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PRESS RELEASE
16 September 2005
Roularta posts good CIM readership figures

CIM confirms De Streekkrant's leadership position as Belgium's largest medium. 
 

With 3,589,000 readers, De Streekkrant/Weekkrant group reaches 7 out of 10 (68.2%) inhabitants of Flanders, making it the largest “printed broadcaster” in the Belgian media landscape. By way of comparison: all daily newspapers together in Flanders reach 5 out of 10 inhabitants (51%).
Together with the Vlan group, the Streekkrant / Vlan combination reaches 6,334,000 readers, giving a coverage of 71% 
 

De Zondag confirms its unique position with 1,800,000 readers, reaching a good 700,000 more readers than Flanders’ largest paid newspaper.
 

Steps Magazine has sharply increased its readership by 20% (the second year in a row).  1,536,000 readers make it now Flanders’ largest monthly magazine
 

With 419,800 readers, the Krant van West-Vlaanderen confirms its position as West Flanders’ largest regional newspaper.

 

 

CIM confirms unique position of Roularta's news and quality magazines

 

The Knack / Weekend Knack / Focus Knack package has achieved a record 928,000 readers. 
Focus Knack has been measured for the first time, with 434,900 readers.
Weekend Le Vif/L’Express and Le Vif/L’Express together reach 622,000 readers.  Weekend Le Vif/L’Express is up 12% to 357,400 readers.
News magazines Knack and Le Vif l’Express can boast coverage ratings three or four times higher than those of foreign magazines like Elsevier, Le Point and L’Express. 
With its 680,000 readers (+ 13% from the previous CIM and back to a normal situation), Knack now reaches a fraction more readers than De Morgen, De Standaard and Tijd together. 
The “Be in The News” combination of news magazines, consisting of Knack, Le Vif / L’Express, Trends, Trends-Tendances and Sport Magazine have solidified their position.  These 6 news magazines together reach 1,638,000 upscale readers.
 

In a difficult economic climate Trends, Trends/Tendances and Bizz have held their own with 215,900 and 123,400 readers respectively.
Sport Magazine grew for the third year in a row, by a further 5%, to 468,500 readers.
Together magazines Weekend Knack and Weekend Le Vif/ L’Express, with their unique lifestyle magazine concept, reach 877,900 upscale readers.

 

Highest percentage increases for quality monthly magazines Grande, Industrie Technisch Management, NEST and Plus  Magazine
  

Grande, the travel magazine for bon viveurs, increased its readership by 37.1% to 159,000 readers. 
 

Industrie Technisch Management is up 41% to 82,000 readers. 
 

NEST (Dutch), the country and lifestyle magazine of Flanders, recorded the highest rise among the magazines in this CIM survey:  up 46% to 340,000 readers.
Together with the recently launched French language version, Nest now reaches 442,000 readers.
 

Plus Magazine, the over 50s monthly magazine, has advanced by 22% to 429,000 readers. Plus Magazine is one of an international group of senior citizens’ magazines which has the wind in its sails right across Europe.
 

 

Over 500,000 readers for Télépro in the French TV weekly magazine segment
Télépro: 523,400 readers
 

 

Newcomers to the Roularta Media Group portfolio are growing.
Royals (Dutch+French) reaches 207,000 readers.
Ik Ga Bouwen /Je Vais Construire is up to 153,000 readers.
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