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PRESS RELEASE

25 October 2005

ROULARTA BECOMES MAIN SHAREHOLDER OF

‘À NOUS PARIS’

Roularta announces today that it has bought out shareholder Métrobus, increasing its holding in this weekly freesheet, of which it was a co-founder-shareholder, to 84.5%. 

This purchase means that Roularta Media Group can now more effectively pilot the deployment of its free printed magazine projects in France.  

Alongside À Nous Lyon and À Nous Lille, of which Roularta was already the 100% publisher, À Nous Paris joins the the Belgian group’s network of urban news freesheets now present in several European countries under the umbrella ‘City Magazine’ brand. 

Greater editorial, marketing and commercial synergies are announced within this 38 edition network (Belgium, Netherlands, Slovenia and France), aimed in particular at offering advertisers a coherent series of European urban lifestyle-based free citymagazines.
ABOUT À NOUS PARIS 

À Nous Paris is the most widely distributed urban news freesheet in Paris and the Île de France with an average 330 000 copies per issue (certified by Diffusion Contrôle).
Available every Monday morning free of charge from over 1,000 distribution points in the Paris metro and the RER suburban train network, à Nous Paris keeps readers abreast of latest urban lifestyle and culture trends, with up-to-date entertainment and leisure information. 
 
Eclectic, selective and constantly looking for new talent, the title is proving a growing success, especially among active young Parisians looking for information on city life. It now boasts an audience of 1,072,000 regular readers (source: Ipsos / A Nous Paris 2004-Read at least once a month) and “record” keep-and-reread rates for this type of press (75% Ipsos Paris Médias 2002*).  


ABOUT ROULARTA MEDIA GROUP 

Roularta Media Group operates in various fields: magazines, freesheets, TV and radio. Listed on the stock exchange (Euronext Brussels) since 1998, the group has retained its entrepreneurial culture, with new initiatives and acquisitions year after year, in particular in France. 85% of turnover is still from Belgium, but the Group’s international expansion is beginning to take shape. Today Roularta Media Group is present in Belgium, the Netherlands, Norway, Germany, Slovenia, Portugal and France. In France it publishes in particular a number of magazines:  Ideat and Atmosphères (50/50 with Laurent Blanc), Studio Magazine et al. (100 %), and Côté Sud, Côté Ouest, Côté Est, Maison Française/Maison Madame Figaro and Maison Magazine (50/50 with Groupe Express-Expansion).
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