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PRESS RELEASE

23rd May 2005

Results of the Executives Survey 2005 confirm the unique position of the Roularta magazines

The recent results of the Executives Survey confirm that executives attach great importance to the magazines Knack, Le Vif/L'Express, Trends-Trends/Tendances, Bizz and Industrie-Technisch Management to inform themselves.

In practice this means that one insertion in these magazines reaches 70.5% of the executives, and three insertions 81.3%. The USP of the above magazines is explicitly included in the cost per thousand by which this target group is reached.

For comparison: the quality papers together reach 56% (De Standaard + de Morgen + Le Soir + L’ Echo + De Tijd + la Libre Belgique). For 1/1 page quadri/ 1080mm quadri there is a cost per thousand of EUR 635/ 315. The Roularta magazines (Knack, Le Vif/L'Express, Trends-Trends/Tendances, Bizz and Industrie Technisch Management) offer a reach of 70%, a cost per thousand of EUR 130.00 for a full page quadri. 

In view of the specificity of the target group the executives study is very relevant for advertisers and media specialists. It provides detailed information about the target group and its reading habits and is complementary to the CIM.
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