Ariana Grande: Booth'-acteur Jacob verpletterd hebben op
Instagram ‘Laten we stoppen met Elordi mijn 17de’
tattoos van je vriendin tot
ze Je vrouw Is'

besto van twee
weorelden

Roularta
Media @
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FASHIONISTA.BE
KEY FIGURES

ol o

]

Real Users 102.893 14.445 3.044 86.688
Visits 136.548 19.691 5.094 111.762
Page Views 178.167 31.456 7.101 139.610
Roularta @

Source: CIM Internet Survey — November 2019

Media
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FASHIONISTA.BE
PROFILE ALL DEVICES

ﬂ‘ 66,6% ? 88,8%
18-44 Women
A 40,3% = 27,0%
Active Higher Educated
A 36,0% . 60,5%
SG 1-2 SG 1-4
< ’

& 99,5% o 4,7%
Dutch-speaking Executives

Source: CIM Internet Survey — Average from September 2019-November 2019 — Profile based on pageviews

Roularta @

WWW.ROULARTAMEDIA.BE

92



FASHIONISTA.BE
PROFILE PER DEVICE

[

[

i

=
é 18-44 87,2% 9,6% 65,8%
x’; Active 53,9% 9,1% 39,4%
, SG1-2 36,9% 6,0% 37,4%
‘9? Dutch 97,0% 100,0% 100,0%
@ Women 72,8% 98,5% 91,4%
K1 Higher educated 49,3% 7,3% 23,8%
3 SG 1-4 77.8% 8,5% 60,1%
PR Executive 1,6% 1,1% 5,5%

WWW.ROULARTAMEDIA.BE

Source: CIM Internet Survey — Average from September 2019-November 2019 — Profile based on pageviews

Roularta @



LIBELLE-LEKKER.BE

Roularta
Media @
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LIBELLE-LEKKER.BE
KEY FIGURES

o0 o 0 o0

Real Users 7188.670 293.120 156.861 606.590

Visits 2 255 764 539.473 321.177 1.395.115

Page Views 4.711.033 1.531.310  714.391  2.465.331
Roularta @

Source: CIM Internet Survey — November 2019 Media
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LIBELLE-LEKKER.BE
PROFILE ALL DEVICES

ﬁ‘ 52,9% ? 79,1%

18-44 Women

AL 71,7% = 52,3%
Active Higher Educated

A 45,3% A 68,8%
SG 1-2 SG 1-4

> ¢
& 98.8% ;. 8 5%

Dutch-speaking Executives

Roularta @

Source: CIM Internet Survey — Average from September 2019-November 2019 — Profile based on pageviews Media
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LIBELLE-LEKKER.BE
PROFILE PER DEVICE

0 [ ]

ﬂ'\ 18-44 50,0% 42,0% 57,8%
x’; Active 73,1% 69,5% 71,5%
, SG1-2 51,2% 41,3% 43,0%
L Dutch 98,3% 100,0% 98,8%
@ Women 81,9% 74,2% 79,0%
x| Higher educated 59,1% 45.8% 50,2%
_3:'“ SG 1-4 73,1% 63,9% 67,8%
PR Executive 9,9% 10,3% 7,2%
Source: CIM Intermet Survey — Average ffom Septermber 2015-Novermber 2019 — Profle based on pageviews Nogarta @
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MAMA.LIBELLE.BE/MAMANS.FEMMESDAUJOURDHUI.BE

libeleMamMma

Roularta
Media @
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MAMA.LIBELLE.BE/MAMANS.FEMMESDAUJOURDHUI.BE
KEY FIGURES

o0 o 0 o0

Real Users 218.727 35.225 15.933 183.493
Visits 470.061 44.222 27.018 399.420
Page Views 662.885 73.819 39.121 549.944
Roularta @

Source: CIM Internet Survey — November 2019 Media
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MAMA.LIBELLE.BE/MAMANS.FEMMESDAUJOURDHUI.BE
PROFILE ALL DEVICES

ﬂ‘ 79,9% ? 92,8%
18-44 Women
A» 80,7% = 55,0%
Active Higher Educated
A 44,9% A 68,8%
SG 1-2 SG 1-4
< .

& 90,4% o 7,1%
Dutch-speaking Executives

Source: CIM Internet Survey — Average from September 2019-November 2019 — Profile based on pageviews
WWW.ROULARTAMEDIA.BE

Roularta @

100



MAMA.LIBELLE.BE/MAMANS.FEMMESDAUJOURDHUI.BE
PROFILE PER DEVICE

0 [ ]

ﬁ\ 18-44 80,7% 46,1% 82,2%

x’; Active 82,2% 60,7% 82,0%

, SG1-2 57,3% 29,1% 44.4%
L Dutch 86,6% 91,6% 90,8%

@ Women 90,0% 95,3% 93,0%

K1 Higher educated 67,0% 46,5% 54,1%

3 SG 1-4 87,2% 43,4% 68,3%

PR Executive 10,2% 6,3% 6,8%

Source: CIM Intermet Survey — Average from Septermber 2015-Novernber 2019 Profie based on pageviews Nogarta @
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THANK YOU FOR
YOUR ATTENTION

www.roulartamedia.be

Roularta
Media @




