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21 February 2011

Roularta Media Online defines its mail strategy, offers new ‘lead generation’ service  

Roularta is launching a new 'lead generation' project', charged not on a CPM, but on a Cost Per Lead basis. For this latest activity Roularta is working with two experienced Internet entrepreneurs from the Netherlands, Paul Verhoeff and Stefano Verkoyen. Both have wide expertise in the internet field, having launched and grown several successful Internet businesses. The new ‘lead generation’ concept will be rolled out over the coming weeks in the Belgian market, making use of Roularta Media Group's unique profile database. Advertisers can download so-called targeted business leads from both the business-to-business and the business-to-consumer segments.

Additionally, Roularta has decided to go ahead with marketing highly targeted newsletters   under the advertiser's own name and "powered by Roularta Media Group”.

For this it will be making exclusive use of the opt-in addresses of quality magazines like Knack, Le Vif/L'Express, Trends, etc. These files are not mixed with a global mass datafile and Roularta is not sending out endorsed emails under the names of its titles (Knack, etc.).

Roularta Media Online, as an integrated advertising management concern, is providing a full service with:
· display campaigns on the various Roularta websites
· content integrations on the various Roularta websites
· numerous advertising opportunities in the editorial newsletters of Roularta titles like Knack, Le Vif/L'Express, Trends, Weekend ...
· partner mailings sent to the opt-in addresses of various Roularta titles. 
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