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PRESS RELEASE
10 July 2009
Roularta sells "audio-video-hifi" magazines
 

Roularta Media Group announces that it has agreed to sell to French publishing house Transoceanic its monthly magazines Sonovision and Hifi Video and the two-monthly Prestige Audio Video. In so doing Roularta is taking a further step towards streamlining its portfolio in France by concentrating on a number of core business clusters: News, Business, Lifestyle, Culture and Life Planning (L’Etudiant).
On the other hand Roularta has acquired the Rupelkoerier from the bankruptcy of Verheyen Graphics nv.  This is being integrated into de Streekkrant.
In the meantime it is possible to sum up the results of a difficult first half. Operating cash flow (EBITDA) remains well in the black, but Roularta will post a net loss from the crisis-related fall in advertising income in the magazine division, one-off costs and impairment losses on goodwill.
 

Roularta continues to do well on the reader’s market with strong subscription portfolios and growing newsstand sales of titles like Knack.
The free press activities with titles like De Streekkrant, De Zondag and Steps are also evolving well, with the exception of job ads. However, the Group’s profit expectations for the first half were significantly impacted by falling magazine advertising and by extraordinary, non-recurrent restructuring costs. These reflect the various initiatives which have been taken since Q4 2008 and which should produce increasingly positive effects in the near future.
The crisis has brought a general downturn across the media market. Roularta is affected, but with its broad range of media activities (print magazines and free papers/TV/radio/internet/ fairs etc.) it is resisting better than the market as a whole.
Integration and technical improvements are improving operating efficiency at Roularta Media Group. These initiatives will already have a tangible impact in the second half of 2009 and the full effect will be felt in 2010. As indicated previously, these represent cost savings of over EUR 30 million on an annual basis. The start-up of the new printshop has proceeded smoothly, and since 2009 it has been fully operational. 
Further synergies in IT and prepress have started in France during the past first half. 
A number of title mergers have already taken place (Classica/Le Monde de la Musique and Studio/Ciné Live).
A major debt reduction programme has been put together, extending over several years. This includes the sale and leaseback of machinery and sales of unused equipment and property.
The advertising market may gradually start to improve and the bottom has possibly been reached, but Roularta has not factored this into its prognosis for 2009. The readers’ market is not a problem, given the strong subscription portfolios.
The second half promises to be better, thanks to the reorganizations and efficiency improvements that have already been carried out, and which have already been charged against income in the first half. A positive net result is expected for the second half.
Notwithstanding the crisis, Roularta Media Group's position is not to touch the content, depth and quality of the titles. 
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